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RKO's Continuing Theatrica] Role 
Accented by O'Neil; TV Comes Next 





Production and. distribution of 
theatrical motion pictures: will 
take full precedence in the opera- 
tions of RKO’ Radio Pictures under 
its new ‘management, Thomas 
—~O’Neil, General Teleradio topper, 
said in N.Y. yesterday (Tues.). 
General Tire & Rubber Co., of 
which Teleradio is a subsidiary, 
assumed control of the film com- 
pany from Howard Hughes (25). 

Production will continue with 
O’Neil possibly launching his own 
production pro, . Distribution 
organization, dom and foreign, 
remains intact. 

O'Neil admitted he originally 
intended to buy only the RKO 
film library, but had discovered 
that this couldn’t be done without 
taking over the entire corporation. 
Subsequent study, he said, sold 
him on theatre features. 

O’Neil is now board chairman. 
His chief exec aides, including 
Jack Poor, éxec v.p. of General 
Teleradio, informed O’Neil—with 
the reporters looking on—of this 
fact and that three Hughes board 
members had resigned. They were 
Hughes, Noah Dietrich and E. D. 
Simpson. Poor was elected to the 
board. with O'Neil. 

O'Neil revéaled that Charles L. 
Glett, formerly with Paramount, 
Selznick, United Artists, etc., is 
taking charge of studio operations 

(Continued on page 127) 


Theatre League Seéks 
Ease of ‘Discriminatory’ 


Tax on Show Biz Income 


Washington, July 26. 

Talent and self-employed in legit 
and other branches of show biz are 
being discriminated against under 
existing tax laws, unable to set 
aside savings for a retirement pro- 
gram. That view has been pre- 
sented to the House Ways and 
Means Committee, where all Fed- 
eral tax legislation originates. 

Herman N. Levin, president of 
the League of N. Y¥. Theatres and 
of the National Assn. of the Legiti- 
mate Theatre Inc., called upon Con- 
gress to correct the situation by 
passing two bills introduced in 
January. He addressed his letter to 
Rep. Jere Cooper, committee chair- 
man. 

Letter, which was presented to 
the committee by Ralph E. Becker, 








(Continued on page 127) 








RADIO-TELEVISION-TV FILM REVIEW and PREVIEW 


(1955-1956 SEASON) 


‘$64,000 Question’s’ 
47,560,000 Viewers 


Phenomenal rating rise _ of 
“$64,000 Question” is further veri- 
fied in the July ARB national rat- 
ings, where the show grabbed off 
first place with the record sum- 
mer rating of 52.3. ARB calcu- 
lates the show (July 12, the night 
the Bible-totin’ grandmother 
stopped at $32,000) hit a total of 
16,630,000 homes and 47,560,000 


viewers. “ 
“Questions” toppled “I Love 
Lucy” out of first place. “Lucy” 


— topped ’em all in June with a 
.0 score. 


5-Day Hollywood 
Week May Boost 
O'seas Pic-Making 


Concession of a five-day week 
alone would boost per-picture neg- 
ative cost in Hollywood by about 
20%, a studio labor rep said in 
N.Y. Monday (25). He added that, 
meeting the unions’ wage demands, 
would bring that percentage up 
another considerable notch. 

Five-day work week is one of 
the demands of the IATSE in its 
forthcoming negotiations for a new 
labor contract in Hollywood. Added 
cost of a five-day week has been 
estimated at as much as $40,000,000 
te $50,000,000 a year. If a wage 
boost were to be granted in ad- 
dition, a top industry exec said 
the figure would go a lot higher. 

Any sharp rise in production 
costs as the result of upped labor 
costs is seen cuing intensified 
studio flirtation with making films 
abroad where, while expenses are 
up compared with a few years ago, 
it’s still a lot cheaper to make pix 
than in Hollywood. Same tendency 
in recent years has brought several 
warnings from the unions against 
“runaway” production. 

Company toppers in’ N.Y. were 
briefed on the union’s ideas for a 
new contract, and their economic 


(Continued on page 125) 











AGENTS ALONE TU 
GET 300,000,000) 


By GEORGE ROSEN 


Television this fall moves into 
the most extravagant era of its 
fabulous infancy. The talent-pro- 
duction nut alone on network pro- 
gramming may hit the incredible 
figure of $500,000,000, a figure so 
staggering to the imagination that 


only a breakdown of its multiple 


facets can illustrate its full eco- 
nomic implications and why it 
now costs a coast-to-coast sponsor 
an average of $3,600,000 to bank- 
roll a half-hour tv network show. 

Since practically every per- 
former, producer, director, et al 
involved in major league tv pro- 
gramming works though an agent, 
the half-billion dollar talent-pro- 
duction rap on tap for the upcom- 
ing semester means that an ap- 
proximate $50,000,000 in commis- 
sions will be channeled into tal- 
ent agency coffers. Only a few 
short seasons back that $50,000,000 
alone (or 10% .of the ’'55-’56 fig- 


ure) was sufficient to defray the 


cost of all tv network program- 
ming—so meteoric has been the 
rise in talent and show costs. 

In terms of single performers, 
the contract negotiated by Victor 
Borge for his brace of one-man 
shows on CBS-TV perhaps best re- 
flects the kind of money being 
kicked around in the three-way 
battle between NBC, Columbia and 


(Continued on page 100) 





Oscar Means 


Jack To Eva 


Eva Marie Saint is moving into 
the fiscal and specially privileged 
bigtime, largely as a result of her 
Oscar-winning performance in the 
Sam Spiegel-Columbia _produc- 
tion of “On the Waterfront” last 
year. Miss Saint, who had been 
plucked from television, was paid 
$7,500 for her “Waterfront” work. 


Now, she’s demanding, and will 


receive, $50,000 from Paramount 
for a role in “King of Hearts,” to 
be adapted from the legiter with 
Bob Hope in the male lead. Fur- 
ther, Par has contractually com- 
plied ‘with Miss Saint’s insistence 


(Continued on page 125) 


F-BILLION $ TALENT TAP 





|ABC-TV’s $1,600,000 Bundle of Rank 
Films For Network Plus Syndication 
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Rename Theatre ’55 
To Honor Margo Jones 


Dallas, July 26. 

Theatre '55 will be renamed the 
Margo Jones Theatre '55 in. honor 
of its founder and managing di- 
rector, who died last Sunday (24) 
after a brief illness. That was 
voted today (Tues.) by the board 
of trustees. The theatre will finish 
its scheduled season of two more 
new plays, but last night’s (Mon.) 
premiere of “Cold Christmas” was 
cancelled to permit the cast and 
staff to serve as pallbearers for 
Miss Jones’ funeral today. 

The Margo Jones Theatre °55 
will reopen in November far a 30- 
week season, with associate di- 
rector Ramsey Burch named acting 
managing director. 


Irving Berlin’s 2 
Soldier Shows As 
Ford Spectacular 


A CBS video spectacular, framed 
around a cavalcade of Irving Ber- 
lin’s Army camp shows of the first 
and second World Wars, is now in 
the hopper for Ford bankrolling. 
Berlin will appear on the show to 
tell how he wrote “Yip-Yip Yap- 
hank,” his World War I soldier 
show, and “This Is The Army,” 
legit-film hit of the last war. 


Although some current young 
crooner, possibly Eddie Fisher, will 
probably play the part of Berlin 
as a young man, the songwriter will 
himself deliver two numbers on 
the spec, “Oh, How I Hate To Get 
Up In The Morning,” from the 
“Yaphank” show, and “God Bless 
America,” also written when Berlin 
was serving in Camp Upton in 1917 
but not used at that time. It didn’t 
come to public attention until 
World War II. 


There will be no fee for Berlin 
but a substantial donation by Ford 
will be made to the “God Bless 
America” Foundation for Boy and 


(Continued on page 100) 








First films-to-television deal in 
which a network has purchased a 
complete feature package for dual 
use on the network and in syndi- 
cation was wrapped up yesterday 
(Tues.) between ABC-TV and the 
J. Arthur Rank organization, with 
the network buying five-year rights 
to 35 films for a total of $1,600,000. 
Web plans to use 20 of the 35 pic- 
tures for its Sunday 7:30 to 9 fea- 
ture showcasing with. which to 
buck “Toast of the Town” and to 
place the remaining 15 in syndica- 
tion via its ABC Film Syndication 
subsidiary. 

Deal, which involves several 
Alec Guinness starrers and such 
b.o. winners as “Red Shoes” and 
“Tizht Little Island,” represents a 
calculated risk by the network. 
Web has fashioned the Sunday 
night 90-minute show as a spot 
carrier, and if it sold out all nine 
spots per show (ranging in price 
from $13,500 to $9,450 each, de- 
pending on frequency), it could 
realize a potential weekly revenue 
of nearly $100,000, more than 
double the average $45,700 it paid 
for each pic. With the 20-20-12 
repeat pattern it’s planning (20 
firstruns,:‘20 repeats and 12 sec- 
ond repeats, as was this year’s 
pattern with ‘“Disneyland’’), it 
could come out way ahead. On 
the other hand, with the tough 
competition of “Toast” and the 
fact that British films are notori- 
ously tough to sell in syndication, 


(Continued on page 120) 


Phony Bullfight Show 
Drawing Big in Midwest; 
No ASPCA for Matadors 


Omaha, July 26. 

Newest outdoor show biz idea to 
strike the middle west is “Fiesta 
Brava,” a production by Mike Mc- 
Gaw that features an exhibition 
bullfight. Although the critics 
haven't been too kind, the unit is 
marking up big grosses. Denver 
(14-16), Omaha (19-20), Lincoln 
(21) all produced money-making 
turnouts. Show is barreling 
through Missouri this week as it 
heads eastward. 

Bullfight is stagéd in a portable, 
8-foot-tall steel arena and lasts 
around 15 minutes before the ma- 
tadors place the white handker- 


(Continued on page 125) 
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Music Lovers Crowd Salzburg As - 


Fest Bows With New Magic Flute’! 








Salzburg, July 19. 

Salzburg awakes once a year as 
the annual festival time rolls 
around. Currently the city is team- 
ing avith tourists musical 
celebrities since the Salzburg Mu- 
sic Festival is set to open Sunday 
(24) with the perennial favorite, 
“Jedermann” (Everyman). The 
first (and biggest), musical event 
will be the preem of the newly 
staged Mozart opera, “The Magic 
Flute,” directed by Herbert Graf, 
of Vienna and the Met. Graf, 
conductor Georg Solti and de- 
signer. Oskar Kokoschka currently 
occupy the Festival House prepar- 
ing for the event. 

At the same time, the director 
Oscar Fritz Schuh is working on 
two important fest operas, Mozart’s 
“Flight From the Seraglio” (Die 


(Continued on page 125) 


All Phases of Show Biz 
Stage a.Coin Comeback 





In 54, U.S. Study Shows 


casting industry has taken over the 
No. 1 spot in U. S. entertainment 
is sharply demonstrated in figures 
compiled by the U. S. Department 
of Commerce on 1954 consumer 
spending. : 

The American public spent an 
alltime high of $2,204,000,000 for 
the purchase of radio and TV re- 
ceivers, records and musical in- 
strunients, which was close to twice 
the $1,275,000,000 worth of motion 
picture theatre tickets bought last 
year. 

In addition, Americans spent an- 
other $600,000,000—almost half as 
much as went for motion picture 
tickets—just for repair on their 


radio and tv sets! 


The film grosses which has been 
skidding since the 1946 post war 
peak did move upward in 1954, 
bettering the 1953 figure by $48,- 
000,000, but didn’t get as high as 
the 1952 total. 

The live theatre also made some 
comeback last year, with $211,- 
000,000 passing over boxoffiee win- 
dows for legit, opera and concerts, 
the best in several years. : 


Ed Sullivan (It Says) 
To Be Dramatic Actor 


Southbury, Conn., July 26. 

Ed Sullivan will do a legit acting 
stint next week at Jack Quinn’s 
Southbury Playhouse. He will 
tackle the secondary role ofthe 
syndicate publisher in “King of 
Hearts.” Television m.c.-producer’s 
regular air show will remote from 
the American Shakespeare Fes- 
tival in Stratford on Aug. 7, the 
date of his final performance at 
the strawhat here. This will entail 
a motor escort from Stratford to 
this village and a late 10 p.m. 
show in order to work in the dou- 
ble assignment. 

Quinn is reportedly paying off 








BIDS FOR PEER-WOW! 
Reapense te Vicki Benet’s Plea For 
Nobility Terrific 





~ Lendon, July 26. 

This is the story of Vicki Benet, 
who before her departure for Lon- 
don, let slip to reporters that she 
would like to pick up a genuine, 
live peer for her American tv pro- 
gram. On her arrival at the air- 
port, there was a battery of 25 
photogs waiting. Miss Benet thought 
a must be waiting for a British 
tage and screen actress, who was 
a fellow passenger. She was wrong, 
natch! 

By the time she had reached her 
hotel, word had got around high 
society circles that the selected 
peer could earn as much as $1,000 
a week and there was, in conse- 
quence, a line of applicants. Some 
called, others telephoned and quite 
a few sent in written applications. 
About 50 lords, earls, viscounts, 
ete. have applied for the job. Final 
choice will be made before Miss 
Benet returns to U.S. 

One applicant based his claim 
to the joh by declaring himself to 
be the illegitimate son of a duke. 
Another declared that while he had 
no noble handle to his name, he 
was so distinguished looking that 
all his friends called him “the 
Rabbi.” 

Miss Benet insists that her 
search for a peer is not a gimmick. 


But the press here -has inevitably 


treated the search as a stunt, with 
the result that she has collared 
more press space than most top 
stage and screen celebs. 

While here, Miss Benet is filling 
the cabaret top spot at the Savoy 
Hotel, 


Arlen’s ‘Blues Opera’ 
Ready to Go on Road 
With ‘Porgy & Bess’ 


Harold Arlen has. completed his 
“Blues Opera,” and that becomes 
No. 2 in the repertory plans of 
Bievins Davis and Robert Breen 
who have been handling the inter- 
national tours of “Porgy and Bess.” 
“Blues Opera”. will utilize the 
Same cast as “Porgy,” and thus 
give the personnel a continuing 
program. 

Now on a four-month tour in 
South America, having played Rio 
de Janeiro and Sao Paulo, with 
Montevideo and Buenos Aires to 
follow, when “Porgy” continues 
playing dates up the west coast of 
South America that will probably 
be about the time that it will al- 
ternate with “Blues Opera.” 

Work is a rewrite and elabora- 
tion of Arlen-Johnny Mercer’s 
previous “St. Louis Woman,” uti- 
lizing the same Arne Bontemps-. 
Countee Cullen book source and 
libretto adaptation. LeVerne 
Hutcherson, Leslie Scott and Irv- 
ing Barnes, who alternate as 
Porgy, and Martha Flowers and 
Ethel Ayler, the alternates in the 





the columnist in cattle for his | Bess roles, would have’ the leads 


farm. 


in “Blues Opera.” 
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ONE OF THE OLDER REASONS 
FOR THE 23.6 RATING ON 


SAMMY KAYE’S 
“So You Want to Lead a Band” 
CBS-TV Show 
Current Columbia Record 
“BANJO’S BACK IN TOWN” 


More Take Action 
Vs. ‘Expose Mags 


Los Angeles, July 26. 

The flock of expose mags, which 
have hit the newsstand in the last 
year or two with sensational 
articles about. show biz and other 
celebrities, are now deeply em- 
broiled in libel actions. Confiden- 
tial, biggest of this mag cyele, now 
has three multi-million dollar suits 
going against it, while Hush-Hush 
has one and Rave already has 
agreed to pay up in a libel suit 
brought by the James Masons 
(Pamela Kellino). 

Jerry Geisler, Coast attorney, is 
currently handling four of the libel 
actions. Sammy Davis Jr. $3,500,000 
action against Hush-Hush is the 
latest, and a $2,500,000 action 
against Confidential in behalf of 
Lizabeth Scott is also via Geisler. 
David J. Libby,.mag writer, and 
Eugene Tillinger editor, are co- 
defendants in Davis’ action. 

In a $1,000,000 suit filed previ- 
ously for Robert Mitchum, Santa 
Monica Superior Judge Orlando 
Rhodes granted Geisler’s motion to 

(Continued on page 125) 


‘ELINOR GLYN’ (BIOG)- 








RECALLS HECTIC H’ WOOD 


By ROBERT DOWNING 


“Elinor Glyn,” ‘biog by her 
grandson, Anthony Glyn (Double- 
day; $4.50), is the remarkable 
story of the English novelist who 
gave the world “Three Weeks,” 
and who brought “It” to the Amer- 
ican films. 

Sam Goldwyn called Mrs. Glyn 
“a versatile woman... whose 
name will always figure in the his- 
tory of the film colony... synony- 
mous with the discovery of sex ap- 
peal for the cinema.” 

In 1908, Mrs. Glyn starred in a 
London legit version of “Three 
Weeks” with Charles Bryant and 
C. Aubrey Smith. When the story 
was brought to the screen in 1924 
by Metro, Aileen Pringle and Con- 
rad Nagel played the leads under 
Alan Crospanl’s direction. (Un- 
mentioned in Glyn’s book is a 1915 
production done by Reliable Fea- 
ture Film Corp., adapted and di- 
rected by Perry N. Vekroff). 

“Three Weeks” was not Mrs. 
Glyn’s first brush with the cinema. 
In 1915 she sued Western Feature 
Film Co. Ltd., in London, for a 
pic travesty on her book entitled 
“Pimple’s Three Weeks.” Because 
her original work was termed 

salacious,” it was decided she was 
not entitled to protection. Accord- 
(Continued on page 100) 


Josy Baker Vs. Winchell 


KO’d For Non-Prosecution 


Josephine Baker’s $400,000 suit 
vs. Walter Winchell, Hearst and 
King Features was dismissed by 
N. Y. Federal Judge John C. Knox 
because the chanteuse didn’t re- 
open the action before the court- 
instituted June 30 deadline: Gallic 
entertainer charged that Winchell 
had “maliciously and wantonly” 
published yarns attacking her, 

The hassle between the column- 
ist and the Negro entertainer, the 
latter charged, grew out of “the 
Stork Club incident.” 





| Peepers’ Jeepers Weepers 


Talent salaries in Las Vegas are as much out-of-this-world 
as the oasis itself, which looms like a huge mirage for all its 
splendor. Because of the “you still don’t believe it” atmosphere, 
that is the very essence of Vegas, so people come back and again. 





If Yankee dollars seem cheaper than J: Occupation yen, 
ithe phantasmajoria has beclouded and b lied every g and 
everybody connected with the gambling capital of the world— 
which it is, for Vegas makes Monte Carlo and the plush casinos 
of the Riviera and Brittany look like road company, penny- 


ante games. BS 


All of Which is a detour to the Vegas salary structure and 
specifically to television’s Wally Cox. “Mr, Peepers” couldn’t 
get a peep out of the gambling tent-followers and was can- 
celled. Noel Coward, who accepted a Vegas booking with in- 
credulousness that anybody. was worth $20,000 or $30,000 or 
more as a week’s wages for entertainment, was able to sing the 
right lullabies for tired crapshooters and Tallulah Bankhead’s 
sex-shill got by fine, but Peepers was for weepers. 








An unpleasant debate has been conducted ever since:in the 
public prints. Wally Cox is in the embarrassing position of being 
fired for not making good; the boss of the Dunes Hotel, Al 
Gottesmann, alleges that Cox and his manager, Gloria Safier, 
cheated in not spending for a new routine; the actor’s union 
refuses to concede that a promise of new material was part of 
the contract: Plainly there are two sides. If Mr. Peepers. with 
his underplayed style, e for vision (and okay for intime 
boites like the Blue Angel, New was misguided in taking 
the booking so was the Dunes Hotel, which had just opened, in 
making the deal. _ Nor is this the first time that a Las Vegas 


“spot, crazy for talent attractions, has been disappointed. This 
- is just the most publicized incident, : 


~*~ 





The moral is plain ‘enough. Talent must be more self-pro-- 


tective. And ditto the bookers for the casinos. It would cer- 
tainly not be to*difficult to get more accurate lowdown on 
talent. Actors and Las Vegas should stop being dazzled by 
each other's names. : _ 

It might be said Willie Hammerstein used to run such risks 
at the late lamented Victoria, on Broadway, predecessor of the 
Palace, where every exonerated gunmoll, headline freak, or other 
offbeat personality could command a curiosity draw, but Ham- 
merstein (1) paid ’em in the hundreds, not tens of thousands, 
and (2), after ail, it was one week and out. Unless a smash. 








Just because a tv name has a Nielsen rating is not enough 
excuse for an in-person. Cox quite obviously needed a stronger 
es and was ill-advised in not making sure he had a fighting 

ance. ‘ 





Television entertainers contemplating saloon dates will be 
smart to realize that Vegas salary standards end at the Nevada 
borderline. ; P 

Their best answer may be Sophie Tucker. This vet comedi- 
enne probably works 14 or 15 carefully-selected spots per annum, 
year-in, year-out, and she probably has 14 or 15 different 
salaries to conform to the character, location, capacity and 
grossing potential of each spot. Lou Walters can’t pay as much 
in Florida as he does in Nevada, and by the same token he 
can’t pay as much at his Latin Quarter, on Broadway, as he does 
in Florida. And spots in Boston, Washington, Baltimore, 
Minneapolis, Cleveland, Pittsburgh, Cincinnati, et al. can’t pay 
as much as the LQ in N. Y. There is only one Copa and one 
Chez Paree; one Las Vegas—but a lot of other niteries which 


ses quite adequate gross annual income for all sorts of 
alen 








Back to Vegas—the sand gets in the eyes of both sides of the 
casino. Especially now with that $2 minimum—what was 
once okay (maybe) for a single-drink becomes a greater chal- 
lenge to all concerned. Abel. 


Mr. Julian Eltinge 





+++ 
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Gus Edwards Publishing Co. 
bought the first full page back- 
cover advertisement in VARIETY on 
Jan. 20, 1906, a month after Sime 
launched the paper with a 16-page 
issue. This was also the first 20- 
pager. Founder Sime Silverman 
was also starting to sell the green 
frontcover for ads. Talent would 
sometimes wack it up four ways, 
or more. The green covers thus 
became, at the outset, the trade- 
mark of this publication, and every 
year at the turn of the year, with 
each Anniversary Edition, the 
green gets a revival. (Through the 
years an occasional special mid- 
year number has been fat enough 
to rate the emerald covers and the 
saddle stitching.) 

It was characteristic of the look- 
ing-ahead trait in Sime that after 
about 15 years of magazine format 
he tired of losing 48 hours between 
press and newsstand because of 
binding. Starting in 1920 the pa- 
per appeared in the tabloid news- 
paper format still followed. (True, 
the typography has been changed 
and slightly streamlined, but not 
too much; the 1920 tradition has 
been preserved, if no prizes for 
newspaper layout have ever been 
copped.) 

In this 50th Anniversary year, 
with the sights trained on the his- 





toric facts it is arresting to note 








aeoeet 


that on a number of occasions, 
either because there was a depres- 
sion on, with VarieTy or with the 
United States, the Anni Edition 
appeared without green covers. 
Just wasn’t enough business. This 
time for the Golden Jubilee we’re 
aiming, not surprisingly, at wear- 
ing a golden overcoat. 

The ‘original advertisers were 
personal—actors, acrobats, musi- 
cians. Their space tended to be 
small, William Morris was then a 
vaude booker with half the heuses 
in New York. He carried VaRIEtTy’s 
largest original standing ad. 

In those days Julian Eltinge 
thought a two-inch ad big enough 
to proclaim himself “The Wonder- 
ful ‘Mr.’ Eltinge—Refined Act for 
Mothers, Wives, Sisters and Daugh- 
ters to Enjoy.” The original ad- 
vertising statement read “rates on 
application” but presently Sime 
was omitting the coyness, stating 
that it would cost $100 a page. 

One early ad was a real estate 
promotion. Pat Rooney took a half- 
page to invite his show pals to 
inspect Meadow Brook Park at 
Massapequa, Long Island. Street 
lots, $400, avenue lots, $400, cor- 
ner lots, $100 extra. Long Island 
was becoming stylish country and 
actors were colonizing around 
Freeport where their club, the 

(Continued on page 125) 








qui 
len 
con 
but 
adc 
wh 


can 
dis’ 
bri 
to | 


ph 
scr 
an 
du 


ric’! 
inv 


de 
rey 
ve: 
sus 


pic 
ha’ 


se F 
vel 
str 


Je 





Wednesday, July 27, 1955 





PICTURES 3 








O’NEIL I 





$ 





UA Buys Killer's Kiss, Hails Tyro 
Stan Kubrick, Ex-Look Photographer 


United Artists this week ac- 
quired “Killer’s Kiss,” indie film 
lensed in N., Y., in a deal that was 
conventional enough on the surface 
but had unusual motivation. In 
addition to feeling that “Kiss,” 
which has Frank Silvera, Jamie 
Smith and Irene Kane in the cast, 
can fare commercially okay, the 
distrib’s execs want Stanley Ku- 
brick to align with UA and the way 
to nab him was to buy out “Kiss.” 

Kubrick, formerly a Look mag 
photographer, wrote the original 
screenplay, did the camera work 
and directed the film. He also pro- 
duced in association with Morris 
Bousel. With UA buying in, Kub- 
rick is now off the hook with his 
investors and is free to~join t::e 
UA indie producer ranks. It’s un- 
derstood he’ll cut in on the “Kiss” 
revenue after UA recoups its in- 
vestment. Pic, incidentally, is a 
suspense meller. 


On the basis of his past limited 
picture work, UA execs figure they 
have an unusual film-maker talent 
in Kubrick. Two years ago he mace 
“Fear and 'Des're,” also with S‘'- 
vera in the lead, and this received 
strong critical comment. 


John Parker-Van Wolf 
Financed to Produce 
‘Panic’ Come January 


Two third. generation industry- 
ites—both stemming from exhibi- 
tor .families—are embarking on an 
independent production venture. 
John Parker, whose mother cur- 
rently ‘operates the J. J. Parker 
Theatres of Oregon, and Van Wolf, 
whose family operates a Maryland 
chain, are teaming up to produce 
“Panic,” an original screenplay by 
Parker. 

With a completion bond, pre-pro- 
duction, and second money in their 
possession, pair are seeking a. re- 
lease deal with a distributor to ob- 
tain a guarantee for first money 
from a bank. Picture is budgeted 
at $350,000. With Parker set to 
direct, the young team is negotiat- 
ing with a number of “name” play- 
ers for the leads. They hope to 
. start shooting in January in New 
York. 


This is Parker’s second venture 
in film-making. He wrote, di- 
rected, and produced “Dementia,” 
an avante gorde film for which 
George Antheil provided the mu- 
sical score. The picture recently 
obtained the New York State cen- 
sor seal after some cuts were made. 
Negotiations are presently taking 
place for a New York art house 
opening. Wolf is a former Para- 
mount homeoffice publicist. 


STRIKE THREAT SPEEDS 
14 MEXICAN FILMS 


Mexico City, July 26. 

With production at an unpreced- 
ented level—14 films are currently 
before the cameras—producers are 
rushing to finish up before July 
81, the deadline for a_ possible 
strike of productton workers. Nego- 
tiations are still going on, and 
agreement has_ already been 
reached between the producers 
and the actors and technicians, so 
that it’s unlikely that a strike will 
actually be called. 

The unions here have been made 
fully aware of the economic pre- 
dicament in which the producers 
find themselves and talks are going 
on in an atmosphere of mutual 
cooperation. The producers have 
asked for a two-year extension of 
the 1953 labor pacts. 

Agreements with both ANDA 
(National Actors Assn.) and the 
technicians fgllow the pattern of 
previous labor pacts. Theps got a 
$375 per picture boost while the 
technicians accepted a two-year ex- 
tension. 

Meanwhile, even as the, produc- 
tion workers union (STPC) is set- 
tling gradually, STIC, the second 
big union, 
demands on the American distribs. ' 














continues to serve its | 


Missing The Cash 

Paramount’s deal for. the 
sale of a group of William 
Pine-William Thomas pictures 
to television, via Eliot Hyman, 
which for long had been as- 
sumed as,consummated in the 
trade, actually has yet to be 
finalized. 

Par still intends to wrap it 
wp, but not until the cash is 
_. Presented. 


Exnibs Bulletin 
Rans Hollywood 
Gossip Columns 


Columbus, July 26. 
Hollywood gossip columns. are 
doing the industry more harm than 
good, the Independent Theatre 
Owners of Ohio charge in the 
group’s current bulletin. “Any 
newspape- which cites to you the 
Hollywood columns it carries 
should be _ given the’ answer, 
‘Throw ’em out’,” exhibs are ad- 
vised. 


Bulletin cites examples from re- 
cent Sheilah Graham column, in- 
cluding items on Margaret O’Brien 
“blushing” .- her way through 
cheesecake photo sessions and Ava 
Gardner raising cain because man- 
agement of a hetel in Britain kept 
sending her dog the wrong kind 
of ‘steak. 

ITO also. revealed it has sent 
letters to prosecuting attorneys of 
all 88 Ohio counties, pledging co- 
operation in keeping objectionable 
films off Buckeye screens now that 
“prior censorship” is dead in the 
state. 

Prosecutors have been offered 
access to ITO files on all pictures. 


Goldenson, Gross, Balaban 
Weitman, Hyman Exercise 
Options at $16.63 Per 


American Broadcasting - Para- 
mount Theatres execs are stocking 
up heavily on AB-PT common 
shares via the exercise of options 
which entitles them to buy the 
issue, now Selling on the N. Y. 
Stock Exchange at around $32, at 
$16.63 per share. 

Approval of the options at that 
price was made by stockholders 
on Dec. 15, 1950. On that day, 
$16.63 was the average trading 
price. 

Leonard H. Goldensdén, AB-PT 
president, leads the list in volume, 
acquiring 50,000 shares to bring his 
total holdings to 52,450. Others 
now exercising the options are 
Walter Gross, v.p. and director, 
12,500 shares; John Balaban, di- 
rector and head of the Balaban & 
Katz subsidiary, 7,500; Robert M. 
Weitman v.p., 12,500, and Edward 
L. Hyman, v.p., 12,500. 











ETHIOPIA’S CELEBRATION 





Privately Financed Documentary 
To Mark Emperor’s 25th Anni 





ATV Film Productions Inc. has | 
wrapped up plans for a documen- 


tary on Ethiopia, to be made in|ing in seventh place, with “How. 


collaboration with the Ethiopian | 
Development Corp., a U.S. org with | 
holdings in that country. 

Under the deal, 
Mickey Schwarz aad Jack L. Lem- 





| 


worked out by | 


mon of ATV and Hermann Fuern- | 


berg of the Ethiopian Development 
outfit, 
nanced but will have the approval 
and assistance of 
government. 


the pic will be privately fi- | 


the Ethiopian | 
| 


Highlight of the film will be the | 


25th anniversary of the crowning 


of Emperor Haile Selassie on Nov. | 


2 at Addis Ababa. 


\ 


DIVERSIFICATION’ 
EYES UPON BIZ 


While the RKO Radio Corp, has 
been unique, in being subject since 
1948 to the whims of one man and 
his willingness to sell, its acquisi- 
tion by General Tire & Rubber 
nonetheless has underlined the 
possibility of film and theatre com- 
panies switching to the control of 
newcomers. This clearly is the era 
of diversification and stock ma- 
neuvering. 


Wall Street brokers in a couple 
of instanges have privately ad- 
mitted their clients are eyeing en- 
tertainment enterprises. Some hint 
Louis Wolfson, of Montgomery 
Ward and Capital Transit identi- 
fication, is tied up with a group 
buying Loew’s and National Thea- 
tres’ stock. Robert R. Young, now 
in control of the N. Y. Central. 
allegedly ‘has a yen for Loew's 
Theatres. At this point, the reports 
are vague, but the fact that Wall 
Streeters are talking about them 
indicates the interest of outsiders. 


There’s a list of precedents. 
Decca Records has.done great with 
its acquisition of control of Uni- 
versal. Textile kingpin Albert A. 
List’s deal for the helm of RKO 
Theatres proved lucrative. And 
there’s been the _ diversification 
within, meaning the Si Fabian-Sam 
Rosen (Fabian Enterprises) take- 
over of :Stanley Warner and Cine- 
rama, in addition to the reaching 
out for International Latex. 


In N. Y. last week, Supreme 
Court. Justice Irving Saypol ruled 
in favor of Bernard Smith Jr. in 
his battle with R blic’s Herbert 
J. Yates, Smith, a Rtp board mem- 
ber who has been dissatisfied with 
management, won a motion to in- 
spect the. company’s stockholder 
lists, this against the Yates’ group’s 
opposition. Smith, who has con- 
siderable Wall St. backing, appears 
bent on stirring up an all-out fight 
with Yates for changes in policy or, 
possibly, in management. ( Yates’ 
control, via about 30% of the stock 
ownership, would be plenty tough 
to challenge, however, say obser- 
vers.) 

In any event, there may be more 
changes ahead. 
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Columbia's Special Dept. to Handle 
Foreign Features Starts Sept. 15 





Wait for Toll? 


The head of a major com- 
pany, in N. Y. last week, 
offered this comment regard- 
ing the licensing of oldies in 
the vaults to television! 

“I think the only way most 
of the companies will get the 
money they want for their pic- 
tures is through toll television, 
not the deals that are around 
today.” 


Heatwave blanketing the coun- 
try most of July (worst in years) 
with temperatures in many areas 
almost consistently in the 90s, had 
sweltering industryites in N.Y. do- 
ing some mental doodlings on the 


effects of the weather—and of air- 
condijtioning—on their business. 


Persistent heat of late estab- 
lished a couple of things for sure: 
It hurts the downtown situations 
and the drive-ins, but it hélps the 
airconditioned neighborhoods. On 
the weekends, it works exactly the 
opposite way for the suburban 
houses—sunny skies give the b.o. 
the works as millions head for the 
country and the beaches. 

Effect of the hot weather .on the 
ozoners is worth noting. Last week, 
their business in many areas fell 
off sharply as people apparently 
dreaded the idea of sweltering in 
their cars. As soon as it got a 
little cooler, attendance immedi- 
ately improved. 

In N. Y., the situation is different 
from any ‘other city. Where places 
like Detroit, Salt Lake City, etc., 
depend largely on their native au- 
diences, N.Y. downtowners get the 
benefit of thousands of tourists 











National Boxoffice Survey 
Stout Pix Help, ‘Roberts’ New Champ, ‘Stranger’ 


Second, ‘Lady’ Third, 


Strong product, the most plenti- 
ful in weeks, is boosting frade at 
firstruns.in present session, Nearly 
every key city has a record heat 
wave cooking this week, but many 
patrons are finding the cinemas 
the lone place in which to find 
relief. However, exhibitors say that 
it is the large lineup of topflight 
fare which has enabled them to 
record such sizeable biz. 

“Mister Roberts” (WB) is new 
champion by a big margin, pic 
soaring from third place (regis- 
tered first week out) to No. 1 posi- 
tion. Besides setting two new house 
records in Washington, D. C., it is 
sock to terrif in the 10 key cities 
covered by VARIETY. 

“Not As Stranger” (UA), first 
last week, is finishing second. 
“Lady and Tramp” (BV) is dipping 
to third slot from second place 
last week. 

“Cinerama Holiday” (Indie) 
again is capturing fourth money. 
“Seven Little Foys” (Par) is wind- 
ing up fifth while “We’re No 
Angels,” also from Par, is taking 
sixth position. 

“Seven Year Itch” (20th) is land- 





GOLDEN JUBILEE YEAR 


VARIETY 


1905 ~ 1955 





‘Holiday,’ ‘Foys’ Next 


to Be Popular” (20th) in éight. 
Latter is out on release for first 
time this round. 

“Cinerama” (Indie) is taking 
ninth spot, with “Purple Mask” (U) 
in 10th. ‘““Marty” (UA) is 11th while 
“House of Bamboo” (20th) rounds 
out the Big 12 list. “Interrupted 
Melody” (M-G) and “Cobweb” 
(M-G) are the two runnerup pix. 

Six new pictures started out this 
session, and all look promising. 
“Private War of Major Benson” 
(U), playing saturation booking in 
territory around Kansas City, is 
rated lofty in some four K.C. 
houses. “Kentuckian” (UA) looms 


|big in Chi. “Wichita” (AA) shapes 











| (M-G), 


strong in Portland, Ore. 

“You’re Never Too Ygung” (Par), 
lusty in L.A., looks great in Frisco. 
“Phenix City Story” (AA) looms 
torrid in Chi. “Man From Laramie” 
(Col) shapes great in Washington. 

“Land of Pharaohs” (WB), fine 
in St. Louis, looms good in Cleve- 


land. “Wizard of Oz’ (M-G) (re- 
issue), good in N.Y., is hotsy in 
Port. 

“Foxfire” (U), good in Toronto, | 


is rated okay in N.Y. and Louis- | 


“Love Me or Leave Me” 
big in Chi, is oke in Detroit. 
“Summertime” (UA), 


ville. 


still going 


great guns at N.Y. Astor, is rated 
torrid in Chi. “Bengal Brigade 
(U) looks fast in Cincy. 

“One Desire” (U) looks good in || 
Detroit. “Dam _ Busters” (WB), || 
hefty in Toronto, shapes slim in ||) 
Detroit. “Road to Denver” (Rep) is 
fair in Indianapolis. al 

“Long John Silver’ (DCA) looms | || 


nice in Chi. “This Island Earth” 
(U), is solid in Washington. 
(Complete Boxoffice Reports 
on Pages 8-13) 
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DAILY VARIETY 

(Published in Hollywood by | 


Moving to take the bull by the 
horns, Columbia Pictures is setting 
up a special department to dis- 
tribute foreign films in. the U.S. 
It is skedded to become operative 
by Sept. 15. 

Outfit, as a subsidiary of Colum- 
bia, will handle a limited number 
of foreign-language features and 
will serve as a potential American 
release channel for those Col 
foreign coproductions that don’t 
fit into the regular domestic lineup. 

Head of the new operation hasn’t 
as yet been picked but Col execs 
are understood interviewing sev- 
eral people including a caine 
indie distributor. 

The new company, born of the 
realization that certain foreign 
films need special handling and 
are apt to die when pressed through 
the. regular release mill, will have 
a sales force of five “key” men 
in the field and thus will do its 
selling. independently from the 
regular Col branches, However, 
depending on b.o.. performance, 
certain pix may—after their first 
release—be handled by the regular 
domestic sales force or be farmed 
out to sub-distribs. 

Initial release sked will ‘take in 
“The Doctors,” a Paul Graetz pic 
made in France; “Seven Daught- 
ers,” starring Maurice Chevalier; 
“The Last Five Minutes,” with 
Linda Darnell and Vittorio de Sica, 
and “The Last Act,” a Viennese 
film about Hitler’s last hours in 
the bunker. Negotiations are cur- 
rently going on for yet another 
film; indicating that Col will also 
take on features on which it didn’t 


have any. preproduction deals. 


Likely to be included in the line- 
up of the new company are the pick 
of Col’s Mexican production, which 
is extensive. 

There are no indications of how 
Col plans to meet the problem of 
Code and Legion which always 
looms high when & major distri- 
butes foreign product. Indications 
are that-the new company will shy 
away from pix with “C” ratings 


(Continued on page 18) 
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O'NEIL DEAL MAY THAW OTHER LIBRARY 


¥ 


STUFF, BUT 


TV COIN STILL TOO LOW 





‘At least a few of the top film¢ 


companies will release library pro- 
duct to telecasters if Tom O’Neil’s 
licensing of the RKO backing has 
the effect of greatly enhancing the 
money potential from this medium. 
That television might now yield 
more coin because of the O’Neil 
buyout of RKO actually is regarded 
as a possibility, despite some 
earlier, hastily-drawn conclusions 
that a “buyers’ market” was being 
created that would send prices 
down. 

The Hollywood outfits at the mo- 
ment are “waiting to see.” They’ll 
sell if this possibility becomes 
reality: Those stations in competi- 
tion with outlets supplied with the 
O’Neil-RKO pix become so needful 
of film product that they'll -sub- 
stantially up the bids. 

Film companies for the most part 
(there are a few exceptions) 
haven’t peddled their back-number 
productions to video largely be- 
cause there hasn’t been enough 
money offered to warrant such 
action. Importantly, they no longer 
fear any meaningful exhibitor re- 
sentment or values impaired as 
concerning their new theatrical 
releases. Most of the oldies that 
would earmarked for airing, it’s 
widely felt, would be no more in 
competition with new theatrical 
merchandise (widescreen, and all) 
than most other types of tv pro- 
gramming. 

While the film company execs 
say that bigger and greater loot 
is a possibility, however, they cau- 
tion that it’s not necessarily a like- 
lihood and they cite O'Neil’s own 
experience to underline the point. 


TV Average: $65,000 

O’Neil embarked on his “Million 
Dollar Movies” project last year, 
selling 30 films which he acquired 
from the Bank of America at an 
average price of $42,000 per pic. 
He’s exhausted the “first-run” tv 
market and grossed $65,000 per pic, 
say the filmsters. The expense of 
distribution ate up the differential 
between the cost.to O’Neil and his 
gross. In other words, he’s about 
broken even and if there’s to be 
a profit it lies somewhere in the 
future. 


This kind of economics is not im- 


pressive to film eompany heads, 
particularly since nearly all pic 
outfits presently are so well heeled. 
Chances are that they’ll go on drop- 
ping westerns or second-grade fea- 
tures sporadically, as has been the 
case, but they’ll be no major un- 
loading to tv unless the money 
yield jumps considerably above 
the present level. Maybe the 
O’Neil-RKO deal will do it. 





ODELL TO PUERTO RICO 





Hong Kong Distrib Then Will 


Visit London, Edinburgh 
\ ; 


Harry Odell, Hong Kong distrib- 
utor-exhibitor who’s been in the 
U. S. for several weeks for hud- 
dles with Allied Artists execs and 
to survey new industry tech- 
niques, planed to Puerto Rico for 
a visit and then goes on to Europe 
after a six-week stay in San Juan, 
where his sons operate a theatre 
chain. 

Before returning to Hong Kong, 
Odell goes to London for confabs 
with Associated British-Pathe of-* 
ficials and will also attend the 
forthcoming Edinburgh Film Fes- 
tival. En route to the Far East 
he’ll make brief stopovers in Paris 
and Rome. 








Winik Films (UA Release) 


Of Marciano-Moore Bout 

Theatrical film version of the 
Sept. 20 heavyweight championship 
bout between Rocky Marciano- 
Archie Moore in N.Y. will be pro- 
duced by Les Winik of Winik 
Films, according to James D. Nor- 
ris, International Boxing Club of 
N.Y. prexy, 

Pic will be released by United 
rad Wik has produced the 
as our heavyweight 
oe BE ny y g fights for 





Martha Tilton returning to the 
screen for the first time in more 
than 10 years to play herself in 


“The Benny Goodman Story” at 
Universal, 


Start the Tire(d) Gags 
Hollywood, July 26. 

With RKO Pictures now a 
General Tire & Rubber opera- 
tion, Sherrill Corwin,.L. A. 
exhibitor wants to know: 

“From RKO we've been get- 
ting reissues. Will we now get 
retreads?” 


Tough All Over; 
US. Alert to Far 
East Restrictions 


Restrictive moves by a number 
of Far Eastern countries last week 
occupied the attention of the Mo- 
tion Picture Export Assn. 

In Indonesia, local and American 
industry opposition succeeded in 
temporarily blocking a move to 
almost double admissions, the re- 
sulting revenue to be shared by the 
government, local municipalities 
and the theatres. Distribs opposed 
the idea as a violation of contrac- 
tual obligations. 


In Formosa, MPEA got wind of a 
threatened move to limit remit- 
tances on all imported films to an 
annual $1,000,000. This would be a 
heavy blow to the American dis- 
tribs who already suffer in Formosa 
from heavy taxation and the recént 
devaluation of the Formosan dollar. 

In Japan, the positive mixed with 
the negative as the government an- 
nounced that it would delay until 
the end of this month a review of 
the country’s foreign exchange 
situation. Study will determine 
whether overall film dollar remit- 
‘tances should be cut. 








CAESAR SPOOF ISSUE 





TV Kidded ‘Eternity’—Columbia 
Trial Sept. 13 





Hollywood, July 26. 

Hearing date of Sept. 13 was 
set in the copywright infringement 
suit filed by Columbia Pictures over 
a satire version of “From Here to 
Eternity,” which appeared on the 
NBC-TV “Sid Caesar Show.” Studio 
charges the network show “made 
light” of what Columbia termed “a 
work of art.” 

Recently, a similar L.A. Federal 
court litigation involving a lamp- 
poon of M-G’s “Gaslight” by Jack 
Benny ended in a verdict for the 
studio. 





ALAIN BERNHEIM’S JOB 





She and Ray Ventura te Handle 
Literary Properties 





Alain Bernheim resigns from the 
literary department of Famous 
Artists at the end of this month 
to join French film producer Ray 
Ventura in the formation of a 


theatrical-literary operation. Out- 
fit will function in Europe seeking 
literati material for book, stage, 
motion picture, etc., marketing in 
the U. S. Also, European films will 
be screened for possible adaptation 
for Yank theatres. 


Bernheim and Ventura will open 
an office in Paris Sept. 1 and plan 
to hire readers and researchers in 
England and various countries on 
the Continent. Bernheim was en- 
gaged in French pie production 
prior to World War II. 


Some Smog Over 
Zanuck’s Status 


The 20th-Fox bfass had its wires 
erossed last week with Spyros P. 
Skouras, president, stating in Lon- 
don he would try to talk Darryl F. 
Zanuck out of quitting as studio 
head, and Zanuck insisting that he 
had no intention of leaving, at least 
for the moment. 

Skouras’ remarks came in the 
course of a press confab. Earlier, 
responding to a report that he in- 
tended to take advantage of a 
clause in his contract and devote 
himself to indie production (via 
20th), Zanuck been quite spe- 
cific in stating That he had made 
“no new deal or any new arrange- 
ment with the corporation.” 

Zanuck did, however, go to con- 
siderable pains to establish that, 
under his contract, he has the 
right to step down and turn indie 
at his discretion. “I have ecertain- 
ly set no date for any change in 
my status with the corporatien or 
the studio,” he declared. 

It is the general impression— 
borne out by Skouras’ comment— 
that a new role for Zanuck has 
been discussed in the recent past 
even though such talks obviously 
haven’t led to any immediate con- 
clusions. But Skouras’ wording of 
“trying to talk Zanuck out” of his 
decision is taken as an indication 
that the 20th studio chief must, in 
his own mind at least, be quite de- 
termined to wrap himself in an 
indie cloak. 








Films Reverse Pro-Video Boston Tide 





All Dailies Respond to Industry Pitch——Hearst’s 
Sunday Advertiser Cites Reasons 





By GUY LIVINGSTON 


Boston, July 26. 


Pictures have now made a major 
comeback in Boston newspapers. 

From a stepchild position, with 
television hogging the space, pic- 
tures have gone into a dominant 
position this frame with equal and 
better than equal representation in 
all Hub sheets. 


Pictures are making a comeback 
in Boston, at the box office too; 
more Bostonians are passing 
through the wickets, according to 
the editor of one Boston Sunday 
newspaper, Sam Bornstein, who is 
also managing editor of the Hearst 
Boston Sunday Advertiser. “I never 
went along with that gloom talk 
that pictures died,” he says. 

Bornstein uses plenty of two 
column art for pictures and has 
added the neat touch of having 


/an artist embellish the. borders 


with drawing of celluloid film. 
Each week a picture is chosen as 
the “picture of the week” by the 
managing editor and motion pic- 
ture reviewer, Mary X. Sullivan, 
and is given the full treatment. 
“It makes no difference where 
the picture is playing,” Bornstein 





pointed out. “Entertainment is the 





sole basis for judgment.” Getting 
the full treatment this week is 
“The Private War of Major Ben- 
son” (U), opening at the Para- 
mount and Fenway tomorrow (27). 

Bornstein personally sees. at 
least four features a week. Some 
of these are previews and others 
are his off-the-street picks. In addi- 
tion, he assigns staffers to make 
long distance calls to Hollywood 
stars, appearing in pictures play- 
ing Boston, for special steries. A 
recent example, pointed out by 
the mamaging editor, was Frank 
Sinatra when “Not As a Stranger” 
opened at the Loew State and Or- 
pheum. 

Bornstein had George Clarke, 
Boston Daily Record columnist, 
talk to Sinatra via telephone for a 
special column for the Sunday 
Advertiser. 

Picture space is now running 
heavier at times than television in 
the Sunday Advertiser, Bornstein 
said. Lead motion picture column 
from Hollywood is Louella Par- 
sons, which runs in two column 
format. Plenty of special local 
stories on pictures and picture 
stars, written by Miss Sullivan, 
are used each Sunday and the 
paper is the only Sunday giving 
notices to drive-ins, 





‘~wwwrwe? 





biography. 


Hollywood in November, live and 
book, “Through My Monocle.” 


foreign income as pure gravy . 


in the Hub today 


“Kilkenny,” (Sam Ka’ 
part serial in Satevepost. 


New York Sound Track 


Harry Brandt says if it’s true that such a legit shortage looms on 

Broadway he’s not averse to reconverting some of his Times Sq. houses  » 

back into their original legit policies. 
Charles Coburn is the latest theatrical 





work.‘in Coburn’s home. Title of 


and. Shirley Jones going on Boothbay Harbor, Me., 
location for “Carousel” starting Aug. 15. 
Richard Burton in and to the Coast for “Rains of Ranchipur” . . . The 
French “Game of Love” opens in Boston Sat. (30), the first of the con-. 
troversial pix to play there on a Sunday since the lifting of the “Blue” 
‘law. No trouble is expected . . . Technicolor has taken title to build- 
ings and grounds in Burbank, Cal., 
America, TC will use the former Cinecolor plant for its research staff 
and laboratories, according to prexy Herbert T. Kalmus. 

United Artists involved in its most expensive film to date, Heeht- 
Lancaster’s “Trapeze,” which rolls in Paris Aug. 1, being budgeted 
at over $3,000,000 . . . Same distrib, incidentally, came out well on top 
with Joseph Mankiewicz’ “Barefoot Contessa.” 
is over $2,800,000, meaning a profit on U. S. and Canada returns, and 
. Timing of the Howard Hughes-Tom 
O’Neil deal was bad for Time mag. The announcement was made 
Monday (18), too late for the weekly to correct the errata on actual 
figures involved and the status of the transaction as printed in the 
issue which hit the Gotham stands Wednesday. 

“Sins of Pompeii,” which got the Terry Turner radio-iv saturation ‘ 
exploitation treatment, is headed for 1,000 New England picture thea- 
tres, during July and August, distrib Joe Wolf, branch manager .of 
Embassy Pictures my declares. “Sins” preems at the Center Theatre 

(Wed.) with 300 theatres also day and date... . 
Universal has skedded Audie Murphy’s “To Hell and Back” premiere 
for his home state, Texas, in mid-August. 

Crown Productions set Joseph Cotten for “The Killer Is Loose,” to 
be directed by Budd Boetticher for United Artists release . 
That Uranium” is the new tag on Allied Artists’ Bowery Boys comedy. 

Western writer Louis L’Amour now has two films being prepared from 
a brace of his recent writings. The first is ““The Burning Hills,” which 
Richard Whorf is producing for WB (John Wayne) and the second is 

tzman—Columbia Pictures) under the title of 
“Black Jack Ketchum.” “Burning Hills” is scheduled to start as a five- 


Henry King directs... 


formerly owned by Color Corp. of 


Domestic gross alone 


.. “Dig 





Lester in N.Y. With Hitler Plot Film 





Looks As If That ‘Race 


+ 


to Assassinate’ in Rival 


Features Will Hit American Courts 





Race on the part of two Ger- 
man producers to bring to the 
screen the July 20, 1944, attempt 
on Hitler’s life is apt to find an 
echo in the U. S. ‘courts if both 
companies try to crash the Ameri- 
can market with their respective 
versions. 

Two films were made and re- 
leased in Germany almost within 
a day of one another: “Es Geschah 


L. A. to N. Y. 


Mort Abrahams 
Robert Alton 
Edna Anhalt 
Edward Anhalt 
Nat Brandwynne 
Jill Corey 
Jeanne Crain 
David Diamond 
Howard Dietz 
George Folsey 
Y. Frank Freeman 
Betty Garrett 
Morey R. Goldstein 
Frances Goodrich 
Albert Hackett 
Dr. Paul Ilton 
Danny Kaye 
Patsy Kelly 
Irving H. Levin 
Lloyd Leipzig 
David A. Lipton 
Louis Mandel 
Don M. Mankiewicz 
Sidney Markley 
Marilyn Maxwell 
Horace McMahon 
Audrey Meadows 
Edmund Morris 
J. Carroll Naish 
Kay Nelson 

Dan O’Herlihy 
Basil Rathbone 
Wallace Seawell 
William Selwyn 
George Sidney 
James Stabile 
Howard St. John 
Dan Terrell 
Richard Todd 
Hal B. Wallis 
Victor Young 


N. Y. to L. A, 


Pandro S. Berman 
Barbara Britton 
Hume Cronyn 
Harry E. Gould 
Samuel Hacker 
John Joseph 
Samuel (Biff) Liff 
Selma Lynch 
Terry Moore 

Bob Schear 
William J. Sherin 
Jessica Tandy 








Gloria Votsis 


am 20 Juli” (It Happened on 
July 20), and “Der 20 Juli’ (The 
20th of July). Former was made 
by Area-Ariston for NF release. 
Latter by CCC for release via Her- 
zog. _(Films were reviewed, side 
by side, in Variety July 13, under 
caption “The Race To Assassinate 
Hitler.”—Ed.) 

Hery Lester, a America active 
in German production and ied up 
with Carlton Films, is currently in 
N. Y. with a nrirt «* “It Hap- 
pened on July 20” and is negotiat- 
ing for its release and possibly a 
remake. According to Lester, his 
version is covered via the assign- 
ment of personal rights from vari- 
ous relatives of the men involved 
in the July 20 plot. The other 
film didn’t bother with such as- 


man court, didn’t need to since the 
(Continued on page .18) 





N. Y. to Europe 
Imperio Argentina 
Arthur Blake 
Irving Cohen 
Noel Coward 
Isabel Dawn 
Donald Flamm 
Stan Freeman 
Gen Genovese. 
Bob Hope 
Nicholas Joy 
Jane Kean 
Janet Leigh 
Eugene Lerner 
Liberace 
Anthony Quinn 
Victor Mature 
Morton V. Ritchey 
Stefan Schnabel 
Jules Seltzer 
Al Strelsin + 
Richard Tucker 
Hal B. Wallis 
Jerome Whyte 
Thorton Wilder 


Europe to N. Y. 
Judith Anderson 
Guy Bolton 
Richard Burton 
Alice Faye 
John B. Gambling 
Lew Grade 
Phil Harris 
Joseph Hayes 
George Jessel 
Mark Leddy 
Ella Logan 
Delbert Mann 
George R. Marek 
Yehudi Menuhin 
Frederick Schang 





Spyres P. Skoures 


name to undertake an auto- 
With MCA as his literary agent the actor has contracted 
with freelancer Victor Rosen to prepare the text. Rosen will go te 


signments and, according to a Ger- 
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Frankovich Relieves Ailing Thorpe; 
Col. Irt'l Also Upgrades Levy 


"M, J. 
indie film-maker who’s been asso- 
ciated with Columbia in numerous 
co-production deals in Europe, has 
been appointed managing director 
of Columbia Pictures Corp., Ltd., 
which is Col International's United 
Kingdom subsidiary. He succeeds 
Max Thorpe in the London post. 
Thorpe, in ill health, was named 
board chairman pf the _ British 
company, thus relieving him of 
operational duties. 

Lacy Kastner, prez of Col Inter- 
national, disclosed the switch in 
N. Y. this week. He also revealed 
that William M. Levy, | assistant 
managing director under Thorpe, 
has been given the position of 
manager of distribution. 

The Frankovich alignment with 
Col underscored the company’s 
continually expanding program of 
production ventures in the U. K. 
and the Continent in association 
with indie parties, mainly of Yank, 
English, French and Italian origin. 


‘Frankovich himself recently 
completed production of two pix 
in association with Col, “Footsteps 
in the Fog” and Joe Macbeth,” but 
now will discontinue such activity 
ph full time to the new Col 
0 

Exec will concern himself mainly 
with production, leaving distribu- 
tion matters ‘im Levy's hands. 


Adventist Raps 
Bible Pictures 


Soquel, Calif., July 26. 

A Seventh-Day Adventist leader 
attacked the film industry—and 
especially Biblical pictures—at the 
Central California Conference of 
Seventh-Day Adventists here last 
Thursday (21). J. R. Nelson of Los 
Angeles, the church's youth activi- 
ties director for four Western 
states and Hawaii, charged “the 
minds and souls of young people 
are being maimed by the immoral 
product of Hollywood.” 

Nelson particularly criticized as 
“bordering on blasphemy” recent 
films based on Bible themes and 
characters “because such pictures 
glorify the very sins which God 
condemns.” He added, “Christian 
young people should stay away 
from the theatre altogether.” 

A second speaker, Professor Wil- 
ber Alexander of La Sierra College, 
Arlington, Calif.. pounded . at pop- 
ular music. 

“Jukebox music and so-titiot 
‘popular hit tunes’ have descended 
to the level of vulgar nonsense 
which is destroying the ability of 
young people to develop taste for 
good music,” he said. He claimed 
“even some religious music being 
produced today has a sentimental, 
jukebox flavor.” 

Nearly 1,000 Adventists attended 
the conference. 


0’Neil’s $25,000,000 
Close In Jersey City 


General Tire & Rubber’s $25,- 
000,000 check made out to How- 
ard Hughes in full payment for 
RKO Radio was presented to 
Thomas Slack, Hughes’ attorney, 
by Tom O’Neil,- president of 
GT&R’s General Teleradio sub- 
sidiary, in the offices of the First 
National Bank of N. J., Jersey City, 
on Monday (25). Thus the spec- 
tacular deal was consummated. 


The Jersey site was chosen be- 
cause it was convenient to both 
Sides, said Slack. 


The attorney, who has repped 
Hughes before in important mat- 
ters, and is generaily considered 
to be one of the airman’s closer 
business associates, was asked 
what role, if any, Hughes would 








(Mike) Frankovich, veter 





take in the picture business in 
the future. 

“I don’t know and I doubt if | 
Mr. Hughes could answer that at 
this time,” Slack replied. 


' Hearts,” 


Binford Forever. 





Memphis, July 26. 
Memphis’ tough censor Lloyd 
Binford has banned UA’s “Night 
of the Hunter” and dispatched a 
letter to branch chief Tony Tedesco 
saying that film was “the rawest 
I’ve ever seen.” Latter declared 
Binford himself did not see the 
film but picked up opinion of three 
women members of censor board 

that film was not fit for children. 
Censor also lashed out at Uni- 
versal’s “City Across The River,” 
which sought a re-appraisal, having 
been nixed five years ago. Binford 
took the position that he had no 
time to see features a second time. 


-However U_ stated this was a 


change of mind as Binford had 
originally agreed to re-screen the 
film. 


No 20th Print 
Bottleneck In 
Next 3 Months 


Within another three months, 
20th-Fox expects to be in a posi- 
tion to release new films on optical 
and magnetic stereophonic pfrints 
simultaneously, a 20th executive 
stated last week. 


Company right now is releasing 
its features first with stereophonic 
tracks and, later, with optical prints 
as the result of a printing bottle- 
neck that is now slowly being 
broken. Other companies as a rule 
hold up releases until both optical 
and stereophonic prints are avail- 
able. 


Where, in the past, 20th has had 
to wait with printing opticals until 
the stereophonic runoff in the lab 
had been completed, a dupe nega- 
tive of good quality is now being 
put to use and from it the optical 
prints can be struck. 


In addition, 20th execs say the 
interest in single magnetic track 
pickup units on the part of the 
theatres is rising. The pickup gear, 
which enables a house equipped 
only for optical sound pickups to 
play a magnetic print (without 
stereo sound, of course), sells for 
around $700 and 20th is attempting 
to get the price down still further. 


Print problem has haunted 20th 
practically from the day any sig- 
nificant number of theatres were 
equipped for CinemaScope. Where- 
as most of the first-runs went for 
stereophonic sound, the majority 
of C’Scope houses stuck with 
optical sound. This has resulted in 
20th not getting the necessary play- 
off on the very expensive magnet- 
ically-stripped prints. and in ad- 
dition having to make dover 500 
magnetic and optical prints to 
serve all accounts. Company is now 
comeet in efforts to reduce that 
oad. 








KRAMER AND SPAIN, 
SINATRA’S ’56 DEAL 


Hollywood, July 26. 

Frank Sinatra has been signed 
by Stanley Kramer to co-star with 
Cary Grant in “The Pride and the 
Passion,” to be filmed entirely in 
Spain next year for U.A. release. 

Sinatra has three other pix on 
his upcoming sked, besides his cur- 
rent Metro starrer, “The Tender 
Trap.” When his Culver City stint 
ends he has on his slate Otto 
Preminger’s “The Man With the 
Golden Arm,” 20th-Fox’s ‘Car- 
ousel” and “One Way Out.” the 
last of his own productions for UA 


release, 





Pearl Bailey snagged a featured 
role in Paramount’s “King 
starring Bob Hope, 





or | 


, should be a natural, it’s hoped. 











‘COMMAND Ts 
COST $7,500,000 


“The Ten Commandments,” 
Cecil B. DeMille’s Biblical epic, 
has become the most expensive 
motion picture ever made, the 
budget at this point being figured 
at $7,500,000. It might go a little 
lower, or perhaps higher; but is 
certain to be above Metro’s $6,- 
500,000 “Quo Vadis”. and Magna 
Theatre-Todd-AO’s nearly $7,000,- 
000 “Oklahoma.” 


In. its first conversation stages, 
the “Commandments” project was 
estimated as representing an in- 
vestment of $5,000,000 in negative 
costs. A longer shooting schedule 
than had been blueprinted origi- 
nally and extra production buildup 
has brought the bill up to highest 
in history. Locationed earlier in 
Egypt and now continuing on the 
Coast, this DeMillennium of pix, 
in Technicolor and the VistaVi- 
sion bigscreen process, began roll- 
ing Oct. 14, 1954, and is now slated 
to wind up Aug. 8. 


The Cost 


' Producer-director DeMiile’s cast 
comprises’ Charlton Heston (as 
Moses), Anne Baxter, Yul Brynner, 
Edward G. Robinson, Yvonne De 
Carlo, Debra Paget, John Derek, 
Nina Foch, Judith Anderson, Sir 
Cedric Hardwicke, Vincent Price, 
Martha Scott, John Carradine, 
Henry Wilcoxon (who’s also asso- 
ciate producer), Douglas Dum- 
brille, Julia-Faye, Ian Keith, Olive 
Deering, Peter Hanson, Donald 
Curtis, Frank DeKova, H. B. War- 
ner, Joan Woodbury, John Miljan 
and Joyce Vanderveen. 


Release of “Ceaemaieieneies” is 
a long way off, probably mid-1956 
or later. It will take DeMille six 
months to cut the picture, and this 
is to be followed by a mammoth 
laboratory job by Techni. Then, 
of course, comes the marketing 
approach, meaning much brain 
work on how the epic is to be sold 
to the world. 

Paramount, which pays the bills, 
will split the profits with DeMille 
on a 50-50 basis and, naturally, 
has all distribution rights. 


Running Time? 

Running .time of ‘“Command- 
ments” likely will be the subject 
of much discussion between the 
veteran filmmaker and Par execs. 
Like most producers, or probably 
more so, DeMille likes to see as 
much of what he’s shot as possible 
on the screen. The more. commer- 
cially-minded distribution officials, 
who think in terms of more thea- 
tricval programming turnover, are 
unhappy with marathon footage. 
That “Commandments” will run at 
least three hours seems for sure. 

Meanwhile, Par execs are pro- 
fessing no fears about possibly not 
recouping on the unprecedented 
investment. Some of the compa- 
ny’s officials say they’re already 
convinced that a worldwide gross 
of $50,000,000 will be on tap. 
President Barney Balaban, who has 
the reputation of conservative 
Nostradamus anent picture reve- 
nue, says he thinks the $50,000,000 
figure is “too low.” 

Actually, Par could come out 
on the profit side if the returns 
only match the “White Christmas” 
money. This musical grossed about 
or ens in the domestic mar- 
et, 

State Dept. Angles 

Within the framework of the 
Biblical Decalogue story, the De 
Mille production accents the prin- 
ciple of freedom and liberty under 
law, aS against the oppression of 
tyranny. The fundamentals of de- 
mocracy reportedly are forcefully 
presented in both dialog and situa- 
tion. As a consequence, it’s con- 
ceivable that the U. S. State De- 
partment will take an active in- 
terest in promoting the circulation 
of “Commandments” in as many 
areas of the world market as pos- 
sible. 

It already has been established 
to Par’s satisfaction, largely via 
De Mille’s earlier entry, “Samson 
and Delilah,” that overseas terri- 
tories are more than usually im- 
portant sources of income for 
Biblical films. “Commandments” 


That Hum at Universal 


Hollywood, July 26. 
With eight features 4n various 


sta¥es of production and two com- 
pleted last week, Universal is cur- 
rently in one of the studio’s busi- 
est periods in months. Four pix 
are now before the cameras; “The 
Benny Goodman Story,” “The 
Square Jungle,” “Decision At Du- 
rango” and “A Day of Fury” (for- 
merly “Jagade”’). 

Additionally, special effects de- 

partment is shooting scenes in- 
ote a giant tarantula for a pic 
named “Tarantula.” © Meanwhile, 
sound department is dubbing in 
both Perspecta and four-track mag- 
netic tracks for’ “The Second 
Greatest Sex” .and adding the 
music score for “The Kettles in 
‘the Ozarks.” 


A scouting expedition, including 


George Marshall and unit’ produc- 
tion manager Tom Shaw is in Ore- 
gon, inspecting locations for the 
Jeff Chandler starrer, “Pillars in 
the Sky.” 

Completed last week were added 
scenes for two other pix—‘“Never 
Say Goodbye” and “The Rawhide 
Years.” Rock Hudson was given 
time off Warner’s “Giant” for new 
sequences in “Never” and Tony 
Curtis bicycled between his cur- 
rent film, “Square Jungle,” to fill 
in scenes with Colleen Moore for 
“Years.” 


Order Underwood 
Pay $40,000 To U 
On ‘Cabin’ Piracy 


Universal is to collect $40,000 
because of unauthorized distribu- 
tion and exhibition of “Uncle 
Tom’s Cabin,” which U made as 
a silent entry in 1927 and to which 





added. 


The money stems from a court 
action in Lexington, Ky., in which 
U charged Howard G. Underwood 
Sr. and the Trans-World Distribut- 
ing Corp. with infringement of 
copyright. The complaint, filed in 
September, 1952, charged the de- 
fendants with “duping” of a nega- 
tive and a number of positive 
prints of “Cabin” and distributing 
these to theatres around the U. S. 
for two and a half years. 


Last March, Federal Judge H. 
Church Ford ruled in favor of U 
on the copyright infringement 
count and ordered an injunction 
and destruction of the prints in- 
volved. The jurist entered the final 
judgment awarding U the 40G this 
week. 


Edward A. Sargoy and John F. 
Whicher of N. Y. and Ben L. Kes- 
singer of Lexington represented U. 


SWITZERLAND SENDING 





A second Eidophor color theatre 
tv unit is to be brought to N. Y. 
from Switzerland within another 
month and will embody “minor 
changes” from the original proto- 


research topper, reported in N. Y. 
last week. 

The first unit was shown to 20th | 
execs at the homeoffice some | 
weeks back with what are de-| 
scribed as “impressive results.” 

Sponable declared himself satis- 
| fied with progress on the Eido- 

phor, but noted also that “we're 
| not pressing this work right now. 





‘He acknowledged that tests with | 


| 20th’s 55m film are continuing. 





producer Robert. Arthur, director’ 


a non-dialog soundtrack was later | 


NEW EIDOPHOR UNIT, 


type, Earl I. Sponable, 20th-Fox | 


Drive-Ins Closing Before Thanksgiving 
Pose Problem for Audience Polling 


Albany, July 26. 
Drive-ins which close before 


Thanksgiving should forego 
attempts at official participation in 
the new COMPO Audience Awards 
plan, although there is “no real 
reason why they could not proceed 
with their elections prior to the 
‘national slate, if the drive-ins 
could be serviced with material at 
that time and if they were willing 
to forego all the national pub- 
licity.” So Robert W. Coyne, 
COMPO special counsel, wrote to 
Harry Lamont, co-chairman for the 
Albany exchange district. 


Lamont had repeated in a letter 
to Coyne a suggestion he made at 
the recent meeting here addressed 
‘by Coyne: that drive-in patrons be 
given an opportunity to vote. La- 
mont pointed, then, to the likeli- 
hood. few of the a fc oeagemaip 60 
outdoor theatres of the area would 
be open Nov. 17-27—when the bal- 
loting takes place. 


In his reply, Coyne said the sug- 
gestion would present “some com- 
plications,” although it would not 
be “impossible.” One of the ob- 
stacles is that the final national 
slate of pictures and - personalities 
will not known until following 
the third nominating period, which 
ends on or about Oct. 15, Coyne 
stated. 


Another handicap is that the 
final nominations will include pic- 
tures that have been released prior 
to Sept. 30. It may well be, con- 
tinued Coyne, that drive-in patrons 
“would not. have an opportunity to 
pass judgment on these pictures if 
they were to vote in advance of 
mid-November.” 


_ Therefore, the COMPO executive 
believed “we would be well ad- 
vised to pass up drive-ins that 
close in advance of Thanksgiving,” 
and strive for an altering of the 
“formula” next year—if the promo- 
tion proves “tremendous for all 
theatres,” as he and Lamont hope. 


Lamont, who operates five auto- 
mobile-theatres and a conventional 
situation, plans to mimeograph bal- 
lots for distribution to customers 
in two or three of the outdoor ones 
remaining open longest. He will 
offer prizes for those coming closest 
to the national selections in films 
and personalities. 








Kane Says Rental 
Relief Unsighted 


Minneapolis, July 26. 
Current agitation anent allegedly 
excessive film rentals and threats 
to seek Congressional intervention 
have borne no fruit in this terri- 
tory, the stamping ground of 


Bennie Berger, North Central Al- 
lied president and Allied emer- 
gency defense committee chairman, 
a leader in the field. 


This is according to S. D. Kane, 
| Allied executive counsel, who says 
ithat reports from members indi- 
cate that the distributors deals are 
as “tough” as ever. 


Complaints continue against the 
“outrageous” terms being demand- 
ed for top pictures, such as, par- 
ticularly, “Strategic Air Com- 
mand,” for which 50% is the price 
even in the smaller situations and 
subsequent runs, asserts Kane. 


“After all the words of sympathy 
that the companies’ sales heads 
have expressed to the Aliied-The- 
| atre Owners of America joint com- 
mittee over small exhibitors’ plight 
|and vague promises of relief, noth- 
ing has been done, apparently, to 
lalleviate the situation, although 
' sufficient time has intervened for 
such action,” he declares. 


“There is no sign that the film 
companies are relenting or taking 
to heart our pleas for live-and-let- 
live rentals based on ability to pay. 
There has been no changes whal- 
soever yet in sales policies as far 
,}as we've been able to learn.” 
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(c’SCO 
Sir Walter Raleigh with Bette 
Davis, Richard Todd contribut- 
ing to marquee. High 
mean a successful b.o, in vir- 
tually all situations, « 


i 





Portland, Me., July 22. 
Seth toe Faget ee Soares 
Richard Tedd. Joan Collins, Herbert 
Marshall, Jay > 


R Directed 
Henr: Koster. Screenplay, Harry Brown, 
Mindret Lord; camera (De Luxe Color), 
Charles G. Grantees mee, Trees Se 
editor. Robert Simpson. 2 e 
land. Me., June 22, ’55,. Running time. 
92 MINS. 


Elizabeth .....+:<:-- Bette Davis | do well in virtually all situations. 
Sir Walter Raleigh....--.- Richard Todd| mot 
Beth Throgmorton.......-. Joan Collins 
Chadwick «.. ....«sseee0+. Jay Robinson 
Lord nee chine te Hesbert Maran The Last Command 
Lortiatton os ccse ide Robert Douglas (COLOR-SONG) 
French Ambassador....-- ancaenke” seen Frank Lloyd direction mak 
os RRS algae al abl. Daniels| this good b.o. for the outd 
Jane ccceses ees pare Bereta and action markets. Marquee 
Patch Eye  _— ..csceveves 
Postillion Rider ...-..+++- bert Adler and exploitation values. 
ae. pbc a’ nae* were + 8 chee R PUES a Rage 
Dame Brace — .....e++ Margery Weston | ciate producer, Frank Lloyd. Stars 
Cornvorel Gwilym .....-.-- Rod lor | Sterling Hayden, Anna Maria Alberkhetti; | 
Landlord .......+++:+-+-. David Sak wit no — poe 

rp evan Arthur Gould- Se J. Carr aish, 

Toon Criet cy reba < aeuon John Costello | Ben Cooper. Directed. by Lloyd. Screen- 





Bette Davis seems a natural for 
the role of Queen Elizabeth in 
20th’s rendition of “The Virgin 
Queen,” having already given one 
reading of this role in Warner 
Bros. “Elizabeth and Essex” in 
1939. In this edition, Miss Davis 
depicts a more mature queen, who 
loves and loses Sir Walter Raleigh 
to one of her maids-in-waiting. Miss 
Davis gives a bitter portrayal, but 


one that is a bulwark of strength | The 
since it buttresses what is essential-| ay. 


ly a weak script. Some of the 
language used by the royal person 
is shocking to the more genteel 
ears of modern-day filmgoers, but 
there’s little doubt that it will help 
the boxoffice. 

This handsomely mounted Cine- 
maScoper may cause some contro- 
versy over the choice of words 
used in portraying one of the 
lustiest periods in English history 
when Britain expanded her empire. 
However, there’s sufficient histori- 
cal and dramatic justification for 
Miss Davis’ delivery of these lines. 

Structurally, Miss Davis is the 
major strength of the film, but 
storywise the yarn revolves around 
Richard Todd’s Sir Walter Raleigh 
who has a dream of sailing three 
vessels of his own to the 
New World. He brawls his way 
into the favor of. Lord Leicester 
who brings him to the attention 
of the Queen. His rise to royal 
favor is marred only by his affec- 
tion for Joan Collins, one of the 
queen’s maids-in-waiting. It’s a 
gambit that brings him to the 
Tower of London, but a royal 
pardon returns him to the ship 
that will carry’ him to found a 
colony in’ the New World and to 
his bride. 

Miss Davis gives a strong and 
colorful performance as the royal 
lady who can hold her own in court 
intrigue. In this picture, she doesn’t 
allow herself the luxury of being 
pitied for having loved and lost. 
She gives the impression of having 
her work cut out for her in hand- 
ling the expanding enterprise of 
the British Empire. It’s only at the 
end of the film that she drops her 
reserve and reveals herself as a 
lonely and bitter woman. 

Todd similary essays a strong 
role as the ambitious soldier who 
slows up his dreams by taking a 
wife. He does extremely well and 
carries himself off  creditably 
whether in the boudoir or a braw!. 
Joan Collins is a pretty item as 
his bride, impressing as a capable 
actress, who with further experi- 
ence should be one of the femme 
stalwarts on the 20th roster. 

_Herbert Marshall, per  usua!, 
displays competence as a royal 
aide, and Jay Robinson, fresh, from 
playing mad emperors in biblical 


ENGINEERS SOCIETY 
NOW PICKING WINNERS 


_ Board ef governors of the So- 
ciety of Motion Picture & Televi- 
sion Engineers meets in N.Y. to- 
morrow (Thurs.) to pick the recipi- 
ents for the Society’s 1955 awards. 
Board's selections will be based 
on recommendations from various 
awards committees appointed by 
yvohn G. Frayne, SMPTE prexy, 
earlier this year. 

Among the Society’s awards are 
the David Sarnoff Gold Medal 
award for technical contributions, 
the Society’s Progress Medal and 
the Samyel Warner Memorial 
award for contributions to sound. 

SMPTE board also will consider 
recommendations for honorary 
membership in the Society and ele- 
vation of members to the rank of 
Fellow. 





dramas, sives on 
tah Gene out 


on as 

about court, 
Altogether, the general level of 
th is high and the directorial 
pacing by Henry. Koster is some- 
times crisp. there are lots 
of scenic wonders and impressive 
sets to fill the kingsized screen, 
Koster has taken the view that the 
pace and s g the yarn seem 
to be the more important elements, 
the De Luxe color, although in a 
generally sombre key as befits the 


¥ | era, is well done. Producér Charles 


Brackett has welded the various 
elements of “The Virgin Queen” 
into a picture of high technical 
and thespic excellence that should 








lay, Warren Duff, from story b 

Bartlett camera (Trucolor), Jack Marta. 
editor, Tony Martinelli; music, Max 
Steiner. Tradeshown, N.Y., July 20, ’55. 
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The Battle of the Alamo is 
fought again in “The Last Com- 
mand” to score a decisive b.o. vic- 
tory for Republic in the outdoor 
and action markets. Story, r- 
formances, marquee and produc- 
tion values all combine to give 
that studio one of its better films 
of the year. z 

History is freely drawn upon by 
Warren Duff who screenplayed 
from a story by Sy Bartlett. For 
in this saga of pre-Texas independ- 
ence such figures as Jim Bowie, 
Davy Crockett and Sam Houston 
as well as Mexico’s Gen. Santa 
Anna make with the drama and 
derring-do throughout the 110 
minutes of footage. 

While the script occasionally 
lags via a few 'talky scenes, this is 
more than offset via a wealth of 
combat that associate producer- 
director Frank Lleyd has spread 
across the screen. Events preced- 
ing revolt of the Texas colonists 
from Mexico’s tyrannical rule are 
interwoven with experiences’ of 
Bowie. lustily portrayed by Sterl- 
ing Hayden. — 

Owner of considerable Texas 
real estate and a personal friend 
of Santa Anna (J. Carrol Naish), 
Hayden prefers to follow a course 
of moderation in contrast to open 
resistance to Mexico as espoused 
by such rash settlers as Richard 
Carlson, Ernest Borgnine and Otte 
Kruger. But actions of the despotic 
Santa Anna ultimately place Hay- 
den behind the walls of .the Alamo 
as leader of a small group who 
withstood a siege for 12 days. 

Emphasis is primarily on the 
struggle between the Texans and 
Santa Anna’s legions, However, 
there’s a brief romance between 
Hayden and Anna Maria Alber- 
ghetti, daughter of a Mexican land- 
owner who tosses his lot in with 
the rebels. Miss Alberghetti, whose 
forte is singing, does surprisingly 
well in this dramatic role. 

As written by Duff, part of 
Bowie calls for a fearless, strong, 
shrewd type and Hayden -fulfills 
these qualities admirably whether 
he’s besting Borgnine in a knife 
duel or bargaining with Naish in 
a battlefield truce. Carlson regis- 
ters in a slick portrayal of an im- 
petuous lawyer and Borgnine also 
shines, particularly in the duel bit. 

Providing good support under 
Lloyd’s firm direction are Arthur 
Hunnicutt as Davy Crockett, Naish 
as the scheming, tyrannical Santa 
Anna, Ben Cooper as the lone de- 
fender to escape the Alamo siege 
and John Russell as a Texas offi- 
cer. Among others who turn in 
credible performances are Kruger, 
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jsung by Gordon’: MacRae. 
/ technical eredits measure un 


Virginia Grey, Eduard Franz and 


| Russell Simpson. 


Lloyd’s overall production guid- 
endowed the Herbert J. 
Yates presentation with some fine 
battle sequences which lensman 
Jack Marta ably caught in Tru- 
color. While the footage is a mite 
long at 110 minutes, Tony Marti- 
nelli’s editing unreels the story in 
a cohesive whole. Max Steiner’s 
score is an asset as is the film’s 
one song, “Jim Bowie,” on which 
he collabed with Sidney Clare. It’s 
Other 


Gilb. 
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Hollywood, July 26. 


The Naked Dawn 
(COLOR) 
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Universal has taken over the re- 
lease of this independently-made 
drama and it should prove pass- 
able as a programmer. It has a 
certain Latin flavor and mood from 
its below-the-border lensing in 
Mexico, but never rises above the 
dualer entertainment classification. 

Arthur Kennedy and Betta St. 
John are starred and their names 
give the pic some stateside identi- 
fication. Costar Eugene Iglesias 


takes care of the cast’s Latin angle, | 
Sy | though all ——— Mexicans. Per- 
y 


formances the top trio are quite 
good, although Kennedy’s assumed 
accent occasionally throws him. 
Major aim of the dramatics is to 
show the effect that easy money 
has on a young Mexican farmer 


Naish and his wife, with some moralizing 


as to the greed that can rise in 
most humans under certain situa- 


vis | tions. Kennedy, a roaming rogue, is 


the one who puts temptation in the 
way of Iglesias and causes Miss St. 
John to rebel against her lot as 
the wife of a poor farmer. 
Situation is brought up in the. 
original screenplay by Nina 


‘Herman Schneider when Kennedy 


hires Iglesias to help him collect 
on the loot from a freight train rob- 
bery. The farmer begins to covet 
all the miéney and pet Kennedy’s 
death. Miss St. John makes plans 
to run off with Kennedy. All of 
the schemes fail because the law 
catches up and Kennedy is fatally 
wounded rescuing Iglesias, but is 
able to send the farmer and 
wife off to find a new life together 
before he dies. . 

The direction by Edgar G. Ul- 
mer achieves some action here and 
there, and a poetic feel in other 
spots, but the overall pacing is 
slow, despite only 82 minutes of 
running time, and interest is in- 
clined to wander. Picture, on 
which James O. Radford was as- 
sociate producer, has excellent 
scenic values caught by Fredrick 
Gately’s lensing and the print by 
Technicolor. é 

Score by Herschel Burke Gilbert 
includes the tune, “Ai Hombre, 
which he wrote with William Cope- 
land. Tune is delivered by Char- 
lita as a vivacious cantina girl dur- 
ing the sequence in which Ken- 
nedy and Iglesias celebrate their 
new wealth and partnership. woe | 
other credited caster is Roy Engel, 
Kennedy’s pursuer, who is killed 
himself while fatalling wounding 
the robber. Brog. 





Drei Maenner Im Schnee 
(Three Men In the Snow) 
(AUSTRIAN) 

Berlin, July 19. 
Deutsche London release of Ring-Film. 
Stars Paul Dahike, Guenther Lueders, 
Claus Biederstaedt. Directed K 
Hoffmann. Screenplay, Erich aestner 
based on his novel; camera, Richard 
Angst; music, Alexander von Slatina; sets, 
Werner Schlichting. At Berlin Film Fes- 
tival. Running time, 93 MINS. 
Geheimrat Schlueter....... Paul Dahlke 
Johann Kesselhut...... Guenther Lueders 
Dr. Fritz Hagedorn....Claus Biederstaedt 
Hilde Schlueter......... Nicole Heesters 
Frau Kungel ....... Margarethe Haagen 
PONE (vac kWasncccsecvevcecs Fritz Imhoff 


This Austrian comedy, which 
landed a remarkable fifth spot (as 
voted by the public) at the Berlin 
Film Festival, is in nearly every 
respect an improvement over most 
German or Austrian features of 
this type seen recently. Although 
having an unoriginal plot, film 
offers witty dialog and situations 
and also has an undeniable plus 
in director Kurt Hoffman who 
keeps the action rolling swiftly. 
Domestic audiences will go for this 
film. It may also do well in other 
European areas. U. S. chances ap- 
pear limited. 

Based on the novel of the same 
name by Erich *Kaestner, who also 
wrote the well-balanced script, this 
is sort of a social puzzle play with 
a millionaire posing as a have-not 
and a have-not (his servant) enact- 
ing the rich man. Action is at a 
luxury mountain hotel. 

Paul Dahlke contributes a fine 
performance as the millionaire 
while Guenther Lueders is ex- 
tremely funny as his servant who, 
according to his employer’s plan, 
plays the millionaire. Sympathetic 
Claus Biederstaedt portrays a 
young lover who eventually wins 





the millionairé’s daughter. Fine 
support. is given by others. Tech- 
nical eredits are good. ~ Hans, 


.|premiere of 


~ Film Okay on Tone But 
T’aint True to Natives 
Phun City, Als, July 26. : 


“The Phenix City 
Story” at the Palace Theatre here 


a half block from the alley-way| 


where attorney-general nominee 
Albert Patterson was gunned to 
death 13 months ago. Last night a 
crowd gathered to watch celebri- 
ties, including John Patterson, who 
succeeded his father as attorney 
general, enter the theatre. 

Film company had 200 unpaid 
press agents hypoing the premiere 
here at the Palace, at the Phenix 
City Drive-In and at the Georgia 
Theatre in Columbus. The 200 
press agents were members of the 
newly organized Committee of 
200, civic-minded business, profes- 
sional and government leaders 
from Columbus and Phenix City 
set up to plan ways to publicize 
Phenix favorably. 

The committee has set a $10,000 
budget to use in promoting new 
business and industry and to tell 
the “other side” of the Phenix 
City story. The committee’s first 
assignment hours after it was or- 
ganized was selling premiere tick- 
ets from which committee hoped to 
raise $5,000. Radio and tv stations 
and the Columbus Ledger and En- 
\quirer, which won a Pulitzer Prize 
for its Phenix City coverage, went 
all out with cuffo plugs for the 
premieres. 

Clancy Lake, Birmingham News 
reporter who for many months 
covered the cleanup of “the wick- 
edest city in America,” wrote after 
seeing the Allied Artists version: 

“The movie actually was not the 
real story of the Phenix City clean- 
up. The film supposedly was based 
on John Patterson’s fight against 
the organized mobsters who ruled 
this city until his father was killed. 

“However, except for occasional 
incidents plucked from the days 
when this was a rip-roaring vice 
town, the story was fictional. It 
portrayed young Patterson as a 
man who became involved in a 
fight with the Phenix racketeers on 
the day he returned from overseas 
duty—and cleaned them out with 
his fists. 

“The last 15 minutes of the 
movie, after depicting A. L. Pat- 
terson’s death, shows John Patter- 
son knock out one man with his 
fists, kayo another with a chair, 
half-drown a -third and wallop a 
fourth man.” 

Lake reported to his paper that 
the Alabama attorney general told 
newsmen “while the story was net 
essentially the true picture of the 
Phenix City cleanup, the moral is 
there for all to see.” 


Los Angeles Attendance 
Holds Own Levels 


Los Angeles, July 26. 

Film theatre attendance remains 
at the same level among 51.3% of 
patrons polled in a recent house-to- 
house survey taken in vicinities 
served by six suburban Fox-West 
Coast Theatres. 

Among those polled, 14.5% re- 
ported more attendance and 34.2% 
less. In the first group, 34.6% said 
their upped attendance was due to 
better pictures and 26.4% to hav- 
ing more time. In group reporting 
less attendance, 38% gave tv as 
reason for diminished theatre-go- 
ing. In another poll section, on ad- 
vertising mediums, newspapers 
rated 73.9% as a source of program 
information, telephones 1.5%, 
word-of-mouth 6.9% and trailers 
1.3%. In heavily-saturated L.A. tv 
area, 90.5% 
owning tv sets. 


MEXICO SENSITIVE 











Mann Calls Soothing Syrup 
Conference On ‘Serenade’ 





Mexico City, July 26. 

Director Anthony Mann~ and 
lenser Pev Marley, currently seout- 
ing locations here for Warner Bros.’ 
“Serenade,” the Mario Lanza 
starrer; have been having a poor 
press on the film without even a 
camera turning yet. 

Local scribes have their blood- 
pressure up, remembering a WB 
project of some years ago. which, 
they say, would have shown Mexico 
in a very poor light. Now Mann 
plans to call a press confab before 
he leaves to explain that the new 
“Serenade” is tuned differently 
from the old one, 








of pollees reported 
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Telescripters Go 


For Adaptations, 


Not Studio Jobs 


Not only are film companies buy- 
ing up rights to television dramas, 
but. they’re also hiring television 
writers either to adapt their own 
works for the screen or to drama- 
tize other properties. There’s evi- 
dence that television is providing 
the film industry with a crop of 
new screenwriters. 


However, the tv-born authors 
aren’t going for long-term deals 
or Staff writing jobs. To date it’s 
been strictly on a_picture-by-pic- 
ture basis. They’re showing no in- 
clination to move to Hollywood. 
They prefer to work in New York 
or visit Holiywoeod: only as long 
as the writing chore takes. It’s then 
back to Gotham .to resume tele- 
scripting. 

That these television writers, 
men in their 30’s, are quite opin- 
icnated about writing, whether for 
video or screen, has become ap- 
parent. A conversatton with Rod 
Serling whose tv script, “Patterns,” 
is currently being converted into 
a theatre film at the old) Warner 
studio in Brooklyn, reveals some- 
what the attitude of the video 
writers. toward their work. 


Serling maintains that a as wa 
can be freer with his tv subject 
matter than he can in films. Pic- 
tures, he points out, have a ten- 
dency to follow cycles—such as 
themes dealing with the Negro 
problem, anti-Semitism, psychiatry, 
juvenile delinquency, etc. Televi- 
sion, he feels, tackles these and 
other controversial themes at any 
time without fear that the subject 
may or may not be boxoffice at 
that particular time. 

It’s also Serling’s contention that 

a tv writer is not hampered by 
a producer-scripter relationship 
whereby the producer becomes 
somewhat of a collaborator as in 
films, : - 
In addition to three television 
properties he has sold to the 
screen, Serling is in demand for 
film wri assignments. He 
adapted his own “Patterns,” which 
Jed Harris and Michael Myerberg 
are producing for United Artists 
release, completed the screenplay 
for “The Day the Century Ended” 
(a non-Serling original) for 20th- 
Fox, and has a deal for a scripting 
assignment for Metro. In addition, 
Serling’s video dramas — “The 
Rack” and “Taps Played on Bugle” 
—have been acquired for filming 
by M-G and Republic respectively, 
but due to other commitments he 
was unable to undertake the screen 
writing jobs. 

Paddy Chayefsky, who Serling 
credits with establishing the pat- 
tern for the new prestige of the 
tv writer, is also being wooed by 
the film companies. He clicked 
solidly with the screen version of 
his own “Marty” for Hecht-Lancas- 
ter. His “Catered Affair’ has been 
acquired by Metro, but Chayefsky 
turned down the film assignment 
because of the pressure of other 
writing chores, including a play 
and other video commitments. The 
film writing job went to Gore 
Vidal, also a top-ranking video 
scripter. 

Reginald Rose, under contract 
to CBS-TV for “Studio One” 
dramas, has two upcoming screen 
tasks, both on his own tv plays. 
He is converting “Crime in the 
Streets” for Allied Artists and “12 
Angry Men” for an indie company 
which will release through United 
Artists. 

William Altman, whose “Opera- 
tion Home” will be filmed by 
Metro, has been signed by Para- 
mount as has David Shaw, a Philco- 
Goodyear Television Playhouse reg- 
ular. Altman is writing “King of 
Hearts” for Bob Hope from the 
Jean Kerr-Eleanor Brooke play and 
Shaw is preparing the final shoot- 
ing script for “The Red Nichols 
Story,” which will star Danny 
Kaye. Frank Gilroy and Carey 
Wilber are two other writers who 
made their marks in television and 
are now set for film assignments. 
Gilroy completed the shooting 
script for his own “Last Notch,” 
which Edward Small in conjune- 
tion with Russel Rouse and Clar- 
ence Greene are filming for UA. 
Wilber; who sold his “Two Steps 
to the Stars” to indie producer- 
writer Ranald MacDougall, is also 
being eyed for film scripting as- 
signments, 
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EVERY STAR A ‘SELLEBRITY’ 





DCA Seeks New Capital, Plots Real 
Try to Get Importantly Into Action 





Long stalled, Distributors Corp.+¢ 


of America appears getting off the 
ground with new capital .with 
which to attract new product. DCA 
is the outfit formed last year by 
a group of 30 circuit owners, in- 


cluding Century Theatres exec 
Fred J; Schwartz, who is president. 

At the same time, it’s disclosed 
that Charles Boasberg, who quit 
as global sales chief for RKO 
to become DCA'’s distribution 
v.p., will leave the outfit 
shortly after Labor Day. In a 
switch anticipated in the trade for 
months, during which Paramount 
held the job open for him, Boas- 
berg will join Par in a high level 
sales capacity. 

Moving into DCA is Arthur 

Sachson, former general sales man- 
ager for Samuel Goldwyn and indie 
producers’ rep. 
. On the money front, DCA now 
looks coming out unharmed with 
its “Long John Silver,” produced 
in Australia by Joseph Kaufman, 
despite its disappointing b.o. in the 
U.S. DCA originally sold all 
rights to the film in the foreign 
market except France, Spain, Latin 
America and Japan to 20th-Fox for 
$350,000. In a new deal, DCA is 
now collecting $50,000 from 20th 
for Latin America, and another 
sale is being discussed concern- 
ing Japan. 

Further, Kaufman made a group 
of 26 shorts in addition to the fea- 
ture under the one budget of $750,- 
000. A sale of these to telecasters 
is now looming, meaning more 
loot for DCA. Louis Wolfson, in- 
cident , was among “Silver’s” 
backers, putting up $1,000,000. 

The indie company also has 
$100,000 already in on “I Am A 
Camera,” although this adaptation 
of the John van Druten play hasn’t 
opened yet. N.Y.’s Little Carnegie 
is shelling out $75,000 in cash ad- 
vance for the Gotham preem and 
L.A.’s Four Star Theatre is ad- 
vancing $25,000 for the Coast first 
run. Film is booked for numerous 
additional spots. 

Talks To Chemical 
. The exhib-owned company, fur- 
ther aiming to build up its work- 
ing capital, is negotiating a bor- 
rowing arrangement with N.Y.’s 
Chemical Bank & Trust Co. and 
talks-are on, too, with Pathe Labo- 
ratories for a money loan tied in 
with a DCA commitment to give 
Pathe its lab work. . 

‘The coin, of course, is to be ear- 
marked for a follow-through on a 
production program that has been 
laid up by the early monetary dif- 
ficulties. Properties on the sched- 
u'e last year, which may now be 
reactivated, include “Lelia,” from 
the Andre Maurois biography of 
George Sand; “The Way We Are,” 
waich was to be produced and di- 
rected by Robert Aldrich, and an 
untitled comedy by Sam and Bella 
Spewack. 

“Silver” and “Camera” were 
DCA’s first two major productions. 
The third, “Finian’s Rainbow,” 
was gotten underway but has been 
in a state of suspension for months. 


Going well over budget on the 
preliminaries, DCA _ shelled out 
$300,000 for “Finian’s.”” The scor- 
ing (which comes first in a cartoon 
feature) is completed but no anima- 
tion work has been done yet. The 
total budget, it’s now figured, will 
reach $800,000. DCA wants an- 
other company to take over the 
project, with DCA retaining a par- 
tial interest, but so far, no deal. 
Allied Artists showed active irter- 
est but walked away when DCA re- 
fused to post production comple- 
tion bonds. 


‘Camera’ Denied Seal 


John Van Druten’s “I Am a 
Camera,” British film set for re- 
lease via Distributors Corp. of 
America, has been refused a seal 
by the Production Code Adminis- 
tration in Hollywood. DCA will 
proceed without the seal unless 
agreeing to cuts demanded by 
Geoffrey Shurlock, 





' Sydney Boehm’s 


WRITERS COMING UP? 





$340,000 Pact 
Has Many Privileges 





Hollywood, July 26. 

Sydney Boehm, screenwriter, has 
been signed to a new contract by 
20th-Fox which gives him a payoff 
of $340,000 for scripting eight pic- 
tures. Deal allots him 12 weeks 
to work on each screenplay and 
the right to turn down assignments. 
Further, it permits him to take 
48 weeks off, in three 16-week 
periods, during which he’s free to 
take on outside work. 


Boehm is now doing the script 
for “The Revolt of Mamie Stover” 
as the first assignment under the 
new pact. His previous writing jobs 
at 20th included “‘Tall Men,” “Vio- 
lent Saturday” and “Bottom of the 
Bottle.” 


For Good Ole Paramount, 
Cary Grant Hits Sticks 
In Cool Comfort 


Cary Grant, who usually doesn’t 
engage in this sort of thing, is 
hitting the publicity. trail through 
grass roots areas. Carrying the 
banner for “To Catch a Thief,” 
the actor is making himself avail- 
able-to Paramount beginning Aug. 
1, when he arrives in N. Y. 


Following day he goes via air- 
conditioned limousine to the film’s 
Trans-Lux Theatre preem in Phil- 
adelphia, stopping off en route for 
interviews in Trenton and Wil- 
mington. 

Then: Aug. 3, a p. r. workout in 
N. Y.; Aug. 4, motoring to press 
and radio-tv confabs in Bridgeport, 
New Haven, Springfield and Wor- 
ecester; Aug. 5, giving the day to 
Boston bally; Aug. 6 weekend, 
more Gotham; Aug: 7, night train 
to Detroit, followed -by other days 
and nights in Cleveland, Cincin- 





nati, Akron, Columbus, Dayton, 
Chicago, yaar“ South Bend, 
and, tentatively, Pittsburgh and 


Buffalo and intermediate spots. 
Herb Steinberg, Par’s exploita- 
tion chief, and Burt Champion, 
publicity manager, will share the 
barnstorming with Grant. Par, in- 
cidentally, is trying to work in 
numerous stage appearances for 
the actor, whose act simply will be 
a q. and a. session with the audi- 
ence. Microphones will be spotted 
around the theatres so the ticket- 
buyers can pop the question. 


EMPLOYMENT FIGURES 
UNDERLIE GOOD B.0. 


Minneapolis, July 26. 

One of the reasons why the local 
boxoffice continues to® stand up 
comparatively well is found in fig- 
ures just issued by A. S. Broberg, 
state employment. service’s man- 
ager here. June employment of 
271,400 is a new high for the, 
month. The total is 3,000 above the 
May figure and 11,100 higher than 
in June 1954. 

Gain over the previous month 
resulted from a 1,500 factory jobs 
increase with the end of several 
labor disputes and another 1,500 
gain in non-manufacturing jobs, 
including construction employment 
which rose 800 during the month. 

Only decline in jobs came in re- 
tail trade which dropped 125. All 
but 400 of the 11,100 more city 
jobs than a year ago are in non- 
manufacturing fields, construction 
providing the biggest increase with 
a 6,700 gain. 

Also, average weekly pay on fac- 
tory jobs in June rose $1.51 to 
$77.16. Average weekly hours went 
from 40.2 to 40.7 and average 
hourly pay from $1.88 to $1.90. 

Estimate of 13,000 jobseekers 
was 800 below the previous month 
and 7,300 under a year ago. Lowest 








post-war number of jobseekers in 





any June was 10,400 in 1953. 
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F CLINKER, DON'T! 
TOUR-BOB HOPE 


By DAVE KAUFMAN 
Hollywood, July 26. 

Hollywood’s film industry has a 
potential boxoffice uranium mine 
around the country, which it could 
successfully tap by sending stars 
out tubthumping their own prod- 
uct. So asserted Bob Hope as he 
made a quickie trip home, nearing 
the end of his 25-city, three-conti- 
nent trek of personal appearances 
on behalf of his “The Seven Little 
Foys,” for Paramount. 


Hope, who has hit 23 cities thus 
far in his tornado-like tour, said 
Paramount has told him it esti- 
mates $1,000,000 gross has been 
added to “Foy8” as a result of his 
personals, Film, brought in at a 
budget of $1,500,000, will gross 
$6,000,000, it’s now estimated by 
Paramount. 

The star said there’s a crying 
hunger both on the part of exhib- 
itors and audiences in the hinter- 
lands for Hollywood names to p.a. 
and the “excitement” such p.a.’s 
generates brings a much greater 
b.o. than is normally anticipated.- 
He said that from the star’s stand- 
point “it’s invaluable public rela- 
tions,” and from a financial stand- 
point it is a bonanza, cautioning, 
however, “you can’t go out with 
a bad picture.” 


Hope said someone has coined 
the term “sellebrity” in connection 
with such personals, and termed 
it an apt one-word description of 
the star’s function today. Hope. 
who owns 44% of “Foys,” said 
Paramount, in launching its pene- 
tration campaign to sell the pic, 
also went in heavily for radio-tv 
exploitation. ‘We figured out about 
40 million people saw ‘Foys’ 
plugged on my last tv show of the 
season; 35 million saw the plug on 
‘Toast of the Town,’ and when we 
figured out the total number of 
people reached in this cumulative 
campaign on tv, it came to one bil- 
lion people. That means just about 
everyone who watches tv saw the 
plugs several times, and we got 
all this publicity free,” said the 
comedian. 

Never Had a Premiere 


“I’ve been in pictures 17 years 
and I’ve never seen anything like 
the reaction to this tour. It all 
comes under the heading of show 
business because it’s selling. Ex- 
sdibitors were immensely pleased. 
Why, I’d never even had a pre- 
miere on one of my pictures be- 
fore;. 1 was always too busy making 
tours to Army posts and for chari- 
ties. We raised $100,000 for the 
Cerebral Palsy fund on this tour, 
tying in some of the preems to 
the fund so that the money went 
directly to the charity. 

“These personals seem to bring 
a certain excitement to the theatre 
and the exhibitors say they want 
more. They preceded my appear- 
ances with a tv-radio campaign so 
that the whole thing would be in 
full swing by the time I arrived 
in town, These exhibitors know 
the power of tv. As soon as I'd 
reached town, they would rush me 
to the local tv station for an inter- 
view. They rate a plug on Ed Sul- 
livan’s show as absolute uranium. 
I’m going to do this again, and next 
time I’ll hit towns which weren’t 
on my current itinerary.” 

Hope’s four-week tour ended 
this week, with the star p.a.’ing in 
London and Paris. 

Com@gdian said when he played 
the Sanger Theatre in New Orleans 
the manager told him it was the 
first time since 1933 ‘“‘we’ve had 
flesh on this stage.” Hope ob- 
served: “I used to. steal $7,500 a 
p.a. in my vaude days, so I figured 
why am I doing this free? I got 
my answer when Paramount in N.Y. 
told me I’d added one million dol- 
lars to the gross through these per- 
sonals.” 

After Hope put on his 20-minute 
act at the Stanley Theatre in Pitts- 
burgh, manager Moe Silver told 
him: “My boy, we haven't heard | 
laughs like this in so long.” 





| ree Gal, Bette Davis, Gets 
Works (Including Fire Dept.) As 


Virgin Queen’ 


Hits Portland, Me. 





‘CAN-CAN’ TITLE DISPUTE 





Davies Argues 20th Risks s Offense 
To ‘The Inventors’ 





Fireworks are in the offing over 
the title to the French picture, 
“French Can-Can.” 

Richard Davis and John G. Mc- 
Carthy, who have the film via their 
newly-formed United Motion Pic- 
ture Organization, have been noti- 
fied that both 20th-Fox and the 
legit producing team of Cy Feuer 
and Ernest H. Martin object to the 
U. S. release of the French musi- 
cal under that title. 

Feuer & Martin are the produc- 
ers of the legit “Can-Can,” and 
20th owns the screen rights to it. 
Davis ‘said Monday (25) that the 
word “Can-Can” was in the public 
domain and that anyone could use 
it. Also, he pointed out, any suc- 
cessful move to force a title change 
on the French tinter would sit 
poorly with the French. 

“What do you think they’d do 
when 20th-Fox gets to releasing its 
‘Can-Can’ picture in France?” he 
asked. 


2,650 Specials For Kids 
This Summer; Predict 
2,236,890 Attendance 


. Hollywood, July 26. 

Total of 2,650 special children’s 
shows will play to an estimated 2,- 
236,890 kids in a summer schedule 
for 345 National Theatres houses 
in 21 states, according to Elmer C. 
Rhoden, circuit prexy. Part of the 
chain’s policy for 15 years in some 
divisions, the shows provide spe- 
cial performances for kiddies dur- 
ing the summer months as well as 
year-around junior admissions to 
help the between 12-and-16 age 
group. 

Plans call for the special shows 
to run once weekly, usually during 
midweek morning hours. Addition- 
ally, many houses feature Satur- 
day ayem shows. Most of the spe- 
cial performances are sponsored 
by local P-TA’s, civic clubs, wel- 
fare departments, dairies, bakeries 
or soft drink distribs, with the 
sponsoring group naming monitors 
to serve at all performances. 


PRESS 0.0.5 BISON AT 
METRO’S ‘LAST HUNT’ 


By GLENN TRUMP 
Rapid City, S. D., July 26. 

Metro-Goldwyn-Mayer _ bigwigs, 
excited on both coasts over the 
first rushes of “Last Hunt” filming 
here, have decided to give the 
Richard Brooks-directed buffalo pic 
top exploitation. As a result, the 
location set at Custer State Park 
just 55 miles from here is packed 
daily with writers and photogs of 
midwest papers and national mags. 

For example, when Brooks de- 
cided to shoot the buffalo hunt 
scenes last Wednesday (13), a 
hurry-up call was sent out and 
writers from Sports Illustrated and 
Argosy mags were flown in to see 
some 30-odd bison felled by state 
hunters as the. cameras ground 
away. 

Robert Taylor, Stewart Granger, 
Lloyd Nolan, Russ Tamblyn and 
Anne Bancroft—are on _ location. 
Mrs. Granger (Jean Simmons) also 
is present although she’s merely 
vacationing. 

Brooks is finding the handling 
of a herd of 1,500 buffalo tricky 
and is employing ‘shortwave radio 
to keep track of the buffalo and 
the various camera crews. Shoot- 
ing so for out of Rapid City has 
the merit of discouraging a lot of 
the 37,000 residents from coming 
out but the crew has to spend al- 
most three hours a day on the road 
traveling, and 5:30 calls aren't 
unusual, 











By JOE COHEN 


Portland, Me., July 26. 
Although Bette Davis and her 
husband Gary Merrill can be seen 
walking down Congress Street (the 


elms are long since gone) almost 
any day in their alter ego roles 
as Maine residents, practically the 
full 80,000 population of Portland 
turned out Friday (22) for the 
whoop-de-do in connection with 
the premiere at the Strand of Miss 
Davis’ first release in a long time, 
20th Century-Fox’s “The Virgin 
Queen.” With a $10 top, the per- 
formance earned $10,000 or so for 
the Children’s Theatre, a local en- 
thusiasm of the star. (Theatre 
played to 40,000 kids last year at 
nominal admissions). 


The 20th ballyholigans made 
certain that the entire town was 
behind this effort. The local 
Packard dealers contributed a 
motorcade that took a visiting 
batch of celebs and newspapermen 
from the airport to the steps of 
City Hall where the mayor and the 
president of the city council pre- 
sented Miss Davis with a scroll 
and spoke warmly and apprecia- 
tively of her work on behalf of 
the juve thespers. Virtually the 
entire town, either lined the 
streets, were at the plaza in front 
of the municipal building, or 
looked out of windows at the 
motoreade. Another substantial 
portion of Portland turned out in 
front of the Strand Theatre. The 
fire dept. made the sight more pic- 
turesque by forming a huge A with 
two ladders. 


The junket came on a chartered 
plane from New York. In Port- 
land, newspapermen from New 
_ and Boston joined the shin- 


Bank Clerk Chauffeurs 


Evidence of cooperation from 
every element in the city was seen 
by the fact that bank employees 
turned chauffeurs for the visiting 
celebs and newspapermen: Mrs. 
Jean Gannett. Williams, of the Eve- 
ning Express, Press Herald and 
Sunday Telegram, dined the as- 
semblage in a huge tent erected 
on the grounds of her Port Eliza- 
beth home. Execs of local radio 
and television stations plus some 
of the more substantial business- 
men in the city acted as hosts at 
Mrs. Williams home. 


Miss Davis and Merrill later 
cocktail partied the visitors at their 
home also in Port Elizabeth. A 
pretheatre buffet dinner was 
served to $10 stubholders at the 
Eastland Hotel, here. Telecast 
from WGVA-TV prior to the preem 
on a platform located outside the 
theatre, was a traffic stopper. 
Every visitor ascending the plat- 
form got a tremendous huzzah. In- 
cluded were Conrad Nagel, Jinx 
Falkenberg McCrary, Tom Ewell, 
Jay Robinson, Faye Emerson, 
among others. They also spoke 
briefly before the film started and 
Miss Davis gave awards to the best 
ia ae in the Childrens’ Thea- 
re. 


The 20th publicity team which 
included Ed Sulivan, Leo Pillot, 
Myer Hutner, Ira Tulipan and 
Harold Rand, rarely encountered 
more willing victims than these 
Portlanders. 

WGAN-TYV, the Gannett station, 
originally asked for the okay te 
cover the proceedings, including 
the parade, and got it. Then WCHS 
(NBC) got wind of the WGAN 
“scoop” and indicated it, too, want- 
ed to give coverage. Since WGAN 
had sold its half-hour, WCHS was 
nixed. This didn’t, however, faze 
the NBC boys. 

They installed their cameras on 
rooftops along the parade route 
and across from the Strand and 
“zoomed” in on the various celebs, 
including Bette Davis, star of the 
pic. Since WGAN and WCHS are 
the only two stations in town, 20th 
didn’t object to the WCHS “steal” 
of the preem, For a half hour, 20th 
had the Portland air all to itself. 
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‘Roberts’ Dominates L.A., Fancy 706; 
‘Angels’ 166, ‘Young’ Lusty 886 in 
10 Spots, ‘Stranger’ Sock 156, 4th 


Los Angeles, July 26. +¢ 


Firstrun biz is spotty this week 
although the overall total is run- 
ning above average. Help is com- 
ing from several nice openers plus 
some strong*extended-runs. Fancy 
$70,000 is shaping for “Mister Rob- 
erts” in three theatres while 
“We're No Angels” is heading for 
good $16,000 in one site. z 

Although “Never Too Young 
looks only fair $14,000 or over in 
two firstruns, it is taking a_nifty 
$74,000 in one neighborhood and 
seven driveins. Combo of “One 
Desire” and “Purple Mask” is 
rated light $12,000 in two houses 
plus $46,000 for two nabes and 
eight ozoners. 

Estimates for This Week 

Egyptian (UATC) - (1.536; $1- 
$1.50)\—““We’re No Angels” (Par). 
Good $16,000. Last week, in unit. 

Downtown Pz-amount, Pantages, 
Wiltern (ABPT-RKO-SW) (3,200; 
2.812; 2,344; $1-$1-50)—‘“Mister 
Roberts” (WB). Fancy $70,000. Last 
week, Par, Wiltern, with Egyptian, 
“Land Pharaohs” (WB) (4th wk), 

15,600. 

Four Star (UATC) (900; 90-$1.25) 
—‘“Adventures Sadie” (Indie). Slow 
$2,500. Last week, “Green Magic 
(Indie) (3d wk). $1,500. ; 

Orpheum, Hawaii (Metropolitan- 
G&S) (2.213; 1,106; 80-$1.25)— 
“You're Never Too Young” (Par) 
and “Robber’s Roost” (UA) Or- 
pheum only). Fair $14,000 or bet- 
ter. Last week, Orpheum and 
Vogue, “Strategic Air Command 
(Par) (3d wk). $6,100. 

Warner Downtown, Hollywood 
(SW-FWC) (1,757; 756; 80-$1.25) 
—“One Desire” (U) and “Purple 
Mask” (U). Light $12,000. Last 
week Downtown and Iris, Shot- 
gun” (AA) and “Annapolis Story 
(AA), $11,500, plus $36.100 in 3 
nabes, 5  drive-ins; Hollywood, 
“Prodigal” (M-G) and “Fury In 
Paradise” (Indie) (2d wk), $3.000. 

Hillstreet, V agave vis 
(2.752; 885;  80-$1.25) + “Da 
Crockett” (BV) and : “Abbott, 
Costello Meet Mummy” (U) at 
Hillstreet, ““Robber’s Roost” (UA) 
at Vogue. Sad $7,000. Last week 
Hillstreet and Pantages Dam 
Busters’ (WB) and “Wakamba 
(RKO), $8,000. 

Fine Arts (FWC) (631; $1-$1.50) 
— “Marty” (UA) (2d wk). Fast 
$11,000. Last week, record $13,000, 
but below hopes. 

Los Angeles, New Fox, Uptown, 
Leyola (FWC) (2,097; 965; 1,715; 
1,248: 90-$1.50)—“House Bamboo” 
(20th) and “That Lady” (20th) (2d 
wk). Modest $23,000. Last week, 


$35,700. : 

State (UATC) (2,404; 90-$1.50)— 
“Cobweb” (M-G) and “Fear and 
Desire” (Indie) (2d wk). Slow 
$6,000 or close. Last week, with 
Hawaii, $17,200, plus $62,000 in 9 
ozoners. 

Warner Beverly (SW) (1,612; $1- 
$1.75) — “Not As Stranger” (UA) 
‘4th wk). Excellent $15,000. Last 
week, $17,000. 

Fox Ritz (FWC) (1,363; $1-$1.50) 
—‘“Interrupted Melody” (M-G) (4th 
wk). Nice $6,000. Last week, 
$7,600. 

Fex Wilshire (F WC) (2,296: $1.50- 
}2)—“Lady and Tramp” (BV) (5th 
wk). Hearty $16,000. Last week, 
$20,000. 

(F&M) 


_ Hellywood Paramount 

1,430; $1-$1.50) — “Seven Liitle 
foys” (Par) (5th wk). Neat $9,500. 
Last week, $11,800. 

Chinese (FWC) (1,905; $1-$2) — 
‘Seven Year Itch” (20th) (6th wk). 
Okay $9,000. Last week, $11,000. 

Warner Hollywood (SW) (1,364: 
31.20-$2.65) — “Cinerama” (Indie) 
117th wk). Into current stanza 
Sunday (24) after big $27,000 last 
week. 

Camon (Adler-Rosener) (533: 
b1.25)—“Paris With Love” (Indie) 
I so Steady $3,200. Last week, 


’ 


Roberts’ Great $28,000, 
Denver; ‘Lady’ Sock 356 


Denver, July 26. 

“Lady and Tramp” is packing 
the Orpheum currently to give this 
house best here this week. It’s 
tops for months. “Mister Roberts” 
is smash Centre for comparatively 
better showing in smaller house. 
“House of Bamboo” looks good at 








Broadway Grosses 





This Week ......°.. $527,100 
(Based.on 21 theatres) 
as See 230. $536,900 
(Based on 21 theatres) 


Popular’ Very Big 
$18,000 in Philly 


Philadelphia, July 26. 

Strong holdovers are keeping biz 
at cinemas steady this week de- 
spite prolonged heat wave and va- 
cation exodus. “Nights Holds Ter- 
ror” looms stout at Goldman while 
“How To Be Very, Very Popular” 
is rated big at Randolph. “Mister 
Roberts,” “We’re No Angels” “Not 
As Stranger” and “Lady and 
Tramp” are holding at fast gaits. 

Estimates for This Week 

Areadia (S&S) (625; 99-$1.49)— 
“We're No Angels” (Par) (3d wk). 
Brigit $10,000. Last week, $11,000. 

Boyd (SW) (1,430; $1.25-$2.60)— 
“Cinerama Holiday” (Indie) (23d 
wk). Fancy $15,000. Last week, 
$16,000. - 

Fox (20th) (2,250; 99-$1.49)— 
“Seven Year Itch” (20th) (5th wk). 
So-so $12,000. Last week, $14,000. 

Goldman (Goldman) (1,200; 65- 
$1.30)—“‘Night Holds Terror” (Col). 
Stout $13,000. Last week, “Bring 
Your Smile Along’ (Par)), $5,000 
in 5 days. 

Mastbaum (SW) (4.370; 99-$1.49) 
-—‘‘Mister Roberts” (WB) (2d wk). 
Lofty $24,000. Last week, $30,000. 

Midtown (Goldman) (1,200; 65- 
$1.49)—“Seven Little Foys” (Par) 
(4th wk). Fair $9,500. Last week, 
$12,000. 

Randolph (Goldman) (2,500; 75- 
$1.40) — “How To Be Popular” 
(20th). Big $18,000. Last week, 
“Love Me, Leave Me” (M-G) (5th 
wk), $10,000. 


Stanley (SW) (2,900; 74-$1.40)— 
“Cobweb” (M-G) (2d wk). Strong 
$11,000. Last week, $23,000. 

Stanton (SW) (1,483; 65-99)— 
“Came From Beneath Sea” (Col) 
and “Creature with Atom Brain” 
(Col) (2d wk). Hefty $11,500. Last 
week, $21,000. 

Studio (Goldberg) (400; 90-$1.49) 
—‘“Marty” (UA) (6th wk). Sturdy 
$7,500. Last week, $8,500. 

Trans-Lux (T-L) (500; 80-$1.50) 
—"“Interrupted Melody” (M-G) 
(7th wk). Okay $4,500. Last week, 


$5,000. 

Viking (Sley) (1,000; 74-$1.80)— 
“Not As Stranger” (UA) (4th wk). 
Smash $18,000. Last week, $22,000. 

Trans-Lux World (T-L) (604: 99- 
$1.50)—“Lady and Tramp” (BV) 
(4th wk). Geod $12,000. Last week, 
$14,000. 











‘STRANGER’ GIANT 326, 
ST. LOO; ‘SAC’ 176, 2d 


St. Louis, July 26. 

Best bet here this session for 
newcomers is “Not As Stranger,” 
which is smash at Loew’s. “Stra- 
tegic Air Command” suffered 
somewhat in second round -because 
airconditioning machinery broke 
down Sunday afiernooh. Biz was 
switched to the Missouri until to- 
day (Tues.) and this hurt some 
naturally. 

Estimates for This. Week 

Ambassador (Indie) (1,400; $1.20- 
$2.40) — “Cineramia Holiday” 
(Indie). (23d wk), Neat $16,000 fol- 
lowing $19,000 lAst stanza. 

Fox (F&M) (5,000; 51-75) — 
“Seven Little Foys” (Par) and “An- 
napolis Stery ” (AA). Opened today 
(Tues.). Last week, “Strategic Air 
Command” (Par) and “Road to 
Denver” (Rep) (2d wk),  fine- 
$17,000. 

Loew’s ~(Loew) (3,172; 50-85) — 
“Not As Stranger” (UA). Socko 
$22,000. Last week, “Interrupted 
Melody” (M-G) and “Battle Taxi” 
(UA) (2d wk), $11,000. 

Orpheum ‘Loew? (1,400; 50-85)— 
“Scarlet Coat” (M-G) and “Maraud- 
ers” (M-G). Solid °$8,000. Last 
week, “Wizard of Oz’ ‘(M-G) (re- 
issue) and “Robber’s Roost” (UA) 
(2d wk), $6,500. 


St. Louis (St. L. Amuse) (4,000; 
51-90)—“‘Land of Pharaohs” (WB) 
(2d wk). Fine $10,000 following 
$14,000 in teeoff session. 


Shady Oak (St. L. Amuse) (800; 
$1.10)—“Gate of Hell” (Indie). Big 
$3,000. Last week, “Wayward 
Wife” (IFE), $2,500. 


Lady’ Lofty 176 
Cincy, Foys’ 166 


Cincinnati, July 26. 

It’s holdover week for the larger 
major houses here with plenty of 
action at each boxoffice. “Seven 
Little Foys” at the big Albee and 
“Lady and Tramp” at the Palace 
are in a photo gallop for top coin. 
“Not As A Stranger” stacks hotsy 
in fourth frame at Keith’s. Only 
new bill currently, “Berigal Bri- 
gade,” looms pleasing at_the Grand. 
“Cinerama Holiday” retains town 
lead in coin and actual strength 
for fifth straight stanza. 


Estimates for This Week 
Albee (RKO) (3,100; 75-$1.10)— 
“Seven Little Foys” (Par) (2d wk). 
rawr 4 $16,000 after $20,500 first 
week. 


Capitel (Ohio Cinema _ Corp.) 
(1,376; $1.20-$2.65) —_“Cinerama 
Holiday” (Indie) (5th wk). Shapes 
close to last week’s great $30,000. 

Grand (RKO) (1,400; 75-90) — 
“Bengal Brigade” (U) and “Abbott 
and Costello Meet Mummy” (U). 
Fancy $7,000. Last week, “Moon- 
fleet (M-G) and “Marauders” 
(M-G), $7,500. 

Keith’s (Shor) (1,500; 75-$1.25)— 
“Not As A. Stranger” (UA) (4th 
wk). Hotsy $9,000 in wake of $11,- 
000 third round. Holds. 

Palace (RKO) (2,600; 75-$1)— 
“Lady and Tramp” (BV). Continu- 
ing big, $17,000 or near, on heels 
of $23,000 preem. 








‘Roberts’ Soars To Record 556, D. C.; 
Earth Solid 96, ‘Laramie’ Sock 166 


Washington, July 26. 

Four new entries are hurdling 
the handicap of the transit strike, 
now in its 4th week here. Way out 
in front is “Mister Roberts,” terrif- 
ic at Ambassador and Metropoli- 
tan. Looks like new records in 
both spots. “Man from Laramie” 
at Trans-Lux shapes sock despite 
tepid notices. “Great’ Adventure” 
at Dupont is sturdy. 

“This Island Earth’ at Loew’s 
Columbia is managing to lure 


enough coin to insure it a holdover 6 


stanza. Both “Interrupted Melody” 
at Loew’s Palace and “Lady and 
Tramp”, at RKO Keith’s, continue 
solid in second week, with latter 
shaping as longrunner. 
Estimates for This Week - 
Ambassador (SW) (1,490; 90- 
$1.25) — “Mister Roberts” (WB). 
Record $26,000. Last week, “Land 
of Pharaohs” (WB) (3d wk), $3,500 
in 6 days. 
Capitol (Loew) (3,434; 75-$1.10) 


the Denver. “Seven Little Foys”|—‘“‘Seven Year Itch” (20th) (4th- 
looms fancy in second Denham| final wk). Fine $12,000 after $15,- 
week. 000 last week. 

Estimates for This Week Columbia (Loew) 1,174; 70-95) 
m Centre (Fox) (1,247; 60-$1)—|—‘“This Island Earth” (U). Solid 
Mister. Roberts” (WB). Wham }|$9,000. Stays. Last Week, ‘“Cob- 
$28,000. Stays, natch! Last week, | web” (M-G) (5th wk-4 days), $4,000. 


(Continued on page 16) 





Dupont (Lopert) (372; 75-$1)— 


\ 





“Great Adventure” (Indie). Fine 
$5,500. Last week, “Out of This 
World” (Indie) (3d wk), $3,500. 

Keith’s (RKO) (1,939; 75-$1.25) 
—‘“Lady and Tramp” (BV) (2d wk). 
Hurt by transit tieup, but still do 
sock $17,500) after $24,000 last 
week. Holds. 


Metropolitan (SW) (1,200; 90- 

$1.25) — “Mister Roberts” (WB). 
Mighty $29,000, and new all-time 
high here. Last week “Land of 
Pharaohs” (WB) (3d wk) ,000 in 
days. 
Palace (Loew) (2,360; 70-95)— 
—‘Interrupted Melody” (M-G) (2d 
wk). Bright $14,000 after *$20,000 
opener. Holds -on. 

Playhouse (Lopert) (435: 75- 
$1.10)—“‘Seven Little Foys” (Par) 
(4th wk). Firm $8,000 after $8,500 
last week. Stays. 

Trans-Lux (‘T-L) (600; 70-$1)— 
“Man from Laramie” (Col). Great 
$16,000 despite so-so critical reac- 
tion. Stays. Last week, “Prize of 
Gold” (Col) (4th wk), $3,000 in 5 
days. 

Warner (SW) (1,300; $1.20-$2.40) 
—*“Cinerama” (Indie) (89th wk). 
Slightly off from expectations, but 
still nice at $13,000 for second con- 





secutive week. Stays. 


‘Roberts’ Wow $20,000, K.C., ‘Benson’ 
Bangup at 186, Foys’ Torrid 106 





Key City Grosses 


Estimated Total Gross 

This Week ..... . . . $2,940,200 

. (Based on 24 cities and 223 

theatres, chiefly first runs, t- 

cluding N. Y.) 

Total Gross Same Week 

Last Weir. 6c... <3 $2,982,200 
(Based on 24 cities and 220 

theatres.) ~ . 


‘Stranger: Mighty 
40G, Pitt; Lady’ 25 
2 

, Pitt; Lady 
Pittsburgh, July 26. 

Downtown is booming again with 
a couple of blockbusters in “Not 
As a Stranger” at Penn and “Lady 
and Tramp” at Stanley. Both are 
hitting summer peaks, and should 
be around for a few weeks. Com- 
petition is too tough for “Purple 
Mask” at Harris and fifth week 
windup of “Seven Year Itch” at 
Fulton. However, “Cinerama Holi- 
day” at Warner keeps holding up 
in face of everything. 

Estimates for This Week 

Fulton (Shea) (1,700; 65-$1)— 
“Seven Year Itch” (20th) (5th wk- 
5 days). On abbreviated session, 
looks like $4,000, not too bad at 
this stage of run. Last week al- 
most $7,000. 

Harris (Harris) (2,165; 65-$1)— 
“Purple Mask” (U). Mild $5,500. 
Last week, “Wichita” (AA), $9,500. 

Guild (Green) (500; 65-$1)— 
“Intruder” (Indie) (3d wk). Oke 
$1,600. Last week, $1,900. 


Penn (UA) (3,300; '75-$1.25)— 
“Not As Stranger” (UA). Heading 
for biggest take of year here de- 
spite critical reception. Great cam- 
paign paying off, however. May 
even go to ,000, terrific. Last 
week, ““We’re No Angels” (Par) (2d 
wk), $11,500. 

Squirrel Hill (SW) (900; 65-$1)— 
“Great Adventure” (Indie) (3d wk). 
ee Nice $2,000. Last week, 


Stanley (SW). (3,800; 50-$1.25) 
—‘‘Lady and the Tramp” (BV). 
Sensational afternoon biz. Shoot- 
ing for at least $25,000, great con- 
sidering most of it is coming at 
minimum price. Last week, “7 Lit- 
tle Foys” (Par) (2d wk), $12,500. 

Warner (SW) (1,365; $1.25-$2.40) 
—“Cinerama Holiday” (Indie) (23d 
wk). Heavy influx of visitors con- 
tinues to keep this one up. Solid 
$14,000, about same as last week. 


‘Dam Busters’ Loud 146, 
Toronto, ‘Foxfire’ Fast 
9G, ‘Melody’ Hep 186 


Toronto, July 26. 
“Dam _ Busters,” in Ace lil 
combo, is hefty among newcomers, 
with “Foxfire” also solid at Up- 
town. Second stanza ef ‘Inter- 
rupted Melody” is still out ahead 
for town’s top returns. Other hold- 
overs, still neat, are “Seven Little 
Foys” and “Seven Year Iteh,” both 
in fourth frame. On five-house 
setup, science-fiction duo of “It 
Came From Beneath Sea” and 
“Creature .With Atom Brain” is 
very good. 
Estimates for This Week 

Downtown, Glendale, Scarboro, 
State, Westwood (Taylor) (1,059; 
955; 696; 694; 975; 40-75)—“Came 
From Beneath Sea” (Col) and 
“Creature Atom Brain” (Col). Big 
$15,500. Last week, “Santa Fe 
Passage” (Rep) and “Las Vegas 
Shakedown” (AA), $13,000. 

Eglinton, University (FP) (1,088; 
1,558; 60-$1) — “Dam _ Busters” 
(WB). Hefty $14,000. Last week, 
“Mambo” (Par), $9,000 for five 


days. 

Fairlawn, Odeon (Rank) (1,165; 
2,580; 75-$1) — “Out of Clouds” 
(Rank). Light $7,000. Last week, 
“Cell 2455, Death Row” (Col), 


$11,500. 
(FP) (3,373; 60-$1)— 











Imperial 
“Seven Little Foys” (Par) (4th wk). 
Neat $9,000. Last week, $12,000. 

Loew’s (Loew) (2,090; 60-$1)— 
“Interrupted Melody” (M-G) (2d 
wk). Holding hep at $18,000. Last 
week, $20,000. 

Shea’s (FP) (2,386; 60-$1)— 
“Seven Year Itch” (20th) (4th wk). 
Good $8,500. Last week, $11,500. 

Uptown (Loew) (2,745; 60-$1)— 
“Foxfire” (U). Fine $9,000. Last 
week, “Ain’t Misbehavin’” (U), 
$6,000. 


Kansas City, July 26. 

Town is loaded with big ones cur- 
rently in both new bills and hold- 
overs. Leader is “Mister Roberts” 
in a terrific opening week at thé 
Paramount. “Seven. Little Foys”’ 
at the smaller is big. “Private 
War of Major nson” in four 
Fox Midwest houses. shapes sturdy. 
Arty theatres are in with -strong 
new bills, “Gate of Hel” at the 
Kimo, and “On Approva!” at the 
Vogue being especially hig. 

Estimates for This Week 

Kimo (Dickinson) (504; 85-S1)— 
“Gate of Hell” (Indie). Nifty 
$2,800. Stays on. Last week “For 
bidden Games” (Indie) (3d wk) 
$1,000. 

Midland (Loew) (3.500; 75-$1)— 
“Not As Stranger” (UA) (2d wk), 
Fancy $12,000. Holds. Last week, 
$22,000, best here in many months. 

Missouri (RKO) (2,585; 50-75-$1) 
—‘“Lady and Tramp” (BV) (2d 
wk). Big $13,000. Continues. Last 
week, $21,000 for one of best 
showings at this house. 


Orpheum (Fox Midwest) (1,913; 
75-$1—“Seven Year Itch” 
(Sth wk). Nifty $5,000. Stays. Last 
week, $6,000. 

Paramount (United Par) (1,900; 
75-$1) —‘“‘Mister Roberts” (WB). 
Wham $20,000 or over. Holds over. 
Last week, “Annapolis Story” (AA) 
and “Skabenga” (AA) $5,000. 

Roxy (Durwood) (879; 75-$1)— 
“Seven Little Foys’” (Par). Fat 
$10,000. Continues. Last week, 
“Marty” (UA) (3d wk), $3,000. 


Tower, Uptown, Fairway, Gra- 
nada (Fox Midwest) (2,100; 2,043; 
700; 2,100; (65-85)—‘“Private War 
Major Benson” (U) with opening 
night personal appearances by Tim 
Hovey and Julie Adams. Lofty 
$18,000. Last week “Wichita” (AA), 
$22,000. 


‘Popular’ Fat 146, 
Prov.; Lady“ 116 


Providence, July 26. 

Very poor weekend trade because 
of torrid heat will hold down this 
session. Topping the list is Majes- 
tic’s “How To Be Very, Very Pop- 
ular.” Second of “Not As A 
Stranger” at State looks big. “Lady 
and Tramp” at Albee still is torrid 
in second round. 

Estimates for This Week 

Albee (RKO) (2,200; 65-90)— 
“Lady and Tramp” (BY) (2d wk). 
Hot $11,000 after $17,500 in first. 


Majestic (Fay) (2,200; 65-85)— 





Healthy $14,000. Last week, “House 
f Bamboo 


° and “Angela” 
(20th), $11,000. 

State (Loew) (3,200; 75-$1)— 
“Not As A Stranger” (UA) (2d wk). 
Torrid $14,000. First week was 
$27,500. 

Strand (Silverman) (2,200; 50-75) 
—"We're No Angels” (Par). Slow 
$6,000. Last week, “Shotgun” (AA) 
and “Finger Man” (AA), $6,500. 


‘POPULAR’ PLUSH 116, 
INDPLS.; ‘FOYS’ 96, 2d 


Indianapolis, July 26. 

Center of interest here this 
stanza seems to be in first-run- of 
“Lady and Tramp” at Shadeland 
and Lafayette Road drive-ins, first 
major product bid away from 
downtowns. It played to estimated 
10,000 attendance first night at the 
two spots. “Not As Stranger” at 
Loew’s is still leader in good sec- 
ond stanza. “How to Be Very, Very 
Popular” at the Indiana is stout 
and top newcomer “Seven Little 
Foys” holdover at Circle shape 
nice. 

Estimates for This Week 


Circle (Cockrill-Dolle) (2,800; 50- 
85)—"‘Seven Little Foys” (Par) and 
“Angela” (20th) (2d wk). Nice 
$9,000 or over. Last week, $14,000. 

Indiana (C-D) (3,200; 50-85)— 
“How to Be Popular” (20th). Good 
$11,000. Last week, “Foxfire” (U), 
$9,500. 





Keith’s (C-D) [1,300 50-75)— 
“Road to Denver’ (Rep) and 
“Fighting Kentuckian” (Indie). 


‘Fair $5,500. Last week, “Gang- 
busters” (Indie) and “Lord of Jun- 
gle” (AA), same. 

Loew’s (Loew) (2,427; 75-95)— 
“Not As Stranger” (UA) (2d wk). 
Lusty $12,000 after sock $21,000 
opener. May hold another. 
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GREAT ( 


ROBERT ALDRICH . 


Producer-Director (tHE ASSOCIATES & ALDRICH CO.) 
“THE BIG KNIFE’’— starring JACK PALANCE, IDA LUPINO, 
SHELLEY WINTERS, WENDELL COREY, ROD STEIGER, 
JEAN HAGEN 


ROBERT BASSLER- 
RICHARD SALE 


Producer-Director . j 
“GENTLEMEN MARRY BRUNETTES” —Technicolor 
CinemaScope—starring JANE RUSSELL, JEANNE CRAIN Cc 


“THE VIGIL’’—Color—CinemaScope ‘ Pro 


JOAN CRAWFORD 


Producer-Star 
Six pictures in six years 


CROWN PRODUCTIONS 


Producers (ROBERT JACKS, ROBERT GOLDSTEIN, SPYROS SKOURAS, PLATO SKOURAS) Pro 
“STRANGER ON HORSEBACK’’—Ansco Color 
starring JOEL McCREA 


“ROBBERS ROOST’’—De Luxe Color 
starring GEORGE MONTGOMERY 


“A KISS BEFORE DYING’’—Eastman Color . 
CinemaScope—starring ROBERT WAGNER 


“A KILLER IS LOOSE’ 


KIRK DOUGLAS 


Producer-Star (eryna PRODUCTIONS) 
Six pictures in three years 


1. “‘THE INDIAN FIGHTER’’—Color—CinemaScope 
2. “THE VIKING RAIDERS” 


ERROL FLYNN 


Producer-Star (in ASSOCIATION WITH HERBERT WILCOX) 


“LET’S MAKE UP’’—Eastman Color 
co-starring ANNA NEAGLE 


“KING’S RHAPSODY’’—co-starring ANNA NEAGLE 
“WILLIAM TELL’’—Color—CinemaScope 


HENRY FONDA 


Producer-Star 
Six pictures in four years 


1. “THE CLOWN” 
2. “TWELVE ANGRY MEN” 


BERT E. FRIEDLOB | 


Producer 
“NEWS IS MADE AT NIGHT’’—starring DANA ANDREWS, 

RHONDA FLEMING, IDA LUPINO, HOWARD DUFF, 

GEORGE SANDERS, THOMAS MITCHELL, LEE J. COBB 
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CREATIVE MANPOWER 


SAMUEL GOLDWYN, Jr. 


Producer 


“THE TROUBLESHOOTER’ — starring ROBERT MITCHUM, 
JAN STERLING 


“SHARKFIGHTERS’’—Color _ 
“THE DANCING DETECTIVE” 


PAUL GREGORY- 
CHARLES LAUGHTON 


Producer-Director 


“THE NIGHT OF THE HUNTER"’— starring ROBERT MITCHUM, : 


SHELLEY WINTERS, LILLIAN GISH 


JED HARRIS-. 
MICHAEL MYERBERG 


Producers 
““PATTERNS’’—starring VAN HEFLIN 


DICK HAYMES- 
RITA HAYWORTH 


Producer-Star (crvstat BAY PROD.) 


Two pictures in two years 


HAROLD HECHT- 
BURT LANCASTER 


Producer-Director-Star (WECHT-LANCASTER PROD.) 


“THE KENTUCKIAN’’—Technicolor—CinemaScope 
starring BURT LANCASTER with DIANNE FOSTER, DIANA LYNN 


“MARTY’’—starring ERNEST BORGNINE, BETSY BLAIR 


““TRAPEZE"’—starring BURT LANCASTER, GINA LOLLOBRIGIDA, 
TONY CURTIS 


“THE WAY WEST’”’ 

“TOO MUCH MAN’’ 
“ELEPHANT BILL’’ 

“THE TALL DARK MAN’’ 
“TELL IT ON THE DRUMS” 
“UNTIL THEY SAIL’ 
“KITTY HAWK’’ 


LEW KERNER 


Producer 
“STUDS LONIGAN’’ 


‘EXCITEMENT. 


STANLEY KRAMER 


Producer-Director 


“NOT AS A STRANGER’’—starring OLIVIA de HAVILLAND 
ROBERT MITCHUM, FRANK SINATRA, GLORIA GRAHAME, 
BRODERICK CRAWFORD, CHARLES BICKFORD 


“THE PRIDE AND THE PASSION’’—Technicclor 
VistaVision 


NORMAN KRASNA 


Producer-Director-Writer 


“THE AMBASSADOR’S DAUGHTER’’ - 
— starring OLIVIA de HAVILLAND 


ANATOLE LITVAK 


Producer-Director 
Three pictures in four years 


ILYA LOPERT 


_Producer | 


ee, ee KATHARINE HEPBURN, 
ROSSANO BRAZZI 


In association with London Films 


“RICHARD III" (iN ASSOCIATION WITH LAURENCE OLIVIER) 
Technicolor—VistaVision—starring LAURENCE OLIVIER, 
CLAIRE BLOOM, RALPH RICHARDSON, MICHAEL REDGRAVE, 
JOHN GIELGUD, JOHN MILLS 


‘“*THE LUCKY KID’’—Eastman Color—starring CELIA JOHNSON 


“THE MAN WHO LOVED REDHEADS”’—Technicolor 
starring MOIRA SHEARER, JOHN JUSTIN 


JOS. L. MAN KIEWICZ 


Producer-Director-Writer (FiGaro, inc.) 
Four pictures in three years 


VICTOR MATURE 


Producer-Star 
Six pictures in five years 


DAVID MILLER 


Producer-Director 
“THE SHORT WEEK-END’’ 


ROBERT MITCHUM 


Producer-Star (orm PRODUCTIONS) 
Five productions in four years 
1. “FOREIGN INTRIGUE”? (\N ASSOCIATION WITH SHELDON REYNOLDS) 
2. “BANDITO’’ (iN ASSOCIATION WITH ROBERT L. JACKS) 
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EDWARD and : 
WI LLIAM NASSOUR 


Producers 


“THE BEAST OF HOLLOW MOUNTAIN” 
Eastman Color—CinemaScope—RegiScope 
starring GUY MADISON, PATRICIA MEDINA 


“RING AROUND SATURN’’—Color—RegiScope 


ROBERT PARRISH 
and TOM LEA 


Producer-Director 
“THE WONDERFUL COUNTRY” 


PINE-THOMAS-SHANE 


Producers 
“LINCOLN McKEEVER’’—starring JAMES CAGNEY 
“MOUNTAINS HAVE NO SHADOWS” 
“THE BIG CAPER’’ 


OTTO PREMINGER 


Producer-Director | 
Three pictures in three years 


1. “THE MAN WITH THE GOLDEN ARM” 
starring FRANK SINATRA 


ROBERT ROSSEN 


Préducer-Director-Writer 
Two pictures in two years 


i. “ALEXANDER THE GREAT’’—Technicolor—CinemaScope 
starring RICHARD BURTON, FREDRIC MARCH, 
DANIELLE DARRIEUX, CLAIRE BLOOM 


SABRE PRODUCTIONS 


Producer-Director (FRANK SELTZER, VICTOR ORSATTI, JOSEPH NEWMAN) 
“FLIGHT FROM HONG KONG’’—starring ANTHONY QUINN 
“THE BOSS” } 

“MR. TEX’’ 


VICTOR SAVILLE 


Producer-Director (PARKLANE PICTURES) 
“KISS ME DEADLY’’—starring RALPH MEEKER 
“MY GUN IS QUICK”’ : 
“A MOST CONTAGIOUS GAME’ 
““ONE LONELY NIGHT’’ 
“BIG KILL’’ 


CREATIVE MANPOWER! 
SCREEN EXCITEMENT! 


AND IT’S ALL BACKED UP BY. 


SELLING POWER! 





AUBREY SCHENCK and 
HOWARD W. KOCH 


Producer-Director (et-air PROD.) 


Six pictures in two years 


1. “BIG HOUSE, U.S.A.’"—starring BRODERICK CRAWFORD, 
RALPH MEEKER 


2. “DESERT SANDS’’—Technicolor—SuperScope 
starring RALPH MEEKER, MARLA ENGLISH, J. CARROL NAISH 


3. “FORT YUMA’’—Technicolor—starring PETER GRAVES, 
JOHN HUDSON 


4. “REBEL IN TOWN” 
5S. “THREE BAD SISTERS” 


FRANK SINATRA 


Producer-Star (Oxford PRODUCTIONS) 


Five pictures in four years 
1. “ONE WAY OUT” 


EDWARD SMALL 


Producer 
“THE NAKED STREET’’—starring ANTHONY QUINN, 
FARLEY GRANGER, ANNE BANCROFT 
“TOP GUN’’—starring STERLING HAYDEN 
“GOD IS IN MY CORNER’’ 
“THE LAST NOTCH”’ 


ROBERT WATERFIELD- 
JANE RUSSELL 


Producer-Star (russ-Fieto core.) 
“GENTLEMEN MARRY BRUNETTES’’ —Technicolor 
CinemaScope—starring JANE RUSSELL, JEANNE CRAIN 


“THE LAST MAN IN WAGON MOUND’’—Color 
Widescreen—starring CLARK GABLE 


“RUN FOR THE SUN’’—starring RICHARD WIDMARK . 
“THE GREAT MANHUNT” 

“(WAY OF AN EAGLE’’ 

“OIL FIELD STORY”’ (Untitled) 


ORSON WELLES 


Producer-Director-Star 
“OTHELLO’’ 


CORNEL WILDE 


Producer-Star (tweovora Prov.) 
“STORM FEAR’’—co-starring JEAN WALLACE 


SHELLEY WINTERS 


Producer-Star 
‘“‘WEDDING BREAKFAST’ 





Wednesday, July 27, 1955 





. PICTURE GROSSES 


13 





HEAT FAILS TO | ) MELT HUB B.O. 





Chi Stout; ‘Kentuckian’-4 Aces Big 
$63,000, ‘Phenix’ Wham 476, ‘Mask 
Sock 166, ‘Summertime Smooth 216 


Chicago, July 26. 

Loop firstruns are doing steady | « 
te generally strong biz this round, 
with several good openers. Cool 
weekend temperatures proved a 
nice hypo. 

“The Kentuckian” with the Four 
Aces topping the stage bill at the 
Chicago looks to do a smash $63,- 
000 in the first frame. “Phenix 
City Story” is headed for mighty 
$47,000 in same week at the Woods. 


“Summertime” is getti a tall 
$21,000 in first session at Loo 
while “Purple Mask” shapes 
$16,000 or close in the same round 
at the Grand. 

“Long John Silver” is fair in 
second week at the Monroe. “Davy 
Crockett” looms so-so in the sec- 
ond at Roosevelt. “Love Me Or 
Leave Me” is still big in the third 
frame at the McVickers while “Not 
As A Stranger” holds well in fourth 
week at United Artists. 


“Seven Year Itch” continues 
sturdy in the fifth week at Orien- 
tal. “Cinerama Holiday” is still 
great in sixth stanza at the Palace. 
“Lady and Tramp” stays tall in 
same frame at State-Lake. 

Estimates for This Week 

Chicago (B&K) (3,900; 98-$1.50) 
—“The Kentuckian” (UA) with 
Four Aces topping vaude biil. Big 
$63,000. Last week, ‘“We’re No An- 
gels” (Par) with Bill Haley and his 
Comets ae stageshow (2d 
wk), $46,000 

Grand (Nomikos) (1,200; 98-$1)— 
“Purple Mask” (U) and “Outlaw 
Stallion” (Col). Hotsy $16,000 or 
near. Last week, “Came From Be- 
neath Sea” (Col) and ~ “Creature 
With Atom Brain” (Col) (3d wk), 
$10,500. 

Loop (Telem’t) (606; 90-$1.25)— 
“Summertime” (UA). Boffo $21,- 
000. Last week, “Prize of Gold” 
(Col), (2d wk), $8,200. 

Monroe (Indie) (1,000; 80-$1.25) 
—‘“Long John Silver’ (DCA) (2d 


wk). Mild $4,000. Last week, $10,- 
500. 
McVickers (JL&S) (2,200; 65- 


$1.25)—“‘Love Me Or Leave Me” 
(M-G) (3d wk). Tall $27,000. Last 
week, $32,000. 

Oriental (Indie) (3,400; 98-$1.25) 
—‘“Seven Year Itch” (20th) (5th 
wk). «Lofty $20, 000. Last week, 
$25-:000. 

Palace (Ritel) (1 “484: $1.25-$3.40) 

—‘‘Cinerama Holiday” (Indie) (6th 
wk). Smash $50,000. Last week, 
$49,600. 

Roosevelt (B&K)\(1,400; 65-98)— 
“Davy Crockett” (BV) (2d wk). Oke 
$13.500. Last week, $16,500. 

State-Lake (B&K) (2,400: 65-98) 
-—‘‘Lady and Tramp” (BV) (6th 
Solid $28,000. . Last week, 
$32,000. 

United Artists (B&K) (2,400; 65- 
98)—‘‘Not As Stranger” (UA) (4th 
wk). Sturdy $23,000. Last week, 
$26,000. 

Woods (Essaness) (1,206: 98- 
$1.25)—“‘Phenix City Story’”’ (AA). 
Wham $47,000. Last week, “End 
of Affair” (Col) (3d wk), $16,000. 

World (Indie) (697; 98)—“Wages 


of Fear” (Indie) (3d wk). Swell 
$3.800. Last week, $4,000. 
Ziegfeld (Lopert) (430: 98)— 
“Eternal Husband” (Indie) and 
“Her First Affair’ (Indie). Fair 


$3.200. Last week, subsequent-run. 


‘Lady’ Sock 366, Pacing 
Frisco; ‘Young’ Big 206, 
‘Roberts’ Smash 256, 2d 


San Francisco, July 26. 

Ace newcomer here this round 
is ‘‘Lady and Tramp,” boffo at the 
Golden Gate. “You’re Never Too 
Young” also is great at Paramount, 
but “House of Bamboo” is only 
mild at the vast Fox Theatre. 
“Mister Roberts” is standout for 
second-weekers, with a giant take 
at the 1,400-seat St. Francis. 

Estimates for This Week 
Golden Gate (RKO) (2,859; 80-$1) 
-—‘“‘Lady and Tramp” (BV). Wow 
$36,000. Last week, “Francis in 
Navy” (U) and “Land of Fury” (In- 
die), $12,000. 

"Tox (FWC) (4,651; $1.25-$1.50)— 
“Eouse of Bamboo” (20th) and 
“That Lady” (20th). Mild $16,000. 
Last week, “Seven Year Iteh” 

. «Continued, en mage. 1®..... 











‘Lady’ Terrif $25,000, 
Buff; ‘Roberts’ 17G, 2d 


Buffalo, July 26. 

Plenty of holdovers here this 
stanza but biz is holding in great 
shape. Best newcomer is “Lady 
and Tramp,” terrific at the Cen- 
tury. “Mister Roberts” is top hold- 
over with a great take in second 
stanza at the Center. 

Estimates for This Week 


/ Buffalo (Loew) (3,000; 70-$1)— 
“Not As Stranger’ (UA) (4th wk). 
Bright $12,000. Last week, $15,000. 

Paramount (Par) (3,000; 50-80)— 
“We're No Angels” (Par) and 
“Eight O'Clock Walk” (Indie) (2d 
wk). Solid $9,000. Last week, 
$13,500. 

Center (Par)  (2,C00; 70-$1)— 
“Mister Roberts” (WB) (2d _wk). 
Smash $17,000. Last week, $23,800. 

Lafayette (Basil) (3,000; 50-80)— 
*Ain’t Misbehavin’ ” (U) and “Man 
From Bitter Ridge” (U). Oke $8,- 
000. Last week, ‘Night Holds Ter- 
ror” (Col) and “African Manhunt” 
(Col), same. 

Century (Buhawk) (3,000; 70-$1) 
—‘“Lady and Tramp” (BV). Ter- 
rific $25,000. Last week, “House of 
Bamboo” (20th) and “The Master 
Plan” (Indie), $9,500. 

Teck (Cinema Products) (1,200; 
$1.20-$2.40) — “Cinerama” (Indie) 
a wk). Fast $9,000. Last week, 

itto. 


‘Cobweb’ Boff 126, 
Mpls.; ‘Pop lar’ 116 


Minneapolis, July 26. 

Aquatennial, local annual 10- 
day summer festival with its array 
of counterattraciions, ended Fri- 
day (22), but long stretch of terrif- 
ic heat lingers on. However, 
succession of 97 degree tempera- 
tures undoubtedly is driving peo- 
ple into airconditioned theatres. 
Such strong entries as “How To 
Be Very, Very Popular” and “The 
Cobweb” and potent holdovers like 
“Lady and Tramp,” “Seven Year 
Itch” and “Not As a Stranger” are 
showing great boxoffice virility. 
Most talk-is manner in which 
“Cinerama” bowed out after its 
amazing 67-week run at Century. 
It’s second solid stanza for “‘City 
Across’ River’-“Girls in Night” 
combo. 

Estimates for This Week 

Century (S-W) (1,140; $1.75- 
$2.65)—“Cinerama Holiday” (In- 
die). Opens tonight (Tues.), with 
$15 American Legion benefit. 
Great advance on new pic. Last 
week, “Cinerama” (Indie) (67th wk), 
was considerably understimated as 
this wound up with one of its big- 
gest weeks, $30,000. 

Gopher (Berger) (1,000; 85-$1)— 
“Soldier. of Fortune” (20th) (3d 
wk). : Tall $5,000. Last week, 

Lyric (Par) 
(20th) (5th wk). 
Last week, $7,500. 


Radio City (Par) (4,100; 85-$1)— 





(1,000; 85-$1)— 
Corking $6,000. 


‘How To Be Popular” (20th). 
Good $11,000. Last week, “Fox- 
fire” (U), $8,000. 


RKO Orpheum (RKO) (2,800; 85- 
$1)—“Lady and Tramp” (BV) (2d 
wk). Sturdy $14,000. Last week; 
$24,000. 

RKO-Pan (RKO) (1,600; 65-85)— 
“City Across River’ (U) and “Girls 
in Night” (Col) (reissues) (2d wk). 
First time within memory a twin 
bill of oldies has been able to ac- 
complish holdover at this house. 
Fine $4,000. Last week, $6,500. 

State (Par) (2,300; 85-$1)—‘“The 
Cobweb” (M-G). Great advanre 
campaign. Sockeroo $12,000 looms. 
Last week, “Interrupted Melody” 
(M-G) (3d wk), $7,000. 

World (Mann) (400; 65-$1.20)— 
“Not As a Stranger” (UA) (2d wk). 
Still turning’ ’em away and will 
break record for second successive 
week, Phenomenal $12,500 for 
such a small howse. Last week, 
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‘ROBERTS’ ZINGY 
LADY" ROUSING 


Boston, July 26. 

With Hub In an alltime heat 
wave and mercury reading 94 to 
97 daily, pix biz is holding amaz- 
ingly here. Only one new film, 
“Mister Roberts” at the Metropoli- 
tan, but it’s terrific, giving the 
house its first winner in weeks. 
All holdovers are consistent. Best 
of the lot is “Lady and Tramp” at 
the Memorial with a hotsy second 
stanza. 

“Not As a Stranger” is still pull- 
ing nicely at the State and Or- 
pheum in fourth frame. “We’re 
No Angels” in second stretch at 
the Paramount and Fenway looms 
sturdy. 

Longest holdover, “Seven Year 
Itch” in its fifth frame at the 
Astor, is okay. 

Estimates for This Week 

Astor (B&Q) (1,500; 75-$1.25)— 
“Seven Year Itch” (20th) (5th wk). 


Beacon . 
75-$1.25)—“‘Svengali” (M-G) 
wk). Slow $4,000. Last week, $7,000. 


Boston (Cinerama Productions) 
(1,354; $1.25-$2.85) — “Cinerama” 
(Indie) (82d wk). Neat. $12,700. 


Last week, $13,500. 

Exeter (Indie) (1,300; 60-$1) — 
“Court Martial” (Indie) (2d wk). 
Slick $8,000. Last week, $10,000. 

Fenway (NETA) (1,373; 60-$1)— 
“We're No Angels” (Par) and 
“Glass Tomb” (Indie) (2d _ wk). 
Placid $4.500. Last week, $9,000. 

Memorial (RKO) (3,000; 60-$1)— 
“Lady and Tramp” (BV) (2d wk). 
Torrid $20,000. Last week, $30,000. 

Metropolitan (NET) 4,357; 75, 
90, $1.25)—“‘Mister Roberts” (WB). 
Prices upped for this one register- 
ing for smash $30,000. Last week, 
“House of Bamboo” (Indie) and 
Pe yaa Reward” (Indie), 

Paramount (NET) (1,700; 60-$1) 

—‘‘We’re No Angels” (Par) and 
“Glass Tomb” (Indie) (2d wk). 
Sockeroo at $12,000. Last week, 


$18,000. 

. Orpheum (Loew) (3,000; 75-90- 
$1.25)—“Not As Stranger’ (UA) 
(4th wk). ee hot at $15,000. 
Last week, $20,00 

State (Loew) (3.500; 75-90-$1)— 
“Not As Stranger” (UA) (4th wk). 
Fine $8,500. Last week, $10,000. 


‘Foys’ Brisk $15,000 in 
Okay Balto; ‘Melody’ 96, 
‘Stranger’ Tall 176, 2d 


Baltimore, July 26. 

Rotent grosses continue with 
bulk of strength coming this week 
from holdovers. Strong second 
stanzas are indicated for ‘““Not As A 
Stranger’ at the Town and “Mister 
Roberts” at the Stanley following 
powerful getaways for both. “Seven 
Little Foys” is fancy at the New. 

Estimates for This Week 

Century (Loew’s-UA) (3,000; 25- 
65-95) — “Interrupted Melody” 
(M-G). Good $9,000. Last week, 
“Foxfire” (U), $6,500. 

Hippodrome (Rappaport) (2,100; 
50-$1)—“‘Lady And Tramp” (BV) 
(3d wk). Solid $11,000 after $16,- 
000 in second. 

Keith’s (Fruchtman) (2,400; 25- 
$1)\—‘Tight Spot” (Col). _ Sad 
$5,000. Last week, “GangbuSters” 


New (Fruchtman) (1,600; 25- 
$1.25)—“Seven Little Foys” (Par). 
Solid $15,000. Last week, “Seven 
Year Itch” (20th). (5th wk), $6,000. 

Playhouse (Schwaber) (320; 50- 
$1) — “Marty” (UA) (6th wk). 
Strong $5,000 after $5,200 in fifth. 

Stanley (WB) (3,200; 35-80-$1.25) 

—*‘Mister Roberts” (WB) (2d wk). 
Holding staunchly at $16,000 after 
$22,000 initial stanza. 

Town (Rappaport) (1,400; 35- 
$1.25)—“‘Not As Stranger’ (UA) 
(2d wk). Boff $17,000 following 
$24,000 getaway. 





(Indie), $4,000. 








Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; i.e., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 
include the U. S. amusement 
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‘New Heat Wave Bops B’ way: Popular’ 
NSH $49,000, ‘Life’-Vande Fancy 226 
Roberts -Stageshow Huge 1756, 2d 


The 10th day this month for 
above 90-degree weather, regis- 
tered during the past week, is 
being reflected at the Broadway 
firstrun boxoffice currently. There 
was a brief respite of less than 24 
hours from the torrid weather but 
a new, even worse heat wave teed 
off last Thursday. Rain Sunday 
(24) helped some but the soaring 
mercury took hold again the fol- 
lowing two days. While aircondi- 
tioned theatres attracted some, the 
hot weather was so intense Satur- 
day that it clipped many house 
takes. sd 

Surplus of holdovers and long- 
runs is eutting into the total gross 
of deluxers, but new fare is far 
from startling. “How to Be Very, 
Very Popular” is the main disap- 
pointer, with only a good $49,000 


;|in prospect for initial round at the 


Roxy. This _pic was helped by the 
overflow from the Music Hall, 
obviously, but is staying a total of 
only two weeks. 

“Life in Balance” with vaude- 
ville is heading for a fine $22,000 
at the Palace. Otherwise, the 
Street is 100% holdover. 

Despite the heat wave, “Mister 
Roberts” with stageshow is holding 
in amazing fashion in second ses- 
sion at the Music Hall. It looks like 
a huge $175,000 or only $5,000 
below the opening week. Long 
lines over the weekend swelled the 
total. It stays on indefinitely. 


“We're No Angels” shapes good 
$40,000 in third week at the Para- 
mount, and holds a fourth. “The 
Shrike’”’ still is sturdy at $20,000 in 
third round at Victoria. 

“Not As Stranger” continued 
fancy with $45,000 for fourth frame 
at the Capitol. It was hurt by the 
heat as was “Cinerama Holiday,” 
which nevertheless still was smash 
at $41,600 in 24th round at the 
Warner. 


“Summertime” held its stalwart 
stride with a very big $29,000.in 
the fifth round at the Astor. 
“Seven Year Itch” looks to iand 
a sock $16,000 in eight sessions at 
the State. 

Estimates for This Week 


Astor (City Inv.) (1,300; 75-$1.75) 
—Summertime” (UA) (6th wk). 
Fifth week ended last night (Tues.) 
was big $29,000 after $30,000 in 
fourth week. Stays on indef. 

Little Carnegie (L. Carnegie) (550; 
$1.25-$2.20)—““Green Magic” (IFE) 
(11th wk). Twelfth round complet- 
ed Sunday (24) was okay $2,600 
after $2,800 last week. Holds. 

Baronet (Reade) (430; 90-$1.55) 
—“Tales of Hoffman” (NTA) (re- 
issue) (3d wk. Initial holdover 
frame ended Saturday (23) was 
fine $4,200 after $4,700 opening 
week. This (3d) week likely will 
be final one for ‘Hoffman.” 

Capitol (Loew’s) (4,820; 85-$2.20) 
—*“‘Not As Stranger” (UA) (5th 
wk). Fourth session finished yes- 
terday (Tues.) was fancy $45,000 or 
near after $52,000 for third week. 
Holds again. 

Criterion (Moss) (1,700; 75-$2.20) 
—‘“Seven Little Foys” (Par) (4th 
wk). Current round ending tomor- 
row (Thurs.) is heading for stout 
$22,000 after $28,000 in third week. 
Holds again. 

Fine Arts (Davis) (468; 90-$1.80) 
—‘“‘To* Paris With Love” (Indie) 
(18th wk). The 17th stanza finished 
Monday (25) was picked up to big 
$4,700 after $4,300 for 16th week. 
“Sheep Has Five Legs” (Indie) 
opens Aug. 1. 

Globe (Brandt) (1,500; 70-$1.50) 
—“Son of Sinbad” (RKO). Opens to- 
day (Wed.). Last week, “Foxfire” 
(U) (2d wk), was okay $7,000 after 
$11,000 opener. 

Guild (Guild) (450; $1-$1.75— 
“Gate of Hell” (Indie) (33d wk). 
Continued in chips with sock $9,000 
in 32d week ended Monday (25). 
This beats the 3lst round $7,500. 
May hold a year, it’s now believed. 
Pic opened Dec. 14 last year. 

Mayfair (Brandt) (1,736; 79-$1.80) 


—‘Land of Pharaohs” (WB). 
Opened yesterday (Tues.). In 
ahead, “House of Bamboo” (20th) 


(4th wk-4 days), dipped te lean $6,- 
000 after $10,000 in third week. 
Normandie (Trans-Lux) (592; 95- 
$1.80)—“‘Wizard of Oz” (M-G) (re- 
issue) (6th wk). Present frame end- 
ing tomorrow (Thurs.) is heading 


Afor okay $3,300.after. $3,900 in fifth 





week. “Divided Heart” (Rep) opens 


Aug. 3. 

Palace (RKO) (1,700; 50-$1.60)— 
“Life in Balance” (20th) and 
vaudeville. Week ending tomorrow 
(Thurs.) looks to get fine $22,000. 
Last week, PU goad Man” (AA) with 
vaude, $20,500. 

Paramount (ABC-Par) (3,664; $1- 
$2)—“We’re No Angels” (Par) (3d 
wk). Current week finishing to- 
day (Wed.) is heading for a good 
$40,000. Second week was $43,- 
000. Stays a fourth, with “To 
Catch A Thief” (Par) opening Aug. 


4. 

Paris (Pathe Cinema) (568; 90- 
$1.80)—“‘Man Who. Loved Red- 
heads” (UA). Opened Monday 
(25). Last week, “Great Adven- 
ture” (Indie) (9th Wk), was oke 
$4.000 after $6,400 for eighth week. 

Radio City Music Hall (Rocke- 
fellers) (6 200; 95-$2.75)—“‘Mister 
Roberts” (WB)\and-stageshow (2d 
wk). Initial holdover | session 
winding up today (Wed.) is hold- 
ing at giant $175,000. Long lines 
over the weekend despite any big 
conventions in city. First week 
was $180,000, terrific in view of 
heat wave. Stays on indef, with 
word-of-mouth a great factor in 
its steady high-geared gait. 

Roxy (Nat'l. Th.) (5,717; 65-$2.40) 
—‘‘How To Be Very, Very Popular 
(20th). Looks only good $49,000 
albeit quite disappointing in first 
round ending tomorrow (Thurs.). 
Stays here only two weeks. In 
ahead, “Lady and Tramp” (BV) (4th 
wk-8 days), $46,000, to wind up a 
great run here. House is rushing 
in “Virgin Queen” (20th) either 
Aug. 4 or Aug. 5. 

State (Loew’s) (3,450; 78-$1.75)— 
“Seven Year Itch” (20th) (8th wk). 
Present week finishing tomorrow 
(Thurs.) looks like fine $16,000. 
Stays again. The seventh week 
was $19,000, splendid for this stage 


of rin. 
Sutton (R&B) (561; $1-$1.80)— 
“Marty”. (UA). (16th wk). The 15th 


session ended Sunday (24) pushed 
to smash $15,400 after $14,800 in 
14th week. Continues indef at 
this gait. 

Trans-Lux 52nd St. (T-L) (540; 
$1-$1.50) — “Doctor in © House” 
(Rep) (23d wk). Current round 
ending today (Wed.) looks okay at 
$3,700 after $3,900 in 22d week. 
“Court Martial” (King) opens Aug. 


i. 

Victoria (City Inv.) (1,060; 50- 
$1.75) —“The Shrike” (U) (3d wk). 
Present stanza ending today (Wed.) 
is heading for sturdy $20,000 after 
$24,000 in second week. Con- 
tinues. “Pete Kelly’s Blues” (WB) 
is due in next. 

Warner (Cinerama Prod.) (1,600; 
$1.20-$3.30)—“‘Cinerama Holiday” 
(Indie) (25th wk). The 24th session 
ended Saturday (2%) was socko 
$41,600 albeit off from $44,800 of 
23d week. Continues on indefi- 
nitely. Extreme heat hurt as it did 
at most other spots. 

Plaza (Brecker) (556; $1.50-$1.80) 
—“‘The Bed” (King) (8th-final wk). 
Seventh round completed Monday 
(25) was okay $4,400 after $5,000 
in sixth week. 


‘Desire’ Smooth $15,000, 
Det.; Popular’ Lean 236, 
‘Stranger’ Big 176, 4th 


Detroit, July 26. 
Heat wave is melting biz down 
somewhat this round. “How to Be 
Very Popular” is only mild at the 





Fox. “One Desire” shapes nice at 
the Palms. ‘Dam Busters” looks 
slow at the Broadway-Capitol. 


Others are holdovers, with “Not As 
a Stranger” at the Michigan look- 
ing best. “Lady and Tramp” is 
strong at the Madison. Both are 
in fourth weeks. 
Estimates for This Week 
Fox (Fox-Detroit) (5,000; $l- 
$1.25.—“How To Be _ Popular” 
(20th) and “Angela” (20th). Light 
$23,000. Last week, “House of 
Bamboo” (20th) and “Other Wom- 
an” (20th) (2d wk), $19,000. 
Michigan (United Detroit) (4,000; 
$1-$1.25)—“‘Not As A Stranger” 
(UA) (4th wk). Nice $17,000. Last 
week, $20,000. 
Palms (UD) (2.961; $1-$1.25)— 
“One Desire” (U) and “Mobs, Inc.” 
(Continued on page 16) 
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) AING- SIC talent for 
{ Ni-vI grosses in 20th’s 


The 





BETTE DAVIS 


The two-time Academy 





Award Winner in her triumphant return to the screen! 


ie RICHARD TODD Y 


7 Who electrified the 
| nation in A “Man Called Peter’’... as Sir Walter Raleigh! | 


JOAN COLLINS 


Luscious English beauty 








whose portrayal of The Lady-in- Waiting will rocket her to stardom! 


Producer 


CHARLES BRACKETT Three-time Acadeniy Award winner! 


Director 


HENRY KOSTER who gave you “The Robe” and “A Man Called Peter’! 


CINEmaScoPE| 


spectacularly spreads before you the velvet cloak, the violent dagger, 
the never-told story of “The Virgin Queen”’...the Lady-in-Waiting... 
and the boldest adventurer of a lusty age! 










20th Century-Fox presents 
BETTE DAVIS * RICHARD TODD ¥ 
JOAN COLLINS in THE VIRGIN 
QUEEN co-starring JAY ROBINSON 
HERBERT MARSHALL * DAN 
O'HERLIHY with Robert Douglas 
Produced by CHARLES BRACKETT 
Directed by HENRY .KOSTER 
Written by HARRY BROWN and 
MINDRET LORD 

Print by TECHNICOLOR 


“Tt’s a pleasure to do 


business with 20th” 





EXHIBITORS! Mail your nominations for AUDIENCE AWARDS! 





‘VARIETY’S’ LONDON OFFICE 





A € * £ ees % AAS ET tat, SS 
Crea SE gi en Mee, UE .Xh ae Dae ae Re oe BA a ES 


INTERNATIONAL | 


Se Sw, 
¥ Peete Seek 
maak Mat 8 


Bim 


15 





8 St. Martin’s Place, Tr: 


Aussie Exhibs Gird for Fight Vs. 


Toll: TV Horning Into Tele in ’57/ 


: Sydney, July 19. 

Although tele won’t be operating 
commercially in this territory be- 
fore early 1957, feelers are already 
out for toll-ty on the American 
pattern. Major radio execs for 
some time past have been delving 
into the U. S. setup for-an opera- 
tional bid here when the time is 
ripe. 

‘The Rola Radio Co. of Australia, 
said to be backed by overseas’ in- 
terests, air-advertised this week 
over the powerful Macquarie net- 
work a for-free brochure setting 
out the advantages of toll-tv Down 
Under. This is regarded as the 
first move by the tele people to 
capture advance biz from the cine- 
mas. Understood that major pro- 
ducers allied to tv will set special 
shows to tie-in with the toll idea. 
Phonovision will probably be the 
introductory system used when 
television is given the govern- 
mental greenlight here. 

Learned here that local tv op- 
erators already have signatured 
top U. S. shows on film for play- 
dating on the toll loop. Local film 
producers are also plunging ahead 
into production at Pagewood stu- 
dios in order to have plenty of 
product on tap for sponsors when 
video entertainment hits here. 
Clive Ogilvy, topper of the Mac- 
quarie commercial network, is 
presently in the U. S. setting big 
production plans for Down Under 
tv 


Indications are that Aussie ex- 
hibitors will fight any toll-tv play 
here, pointing out to politicians 
that the toil angle would ruin their 
biz and that it is an American idea. 
Interesting to note that the major 
film loops, Hoyts and Greater 
Union Theatres, although rivals in 
the cinema biz, have gotten to- 
gether with powerful newspaper 
interests and will operate their 
own tv station in Melbourne. 
Cinema operators are watching 
closely the next move in the toll-tv 
play. 


Strike of Dailies Hits 
Cinema Biz in Sydney; 
Bally Instead of Ads 


Sydney, July 19. 

Strike shutdown of the major 
Sydney dailies is having a serious 
affect on city’s film biz. However, 
publicity chiefs of the various cir- 
cuits are now reverting back to 
street exploitation stunts and bally 
in co-operation with the distribut- 
ors. Cliff Holt, Hoyts’ publicity 
topper, is hiring out street cars 
heavily bannered, to run around 
the city, giving the lowdown on 
the loop’s attractions. 

Ted Lane, chief of Greater Union 
Theatres’ publicity bureau, has 
brought into play a convoy of 
trucks to parade the streets fea- 
turing the chain's current pix. Lane 
is also using men with mikes atop 
city buildings to blast out the 
current shows. With no key radio 
time available to exhibs, it was 
decided to revert back to the old 
style Barnum ballyhoo. 

Should the strike continue for 
any length of time, this city will 
see the old time bally technique 
more heavily applied to offset the 
current biz drop. One publicity 
man cracked as bannered street- 
cars and trucks went by, ‘Is it any 
wonder we get ulcers?” 


New West End Pact For 


Actors Nearly Finalized 


London, July 19. 

Negotiations for a new thesps’ 
contract with the West End 
theatre, which has been going on 
for many months, are expected to 
be finalized in September. British 
Actors Equity reported that they 
have rejected a proposal of a 
minimum salary of $22.40 for 
chorus and is demanding at least 
$28. Equity has already refused a 
proposal of rehearsal payments on 
Salaries up to $56 as against the 
present arrangement of $42 for 
Straight plays and $28 weekly for 
chorus, 

In a report to members, Equity 
declares it is determined to achieve 
the same minimum for all once- 
nightly contracts and the same for 
twice per night. This, together with 
the principle of simultaneous re- 
vision, would lead to a greater 
strengea and unity in the West 

nd, 
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Director of ‘La Strada’, 
‘Waterfront’ Cop Prizes 


Rome, July 19. 

Federico Fellini, the young 
Italian director, for ,the second 
consecutive year, won the top Sil- 
ver Ribbon awards for best pic- 
ture and best direction with his 
last pic, “La Strada.” Fellini, to- 
gether with Tullio Pinelli, likewise 
won.in the story and screenplay 
category, again for “La Strada,” 
which stars Anthony Quinn and 
Giulietta Masina, and won 4a prize 
at the 1954 Venice Film Fete. 

Silver Ribbons, local “Oscar” 
equivalents, went to Silvana Man- 
gano for her acting in “Treasure 
of Naples” (Par-Italian), and to 
Marcello Mastroianni for ‘Giorni 
D’Amore” (Minerva). Best camera- 
work went posthumously to Aldo 
Graziati for “fenso.” Renato Cas- 
tellani and Lucnino Visconti split 
a special jury prize for direction 
of their pix, respectively “Romeo 
and Juliet” and “Senso.” 

“On the Waterfront” (Col) won 
the Silver Ribbon given yearly for 
— best foreign picture shown in 
Italy. 


British Pix Stil 
Gain in England 


London, July 19. 


British pix are continuing to 
gross more in the domestic mar- 
ket, mainly at the expense of Hol- 
lywood imports. In the 43 weeks 
ended May 28 last, they earned 
over $16,200,000, an improvement 
of more than $1,000,000 for the 
corresponding period in the pre- 
vious year. Shorts, however, show 
a b.o. decline. 

The improved results of British 
pix are published by the British 
Film Production Fund, the organi- 
zation which operates the Eady 
Fund. The report shows that 655 
features and 709 shorts contributed 
to the total gross and that distri- 
bution from the fund is being div- 
vied out at the rate of 2912%. 

Up until the end of May, feature 
producers had _ collected over 
$4,700,000 from the Eady pool and 
short makers, $4,560,000. Total in- 
come in the fund from August 1 to 
May 28 was just -in excess of 
$6,000,000. 


TECHN LAB TO OPEN 
IN PARIS THIS MONTH 


Paris, July 26. 


The first Continental Technicolor 
laboratory goes into operation here 
in August. Underwritten for 
$3,000,000, this new Techni lab is 
now running tests. Under the name 
of the Societe Technicolor it will 
soon be able to handle 6,000,000 
feet of film per week. French tie- 
up is with tép lab GTC, and is lo- 
cated on the same terrain in Join- 
ville-LePont, Lab will also make 
prints from other color processes, 
namel¥ Eastmancolor, and will be 
equipped to handle film in all 
sizes and new optical types. Dr. 
Herbert T. Kalmus was in for the 
start of tests. Kay Harrison, for- 
eign head of Technicolor, who will 
looksee this new addition, also 
came in. 

New Techni lab will share print 
work for the Continent with Eng- 
land and this will be a boon to 
U.S. distribs who will now be able 
to forego customs duties and use 
blocked funds for the payments. 
Andre Colling is plant director. 
Techni here also will do work for 
Italo use, and more Franco-Italo 
coproductions probably will go 
Techni. 


Hylton New A-R Adviser 


London, July 19. 

Jack Hylton has been named ad- 
viser on light entertainment to As- 
sociated-Rediffusion, the weekday 
program contractors for the new 
London commercial station. 

As a result of the deal, Hylton 
is forming his own tv company to 
produce star and feature programs 
which will be exclusively avail- 
able to A-R. 














Par Leads in Japan ~~) 


Tokyo, July 19. 
Paramount led the 10 U. S. 
Major film companies distributing 
their product in Japan in gross 
earnings for the first half of 1955, 
with a total of $1,888,570. Total 
for the 10 companies was $10,- 
192,200, slightly under the figure 
for the corresponding period 
1954, “ 
Other companies and their six- 
month grosses: Metro, $1,494,800, 
20th-Fox, $1,500,010; WB, $1,274.- 
900; Col., $1,272,900; Universal, 
$1,025,500; RKO, $786,860; UA, 
$681,050; Rep, $270,000; and AA, 
$186,700. 


Native Pix Biz 
Not Happy Over 
~ New Arg. Setup 


Buenos Aires, July 19. 

Argentina’s new Presidentiat 
Press Secretary, Leon Bouche, has 
given native film industryites a first 
taste of his ideas, and it must have 
sounded like a death toll for many 
who had it all their own way under 
the previous incumbent. From the 
tone of his comments before the} 
Producers’ Assn. and independents; 
it seemed obvious that in future 
the industry will have to earn its 
way instead of relying on protec- 
tionism for everything. As a vet- 
eran film critic and journalist, 
Bouche indicated that honest, con- 
structive criticism is a help and 
not a hinderance to the industry. 
Also that the critics can go ahead 
and tell the whole truth, rating the 
local material according to its 
merits, and not according to any- 
one’s special financial stake in it. 

Bouche said there is only one 
manifest truth about the native 
film industry—it is mediocre. He 
went on to say that this had lost 
the Argentine industry the entire 
American market, where it should 
stand a foreign pix leader. 

The new Press Secretary de- 
scribed the state of affairs as in- 
comprehensible in a country where 
everything had been thrown into 
the industry’s lap. 

“No state in the world has pam- 
pered its film industry as has the 
Argentine, with such generous 
credits, priority situations, easy 
payments and obligatory release 
setup.” 

Such generosity has been repaid, 
in Bouche’s opinion, via national 
culture suffering. The poor forgot- 
ten patron, who humbly pays his 
admission hoping to get some re- 
turn, is delighted if such return 
comes from a native picture. 


Change Needed 


The new Press. Minister assured 
producers that this cannot con- 
tinue, certainly not with the sup- 
port of his office. The industry 
would have to change its ways. 

He made an eloquent appeal to 
all industry members to work hard 
to regain the footing once held in 
Continental markets. His final rec- 
ommendation was for producers to 
get better story material. He sug- 
gested finding yarns in the coun- 
try’s good earth, its literature, his- 
tory and geography, and when 
native films appear on the screens, 
they should have an authentic 
stamp of the country. 

“Don’t let us wait” said Sr. Bou- 
che, ‘“‘as occurred not long ago, for 
foreigners to come and record the 
history of our Pampa and our Gau- 
cho. Had this taught us anything 
that would have been all to the 
good, but not even after that pic- 
ture (“Way of a Gaucho”) has any- 
thing worth while been filmed of 
real native inspiration.” 


Armed Forces Daily Cric 
Blasts Ads on ‘Bamboo’ 


Tokyo, July 19. 

Pacific Stars & Stripes enter- 
tainment editor Al Ricketts has un- 
leashed a blast at 20th-Fox for 
its ad campaign for “House of 
Bamboo,” shot here last year. 

The film critic for the U. S. 
Armed Forces daily said the full- 
page ad he had seen in an Ameri- 
can trade publication was ‘ridicu- 
lous.” Quoting from the ad, “rene- 
gade GIs,” “hottest underworld 
since Chicago: days,” Ricketts 
termed this “pure trash” and com- 
mented: 

“Why CinemaScope had to film 
it! we'll never know.” 











in Warner’s London House 


‘Fined on Quota Default 


A fine of $280, plus $150 costs, 
was imposed on Warner Theatres 
Ltd. at Bow Street Police Court 
last. week for failing to comply 
with its quota requirements on 
the Warner Theatre here during 
the year ended Sept: 30, 1953. 

In imposing the fine, Sir Lau- 
rence Dunne said the defendants 
had not proved that the default 
was due to reasons beyond their 
control and, therefore, there must 
be a conviction. The penalty, he 
said, must be substantial if not 
heavy. At the preliminary hearing, 
it was reported that the theatre 
had screen 11.26% British films 
ig of 30% as prescribed by 
aw. 


Berlin Shows New 
Interest in UFA 


Berlin, July 19. 

One of the biggest problems fac- 
ing the local film industry is still 
UFA (former Reich-owned film 
trust). Hot debates have been go- 
ing on for years, the latest here be- 
ing a sharp protest by the West 
Berlin administration against the 
intended separation of those UFA 
studios which had been transferred 
from Berlin to Wiesbaden during 
the time of the Russian blockade 
some years ago. : 

Members of the local govern- 
ment demanded that everything 
should be done to maintain the 
Berlin UFA enterprises with those 
in Wiesbaden as a joint enterprise 
for the sake of economy. Other- 
wise a large part of the Berlin film 
production may again be forced to 
move westward. In Berlin, 45 em- 
ployees of UFA documentary film 
and AFIFA had to be released re- 
cently and a separate sale of the 
UFA studios of Berlin and Wies- 
baden, as intended, may lead to 
more being discharged. There is 
fear here that a West German out- 
fit may be able to buy the Wies- 
baden studios because a West Ger- 
man UFA undoubtedly would 
be a menace to the Berlin produc- 
tion field. There is, however, still 
some uncertainty whether it is 
within the law to buy the Berlin 
and Wiesbaden studios as a whole. 
The Federal Minister of Com- 
merce, is reporting to the Federal 
parliamentary film-press-radio com- 
mittee on efforts so far made 
towards returning the former 
Reich-owned film property to pri- 
vate ownership, 


‘Teahouse’ Still Big In 
Mex City After 6 Wks. 


Mexico City, July 26. 

Jean Dalrymple and Rita Allen 
have a winner in their “The Tea- 
house of August Moon,” done in 
Spanish by Rodolfo Usigli and 
with Rosita Diaz Gimeno playing 
the lead. Show is doing progres- 
sively better here after six weeks 
despite playing at the out-of-way 
Teatro de Los Insurgentes here. 

Usigli is now in N.Y. readying 
“South Pacific’ -in Spanish for a 
run here. 


BFPA Sets Up New Post 


London, July 26. 

The British Film Producers Assn 
has appointed a deputy director- 
general. Admiral Royer M. Dick, 
who left the navy last January after 
44 years service, was named to the 
newly-created post. Admiral Dick, 
who apparently has had little ac- 
tive association with the fiim in- 
dustry, was director of staff duties 
at the Admiralty 1947-1949 and 
headed the military representa- 
tions in Paris to the North Atlantic 
Council from 1952-54, 

In his new post, the Admiral 
Dick will work immediately under 
Sir Henry L. French, the director- 
general of the BFPA, who came to 
the association in 1946 after retir- 














ing from the Ministry of Food. 





Fast Fading Paris Summer Legit = 
___ Helped by One Musical, 3 Revivals 


Paris, July 26. 

Amid the sounds of closing legit 
shutters, a few more shows are still 
obstinately opening to mcke a bid 
for ‘hak wells Ue ‘ane try te ta 
the tourist lode. Of the new ones, 
two are musical-girl shows and 
three are proven straight legiters. 
Latter three have been revived for 
the provincial crowd. One of the 
musicals looks to have some staying 
power while the other likely will 
do a fast foldo. The three reprises 
appear fair to good. 

“Chair De Poule” (Goosefiesh) is 
a musical satire on toughguy films. 
Written by chansonniers Pierre Dac 
and Robert Rocca, it has Michel 
Emer doing .the music. This 
suffers from the obviousness of 
the attempted parody as this 
vaguely .ceneerns a gang of dope 
peddlers who lose their consign- 
ment of goods and try to get it 
back. Most laughs come from 
Darry Cowl’s doubtietalking. How- 
ever, most of this is forced, and 
= music is also in the familiar 
vein. 

There are sufficient number of 
glib strippos and enough yoks to 
give this a summer chance, but it 
does not look to have the word- 
of-mouth potential. Three months 
is the probable run of this entry. 

Theatre Quartier Lafin is in with 
a mild revue with gags and girls. 
Girls are much more attractive 
than the tired book. This looks 
good for a moderate run at best, 
Called “En Toute Intimite” (In All 
Intimity), it was written by Robert 
Thomas. Girls expose some epi- 
dermis but the so-so aspects of the 
show as a whole do not make this 
look to stay very long. Martine 
De Breuteuil tries hard as femmcee 
but can not overcome the other 
handicaps. Regulars, dusted off for | 
returns, are the perennial “La 
Cuisine Des Anges” (Angel’s Cook- 
ing) of Albert Husson at the Gaite 
Montparnasse, and Henri Jeanson’s 
adaption of. Anna Bonacci’s 
“L’Heure Eblouissante” (The Dazz- 
ling Hour) at the Comedie-Cau- 
martin. These clever, scintillating 
comedies have proved their worth 
and look to do solid summer biz. 
Theatre Varietes revives the w.k. 
Flers-Croisset piece, “Les Vignes 
Du Seigneur.” This appears in for 
a nice biz with carryover chances 
on risible content and top acting 
headed by Pierre Dux and Gene- 
vieve Guitry. 


Brit. Tourist Industry 
Biggest Dollar Earner; 
~ Yanks’ $110,000,000 


London, July 26. 

British tourist industry last 
year again was the country’s big- 
gest dollar earner. Total income 
from United States and Canada 
visitors was more than sufficient 
to meet the nation’s tobacco and 
wheat bill from America. 

U.S. tourists alone brought in 
over $110,000,000 and the visitors 
from Canada brought the total up 
to over $140,000,000. Altogether, 
over 23,000,000 U.S. visitors were 
checked in at British sea and air- 
ports. 

These results, revealed in the 
British Travel and Holidays Assn. 
annual report, show that total 
tourist earnings were in the vicin- 
ity of $400,000,000. ' 

The report warned, however, 
that little is being done outside 
London to cater for overseas visi- 
tors after dark. 

“The provision of moderately 
priced late night entertainment in 
our main cities and resorts after 
the customary 10:30 or 11 p.m, 
would be appreciated,” it is noted. 

Comment is also made on lack 
of adequate hotel accommodation 
in key cities including London and 
Edinburgh. 


TPA’s Gordon Set For 
Overseas 0.0. Trek 


Television Programs of America 
prez Milton A. Gordon left for 
an extended o.o. of the television 
situation in England and the Con- 
tinent last week with his return 
scheduled for late August. 

While abroad. Gordon expects 
to close several sales with the ITA 
and BBC in England, initiated dur- 
ing his last trip abroad a couple 
of months ago, and visit Paris and 
Rome to check sales prospects 
there, 
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~NEW ALLIED SLANT: DISTRIBS ACCEPT | 
“RENT CONTROLS IN FOREIGN LANDS 





Washington, July 26. + 


The board of the Allied States 
Assn., has voted to seek Congres- 
sional assistance in combatting dis- 
tributer rental terms but will post- 
pone action until Congress re- 
convenes next January: At the 
same time, the board warned its 
member theatres that if they. con- 
tinue paying 50% on pictures, 
they'll be on the road to ruin. 

In a “Declaration of Policy” is- 
sued at the end of the two-day 
meeting, the Allied board stated 
that while the EDC got promises of 
assistance from distributors for 
only the smallest exhibitors and 
these in the worst plight, that 
“nevertheless, the board was of the 
opinion that the need of virtually 
all exhibitors for relief, and espe- 
cially the very “small ones, is so 
great that any step in that direc- 
tion, however meager, should be 
welcomed.” 

The “declaration” continued that 
the Board would “go forward with 
the basic policy of its EDC resolu- 
tion for the mination of ac- 
curate information to members on 


* market conditions; petition Con- 


gress for legislation to regulate 
film prices; encourage independent 
production; and keep the door 
open for any proposals from the 
film companies. 

In preparing its presentation for 
Congress, Allied will spend the 
coming months in preparation for 
possible legislation and for hear- 
ings by the Senate Small Business 
Committee next January. ; 

The point was made that the 
distributors, who are bucking. any 
form of control in this country, are 
accepting it elsewhere in the world. 


Said the “Declaration of Policy”: 


“Information acquired by Mr. 
Julius M. Gordon, secretary of the 
Allied States Assn., during his re- 
cént sojourn in Europe, and infor- 
mation acquired by the General 
Counsel (Abram F. Myers) from 
various embassies and by corre- 
spondence with exhibitor leaders 
abroad, is expected to influence the 
thinking and attitudes not only of 
members of Congress toward the 
regulation of film rentals, but also 
to reassure the few exhibitors who 
have been made uneasy by the 
propaganda emanating from the 
film companies concerning the dire 
consequences to the exhibitors if 
such regulation comes to pass. 

“What the film companies have 
withheld from the American ex- 
hibitors is the fact that in virtually 
all European countries there is 
some form of government-imposed 
ceiling on film rentals and in some 
there is what amounts to compul- 
sory arbitration of film. rentals; 
and that, under these regulations, 
and apparently because of. them, 
the foreign exhibitors are prosper- 
ous and happy. 

“Legislators and other govern- 
ment officials, it is believed, will 
be interested in and their thinking 
influenced by the apparent effect 
of European quota laws in starving 
the American film market. The 
relation between the number of 
pictures that may be exported by 
American film companies under 
the quota laws and the number 
being produced and made available 
in the American market appears 
too marked for mere happenstance. 


“Allied is determined to find out 
whether the quota restrictions of 
foreign countries which grant sub- 
sidies to their own producers are 
having the extra-territorial effect 
to regulate production in this coun- 
try and, if so, what our govern- 
ment proposes to do about it.” 


JEFFERS LOSES SEG SUIT 
BUT PROMISES APPEAL 


Los Angeles, July 26. 

Michael D. Jeffers, former busi- 
ness agent of the defunct Screen 
Players Union, last week lost his 
long-drawn-out $200,000 libel suit 
against the Screen Extras Guild. He 
was also ordered to pay all court 
costs for the trials. 

Jeffers charged that he was 
libelled as a pro-Communist in an 
SEG newsletter. Jeffers’ attorney 
called the decision “contradictory” 
and said he would file an appeal. 








Come By Wagon Train 
San Antonio, July 26. . 

Sterling Hayden, Anna Marie 
Alberghetti and other Holly- 
wood stars are expected here 
on Aug. 3 at the Majestic 
Theatre fcr the world premiere 
of “The Last Command,” a 
Republic picture. 

_ Richard (Qarlson, J. Carroll 
._ Naish and director Frank 
Lloyd will join a wagon train 
scheduled to start from Brac- 
kettville, Tex and’ take five 
days to arrive here. Herbert 
J. Yates is also expected here 
for the premiere. 


Roberts’ Outlook 
Echoes in Brisk 
WB Stock Buying 


_ Strong buying of Warner Bros. 
stock the latter part of last week 
was attributed in Wall Street to 
improved grossing prospects. Spe- 
cifically, the way in which “Mister 
Roberts” caught on the first week 
out in release attracted buying of 
shares. Although earnings from this 
feature will figure in less than 90 
days in the current WB fiscal year, 
“Roberts” is sure to add substan- 
tial coin even after WB fiscal year 
is ended Aug. 31. 


Actually, “Roberts” will have 
grossed around $800,000 in key 
cities covered by VARIETY by the 
end of this week. Pic has opened 
so big in such varied key spots as 
Washington, Florida keys, Louis- 
ville and San Francisco that the 
company already is figuring that 
“Roberts” will do as well domesti- 
cally as “Battle Cry” or about 
$8,000,000 gross. Opening in the 
so-called off season in Florida, the 
comedy-drama did sock trade in 
Miami, Miami Beach and Coral 
Gables, the take comparing very 
favorably with “Battle Cry” which 
opened during the past winter in 
the same spots. 


-In Washington, it is heading for 
an all-time record at both the Met 
and Ambassador theatres despite 
the torrid heat and. a transit strike. 
It is terrific also in Frisco and 
Louisville, and racked up $180,000 
opening round at the N.Y. Music 
Hall, phenomenal: for a non-holi- 
day week in the summer. 


Besides “Roberts,” Warners also 
has “Land of Pharaohs,” another 
smart moneymaker, out in release 
currently. It. soon will have “Mc- 
Cédnnell Story,” ready, which is 
also ‘figured to do well boxoffice- 
wise judging from advance indica- 
tions. 

WB reflected quite a chunk of 
the great earnings from “Battle 
Cry” in the first six months of the 
corporate fiscal year ended last 
Feb. 26; and will show an increas- 
ing return from .this pic plus some 
of the high rentals from “East of 
Eden” in the May quarter. Warn- 
ers’ six-month report’ showed 
$2,081000 net or 84c per share as 
against 65c a year ago. Company 
looks to easily cover its current 
$1.20 annual dividend rate by the 
end of the first three quarters. 








St. Louis Revising Charter; 
May Set Up Municipal 
Theatre Tax, Also Income 


St. Louis, July 26. 

One of three charter amend- 
ments and a new ordinance that 
would grant new power to the city 
including the right to levy a mu- 
nicipal amusement tax and a mu- 
nicipal income tax when the state 
laws permit that step are included 
in a proposal of the Legislative 
Committee of the Board of Alder- 
men which is working throughout 
the summer to revise the ancient 
charter. 

The Aldermanic move is not ap- 
proved by hizzoner Raymond R. 
Tucker as he wants an entirely 
new charter to be drawn by a 
Board of Freeholders and then 


election, 





, ward Dein, 
submitted to the voters at a special | 


Hereafter 2-D Pix Gotta 


Be Very, Very Popular 
With 20th-Fox Execs 


Resulting fram the .recent con- 
versations between Al Lichtman, 
20th-Fox director of distribution, 
and William C. Gehring, exec as- 
sistant sales topper, in N.Y., 20th 
in the future will take on no fur- 
ther 2-D films from the outside 


unless they’re considered of “top” | $ 


quality. 

Company within the past year 
not only has released the remain- 
der of the 10 Panoramic Produc- 
tions turned out by the _ late 
Leonard Goldsiein, but also has 
taken on a number of British indie 
attractions. 

Among them were “Angela,” 
“Black 13,” “The Adventures of 
Sadie” and the -Franco-British 
“Lovers, Happy Lovers.”  . 

Move to tighten up on outside 
releases is based partly on the b.o. 
return and partly on the feeling 
that, with more and more of 20th’s 
customers equipping for Cinema- 
Scope, it’s no longer necessary to 
worry so much about -bolstering 
the release sked with 2-D pix. 
20th at one time felt that it had 
to keep offering a certain number 
of 2-D films both to allow double 
featuring and so as not to com- 
pletely estrange those customers 
who were slow about going for 
C’Scope. 


PROJECTOR BECOMES 
" SPOT—NEW INVENTION 


Washington, July 26. 


A quick and inexpensive method 
of converting a motion picture pro- 
jector into a high powered spot- 
light for theatres and auditoriums 
has been invented by and is being 
demonstrated here by J. Stanley 
Pratt, head of the projection and 
sound department of Stanley-War- 
ner Theatres for the Washington 
zone. 


The device, patented under the 
name of “Project-O-Spot,” can be 
interchanged with the lens and 
mask holder of a theatre projector 
in approximately one minute. Much 
less expensive than high powered 
spots, it is flexible enough to throw 
masked spotlights of different sizes 
from side to side on a stage, up to 
the ceiling and down in the audi- 
ence. 

It was explained that the unit, 
which includes a lens and reflector 
box, and is controHéd by the use 
of two fingers, “eliminates the need 
for a booth spotlight and special 
generator supplying the source of 
light, which represent a substan- 
tial investment on the part of the 
exhibitor.” Gelatin slides turn the 
spot into desired colors. 


The unit is also adapted to 16m 
projectors and, a little later, will 
be offered to television studios as 
well as to theatres, explained Pratt. 








‘McConnell Story’ Preems 


In Dover, New Hampshire 


Dover, N.H.,. July 26. 

The world premiere of Warners’ 
“The McConnell Story,” based on 
the life of the late jet ace, Capt. 
Joseph McConnell, a _ native. of 
Dover, will be held here during 
the city’s centennial celebration 
Aug. 14-21. Exact date of the pre- 
miere, which will be attended by 
Mrs. McConnell, is yet to be set. 

Capt. McConnell, the first triple 
jet ace of the Korean conflict, was 
honored at a big reception here 
shortly before he met death in a 
California test flight crash while 
the film of his life was still being 
made, 





Terry Moore's ‘Shack 101’ 
Hollywood, July 26. 
Terry Moore, on leanout from 
20th Century-Fox, and Frank Love- 
joy have been set as Go-stars in 
“Shack Up on 101,” to be pro- 
duced for Allied Artists release by 
Mort Millman, with William F. 
Broidy as executive producer. 
The film rolls Aug. 1, with Ed- 
who wrote the screen- 


| play with his wife, Mildred, set as 


director. 





DENVER 


_ (Continued from page 8) 
sti can Year Itch” (20th) (4th wk), 


nham (Cockrill) (1,750; 60-$1) 
—‘Seven Little Foys” (Par) (2d 
wk). Fast $11,000. Holds. Last 
week, $20,000. 

Denver (Fox) (2,525; 60-$1)— 
“House of Bamboo” (20th) and 
“Angela” (20th). Good $13,000. 
Last week, “Foxfire” and 
“Green Buddha” (Rep), $11,000. 

Esquire (Fox) (742; 75-$1)— 
“Tiger and Flame” (UA). Good 
$2,500. Holding. Last week, “Ad- 
ventures of Sadie” (20th) (2d wk), 


1,500. 
Orpheum (RKO) (2,600; 60-$1)— 
“Lady and Tramp” (BY). 
$35,000. Holds over. Last week, 
“Moonfleet” (M-G) and “Wizard of 
Oz” (M-G) (reissue), $7,500. 
Paramount (Wolfberg) (2,200; 
60-$1)—“‘Not As a Stranger’. (UA) 
(4th wk). Fancy $11,000. Last 
week, $16,000., 


‘STRANGER’ BOFF 186, 





Louisville, July 26. 
“Not As A Stranger” at» the 


as heat and unpredictable showers 
to soar to a sockeroo session at $1 
top. This one is setting the pace 
for the city. However, “Foxfire” is 
pulling plenty of Jane Russell fans 
to the Rialto. “Seven Little Foys” 


nice. “Mister Roberts” still is great 
in second stanza at the Mary An- 
derson, . 

Estimates for This Week . 

Kentucky (Switow) (1,200; 75-85) 
—‘‘Seven Little Foys” (Par) (3d 
wk). id $6,500 after last week’s 
Mary Anderson (People’s) (1,200; 
75-$1)—"‘Mister Roberts” (WB) (2d 
wk). Going for great $11,000 after 
last week’s huge $16,000. 

Rialto (Fourth Avenue) (3,000; 
50-75)—“‘Foxfire” (U) and “Case of 
Red Monkey”. (AA). Shapes to get 
okay $11,000. Last week “Davy 
Crockett” (BV), $14,000. 

State (United Artists) (3,000: 75- 
$1)—“Not As A Stranger” (UA). 
This is one of those big ones which 
—— along every so often. Wham 
$18,000 or over. Last week, ‘‘Cob- 
web” (M-G) and “Hunters of Deep” 
(DCA), $8,000. : 





DETROIT 


(Continued from page 13) 


(AA). Good $15,000. - Last week, 
“Foxfire” (U) and “Double Jeop- 
ardy” (Lip), $16,000. 

Madison (UD) (1,900; $1-$1.25)— 
“Lady and Tramp” (BV) (4th wk). 
crene $14,000. Last week, $15,- 


Broadway-Capitol. (UD) (3,500; 
$1-$1.25)—“‘Dam, Busters” (WB) 
and “Road to Denyer” (Rep). Slim 
$13,000. Last week, “This Island 
Earth” (U) and “Abbott and Cos- 
tello Meet Mummy” (U): (2d wk), 
$14,000. 

United Artists (UA) (1,939; $1- 
$1.25)—‘‘Cobweb” (M-G) (2d wk). 
td $13,000. Last. week, $16,- 


Adams (Balaban) (1,700: $1-$1.25) 
“Love Me or Leave Me” (M-G) (6th 


wk). Oke $7,700. Last’ week, 
$8,300. 

Music Hall (Cinerama Produc- 
tions) (1,194; $1.40-$2.65)—‘Cine- 


rama Holiday” (Indie) (24th wk). 
Fine $27,000. Last week, $26,800. 


SAN FRANCISCO 


(Continued from page 13) 


(20th) and “Santa Fe Passage” 
(Rep), (4th wk), $9,500. 

‘ Warfield (Loew) (2,656; 65-90)— 
“The Cobweb” (M-G) (2d wk). Big 
$10,000. Last week, $16,000. 

Paramount (Par) (2,646; 90-$1)— 
“You’re Never Too Young” (Par) 
and “Treasury of Ruby Hills” 
(Par). Great $20,000. Last week, 
“Seven Little Foys’” (Par) and 
“Killer Ape” (Col) (2d wk), $13,000. 

St. Francis (Par) (1,400; $1-$1.25) 
—‘‘Mister Roberts” (WB) (2d wk). 
Huge $25,000. Last week, $35,000. 

Orpheum (Cinerama Theatre 
Calif.) (1,458; $1.75-$2.65) — ‘“‘Cine- 
rama” (Indie) (83d wk. Terrific 
$35,000. Last week, $30,200. 

United Artists (No. Coast) (1,- 
207; 90-$1.25)—“Not As Stranger” 
(UA) (4th wk). Smash $15,000. 
Last week, $15,0uUuU. 

Stagedoor (A-R) (400; $1-$1.25) 
—Marty” (UA)) and “Kind Hearts, 
Coronets” (Indie (reissue) (4th wk). 
Still big at $4,600. 
$4,800. 

Bridge (Reade-Schwarz) . 
$1-$1.25)—“To Paris With Love” 
(Indie) (7th wk. Big $2,100. Last 
ij week, $2,300. 





Last week, 





Picture Grosses 


Smash. 


L’VILLE; ‘FOXFIRE’ 116 


State, is overriding such obstacles 


in third stanza at the Kentucky is} 


(396; 





| ‘Foys’ Fancy $14,000 


b] 
_ Omaha; Popular’ Perky 
>t, sere 
76, ‘Bamboo’ Goo '7}6 
Omaha, July 26. 
.With “Lady and Tramp” still 
robust at Brandeis and the three 
new entries all okay to big, this 
is a fast week aiong film row des- 
pite a torrid heat wave. “Seven 
ittle Foys” is fancy ‘at. the Or- 
pheum, and may hold. “‘House of 
Bamboo” is neat at the Omaha. 
“How to be Very, Very Popular”: 
is sturdy at the State. ‘ 
Estimates for This Week 
Brandeis (RKO) (1,100; 75-$1)— 
“Lady and Tramp” (BV) and “Switz- 
erland” (BV) (2d wk). Great $16,- 
000 after $23,000 opener. 


Omaha iTristates) (2,000; 65-85) 
—‘“House of Bamboo” (20th) and 
“That Lady” (20th). Good $7,500. 
Last week, “Ain’t Misbehavin’ * 
(U) ang “Angela” (20th), $6,500. 


Orpheum (Tristates) (2,890; 70- 
90) — “Seven Little Foys” (Par), 
Neat $14,000 or over. Last week, ’ 
“Foxfire” (U), $10,500: 

State (Goldberg) (875; 65-90) — 
“How To Be Popular” (20th). Big 
$7,000 or close. Last week, “Purple 
Plain” (UA) and “Stormy” ‘BY) 
(2d wk), $3,500 at 50-80 scale. 


‘Zz é ; 5 
‘Wichita’ Robust $8,000, - 
Port; ‘Bamdoo’ Hot 106 
Portland, Ore:; July 26. 
Town is loaded with'strong prod-_ 
ucts and biz naturally is holding in 
the upper “brackets despite the 
heat. “House of Bamboo” is lusty 
at the Fox while “Wichita” looms 
strong at Broadway. “Lady and 
Tramp” -continues torrid in second 


week at Orpheum. “Marty” looks 
solid at Liberty. 
Estimates for This Week 

Broadway (Parker) (1,890; 90-. 
$1.25)—“Wichita” (AA) and “Big 
Tip Off” (AA). Strong $8,000. Last 
week, “Inte ted Melody” (M-G) - 
and “City Of Shadows” -(Rep). 
$6,800. 

Fox (Evergreen) (1,536; $1-1.25) -. 
—‘‘House of Bamboo” (20th) and 
and “That Lady” (20th). Loud $10,- 
000. Last week, “Seven Year Itch” 
(20th) (4th wk), $6,600. 


Liberty (Hamrick) (1,875; 75-$1) 
—‘‘Marty” (UA) and “You Know 
What Sailors Are”. (UA). Lusty $8,- 
000. Last week, “Francis In Navy” 
(U). and “€anyon Crossroads” (UA) 
$6,000: 

Orpheum (Evergreen) (1600; $1- 
$1.25)—“Lady and ‘Tramp” (BV) 
(2d wk). Great $16,000. Last week, 
$18,000. 

Paramount (Port-Par) (3,400; $l- 
$1.25)—“Not As Stranger” (UA) 
(3d wk). Socko $9,000. Last week, 
$13,200. é 


‘Popular’ Modest 8G, 
Seattle; ‘Lady’ 18G, 2d 


Seattle, July 26. 

Holdovers and new fare divide 
first-run biz quite evenly this 
week. “Lady and Tramp” at Para- 
mount and “Seven Little Foys” are 
strong holdovers. 

Estimates for This Week 

Coliseum (Evergreea) (1,870; $l- 
$1.25) — “7 Little Foys” (U) and 
“Forty-Niners” (AA) (2d wk). Good 
$9,000. Last week, $14,200. 

Fifth Avenue (Evergreen) (2,500; 
$1-$1.25)—“‘How To Be Popular” 
(20th) and “Annapolis Story” (AA), 
Mild’ $8,000. Last week, “Seven 
Year Itch” (20th) and “Chicago 
Syndicate” (Col), $6,300 in 4th 
week. 

Music Box (Hamrick) (850; 90- 
$1.25) —“‘Not As Stranger’ (UA) 
{4th wk). Swell $7,500. Last week, 
$8,700. 

Music Hall (Hamrick) (2,300; 90- 
$1.25) — “Interrupted Melody” 
(M-G), Fair $7,000 in 9 days. Last 
week, “Land of Pharaohs” (WB) 
(2d wk-5 days), $4,600. 

Paramount (Evergreen) (3,039; 
$1-$1.25)—“‘Lary and Tramp” (BV) 
(2d wk). Great $18,000. Last week, 
$24,000. 


SAINT OPPOSITE HOPE 
Hollywood, July 26. 

Co-starring with Bob Hope in 
“King of Hearts” at Paramount 
will be Eva Marie Saint, the gal 
who won an Oscar for her film de- 
but in “On the Waterfront.” Third 
star in the comedy will be George 
| Sanders. 
Screen version of the stage play 
i will be produced and directed by 


| Norman Panama and Melvin Frank 


lin VistaVision. 
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THE MOST FROM 
ne COAST! 






The talk out West is 
about the M-G-M 
Studio! ZOOMING! 
‘Never such activity! 
This is No. 1 of a 
series.of ads about 
BIG M-G-M attrac- 
tions to come. Watch 
this space for more 
and more of the 
GREATEST! 


ad ‘ 





FORECAST I 


“IT’S ALWAYS. 
FAIR WEATHER 


(In CINEMASCOPE-and COLOR) 


The grapevine from Hollywood is buzzing 
about this gigantic, gorgeous musical sun- 
burst. Star-bright talents glorify this great 
ENTERTAINMENT! 


* 


M-G-M presents in CinemaScope «+ “IT’S ALWAYS FAIR 
WEATHER?” starring Gene Kelly + Dan Dailey + Cyd Charisse 
Dolores Gray + Michael.Kidd + Story snd Screen Play by Betty 
Comden and Adolph Green + Music by André Previn «+ Lyrics by 
Betty Comden and Adolph Green + Photographed in Eastman 
Color + Directed by Gene Kelly and Stanley Donen + Produced by 
Arthur Freed 








“IVANHOE” DOUGH! 


“QUENTIN | 
DURWARD’ 


(In CINEMASCOPE and COLOR) 


The producers of “Ivanhoe” have brought to 
life an equally great romantic novel by the 
master story-teller, Sir Walter Scott. Filmed in 
the real locations abroad. 


* 


M-G-M presents in CinemaScope + Sir Walter Scott’s “QUENTIN 
DURWARD” starring Robert Taylor « Kay Kendall + Robert 
Morley + Photographed in Eastman Color + Screen Play by : 
Robert Ardrey + Adaptation by George Froeschel + Directed by 
Richard Thorpe + Produced by Pandro S. Berman 








VERDICT— 
SMASH ! 


“TRIAL’ 


Prize-winning story of the teen-ager on trial 
for the “Petting Party Murder.” A young law 
professor defends him in a story that packs 
unusual power. 


he 4 


M-G-M presents “TRIAL” starring Glenn Ford «+ Dorothy 
McGuire + Arthur Kennedy .« John Hodiak -+ Katy Jurado 
with Rafael Campos + Juano Hernandez + Written by Don M. 
Mankiewicz from his Harper’s Prize Novel + Directed by 
Mark Robson « Produced by Charles Schnee 








ae 


i 
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CERMANS LATEST 10 SEE U. S. VIDEO AS 


_ 


FILM MARKET; EASIER DUBBING PROBLEM 


More foreign producers, sea 


ing their limitations in the US. 
theatrical market, now are focusing 


attention on television aS a po 
tential source of income. _ 

The Germans particularly, who 
have been the least successful in 
denting the market here, are giv- 





‘Miss Universe’ Plus 3 


Runners-Up in U Film 
Hollywood, July 26: 

New Miss Universe, Hillevi 

Rombin of Sweden, will make her 

film debut in Universal’s “The 

Benny Goodman Story,” along 


. 
ing much thought to dubbing their } \ i+), 5, ee other winners of the 


films to make them acceptable on. 
tv. Some of the networks, specific 
ally NBC, have told German reps 
that they’d be glad to consider 
buying their pix. Stipulation, how- 
ever, is that they want to see the 
finished product first. 

’ Some of the German, Italian and 
French producers are willing to 
take that risk now. If they can dub 
a feature for $8,000 to $10,000, and 
come up with an acceptable job, 
they feel they can sell it to tv for 
between $15,000 and $25,000. In 
addition, the synchronized version 
with its.English track can then ‘be 
sold in Britain and other theatrical 
English-speaking markets outside 
the U.S. 


All in all, the teeting is that—on 


an average picture, at least—a tv 


sale can return as much in a single 
deal as extensive distribution 
which, particularly in the case of 
the Germans, is restricted to only 
a few houses. — 

Certainly, in the case of the 
British, a lucrative tv sale—which 
may run over $100,000 on new 
films—is preferable to laborious 
theatrical distribution which is un- 
likely to result in rentals anywhere 
near that figure. Quite apart from 
this, it is felt strongly that tv show- 
ing doesn’t preclude a theatrical 
followup for additional coin. 

TV’s Advantages 

As the in@ies in N.Y. see it, there 
are certain advantages to dubbing 
for tv. 

(1.) Television, with its smaller 
screens, requires a less meticulous 
dubbing job. 

(2.) TV isn’t as “fussy” about 
content and quality. 

(3.) Airing serves to establish 
foreign players in the mind of the 
mass audience so that, eventually, 
these thesps may assume a certain 
theatrical marquee value. 

Dubbing itself presents some- 
thing of a dilemma. If it’s done in 
the U.S., the voices are available 
and the technique is now fairly well 
developed, but the costs for a good 
job are apt to run around $15,000. 
If it is done abroad, where dubbing 
techniques have been worked out 
to a very fine point, and costs are 
lower, the catalog of voices isn’t 
there. 


Many of the foreign producers 
within the last year have begun to 
prepare for possible synchroniza- 
tion by shooting closeups in double 
versions to facilitate addition of 
the American voices for the U.S. 
It is the closeup shots which are 
trittcal in dubbed films when they 
are projected on a large screen. 

Whole attitude in the U.S. vs. 
fubbing has undergone quite a 
radical change within recent 
months. There was a time when 
indie importers wouldn’t even dis- 
tuss lip-syne versions. Today, the 
majority insists that it’s the only 
way to sell a foreign film on a 
wide basis and only a minority 
still are apt to worry about the 
effects of an English soundtrack 
on the picture itself. General rea- 
soning—with tv looming large in 
the background—is that the Ameri- 
can public, if served with properly 
dubbed product, will accept it the 
same way European audiences ac- 
cept it. To an extent this line of 
thinking is conditioned by the type 
of European film now being made, 
i.e. the decline of the socalled “art” 
film, to be enjoyed—with subtitles 
—by the carriage trade. 


| New York Theatre| 


RADIO CITY SUSIC HALL 


Rockefeller Center 
“MISTER | ROBERTS” 

in GinemaScope and WarnerColor starring 

HENRY FONDA - JAMES CAGNEY 


WILLIAM POWELL - JACK LEMMON 


A WARNER BROS. PICTURE 

















and SPECTACULAR STAGE PRESENTATION 








beauty. contest at Long Beach. 
Others are Carlene King John- 
son (Miss United States), Maribel 
Arrieta (Miss El Salvador) and 
Maureen Hingert (Miss Ceylon). 


Trim Costs, Hold 
Metro Profit Pace 


_Trimming of. costs apparently 
has enabled Loew’s to maintain its 
profit pace despite a drop in gross 
income. Corporation this week re- 
ported net earnings of $4,514,242, 
equal to 88¢ per common share, 
for the 40 weeks ended June 9, 
compared with a net of $4,466,376, 
or 87c. per share, for the same 
period a year ago. 

Gross sales and operating rev- 
enue for the new period amounted 
to $131,272,000, representing a 
drop of nearly $7,000,000 from the 
previous period’s $138,250,000. 

The operating profit jumped 
from $10,901,004 in the 1954 per- 
iod to $11,274,089 in 1955’s 40 
weeks. 

For the 12 weeks ended June 9, 
Loew’s had a net of $1,239,791, or 
24c a share, compared with $1,267,- 
210 or 25c a share, for the com- 
parable 12 weeks of 1954. 


PRAYER MEETINGS TO 








San. Francisco, July 26. 


S. H. Patterson, owner-operator 
of independent radio station KSAN 
and KSAN-TV here, has signed a 
one-year lease with Paramount Pic- 
tures to take over the State Thea- 
tre as an “interdenominational 
evangelistic center.” 

The 2150-seat house has been 
shuttered for almost three years 
and is on Market. Street, near the 
heart of San Francisco’s down- 
town. 


Flatterson, a minister for 40 
years, signed the lease as president 
of the Radio Prayer League. He 
said he plans to hold “business- 
men’s meetings every noon on 
weekdays, with a sermon, songs 
and service” and “young people’s 
meetings at night.” 


He added that the State’s organ 
would “be renovated and used 
again.” 

It was understood the house, in- 
cluding utilities and janitorial fees, 
would cost the Radio Prayer 
League about $3000 a month.. 


Patterson formerly operated 
KJAY, Topeka, Kan.; KVAK, At- 
chison, Kan.; KFBC, Cheyenne, 
Wyo.. and KVOR, Colorado 


ZL 


RE-LIGHT STATE, FRISCO | 





Springs, Colo. 








Col’s Foreign Dept. 


from the Legion. However, like 
United Artists, it may leave the 
way open for handling non-seal 
product from abroad. At any rat, 
all the films selected so far for 
release are the kind that aren’t 
likely to run into censorial trouble. 
Col’s move in catering to the 
arties has been in the making for 
over a year and is seen as another 
indication of the extent to which 
the reluctance of exhibs against 
foreign product is being overcome. 
Col execs have decided that the 
specialized market in the U.S. so 
far hasn’t been properly tapped 
and that the time has come to give 
it closer attention. It’s pointed out 
that a great many theatres that 
at one time wouldn’t even con- 
sider playing anything but a Holly- 
wood film today are-quite willing 
to give the foreign product a try. 
Columbia is in a unique position. 
in obtaining foreign pix as a result 
of its foreign coproduction activi- 
ties. This year alone, it’ll produce 
or coproduce nine in Brazil, two 
in Chile, eight in Mexico, five in 
France (repping an investment of 
several million dollars), six in‘ 
Germany and three in Italy in ad- 
dition to a considerable number 
of British features. On all of these, 
Col has world rights and is in a 
position to take them on for its 
art film section which will be fune- 
tioning primarily with subtitled 
product and selected British’ films. 
This makes Col virtually the 
only major to have an active sub- 
sidiary devoted to handling foreign 
films. Universal has such a section, 
buf it has been fairly inactive 
since J. Arthur Rank decided to 
take most of his films elsewhere. 
RKO has been half-heartedly trying 
to do something with imports and 
20th-Fox has some but includes 
them in the regular lineyp. 
While there is no serious ar¢u- 
ment that a major outfit can give a 
foreign film wider distribution, it’s 
also true that some foreign pro- 
ducers prefer indie deals on the 
assumption that their pix get more 
individualized attention., It’s Col’s 
point that it is fully cognizant of 
the need for special handling and 
that it feels that, via this approach, 
the distribution of imports éan be 
made to pay off. 











Vermont to Premiere 
Hitchcock’s ‘Trouble’ 


‘Montpelier, Vt., July 26. 

Hollywood is coming to Vermont 
with a world premiere in October, 
according to Clifton R. Miskelly, 
managing director of the Vermont 
Development Commission. He said 
this week that Oct. 15 had- been 
set as the tentative date for the 
initial showing of Alfred Hitch- 
cock’s Paramount comedy-mystery 
film, “The Trouble with Harry.” 

Much of the picture was filmed 
in Vermont, in the Craftsbury Com- 
mons area. 

Details of the opening had not 
been worked out, but Miskelly be- 
lieved it would take place at the 
Paramount Theatre in Barre. 





Slap. at Parents 

Toronto, July 26. 
~ Children less than five years 
of age in tow of other children 
have been attending Toronto 
film theatres and the authori- 
ties have been stirred to action 
by clubwomen and welfare 

personages. An amendment 
municipal ordinances may ban 

‘kids = 

4 Seems “that many parents 
who want to go stepping so- 
cially solve the unavailability 
and high cost of sitters by 
packing the kids off to the 
flickers in packs. 


U.S. and Chile In 
Quota Concord 


Santiago, July 26. 

U. S. film distributors settled 
their import quota _ difficulties 
with CONDECOR (National Coun- 
cil for Foreign Trade), agency 
watchdogging Chile’s scarce dollar 
exchange, when latter green-light- 
ed local film board's recommenda- 
tions that bill prices for features 
be reduced. In this way, the num- 
ber of films brought in wouldn’t 
suffer despite a lower dollar quota 
for 1955. 


CONDECOR originally proposed 
to drop the 1955 quota for all prod- 
uct from $283,200, the 1954 total, 
to $218,000, which would have 
slashed deeply into number of fea- 
tures as well as prints. The agen- 
cy finally okayed the board sugges- 
tion that billing prices be pared in 
order to assure enough footage for 
local exhibs. As a result, the bill- 
ing price on color prints was cut 
from 10c a foot to 6c and black- 
and-white* from 5c to 2'4c, effec- 
tive at once. 


This decision will enable the 
American distributors to bring in 
more prints and probably more 
pictures, even in face of accepting 
the cut to $218,000. U.S. product 
gets 68% of this, or $148,240, with. 
the remainder going to European, 
Mexican, Argentine and other pro- 
ducers. e 


Hitler Films 


pic deals with a topical subject. 

According to Lester, this reason- 
ing may hold true in Germany, but 
it does not in the U. S. where the 
rights of privacy im biographical 
characterizations is something that 
is recognized and protected by the 
courts. Therefore, says Lester, if 
his competition attempts to release 
its version in the U. S., he and his 
group will seek to enjoin it from 
showing the picture on the grounds 
that it jeopardizes the rights of 
surviving relatives of the partici- 
pants in the assassination attempt. 

Lester acknowledged that his 
film, done in strictly documentary 
technique, was aimed at the U. S. 
and that, to the German mind, the 
opposition version had certain. ad- 
vantages in that it was. broader 
and somewhat slower-paced. How- 
ever, he felt that his picture stood 
a better chance. It concentrates 
its action within the 24-hour per- 
iod prior to the actual explosion 
of the bomb. The CCC picture 
goes farther back "but also covers 
the climactic moment when the 
bomb went off and almost killed 
Hitler. 























Theatre Men Wonder Ahout RKO Change 


[and TV’s New Source of Supply] 








the release of the RKO library to 
to have on their boxoffice.., 


competitive edge. 
assumption that, in the wake of the 


product. 





thinking. 


Some exhibs, while looking to the new RKO man- 
agement to step up production and thus increase 
the volume of features available to theatres, also are 
beginning to have “second thoughts” on the effects 


Theatremen, who over the past year or two have 
grown accustomed to the tv competition and in some 
instances have come to the cautious conclusion that 
it doesn’t hurt business as badly as they had origi- 
nally feared, now feel that the massive release of 
good features to tv may give video a much sharper 


In part their feeling is based on the not illogical 


distribs also will be tempted to unload some of their 
While none of the distribution execs are 
yet ready to make known their position, one or two 
of them Yast week made it plain that the RKO ac- 
quisition by General Tire (and Thomas O’Neil’s 
General Teleradio) obviously would affect their tv 


television,” 


television is apt 


they’ll still pay 
served. 


RKO deal, other 


. they’re going to 


“It stands to reason that it affects our attitude 
when a major distributor’s entire inventory goes to 
said one distribution topper. 
I couldn’t tell you yet what we plan to do.” He 
added that, in his opihion, the reasonably-spaced 
release of RKO features 
depress the market. 


“However, 


tv wouldn't necessarily 
“If you give tv a good picture, 
$40,000 or $50,000 for it,” he ob- 


Exhibs feel that the test will come this fall when 
a number of big shows, including several made by 
the companies like 20th-Fox, Warner Bros. and 
Metro, gd on the air along with the improved fea- 
tures which, by that time, may well be supple- 
mented by additional pix from the majors’ vaults. 


“You can’t tell me,” said one theatre op, “that 
you can put good celluloid product on the air and 
not feel the results at the boxoffice. 
one thing that will keep the public really rooted 
to their sets—good pictures. 


That’s the 


And it now looks as if 
get them, and for free.” 


Musicals Top Poll 
In Champaign, Ill. 


If the statistician’s cold charts 
can be believed, the first-run audi- 
ence in a typical medium-sized 
town prefers the musical-comedy- 
slapstick group above all; followed 
by the “serious syndrome” - seri- 
ous drama, romance and historical 
pix. Last come westerns, mystery 
and action films. 

That is one of the conclusions 


in a multi-faceted study of a typi- 
cal first-run audience at the Rialto 
Theatre of Champaign, Ill., pub- 
lished in the summer issue of The 
Quarterly of Film, Radio and Tele- 
vision, published under.the spon- 
sorship of the U. of California. 
Study was undertaken by a group 
led by economist Dallas W. Smythe 
and covered a period prior to +D 
and CinemaScope. 

The Rialtc is 1,000-seater in a 
college town (Urbana included) 
with a population of about 62,006, 
of whom some i4,000 are U. of 
Illinois students. It was—at least 
at the time of the study—the lead- 
ing first-run in the city. 

Smythe and his researchers 
found musicals the most popular 
type of film (31.4% of those inter- 
viewed felt that way), half again 
as popular as the comedies (19%) 
the serious drama (16.6%). 

of the other single ane 
as popular as_ ser ous 
drama, states the report. 

For instance, westerns drew only 
7% of the votes, mystery 5.6 
action, 46%, romance 3%, 
torical 1.8% and foreign 1.4%. 

On the other side of the ledger, 
among the “disliked” films, west- 
erns rated a high 31.9%, followed 
by mysteries (12.4%), musicals, 
(12.9%), serious drama (12%) and 
romance (5.2%). 


Inquiring into the Rialto audi- 
ence’s tastes for shorts, the study 
found sports subjects the most 
popular, followed by cartoons. 
About one person in eight liked 
the newsreel. Travelogues “are by 
far the most cordially disliked type 
of short subject,” the report indi- 
cates. Also rating high as ‘disliked” 
are comedies and musical shorts. 


As for foreign films, “the lan- 
guage barrier is the greatest single 
factor causing dislike of foreign 
films,” the survey established. 
“Over one — of the patrons dis- 
liking such movies give this as 
their reason.” Actually, the major- 
ity of those queried said they liked 
foreign imports, with the student 
and university teachers’ group 
weighing heavily in the scales, 
many saying they liked the “real- 
ism” of films made abroad. 


DISNEY DISTRIB C0.’S 
50G SALES CONTEST 


Buena Vista, Wait Disney's dis- 
| tribution subsidiary, this week 
launched a sales incentive program 
under which employees will be 
eligible for prizes totalling up to 
$50,000 a year. It’s to be run on a 
continuing basis. — © 

Secretaries up to district man- 
agers. will participate in the loot 
in aceordance with the employ- 
ment position held. Winners will 
be selected on a division basis, se- 
lected from BV’s eight divisions, 
Determining the winners will be 
played-and-paid business achieved 
as measured against the possibili- 
ties in @ach area. 

In addition to this, BV, which is 
headed by Leo F. Samuels, will 
provide a “most valuable player” 
cash award each month—this to an 
employee, regardless of rank, who 
has contributed the ‘outstanding 
performance of the month.” 


Cathay Chain Adds 2 


Singapore, July 19. 
Cathay Organization, now operat- 
ing 40 first-rruns in Singapore, 
Malaya, Borneo and Sarawak, is 
opening two new houses this month 
in association with the Majestic 
eircuit. 


New situations, each named the 
Majestic and each seating 700 and 
equipped for CinemaScope and 
other processes, are located in 
Kampar and Taiping, tin-mining 
towns in the Kinta Valley. 
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Thanks To: 


"Rossano Brazzi . . . the most important new Casanova ... in U. S. Films." 


NEW YORKER MAGAZINE 


"Rossano Brazzi, a man who should tickle the fancy of any woman, spinster. or otherwise." 


IRENE THIRER 


. fascinating . . . strikingly handsome." 


TIME MAGAZINE 


"Italy's Rossano Brazzi complements Kate Hepburn's artistry every step of the way.” 


ALICE HUGHES 


"The most vigorous, sexy, masculine threat to such dreamy American movie heroes as 
Gable, Grant, Brando, Boyer, Granger, Hudson, Holden and Lancaster." 


HOLLYWOOD REPORTER 


"Brazzi displays reat personal charm and magnetism . . . deep gentleness . . . quiet 
masculine strength.’ 


‘SATURDAY REVIEW OF LITERATURE 


"Any lady tourist who did not relish a go with Brazzi should turn in her exposure meter." 


NEW YORK HERALD TRIBUNE ~ 


"|... the magnetic Brazzi.” 


VARIETY 


"Brazzi scores ...a triumph..." 


DAILY NEWS | oe 


a 


"Brazzi is electrifying, compelling . .. a serisation. If there isn't a woman in the audience 
who wouldn't gladly change places with Hepburn, she ought to have her heart examined." 
DAILY MIRROR ee 


"Brazzi is a handsome virile personality who'll make the ladies’ hearts skip a beat." 


NEW YORK WORLD TELEGRAM 


*).. an eloquent ... lover." 


LOUIS SOBEL 


"The greatest new male charmer to reach these shores." 


WANDA HALE 


"The most romantic actor since Rudolph Valentino . . the most exciting personality on the 
screen today." . 


Thanks Again For Your Warm Welcome 
lo “Summertime” and To Me 


ROSSANO BRAZZI 


Exclusive world-wide management: 


KAUFMAN-LERNER ASSOCIATES 
' “The Talent Bridge to America” 
Corso Trieste 85, Rome, Italy 
Cable Address: Kaufler, Rome 
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ABC ‘TV'S UNIQUE ‘BIG 3’ STATUS 
AS A PROPERTYLESS’ NETWORK 





ABC-TV’s near-meteoric rise to 
major status among the networks 
has been accompanied by a curi- 
ous but significant factor. At a 
time when monopoly’ charges 
hurled against the networks are 
almost commonplace, ABC has 
achieved its upturn with virtually 
ho program development-owner- 
ship on its own. Significantly, out 
of 35 shows thus far scheduled for 
the fall on ABC, only five are 
ewned in whole or in part by the 
network, and one of these is a 
news show. That’s little more than 


14%, compared with the 50%-plus. 


status of NBC and CBS. 


While the network’s program- 
ming is outside-owned, ABC does 
however have a measure of control 
over its top entries, via longterm 
contracts with producers giving 
ABC exclusive rights to the shows. 
Such is the case with Walt Disney, 
Warner Bros. and Metro, for ex- 
ample. But in terms of programs 
ereated, produced and owned by 
the network itself, ABC is in the 
curious position of being a virtu- 
ally “propertyless” network. 

The five shows in which ABC 
does have an interest are “Super 
Circus,” which it developed and 
owns; the Danny Thomas, “Ozzie & 
Harriet” and “Wyatt Earp” stan- 
zas, in each of which it owns 50%, 


.and the John Daly newscasts. 


which of course the network owns 
and produces with Daly in the 
dual capacity of news v.p. and per- 
former. There are also “fringe” 
eases where the web has contracts 
with talent, as in the case of 
Bishop Fulton J. Sheen and Burr 
Tillstrom and his “Kukla; Fran & 
Ollie.” But in these cases, if the 
contracts expire, the performers 
take their shows.with them, and 
they can’t be rightfully called net- 
work-owned properties. 

In the cases exclusive of such 
talent-owned properties, the mo- 
tion picture deals and ABC’s own 
five shows; the web places all its 
reliance on outside packages, 
either shows brought in by a spe- 
cific sponsor or peddled to ABC 
by an indie packager. On some of 
the latter, ABC supplies the pro- 
duction, as in the case of “Voice of 
Firestone,” where the web has its 
own producer and director on the 
show. On others, ABC merely pro- 
vides the director or TD. 


Curicusly enough, ABC’s tele- 
film subsid, ABC Film Syndication, 
almost rivals the parent network 
in terms of owned properties. Sub- 
sid shares ownership of the Cesar 
Romero starrer, “Passport to Dan- 
ger,” with Hal Roach Jr.; it has a 
piece of the upcoming “Sheena, 
Queen of the Jungle,” which it 
shares with Don Sharpe; it owns 
outright the 98 “Racket Squad” 
episodes it purchased from Roach; 
and it has an ownership stake in 
“Douglas Fairbanks Presents,” 
which it syndicates. 


Difference between the web and 
its syndication subsid, of course is 
that the network sells time pre- 
dominantly while the syndication 
subsid is in the business of selling 
programs. But at a time when in- 
dependent packagers and agencies 
are screaming about network ‘“‘mo- 
nopoly” over programs the sight 
of “‘propertyless ABC” is a strange 
one indeed. 


WNHC-TV Pacted 
As ABC Affiliate 


ABC-TV put an end to the 
speculation over its Connecticut 
affiliation picture last week by 
signing a primary affilation con- 
tract with WNHC-TV, the high- 
powered VHF'’er in New Haven, 
which was an NBC basic until the 
latter purchased WKNB-TY, the 
the New Britain UHF outlet. Affil- 
iation becomes effective Oct. 1, 
when .the MBC contract expires 
American had the option of get- 
ting WNHC-TV as an affiliate or 
Paul Morency’s WTIC-TV in Hart- 
ford, and chose the former. 

WNHC-TY, incidentally, is at- 
tacking the NBC purchase of 
WE.NB-TV on the grounds that it 
is “monopolistic.” CBS-TV an- 
pears set with its new!y-acquired 
WGTH-TV UHF operation. 











Overall’s AM-to-TV 


After 18 years as exclusively a 
radio salesman, Jack Overall takes 
his first step into video. On Mon- 
day (Aug. 1) he joins NBC-TV in a 
sales post. 

Overall, who’ll probably report 
to web sales head Joe Culligan, 
was with Mutual as eastern sales 
chief until last year, when he 
joined CBS Radio under John 
Karol for a while. 


NBC's ‘Shuffle Off 
To Buffalo’ Hits 
Some FCC Snags 


Washington, July 26. 

NBC’s plans to acquire an ultra 
high station in Buffalo, through 
purchase of WBUF-TV, ran into a 
roadblock last week when FCC in- 
formed the network that hearings 
are indicated on the transfer ap- 
plication. 


In view of the web’s radio and 
tv stations in New York, Los An- 





geles, San Francisco, Cleveland. 


and Washington, the Commission 
informed the network, “there is a 
serious question of whether further 
extension of broadcast facilities 
ownership by NBC would be in the 
public interest.” 

The Commission said it was also 
concerned with questions raised re- 
garding the anti-trust history of 
RCA and the pending anti-mono- 
poly suit by the Justice Dept. 
against RCA in the New York Fed- 
eral Court. 

The agency said it further was 
concerned with allegations as to 
NBC’s intent with regard to mak- 
ing its network programs available 
to VHF and UHF stations in the 
Buffalo area and with determining 
whether the acquisition involves 
trafficking in licenses. 

The Comniission’s action was 
prempted by a petition filed by 
station WGR-TV in Buffalo which 
will lose its NBC affiliation if the 
transfer of WBUF-TY is approved. 
Under the protest provisions of the 
Communications Act, the Commis- 
sion is required, under recent court 
decisions, to hold a hearing when 
so-called “parties in interest” pro- 
test authorizations made without 
hearings. 

The Commission gave NBC 30 
days to show why the transfer ap- 
plication should not be designated 
for hearing. 


‘March of Time’ Capsules 
15G ABC Radio Package 


ABC Radio has finalized a deal 
with Time mag under which the 
publication will resurrect its 
“March of Time” stanzas in cap- 
sule form for a weekend package 
on the network. Package, tenta- 
tively titled “It’s Time Again,” 
will comprise 20 five-minute dra- 
matizations-narrations of the news 
spread over Saturday and Sun- 
day, and aired on the half-hour. 
Westrook Van Voorhis will nar- 
rate, and at least a couple of actors 
wiil be used. Series starts Aug. 13, 
with Time writing and producing. 

Network is offering the entire 
package to single sponsors at $15,- 
000 per week, time & program. Web 
has been highly successful with 
its package of 22: on-the-hour week- 
end newscast, and has been 
casting about for a feature-type 
capsule format to supplement the 
news on the half-hour. 


Harriet’s ‘Inside TV’ 

New York World-Telegram & 
Sun tv columnist Harriet Van 
Horne has signed for a weekly tv 
show, her first regular session out- 
side panel stints, via WABC-TV, 
the ABC-TV Gotham flagship. Pro- 
gram will have an “inside tv” for- 
mat, with Miss Van Horne inter- 
viewing both technicians and stars, 
including personalities from rival 
networks, 

Show goes into the Saturday | 








1 7:30-8 post starting Sept. 11. 


| WBZA elicted the following state- 





| 


PRESCOTT ANKLING . 
WNEW FOR HUB? 


Boston, July 26. 
Reports that Norm Prescott, who 
joined WNEW, New York, after a 
few years here on WORL, bought 
back. his contract to join WBZ- 


ment from press chief Joe Cul- 
linane: 


“Norm Prescott has been com- 
ing here for three years off and 
on. We are currently in negotia- 
tion with him. He has not been 
signed and has not been offered a 
contract.” 

However, Cullinane said that 
there have been talks between Bill 
Kalland, who hired Prescott for 
WNEW, and is now program su- 
pervisor tor Westinghouse prop- 
erties. Kalland is reportedly es- 
tablishing key deejays in West- 
inghouse stations in San Francisco, 
Philadelphia, Pittsburgh and Bos- 
ton. 

Story around Beantown has 
Prescott setting up around the 
clock programs of disk jock pat- 
ter platter format with station kill- 
ing off all soap operas. 

In the meantime, Hub deejay 
circles were buzzing that Pres- 
cott will be a fixture on the pro- 
a=. of WBZ-WBZA within a 
w 


‘Stork Club’s’ First TV 
Hiatus In Six Years; 
Mull Sun. Hour-In-Fall 


After nearly six years on tele- 
vision, this summer marks Sher- 
man Billingsley’s first vacation 
with his “Stork Club” show in that} 
period. He is talking with ABC 
to continue in what he regards the 
“most desirable time” for his type- 
show, 10-11 p.m. Sunday nights. . 

“Stork Club” rates as one of the 
10 oldest video shows since com- 
mercial tv, and has been on the 
three major networks in its career, 
variously sponsored by Chester- 
field, Gemex, Chrysler and others. 
It has been done in 15, 30 and 45- 
minute segments, the last on its 
ABC-TV shift to 9:15 pam., directly 
after Walter Winchell. Prior there- 
to ABC. had Billingsley on Satur- 
days, at 9:30, but the George Gobel 

“opposition” was too tough, hence 
the shift. 

Boniface is holding out for a 
full hour for .“Stork Club” and 
thinks 10 p.m. “late enough to cut 
out the kids, because after all we 
are a nite club operation,” and 
stresses Sunday night as “ideal 
because (1), the Stork is closed for 
lunch and cocktails only on Sun- 
days, reopening for dinner and 
supper, sO we have virtually the 
entire day undisturbed to our- 
selves; and (2), it’s the best eve- 
ning for what I call ‘our regulars’ 
to drop in and/or even accept spot- 
bookings at 10 p.m. The rest of the 
week they’re tied up with their 
own shows, whether legit or tele- 
vision, so we get the show business 
bunch almost automatically on 
their one night off, and it’s a natu- 
ral to help resolve some of the 
booking and rehearsal jams.” 

ABC-TV prexy Robert E. Kint- 
ner, currently vacationing in Ha- 
waii, and Billingsley will huddle 
next month about the fall sched- 
ule. Billingsley’s personal rep for 
tv, David (Sonny) Werblin (MCA) 
also has others interested in the 
“Stork Club” package. 








Bess Myerson Into 


Pegeen WABC Spot 


Bess Myerson has been tapped 
to replace the departing Pegeen 
Fitzgerald in the latter’s 11:30-12 
cross-the-board session on WABC, 
the ABC Radio N. Y. flagship. Miss 
Myerson, who starts her stint Aug. 
1, will do a women’s show in the 
spot, with guests covering the vari- 
ous cooking, fashions and makeup 
departments. 

Miss Fitzgerald recently ankled 
the station for a merthandising- 


> ‘Toast’ Goes ‘Wide World, Too 


“Toast of the Town” on CBS-TV is taking its cue from NBC’s 
“Wide Wide World” and is playing the “Stratford Circuit” via re- 
mote pickup. Whereas, “Wide World” in setting its tv precedent 


went to Stratford, Ontario, for 
spearean 


of a “Tempest” excerpt. 


its recent; cross-the-border Shake- 


pickup, “Toast”. is sending a crew to the cy Gr me 
Stratford-on-the-Housatonic in Connecticut for its Aug. 


7 pickup 


“Toast” emcee Ed Sullivan will be in Connecticut, too, that night. 


He'll be 


“King of Hearts” at.the Southbury (Conn.) Play- 


appearing 
house but a special pickup is planned to integrate him into the stanza. 
SS 


Ding Dong’ On Wheels 





Dr. Frances Horwich Taking Show on the Road For 


Six Weeks; 


Sets Lectures 





> J 

MBS’ Army-Navy Coin 

Mutual has added the Army-Navy 
game to its expanded football line- 
up this fall. The Nov. 26 grid 
rivalry will’ be underwritten by 
Allstate Insurance Co. 

Allstate last year carried the 
15-minute periods preceding the 
radio. network’s World Series 
coverage. : 


Marshall Field's 
‘Let's Sit It Out’ 
A Blow to Chi TV 


Chicago, July 26. 
Television lost another round in 
its attempt to establish a beaca- 
head on Chi’s State St. with its 
roster of blueribbon: department 
Stores. Marshall Field, the Main 
Stem bellcow which some months 
back had invited bids for tele 
show ideas from the local stations, 
passed the word down last week 
that it had decided to forego the 
medium “for the time being.” 
While not a complete surprise, 
the turndown was a considerable 
disappointment to the three sta- 
tions that submitted extensive 
presentations. Not only was there 
a lot of time and expense in- 
volved, including in one case a 
junket to New York for a pitch 
direct to the Calkins & Holden 
agency, but also there’s the aware- 
ness that another opportunity to 
prove tv’s point vis-a-vis the Windy 
City newspapers and their en- 
trenched position on the merchan- 





dising artery has gone by the 
boards. 
The reason Field’s bid was 


grabbed so eagerly was the realiza- 
tion that if a video modus oper- 
andi could be worked out with the 
pacesetter, the door would like- 
wise swing ajar at the other re- 
tailing citadels. In terms of im- 
mediate dollars and cents the de- 
cision was not tco much of a 
shocker since the nighttime local 


(Continued on page 104) 


WESTINGHOUSE RADIO 
STATIONS’ BIZ BOOM 


Westinghouse Broadcasting Co.’s 
five radio stations have nearly 
doubled their sixmonth profits in 
the first half of 1955. Total profits 
for January-through-June for the 
five outlets are 96% over the same 
period in 1954, according to WBC 
prez Chris J. Witting, with local 
sales revenues of the five stations 
up 25.9% for the same period. 
Local sales, said Witting, “‘are more 
than offsetting the continuing de- 
cline in radio network revenues. 


One station—KYW in Philadel- 
phia, has increased its profits 
eight times over the same period 
last year, with its local sales up 
32% for the period. Overall local 
sales for the five outlets—KYW, 
WBZ and WBZA in Boston, KDKA 
in Pittsburgh, WOWO in Ft. Wayne 
and KEX in Portland, Ore.—are 
up an average of 60% over WBC’s 
record overall radio sales year, 
1948. Witting said the figures may 
come as a surprise to those who 
view radio as “outdated or sick,” 
but is no surprise to “the adver- 








performing berth at WRCA, the 
NBC flag. She also starts her own 
radio show Aug. 15 over WRCA, in | 
addition to the exec chores, 


tiser or broadcaster who has been 
giving radio a realistic appraisal 
in terms of the merchandise it 
can move at low cost.” 


. Dr. .Frances Horwich and “Ding 
Dong School” will take to the road 
in the fall with a series of ‘six 
weeklong visits to major cities for 
combined local originations for the 
NBC-TV show and lecture stints for 
Dr. Horwich. Show will visit At 
lanta. in September, Boston in 
October, Cleveland in November 
and Houston, Los Angeles and San 
Francisco in January, with each 
visit lasting a week. 


Tour is-a direct outgrowth of the 
“You and Your Child” segment 
which NBC added to “Ding Dong” 
about a month ago, extending the 
show an additional 15 minutes te 
10:45 every morning. In contrast te 
“Ding Dong,” which is aimed di- 
rectly at the moppets, “You and 
Your Child” is strictly: for the 
parents, and the mail pull has been 
so strong, says NBC, that the tour 
has been arranged. In each of the 
cities, Dr. Horwich will do the 


-! show in the mornings, and address 


PTA and civic groups in afternoons 
and evenings, winding the week in 
each town with a merchandising 
appearance at one of the depart- 
ment stores on behalf of her 
sponsors, 


‘4,000 Actors For 
NBC-TV ‘Matinee’ 


Hollywood, July 26. 

Call for 4,000 acting jobs was put 
out in Hollywood last week by 
Albert McCleery, producer of the 
upcoming NBC-TV “Matinee” day- 
time color series. 

- McCleery is lining up talent for 
the five weekly hour-long dramatic 
programs, to emanate from the 
net’s Burbank color studies starting 
in October. 

Preference will be given estab- 
lished talent in the sub-featured 
category and drawn from radio, tv 
and pix, McCleery said. No -big 
names will be used and pay will 
rum somewhere between daytime 
and night levels, but in all cases 
over scale. There will be few re- 
peats of players. 

As executive procucer of tv’s 
first daytime blockbuster, McCleery 
will dispense with producers or 
associates and instead entrust those 
duties to 10 directors. Said he, “I 
believe directors can handle all the 
details that generally fall to pro- 
ducers.” 

NBC will lay out around $100,000 
a week for “Matinee.’”’ Costs will 
be kept down by using the Cameo 
theatre technique, props replacing 
sets. 

Also required will be the services 


(Continued on page 106) 


Neale’s Radio-TV Slot 
At D-F-S Vice Kabaker 


A major change occurred at 
Dancer - Fitzgerald- Sample when 
James J. Neale took over as v.p. 
in charge of radio and tv for. the 
agency immediately after Alvin 
Kabaker ankled the post last week. 
Along with the Neale command, 
agency producer David Nyren steps 
into overall command of D-F-S ra- 
dio-tv production, and Eugene Burr 
becomes head of scripting and pro- 
gram development. 

Neale, after moving over from 
NBC 14 years ago, staried in D-F-S 
media and most lately has been 
liaison with the webs und consuit- 
ant on all radio-tv accounts. Ka- 
baker, who was with the agency for 
18 years and replaced Adrian Sam- 
ish in the radio-tv chieftain role a 
few years ago, has not announces 
his future plans. 
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TELEVISION'S “CUFFO ABUSES 





CBS-TV Likes Ike to Tune of 506 


CBS-TV took a $50,000 rap Monday (25) night in order to tele- 
cast President Eisenhower’s report on Geneva live instead of via 
hot kinnie. Speech, which went off at 10:30 p.m., cut into “West- 
inghouse’s “Studio One,” and rather than present a half-hour play 
from 10 to 10:30, Westinghouse allowed itself to be preempted 
entirely. This involved station payments for the hour of $45,000, 
with CBS shelling out another $5,000 to pay off talent on the show. 

Web had considered a hot kine at 11:15, after the local news 
shows. But with NBC-TV and ABC-TV, both of which were in 
station time at 10:30, carrying the speech live, CBS toppers Bill 
Paley and Frank Stanton decided that a live pickup was manda- 
tory. They put an episode of “The Search” in as a sustainer to 


fill in the 10-10:30 slot. 


Some of the less broadminded execs at CBS were wondering 
after it was all over whether Robert Montgomery, the President’s 
radio-ty advisor, had anything to do with the fixing of 10:30 for the 
speech. They observed that Montgomery’s own NBC-TV dramatic 
show. ends at 10:30, with the speech thus creating nary a preemp- 


tion on Montgomery or NBC. 





Delicious & Distracting’ Frieda 





McConnaughey Paces Tributes As Departing 
FGC Member Sounds Off 





Washington, July 26. 

In a fighting speech before the 
largest number .of persons ever 
assembled to honor a member of 
the FCC, Frieda Hennock warned 
here last week that “selfish inter- 
ests” are coveting the educational 
tv channels and urged public serv- 
ice organizations to protect them 
and get stations built. 

At a testimonial dinner at the 
Shoreham hotel attended by near- 
ly 500 representatives of radio and 
tv, the FCC, the Senate and House, 
and other’ organizations, Miss 
Hennock made it clear that her 
departure trom the FCC will not 
lessen her interest in educational 
video. Among other things, -she 
said, she plans to take the leader- 
ship in demonstrating that educa- 
tional stations can be built for 
$50,000, thus giving impetus to es- 
tablishment of many more such 
outlets. 

Declaring this country cannot 
afford a situation whereby 150 out 
of 430 stations on the air are in 
the red and 36,000,000 tv families 
depend on three networks for half 
their programs, Miss Hennock pre- 
dicted “ta complete overhauling of 
the present pattern of tv program- 
ming and its financing.” 

She proposed that the govern- 
ment immediately act to “break up 
the growing monopoly and to en- 
able local stations to serve local 
needs.”” She also called on Amer- 
ican business to take steps “to see 
that their legitimate advertising 
needs are fully met.” 

The ex-FCC commissioner now 

(Continued on page 100) 


Standard Brands 
Likes Tinters, Too 


NBC-TV’s Sunday night “Color 
Spreads” are all sold out for the 
55-56 season save for one par- 
ticipation in the two-hour Sept. 
11 “Skin of Our Teeth” kickoffer. 
Standard Brands this week bought 
a total of three participations, two 
of them for the Sept. 11 show and 
one for the Dec. 4 outing, the latter 
tentatively set as the date for the 
Maurice Chevalier starrer. At 
$71,000 gross per participation, the 
Standard Brands buy gives the web 
an additional $213,000 billings on 
the Sunday specolas. 

Standard’s buy follows by a week 
the $3,000,000 purchase by U.S. 
Rubber of 36 participations cover- 
ing all of 1956, which if figured on 
the basis of six spots per show for 
the spring only, gives the network 
a sell-out on the latter part of next 





season. There were only four 
vacancies left for pre-January 
“Spread” showcasers, and the 


Standard buy leaves only one. That 
solo participation, incidentally, was 
created by the expansion of 
“Spread” on Sept. 11 from 90 
minutes to two hours to accomo- 
date the Thornton Wilder drama, 
opening up three availablities, of 
which Standard took two. 

Deal for Standard was set via 
Ted Bates. 





Accidentally On Purpose? 
Washington, July 26. 

Just about every broadcast- 
ing interest was represented 
_at the testimonial dinner for 
Frieda Hennock except one. 
NARTB was represented by 
Harold Fellows, Ralph Hardy 
and others. All the FCC com- 
missioners were there. The 
educational radio and tv or- 
ganizations were there in 
force. American Women in 
Radio and TV was well rep- 


resented. Station - operators 
came. 
But conspicuously absent | 


were the networks. None of 
the Washington web veepees 
were there (the nearest was 
Hardy, who soon leaves 
NARTB to become the CBS 
head man in the Capital). In- 
dustry folk at the event were 
wondering: was it just a co- 
incidence? 


NBC's ‘Gee Whiz’ 
In Topping CBS 
Radio Hours Sold 


With the quick sponsor accept- 
ance on “Monitor” accounting prin- 
cipally for the change, NBC Radio 
has forged ahead of CBS in weekly 
sponsored hours for the first time 
in eight years. Ever since the 
famed CBS talent raids of the late 
’40’s, NBC has played second fid- 
die to Columbia both in terms of 
billings and amount of sponsored 
time. But while CBS still remains 
kingpin in the billings picture NBC 
has finally caught up in number 
of weekly sponsored hours on the 
network. 

Count for the first week in July, 
it’s been learned, is 35 hours and 
29 minutes for NBC and 31 hours 
and 15 minutes for Columbia, with 
NBC four hours and 14 minutes 
ahead. By way of comparison, NBC 
had 26 hours, 35 minutes in July 
of 1954, compared with CBS’ 42 
hours even. Swing took place over 
the month of June, when by the 
first week of July NBC had shown 
a net gain of four hours and 39 
minutes (over the first week in 
June) while CBS had suffered a 
net loss of 11 hours and 10 minutes. 


While of course the commercial- 
hours leadership doesn’t represent 
a supremacy in billings (‘‘Monitor” 
in effect, for example, has a 33% 


(Continued on page 104) 


RCA Ups Baxter 


Charles F. Baxter has been 
upped. from assistant manager to 
general manager of the RCA Vic- 
tor television division. 

He steps into the spot vacated 
by Henry G. Baker, RCA v.p. who 
remains with the company in a 














| Staff advisory capacity on sales 
j}and merchandise policies, 


jtalent got brushoff loot. 


BRUSHOFF LOOT 
HURTING TALENT 


The tributes being poured out 
to various individuals on several 
television shows are being done 


at the expense of the name per- 
former, according to talent agency 
spokesmen who are anxious to put 


with regulation by the American 
Federation of Television and Radio 
Artists. 

Performers, according to the 
percenters; are. being dunned and 
pressured to appear for either 
token payments or for a gift .on 
the shows which kudoses song- 

writers, performers and others 

o may have already arrived and 
for others who need this kind of 
publicity buildup. 

On ‘one recent tribute emanat- 
ing from New York; most of the 
One top 
musical star got a_ high-fidelity 
phonograph, which cost about 1/10 
of the coin she could command as 
a regular guest fee. On another 
show, other performers got some 
gifts valued far below that which 
would have justified their appear- 
ance. 


diggers, is getting out of hand. 
Time was when the stars who 
would be asked to appear would 
do nothing but take a bow, or read 
a citation. Now they are being 
asked to perform and thus destroy 
their value for paid performances 
at regular ‘or guest rates. On one 
recent show, one of the top legit 
performers had consistently re- 
fused because of the fact that she 
was saving video appearances for 
the future. It was argued that the 
money being obtained in the 
legiter was far below the value in 
video, and therefore was saving 
video for the time when the loot 
would be higher. However, with 
pressure, she was ultimately 
forced te do a number. Unfortu- 
nately, the number was so brief 
and had so little chance for a 
buildup, that she probably de- 
stroyed her value on the high-pay- 
ing medium. 


Diminishing Values 


This performer’s experience is 
typical of that undergone by many 
in the profession. Many perform- 
ers, even by showing their faces, 
wear themselves out. Television, 
tthe agency men say, is a medium 
that banks a lot on freshness. A 
performer cannot cuffo all over 
the spectrum and still pe an item 
of value. A face or figure that’s 
seen too often is cheapeaed in the 
process, say the agencies. 

In the case of run-of-the-mill 
acts, they are good for one or two 
shots a season. Fortunately, they 
aren’t in too much of a demand 
on the tribute shows. Nonetheless, 
many have been asked to appear 
for sums that they consider sub- 
standard. 

The cuffo film plugs are one of 
the worst offenders, continue the 
percenteries. Of course, a star 
with an interest in a movie is in- 
terested in publicity that will hypo 
the gross. However, say the per- 
centers, with so many top names 
ready, willing and able to appear 
for free, why should a lot of shows 
buy guest stars. Thus, free appear- 
ances by the toppers are frequently 
made at the expense of the enter- 
tainer who has to make a living in 
this medium. The major agencies 
with film interests are somewhat 
divided on the value of the agency 
in that matter, but they generally 
agree that as far as the price struc- 
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them in the category of benefits |. 


The evil, according to the date- 





Dominance of 60-Min. & 90-Min. 
Nighttime, Daytime Shows On 
NBC-TV a Fullblown 55-56 Reality 
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Hayworth’s Ankling 

Vinton Hayworth, one of 
the sparkplugs in AWARE 
Inc., is resigning his posts on 
the N. Y. and national boards 
of the American Federation cf 
Television & Radio Artists. He 
will, however, maintain his af- 
filiation with AWARE, the 
anti-Red organization which 
was recently condemned by 
the local union body for 
“blacklisting.” 

“It’s a move that I’ve contem- 
plated for a long time, and 
now that I’m not an officer of 
the union any more, I thought 
I'd retire,” Hayworth said yes- 
terday (Tues.). “I’ve got to de- 
vote a little more time to my 
career.” Hayworth was prexy 
of AFTRA in N. Y. from ’52 
through ’54, he explained, and 
was Ist national v.p: for the ac- 
tor union until defeated by 
Clayfon (Bud) Collyer. His 
defeat took place since the 
AWARE condemnation. 


15,000 in AFTRA 
Polled on Commie 


Disciplinary Vote 


Hollywood, July 26. 

American Federation of Radio- 
Television Artist members throug- 
out the country are voting via mail 
referendum on an anti-Communist 
resolutian to determine whether 
members who defy Congressional 
committees probing into Commun- 
ist Party affiliation shall be dis- 
ciplined. National board of union 
unanimously voted for such a re- 
solution, subject to ratification by 
membership, when it met at the 
Seattte convention recently. 

There is an even stronger anti- 
Commie resolution already in force 
in L.A., adopted by members here, 
but the current referendum seeks 
to. make the anti-Red measure a ha- 
tional one. In L.A., if any AFTRA 
member won’t answer the $64 
query before a Congressional com- 
mittee or the union board, he faces 
expulsion. 

In the national resolution, how- 
ever, local boards are given dis- 
cretionary powers regarding dis- 
ciplinary proceedings and it is 
possible that if a member defies 
a Congressional committee, but 
gives a satisfactory reason for his 
action to his union board, he would 
not necessarily be expelled. The 
member may be investigated and 
charges then aired by the board. 
Proposed resolution states that the 
board then has it in its discretion 
to “fine, censure, suspend or expel 
the accused from membership.” 

AFTRA prexy Frank Nelson, in 
disclosing the union is mailing the 
resolution to its national member- 
ship of 15,000, said that it is the 
duty of members to co-operate with 
any authorized Congressional com- 
mittee investigating Communism. 
He said, too, that at a number of 
such hearings held by the House 

(Continued on page 25) 











Terry Clyne’s New Status 


McCann-Erickson has named 
Terry Clyne to the ;jnew post of 


management supervisor of radio- | 


It’s a top-level position under | 
Clyne will guide 


tv. 
which 


policy level. 


At a later date, the agency will | 
appoint a v.p. over radio-tv who| 


will report to Clyne. This ap- 


pointee will be in the nature of a/| 


successor to ex-radio-tv boss Al 
Scalpone, who left the agency re- 
cently to become CBS-TV’s new 
Coast veep, 


the | 
agency’s _radio-tv activities on a) 


+ NBC prexy Pat Weaver’s vision 


of a tv network in which the pro- 
gramming pendulum swings inte 
the “big big big concept” where 
60-minute and 90-minute program- 
ming outstrips the 30-minute for- 
mat, hour for hour, becomes an 
actual reality when the fall season 
preems. That goes both for the 
daytime and the nighttime (8 to 
10:30) schedules. 

The trend is of major: signifi- 
cance to all facets of\the trade by 
virtue of the accepted axiom to- 
day that “as NBC goes so must in- 
evitably go the pattern for all the 
webs.” , 

Breakdown of the Sunday- 
through-Saturday NBC schedule 
shows up thusly: 

Sunday: “Colgate Variety Hour” 
8 to 9, then the full Hour Philco- 
Goodyear “Television Playhouse,” 
leaving only the half-hour Loretta 
Young show. 

Monday: “Caesar’s Hour” 8 to 9, 
then the half-hour “Medic” (which 
gets knocked out of the box once 
a month for the 90-minute “Pro- 
ducers Showcase”), then the full 


hoes “Robert Montgomery Pre- 
sents.” 
Tuesday: Milton Berle-Martha 


Raye show (alternating with Bob 
Hope and Dinah Shore) 8 to 9; the 
half-hour “Fireside Theatre” and 
the full hour Armstrong-Pontiac 
dramatic series. 

-Wednesday: From 8 to 9 two 
half-hour shows “Screen Directors 
Playhouse” and “Father Knows 
Best”; then the full hour “Kraft 
TV Theatre” followed by the 30- 
minute “This Is Your Life.” 

Thursday: Four half-hour shows 
(Groucho Marx, “People’s Choice,” 
“Dragnet” and “Ford Theatre’) 
followed by the full hour “Lux 
Video Theatre.” 

Friday: Four half-hours (“Truth 
or Consequences,” “Life of Riley,” 
“Big Story” and the new Camp- 
bell Soup show), followed by the 
hour “Cavalcade of Sports.” 

Saturday: The 60-minute Perry 
Como show 8 to 9, with the subse- 
quent three half-hour shows (‘‘Peo- 
-ple Are Funny,” “Texaco Star 
Theatre” and “George Gobel’’), 
preempted once a month for the 
Max Liebman specs. 

As for daytime, the combination 
of “Today,” “Home,” 45. minutes 
of “Ding Dong School” and the 
upcoming full hour (3 to 4) tint 
dramas wipes ,out the traditional 
15-minute and half-hour format as 
the backbone of NBC-TV daytime 
fare. Then, of course, there’s the 
90-minute “Tonight” show. 


Bambi & Rod's 
Situation Comedy 


NBC-TV envisions a half-hour 
situation comedy series in Bambi 
Linn-Rod Alexander's future. 
Dance team (with Alexander also 





doubling as choreographer) has 
been chiefly identified with the 
Max Liebman _ spectaculars, on 


which they’ll continue next season, 
but have come up with an idea for 
their own show in terms of the 
next semester. 

Pilot film was shot on the Coast 
last week and is due in this week 
for exec 0.0. It’s built around a 
young dance couple with show biz 
aspirations. 








Pharmaco’s Radio Buy 


Pharmaco Inc. has signed on for 
three-a-week fall sponsorship of 
ABC Radio’s morning cross-board- 
er, “Companion.” Pharmaco, for 
its chewing gum products, will 
bankroll the Monday, Wednesday 
and Friday segments, which fea- 
|ture Dr. David R. Mace, who han- 
dies the marriage problem col- 
umns of the Women’s Home Com- 
| panion. 
| Deal was set via Doherty, Clif- 
;ford, Steers & Shenfield. 
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Penny-Wise ABC-Disneyland Junket | 


Almost a Waste for N.Y. Newshawks 





By BOB CHANDLER 


Mixed signals and a little too 
much close figuring marred the 
ABC press junket last week for 
the Disneyland opening. ‘Impres- 
sion was that the American Broad- 
easting end of it got the brush, and 
as result same applied to the jun- 
keteering newsmen—some 39 of 
them from six different key cities, 
but mostly from New York. ABC’s 
top echelon, including the parent 
AB-PT prexy Leonard H. Golden- 
son and ABC veep Robert M: Weit- 
man tried to—and did in a meas- 
ure—make amends with a more 
plush return via American Air- 
lines’ DC-7s. 

This took a little more than half 
the time for the N. Y. to L. A. end 
of it. This was the more trying 
phase, because of a trade deal with 
a North American chartered DC-4, 
sans pressurized cabins, etc., that 
took 1412 hours and brought to 
the Coast an exhausted group of 
typewriter-pounders. 

ABC didn’t seem to rate in cer- 
tain Hollywood quarters in about 
the same ratio as the press didn’t 
rate at Disneyland. The Metro 
visit, keyed to that studio’s recent 
affinity with ABC, was almost a 
waste. Warners did a better job at 
Burbank, and the Disney Studios, 
as if to make amends for the Sun- 
day turmoil at the Disneyland 
premiere, outdid itself. 

Generally, the press group was 
sluffed off because ABC itself ap- 
peared to be greeted with some- 
what lukewarm hospitality. This 
was especially apparent in the Dis- 
neyland Park preview on Sunday 
(17). Working press was invited 
early—before the , 28,000 invited 
guests poured into the park. But 
the ABC party, though “working 
press” in every sense of the word, 
didn’t get out till the mob was 
there, and though given the facili-. 
ties of the press headquarters and 
the monitor tent (to view the tele- 
cast), didn’t get to see very much 
ef the park. (All could have 
“stood home” and seen this in 
greater comfort via the 90-minute 
ABC-TV commercial.) Long lines 
for rides and the restaurants meant 
that virtually all of the ABC party 
went hungry for the day, not to say 
sightless as far as the key attrac- 
tions of the park were concerned. 
There was’ general bitterness 
among the party at the Disneyiand 
people, who apparently, because 
ABC brought the junket in, viewed 
them as “non-working, second- 
elass newsmeh.” 

Metro NSG, WB Better 

Metro was another example of 
good intentions gone wrong. Party 
was invited to the studio the first 
day out (15) for lunch and some in- 
fo on “MGM Parade,” the studio’s 
inital telentry on ABC-TV. Metro 
studio chief Dore Schary popped 


(Continued on page 102) 


‘Home’ Hits the Road To 
Pick Un Arlene Francis 
As Lead in Barn Play 


NBC-TV’s remote crews will 
descend on the new Montclair 
(N. J.) Summer Stock Theatre Aug. 
1 for a “Home” pickup of re- 
hearsals of Robert E. Sherwood’s 
“Road to Rome” which bows there 
later that week. 

Twist is that the “Home” pickup 
will center about “Home’s” own 
star, Arlene Francis, who’s playing 
the lead in “Rome” while vacation- 
ing from her tv chores. Faye Em- 
erson, who’s been subbing for Miss 
Francis, will probably femcee the 
pickup, although Miss Emerson 
yerself is due for a stock role at 
Montclair this season, too. This 
is Montelair’s first season, inci- 
dentally, and the “Home” pickup 
is expected to give it a healthy pro- 
motional push. 


Sweets Nuts About Pinky 
—To Tune of $1,500,000 


Sweets Co. of America, which 
has two participations weekly in 
fhe cross-board Pinky Lee show, 
has bought all of the new Saturday 
norning half-hour kid segment 
starring the comic. Saturday 
ayemer kicks off Sept. 17 in the 10- 
10:30 slot. 

Deal, set via Moselle & Eisen, 
rings Sweets Co.’s total billings 
-n the two Lee shows to $1,500,000. 











+] 7 
Dow’s Grid Buy 
Dow Chemical has bought in on 
NBC-TV’s NCAA football package 
with sponsorship of the post-game 
“Football Scoreboard.” MacManus, 
John & Adams set the deal- for 
Dow’s Anti-Freeze Division. 
Russ Hodges and N. Y. Herald 
Tribune sports ed Bob Cooke will 
handle the announcing. 


Alcoa Options Tues. CBS 
Slot With Preemptions 
For ‘See It Now’ Specials 


Alcoa, which a couple of months 
ago cancelled Ed Murrow and “See 
It Now,” may retain the CBS-TV 
Tuesday-at-10:30 “See It” time now 
that the show has been pulled out 
of the regular CBS schedule in 
favor of a sporadic “special” sta- 
tus. Alcoa has optioned the time 
for am undisclosed show, and CBS 
has goné along with the option 
on the basis that Alcoa, as the 
former client in the time, is en- 
titled to first crack at the slot, rat- 
ing potential of which has shot up 
since “$64,000 Question” was in- 
stalled ahead of it at 10. 


Key clause in the Alcoa option, 
however, is one which allows for 
periodic preemptions to make way 
for the “See It” specials, of which 
there will be a minimum of six 60- 
minute or 90-minute shows, plus 
additional half-hour versions as oc- 
casion demands. Exact placement 
of the “See It’ one-shots hasn’t 
been determined, except that they 
will go into Tuesday night time, 
possibly 10:30 to 11:30 or 12. Little 
likelihood that “$64,000 Questions” 
will be preempted. 

Set so far on the Murrow-Fred 
Friendly fall production slate are 
profiles on New York and Paris, @ 
report -on Africa and a study of 
educatioal problems in the U. S. 
Other shows will be timed to sig- 
nificant news developments. 








New Sponsor, Owner 


For ‘Mr. Executive’ 
Ownership of “Mr. Executive,” 
the WRCA-TV, N. Y. live-and-film 
segment dealing with business 
execs, changed hands last week, 
and at the same time the show 
latched onto Canada Dry as, its 
local sponsor. New ownership is 
represented by Robert S. Courtney, 
who'll produce the segment hence- 
forth. 

Conrad Nagel continues as emcee 
of the show, but a new filming 
unit, Television, News Service, will 
handle the lensing, all of which is 
to be done in color. 





Des Moines—Raymond W. Baker 
has been named general manager 
of radio station KSO, Des Moines. 
He has been general manager and 
secretary of the firm that owns 
station WSAL, Longsport, Ind. 
Also he has been with radio sta- 





tions in Washington, D. C., Balti- 
rng and with NBC in New York 
1 y. 





BID TO ‘GO FRISCO’ 

Stockton, Calif., July 26. 
The FCC has rejected a request 
of KOVR, Stockton’s channel 13, 
to switch the outlet to San Fran- 
cisco in order to have better ac- 
cess to talent. 

FCC pointed out channel 13 was 
the only VHF station here, some 
50 miles from San Francisco, and 
noted San Francisco and Oakland 
already have five VHF stations. 
KOVR had proposed operating a 
studio in Stockton as well. 

The décision has given rise to 
rumors here that KOVR’s operat- 
ors would directionalize their 
equipment to exclude the San 
Francisco-Oakland area and to con- 
eentrate on Northern California’s 
interior valley. as 

KOVR now pays the San Fran- 
cisco rate for tv films Concentra- 
tion on the valley would cut film 
prices for the outlet by up to 50%. 


Carman’s Sellout 
Put at $1,250,000 


Salt Lake City, July 26. 


After two months of rumors, an-~ 
nouncement was made here last 
Friday (22) of an impending sale 
of all the radio and ty interests of 
Frank C. Carman, pioneer local 
radioman, in a deal involving 
close to $1,250,000. 


Carman and his partners, Grant 
R. Wrathall and Edna O. Powers, 
have optioned KUTA and KUTV, 
Salt Lake; KLIX and KLIX-TV, 
Twin Falls, Ida.; KGEM, Boise, 
Ida., and KOPR, Butte, Mont. to 
the Ogden Standard Examiner 
Publishing Co. and Kearns-Trib- 
une Corp. Two other Carman- 
Wrathall-Powers stations ‘KIFI, 
Idaho Falls, and KWIK, Pocatello) 
are being sold to the J. Robb 
Brady Trust Co. of Idaho Fails. 

Both newspapers are old hands 
in radio-tv biz. The Ogden Stand- 
ard owns KIMN, Denver, and has a 
40% interest in KMON, Great 
Falls, Mont. Kearns-Tribune cur- 
rently owns 50% of KUTV here 
and previously were part owners of 
KALL, Salt Lake, and the Inter- 
mountain Network. 

Carman debuted in radio in 
1936 as operator of KEUB, Price, 
Utah, now operating as KOAL. 
He established KUTA in 1938 and 
expanded his out-of-state interests 
after the war. 

Deal will probably be presented 
to the FCC on a tentative basis to 
be closed with the Commission’s 
approval some time in October. 


Seattle AFTRA Dispute 


Seattle, July 26. 


Seattle Central Labor Council’s 
executive board has named a 
three-man committee to negotiate 
a dispute between five Seattle 
radio stations and American Fed- 
eration of Television and Radio 
Artists. 

Wages of staff announcers is the 
key issue. Five stations con- 
cerned are KIRO, KOMO, KJR, 
KING and KXA. AFTRA’s con- 
tract with stations expired 
March 1, 




















Industry on An FM Kick Again 


Washington, July 26. 


Signs of a revival of interest in FM, apparently as a result of 
FCC authorization of functional music operations through multi- 


plex, are beginning to appear in 
mission. 


applications filed with the Com- 


Last week, the agency issued permits for two new FM stations, 
received applications for two more (including one from the Storer 


Broadcasting Co. in Birmingham, 


Ala.), and also received ‘requests 


from two FM stations for “subsidiary communications” (functional 


music) authorizations. 


e Considering that the number of FM stations has been gradually 
declining, with cancellations in the last year exceeding authoriza- 
tions for new outlets, the week’s activity on the FM front may in- 


dicate that the turning point has 


arrived. It’s recalled that at the 


recent NARTB convention here, it was predicted that official sanc- 
tion of multiplexing (permitting subsidiary broadcasts without in- 


terfering with the main program) 
ber of FM stations within a year. 


will result in doubling the num- 


The Commission will be watching applications from FM stations 
from now on for subsidiary operations as a clue to interest in mul- 
tiplexing. However, the full impact of its authorization is not ex- 
pected for some months as multiplex equipment is just becoming 
available. It was for this reason that stations now engaged in 
“beep” operations (which were legalized under the FCC authoriza- 
tion) are not required to shift to multiplex until next June. 

There are now 539 FM stations on the air but authorizations 


issued and applications to be processed will bring. the number to 


about. 560. 





‘You Asked, We're Answering’ 


- CBS Radio has been quizzi 


. of their femme commentators an 


affiliate stations on the setup 
editors. Prize reply came from 


Will Ketner, general manager of WVAM, Altoona, Pa., as follows: 
“In reply to your inquiry about local women’s programs, may I ad- 
vise that our women’s editor is a handsome young Englishman with 
a James Mason profile and Ronald Colman accent.His name is Keith 
Reeve and he doubles as the women folks’ favorite disk jockey and 
a narrator for various women’s activities in the Altoona area. Our 
marketing and fashion programs are done by yours truly, the station 
manager. While I lack the glamor and romance associated with 
Mr. Reeve, I try to make it up with a homey, domestic approach 
that can be best performed by a young man of middle age with 
three children and a wife under his roof at home. a 
“Forgive me if I am trying to sell you something. We are guilty 


only of trying to please you at all times at WVAM.” 








Ransom Sherman Nixes 
Vic (& Sade) Chi Role; 
Wants to Stay on Coast 


“Chicago, July 26. 

NBC-TV’s N. Y. to L. A. leap- 
frogging of the Windy City as an 
origination point has reached such 
a stage that a homeoffice okay to 
cut a kine for a projected show 
warrants dancing in the Merchan- 
dise Mart halls. Word came down 
last week greenlighting a kine of 
the televersion of “Vic -& Sade” 
which has been assembled by Alan 
Beaumont’s network program staff. 

Beaumont had hoped to add a 
kicker to the audition reel to be 
shot Sunday (31) by landing Ran- 
som Sherman for the Vic role. 
Sherman, currentiy doing a sum- 
mer hitch on the Saturday night 
George Gobel replacement, strong- 
ly considered the bid but finally 
turned it down because of his de- 
sire to remain based on the Coast. 

With Bernardine Flynn set to re- 
peat her Sade portrayal which she 
did for some 12 years when the 
strip was an NBC radio daytime 
byword and Eddie Gillilan cast as 
Rush the Vic part has leveled off 
to two choices, one of whom will 
be definitely decided upon today 
(Tues.). 


POOLED TELECAST FOR 
BAR ASSN. POWWOW 


Washington, July 26. 

To demonstrate tv coverage of a 
legislative session, NARTB has 
made arrangements for a pooled 
televising of portions of the Ameri- 
can Bar Assn. convention in Phil- 
adelphia the week of August 21. 
All Philly stations will cooperate 
in the NARTB project. 

Coverage will include a live tele- 
east of the progfam of the ABA 
section on Judicial Administration 
in which prominent laymen will 
pose questions to leading jurists. 
There will also be a closed circuit 
telecast of the opening report of 
the president of ABA. 

Project is the result of several 
years planning between ABA and 
NARTB’s Freedom of Information 
Committee. 


Pa. Discards Tax Rap 
On Closed Circuit Bouts 


Harrisburg, Pa., July 26. 

The State ef Pennsylvania's plan 
to levy a 5% tax on closed circuit 
telecasts of boxing has been 
dropped. The State Athletic 
Commission had recommended the 
tax and planned to include it in 
the next boxing code. 

The prize-ring is getting bumped 
around in this state, with Gov. 
George Leader’s ban on all ring 
matches. The tax provision, how- 
ever, was missing from the code 
when it was introduced in the Leg- 
islature last week. 

Administration officials said the 
tax was discarded because of legal 
doubts as to whether the cemmis- 
sion could levy a tax on out-of- 
state telecasts shown in Pennsy]- 
vania theatres. The smallness of 
tax involved was another deter- 
minant. 


Hub’s 1,322,680 TV Sets 


Boston, July 26. 











Sale of television sets in the 


Hub coverage area during the 
month of June brought set distri- 
bution to over 1,322,000, according 
to figures released by WNAC-TV 
and WBZ-TV. " 

Current survey conducted joint- 
ly each month by the two Hub 
video stations shows 1,322,680 sets 
installed in homes and_ public 
place as of July 1, 1955. The in- 
crease over the previous month 
comes to 7,434 sets. 


GT's Bozo’ to 


Even with the addition of the 
RKO studios on the Coast, the first 
new half-hour telefilm to be made 
by General Teleradio for syndica- 
tion is expected to be done by 
DuMont’s’ Electronicam—and. in 
Memphis, Tenn. After conferring 
with parent company execs in N.Y., 
WHBQTV topper John Cleghorn 
has taken back to the o&o station 
a plan to shoot “Bozo the Clown” 
live for the Memphis kid market, 
and, by using#¢he two-way camera, 
cut a film copy of the stanza for 
national syndication. 

Aside from the fact that the 
show will be five days weekly, the 
idea presents new. syndication pos- 
sibilities for GT. Herb Rice, former 
program v.p. for Mutual but now 
working in a broader capacity for 
GT, and other company execs see 
Memphis as a “test case” for the 
half-hour telestrip. If the show 
clicks there, the syndication arm of 
the corporation will have the WHBQ 
ratings to use as a pre-sale example 
for other stations. Also, GT intends 
trying various juve merchandising 
gimmicks in Memphis, later turn- 
- them to advantage in syndica- 

on. 

Capitol Records, which owns the 
“Bozo” format, had Hal Roach cut 
a pilot half-hour film some time 
back. It was turned over to Official 
for national sale, but nothing came 
of it. The GT: series will not make 
use of the Roach pilot. The record 
company will supply merchandis- 
ing-promotion ties but will have 
nothing to do with GT production. 


WATV EXPANDING 
ITS KID SEGMENTS 


WATV, Newark, is changing the 
starting time and lengthening the 
key segment of its nearly all-film 
afternoon kiddie block on Aug. 8. 
“Junior Frolics,” the station’s most 
powerful rating and sponsor con- 
tender against other metropolitan 
outlets, starts thereafter at 4:30 
and runs an hour whereas now it 
goes from 5 to 5:45 p.m. Simul- 
taneously the whole afternoon kid 
schedule is elongated by a half- 
hour, beginning at 3:30 instead of 4 

Lineup will read: vestern film, 
3:30 to 4:30; “Junior Frolics,” 4:30 
to 5:30; new show comprised of 
Hollywood Television’s adventure 
serials (a new one every week) 
from 5:30 to-6; and from 6 to 7 
another hoss opera on film. “Frol- 
ics,”” emceed by Fred Sayles, is add- 
ing a batch of animal films to its 
roster of one and two-reel _ani- 
mated cartoons. Incidentally, “Fun 
Time” is being ousted in the 5:45 
to 6 anchorage, with the serial- 
replacement lining up an emcee 
now. 


KPRC-TV’s Anni Hoopla 


Houston, July 26. 

The fifth anniversary of KPRC- 
TV which changed its call letters 
from KLEE-TV in July, 1950, was 
observed here at a dinner for 150 
local businessmen and advertisers. 

Speaker was Matthew J. Culli- 
gan, national sales and merchandis- 
ing manager of NBC. With him 
aad90A ON ‘le}stuueg Aliep sem 
in charge of station relations. 











Columbus—“Meetin’ Time _ at 
Moore’s,” eldest tv show in Cen- 
tral Ohio, marked off its 1500th 
broadcast on WLW-C here with 
the same femcee and sponsor it’s 
had for the past six years. Sally 
Flowers is still mainstay of show, 
bankrolled by William S. Moore 
Stores, a chain of hardware outlets 
in a four-state area. Co-star 1s 





Billy Scott, singer-guitarist. 





Shot in Memphis. 


Wednesday, July 27, 1955 


RADIO-TELEVISION 











Editor, VARIETY: 


é 


New York. 


Last week_1 saw an exciting tv drama called “Dark Tribute” 
on the Lux Video Theatre. When the play was over, there was a 
brief discussion between the master of ceremonies (who uses Lux) 
and the leading performers in the play (who also use Lux). There 
was also time to discuss next week’s play as well as the players 
in the next week’s play (all of whom use Lux soap, I am sure). 

But nowhere—either before, during or after the play—was there 
either time or room for one simple bit of information—who wrote 
the story? I don’t know if the author of “Dark Tribute” uses 


Lux, but I do know he writes a helluva good story. 


tell us who he is? 
As a writer I resent this. 


Why not 


As a matter of fact, I use Lux too, 


but I may stop washing completely if this sort of thing doesn’t 


stop. 


Max Weinberg. 





Lichman’s Double Exposure’ Plan 


On Specs; Live Repeats Next Day 





By JACK HELLMAN 
Hollywood, July 26. 

Live repeats on successive days 
of color specs, particularly those 
with kiddie appeal, will be inno- 
vated this fall on NBC-TV by Max 
Liebman, trailblazer of tv’s gigan- 
tics, if suitable time can be 
cleared. Sylvester L. “Pat” Weaver, 
NBC prexy, is so thoroughly sold 
on the idea that programs will be 
juggled to make available~the 
earlier time before the young ‘uns 
are put away for the night. Sat- 
urday night shows would be re- 
prised the next day. 

Liebman, who is passing four 
days here on talent and property 
deals for next fall’s specs and in- 
specting the facilities at the net’s 
Burbanks studio where two of 
his color spectacles will originate 
next March-April, was inspired to 
the repeat formula by the success 
and No. 1 rating of last year’s 
(Christmas) “Babes in Toyland.” 
Both he and Weaver feel that the 
late Saturday night hour missed 
too many of the youngsters, are 
willing to hazard the possibility 
of a split-audience. “Babes” will 
be the trial horse and if results 
vindicate their judgment, the 
double treatment will be given 
“Heidi,” the new season’s tee-up- 
per for Liebman in October, and 
other specs with juve appeal. The 
Liebman coloramas are now slot- 
ted at 9 to 10:30 p.m. on Saturday 
and 7:30 to 9 p.m. on Sunday (N. Y. 
time). 

Perennial telecast of “Babes” 
will practically be the same as last 
year in both cast and treatment. 
Next -day’s repeat would be live 
as with other of the Liebman 
specials to be picked for the 
double exposure. 

Liebmans’ spec schedule next 
season calls for eight on Saturday 
and five Sunday but he’s already 


(Continued on page 104) 


Motorola's Price 
Cut on Tint Sets 


Chicago, July 26. 


Further evidence that the pub- 
lic_ isn’t knocking down any doors 
to buy color tv receivers at today’s 
prices has been supplied by Motor- 
ola. Manufacturer, which has 
been in the vanguard in color pro- 
duction among the Chi-based firms, 
revealed it’s slashing its tint units 
aa $995 and $895 to $795 and 


Motorola fanfared its entry into 
color tele production last- -year 
using a set built around the CBS- 
Hytron tube. Although firm hasn't 
disclosed its production run or 
sales figures it claims it sold more 
sets than the rest of the industry 
combined, 


Motorola and its top execs re- 
main bullish about color’s future. 
Prexy Paul V. Galvin told his dis- 
tribs last week at the annual sales 
confab that in another 10 years 
all sets being turned out will be 
geared for tint. He predicted that 
in 1965 there will be 65,000,000 tv 
sets in use, and half of this num- 
ber will be color receivers. 





Gobel Show for Canada 


Hollywood, July 26. 
George Gobel’s tv series will be 
networked in Canada next fall on a 
hookup of 25 CBS stations. Sev- 
eral sponsors are interested, with 
a firm offer from Imperial Tobac- 
co. 


Canadians would see the shows 
on kine one week after they're 
tv’d in the states. Gobel has 
never appeared in Canada. 


Indict UAW For 
Using Dues Coin 
For TV Shows 


Detroit, July 26. 

A Federal Grand Jury indicted 
the UAW (CIO) for using dues 
money to sponsor tv shows for 
Michigan Democratic candidates 
during the 1954 elections.~ The 
outcome of this case, which un- 
doubtedly will reach the Supreme 
Court, will have a great bearing 
on future political broadcasting 
by unions and corporations. 

Meanwhile, Gregory M. Pillon, 
unsuccessful Republican candidate 
for Congress who started the whole 
rumpus by appealing to the FCC 
for free tv time after his opponent 
had appeared on the UAW (CIO) 
program, has now asked the State 
Department to seek a treaty be- 
tween the. United States and 
Canada “to prevent abuse of tele- 
vision time in respect to politics.” 

He is irked because of the trans- 
fer of the UAW’s program to 
CKLW-TYV, which has transmitting 
facilities across the Detroit River 
in Windsor, Ont. The program is 
seen in Detroit but is not now gov- 
erned by the Federal Corrupt Prac- 
tices Act. 

There were four counts in the in- 
dictment based on nine tv shows 
on “Meet the UAW (CIO)” con- 
ducted by UAW commentator Guy 
Nunn. The cost of the shows then 
on WJBK-TV was $5,985. Maxi- 

(Continued on page 104) 


CBS Names Jefferson 
As Key Aide To Gitlin 


Appointment of John P. Jeffer- 
son, longtime news writer, story 
editor and director for CBS and 
Radio Free Europe, as Assistant 
Director of CBS Public Affairs, 
was announced this week by Irving 
Gitlin, Director of the integrated 
operation. 

Jefferson will assist in the su- 
pervision of planning and produc- 
tion of public affairs programs: in 
radio and television, and will be 
in charge of administration for the 
department. 

Two other changes were an- 
nounced by Gitlin. Dr. George 
Crothers to be director of Religi- 
ous and Educational Broadcasts, 
and Ralph Backlund to be execu- 
tive producer in charge of CBS 











Radio Public Affairs programs. 


i 





TV ‘NEWS IN DEPTH’ 


Prelude to a ‘Dirty’ Writer 


SEIT’ SWITCH 
SEEN BODY BLOW 


Television newscasting, which 
by the admission of members of 
electronic 
has been sinking to a low estate, 
was dealt its hardest body-blow in 
years with last week’s decision to 
pull “See It Now” out of its regu- 
lar weekly slotting and place it in 
the sporadic “specials” category. 
The CBS decision (see separate 
story) spells an end to what fourth 
estaters hoped would be an era 
of televised “news in depth.” 

As proponents of the “news in 
depth” coverage saw it, this was to 
be television’s answer to the speed 
of radio news coverage, to the de- 
tail of newspaper reportage and 
to the perspective of the weekly 
newsmagazines. At the same time, 
tv would offer its own contribution 
of the sight dimension to give the 


| viewer a voice-and-picture cover- 


age of vital and provocative news 
developments offering the back- 
ground, the interpretation and the 
possible developments accruing 
from the event. 

“See It Now” was the pioneer 
and the pacesetter, the foundation 
on which an entire new “news in 
depth” school of television journal- 
ism was to lean. NBC, cognizant 
of “See It’s” pawerful prestige and 
impact and desirous of its own to 
bring out a topflight news program, 
launched “Background” last fall. 
But commercial eommitments—or 
at least commercial prospects— 
pushed “Background” right into 
where its title implies, an early 
Sunday afternoon slot. And the 
CBS decision to drop “See It,” a 
sustainer now that Alcoa has can- 
celled, from its regular weekly 
status, similarly implies that the 
networks aren’t ready to place the 
same value on news creatively as 
on the sure buck. 

Commercial Pitches 

The network sluff. on news isn’t 
the enly development that’s both- 
ering veteran commentators these 
days. They see two additional 
trends—in radio as well as tv— 
which they consider dangerous and 
subversive to high journalistic 
stands. One is the matter of com- 
mercial pitches, the other the 
trend among the networks toward 
making use of untrained an- 
nouncers to evaluate and deliver 
the news. 

On the question of commercials, 
they report that pressure is con- 
stantly growing from sponsors and 
agencies for the commentators 
themselves to deliver the commer- 
cial message. Talent does it, why 


(Continued on page 106) 


Bob Smith Returning 
To ‘Howdy’ on Sept. 12; 
Heidi as Femme Addition 


Bob Smith, who was felled by a 
heart attack last fall just as he 
appeared launched on a new big- 
time NBC career, returns to his 
old “Howdy Doody” chores Sept. 
12, presumably well enough to take 
on the burden. On that same date, 
the “Howdy” segment undergoes 
some format changes, chief of 
which is the introduction of a new 
femme counterpart to Howdy, to 
be.named Heidi Doody. 


Other new segments to be in- 
troduced on the segment, which is 
going tint in the fall, will be ex- 
cerpts from the Loweil Thomas Jr. 
travel film, “Flight to Adventure,” 
with the Kodachrome _ footage 
planned as a continuing series on 
the show. Also coming up will, be 
a Gabby Hayes “Tall Tales”-series 
which is currently being made in 
Europe by Hayes. This segment is 
based on Hayes‘ onetime NBC day- 
timer, and it’s interesting to note 
that Martin Stone, the onetime 
“Howdy” owner-producer, is still 
in the “Howdy” act in that he 
repped Hayes on the deal. Final 
new ingredient in the reshuffled 
format, apparently as a competitive 
move against ABC’s “Mickey 
Mouse Club,” will be a top cartoon 
series to be used periodically, 
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(Davis Resigning Counsel Post In 
Industry Probe; No Hearings in 95 





They're AM-Happy in De. | 


Washington, July 26. 

Washington metropolitan area 
will soon have its 17th AM station 
as the result of an authorization 
by FCC last week for a daytimer 
in suburban Fairfax, Va. The per- 
mit was issued to Arthur Kellar, 
sales manager of WPIK in Alex- 
andria, Va., and George E. Oleson, 
—— of WEAM in Arlington, 


a. 

The Washington area also has 
11 FM stations and four tv outlets. 
The Fairfax station wili bring the 
total of broadcast operations to 32. 


DuMont B casting 
Separation From 
Labs in 60 Days 


The “spin off” which will separ- 
ate the DuMont Broadcasting Di- 
vision from the rest of the DuMont 
Lab corporate setup is expected to 
take place within the next 60 days. 
Armand G. Erpf, who is behind 
the plan, is understood to be seek- 
ing Securities & Exchange Com- 


mission clearance now. He’s also 
trying to figure a way of splitting | 455 
the DuMont shares so as to avoid 
a tax bite, it’s reported. 
Separation of the manufacturing 
divisions of DuMont from the un- 
til-now losing broadeast setup is 
felt by the plan’s supporters to be 
a means of boosting DuMont stock 
values. It’s said that Erpf, who 
lately joined the. DuMont eight 
man-board of directors in behalf 
of Carl M. Loeb & Rhoades broker- 
age house, has the support of Para- 
mount. Pictures, which controls 
three board seats through its stock 
holdings. Theré was until a few 
days ago, however, a known fac- 





tion, believed headed by company. 


chieftain Allen B. DuMont, which 
strongly dissented to the “spin off” 
recommendation. 

Reported as further possibilities 
in the remolding of DuMont stocks 
are: (1) forming one type stock 
instead of the A and B issues 
(latter controlled by Par) that now 
exist, and (2) adding probably 
four more seats to ‘the current 
eight-man board. 

DuMont Labs released its profit- 
loss figures for the 24 weeks ended 
June 19, with sales totalling 
$29,741,000 compared to $41,590,000 
for the same period in '54. There 
was a loss of $1,249,000 for the 
first half of 55 compared to a net 
profit (after taxes) of $479,000 
for last year’s like period. 





May Reunite Kean Sis 
For ‘Ankles’ as TV Spec 


There is talk about “Ankles 
Aweigh” reuniting the Kean Sis- 
ters for a Colgate spectacular over 
NBC-TV, or wihding up with Ed 
Sullivan on “Toast of the Town.” 


Betty Kean is now the lone hold- 
over in the legit musical at the 
Mark Hellinger Theatre, N. Y., 
since Jane Kean bowed out in re- 
fusal of a salary cut. 


WPTR Signs With ABC 

Albany, July 26. 
WPTR, Schine-owned 50,000- 
watter and a Mutual outlet for 
about two years, has signed to be- 
come an ABC affiliate. General 
manager Leo Rosen inked the 
agreement for the station; veepee 

Lee Jahncke, for the network. 
WPTR will pick up area ABC 
tiein now held by WROW. The 
latter, with Mutual before joining 
ABC, goes CBS Nov. 15, when 
WTRY in Troy loses the CBS link. 








Washington, July 26. 

Chances of hearings by the Sen- 
ate Interstate Commerce Commit- 
tee this year on its inquiry into 
the television broadcasting indus- 
try are now virtually nil. Chair- 
man Warren E. Magnuson {D.,- 
Wash.) had planned to start the 
hearings several months ago and 
recently told the NARTB conven- 
tion they would begin following 


the adjournment of Congress in a 
few weeks. 

Further delay in the proceedings 
is due largely to the coming resig- 
nation of Sidney Davis, chief coun- 
sel for the inquiry: Davis will en- 
ter a New York hospital soon for 
correction of a dislocated spinal 
disc which doctors have advised 
him can no longer be deferred. He 
has told Magnuson he will prob- 


.jably be indisposed for three or 
four months. 


With the necessity for hiring 
new counsel and giving him time 
to familiarize himself with the 
job, it’s highly unlikely the hear- 
ing phase of the probe will begin 
until next year. Another factor in 
the situation is that Magnuson and 
Sen. John O. Pastore (D., R.1.), 
chairman of the Communications 
Subcommittee, will be occupied 
with Congressional duties this fall. 


Committee sources indicated _yes- 
terday it may take some time be- 
fore new council is appointed. 
The possibility that Joseph Kitt- 
ner, who was recently shifted from 

assistant chief of the Broadcast 
Bureau to a similar post in the 
safety and special radio services 
bureau in a staff shakeup at the 
FCC, may be considered for the 
job was suggested. 


NBC's Chicle Com, 
With Lots of Ifs 


American Chicle, which bowed 


out of NBC’s “Zoo Parade” at the 
end of last season together with 
its alternate sponsor, Quaker Oats, 








| has bought into the Chi origination 


under a complicated conditional 
deal. Chicle has purchased alter- 
nate weeks in the show, starting 
Oct. 16, provided (1) NBC can 
come up with an alternate spon- 
sor and (2) “Wide Wide World” 
doesn’t move into the Sunday at 
4:30 slot on a two-a-month ~basis, 
cueing a time change for “Zoo.” 
It’s the latter condition that 
really makes the entire deal_ten- 
tative. NBC has slotted “World” 
for a two-a-month exposure in 
that time, alternating with “NBC 
Opera” and the Maurice Evans 
series. NBC won’t air “World” 
unless its two-thirds sold at the 
start, and the web thus far has 
only one-third set, via United 
Motors. Should NBC fail to sell 
the second third, it would hold 
“World” off, thus enabling “Zoo” 
to retain its present time, and 
Chicle would go along. If “World” 
is sold, this will necessitate a new 
slotting for “Zoo,” and Chicle 
doesn’t want any part of this. If 
NBC can satisfy this condition, 
getting an alternate for Chicle 
should be a minor achievement. 


WABC’s ‘770 Plan’ Bows 


WABC, the ABC Radio flagship 
in New York, has come up with a 
“770 Plan” under which adver- 
tisers receive a total of 16 spots, 
six of them in the Ernie Kovacs 
and Martin Block shows, for $770 
per week. Apart from the price- 
tag, sales plan gets its name from 
the station’s dial position. Bank~ 
roller gets three one-minuters 
each on the. Kovacs and Block 
stanzas, plus 10 other spots in par- 
ticipating shows, or network ad- 
jacencies. 

Plan was conceived by Chuck 
Bernard, who took over as the 
outlet’s sales manager recently, 
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HOWARD MILLER SHOW 
With guest; Ed Joyce announcer 
Exec Producer: Al 
Producer: Douglas McKay 
15 Mins.; Mon.-thru-Fri., 10:45 a.m. 
WM. WRIGLEY JR. CO. 
CBS, from Chicago 
(Meyerhoff) 


The CBS radio network has suc- 
cumbed to the disk jockey ava- 
lanche in something of a program- 
ming switch that has platter 
specialist Howard Miller helming 
this morning quarter-hour strip 
flying the Wrigley banner. Miller 
has a big following hereabouts, 
especially among the teenagers, 
but he’s faced with the tough as- 
signment of making this entry 
stand out sufficiently above the 
welter of local wax-and-gab show 
to justify the costs of network de- 
livery. : 

Thanks to his status with most of 
the a&r chiefs as the No. 1 Windy 
City plug, Miller does have easy 
access to the top recording person- 
alities for the live interview 
sequences which help lend name 
value lures for the crosscountry 
disk fandom. Chat portions are 
conducted via special broadcast 
lines which on the_initialer (18) 
brought in Julius LaRosa from Al 
& Dick’s eatery in New York. Aside 
from the fact LaRosa was there 
and Miller was here it was the 
standard “buddy-buddy” stuff in- 
terspersed by the singer’s current 
Cadence releases. 

That and a DeCastro Sisters rec- 
ord and the gum blurbs, warmly 
voiced by the host, rounded out 
the fast-paced stanza into a m‘'dly 
pleasant interlude. Dave. 





BOB HORN SHOW 


120 Mins. Mon-Fri. 11 a.m.-1 p.m. 
Participating 
WFIL, Philadelphia 

Bob Horn, who deserted radio 
for television and a younger au- 
dience, is back again at his old 
AM stand with a two-hour session 
slanted toward the housewives. Not 
having to win a new audience, 
Horn, a longtime pro, figures he 
has his radio listeners wrapped up 
and comes on with “What do you 
say we get started?” It’s as casual 
as that. He doesn’t get very con- 
versational, saving his w.k. voice 
for the plentiful commercials. A 
shrewed selectivity will hold his 
following. ; 

The veteran deejay plays old 
and new music, but very little 
that’s cool. The progressive disks 
are for his serious “Bandstand” 
students at the afternoon tv ses- 
sions. But in case any of the kids 
drop in during lunch, he tosses in 
an Errol Garner. Generally, it’s 
for the ladies of the household and 
he relies on surefire pops and 
time-tested standards — “Char- 
maine”, “Frenesi”, “Tina Marie” 
“Whispering” “Time Out for 
Tears”, “Bella Notte”, “Ring the 
Bell”, etc. Horn hasn’t lost his 
touch with the radio admirers. His 
sound commercial sense is shown 
by the type disk’s’ he ° spins. 
Straight musica] segments of show 
are broken by half-hour rews 
breaks. Gagh. 


MARTHA BROOKS 
45 Mins.; Mon.-thru-Fri., 9:15 a.m. 
Participating 


Brooks (Irma Lemke 
Kroman) goes on like the prover- 
bial stream in her name. A veteran 
among women broadcasters and 
possibly on the air daily over the 
same station as long as anyone in 
the extended span of Capital Dis- 
trict radio, she is a staple. — 

Program consists’ of stories, 
commentary and advice to dis- 
taffers, plus recorded music and 
interviews — all of the former 
sprinkled with dashes-of a homey 
philosophy and presented with a 
folksy touch. The emphasis on 
recipes and menus seems to have 
lessened. Currently, Miss Brooks 
is making a gesture to children, 
not only via chatter but also plat- 
terized tales. : 

She is a good interviewer. An 
exchange with Charles Coburn 
held interest, with its sharp analy- 
ses of the differences between 
stage, motion picture and television 
techniques. The gal, experienced 
in video, too, held her viewpoint 
politely but firmly; she showed no 
signs of being overawed by the 
name and standing of the 78-year- 
old actor. 

There are indications of padding 
in the 45-minuter, as might be ex- 
pected. It sometimes turns too 
‘alkative. Jaco, 


_ WGY, 





Cleveland—WGAR kicked off its 
football coverage season of the 
Cleveland Browns with pacting of 
Gold Bond Beer and Mainline for 
local coverage of 30-station net- 
work; “Football Scoreboard,” 15- 
minute post-game stanza by Ralph 
Stewart, and with—Farm Bureau 
Insurance picking up the tab for 
Saturday's Ohio State contest; and 
Schaul Manufacturing the 15-imin- 
ute post-game scoreboard. 


PROGRESS REPORT 


THIS IS WLS CALLING 


With Vincent Baker, guest; George | With Dix 
Goodm 


an, announcer 

Producer-Director: Goodnian 
15 Mins., Sat. 5 p.m, 
WLIB, New York 

WLIB, N. Y. radio indie special- 
izing in programming for Negroes, 
filled the Saturday afternoon time 
held down by National Assn. for 
the Advancement of Colored Peo- 
ple helmsman Walter White when 
he was alive, with a new stanza 
called “Progress Report.” Stanza’s 
all-talk tone was set in the initialer 
last weekend (23) when first guest 
was Vincent Baker, of a Negro 
community group fighting discrim- 
ination. There was lots of histori- 
eal background about the org he 
represented (in this case the Mod- 
ern Trend Group)—hence the title 
“Progress Report.” On other occa- 
sions, George Goodman, WLIB’s 
community relations boss, plans to 
call in spokesmen from Negro 
agencies which emphasize prob- 
lems besides anti-discrimination, 
i.e., adoption and waterfront issues. 

Baker was a fine series starter; 
he was smooth and honest in his 
chore. But the format seemed 
somewhat too deep to reach a very 
broad audience. On the other hand, 
the outlet figures that in the berth 
built up by Walter White, “PP” 
has a fair chance for steady listen- 
ership, and it might also have an 
opportunity to draw a little listener 
variety from the Hal Jackson dee- 
jay segments which say a 


‘Howdy’ Taking No Back 
Seat to ‘Mickey’ on Sales 


Threat of ABC-TV’s “Mickey 
Mouse Club” doesn’t seem to faze 
the sponsors on NBC’s “Howdy 
Doody.” Continental Baking this 


week renewed its two Wednesday 
quarter-hours on “Howdy,” signing 
a firm 52-weeker that will pour 
$1,250,000 into the NBC coffers. 
Deal for Continental came through 
Ted Bates, same agency which last 
week okayed a $750,000 renewal 
for Standard Brands in its Thurs- 
day “Howdy” quarter-hour. 

NBC’s renewal wrapups are com- 
ing at a time when American’s 
sales effort on “Mickey” is hitting 
the sluggish stage. ABC has 13 of 
the 20 quarter-hours sold, with the 
only defection it scored from 
“Howdy” being Weich Grape Juice, 
and that some months ago. 








Harper; others 
Producer-Writer: Bill Small 
30 Mins.; Sat., 6:30 p.m. 
Sustaining » 

WLS, Chicago 
“This Is WLS Calling” isan in- 
terest-holding example of how a lot 


of imaginative enterprise and a 
relatively minute budget can es 
p 


y 


combined into a local news wra 

that’s truly national in scope. It’s a 
variation of the telephone inter- 
view idea that, at least on the chap- 
ter heard (23), was especially meaty 
thanks to plenty of. advance re- 


| search in preparing the queries. 


WLS news director Bill Small 
readies the background dope and 
the questions and assigns members 
of his staff the various transcribed 
calls. On this go Dix Harper han- 
dled the live narration that wove 
the several telephonic visits with 
people in the news into a well- 
rounded weekend edition. 

In the spot news category there 
was an interview with a Coast 
Guarder who described the still-in- 
progress attempt rescue of three 
crewmen in a tugboat that sank in 
the Calumet River. Likewise in the 
hard news vein was a recap of the 
Midway airport crash, including a 
talk with Cook County Coroner 
Walter McCarron who’s conducting 
the inquest. Then there was a hop 
down to the U. of Illinois for com- 
ments on the reaction to the just- 
signed state loyalty bill. - 

On the lighter side was a Wash- 
ington call to Helen Hayes where 
she’s appearing in “Skin Of Our 
Teeth” which arrives in Chicago 
Aug. 1, and a chat with John 
Ringling North whose Big Top is 
current at Soldiers Field. Latter 
visit was nicely tied in with an in- 
terview with a Highland Park 
youngster who grossed $1.300 on 
his kiddie circus. Dave. 


‘ ? ° 
Baby’ Stays Live 
Chicago, July 26. 

Lorraine Douglas, who subbed 
for the late Ruth Crowley during 
her recent fatal illness, will con- 
tinue to conduct the “All About 
Baby” WGN-TV daytimer which 
goes out to about a dozen DuMont 
stations on Thursdays for Libby, 
McNeill & Libby. 

Sudden death last week of Mrs. 
Crowley who conducted the Jules 
Power packaged service show since 
its inception four years back has 
thrown a temporary hitch in plans 
to convert the strip to film when 
Libby’s DuMont run ends Aug. 25. 








Inside Stuff—Radio-TV ~ 
Coincidental with Jack Gould’s N. Y. Times blast on this past Sun- 
day night’s (24) “TV: One Long Plug,” the NBC homeoffice got wires 





from its affiliates about the same thing. Gould’s burnup at Holly- 
wood’s utilization of tv as a new form of trailerizing pictures was dra- 
matized by his refusal to mention Jack Webb, “‘Pete Kelly’s Blues,” 
Peggy Lee, Ella Fitzgerald or anybody connected with the WB film 
by name as he excoriated the overplugging. 





General managers and sales managers of CBS-TV’s owned & op- 
erated lineup met in N. Y. last week in session with netwerk execs and 
CBS Spot Sales to plan their sales-programming designs for the fall. 
It was the second such meeting this year, the first having taken place 
in February. 

Meet was called by o&o0 veep Merle Jones, who presided. CBS Tele- 
vision prexy J. L. Van Volkenburg addressed the luncheon session. 
General managers attending were Sam Cook Digges (WCBS-TV, N. Y.), 
H. Leslie Atlass (WBBM-TV, Chicago and also Central Division veep), 
Edmund Bunker (WXIX, Milwaukee) and James T. Aubrey (KNXT, 
L. A.). Sales managers included Frank Shakespeare Jr. (WCBS), 
George Arkedis (WBBM), Ted Shaker (WXIX) and Robert Wood 
(KNXT). Delegation from CBS Spot Sales was headed by Clark B. 
George, general sales manager, with each of the divisional sales chiefs 
on hand. 





Novelist Peggy Mann, who doubles as copy chief for Doubleday, 
will have her recent novel, “A Room in Paris,” dramatized on “Philco 
Playhouse” Aug. 7, with Miss Mann handling the teladaptation. As in 
the past on “Philco” segments, the drama will be cued to the kickoff 
of a new song, bearing the title of the book and written by Alex 
Kramer, Joan Whitney and Miss Mann.: A Decca release by Ralph 
Young is being timed to the tv preem. 

Meanwhile, the Doubleday edition of the book, originally published 
March 9, is in its second printing and Popular Library is bringing 
out a paperback edition. Novel is also being published in England, 
by Longmans Green. 





“Andy’s Gang,” the Andy Devine series based on the late Ed Mc- 
Connell’s telepixers, will kick off this season with a completely revised 
show. Devine will star in 16 new half-hours, while the remainder are 
remakes with Devine cut into the segments. Leo Burnett agency is 
placing the new series national spot (used to be via ABC-TV) for client 
Brown Shoe Co., with local exposure on WRCA-TV Saturday mornings. 





Having finally subleased its floor space at 515 Madison Avenue, 
N. Y., DuMont moved all its personnel under the Telecentre (67th St. 
studios) roof over the weekend. That means sales will be located up 
town hereafter as well as engineering-program-production-Electroni- 
cam staffers. Outfit is also maintaining the Adelphi Theatre, where 
Jackie Gleason's CBS-TV show will be lensed. 





Radio station WABI, Bangor, Me., has inked with the British United 
Press of Canada for round-the-clock Canadian news coverage. It’s 
the Lee Gorman-helmed station’s first direct attempt to collect a cross- 
the-border listenership. 

BUP boss Philip Curran said that the WABI contract marks the 
first occasion that a U. S. station has leased a Canadian wire service 
full time. Service should start before the end of July. 





i _Wednesday, July 27, 1955 
From the Production Centres 


IN NEW YORK CITY... 


Shannon Bolin and Stephen Douglass, of “Damn Yankees,” featured 
in a special musical segment of Kathy Geodfrey’s Sunday (31) show on 
CBS ... Lanny Ross planes to Colorado Springs Aug. 14 for a four- 
day appearance at the Broadmoor Hotel . . . Jack Sterling back as host 
on CBS’ “Make Up Your Mind” after a week hosting “Strike It Rich.” 
with Jerome Cowan having spelled him on “Mind”... Fred Freecs 
(he’s associate producer to Bill Leonard) vacationing on Fire Island 
... John Henry Faulk under a doctor’s care for extreme case of sun- 
burn, but continuing with his WCBS show ... Martha Wright back at 
WCBS after two weeks of “South Pacific” in hometown Seattle ... 
David Buckbaum, production assistant on Bill Leonard shows, leav- 
ing WCBS next month to return to school—he’ll spend the next two 
years at the U. of Florida .. . The Dom Elliot Quartet sound off instru- 
mentally on the Aug. 21 “Woolworth Hour” . .. Gordon Jenkins, Kitty 
Kallen, Peggy Man have been tapped for Mutual’s “Phonorama Time” 
Saturday (30) ... Danny Blumenthal of the Dave Alber flackery vaca- 
tioning at White Roe in the Catskills ... Robert F. Hurleigh began 
a series af three special Sabbath night reports on the D. C. scene last 
week (24) for Mutual .. . Henry Morgan stepped in last Monday (25) 
vacation sub for Bob & Ray via WINS. 


Couple of CBS newsmen on the loose: Larry LaSueur leaves for Co- 
lombia Aug. 1 to do a special radio show on that South American re- 
public; Beb Trout making the rounds of European capitals following 
the Geneva conference and prior to his return to the States Aug. 30. 


CBS newsman Jim Burke off to Cairo to cover the anniversary of 
Egyptian independente, then stops off at Rome, Paris, Bonn and Lon- 
don for visits with the CBS news bureaus there ... Ray Hermann, for- 
merly with Foote, Cone & Belding in Chi, joined Dancer-Fitzgerald- 
Sample as account exec in the Gotham office . . . Fred Robbins off to 
Montreal over the weekend for guest stints on CBS’ affiliate, CJAD 
. .. Red Barber back at the Yankees mike after vacation in Mexico... 
Casey Allen of CBS’ “Ma Perkins” doubling as actor and teacher- 
director of apprentices at the American Shakespeare Festival Theatre 
& Academy at Stratford .. , Metopera baritone Leonard Warren, back 
from Rome, where he recorded “Aida” for RCA Victor, did his first 
guest stint on “The Railroad Hour’ Monday (25) . .. Lucille Norman 
signed as regular leading lady to Byron Palmer on CBS’ “On a Sunday 
Afternoon” musicals, replacing Joan Weldon .. . Helen Fitzpatrick, of 
WRCA’s production department, off to Cape Cod for vacation... Vic- 
tor Young takes over conducting chores from Percy Faith for two 
weeks on “Woolworth Hour” while Faith vacations. Show also signed 
on Jane Steward to share hosting-emcee duties with Donald Woods. 


{N CHICAGO ... 


ABC veep Red Quinlan taking it easy after a bout with the mumps 
. . . Frank Blotter new veepee and radio-tv director at the Mumm, 
Mullay & Nichols ad agency ... Writer-producer Bob Keeni¢g new 
pactee in Kling Films’ script pool . . . Gene Autry and sidekick Pat 
Buttram, both alumni of WLS’ “National Barn Dance,” return to the 
hayloft jamboree when it makes its annual appearance at the Illinois 
State Fair Aug.-13 . . .WMAQ newsman Sam Saran wheeling the sta- 
tion’s mobile unit around town as “legman” on “Night Desk.” He took 
over from John Chancellor who’s busy on the day shift with his NBC 
network assignments .. . Jack Brickhouse moved into the late Arch 
Ward’s chair on WGN-TV’s Monday night “Sports Page”... Lou Mar- 
lowe directing a bundle of tele spots being lensed for Standard Oil 
at Atlas Film Corp.... WGN & WGN-TV sales promotion chief Chuck 
Wilson on a fishing junket in northern Minnesota . .. Oliver J. Dragon 
of the “Kukla, Fran & Ollie’ clan bylined a guest tv column in the 
Chicago Sun-Times last week in which he suggested a Foundation for 
the Prevention of Cruelty Towards TV Critics 


IN SAN FRANCISCO .. . 


Proof that radio’s still live and kicking was strongman Jack La- 
Lanne’s handcuffed swim from Alcatraz to San Francisco: when “Moni- 
tor” covered the 56-minute swim, the AP decided it better put out full 
coverage, with pix, and did .. . KPIX has revamped its programming 
to bring in Eastern afternoon CBS shows live, now is doing “hot kines” 





FHHOOOOO 





| on the evening shows .. . Sam Gallu’s “Navy Log” series is scheduled 


for S. F. production—on the exterior shots, ala “Line Up”... Don 
Moazley takes over Carroll Hansen’s KCBS spot as director of news 
and public affairs and Diek Gedfrey will voice Hansen's “Looking ’"Em 
Over” show. Big party for Hansen before he departed for Manhattan 
and his new post as CBS Coordinator of News and Special Events... 
Ben Draper, exec producer of “Science in Action,” in Colorado to film 
and write scripts . . . Willard Davis picked up directional reins from 
Jim Baker on Don Sherwood’s KGO-TV “San Francisco Tonight.” 


IN WASHINGTON ... 


WWDC-MBS newscaster Ken Evans inked for special shortwave 
broadcasts for Voice of America . .. Frank W. Harvey, tv and systems 
engineer for Jansky & Bailey, D. C. electronics engineering firm, and 
formerly chief engineer for WMAL-ABC, named director of engineer- 
ing for°- WGBH-TV and) WGBH-FM, Boston ... Ted Koop, director 
of CBS Washington News and Public Affairs, and “Face the Nation” 
moderator, skedded for a tatk on “The Need for Information in the 
Hydrogen Age” at the ninth annual powwow of the Air Force Assn. 
in San Francisco mid-August . . . WMAL-ABC has copped exclusive 
local radio coverage of U. of Maryland grid games for next season, with 
Standard Pontiac of College Park, Md., and Canada Dry of Washington 
co-sponsoring ... Area Civil Air Patrol Wing tying in with WMAL-TV’s 
“Black Phantom” series in a juve club gimmick top promote interest in 
flying . . . Bob Rogers, prexy of WGMS “Good Music” station, pro- 
vided mike, for a simulated broadcast in current “Salute to France” 
version of “Skin of Our Teeth.” 


MINNEAPOLIS-ST. PAUL * 


Following completion of the CBS network’s “Big Payoff” here in 
connection with the local Aquatennial celebration last week, emcee 
Randy Merriman, a Minneapolitan before his connection with the show, 
remained behind to vacation here for a fortnight. Guest quizmasters 
will pinchhit for him in the interim . . . Major Twin Cities’ radio sta- 
tions claim to be enjoying their best summer billings in years with 
new programming ideas helping. Indicative of the audio upsurge and 
confidence in radio’s future here, it’s felt, are the recent purchase of 
WLOL, which has no network connection, for $325,000, applications 
filed to launch new stations in two local suburbs and a stock selling 
campaign for a proposed new “publicity owned” FM station ... Be- 
cause of an undisclosed disagreement, Bing Crosby’s son, Gary, with- 
drew at the 11th hour from local WCCO’s stage and radio summer 
festival show headlined by his uncle, Beb Crosby. 


IN BOSTON ... 


Les Smith, Yankee sports director at WNAC, is first radio-tv rep to 
be invited te speak before the Eastern Intercollegiate Football Of- 
ficials’ Assn. Clinic on Sept. 3 at Holy Cross College, Worcester. 


(Continued on page 108) 
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Tele F ollow-Up 


Colgate “Variety Hour’ Sunday 
(24) provided more. commercial 
than entertainment during its ex- 
one of the making of “Pete 

elly’s Blues”, a Warner Bros. epic 
soon to be released. Of course, 
the layout itself constituted one 
Jong plug for the film, but un- 
’ fortunately there wasn’t enough 
variety to sustain the program. 

The major entertainment was by 
a pair of singers Peggy Lee and EI- 
la Fitzgerald, and for music there 
was Ray Heinforf’s large sym- 
— styled orch and the Big 

ght, a freewheeling jazz crew 
with a lively sense of musi¢ as 
played in the F. Scott Fitzgerald 
era. 


Jack Webb is an ingratiating 
kind of conferencier and there was 
plotted for him an _ engaging 
method of telling about the pic- 
ture. As a matter of fact, the com- 
mercial spieled for this show was 
far better than that which he 
usually does for Chesterfield, 
bo py also got a plug on this reci- 
al. 


The variety shows having started 
on the film kick some time ago, 
have just about reached the limit 
in plugs. Certainly, any hour-long 
show couldn’t sustain more sales 
talks without revealing too much 
about a particular product. The 
viewer ceuld only learn that “Pete 
Kelly’s Blues” was a film and set 
around 1926. . 

The Misses Lee and Fitzgerald 
who are in the film along with, 
Webb,-are expert singers, for. sure, 
and they turned in quite a number 
of.tunes for the major share of 
the entertainment. There was a 
briefie by a dance team at the end. 
But in between the songs and oc- 
casional instrumentals, Webb told 
about every phase of film produc- 
tion, particularly as a plying to 
“Blues.”” Of course, Webb seemed 
real proud of his association with 
the venture, but his constant ban- 
ter about the film seemed a little 
wearing after a while. 

Video is giving away a lot of its 
merchandise to films. What the 
picture industry is doing for video 
isn’t too evident as yet. Jose. 


Dunninger may be another of 
the summer replacements to sur- 
vive into ‘the. fall-winter season 
with a regular series. He rates it. 
Saturday night (NBC) half-hour 
enjoys exciting audience appeal, 
and his showmanship, under 
Studio Films’ packaging (although 
a live show), evidences painstak- 
ing preparation. Certainly that 
stunt with N.Y. Postmaster Robert 
H. Schaffer selecting a letter, at 
random, from one of the many 
mailbags on the assembly belt at 
the GPO, and having Dunninger 
read the N.Y. street address, town 
of. origination, and postmark, is a 
mystifyer. Especially as done with 
a committee of three news service 
staffers guarding the sealed en- 
velope into which Dunninger places 
his “thought-transference” identi- 
fication. 

Dunninger has been around a 
long time; is a steady club date per- 
former; and in his current series, 
utilizing irreproachable guests 
(newspapermen, dignitaries, et al.) 
as foils in the pleasant “mindread- 
ing” routine, he has made inpact. 

el, 








“Toast of the Town,” still with- 
out the services of the vacationing 
Ed Sullivan, came up with a neat 
stanza last Sunday night (24) with 
singer Guy -Mitchell handling the 
emcee chores. Mitchell may at 
times have been a bit green and 
gushy in this role, but his boyish 
manner was generally ingratiating 
and his singing was definitely on 
the bright side. 

Another important visual asset 
on the show was Polly Bergen who 
also handled a couple of numbers, 
including ‘“‘Love Me Or Leave Me,” 
“That’s Entertainment” and a duet 
on a new tune, “Mrs. Noah Saved 
Music For The World,” with a 
hardselling song style. Mitchell's 
songalog comprised a flock of his 
Columbia diskings. 

_Arthur Worsley, British ventro 
virtuoso doing a repeat stand on 
“Toast,” again delivered a stand- 
out turn. His script was refresh- 
ingly original and his technique 
was flawless. Also in the comedy 
department was the musical act, 
Pompoff & Thedi, a European im- 
port featuring a couple of zany mu- 
sicians and one straight pianist. It 
was okay slapstick stuff. Bobby 
Winters, a vet vaude performer in- 
troduced as a “discovery” of Ed 
Sullivan, also registered with his 
standard juggling act while an Ori- 
ental troupe, the Tom Bros., dished 


Comment 
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and color guard for an instrumen- 
tal number towards the show’s 
clase. Herm. 





Show-wise bunch around New 
York have been talking about a 
“healing evangelist’, Dr. Orval 
Roberts, who takes important 
spotlight ads in the Sunday dailies, 
to point up his noontime WPIX tel- 
ecasts. Past Sunday (24) evidenced 
a new brand of video showmanship 
which makes the Billy Sunday 
technique look about as dated as 
Aimee Semple McPherson did in 
relation to the “hell and brim- 
stone” Rev. Sunday of the preced- 
ing era. Dr. Roberts’ ‘faith heal- 
ing” includes some energetic phys- 
ical contact with his subjects as 
he “cured” a 29-year-old femme 
alcoholic; a five-year-old stuttering 
boy; and a 15-year-old polio afflict- 
ed girl. 

Without doubting the _ end- 
result, Dr. Roberts’ showmanship 
seemed lacking in the case of the 
latter two. It’s one thing for. the 
29-year-old alcoholic to “lift (her) 
countenance to the Lord,” a 
seemingly spiritual light lifted the 
rings from under her eyes, because 
that is a static before-and-after. 


But with the boy stutterer and 
the polio girl there was no “be- 
fore” evidence that the lad’s 
speech was impaired or that the 
girl’s walking approach to the al- 
tar was marke difficult. 
course, the boy spoke without im- 
Limpediment and the- girl seemed 
to walk away without. difficulty 
after the “healing” contact with 
the Rev. who “prayed” for them. 
The doubt, perhaps, is one chiefly 
of lack of vivid dramatization, be- 
cause in each instance the respec- 
tive parents brought their charges 
into the “healing” ten at this can- 
vas tabernacle in Oregon. 

To attest to’ the authenticity of 
the “recent” event, there is an in- 
troductory ritual where a jurist 
administers the oath to the Rev. 
as to the veracity of this event, 
via a sworn affidavit. The “heal- 
ing” evangelist performs in the 
Aimee McPherson “Four Square 
Gospel” technique—which was so 
long a “show” Los Angeles to 
the Hollywood and BevHills curi- 
eus—of “shaking your neighbor’s 
hand and wishing him well”. Un- 
like Aimee, with her Techni- 
colored-hued “angels” on _ the 
podium and the collection plates, 
the Rev. Roberts doesn’t shill for 
“contributions” per se; he just 
“wants to hear from you” to Tulsa, 
Okla. Abel. 


Gore Vidal, probably the busiest 
writer in television, ought to slow 
down and take stock of what he’s 
doing. Possibly at his present 
whirlaway pace, he’s lost sight of 
some of the fundamental dramatic 
values of tv scripting. At any rate, 
his “Death of Billy the Kid” three- 
acter on “Philco Playhouse’ Sun- 
day (24) was a slow-paced, some- 
what dreary recreation of the leg- 
end. It seemed as if Vidal had 
originally written it for “You Are 
There,” then changed his mind and 
expanded it to an hour. 

Trouble was that there was little 
fibre with which to fill that hour. 
Vidal laudably tried to write a 
subtle characterization into the 
script, picturing Billy as a desper- 
ate man who killed because he had 
been forced to do so by circum- 
stance and who had become indif- 
ferent to love, hate and the morals 
involved. But characterization 
without action or conflict wasn’t 
enough to make an hour of worth- 
while dramatics, and the show 
turned out one of “Philco’s’” poor- 
er efforts this year. 

Paul Newman, as Billy, gave one 
of his less effective performances, 
seemingly unsure of just how the 
character should be played. He’s 
still one of the topnotch tv thesps, 
however, and he _ succeeded in 
dominating the play. Frank Over- 
ton was good as Pat Garrett, the 
dogged sheriff who finally gets his 
man, Harold Stone, Muriel Berk- 
son, George Mitchell, Matt Crow- 
ley and Michael Strong backed up 
the principals in competent style. 
Robert Mulligan’s direction, though 
smooth, couldn’t pick up the pace 
of a dull script. Chan. 


WTVW Out—WISN-TV In 


Milwaukee, July 26. 
This is switchover week for the 
Hearst-owned tele station here. 
Station, managed by I. E, (Chick) 
Showerhan, drops its TV call let- 
ters to pick up the WISN-TV 
identity tied in with WESN, the 











up some complicated handstands | 
and pyramiding stunts. 

Also. spotlighted on show was 
the First Infantry Division's band 


sister radio station. 


Also ‘it’s shifting over to its new 
1,105 foot antenna tower from its 


THE BIG CHANGE hi 

With Jinx Falkenburg, Jet Mac- 
Donald, John Wingate, Vaughn 
Monroe, Ben Grauer, Kal Kirby 
Quartet, Cliff Norton, Hume 
Cronyn, Jessica Tandy 

Producer-Director: Ted Nathanson 

Writer: Bob Stewart 

30 _— Sat (23), 8 p.m. 


RC 
NBC-TV, from N.Y. 
(Grey) 

For 25 minutes cf this half-hour 
one-shot seen last Satur (23), 
trying to figure NBC’s angle was 
like guessing game. But it 
wasn’t NBC’s angle after all; it was 
RCA’s, and the 25 minutes, which 
were interspersed with thin enter- 
tainment and erratic information, 
was simply a buildup for RCA’s 
new television receiver line. 

Program, flashed to five NBC 
o&o’s only, borrowed for its title 
part of RCA’s new tv set slogan 
“The Big Change on TV By RCA.” 
Show went a little (very little) 
further than video to trace the his- 
tory of the “Big Change” in heme 
entertainment. It introed radio in 
its earphone stage and there was a 
bit that looked as though it might 
have been about phonograph -re- 
cordings. Jinx Falkenburg nar- 
rated the history of the media, 
and after earphone radio she 
leaped to the war and the way the 
national emergency blanked out 
commercial tv’s progress for sev- 
eral years. Then it was. all 
wrapped, up with such relative 
speed and the history was so cur- 
sory that this part couldn’t be 
taken seriously. 

Miss Falkenburg called in news- 
caster John Wingate to ask and 
then briefly © “how has the 
family life?” It was a twofold re- 
tort: “The full cye of tv has 
brought about the full cycle of en- 
tertainment and the full cycle of 
information . :.-. in ‘such a short 
time (in about four minutes, by 
this stanza).” 

The o&o presentation called on 
Jet MacDonald’s singing, Kal 
Kirby’s instrumentalizing and Cliff 
Norton’s comedy to illustrate how 
home entertainment has advanced. 
Miss MacDonald thrushed “Alice 
Blue Gown” .n front of an old mike, 
but whether that was to illustrate 
reeord-making never was too clear. 
She sang: again later, after Kirby 
played for the earphone era and 
-Norton did some mild stand-up 
comedics on tv in general; this 
time she was in front of several 
new tv sets, but the light still 
didn’t dawn because the sets—at 
21” distance—bore no identifying 
marks. At the moment, it looked 
as though the stanza missed a bet 
in tracing home entertainment 
progress by not showing the tv 
cameras operating on Miss Mac- 
Donald instead of having her oper- 
ate in the midst of some tv sets. 

Apparently able to fill only a 
portion of the 8 to 8:30 time with 
such pertinent information, _NBC 
decided .it was time to plug itself; 
until then home entertainment 
plugs were kept most general. So 
Jessica Tandy and Hume Cronyn 
were previewed about last Mon- 
day’s (25) “The Fourposter” on the 
web’s “Producer’s Showcase.” Miss 
Falkenburg’s queries on what to 
expect from the drama didn’t seem 
sequitur at all; and they weren't. 

But the puzzle was cleared up 
and the bubble was burst in the 
last five minutes when Ben Grauer 
and RCA standby Vaughn Monroe 
did an all-RCA pluggola from the 
manufacturer’s Hall of ie gy 

Tt. 
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Un-American Activities committee, 
a number of performers had de- 
fied the committee as it probed 
showbiz and wouldn’t say whether 
or not they were or had been 
Commie Party. members. 








N. Y. Hearings In Aug. 
Washington, July 26. 

“About a dozen” Broadway ac- 
tors, including some in “Pajama 
Game,” “Bus Stop” and “Lunatics 
and Lovers” have been subpoenaed 
by the House Un-Ameriean Activi- 
ties Committee to appear at hear- 
ings which will be held in the 
Federal Court House in New York. 
In addition, several television 
writers and actors- will testify. 

Sessions are tentatively slated 
for Aug. 15-18. However, if the 
session of Congress should drag 
on into August, the date may be 
moved to late August or some time 
in September. 

Probe will cover a “wide field,” 
it was explained by Rep. Francis 
E. Walter (D., Pa.), committee 
chairman. The committee wants 
to determine whether entertainers 
are still contributing to Commie 
causes and also the extent of Red 





present 300 foot. stick. 


infiltration in the tv field. 





vin, ‘ 
: Gottlieb 
Director: Seymour Burns 
Writers: Ervin Drake, Jimmy 


Shirl, David Greggory, Jay Bur- 
“ : 


60 Mins.; Wed., 8 p.m. 
FRIGIDAIRE, TONI 
CBS-TV, from N. Y. 

Summertime or otherwise, 
“Frankie Laine Time”. is a solid 
variety show. With Frankie Laine 
not only a topflight song belter but 
an ingratiating emcee as well, this 
series has a firm talent base which 
will be supplemented by weekly 
guests. The first show’s (20) lineup 
added up to a neatly blended hour 
of songs, hoofing and comedy. 

The preem was marred only by 
the commercials for the two bank- 
rollers and the poorly-timed half- 
hour break-in for a quick series of 
two or three plugs for other prod- 
ucts. The half-hour break, in fact, 
cut into one of show’s highlights, 
interrupting a bright duet between 
Laine and Connie Russell on “Ac- 
centuate The Positive.” Meantime, 
assigning Laine to pitch directly 
for lipsticks ang refrigerators was 
accentuating the negative. These, 
however, were relatively minor 
flaws in an otherwise entertaining 
session. 

Show opened snappily with the 
Lynn Duddy choral and hoofing 
ensemble bringing on Laine on the 
upbeat with a “Life Can Be A Pic- 
nic.” Laine. who dons his specta- 
cles while doing the emcee bit, fol- 
lowed with a typical driving ver- 
sion of his old. disk hit, “Jezebel.” 
Laine. worked long during the 


hour, also coming back later with: 


“The Kid’s Last Fight,” “‘Wrap 
Your ‘Troubles. In Dreams,” . and 
others. “The Kid’s Last Fight,” in- 
cidentally, was attractively pro- 
duced around a prize-fight ballet. 


Among the guests. George De 
Witt was standout with his. gallery 
of thumbnail carbons of show biz 
personalities. It was a socko flash 
turn with DeWitt getting off at 
the summit of his impact. Dick 
Van Dyke, another young comic, 
started off lamely. with some fum- 
bling lines, but quickly recovered 
with a couple of unusual impres- 
sions, one of a man leading around 
a big hound and the other of a new 
auto in a showroom. 

Miss Russell also came off 
strongly with her warbling stint. 
She did “Learnin’ The Blues,” a 
duet with Laine, and “I Got It 
Bad,” as part of the Duke Elling- 
ton guest routine at the show’s 
windup. Ellington appeared for a 
pianistic display of his great stand- 
ards as performed by the other 
members of the show’s bill. 


Shirley MacLaine, Broadway 
musical comedy player, also scored 
in a couple of dance specialties, 
opening with a Scotch-motified 
“Blue Bells of Broadway,” and 
then returning during the Elling- 
ton turn for a stylized ballet ver- 
sion of “Caravan.” ~~ 

Lynn Duddy chorus and line 
worked with verve and precision 
and the Jimmy Carroll orch laid 
down a good beat for cutting the 
stanza. P Herm. 


EYE ON CHICAGO 
With John Harrington, P. J. Hoff, 

Adrienne Falcon 
Producer: Chuck Strothers 
Director: Don Norton 
Writer: Hal Fisher 
15 Mins.; Mon.-Wed.-Fri., 6:45 p.m. 
PABST BREWING 
WBBM-TV, Chicago 

(Warwick & Legler) 

WBBM-TYV continues to get pro- 
ductive mileage out of its news film 
adjunct. Latest commereial pack- 
age built around the celluloid cov- 
erage of the hometown is this 
thrice-weekly aSsortment of fea- 
ture vignettes narrated by John 
Harrington, with P. J. Hoff sup- 
plying a weather insert and Adri- 
enne Falcon trimming the bundle 
with the femme’ angles. Newsreel 
footage is tailored along strictly 
feature lines and necessarily var- 
ies in interest values from se- 
quence to sequence. But off the 
show seen (20) the overall impact 
makes for adequate summerweight 
viewing. 

Opening slice was a quickie visit 
to the Museum of Science & In- 
dustry that failed to give anything 
more than a teaser squint at this 
world famous Windy City institu- 
tion that needs a whole series of 
shows to capture its scope. Much 
more effectively pinpointed were 
action shots of a bunch of rookie 
firemen going through training 
routines and a looksee at the Anti- 
Cruelty Society. 

Another tidbit with a twist was 
narrated by Miss Falcon, showing 
a lady ice carver at work on one 
of her banquet table decorations. 
Weatherman-cartoonist Hoff came 
on with his gadgeted weather map 
for certainly the most “visual” 
prognostications on the local chan- 
nels, Dave. 








THE FOURPOSTER 

(Producers’ Showcase) 

With Hume Cronyn & Jessica 
Tandy; music, Harry Sosnik; 
costumes, Lucinda Ballard; scen- 
ie design, Otis Riggs; lighting, . 
«tn cana makeup, Dick 


Producer-Stager: Cronyn 

Director: Ciark Jones 

Writer: Joseph Schrank 

90 Mins., Mon. (25), 8 p.m. 

RCA, FORD 

NBC-TV, from New York (color) 
(Kenyon & Eckhardt) 


If Jan de Hartog’s “The Four- 
poster” was ideal for the stage and 
for pictures in the sense of unity 
of place and character, it is even 
sore so Bn television. And Be 

ucers’ owcase,” in nting 
the Hume Gromva-dasiie. Tandy 
enactment ‘of the one-set, two- 
character comedy, vividly demon- 
strated its ability to amplify. the 
warmth, subtlety and intimacy in- 
herent in the play far beyond the 
distance of a stage or the cold 
permanency of film. 


“Fourposter” demonstrated the 
type of spontaneous fluidity with 
which the medium is blessed. In 
its close-up 21-inch verston of she 
Cronyns’ romp it caught every 
nuance of voice and face every bit 
of business at which Cronyn 
played. As a technical feat —--but 
one integrated into the, heart of 
the presentation—it was a honey, 
and one which should set-the pace 
for other dramatic efforts. 

_ Happily, the other ingredients 
were also present in bountiful 
measure. Joseph Schrank’s adapa- 
tion, as staged by Cronyn, got the 
meat of the play past the pencil- 
happy video censors leaving in all 
the suggestiveness without the 
slightest breach of taste. It was 
mature, sophisticated and warm 
comedy: And Cronyn ard Miss 
Tandy, who've lived with the play 
for a couple of years and added 
their own bits of business with 
skill and imagination, walked off 
with two of the best television per- 
formances in several seasons in 
their multi-mooded but some how 
always gay enactments. 


Mix ’em all up—Sghrank’s adap- 
tation, Cronyn’s staging (and he 
staged it for television, nothing 
else), his and Miss Tandy’s acting, 
Clark Jones’ immaculate tv direc- 
tion, and some extras in the form 
of a topflight makeup job by Dick 
Smith, Otis Riggs’ solidly comfort- 
able bedroom, Jack Fitzpatrick’s on- 
the-button lighting and Harry Sos- 
nik’s fine’ background music—and 
you’ve got one of the best tv offer- 
ings in a long time. Perhaps it’s 
the highest compliment to point 
out that the color presentation 
looked verfect in compatible black- 
and-white. 


“Showcase,” 
easily emerged 


incidentally, has 
as the most con- 


| sistently outstanding of all the 


NBC specolas, and “Four- 
poster” certainly will do nothing 
to hurt that reputation. But as in- 
telligent and sophisticated as 
“Fourposter” was, some of those 
RCA commercials were equally in- 
ane. It’s about time a company 
that owned a network learned 
something about taste and intelli- 
gence in selling its products. 
Chan, 


TOM DUGGAN SHOW 


With Tom Casey, Judy Jones, 
Betty Bryan, Kyle Kimbro, 
Buddy Charles; Don Jacoby & 
the Cotton Pickers 

Producer: Richy Victor 

Director: Herb Cunniff 

60 Mins.; Sat., 9 p.m. 

POLK BROS. 

WBKB, Chicago 
This undisciplined clambake 

which carries informality to the 

edge of shambles is pretty much 
an either/or setup. It’s hosted by 

Tom Duggan whose controversial 

Windy City career has sparked 

heated pro and con debate with a 

loyal “he-can-do-no-wrong” follow- 

ing squared off against those to 


whom his activities are either a 
source of boredom or irritation. 
The died-in-the-wool Duggan fans 


may find in this Saturday night 
“production” with all its technical 
errors and slapstick comedy (often 
close to ‘burlesque house levels) a 
sort. of a slapdash spontaneity that 
keeps them hanging onto the chan- 
nel. to see what'll happen next. The 
others who haven’t cottoned to 
Duggan during his soapboxing 
course over the past five years 
aren’t likely to dig him in this 
emceeing role where he’s direct- 
ing his caustic wit at his colleagues 
and the studio guests rather than 
at the “villians” in the sports world 
on which he built his rep in these 
parts. 

Actually, during the _ session 
viewed (23) the headman was al- 
most lost in the shuffle as his co- 
horts played the “Look Ma, I’m a 
comedian” role to the hilt, and not 
without some funny results. An- 
nouncer Tom Casey parlayed the 


(Continued en» page 108) 
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; ci ‘ity Syndicated and National Spot Film Char 
| ’ - ABB City-By-City Syndicated and National Spot Fi art 
+ VARIETY’S weekly chart of city-by-city ratings of syndicated and na- time factors, since sets-in-use and audience composition vary according to 
tional spot film covers 40 to 60 cities reported by American Research Bureau ay a BOry -HbB ere day af 2 su aees aorta wie: with 4 — r Sak may 
e * ve'a e share a n audience com - 
on a monthly basis. _ Cities will be rotated each week, with the 10 top-rated arg nt dines specs ip rte pee’ of besa cpsont ean 209 
: : ay 3 ho ; Au responding results for the sponsor aiming at the children’s market. Abbre- 
film shows listed in each case, and their competition shown opposite. viations and symbols are as follows: (Adv), adventure; (Ch), children’s; 
ratings are furnished by ARB, based on the latest reports. (Co), comedy; (Dr), drama; (Doc), documentary; (Mus), musical; 
This VARIETY chart represents a gathering of all pertinent informa- (Myst), mystery; (Q), quiz;- (Sp), sports; (W), western; (Wom), 
tion about film in each market, which can be used by distributors, agencies, women’s. Numbered symbols next to station call letters represent the sta- 
stations and clients as an aid in determining the effectiveness of a filmed tion’s channel; all channels above 13 are UHF. Those ad agencies listed as 
show in the specific market. Attention should be paid to time—day and distributors rep the national spot sponsor for whom the film is aired. 
es => 
TOP 10 PROGRAMS / DAY AND ; JUNE SHARE SETS IN TOP COMPETING PROGRAM 
AND TYPE STATION DISTRIB. TIME RATING (%) USE PROGRAM STA. RATING 
PROVIDENCE Approx. Set Count—1,165,000 — Stations—WJAR (10), WPRO (12), WBZ (4), WNAC (7) 
1. I Led 3 Lives (Dr) .........:WJAR.......... BG ae Sun. 10;00-10:30 ........ 26.4; ....,: Ge 44.9] App’tment With Adventure. WPRO ....... 14.0 
2. Ellery Queen (Myst).......... WIM swia ie ses FPA ink shcis } ins a UE 2O:S0-T80 Soo 6s Oe ese elke Re hae ae 40.3 | What’s My Line............ PRO ....... 11.8 
3. Mr. District Attorney (Myst). WJAR.......... 4) Soe ore rer ee Mon. 10:30-11:00 ....... tA See OB is Sones 46.3 Studio One..............:. of. ee 17.8 
ee ‘ 4. Range Rider (W)............. MA, Wiss « Soe Rs cca neers tie Sun 6:30-7:00. .......+... BE 0 vee vo k 62.2... 06. - 40.0} You Are There...... is ane: «vie aca’ . 9.1- 
: 5. Buffalo Bill Jr. (W)..........-WJAR....... 6s der < od np oc cq eC CRO ceri ee: | RRA TR Os sc ecnets BGC tT Rig Ton... ocs. cs ae eeds 765 WAC. is 2.9 
6. Guy Lombardo (Mus)......... WPRO...... pe Os CRS Say con's Tues. 8:00-8:30 ......... oS Sees | Renee 58.1 | Halls of Ivy........... PaPeee. «2 2 Maley 8.1 
7. Superman (Adv)............. WIAR:..... PERS ae Mon. 6:00-6:20 ........ ee Seth ae COs eis 24.3} Salty Brine’s Shack..... oe. ft Ee 10.7 
7. Duffy’s Tavern (Mom)........ Lk RRR eR TPES | oon oS wets 3 Sat. 8:00-8:30 =... 000.0% Bean. eek - ee .++ 58.3) Jackie GleaSon....... To. RAE 29.6 
9. Ramar of the Jungle (Adv)... WJAR.......... SRM Ki sneane «: < - Sat. 11:00-11:30 ........ ee ack e 3 WE: Ruka nic 5s 15.5 | Buffalo Bill Jr....... acicviW ee, <sases 3.3 
10.-Gene Autry (W)............. OPN cscs. et ee 2 PRE ESOS Tues. 5:30-6:00 ......... NE Sa ee S6. 2 25.4' Howdy Doody............. WJAR ....... 12.6 
BUFFALO | Approx. Set Count—430,000 Stations——WGR (2), WBEN (4), WBUF (17) 
F - > . — : J 
F 1. I Led 3 Lives (Dr)... .. sche ad WE es FS Bisa OS ERS ee Mon. 9:30-10:00 ........ os te (Base ee ee 60.8 | R. Montgomery Presents....WGR ........ 32.7 
2.. Badge 714 (Myst)............-WGR........... NEC. .... seeeet hes Mon. 10:30-11:00 ....... Sige arate SGD. 05 viet o- ebm} etudio: One... . .c8 8s oo abe WERE > be cces 27.3 
3. Eddie Cantor (Com)..........WGR........... BE ke cc Mids aekant Tee. 16:30-15:00: . 2608s. _» Se Pie Seer se RG ee Peery sian et: as e«e 24.1 
4. Waterfront (Adv)............ | SGA es Vewew awe Mon.-7:00-7:30 ©... <0... Sn ik oat ¢ 53.2... 6. .. 841) Ozzie & Harriet..... eS bong NE. waei'ds 16.0 
5. The Falcon (Myst)........... WN iis ee ct. a a Thurs. 10:30-11:00 —..... MEE swt aes BB SSS .aaee - 44.1)}Lux Video Theatre........:WGR ........ 27.1 
6. Ramar of the Jungle (Adv)...WGR........... ROAR Mon. 6:30-7:00 ......... |) a a Re 17.9| Sports Spotlight..:........ WBEN ...... 3.8 
7 News “eevee eneneeneee eee ee ee WBEN eeeeee 3.8 
6. Liberace (Mus).............. WE Fes cides SNS 642i Fis cada ee oT Seas aa Sk BRAS et . Rees os. 27.0; You Are There........ soos WBEN ...-2.13,0 
; 8. Janet Dean, R.N. (Dr)........ WBE. oo. es a. SIP oss. 6. RR Tues. 7:00-7:30... 06.20. + Sa pee i eres 18.0.}-Outdeiats:. BGM: .isccens és coe WeUGle,. vecaseccs 11 
. / Movie Museum..........WGR ........ 1.1 
9. Lone Wolf (Myst)............ , . rere WEES 8 bo nt hve net Sat Ti -wereeeoe ics ccs oc SSO ees ae ands th caste 36.5 | Saturday. Playhouse....... PE sas ati 22.5 
: 9. Man Behind the Badge (Myst) WGR........... es 55 6 wi, doit whw Wed.'8:00-8:30 ......... MIs a sort se os  eeeeers 51.3 ‘Godfrey & Friends........ WBEN ...... 37.3 
MEMPHIS Approx. Set Count—315,000 Stations—WMCT (5), WHBQ (13) 
at (| : 
1.. Mr. District Attorney (Myst)..WMCT.......... Wee Lae UUS ORS Wed. 8:30-9:00 ......... ON Bore a ee Sic. Whit 54.8 | Wed. Night Fights.......... WABQ ....:. 21.3 
- Sports Picture........... , 2°. BAP ee 21.3 
2. Racket Squad (Myst)......... TOMO, ovo secins PO ER OPE org Sun B-00-O-50 oc accw ed. : LET ey aay BP eh 45.6 | App’tment With Adventure... WHBQ ...... 14.0 
3. Meet Corliss Archer (Com)....WMCT.......... BGs ocRa ssa 4d ee Sun. 9:30-10:00 ......... ON Ra y > Pare 39.8 | Weather; News Review..... EE +6 o's a 10.9 
Weekly News Review..... WHBQ ...... 10.9 
4. Superman (Adv)............. L Sy PPR aeiy Sas Flamingo.......... Wed. 6:00-6:30 ......... ORS keri tes «pa rade 34.3 | Godfrey & Friends....... a G WERE 6d vege dGen 
5. Soldiers of Fortune (Adv)....WMCT.......... EAE 6 65. n o's hace 2% Sun. 9:00-9:30 .......... Ig co ce RRS ar 4, SES FEDS Whe? chs cece cece WHBQ .,....«.240 
5. The Whistler (Myst).......... WOREIIO. 600 5:0 8% CS bad otha bh Kor Sun: 9:00-9:30" .i........ ar | REECE: 48.0 | Soldiers of Fortune........WMCT ...... 24.0 
7. Inspector Mark Saber (Adv)... WHBQ.......... Bae Sp aes a TUGE, BiG0-OL00: ceca eee. Bee eh votes ick s seas 40.9|The Falcon......... Sci o:s $6.8 EPIL ts on-ad 17.8 
* 8. Ramar of the Jungle (Adv)....WHBQ.......... CR Cusp rea «- SUM. DOGO. . .acls ss. Di pple ay | PACE ORS Sogn 49.6 | People Are Funny.......... WGC. oases 28.3 
Stories of the Century (W)....WMCT.......... WTS elhals ss Seeds yea PP =o are ft ey ORE Oe bare os 35.6 |Our Miss Brooks........++. | RR 14.3 
10. I Led 3 Lives (Dr)............ fy ER ae BM, a'ake's Shak bs Thurs. 6:30+7100 «+ :.-0:0-0.-. Sh ae ae BE OO Oe See eee ee coe eet to 13.2 
TULSA Approx. Set Count—230,000 Stations—KVOO (2), KOTV (6), KTVX (8) 
1. The Whistler (Myst).......... ME 63s So deus Coe? os CREE ee as Thurs. 9:30-10:00 ....... BAT ea Sta eve yo Sey ay 41.9 | News—H. Bogarte.......... 8) Rr yo 
Weather; Sports.......... Re) Beir eee ey o 
2. The Life of Riley (Com)...... gre at Ms wie reese eens Tues. 9:00-9:30 ......... IG. Vans odes RE Sy 45.8 | Million Dollar Movie....,.. KTVX ....... 13.6 
3. City Detective (Myst)......... 24» a CORRE ah a6 Gs rw ds a. Gale wed Thurs. 9:00-9:30 ,....... , Tae Seas BRA ee ER 45.2 | Front Page Detective.......KVOO ....... 8.3 
4. I Led 3 Lives (Dr)........... Es ea chad ats. BAe iis te sPawks eee Thurs. 8:30-9:00 ........ Re fi a ke Oni axmee 50.9|Lux Video Theatre...... eR: p64 oes 18.4 
5. Science Fiction Theatre (Adv) KOTV.......... ee ok sab alt's pole F 0 Mon. 9:00-9:30 ......... ides eae ses od GO 6 KK Enis 54.4 | Million Dollar Movie.......KTUX ....... 24.6 
6. Inner Sanctum (Myst)........ MEME vd kes oes TOG bc o-he s OC 0 te seren Mon. 9:30-10:00 ........ eae eae 8 Sg e++e 51.6} Million Dollar Movie.......KTUX ....... 24.8 
7. D. Fairbanks Presents (Dr). KOTV.......... RI ie a Bee oh Sun. 9:00-9:30 .......... Bs, os itbixe sts n.< meee 43.3 Soldiers of Fortune........KVOO ....... 15.0 
8. Star and the Story (Dr)....... TET «cotta eas. 6 6 COROMEOE t's o chuck hee Mon. 10:00-10:30 ....... WO us's'b oe Ra's OO, tisaiwe BT TOMMMOE sis Shes vadaece ee 5 6 WAS e's 10.8 
9. Buffalo Bill Jr. (W)......... Ss Oe oa Ce saiids v0.6 deaeen Sat: 10:30-11:00.. ........ es ahh bod i BRAC 20.4 | Kid’s Korner......ccce iG hs PE, no ow aics 3.5 
10. Victory at Sea (Doc)........ eye See Ur ae og EI a ae Sun; 9:30-10:00 ......... eee BG. cadens 37.3 ' Drama /Theatre.........+.. OWED. oc aku 13.6 
PORTLAND Approx, Set Count—205,000 Stations—KOIN (6), KLOR (12), KPTV (27) 
1. Death Valley Days (W)....... Mare Me is awa t McCann-Erickson. .. Wed. 9:30-10:00 ........ BOS ETS OO ee ee 54.2 |Godfrey & Friends......... Ce 1. Se 17.5 
2..1 Led .3 Lives: (Dr). :.....60.- BOUIN. 6 Ek sss PAG Te BEE eR Tues. 9:30-10:00 ........ ee es Bas, Coat ca _ 57.5! Mr. District Attorney....... yA ep 16.4 
3. Badge 714 (Myst)............ oy FRR Ae OUT 4 uc ha's Civ eS A Mon. 7:30-8:00 ......... BRE ea ko ein 1 RY RE es 56.7 | Science Fiction Theatre....KOIN ....... 24.8 
4. Waterfront (Adv)............ Lg ARES eae § DAMA. i 940 4k cho bone Thurs. 8:30'9:00 ........ a ae | OAT a 58.4 | Four Star Playhouse........ TEENS aeekaes 25.2 
5. The Whistler (Myst).......... 8 Ly SS Rare SC O4S o TGs ae ae . Sun. $:30-10:00 ......... Ra ie Oat. ora on a1 ee ER. is ate. che ADEE obo 0 0.00 8.9 
6. Meet Corliss Archer (Com)...KOIN........... TR ay SI a Tues. 8:00-8:30 ......... hee aes OG. itivcce 62.7 | Make Room for Daddy...... EGLOR * 04:5) tei 20.8 
7. Life of Rile, (Com).......... SEE) ns '5 45s 5 o's BEM," a) so aie wees ae Mon, 9:00-9:50 .......... OY SPREE ee ae er 53.3! Academy Theatre.......... oe By ee 21.0 
: 8. Wild Bill Hickok (W)........ ROE sa eb aR Flamingo.......... Sat: 5:00-5:30 2. ..68%...% 7 BRE Lae 76:03. uditivs BS Ozark” Jubilee 22... cccesvces ive. ROSS! . 4.0 
9. Mr. & Mrs. North (Myst) ; ,.+ KLOR.......... ATPH es v5 oe fee. COT OO 46555 F054 BOD. 6 ass ike i Peres 35.8 | See It Now... ....4. coceses BMOIN ecoee: 12.8 
10. Western Marshal iW) it hdesy. +. Ree NBO’? 2822 pues. 7:00-7:30 the. Spades). 224 bee 03.490 8950.99 Miltén Merle 2.422 27.04000. PTV 10. aud 98.4 
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CURB FREELOADERS IN VIDPIX 


O’Neil's RKO Soapix? {I QQTEETSBOQT |Ziv TV Makes It a Round Dozen; 











Trade is betting that the first item on Tom O’Neil’s telefilm 


production schedule at RKO will be a pair of soap operas. 


recalled that perhaps two weeks 


It’s 
before the O’Neil-Howard Hughes 


talks got hot, O’Neil brought Harry Trenner (ex-Weintraub agency 


radio-ty veep) into Mutual as 
Station library setup. 


a v.p. and also bought out his 


Latter had worked out a new-~ wrinkle 


whereby he would grant stations rights to the films in perpetuity 
in return for free time for the firstrun for a national advertiser. 

When Trenner sold the entire kit-and-kaboodle to O’Neil he 
had. reaclied the stage where he had signed up several stations 


for his setup. All that was lacking wag a national spo 
the scap operas themselves, of which he had planned two. 


nsor and 
With 


the nucleus of a station lineup signed on the dotted line, O’Neil’s 
next logical step would be to produce the brace of soaps and offer 


them up for sale. Advantage of 


the Trenner plan in selling would 


be that O’Neil could offer the soaps at a low price, since there 
actually are no time charges involved (stations having swapped 
that firstrun time in return for unlimited rerun rights to the film). 
With the RKO facilites at hand, O’Neil figures to put the plan into 


action. 
put a soap opera seires on film: 


If he does go ahead, he’ll be the first to successfully 





Guild Abandoning Film Network 
Plan; Will Sell to All Comers 


Guild Films’ hopes for a film+ 


network which ultimately would 
supplant the> present live chains 
apparently have been dashed. Tele- 
film company last week announced 
a modification of its “working 
agreement” with the Vitapix sta- 
tions allowing it to sell to existing 
networks and also to competing 
station outlets. While announce- 
ment restricted itself to the modi- 
fication of the agreement, it was 
clear that it spelled the end of the 
film network plan, although the 
idea will be retained on a limited 
basis. : . 

Film network idea was first used 
successfully by Guild a couple of 
weeks ago when it sold “Confiden- 
tial File” to Bardahl for alternate- 
week exposure over the Vitapix 
stations. Clearances — good ones 
for the most part — have been 
coming in for “Confidential,” but 
the stations appear to have in- 
formed Guild that in the future 
they won't be able to deliver for 
other shows as quickly or with as 
good time clearances. With the 
realization that the stations could 
not deliver, Guild asked and re- 
ceived the modification allowing 


it to sell to networks and national |- 


sponsors who'll use net facilities. 

Guild had committed itself to 
largescale production plans to sup- 
ply programming for the filmed 
net which was contemplated. With 
the programs in the cans but no 
station lineup to carry them, Guild 
got the modification in the agree- 
ment. The Bardahl deal, of course, 
remains in effect, and in the future 
occasional shows will be sold via 


the Vitapix lineup, but the matter | 


of exclusivity has been dropped, 
and Guild will make its sales where 
it finds them. 


Announcement, which followed 


a series of meetings last week be- | 


tween Guild prez Reub Kaufman 
: (Continued on page 102) 


Don Sharpe, TPA’s 
Coproduction Deal 


Telefilm producer-packager-agent 
Don Sharpe, who over the years 
has done business with half-a-dozen 
different telefilm distribs, has ad- 
ded another to his roster. Sharpe 
this week set a copreduction deal 
with Television Programs of Amer- 
ica for a half-hour dramatic antho- 
logy series to star top names. 
Series would be distribbed by TPA, 
which would also have a hand in 
production (with board chairman 
Ed Small probably in active par- 
ticipation) and would own a piece. 

Title of the series hasn’t been 
set yet, nor have distribution plans. 
Sharpe probably won’t, however, 
produce it via Four Star Produc- 
tion, which of late has been hand- 
ling the filming of dramatic shows 
other than its own “Four Star Play- 
house.” Aside from the TPA deal, 
Sharpe has series distribbed by 





Official Films, NBC Film Division | 
and ABC Film Syndication, to say | 


p mothing of gdiregt network. deals. ; 





> 7 > © 

‘What’s Cooking’ Series 
A skein of 26 half-hour “Whats’ 
, Cooking”’ vidfilms are set for lens- 
ing by Elan-Porter Productions. 
Films, slated for tentative fall pro- 
duction, will be done with the co- 
operation of the Culinary Insti- 
tute of America. 


Aug. 1 Target 
Date In SAG's 
~~ Vote To Strike 


Hollywood, July 26. 


An actor’s strike against tele- 
vision producers loomed as a cer- 
tainty after an overwhelming vote 
in favor of the walkout registered 
by a Screen Actors Guild mass 
meeting Sunday night (24) in the 
Hollywood Legion Stadium. 

Final decision won’t be reached 
until the strike ballots are in from 
the 10,000 Guild members through- 
out the country. With July 31 set 
as the deadline for the ballots to 
be returned, the probability is 
that the strike will start Aug. 1 or 
very shortly thereafter. The three- 
year SAG contract with the tv pro- 
ducers expired July 20. 

Main issues at stake were the 
Guild demands for payments on 
the second run of a teevee film 
|}and an increase in’minimum wage, 
| with a complete impasse on the 
second-run matter. SAG softened 
|its demands on other issues as a 
bargaining point for producer 
compliance on the second runs, but 
the latter have refused to budge 
on this question. 

Complete rundown on the Guild 
demands and the producer’s coun- 
ter offers shows both outfits to 
be fairly close to agreement on 
all other issues. 

On minimums the Guild is ask- 
ing for $90 daily for day players. 
Current rate is $70 with the pro- 
ducers offering $75. SAG is de- 
manding $55 for singers mouthing 
to playback and $125 for airplane 
pilots, with producers offering $50 
and $110 as against current scale 
of $45 and $100. 

On freelance weekly contracts 
SAG is asking $300 for actors and 
singers and $360 for stunt men and 
pilots. Present contract calls for 
$250 and $300 respectively, with 
| producers offering $265 and $315. 
|On three-day contracts the de- 
mands is for $225 for actors, sing- 

(Continued on page 102) 


WCAU’s Autry-Rogers Deal 
Philadelphia, July 26. 
WCAU-TV has. pacted' with 

















Roy Rogers pix. Deal was set by 
| station program topper Charles 
Vanda. 

It’s WCAU’s second major vid- 
pix acquisition this year. Earlier it 
signed with General Teleradio for 





DUE TO RERUNS 


Hollywood, July 26. 

The longtime, small time gravy 
train for tv writers free-loading 
for extra loot by planting extrane- 
ous plugs in teleshows is near the 
end of the road. One of the prin- 
cipal reasons for the derailment 
is tv film, with vidpix producers 
thinking in terms of reruns where 
multiple -types of sponsors are 
involved avoid mentioning other 
products in their scripts. 


Consequently, as the hot-stove 
boys are privately admitting, the 
party’s over, and the days when 
they grabbed a new car, a case of 
whisky or a king-sized certificate 
for inserting that cuffo plug for a 
product are virtually over. Sure, 
they moan, fhey still sneak them 
in occasionally, but it’s not like 
the good old days. : 

For years sponsors, ad agencies 
and networks have beefed over 
the extra plugs for products taking 
a free hitchhike on commercial 
shows, but not until tv film became 
such an important factor in the 
picture did the situation ‘ease up. 

In film tv, the producer is look- 
ing ahead to the rerun circuit when 
his celluloid will be bought by just 
about every type of sponsor. So 
he’s shying away from any product 
plugs whatsoever in his first-runs. 
Only the regular sponsor, with his 
three commercials, gets the plugs. 

Live shows, too, are tightening 
up on the take-all guys, the spon- 
sors furious at the 
at their expense. A number of con- 
tracts now expressly specify there 
can be no mention of other prod- 
ucts on the program. Ail this adds 
up to sad news for the writers, 
'who carried the practice over from 
the heyday of radio. 


Guild's $5,000,000 
Six-Show Agenda 


Guild Films is -talking a shoot- 
ing budget in excess of $5,000,000 
for the completion of 197 half-hour 
episodes for six telefilm -series 
during the remainder of 1955. The 
bulk of the six shows has yet to 
be completed, with plans calling 
for considerable N. Y. lensing. 
With the exception of Liberace, 
none of the strings is airwise yet. 

Plugging the “co-existence of 
Hollywood and N., Y. as television 
production centres,” Guild prexy 
Reub Kaufman has pacted with 
downtown Manhattan’ Biltmore 
Studios to house “I. Spy,” the Ray- 
mond Massey starrer in addition 
to the work going on there cur- 
rently for “The Goldbergs.” The 
Coast has the Ina Ray Hutton and 
Liberace production units; and 
“Confidential File’ though it is 





‘| being shot in various spots, will 


be homebasing in Hollywood with 
Paul Coates fronting. The _ re- 
maining skein, “Brother Mark,” 
with Richard Kiley is being shot 


where Europe. 

Kaufman implied that the chief 
determining factor lensing-site in 
addition to where studio facilities 
‘“are most favorable” is where it 
suits the convenience of the series’ 
star. 


Reed’s Biblical Telepix 


Hollywood, July 26. 
Biblical vidpix series, “His Way, 
His Word,” is being prepped for 
rolling date this Friday (29) by Ro- 
land Reed Productions, Three of 








MCA-TV for the 123 Gene Autry- | 


the half-hour films will be lensed 
/in color first and if overall budget 
for the shows is not too high, series 
| will be produced for syndication. 

| ‘Peg LaCentra, N. Y. actress, is 
}only one cast so far in initialer, 


i*The Fruitless Fig Tree,” to be | 


'shot at Hal Roach studios. Harry 
Horner and Frederick Stefani will 


{the Bank of America 30 features. | direet the series. ;; 


freeloading 


in Munich and on location in else-| 


$7,500,000 Outlay For 5 New Shows 


oe 





Atom-Produced Vidpic 

“General Electric Theatre’s” 
middie commercial Sunday 
night (24) on CBS-TV pic- 
torialized the first use of com- 
mercial atom-electric power. 
Blurb showed the switch-throw- 
ing ceremonies (by Atomic 
Energy Commission chairman 
Adm. Lewis E. Strauss) at the 
atomic generating plant at 
West Milton, in upstate New 
York, last Monday (18). Plant, 
serviced by a GE-built atomic 
reactor, will supply commer- 
cial power to the surrounding 
area. 

What makes the commercial 
a television “first,” however 
is the fact that the George 
Blake Enterprises film crew 
which shot the proceedings on 
the spot drew all their power 
directly from the atom-powered 
plant, marking the first atomic- 
ally-produced tv-film. 


Ziv in Drastic — 
Departure From 
Syndication-Only 


Apparently convinced that to- 
day’s tightening syndication mar- 
ket makes a syndication only op- 
eration uneconomical and unfeasi- 
ble, Ziv Television Programs is 
drastically departing from _ past 
policy and is setting up a national 
sales operation. The traditional die- 
hard against dealing with networks 
(although on occasion it’s pitched 
a show for a national deal)is gear- 
ing up its production facilities for 
the development of new national 
properties as well as building a 
sales force which will concéntrate 
on networks and national advertis- 
ers as well. 

New sales force will supplement, 
not replace, the 76-man syndication 
sales force, still the biggest in the 
business. National sales depart- 
ment will be headed up by Walter 
Kingsley, Ziv’s western division 
manager who will now headquarter 
in N. Y. Kingsley will report to 
sales v.p. M. J. (Bud) Rifkin, who 
maintains supervision of both syn- 
dicated and national sales. Ziv 
has also set Allen Johnston as west- 
ern division manager for national 
sales and Russ Clancy as his coun- 
terpart in the east, both report- 
ing to Kingsley. Chicago berth, cov- 
ering the midwest national ac- 
counts, is still to be filled. 


Ziv has been the industry die- 
hard against network exposure for 
its product, as well as the original 
pioneer in telefilm syndication. 
But the stresses of the syndication 
business have created a_ trend 
among syndicators toward concen- 
trating in large measure on na- 
tional sales. Apart from the fact 
that there’s a larger potential gross 
in national business, a _ national 
deal cuts down overhead and in- 
sures a quicker return on produc- 
tion coin. Once a syndicator has 








| 


his belt, he can coast even if mar- 
ket-by-market syndication business 
is bad. While Ziv still retains the 
most powerful syndicated sales 
operation in the business, it has 
(Continued on page 102) 


‘SCHLITZ’S $1,500,000 
_ ‘PLAYHOUSE’ RENEWAL 


Hollywood, July 26. 
Meridian Productions yesterday 








(Mon.) received a firm 52-week re- | 


newal of “Schlitz Playhouse of 
| Stars” vidpix series, with produc- 
tion. coin amounting to approxi- 
mately $1,500,000. 

Producer William Self plans to 
| begin production early in October. 
It marks the fourth year for the 
| telepix series, / 


¥ 


a couple of national deals under | 


I 


Ziv Television Programs, in a 
drive to reassert its dominance in 
the telefilm field, is launching its 
biggest production slate to date, 
with five new properties current- 
ly in preparation and involving a 
production layout of $7,500,000. 
New properties are geared for na- 
tional sale in a drastic departure 
from Ziv’s previous policies (see 
separate story). 

New properties, all of which in- 
volve top stars, are a “Dr. Chris- 
tian” series with Jean Hersholt 
and McDonald Carey; “I Love .a 
Mystery,” the old Carlton E. Morse 
radio longrunner; “Mr. & Mfrs. 
Theatre,” an anthology series with 
a top husband and wife acting 
team as permanent cast members; 
and “Craig Rice, Women Detec- 
tive,” based on the mystery writ- 
er’s works and with Barbara Stan- 
wyck a strong possibility for the 
lead. The five new properties, 
together with seven currently in 
production for straight syndication, 
gives Ziv a total of 12 in the works, 
about tops in the telefilm field. 

All the properties except “Dr. 
Christian” are in the pre-produc- 
tion field, with key casting yet to 
be done. In the case of “Mys- 
tery,” a host-narrator is yet to be 
signed (show will be a_ mystery 
anthology instead of the serialized 
format with permanent cast, as in 
radio). Rex Harrison & Lilli 
Palmer are being dickered for the 
“Mr. and Mrs. Theatre” series, but 
aren’t set yet. . 

On the “Christian” series, to 
which Ziv acquired rights from 
McCann-Erickson (repping Chese- 
brough Mfg., owners of the radio 
series), the firm has assigned eight 
writers, including Howard Rodman, 
Howard J. Green, David Boehm 
and Albert E. Lewin. ‘Man Called 
X,” which Ziv bought from cre- 
ator James Saphire will be scripted 
by William Templeton and Les 
Crutchfield. Lawrence Lipton and 
Douglas Morrow are set as writ- 
ers on the “Craig Rice” series, with 
the authoress acting as a consultant. 


NTA’s $1,000,000 
On Fabulous 40 


National Télefilm , Associates has 
passed the $1,000,000 sales mark 
on its “Fabulous 40” feature film 
package comprising late J. Arthur 
Rank, Alexander Korda and Ilya 
Lopert British entires. NTA has 
sola the package in a total of 30 
markets, including its split sale 
in N.Y. (WOR-TV took 11, WCBS- 
TV. the other 29), with all other 
sales involving the entire package. 

Among the new markets sold 
are Detroit (WXYZ-TV), Columbus 
(WTVN-TYV), Kansas City (WDAF- 
TV), Seattle (KING-TV), St. Louis 
(KTVI-TV), Omaha (KMT-TV) and 
| Syracuse (WHEN-TV). Also in- 
cluded is the $75,000 one-shot 
|deal made with NBC-TV for a 
|““Producer’s Showcase” presenta- 
jtion of “The Magic Box,” one of 
| the original “Fabulous 40” that’s 
| been withdrawn from the package 
|for the network showcasing. It’s 
| still 40 pictures because of the late 
| addition of Carol Reed’s “The Fal- 











len Idol.” 


“SAM SNEAD SHOW’ 
DISTRIB RIGHTS SET 


RCA Recorded Program Service, 
| which of late~has been expanding 
its telefilm catalog, has picked up 
| distribution rights to “The Sam 
| Snead Show,” a series of 39 five- 
| minute films starring the golfer 
land produced by Scope Productions 
of Indianapolis. Deal for the series, 
shot in~both black-and-white and 
color, was set by Paul White, re- 
cently-appointed consultant to the 
RCA division, 

Snead show, incidentally, is the 
second golfing segment to appear 
in syndication. First was the “Jim- 
my Demaret Show,” a quarter-hour 
| color Serjes 
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A Field Day For the Plug-Uglies 
7 Millions of Dollars in Free Network Air Time as Radio-TV Fall Prey to ‘Cuffo 
Carriers’; Writers, Stars, Producers Susceptible to Brand-Name Mentions 











(The author of the following, a network executive, prefers to remain anonymous) 


There is a cluster of prosperous television and radio 
advertisers spread-eagling our costly airwaves, of which 
the collective sales departments of our big networks are 
blissfully unaware. This situation is readily understood 
when it’s recognized that they buy no shows, stake out 
no formal: contracts for valuable time franchises and 
rarely deal through reputable advertising agencies. 

Yet their brand name products,\are known to millions 
of viewers and listeners, and are treated with respect and 
cooperation by our leading performers and producers. 


Shrouded in anonymity on the sales floor and in the 
hallowed precincts of the top-side executive chambers, 
their merchandise is extremely well known to producers 
writers, directors, and press agents. 

These “plug” merchants get millions of dollars of free 
air time in exchange for various forms of largesse, a 
bounty that is never audited by the official network book- 
keepers. : 

They check the Nielsen and Trendex polls with as care- 
ful a scrutiny as a Procter and Gamble account executive. 


These “cuffo carriers” work in many and diverse ways. 
They fly important guests to budget-strapped producers, 
donate prizes to quiz contestants, wrap rented fur stoles 
around camera canaries, perform a myriad of services, 
not the least of which is providing stars and writers with 
their choice of cash or liquid spirits. 


[ Ite Origins T 


I don’t know the origin of this mutual exchange but I 
would suspect it started with showmen on shoestrings 
whe planted advertising three shects with local merchants 
in exchange for Annie Oaklies. : 

A milder form of this practice still continues in the 
legitimate theatre but a plug for the deodorant sprayer 
or a typewriter used in Act Three, Scene One, Courtesy 
of Royal, is gracefully concealed in The Playbill and found 
only by a guy who had one too many, looking for the 
house physician’s name. ‘ 

The radio chumps fell prey early in kilocycle history 
when the quiz and audience participation programs had 
their ill-famed innings. Why give up coin of.the realm 
when the equivalent amount could be given in merchan- 
dise? 








As the competition between the quizzes mounted to the 
hysteria stage, the shrewd pluggers found themselves 
in a seller’s market. The longer the plug, the better the 
loot. When “Stop the Music” knocked off poor Fred Allen 
I think it had an advance edge in listener popularity by 
just counting the pluggers and their relatives who listened 
each Sunday. 

Comedy writers were early converts to the lures of these 
loaded Lolas. Trade names sneaked into many a top flight 
radio show. The terms were reasonable, Plug. Slug. And 
clever jokemen had no trouble passing off a Hadacol or 
Blue Cross mention as a legitimate pre for a joke. 
When the comedy stars were queried by ‘anxious execu- 


tives, they either reasoned that the jokes fit a situation . 


or that it kept the “boys happy.” 





| Wanta Buy a Mixmaster? | 





Of course there were incidents: 

One greedy scripter had a deal for one “plugger” almost 
exclusively. Except the plugger only paid off in his prod- 
uct: fruit mixmasters. The writer wound up with 16 of 
the gadgets. In order to convert them to cash, he was 
forced to take an ad in DAILY VARIETY offering them at 
half their retail price. He suggested that they would make 
lovely Xmas presents. 

A firm which has made a handsome business of nego- 
tiating “plugs” sent out a mimeographed form listing 
those shows on the air that were susceptible to brand- 
name mentiéns. One show, definitely guaranteed was “Our 
Miss Brooks.” The form was duly mailed to Colgate- 
Palmolive. Perhaps CP would like a free mention on this 
important show? 

They might have, except they sponsored the show to 
the tune of some $30,000 a week. 

An uniniated press agent, anxious to get into the plug 
racket, forgot to check the procedures. He induced a cer- 
tain comedian to “plug” a certain product, in return for 
a case of the finest Scotch. The comic, whose ratings were 
falling off with the same alacrity he was falling off the 
wagon, acquiesed. But he wanted the Scotch imimediately. 
The deal was made, the Scotch delivered; the plug duly 
aired. The Scotch cost the press agent $90. When he came 
to collect his fee, he received $50. ; 

“Oh,” explained the middleman, “that’s the price for 
that stumblebum. He’s about to be cancelled.” 








| It Ain't Easy | 








Securing these plugs is not easy game. Often the “plug- 
ugly” wants proof. One of the producers had what he 
thought was the best system. He bought a tape recorder 
and turned it on for the evening when he was expecting 
his rewards. He went out on a particularly productive 
plug evening, put came home only to discover his baby 
sitter had wiped off the whole evening’s work so she 
could test her singing voice. 

I can of course understand the results these plugs can 
get such illustrious products as Paramount Pictures. 
United Airlines, Manischevitz Wines, Blue Cross, and that 
beloved benefactor of the boodle, Mr. Arthur Murray, but 
the one that always shattered my logic was an emporium 
known as Hess Bros., Allentown, Pa. 

Time and again I would hear some irrelevancy pinned 
on the trade name Hess Bros., Allentown, Pa. Now I’m 
sure this must have pleased Mr. Hess (if there is or was 
one) to hear Henny Youngman or some other great star 
tell the nation about his store. 

But never did I experience or hear such a scene as this. 

WIFE: Darling, lend ‘me the keys. to the car. I hope 
it’s gassed up. Have to go shopping. 


' different direction. 


HUBBY: Keys to the car? Gassed up? To go to 


Bloomingdale’s? 
WIFE: Not Bloomingdale’s silly. To Hess Bros. 
Allentown. That’s where all the tv stars shop. 
i It’s supposed to be quite chic. 
The method of handling free plugs is divided into about 
four sections. 
(1) To get some important picture name, it is often 


necessary because of contractual commitments, to , 


plug the picture company’s latest product. You 
know the bit. Angela Lansbury was seen through 
courtesy of MGM, makers of ““The Prodigal” 
starring Edmund Purdom, Lana Turner and a cast 
of thousands. : 


(2) To get prizes for a show that hasn't earmarked 
this stuff in the budget. 

(3) To arrange air transportation for guests. Ralph 
Edwards flies all his “This Is Your Life”. long 
lost friends. “What’s My Line?” wouidn’t think 
of having a lady pretzel bender stump the panel 
without the help of American Airlines. 

(4) To get comics and writers to mention products. 


No matter what the pattern I believe this is a serious 
business. We have all been guilty of this practice. You 
ean’t penalize one performer and not another. You can’t 
let one packager make the tieup and stop another whose 
influence is less felt. 

I am shocked that respectable advertisers have not pro- 
tested and that the, networks have not taken the proper 
policing. 

I_am convinced many great and intelligent entertainers 
fail to realize that they are giving far, far, more than 
they are receiving. 


I think Frank Stanton has suggested a tough, practical 


solution plan. To charge off each and every free “plug” 


mention as part of the prescribed commercial time alloted, 
when guest performers indulge in this petty larceny, the 
plugs should be deducted from the act’s fee. It isn’t hard 
to catalog the plug products. Any pressagent can rattle 
off the “plug uglies” as easily as he can Lindy’s menu. « 

And when that plug-cleansing day comes, so help me 
I'll stop taking my mambo lessons at Arthur Murray’s 
buy my Haig & Haig retail, and make my wife go back te 
Bloomingdale’s. 


3-D TV 


By IRVING GITLIN 
(CBS Director. of Public Affairs). 


An advance look at the ’55-’56 season reveals such ful- 
some, opulent, large-scale endeavors that observers are 
questioning whether it can all be squeezed into a stand- 
ard 21-inch sereen. CBS Public Affairs will be pressing 
the capacity of the home receiver in a new and perhaps 
We unveil our hitherto secret plans 
for 3-D TV: television’s third dimension-—-depth. No spe- 
cial polaroid glasses are required, no fancy attachments 
for your set. For television in depth is no optical illu- 
sion; we are talking about the most concentrated, inten- 
sive use of television as a reporter of events and illumi- 
nator of the human scene yet undertaken by our young 
medium, 


Television in depth is television with something to say. 
We are just beginning to appreciate the meaning of the 
now-cliche statement: “television is an intimate, personal 
medium.” ~What television has to say is addressed to two 
or three people in a living room somewhere in the coun- 
try. It is not addressed to that audience of millions we. 
count up so proudiy. What television has to say is of per- 
sonal importance to that single family—they look to it for 
their news, their entertainment, and yes, their standards 
of behavior, their unspoken sense of being part of Amer- 
ica in a changing world. The tools are now at hand: we 
now have the techniques for telling reality stories simply 
and with dramatic impact. “The Search,” “Adventure,” 
and “The American Week” have demonstrated some of 
those techniques. For the fall of '55, look for the fruition 
of those techniques. ’ i 





TV Is a Microscope | 





What are they? They boil down to one idea: television 
is a microscope, not a telescope. That family in the liv- 
ing room wants more than a panoramic view of the broad 
canvas of events—they want close contact with the real 
people, the real ideas, the real events that shape our 
world. Television can fulfil this want only by moving up 
close, taking a deep, probing look around us, and by re- 
porting with intimacy, honesty, and objectivity what we 
find. The range is splendid: what Dr, Frank Stanton calls 
“the exploration of nothing less than our whole American 
social future.” But the scale is fine: up close, intimate, 
inside events, 

So look in 1955 for television in depth: in new hour and 
a half reality reports which will illuminate the heart. of 
major social problems; in our “Air Power” series of stag- 
gering drama and hair-raising national importance; in a 
new “Adventure” of broader scope and novel attitude; 
in a new concept of religious programming; in a wider- 
ranging “Face the Nation” (Molotov is only one of many 
hitherto’ unreachable statesmen who will appear on this 
program, which in its first seasan has moved to a position 
of preeminence in news-panel discussion programs): in 
that jewel of programs for children and their parents, 
“Let’s Take a Trip,” which will travel not only across 
America but into neighboring countries for exciting live- 
remote explorations of our world; in the rerun of “The 
Search” as a result of popular demand; in others on the 
planning board, 

Broad-scale?—-yes; exciting?—we hope; costly?—in the 
millions of dollars; worthwhile?—these programs are at 


WHAT ARE YOU DOING, SON? 


By DAVIDSON TAYLOR 
(Vice President, Public Affairs, NBC) 


When I go to see my father, now well over 80, in Mis- 
sissippi, he always asks me, “What are you doing, son?” 

I take a deep breath, and start, but maybe get too tech- 
nical. His attention wanders. “How's your health, son?” 
he says. Fine, I tell him. 

Then we go to church.and see Mr. Powers, who runs 
the telephone company in Brookhaven. “Dave, I hear you 
on the air,” he says, and he pats my shoulder and smiles 
at me. I never say that I stopped announcing in 1953. 

None of this surprises me. It is by_no means clear to 
everybody what Public Affairs is or are. “tse 

Now, Dad, here it is, on paper. I work at the National 
Broadcasting Co., in the program department, of the tele- 
vision network. We work for the television network of 


which Richard Pinkham is in charge. We work for the 
radio network too, and for the stations that are owned by 
NBC, radio and television. peat 
Now here is what I do. gS: 
Public Affairs is the real world part of NBC television 
and radio. It means non-fiction. It means actuality. It 
means the part of our programs which draw on history, 
the arts, the sciences, and current affairs for content. It 
means the part you can’t make up out of your head. 
Maybe the real world description is not too clear. 
Jimmy Durante is. as real as a rock. Robert Montgomery 
and Fred Coe are as involvéd with non-fiction as they 
are with fiction. What I am supposed to do is try to satisfy 
the wish of Americans to know more, understand more, 
enjoy more by television and radio. I’m not alone on this 


¥ 
. 


It might be a little clearer if I told you what the people 
who .work for me are doing next; I will skip most of 
what they have done recently. I also work hard for the 
people who work for me. ae 


| What Will It Be Like in 76? «| 


Ben Park, who is next to me in charge of our ‘enter- 
prise, is working on a television show called “Tomorrow: 
1976,” which is about what family life will be like in ‘our 
country when the country is 200 years old. He also is 
working on ‘Mr. Wizard,” a science show for children; 
“Ding Dong School,” Dr. Frances Horwich’s program for 
youngsters, and “Zoo Parade,” which is about, animals 
and will soon be showing film of how animals live in 
Africa, but mostly “1976,” which NBC President Sylvester 
L..Weaver instigated, . 

Barry Wood, our director of special events, is working 
on a series of programs called “The Wide Wide World,” 
which will take you to all places you and I have wanted 
to go and haven't been yet. That’s Mr. Weaver's idea too. 

Henry Salomon is working on a series of films called 
Project 20, an hour or an hour and a half each, which 
when finished will be a dramatic history of the first haif 
of the Twentieth Century. He has a piece in another part 
of this paper, and it explains what he is up to. 

Bill McAndrew, the head of our news, is in Europe 
now, and before this is printed I will have been with him 
there to talk our work over with him and the men who- 
head NBC’s offices in Europe. His major immediate field 








‘ahead is the political conventions and the elections next 


year. 

Tom Gallery heads our sports. He has just:done the 
All-Star Game and the National Open Golf Championship, 
and is working now on the World Series, NCAA Football, 
the Davis Cup and the National Singles. 

We are working with the NBC Television Opera Thea- 
tre and Samuel Chotzinoff who arranges these operas in 
English has published the first. volume of his autobiog- 
raphy, titled “A Lost Paradise,” which I am sending you. 
He wanted to call it “The Milk of Paradise,” but his 
publisher decided that too few people had read Coleridge’s 
“Kubla Khan,” and wouldn't know what the title meant. 
The operas are wonderful. 

Bob Graff is producing films of talks with great men 
of our time, mostly older men, and soon people can see 
Pablo Casals and ex-President Hoover and Nehru talking 
about what they have learned, or will never learn. 

Bob also filmed a color program in India which Ted 
Mills is producing, and which will feature Nehru and 
Chester Bowles, our former Ambassador to India. If you 
have the right kind of set, you can see it in color on 
television. Bob is also trying to get film photographers 
into Russia so we can see what is going on there. 

Ed Stanley, who is in charge of what we call publie 
service, has been in Brussels working on an international 
conference of Christians and Jews, and when he gets 
back he will be immersed in our religious and educational 
and discussion and talks programs. 

Joe Meyers is putting on the radio “Biographies in 
Sound,” which are life stories of famous people told by 
the people who know or knew them. 

Reuven Frank is doing a new show called “People.” 
and special television reports like ‘‘Meeting at the Sume 
mit,” and other television programs which are to help 
people understand the news. 

Then we try to get good materials for “Monitor,” 
“Home,” “Today,” “Tonight,” and any other show that 
depends on facts. 

That gives you some idea of what I’m doing, Dad. But 
it’s only a beginning for what we want to do. Publie 
Affairs really means the affairs of our country which are 
of vital interest to private citizens. 

There’s just one more note I wanted to add: In addition 
to working for ourselves and for the network, we all are 
working for the people of the United States, for whom 
the best is none too good, 





the ethical core of the most powerful communications me- 
dium devised by man. It is not just.an interesting fact that 
television regularly produces programs like these (some- 
thing Hollywood or boxoffice media have not done); teie- 
vision must produce them. The need ‘is too great, the 
responsibility too high, not to pour our best efforts into 


the task. And with a new concept of 3-D TV—television 
in depth—look for a new vitality and excitement in Pub- 
lice Affairs prograhis next sédson. 
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Stating the Case for the TV Writer 





How Not To Write a TV Play 


” 

You sit down to do a piece on “The Problems of the 
Television Writer” and immediately there’s an entire 
new problem to face. What are -the problems of the tele- 
vision writer? This takes pondering, but ultimately, with 

a gigantic mental effort, you come up 

with the answer. Not that the answer 
i}. is obvious or anything, but when you 
tell it to your wife after explaining 


naked to find it, she says, “I know. 
What do you want for supper?” 

If she doesn’t know enough to stay 
out of these really deep things... 

At any rate, the problems of the 
television writer, or of this one at 
least, can be boiled down generally to 
one word. Writing. Getting the 
words onto the paper. 
ally, getting the words onto the first 
page. t 





Reginald Rose 


Each writer has his own work pattern, created to serve 
his own peculiar thought processes and _ established 


through an agonizing period of trial and error. Mine, 
such ag it is, is quite simple. I retire to my office (con- 
veniently located-just adjacent to the terrifying din of the 
kitchen) at nine a.m., and stay there, pouring out reams 
of dialog until 12:30. Three,-and a half hours of con- 
centrated effort six days a week is sufficient time for 


any writer worth his salt to corner the television market. © 


This is what I say to myself each morning. After all, 
three and a half hours of work represents approximately 
12 pages of script. This adds up to 72 pages per week, 
which is just the right length, with trimming, for a one- 
hour drama. Taking off two weeks for a vacation, and 
another two just to be sporty, leaves me 48 weeks of 
-werk, and obviously, 48 one-hour plays per year. Last 
year I fell short of this reasonably simple goal by a mere 
41 plays. How does this happen? 


| First You Get the Kids Off | 
Perhaps if a typical work séssion were analyzed this 








puzzling situation might be cleared up. ee 


The session in question commences punctually at 9 a.m. 
The children have left for school, the house is still, the 
creative mechanism is clear, sharp, impressively eager, 
and the body is seated at the work table. Let it be stated 
here that a new script is about to be begun, and that it 
is plotted down to the last fine detail. The pencil is 
raised, and magically, without apparent effort, it writes 
perhaps the most stimulating words in all literature: 


Page 1 


A pause. A minute examination of the pencil point. 
A Six-foot, nine-inch trip to the pencil sharpener. ~ (This 
distance has been measured accurately the day before, 
during a work session, with tape measure kept .handy 
for such purposes.) Sharpening process and return trip 
to work table merely serve to intensify eagerness to place 
word to paper. 

A swift glance at what has already been accomplished 
followed by an anticipatory chuckle. ‘“‘Page one, eh? Hah!” 
A lightening move of the pencil, and a reappraisal of 
what has been done: 

Page 1 

A pause, A series of baton-like twirls of the pencil, 
adroitly planned so that-reading matter on pencil ends 
face up. “Made in USA—Dixon Ticonderoga—1388— 
No. 2.” Now, (a secret grin) what would happen if..... oh, 
we not! “2 No.—1388—Ticonderogo Dixon—USA in 

ade.” 

And now the nonsense is over. Head bends, arm is 
poised, and entire script suddenly springs into brilliant 
focus. Here we go! Might do 15 to 20 pages today in- 
stead of 12. It did say 18 a day would be finished in 
four days instead of six. Two extra days a week. Could 
start a novel. The hell with that! Will settle for 12 pages. 
Ready, go! 

Now how to do we see this scene? Have to study it. A 
glance out of the window at lovely vista of solid brick. 
Glaze settles over eyes. Supposing the Giants-won 18 
out of their next 20,.and Brooklyn...... Telephone rings. 
Into kitchen to answer. This fellow says will plan my 
estate without charge or obligation. Plead with him not 
io insists that he has to. Will see him tomorrow 
a ‘ 


| Here We Go Again | 


Back to work table after futile five minute session 
spent trying not to pet small beagle dog residing in 
kitchen. 

And now for the flood of words. Ready? Go! How 
come can’t look cross-eyed with both eyes? There’s some- 
thing wrong with left eye. I mean it certainly ought to 
go over as far as right eye. Maybe if I cover the right .... 

All right. Let’s get this done! Count out exactly 12 
pages of yellow paper, and cover them with shrewd dialog 
and intelligent business by 12:30. Twelve pages. That's 
nearly 1/42 of a ream. How about that? Whip through 
a ream in 42 days. Not bad going, eh? Kitchen doorbell 
rings, Frantic race with wife for door. Close win. Open 
door. Butcher’s boy stands there triumphantly, laden with 
veal. “Wowee,” he says, “have I got a story for you. All 
you have to do is write it up. There’s this dissolute 
Pee oe 

Back to work table, morning newspaper under arm. 
Brief glance at headlines. Long appraisal of shipping 
news (Drottingholm’s in, by George!), shopping news (kale 
is cheap, tasty, nourishing!) and other vital items (Miss 
MsCorkindale Reveals Troth!). Wonder if people really 
appreciate Don Mueller? Steady, sharp eye, great wrists, 
and look at that old average! Now, supposing he pumped 
out 18 hits in his next 20 at bats... .. 

Sack to work. “Page one, eh?” 
Telephone again. Don’t answer it! Wife will. Wait, in 
an agony of suspense. She does. Some girl friend or 
other. Ear-splitting wail from bedroom. “It’s for you!” 
Race to*‘phone, beaming. Pick it up. My agent. “Hey 

(Continued on page 32) 








Seventy-two to go. 


that you practically stripped your soul - 


And specific- ~ 





Paddy Chayefsky Cites Host of Examples 
To Support His Argument That The 
Best Dramatic Writing Being Done 
In the U.S. Today Is on Video 





By PADDY CHAYEFSKY 


I occasionally get asked whether I intend to continue 
writing for television now that I have finished a successful 
film. The inference here is that I have graduated from 
the minor leagues and made good in the big time. There 
is nothing minor league about tele- 
vision. The’ simple truth is the best 
dramatic writing done in our country 
is being done on television. There is 
nobody I can think of who has shown 


than Robert Alan Aurthur or J. P. 
Miller of Tad Mosel or Reginald Rose 
or quite a number of others. There 
is, in fact, no play on Broadway to- 
day except “Cat On A Hot Tin Roof” 
that would have excited much com- 
pee if done on Fegan Play- 
ouse” or “Studio e.” And even 
Paddy Chayefsky «Cat On A Hot Tin Roof,” divested 
of its tabooed dialog; would have been noted only as the 
work of an interesting talent. : 


It is certainly true, as. pointed out in a recent article, 


that the few television writers who have tried their hands 
at stage plays have not done well at all. Only Richard 
Nash achieved d4ny acceptance. On the other hand, there 
have been no established playwrights who have earned 
any success as television writers, and there have been 
more than a few who tried. I think this only illuminates 
the difference between television drama and stage drama 
as being one of technical approach rather than one of 
talent or quality. As for the movies, Hollywood is shame- 
lessly marauding the ranks of television writers to do 
their work for them. In any event,’ when you stop and 
think, just who is writing better dramas than the con- 
tinually expanding group of practiced television writers? 


Just offhand I can recall seeing quite a few first-rate 
shows on television in the last year, and I am anything 
but an inveterate television-watcher. A week or so ago, 
I turned on my set and stumbled into a splendid drama 
of suspense and character by George Bellak entitled 
“For The Defense,” and, in the same way, I saw a show 
some months back written by Howard Rodman and star- 
ring Nina Foch and Edward Andrews, whose title I have 
forgotten but whose scenes will remain with me for 
years. I remember yividly “The Rabbit Trap” by J. P. 
Miller and “Shadow of a Champ” by Robert Alan Aurthur, 
and a charming piece by James Yaffe called “Six O’clock 
Call.” 





| Some Worthy Remembrances | 





There have been two or three shows by Tad Mose! evi- 
dencing extraordinary sensitivity and craftsmanship. I 
didn’t see ‘Patterns’ by Rod Serling, and I think I’m 


the only one in the world who didn’t, but I did see . 


Reginald Rose’s “Twelve Angry Men” and was deeply 
stirred by its intense morality. ‘Comedy is very difficult 
to write on television because it is a stylized craft needing 
an audience. Yet Gore Vidal’s “A Visit to a Small Planet” 
was as artful a high comedy as has been around in some 
years, and several of David Shaw’s shows, had they had 
the benefit of live response, would have been as loudly 
comic as anything in the current theatre. I saw half of 
a fine problem play by David Davidson, and I was gen- 
uinely sorry I hadn’t the foresight to have turned the 
set on a half-hour earlier. There was a very funny adapta- 
tion of “No Time For Sergeants” not so long ago. I have 
seen some singularly fine half-hour shows. There were a 
couple of “Big Story’s” by Mel Goldberg and one by 
Paul Monash, 

I have written down these shows just as they have 
wandered into my head, making no real effort to remem- 
ber. Needless to say, I have omitted many others that I 
never saw. Yet, casual as my list is, it provides enough 
fine dramatic entertainment to have boomed more than 
one Broadway season. Nor do I think I can recall half 
as many movies that I have enjoyed in the past few 
years, 

There was a time when I was annoyed at being called 
a television-writer. I thought of myself as a legitimate 
playwright, and the term, “television-writer” carried with 
it a vaguely demeaning connotation. That certainly isn’t 
true any more. I am proud of my werk in television and 
of the company I keep. The television writers I know are 
the most professional, talented, and responsible young 
men around. I think they bear their work with dignity, 
and it is time for the proper respect and attention. 





Garvo, to be alone. 


TV In Our Society 


Television has the defects of its virtues. A nation 
whose living rooms are piped together, so to speak, via 
television, is a nation of greater cohesiveness than other- 
wise. But the unwanted twin of cohesiveness is con- 
formity. Is it up to the television industry alone to deter- 
mine how we can have the strength of cohesiveness with- 
out the sticky glue of conformity?—or has not society 
some answers to work out here strictly on its own ac- 
count? 

Similarly, the more we provide information and serve 
as the eyewitness to events great and small, the more 
we threaten the privacy of the individual; here society 
will have to determine the balance it wishes to strike 
between its curiosity and its sense of wanting, like Greta 
Frank Stanton. 


more insight, theatricality, and talent. 





LO, THE POOR PIONEER 


By MAX LIEBMAN 


Once upon a time there was a pioneer named Davy 
Crockett, a man whose imme“iate lifetime was curtailed 
rather abruptly at the Alamo before he ever had a chance 
to cash in on any capital gains deals that might have been 
lying around. Unfortunately for Davy, 
there was no Pat Weaver lying 
around, either. “The Wide, Wide 
Alamo” would have made a hell of a 
spectacular and Davy’s heirs and as- 
signs could have sold the rights for 
a tidy little sum. 

Such has been the slow tempo of 
history, however, that it took Davy’s 
ghost 119 years to catch up with .a 
gentleman named Walt Disney. The 
pioneer of those days never had a 
chance. 

But the tempo of history during 
the past decade has accelerated to 
the point where an announcement that Dave Garroway 
would remote next Tuesday’s “Today” from the moon 
would rate maybe a One-column head instead of a stop- 
press banner. Things develop so fast these days that a 
man who makes a major mistake one week can profit from 
it the next—instead of having to wait 119 years for a 
retroactive funeral. ~ 


| From ‘Spurs’ to ‘Soldier’ | 


Take me, for instanee—if it won't spoil your breakfast. 
After our last ‘spectacular of the season, “The Chocolate 
Soldier,”. which was received on a gratifyingly friendly 
basis by the press, people kept calling me up to say it 
was a far cry from “Satins and Spurs” and I must have 
learned a lot during the season. 


Well, it’s true. I did indeed learn a lot. i learned that 
a pioneer these days is a guy who has to get out from 
under or be crushed like an innocent June bug. He is a 
guy who has to invent onion soup and then go swimming 
in it to prove his point. By the time the chef at 21 has 
gotten around to’ accepting it as de rigeur, the pioneer is 
half drowned. : 

For instance: 

Our -first pioneering attempt last season was an orig- 
inal musical comedy, complete with original book and 
lyrics. The project was promoted, touted, ballyhooed, ex- 
ploited, publicized, and advertised as the most spectacular 
thing ever to hit television. Nothing and no one could 
possibly have lived up to the advance drumbeating. The 
press notices following the event bore no recognizable 
resemblance whatever to the press notices that preceded 
it. 

Yet, now I see that other original musical comedies are 
being planned as spectacular offerings for next season. 
Hmm. 

In our very first revue, we presented a 15-minute bal- 
let called “Filling-Station,” which was performed by the 
City Center Ballet. This was an established work, yet the 
reaction was that of a mother whose child has been ex- 
posed to the measles. Now I see where a full-length 
Sadlets Wells ballet, 90 minutes worth of it, will be pre- 
sented as a spectacular next season. Hmmmg 

We were constantly taken to task for persisting in pre- 
senting our shows in color. There weren’t enough sets 
to warrant a color operation such as ours, they kept tell- 
ing us. The compatible black and white results were not 
satisfactory, they kept telling us. But color programming 
for next season is being expanded, they keep telling us. 
Hmmmm. 


| And Also Gee Whiz! | 


We bore the full brunt of the word “spectacular,” a 
word which quickly translated itself into “stigma.” We 
were bragging, we were over-extending, we were bulldoz- 
ing the public. So today the word is accepted as a desig- 
nation, not a boast, pure and simple, and any non-dramatic 
show over 31 minutes in length is called a spectacular. 
Gee whiz. 

I learned something else, too. It’s one thing to start 
off a season with a generally set and accepted format— 
say a situation comedy with established characters and 
story line. But it’s something else again to start off with 
nothing but 90 minutes of time to fill. Faced with such 
a prospect, everybody—and I mean everybody—becomes 
a producer. 

I learned this about that: be the boss. Be kind, be gen- 
tle, be reasonably reasonable, be sweet and understand- 
ing—but BE THE BOSS. And if it’s necessary, as it some- 
times will be, be nasty about it. Forty-seven different 
people with 47 different ideas cannot produce a show. 

A commanding general, to use an easily understood 
analogy, is assigned certain basic and important responsi- 
bilities, chief among which is “win the battle or get out.” 
He can delegate duties and functions, but he cannot dele- 
gate the basic responsibilities which are his alone.- He 
makes the final decisions. And in the better armies, every- 
body else goes along with them. 

A producer may not wear stars, but he has to deal with 
them. He also has to deal with sponsors and their rela- 
tives, agency executives, network executives. All these 
people, like a general’s staff, have clearly defined po- 
sitions. But so, too, does the producer have a clearly de- 
fined position. Unless he makes the definition brilliantly 
clear, he is lost and the battle is lost—and a lot of indi- 
vidual incomes are lost. This is not considered helpful. 

The pioneer, in the final analysis, is a guy who must 
survive to be praised, not buried. If he is going to be an 
effective pioneer, he must be given his head and allowed 
to run in his own chosen direction. And it is not, in these 
days, a lonely race he is running. It is a gamut. Peo- 
ple bet on him. If he manages to emerge alive, he is so 
covered with blood that even “Medic” wouldn’t touch him. 

Well, the “Medic” boys survived too. They ran a good 
race against a tough redhead and proved that something 
new and different can be successful. 

I’ve learned one other thing. It doesn’t hardly pay any 
more to try to teach somebody else. In this business, you 
have to learn for yourself. 





Max Liebman 
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YOU GOTTA 





By AL MOREY 


(Kling Film Productions) 
Chicago. 


n office build on Advertising Row, two bustling 
vasemmuibanesdale yagi floors apart—seem to have 
nothing in common. oe a es 

One~is a long established, g eatrical agency, 
engaged in just about every phase of modern-day show 
business. . 

The other is rather new—one of the nation’s leading 
research organizations, a group of social scientists con- 
ducting motivation studies for aang 

‘ Business today knows that the consumer—as 
vetted tf social and economic groups—has been changing. 
Mr. Business man may be conservative in his politics, but 
he’s become almost radical in his pursuit of anything now 
that will improve his business. : 

And motivation studies—finding what makes people do 
what. they-do, or what makes them buy—are proving & 
great help. The result: this organization is very successful, 
seemingly overnight. Y a ; 

The theatrical agency, contrariwise, owes success to 
the fact that it heard er to change its basic thinking 
in over 25 years. The personalities it represents like it 
ar ny" liberal in their politi 

le generally ma ra politics, 
wk a ot tighter oot at tate business—understand- 
ing of their audience, the material they use for comedy 
situations, dramas, characterizations—they are ultra 
reactionary. 

Show business is the ever-never land where people 
never change. The changing patterns of society, “the per- 
manent American revolution”’—as Fortune puts it, the 
new economic cultural levels among the old classes 
and masses—all bf that simply doesn’t exist in show 
business 

Yea, verily, there’s no business like show business. 

But it’s been getting away. with it, hasn’t it? And why 
change now? : 

Well, you see, there’s Television. 


| Box Crosby Vs. Stanton | 


this came to mind, a while ago, thinking about 
ene es argument John Crosby, the tv critic, had with 
Frank Stanton, of CBS. Stanton had announced that CBS 
was going to conduct a survey to find out what the viewer 
wants to see on tv. 

And Crosby’s column took off on Stanton, arguing that 
asking the public will lead television nowhere; talent and 
creativity must point the way. ~ 

Well, I suppose it’s true that great talent doesn’t need 
research. Crosby may be right, when and if Genius can 
be mass preduced. 

As it is, I wonder what Crosby would do with, say a Los 








HAVE 
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HEART—AND TALENT DOESN 


Angeles, a seven channel town, each going about 16 hours 
a day? ’ 

True, the great men in the Arts gave us the great, 
eternal varieties. But Mark Twain, for example, a humor- 
ist, in a long life of writing, came up with less than a 
dozen original comic situations. 

What about those seven channels, Mr. Crosby? 

Someone once said: “What the world needs is a good 
many more good second rate artists.” And he didn’t mean 
to be negative—merely a realistic evaluation of the many 
possible levels of artistic ability, / 

It’s directly applicable to tv. We have a-handful of first 
rate personalities: actors, comics, singers, dancers. They're 
entertaining—they’re delightful. 

But how thin can you spread them? When they’re not 
on—there’s nothing. Television, it seems to me, adds up 
to. just that: it’s either great—or it’s lousy. 

We need a lot of in-betweens. . 

To illustrate, in another field, take Somerset Maugham, 
Most critics agree that he’s not a genius, or a first-rate 
talent; that his writing is very good second-rate stuff. 





Gotta Apply Science 4 





Maugham was a determined man. He travelled, he . 


studied people, he made a veritable scientific analysis of 
his craft. And if second-rate, nevertheless his writing 
has given most of us a great deal of pleasure. 

Show biz’s little sister, television, could use a little 
scientific upbringing. 

That there is no business like show business is a nice, 
precious idea. It makes a nice song, But it doesn’t make 
good sense. If Big Business waited for genius we'd all 
starve to death. And show business is a big business today. 

The oldtime myth that there is great talent in every 


- corner of the land—if only we could find it—has got to 


go. It isn’t so and it never was so. Ask anybody who has 
auditioned thousands of young hopefuls. 

Good second-rate talent? Yes. And it can be very effec- 
tive. But it needs lots of help. 

True, genius finds its way, generally, regardless. And 
let’s not forget about sheer guts; it does all right, too. 
But a small talent, without either, must be given some 
sort of guidance. 

There is not the space here to go into the various tech- 
niques of research that might help these people. And I 
have no-~idea what kind of research can find out what is 
interesting to the public, what’s new in their lives, what 
the new Norms are in the U.S. that writers and talent 
could talk about. ; 

For not only must new talent perfect its techniques— 
its manner of presentation — it must have something new 
to say. And in the latter, all of Show Biz has fallen down 
almost completely. 


} The Case of Peepers | 


Take one example—there are many. 
‘Wally Cox, as Mr. Peepers, is as yet, I feel, a very 
good second-rate performer. His show started cff great, 
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then began going downhill, and now it’s out, I hear. Why? ° 
I don’t know what went on behind the scenes, but as I 
see it, at home, whoever ran the show was out of touch 
with what’s happening in the world today, or ignored it. 
Mr, Peepers was kept static: he was so naive, so milque- 
toasty, so inept; he became a burlesque of all the old 
cliches about school teachers; he had none of the funny or ~ 
pda interesting ‘incongruities of the present day school 
acher. 


And did-they have to drag out all the old tried and tired 
schoolhouse situations? 


Certainly a little research would have revealed what. 
everybody else knows is happening in schools today, mate- 
rial that would make fresh, rich situations for comedy. 


Just look at one of the changes in schools. How about | 
“Why can’t Johnny read?” a best seller? Or any of the 
things going on in Progressive vs. Traditional education— 
a fertile field for comedy. pag ee 

No, they played it safe—and died. Or, is it possible 
that the Masterminds don’t know what’s going on? If. 
television won’t get off of Madison Ave., we'll have to 
bring the world to it—via research. 


I've only touched on the comedy end of tv. But perhaps 
it will do to illustrate my point for the rest of television, 
For it’s the one Art that is said to be the furthest removed 
from any successful scientific analysis. 

That’s a nice comforting thought—for producers and 
writers. But it ain’t necessarily so. Something’s gotta give 
—for television comedy is having too many failures. 

Certainly, there is much in any Art that is intangible, 
unpredictable, ineffable. But there is also a large part 
that yields to rational study and analysis. 

The show world has always fostered the tradition that 
tion is a sort of divine miracle. And all the while, behind 
“you either have it or you don’t,” that its source of inspira- - 
the scenes, the finest performers are, in most cases, the 
most disciplined technicians, 

Let’s make that explicit; let’s get it out in the open. and. 
tell promising performers and writers that discipline, 

and directed study are just other terms for the 
scientific approach to their Art. ea 5 

In a complicated world, a complex society, it’s often 
hard to understand what is happening. Perhaps that is one 
of the essential things in Genius: the ability to see the. 
significant changes—ahead of the rest of us. Again, not. 
having enough Genius to go around, Science or Research 
will have to shart these changes for lesser men. 

Sure, Science doesn't have all the answers. But neither 
does Art. Insisting that it has to be one or the other is 
like arguing “Who is more important in conceiving a child, | 
the man or the*woman?” 

There is a duality in all creativity. In yesterday’s Show 
Business, Art and Science have occasionally had their 
furtive little affairs: Television will have’ to get them 
married. 

The time has come to make it legal. And don’t worry, 
the marriage will never be dull. ' > 











Don’t Look Now, Boys, 
But There’s a Celluloid 
Revolution Going On 








By ELY LANDAU 


(Pres., National Telefilm Associates) 


The year 1955-1956 will go down 
in history in some quarters as the 
year feature films ‘came into their 
own in tv. 

Heretofore 
the words 
‘Feature 
films” have 
had somewhat 
of a bad con- 
notation. The 
very mention 
of the words 
have been 
enough to 
cause some 
ae noses to up- 
Ely Landau _turn. Not so 

from now on. 

A celluloid revolution is taking 
place. Major U. S. and British 
producers, whose attitude had 
been “wait-and-see-but-do-nothing- 
till-you-hear-from-me,” have at last 
come to realize that tv is an ad- 
vantageous showcasing for their 
finest product. The result is that 
top-budgeted productions — some 
so new that they haven't even yet 
been put into theatrical release— 
are now being slotted importantly 
for the tv viewer. The attitude of 
the producers has gone from ridic- 
ulous to the sublime. They no 
longer feel that exposure of their 
films on tv will hurt their theatri- 
cal boxoffice they now feel that tv 
showing acts as a trailer for the 
theatrical showing. 

And so, whereas heretofore tv 
distributors and station ‘owners 
have thought of feature films in 
terms of the ancient U. S. releases 
and “quota” British releases, it 
is now possible to think in terms 
of a “Tales @f Hoffman,” “Magic 
Box,” “Constant Husband,” “Break- 




















ing Through The Sound Barrier,” 
“Kind Hearts and Coronets,” “Red 
Shoes,” “Cry The Beloved Coun- 
try,” and others of similarly magic 
attraction, 

A book can be written about the 
various arguments and promises 
offered by distributors to the own- 
ers of such properties to release 
them to tv. Progress can’t be 
halted, and the tv industry is still 
very much in a state of progres- 
sion. TV needs top feature films, 
and top feature films need tv so 
that both may continue to step in 
the right direction. 


| That Toll-TV Potential | 


The upgrading in quality of fea- 
ture films made available for show- 
ing on tv~-will have far-reaching 
results on the industry, some of 
which cannot yet be accurately 
measured. For example, should 
toll-tv come there is little doubt 
that many top motion pictures will 
be produced specifically for show- 
ing in that medium—with theatri- 
cal showing then becoming a mat- 
ter of “second run.” On the other 
hand, it could also be that motion 
pictures with proven theatrical 
boxoffice pull will be given their 
“second run” on toll-tv. No one 
can predict with certainty just how 
toll-tv will affect the motion’ pic- 
ture industry, and vice-versa, when 
and if it comes. The wise tv dis- 
tributors are investigating—right 
now—the ramifications of the 
problem, as are the wise motion 
picture producers. 

The better films now being sold 
for tv are, of course, already provy- 
ing a boon ta the local station and 
advertiser, as well as to the nation- 
al advertiser engaged in spot cam- 











paigns: Previously such advertisers, 
within the limits of their budgets, 
have had to settle for feature films 
of somewhat mediocre nature. 
Now, with better films available 
and with even better one and 
more of them bound to become 
available shortly, the station owner 
and advertisers will really have 
something with which to do busi- 
ness. 

I believe the time has come for 
the tv and motion picture indus- 
tries to take careful stock of their 
relationship towards each other, 
and of their mutual obligation to 
the public. 

“Live” tv is here to stay. So is 
tv on film., And, more and more 
the tv industry will veer towards 
filmed programming — programs 
filmed specifically for tv, as well as 
programming filmed for both tv 
and motion picture theater show- 
ing. 

It is becoming increasingly evi- 
dent that it is physically and fi- 
nancially impossible to consistently 
produce top-grade programming for 
the “live” phase of tv. Even with 
the use of refilming processes to 
convert live programming to cel- 
luloid for additional use it is 
becoming too risky a proposition 
financially, and two demanding a 
task physically to get together top- 
notch, spectacular-level “live” 
shows. I have heard it said that 
recent innovations in filming “live” 
shows while they are on the air 
will be a shot in the arm for live 
tv, because the packagers of such 
programming will not have dis- 
sipated their product in one show- 
ing. Analyze this and you can spot 
the flaws immediately. The filmed 
version of the live program must 
be inferior to out-and-out filmed 
programming, because of all the 
fluffs are now in the film, and ail 
the spontaneity attributed to “live” 
is gone. 

Thus, the motion picture industry 
and the tv industry will have to 
learn to live with each other in 
closer proximity and like it. TV 
will more and more need the kind 
of top motion pictures just now 
being made available. And, the 
motion picture industry will find 
in tv a lucrative partner in enter- 
tainment.: 





We're Not Selling 


Iceboxes To Eskimos 


By CARL M. STANTON 
(NBC Vice-President in charge of the Film Division) 


A talented press-agent is well known hereabouts for having been 
the first man to sell an icebox to an Eskimo, While this feat was cer- 
tainly laudable—in the separate realms of salesmanship and press- 
agentry—it’s doubtful that the publicist ever uncovered a substantial 
market among: Eskimos for this particular commodity. Though many 
years have passed since he pulled off this remarkable stunt, a residual 
admiration still seems to prevail in certain advertising circles for his 
sales approach. 

Now that the film syndication business is approaching some semblance 
of sensible maturity, I think it’s time to pause, take stock, and reiterate 
a few of the fundamental economic values of the business. And one of 
the most basic of these values is that very few Eskimos buy iceboxes. 

In two and a half years the number of television markets has grown 
from 64 to 243. Yet, according to Sales Management’s “Survey of 
Buying Power for 1954,” 15 of these markets accounts for 52% of all 
retail sales—and for slightly more than 54% of all retail sales of one 
particular industry: food. 

These figures speak eloquently for an advertiser’s placement of his 
message in the markets where the bulk of his sales are made. These 
figures, furthermore, speak eloquently for a national or regional adver- 
vase identification with a syndicated tv film program of really good 
quality. 

Through syndication an advertiser can retain control over his allo- 
cation of advertising funds. He can buy the exact number of stations 
he wants and spend exactly what he wants on a program. He can 
achieve complete freedom to balance his outlay in all media as his 
marketing strategy demands. 


| Selective Markets ah 


Through syndication he can select the markets most important to 
his requirements. In each market he can select the station that can 
“lear the best time for his needs. When an advertiser is free to 
negotiate with all stations in a certain market, he should be able to 
clear advantageous time. A case in point: Pure Oil sponsored “Badge 
714” (formerly “Dragnet”) in 30 markets from Duluth to St. Petersburg. 
In each market it won a topflight rating. 

This reasoning should not be misconstrued as a strong case for 
station-break announcements on the part of national or regional adver- 
tisers. Far from it. We have recently received documentation—from a 
study conducted by Daniel Starch and Staff on “Comparison of Program 
Commercials & Station Breaks’”—confirming a belief we've held for a 
long time: that commercials contained within the structure of a pro- 
gram are twice as effective as station-break announcements. 

Besides you can’t merchandise a spot announcement. An adver- 
tiser lining up a number of markets with a syndicated show can set 
his local promotion and merchandising in motion at the same time 
the program contract is signed. Specific local needs can be taken into 
consideration, putting the advertiser on a strong footing with his local 
dealers. As Dick Moore, now president of KTTV, once said: “All tele- 
vision is local to the viewer. He dials a local station, chooses between 
local stations. The medium is in fact as local as a living room.” 

Syndication gives the advertiser local identification with a fine 
program—plus the advantage of being able to select his markets and 
thus pinpoint his own special marketing problems. 
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The CARE and Feeding Of Stars 


- By JO RANSON 











The other night while w: Eddie Fisher on what 


atching 
the late Joe Laurie ‘Jr. was in the habit of describing as. 


vaudeville in an iron‘lung, I came to the astounding con- 
clusion that radio performers in the old days were the 
cipients of far more fantastic and frequently more use- 
less gifts than those shipped to our present-day trop of 
television stars. f 

As for today’s batch of radio headliners, I get the im- 
pression that they are slowly starving to death insofar 
as gift packages are concerned and, for all I know, CARE 
at this very moment is probably readying some small 
parcels for their battered egos and moral sustenance. 

-But it was not so lean in the days when AM radio rode 
high. Every schnuck of a radio performer, from the guy 
who gave you the morning setting-up exercises to the doll 
who pumped the midnight organ, dragged heme a wagon- 
load of slum gifts, not to speak of the bushels of fan mail. 
It is estimated that some 30,000,000 fan letters were 
jumped on the doorsteps of radio stations every year in 
the era of carbon and ribbon microphones. 

“What the radio performer did with this extraordinary 
assortment of egg shell paintings, grass skirts from Hawaii, 
sealskin booties from the Yukon and crude carvings fash- 
ijoned out of boards removed from the summer home of 
the late President James Garfield at Long Branch, N. J., 
no one will ever know, least of all the donor of the gifts. 


A Always Good for Copy | 


Some of it, I suspect, was immediately hurled into the 
family garbage can or incinerator, but certainly not be- 
fore the Red Network sopralto or the Columbia Chain 
comedian had informed the press department flack of his 








loyal fans’ gifts. In those days, it seems to me, press de- 


partments vied with each other for the distinction of send- 
ing out a record number of fan gift yarns. Radio editors 


- were certain to get a batch of daily news stories testify- 


ing to the fact that Ned Nasal, popular dance band leader 
of Nasal’s Nifty Nine Nosepickers, or his counterpart on a 
rival radio station, was the happy recipient of a white 
vest with piping down the side from a sad-eyed Scranton 
seamstress or that the effervescent emcee had just re- 
ceived a set of 10 cocker spaniels carved out of Elberta 
peach pits and mounted on what evidently resembled fly 
~*~ 


“I also suspect that when the press department were 
not invaded by the gift-laden performers, the flacks sat 
themselves down and concocted stories about the gifts 
supposedly received by their clients, but not in their wild- 
est imagination could these mythical stories top the real 
things dumped into the mail rooms of the networks. : 

Virtually every radio performer boasted of at least one 
beloved fan who, at intervals, sent him a home-baked 


. custard pie or pickled peaches from Georgia. 


_Furthermore, you could always count on at -least one 
deeply-moving story from each network press department 
revealiug how a violin-playing band leader was presented 
with what he thought was a cheap fiddle from an elderly 
admirer in Piston Ring, Pa., only to discover later on 
after gazing at the bottom of the F hole that it was a 
Strad of Cremona or, at the very least, a Pietro Guar- 
neri, but sad to relate, not a Guiseppe Guarneri. 

No one, of course, could top the late Major Bowes. He 
will go down in radio history as the recipient of far more 
curios and wierdies than any other individual in American 
showbiz. The old Bowes Exhibit in the Chrysler Building, 
when the Amateur Hour impresario was at his apogee, 
made the Smithsonian Institution in Washington and the 
recently razed Eden Musee in Coney Island, look like a 
third rate tab show in Gopher Balls, Iowa. 

Not even Dave Elman, who parlayed the “Hobby Lobby” 
show into a one-time national institution, could play in 
the same league with the Major. Elman’s highly-touted 
collection of baby elephants’ hairs and a portrait of Norma 
Shearer fashioned entirely on an Underwood typewriter 
as well as the dirt collection of soil from Persia and Iraq 
could hardly match the four-foot long cigar and the size 
42 shoe in the Bowes Collection. 


| Bowes’ Historic Pop Bottle 1 


This observer, as part of the hooey of that era, also 
participated in the gift-bearing business. If the terrible 
truth must be divulged, it was on the occation of honor- 
ing the rambuctious borough of Brooklyn that Major 
Bowes received from this correspondent, then a radio 
editor of the late Brooklyn Eagle, what he deemed a 
most suitable gift. The memento was a mere soda pop 
hottle and with it went a citation, part of which, if mem- 
ory serves correctly, was as follows: “Presented to Major 
Edward Bowes on the occasion of honoring Brooklyn ., . 
One historic Pop Bottle .. . Hurled from the bleachers of 
Ebbets Field in the general direction of the Giants’ bench 
in the mid afternoon of a summer's day in the year 1939, 
when our dearly beloved Brooklyn Dodgers did engage 
in a baseball fracas with the ungentlemanly New York 
Giants. This bottle was obtained by the undersigned at 
great personal risk immediately after it had bounced off 
the roof of the dugout, and is most worthy of a permanent 
spot in the Major Bowes permanent trophy exhibition 
arg | in the tower of the Chrysler Building in New 

ork.” Q 

Both the Major and I posed for pictures on this historic 
occasion. I gave him the empty Coke bottle and he, in 
turn, gave me a vigorous handshake. It was indeed a 
solemn occasion more like say, I had turned over a work 
of Michelangelo or Botticelli to the curators of Renais- 
sance canvases of the Uffizi in Florence. ‘ 

I wonder whatever did happen to that empty Coke 
bottle with the pretty pink ribbon around its slender 
neck? There is, however, no truth to the base rumor that, 
because of its historical significance, it became a specimen 
bottle -for one of the larger mutual life insurance com- 
panies. More likely, it was given terpsichorean lessons at 
Dale's or Arthur Murray’s and wound up a featured 
dancing bottle on the Eddie Fisher Coke show. I swear 
I recognized it the other night while catching Fisher on 
teevee. And what a lovely thought, if my beloved danc- 
img pop bottle were to become engaged to one of those 
giant-size dancing cigarets on the Hit Parade. 

Maybe I would be flown in on American Airlines to 
watch the wedding of my bottle to the ciggie on Ralph 
Edwards’ “This Is Your Life.” Surely, this is not in the 
realm of the impossible on television, , 








But Don't Get Me Wrong, 
I'm Still Nuts About TY 


By PAUL BELANGER 
(TV Producer) 


Remember seven or eight years ago when tv was such 
an unpredictable medium that you could never be sure 
your show was goihg on the air, or would stay on the 
air, or wouldn’t befoul the air with unspeakable appari- 
tions? I use the term unspeakable in its literal sense: I 
mean when your characters mouth away like a man eat- 
ing a peanut-butter sandwich and no sound issues forth: 

Remember when the cameras came up like thunder or 
some performer who was diligently manicuring his nails 
and poring over his script and, when he saw the camera 
light blinking at him, stared dumbstruck into the lens 
with the incredulous “who—me?” expression? 

Remember those hilariously horrible days when the 
emcee introduced an act with a flourishing buildup that 
told the viewers, “this you can’t afford to miss,” then 
stood around with feet in mouth while the camera waited 
and no act appeared? At this point, after an agonizing 
delay, the commercial ordinarily came on, the announcer 
looking and acting like the man who’d just been sitting 
there innocently reading a Sears Roebuck catalog when 
the tornado lifted the little house and carried it off. 

Remember those nightmare days of technological—or 
should I say techno-illogical?—mishaps that always man- 
aged to mis-happen at the most crucial moment? > 


Personally, I rémember as though it all were yesterday. - 


In my. case there’s a reason for this—it was yesterday. 
And I have made ‘this little record just to remind fellow 
producers and directors, performers and sponsors, studio 
executives and other gastro-intestinal cases, that it not 
only can happen here, it can still happen now. 


| ‘I’ve Even Got the Evidence’ | | 


I have the evidence to prove it. It is a long black-and- 
white turkey feather. Around my house the family refers 
to it as the “Nobody Award” that Daddy wofi. Pass the 
cranberry sauce, please. — 

If you should ever feel tempted to write The Great 
American Novel—about a tv producer assigned to put 
on a semi-spectacular on remote location from a fabulous 
Florida resort hotel—don’t, for heaven’s don’t, chronicle 
anything like the following. Publishers will throw you 
bodily out of their office and into the hall. Editors will 
revile you. Small children will pelt you with stones in 
the street. For don’t you see, you will have committed 
the unforgivable—written what no reader could ever 
believe. : : 

The scene: an improvised tv control-room in the Lower 
Lobby of the Fontainbleau at Miami Beach. Giant fans 
churning a lazy breeze. Twelve monitor screens carrying 
12 camera pickups. Technicians testing, shading, adjust- 
ing, last-minute checking. F 

The time (mark well the time, this is the heart of the 
matter): one and one-half minutes before seven, Florida 
time. One-and-a-half minutes ‘“‘to air.” 


| Settle Down, Everybody | 


The weather: a very slight drizzle. Not enough to spoil 
the exterior scenes or bother the cameramen. Sort of a 
mist in the air. Occasional flashes of lightning onthe 














horizon. You pay no attention. Heat lightning, you say to - 


yourself. 

Down at the pool, Miss America is adjusting her water- 
skis for her fast winch-pull through the water into a 
big camera closeup. She’ll be right up near the opening, 
and this show is very much “live.” 

You check your opening shot again. Far up on the top 
balcony, a tiny figure framed in palm trees, John Charles 
Daly takes a quick last look at his first page of script. 
“A minute fifteen” togair. Quick pats of encouragement to 
various control-room shoulders, Another of those heat- 
lightning flashes. Disregard it, fellers. We're doing fine. 

Tahitian dancers ready with the flying swords? Okay. 

You double-check the special elevator standing by to 
rush Daly from his top-floor opening sequence on the far 
balcony to his second sequence in hotel lobby. He’s got 
less than 40 seconds to make it. That elevator has to 
travel like ... greased lightning. 

The firm voice upraised in the control-room. ONE 
MINUTE TO GO. QUIET PLEASE, EVERYONE. A 
moment’s silence. The butterflies-in-stomach hush that’s 


' always there, every show. 


Then, from nowhere, a sudden thunderclap. Unbeliev- 
ably loud. Instant silence. 

And instant darkness. 

Twelve pictures vanish from 12 monitor screens. It 
can’t be happening, it’s a joke, it’s a dream, you’re not 
here at all, it’s the night before the show and you’re 
tossing in your sleep and aren’t dreams funny. 

A technician surges past you in the dark and runs, not 
walks, to the nearest cable connection, far outside on the 
lawn. Dazed, he returns. “It’s not us, The whole hotel 
is dark,” he reports numbly. 

In the halls people light matches toesee each other’s 
face. Other hotels too, up and down the beach. Half the 
town is blacked out. 

In the control-room a solitary flashlight picks out the 
frozen face of the electric clock. The clock is lying. It 
says 6:59. Your wristwatch tells you it’s 7:02. 

Back in New York (you learn later) the network, with 
a macabre sense of humor, is filling in with a film of 
the Wright Bros, at Kitty Hawk. It figures. After all, 
something has to get off the ground. 

You wonder why it couldn’t happen at 5:43 or 9:17. 
Why 6:59? You wonder if you'll be able to get your whole 
cast back together for a possible repeat, one week later 
maybe. You wonder if— 

And just at that moment every light comes back on. 
This program comes to you LIVE—courtesy of Florida 
Light and Power Co. 

Rene Clair once made a movie depicting a mad scientist 


working an invisible ray machine capahle of paralyzing, 


satisfying creative 





‘An Open Letter 
To Pat Weaver 


(Exec Veepee, Television Programs of America) 


Dear Pat: 

There I was, watching “Wide Wide World” saying to 
myself what wonderful things live tv can do and how 
imagination can be and all the time 
there was this thing bothering me. So 

a even while I was watching “W.W.W.” 
wee) and Dave Garroway and those mirac- 
ulous pickups from New York and 
Chicago and the Coast and Oregon 
and Canada and Mexico, I couldn’t 
help wondering. What I was wonder- 
ing about, Pat, was this: 

Pat, what you got 

I mean it. I just don’t mean a show 
on fiim, Pat. I mean 














M. M. Sillerman = = Work must be live and that NBC has 
some film shows of its own, ‘““Medic” for example. I 
know that you plan to pay Sir Alexander Korda $500, 
for a film show, a one-time shot. Pat, you : ‘ 
bit less than that and you won’t have to call me mister, 
no less Sir, but how about my $64,000 question: 

Pat, what you got against tv film? 

Okay, so “Medic” and “Dragnet” and Loretta Young 
are on film. Please don’t tell me, Pat, that “some of my 
best shows are celluloid.” That really doesn’t answer the 
question. The question is how come NBC has never—at 


~Jeast not that I can recall—ever bought an outside film 


show and earmarked it for a particular time spot, like you 

do with live shows? NBC has a pretty big program budget, 

but it is for live only, except for one-time film shots? 
Pat, what you got against film shows? ; 


Mind you, all this was going through my mind while the 
Stratford players in Canada were getting ready on film 
to do in Mr. Caesar (Julius, that is) the Cantinflas was 
getting ready to do in that real live bull, not on film, and 
all of it topnotch television and I couldn’t get that ques- 
tion out of my mind. 


For example, I got to wondering what would happen if 
someone came to you with “I Love Lucy” or “Lassie.” 
They’re good shows, Pat, proved good. Would you buy 
them, Pat? I’m not saying all film shows are smashes, but 
there are some really good ones. 


| ‘Film, Too, Can Be Exciting’ | 


The industry kgows you've set a policy of “excitement” 
for NBC-TV. How right you’ve been. Exciting things have 
been’ and are happening at NBC-TV, but why do just 
about all of them have to be live? Film can be exciting, - 
too. It can be exciting at 500G a crack (and hadn’t it better 
be) and it can be exciting at 50G a crack and even less. 
It can be on an hour and a half basis, or two hours, or 
a half-hour or any number you want. You just pick the 
number. You’l! get it because film can do it and do it 
eminently well. 

Maybe I shouldn’t raise this point but you could even 
make a few extra bob by buying a few good outside tv 
film shows. You could not only show profit and sell net- 
work time but add to it selling off in non-network markets. 
Maybe a little subsequent money too. It could even help 
pay Sir Alex that,.500G but you can call me mister, Pat, 
or just Mickey. 

Pat, what you got against outside tv film shows? 

I’m especially wondering too because there’s talk NBC 
is lining up for tv film production in Hollywood which 
is certainly one way of saying that tv film shows are good 
or else why would NBC be doing that? But while you’re 
getting ready to do it how about considering an outside 
film show? 


Pat, what you got against outside tv film shows? 


I'd really like to know and remember, you can tall me 
mister, 











all Paris. The madman would pull a lever: instantly every 
Parisian was immobilized. Another pull of the lever, and 
normal activities would resume. 

We felt a little like Rene Clair’s movie. By now it was 
7:03. The invisible lever has been pulled: we were back 
in business. Maybe we hadn’t lost all our audience: May- 
be we could still do a show. How soon can we get back 
on? A quick camera check. Got to make sure we’ve got 
decent picture quality. And we’ll have to keep cutting, 
on the air, as we go. It’s already a tight show—never 
got off on time without big cuts. Try not.to spoil the 
format. 7:04 How soon, fellers? The floor manager can’t 
hear us? Mike trouble? Well, is Daly’s mike okay, for 
the opening? Check the mike. Take it slow, please. No 
panic, please. The elevators aren’t working? Can’t hold 
up for that. Maybe the cameramen will have to throw 
cues instead of the floor managers, but we’ll do the show 
somehow. Can we start, please. Show me the palm trees. 
WE’VE GOT TO DO THIS SHOW. QUIET, PLEASE. 


HIT THE MUSIC AND FADE IN TWO. MUSIC UNDER. 
CUE DALY. 


It was the hotel manager who had the presence of mind 
to flip the emergency switch restoring power to the 
paralyzed elevators, enabling Daly to make the lobby 
shot—almost on time. But all our lines of communica- 
tions had been disrupted: and we suffered all the way 
through. You can’t run a puppet show on one string. 

In the inevitable postmortems of which this is one, that 
consensus seems to be that most of our gremlins were 
born in that miserable power failure at the start. They 
sure grew into a band of adolescent delinquents with the 
speed of lightning. 

In my view, there was only one trouble with that 
three-minute power failure. It was just 57 minutes too 
short. 

, But don’t get me wrong. I love teleyision! 
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Why Not Show Biz ‘Benefits’ for Youth Welfare as a Cure ( 


to Juvenile Delinquency? | Ses : 





‘By RED BUTTONS 


Since the beginning of the Second World War the young- 
sters of the nation have been compiling impressive figures 
in the big business of crime. Every edition of every news- 
paper in every big ¢ity of this country carries a story of 


young people involyed in the most 


odious offenses. 

We've all read the reasons for these 
outbursts against society; psyclolo- 
gists and psychiatrists have been mak- 
|. ing intensive studies of children from 
all strata of society in an effort to 
uncover the reasons for this mass per- 
sonal revolt. It is not necessarily a 
disease of the “lower income group,” 
as they are referred to statistically, 
for evidences of the eruption are 
- found among children who have had 
all financial and .social opportunities. 

These young offenders come from 
various backgrounds, broken homes, fine families, neglect- 





’ ful parents, over-protective mothers, indulgent fathers, 


large and small families alike. Immigrant groups and “old 


_ American” families all contribute their share to the ever- | 


growing number. The sources are so numerous and varied 
it is obvious those seeking the clue to ultimate rehabili- 
tation of these children are faced with a tremendous task. 


It would be presumptuous of me to assume I had any 
of the answers to these problems. Having been raised on 
the lower East. Side of New York City, I was witness to 
many unhappy, frustrating situations that made youngsters 
cry out for individuality and recognition . . . a constant 
search for identity; but in spite of my past proximity to 
the situation I am only aware of the obvious reasons... 
poverty and broken homes. : 


During the war all members of the entertainment 


_ world were called upon to help the U. S. O. provide enter- 


tainment for the troops. We all know of the extraordinary 


- job that was done. Even today outstanding performers are 


putting on their act for the troops in Alaska, Germany 
- . . any place where United States men and women are 
stationed. Entertainers give freely of their time to aii 


of the worthy charity drives. Every month of the year is 


dedicated to a different fund raising cause and in all . 
instances the name of a prominent performer heads one . 


of the committees. _, er , ; 
| Fess Parker, For Example g 

Now these same entertainers must give of their time to 
help the young men and women who are in desperate need 
of guidance. We all owe it to them... In many cases the 
success of an entertainer is dué primarily to the adulation 
of the youth of America. The outstanding example of the 
moment is Fess Parker—which name is probably unknown 
to most of his ardent admirers . . . for he is “Davy 
Crockett, King of the Wild Frontier.” Consider the age 
group of the standees outside the Paramount when Dean 
Martin and Jerry Lewis are appearing. How many fan 
clubs are comprised of people over 20? Every youngster 
has his or her favorite entertainer who is the subject of 








constant respect, and, in many cases, mimicry. One ac- . 


tion or phrase during a performance can be picked up 
and become a byword overnight. _ 

Becavse of this constant rapport the performer is in the 
unique position of influencing thousands of young people 
at one performance ... 


or the football coach, or scout leader; but none of them 


- ean wave the magic wand that is the sole possession of 


“my favorite’ star. # 

Our efforts can be utilized by local civic organizations 
and P.A.L. or Scout_groups. There are many fraternal 
organizations which maintain recreational facilities for 
young people .. . we could help encourage their attend- 
ance. We should also give greater consideration to mate- 
rial used when an audience is comprised mainly of young 


people. Sophisticated subtlety might easily be misinter- — 
. preted or misunderstood. There are many ways to help, 


and although we may not solve the problem we can help in 
a small measure to ease it. ; 

All of us in show business are eternally indebted to 
the youth of America and if ever there was a time to start 
paying off this debt it is now. 





ai, ma 





Who'll Never Get Rich? 








By PHIL SILVERS 


The other day I got into a taxicab at Madison Ave. and 
52nd St., and asked the driver to take me to my hotel. 
Almost instantly, I could sense the recognition and the 
fact that he was aching to talk to me. 

Finally, he just couldn’t take it any longer. When a 
traffic light turned red, we stopped for a moment and he 
blurted out: 

“Gee, Phil, I used to enjoy you in the movies and I 
liked you in ‘High Button Shoes’ and ‘Top Banana.’ 
What happened to you since then? an’t get anything 
good, huh?” . 

Then it was that I realized glmost/in a panic that, give 
or take one or two scattered tv guest shots, I haven’t been 
before the people in about a year and a half, unless you 
list eating at a Lindy table just off the sidewalk as giving 
a public performance. 

In April of last year, some time after the national com- 
pany of “Top Banana” gave its last performance, CBS-TV 
asked me to film a series of shows and gave me Nat Hiken 
to prepare the scripts. 

We've already shot 19 shows and, as a matter of fact, 
just before I got into that cab in front of CBS, Hiken and 
I had been editing the footage of the 18th program. 

But the cabbie’s crack got me thinking. ,Now I recall 
several times within the past few months, my mother look- 
ing at me anxiously and saying: “Phil, need a few dollars? 
You can pay it back whenever you have it.” 

Even at the Friars Club, once or twice, executive direc- 
tor Carl Tfmin told me not to worry about the check 
for the dues, that I could hold off “until something comes 
up.” I recall now all the surprised looks from my tailor, 
the hotel cashier, the auto rental agency, etc. when my 
checks held up. 

All these kind people have been worrying about me 
at a time when I’ve been getting a very satisfactory salary 
and working harder than I ever have—five hours of re- 
hearsal Monday, Tuesday, Wednesday, rehearsing on cam- 
era all Thursday, shooting all day Friday, then discussing 
new plot line and continuity with Nat weekends. 


A Quiet When You’re Ahead | 


The advance talk on “You'll Never Get Rich” has been 
very kind. So kind in fact that Hiken and I once toyed 
with the idea of never finishing the’series and putting the 
program on so we could quit winners. But Hubbell Robin- 
son and Jack Van Volkenburg insist the show must go on. 
Something to do with their bookkeeping system, I under- 
stand. 

Only one thing I'd like cleared up about “You'll Never 
Get Rich.” Our purpose has been not to make a film but 
to film a tv show. We don’t stop our comedy action to 








take some very artistic camera shots through the strings 
of a harp or anything like that. We keep rolling as we 
go from one set to another and pray for the best. I hope 
most critics and viewers like us. 

Which brings me to the crack another cab driver made 
to me this very morning.. He must have a trade pipeline 
-or something because he turned around to tell me about 
my show which doesn’t start until September 20th: “Phil, 
I saw your program last week. It’s great!” 

Well, that’s it except to add our sponsors are Amana 
Freezers and R. J. Reynolds: And, being a guy always 
loyal to his bosses, this fall I’ll be smoking the coolest 
cigarettes in town. 


How Not To. Write 


Continued from page 29 

















did you call me?” he asks, “No sir,”-I say. “That’s 
funny,” he says, “I thought you called me.” “No sir,” I 
say. “Okay,” he says, “You working?” “Yop,” I say. “Get 
in there!” he says, I hang up. Good old scout. 

Quick cup of coffee and back to the old work table. 
Take up pencil, and . . . supposing put $1,000 into the 
bank for each.of two kids? Did it today. Worth how much 








when they are 18? 234% compounded quarterly. 

That’s,... 

| There’s a Sale at Florsheim’s | 
Hey! What about play? Okay, this husband, a weak- 


ling if ever there was one .. . Mail arrives. Florsheim’s 
having perfectly great private sale. Saks also. Lady from 
Muskegon wants to know why. I bother to write at all. 
Staggering bill from older boy’s school. Flattering re- 
quest from ladies club for kinnie of show I didn’t write. 
Illegible postcard from Basle. Nice-looking Alp there. 
ne pamphlet from rug-cleaning outfit. Stimulating 
reading! ° 


To work! Pick up the hold stop watch. Do a page in 10 
minutes. Click! How long can I hold my breath? A 
shuddering gasp. Thirty-five seconds. Can beat that in 
a breeze. Take a lot of deep breaths first... . 

The doorbell. Wild race with wife. Beat her again, 
Glowing good morning from laundry man. “Boy-y-y-y, 
have I got a story! All you have to do is write it up. 
There’s this sickly girl. ... . 


The phone. The butcher wants to know. “Did my boy 
get there yet?” “Yes sir,” I say. “Nuts,” he answers, 
“I wanted he should call me.” “Oh,” I say. “Everything 


all right?” he queries. “‘And how,” I say. He hangs up. 
And back to the work rack. Now really ready to go! 
There’s this weakling-type husband . . . So supposing 
Mueller got only 17 out of 20? Frantic figuring. Prob- 
ably jump around 12 points. This weakling husband... 
And the tads are home from school, bursting into the 


Or at Least a Curb) i 


* to bring his coveted account to Tol- 
. stoy, Dostievsky & Cro¢kett Adver- 


-"many tests and examinations which 
» were “‘de.rigeur” at the time. Condi- 


. exposure, 


a powerful influence that must ~ 
- be the envy of many a school principal. The cop on the - 
_ beat may be in possession of this influence on a small scale, 


The Pinky Lee Test 


For Color Perception 
By ELLIOT SAUNDERS 
Let’s look into our crystal ball and with a limited 


» 


’ amount of imagination try ‘to read the things to come. 
’ The future, of course is under the spectre of color, and 


here are a few items that might take place. 
_ This happened, they say, in the 
year 19—. John Smith with $3,000,000 
worth of billings in his pocket wanted 


tising, Inc. He was put through the 


tioned refiex test for point of sales 
The Roschach test for Art 
Direction aptitude and most impor- 
tant, the Pinky Lee test for color 
perception.. This, of course, was the 
ultimate—Color TV at the time con- 
sumed more than 85%. of all agency 
billings, and all clients demanded above all that every 





’ account man have perfect color perception, because of the 


fiasco that took place in the year 1965. What happened 
in that year was that “Blinso” had to change their blue 
flakes to aqua, because of “saturation” of the product on 
color tv. It seemed to the tv supervisor, a man of great 
stature, and the account executive, one of the best in the 
business—both were color. blind. 
The color system, of course, could render a true blue, 
but because of the consistency of the flakes, it was not a 
perfectly true rendering. Women all over the country be- 
gan asking for Blinso aqua flakes. The demand grew and 


- grew. Dealers all over the country were deluged with 
- orders for the Blinso Aqua Flakes seen on tv. The demand 


became so great that the flakes were changed to aqua, 


- with of course great cost to the client, and a new tv super- 
’ visor and account executive were hired with perfect color 
. perception. ; ; 





Let's Get Back to John Smith € 
Well, to get back to John Smith—he was summoned 





: to the office of the president of Tolstoy, Dostievsky -& 
r 


ockett Advertising, Inc. The president painfully re- 


_ ported that he had just received the results of Smith's 


exams and had flunked his color test. Smith was crest- 
fallen, and got up and headed for the nearest window. The 
president stopped him and suggested he go see a friend 


- of his, who had a great new idea for a tv presentation. 


Someone had offered his friend a film series called 
“Norby” to be done in black and white and could be 
syndicated in the non-color tv markets. Smith thanked 


- the president and left. - : 


To this day because of the residual rights of “Norby” 


‘ in black and white it has played Guam, the Aleutians and 


the Canary Islands with great success and Smith is now 


_ senior partner in that same agency he was sent to—. 


There are other tales they tell of those days of crisis 
and precedent. Of the networks beating out many basket- 


_ ball scouts for top ‘hoop stars. 


This started when a client needed a very close shot of 
his product, The color cameras when depressed down 
hrought the view finder up so high that the network had 
to build a plywood platform, to overcome this obstacle. 
This repeated itself a number of times until NBC pulled 


_ the “coup” of the year, by signing the Olympic basketball 


team as the camera crew for that. year’s Spectacular. Im- 
mediately after, Ed Sullivan not to be outdone, signed 
the entire Colliers All-American Basketball team as cam- 
eramen for his show, and challenged the “Spectacular” 
Crew to a game. History is vague about the outcome of 
the game, but we know that it was a closed circuit. How- 
ever, our researcher after spending two and one-half days 
in the-Public Library was able to locate an éxchange of 
ads run in VARIETY by both Sullivan and NBC. 

And here are a few .other_things that caused quite some 
complication, not only in the tv industry, but in “hard 
goods,” as well as “soft goods” circles—a famous com- 
pany in order to keep up with the trends that color tv 
imposed found that their white product had no dimension 
on color tv. They proceeded to do the following— 
changed all cigaret paper to pastel colors. Each pack had 


’ four different colors in it, but after this was accomplished, 


they started other new procedures. The wardrobe of all 
talent was changed to complement the colors of the 
cigarets. The coiffeurs of some talent was dyed—finger- 
nails had to be painted magenta—lips—a new coral blue. 
This innovation caught on and all cigaret manufacturers 
followed suit—and from then on people only smoked 
eolored cigarets—in fact they say 25 years later—a bright 
young man came to the same company with a new and 
different idea—white paper for cigarets. His genius started 
a new trend which is still with us today. 


The following year because of color tv, black and white 
video became a losing proposition. One of the brighter 
network salesmen came up with a new and revolutionary 
plan—black and white network tv merged with radio net- 
work for new frequency discount plan to all clients. The 
final triumph for color tv was scored in the year 19— 
when Frank Lloyd Wright capitulated before the medium 
and designed the new type ranch house for the average 
American. The house was built around the 64” color tv 
screen—the most outstanding feature of this house was 
that "you and guests could be on your patio, or in your 
swimming pool and observe what was happening on your 


' giant color screen. 





office. The oldest! “Hhey, this kid Huggie Burnside is 
teaching me how to grow warts! What’s a wart?” Huggie? 
The youngest: “I went to the bathroom by myself and 
Miss Weinstein didn’t even say anything! She’s a gungel- 
head!” Gungelhead? 

Shoo them out, and cringe as they begin to strip small 
beagle of his tail. 

Make frantic note. “Must get ear stopples.” 

A knock on door. Wife announces lunch. And then, with 
an incredible surge of creative energy, pencil fairly Tlies 
across page. And at precisely 12:30 it stops, and the body 


sits down at the kitchen table for hot tomato soup, leaving | 


behind a solid day’s work: 
Page 1 
FADE IT ON. 
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The Six T’s In. TYV-Films 


By DWIGHT MARTIN 
(V.P.-Director, Film Division, Gen. Teleradio) 


Take “T”’—six T’s, to be exact— 
and see what causes the d.t.’s in tv- 
film distribution. 

By “T”’ I mean six words aptly 
outlining today’s tv-film problems. 
They’re taste, test, timelessness, 
tolerance, trials and tribulations. 

Trials and tribulations’are axio- 
matic. They’re in every business. 
But in tv-film new ones have been 
dreamed up and developed to 
plague distributors, with more to 
come as numbers of stations, new 


‘personalities enter the broadcast- 
ing picture, audiences become 
more vast and operational techni- 
ques become more automatized. 


Fundamentally, tv-film handling 
is patterned along the established 
distribution limes of studios and 
theater exhibitors. There is one 
major, and quite basic, difference. 
TV. is a gluttonous consumer of 
film fare, with its appetite becom- 
ing more avaricious and insatiable 
as audience: competition increases. 

The motion. picture producer 
has boxoffice queues on which to 
base his costs. He budgets produc- 
tion costs on anticipated sales 
(boxoffice) and raises or lowers 
basic costs plus attendant exploita- 
tion, publicity, advertising, promo- 
tion and gimmickry on required 
needs. He has firm yardsticks for 
his measurements. 


The ‘tv film producer and/or 
distributor has the same costs, 
but .no firm yardsticks. His box- 
office is arm-chair ridden—with 
the added handicap of newly-de- 
vised electronic ‘“tune-it-from- 
your-easy-chair” devices. And to 
boot, he has immeasurable, hidden 
factors he must take into consider- 
ation. 


{ First Comes Test — | 


This is where the “‘T’s” come in. 
Take test, for example. The mo- 
tion picture distributor uses stand- 
ard plot formulae, follows estab- 
lished practices, hires top boxof- 
fice names for cast and direction, 
spends money lavishly for exploita- 
tion. and promotion publicity— 
then buttresses his merchandising 
by sneak-previewing his product 
for audience opinion. With favor- 
able reactions, he adds a few dol- 
lars more for retakes, editing and 
snipping, then sits back and waits 
for the boxoffice plusses to amor- 
tize his investment and return a 
handsome dividend. 

The tv film distributor takes the 
same product, distributes it to tv 
stations. But he can’t run a 
“sneak preview.” And he must 
take odds-on chances with station 
showing times, competitive pro- 
gramming and regional audience 
peculiarities. This last factor can 
be most important, too, as many a 
theater distributor ean ofttest, 

Probably the two major “T’s” in 
order of ascending importance to- 
day~are “tolerance” and ‘time- 
lessness.” Tolerance is the key to 
basie formulae for amortizing costs 
and providing a dividend for the 
producer and/or distributor. And 
timelessness is closely knit to this 
eost theme. 

Myriad factors enter here, in- 
cluding operational techniques of 
client stations and their dreams of 
penultimate automation.. Toler- 
ance determines original accepta- 
bility of the offered fare. Then it 
governs the number of times it 
can be rerun, frequency of show- 
ings in given market areas plus the 
numbers and kinds of sponsors 
and/or products that can. be ex- 
ploited by this entertainment. 
Tolerance plus timelessness also 
determine the amount of subsidi- 
ary product merchandising and fi- 
nancial returns that are potential 
to the particular fare offered. So- 
called kid shows are prime ex- 
amples with their attendant by- 
products and exploitational advan- 








tages for national and regional 
sponsors. , 
Dollars and cents arithmetic 


determines film fare costs regard- 
less of the embroidered library 
formulae criss-crossing the coun- 
try these days. Low-cost films, 
standard library items, etc., can be 
absorbed by average stations and 
sponsors and provide the backbone 
of any film distributor’s catalogue. 

But the high cost, top quality 
products—the better to compete 
with, my friends—are strictly an- 
other matter. Reruns have been 
devised to provide part of the cost 
answer here. And there are spe- 
cial installment rental and pur- 
chase plans available, with new 





formulae being devised daily by 
the figure fanatics. 


But as competition increases, as 


entertainment fare becomes more | 


and more qualitative rather than 
quantitative, then ingenuity in pro- 
duction and, promotion becomes 
more important. Ingenuity and 
variance from fermvlae must then 
be utilized to the utmost to in- 
crease tolerance and, accordingly, 
provide dividend-producing amor- 
tization. This is in keeping with 
the tradition of the half-century 
old motion picture industry, where 
production and distribution are 
closely knit to exploitation, publi- 
city, promotion and advertising to 
move money back into producers’ 
depositories. 


There is no doubt in my’ mind 


that audience tolerance is high for |- al 


top quality flim productions. Add 
ingenuity, veering from the norm, 
presentation of new ideas, setting 
of new trends and the opening of 
new vistas for the armchair crities 
and you have greater tolerance 
over the hackneyed, stale-plotted 
availables, 

In addition, film permits inter- 
changes of ideas that can only 
breed better quality programming 
for local stations and offers more 
bases for flexible scheduling to 
meet regional viewing conditions. 
And with tv the rabid consumer, 
it is this factor alone that be- 
comes a positive argument in be- 
half of tv film. 


Station operation costs are an- 
other. Television broadcasting is 
an investment in millions, with 
costs amplified as additional qual- 
ity equipment is invented and dis- 
tributed. Any system permitting 
stations to build up audiences and 
keep them high, yet do so at mini- 
mal cost, is a good one. Film does 
just that. 

Many station managers, though, 
are their own worst enemies. They 
provide us with our unique trials 
and tribulations. Mishandling of 
prints, tardy returns shipments, 
use of non-accepted standards in 
editing, splicing and film. clip in- 
serting provide us with major 
headaches that keep costs high. 
Reprinting is expensive. So is re- 
editing, tracer calls and telegrams, 
special delivery shipments, redis- 
tribution of promotional-publicity 
material, etc. Cut out these 
wastes, eliminate these distribu- 
tors’ headaches and the savings can 
be passed on to you—and your 
sponsors. 

Keep the six “T’s” in mind. 
oy let’s eliminate distributors’ 

hf. 
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The Year Of The Big Special 
‘Give "Em Something to Talk About and Critics Something to Write 
About’ Keynotes NBC-TV Super-Supers for °55-°56 ere 








By THOMAS A. McAVITY ~ 


(V.P. In Charge of NBC Television Network) 


- Next season will go down in 
television history as “The Year of 

the Big Special.” 
sabe aie months will see a 
vast increase in 






“one - in - 
four,” the “oc- 
casional,” and 
the “oneshot,” 
all cutting ac- 
ross the regu- 
lar schedule to 
add _ surprise, 
sparkle and 
Suspense to 
-the season. At 
NBC we are 
planning better than 75 of these 
“time” shows, more than five times 
as many as those announced by any 
other network. 


The standout quality of the spe- 
cials gives people something to 
talk about and critics something 
to write about for weeks ‘before 
and after broadcast time. People 
are already looking: forward to 
shows like “The Skin of our 
Teeth,” “Alice in Wonderland,” 
“Richard Ill,” “Our Town,” and 
“Madame Butterfly,” which are 
among the shows of the coming 
season. 


The specials, moreover, save the 
great artists from too much ex- 
posure and allow them to take 
off time from Hollyw6od, Broad- 
way, London and Paris to meet 
the challenge of television. Stars 
like Mary Martin, Helen Hayes, 
Maurice Evans, Patrice ‘Munsel, 
Eya LeGallienne, and . Maurice 
Chevalier, who are appearing on 
NBC next season, would have 
thought more than twice about 
entering television if they faced 
the once-a-week straitjacket. 

The specials, what’s more, are 
best adapted to television’s role 
as a communications medium 
ranking with newspapers and radio 
at their best. We cannot, after all, 
expect the world’s great events and 
great entertainment to squeeze 
themselves into half-hour patterns. 
If we are to cover the interna- 
tional conferences, the national 
elections, the circus, the rodeo, the 
ice shows and the like, we wil 
have to make our pregramming 


Tom McAvity 





conform. 
Our special programming, final- 














The Adventures of Ozzie and Harriet 


Starting 12th Season (4th on TY) 





ly, will further enhance our regu- 
lar programs — such as those of 
Groucho Marx, George Gobel, 
Jack Webb and others who have 
the talent and ingenuity to keep 
attracting big audiences to’ the 
weekly format. This intermingling 
of special and regular shows, in 
other words, will form a kind of 
counterpoint which will stimulate 
further excitement. 


The great bulk of our special 
programming next season will be 
carried by our four series of Spec- 
taculars the Saturday night 
“Max Liebman Presents,” the Sun- 
day afternoon Maurice Evans 
series, the Sunday night “Color 
Spread” and the Monday night 
“Producers’ Showcase.” These 
shows will cover the whole sweep 
of fine entertainment: from Alex- 
ander Korda’s three-hour film of 
“Richard III” to the “Sleeping 
Beauty” by the Sadler Wells Co., 
frém a musical version of “Heidi” 
to “The Devil’s Disciple”; and 
from the first-run film “The Con- 
stant Husband” to Sol _Hurok’s 
“Great Evening of Music,” 

In the realm of information, we 
are stepping up our oneshot tele- 
mentaries, the big documentary 
productions which may take as 
much as a year to prepare and 
execute. Among the 20’ or 30 that 
we will put on next year is “1976,” 
a preview of American life on the 


Republic’s 200th anniversary. 
Others include Pete -Salomon’s 
“Nightmare in Red’; “Young 


India,” a study of the rising power 
of this great Asian country; “The 
Rise and Fall of a Dictator,” the 
story of; Hitler; and a repeat show- 
ing of NBC’s award - winning 
“Three-Two-One-Zero.” 

Our special programming will be 
leavened by some outstanding cul- 
tural features, most notably the 
presentations of the “NBC Opera 
Theatre.” Witkin the opera series 
will be two premiere perform- 
ances of works specially commis- 
sioned by NBC — “Griffelkin” by 
Lucas Foss and “La Grande Bre- 
teche” by Stanley Hollingsworth. 
Others include new versions of 
Mozart’s “Magic Flute” and Tschai- 
kowsky’s “Eugen Onegin.” The 
schedule will also be brightened 
by such occasional holiday spec- 
tacles as Macy’s Thanksgiving Day 
Parade, the New Year’s Day Pasa- 





dena Tournament of Roses 2ad the 
Easter Parade. 


| The Tuesday Punch Be 


Finally, new power will be 
rumped into our Tuesday nigat 
powerhouse. The new Milton Berle 
programs will be done in color — 
the first such shows to originate 
from our facilities in Burbank, and 
the first big comedy program to 
be colorcast. Martha Raye will be 
back to add further sparkle to 
Tuesday evenings, as wili Bob 
Hope and Dinah Shore, in the ro- 
tating format which has proved 
‘so attractive to viewers and stars 
alike. 

Thus, our upcoming specials will 
make the season the: greatest of 
NBC’s history and will point the 
way to still greater seasons yet to 
come, In the years ahead we will 
increasingly dovetail regular and 
special shows to create maximum 
excitement and expectancy. Ulti- 
mately our regular shows will ap- 
pear three out of every four weeks, 
to be replaced once a month by 
special programming. 

In this way, the specials in a 
future tv week might run to a total 
of six or seven hours, They might 
include a three-hour ali evening 
spectacular, a one-hour telemen- 
tary, a cultural hour of opera or 
ballet or fine jazz and, finally, a 
news-in-perspective show which 
would use the immediacy and scope 
of television in a way that hereto- 
fore has only been hinted at. Spe- 








cial programming may aiso take 


the form of an entire evening de- 
voted to a single theme. In such 
an. evening a subject like “The 
City” or “Americana” could be ex- 
plered from every conceivabie 
point of view — the dramatic 
viewpoint, the musical, the his- 
torical, the humorous and so on. 

With this kind of programming 
we will attraet, not just fragmen- 
tized groups, but the whole Amer- 
ican audience, including its influ- 
ential and opinion-forming levels. 
Our specials are the future of tele- 
vision, if the medium is to achieve 
its place as the greatest communi- 
cations service in history. 


Yankee Web’s News 
Service Racks Up A 
New High for WNAC 


Boston, July 26. °* 

A new record high of over 210 
newscasts and weather programs 
was reached this frame on WNAC, 
WNAC-TYV and the Yankee web by 
Leland C. Bickford, editor in chief 
of the Yankee Network News Serv- 
ice, and his staff. 

“Credit for the success of the 
Yankee Network News Service be- 
longs to the men who have worked 
with me through the years to make 
it what it is today,” Bickford, head 
of the service for the past 21 years, 
said. ‘““They are tops in their field.” 

Lauded were staffers S. K. Tully, 
Philip Murphy, Ivor Fortier, Thom- 
as Walsh and Ernest Gallagher for 
AM, and Robert J. Myers for 
WNAC-TY. 

From the first lead story Bick- 
ford ever wrote for Yankee on the 
Faber-Millen murder case on 
March 1, 1934, and, with time out 
for U. S. Coast Guard service in 
World War II, he has been on top 
of every big news headline ia 
“News While It Is News,” from 
speedy election returns to the 
Charlestown Prison break. 

The service has always 
financially successful from 





been 
its 


declared. The news editions are 
becoming increasingly popular 
buys with the nation’s top time- 
buyers. A current roster of 40 spon- 
sors, for example, runs the gamut 
from Ford to First National Stores 
to Bayuk Cigars and includes firms 
which have renewed year after 
year from Colgate to Soapine to 
Knickerbocker. Other companies 
presenting news and weather to 
Bostonians and New Englanders 
represent food products, restaurant 





banks, insurance, automobiles, cos- 
metics and beer and ale. 


founding in March 1934, Bickford . 
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THE MISTER HANLAN MUTINY 


By ROBERT LICHELLO 








Wheeling, W. Va. 
If yoy would ask me right now, 
will television kill radio, the an- 
swer is a redowbtable no. If radio 
dies,_radio station managers will 
be the murderers—unless other 
radio station managers are a breed 
apart from the Mr. Hanlan that I 
knew. Which certainly must be 
the case. How else explain the 

medium’s commercial success? 


I broke into radio quite by acci- 
dent, and later I felt that’s exactly 
what it was—a bad accident. Pass- 
ing through a town on my way 
home from the University one 
summer vacation I spotted a box- 
like structure perched on top of a 
small hill with big red neon let- 
ters proclaiming W O P U. All I 
knew about radio was that this 
must be a radio station, and I 
needed a job for the summer. 

Paunchy,; vapid-faced Mr. Han- 
lan asked, “Have you had any ex- 
perience?” 

“No,” I said. 

“Go into that studio and read 
this copy.” 

I went into a cramped studio, 
saw what I recognized as a micro- 
gees. and sat down in front of it. 

. Hanlan entered the control 
room and gave me a_ signal 
through the window. I remem- 
bered how nauseating commercials 
had sounded to me over the radio 
and tried to emulate them. It 
must have worked. Mr. Hanlan 
hired me, quoted a ridiculously 
low salary, and said, “You got a 
newscast in five minutes. Better 
pull your news.” 

“All right,” I said, watching him 
walk away. The red light wasn’t 
on, so I went into the control room 
and introduced myself to Hollings, 
the engineer at the instrument 
panel. Then I said, “Well, I’d bet- 
ter pull my news.” -— 

“Yeah,” he said, “if you’re gon- 
na do that newscast, you’d better 
pull your news.” I stood there for 
a few seconds, not knowing where 
to go or what to do next. He said, 
FS erany newsroom’s through that 

ee: 


[And So I Became An Announcer| 
I went through. The teletype 








was clicking away. Yellow sheets | lan 


of printed matter were hanging 
from a dozen hooks. I looked at 
these briefly, selected a few, and 
returned to the studic. When the 
little red light came on I began 
reading. I read until Hollings 
knocked on the window. The light 
went out, Hollings gave the sta- 
tion identification, and I was a 
radio announcer. 

Mr. Hanlan came in. “That was 
-pretty good, son, but why the hell 
did you give world news. You 
were supposed to give the sports.” 
“Sports? Oh, I didn’t know.” 

“You didn’t know? You didn’t 
know? That’s no way to run a ra- 
dio station. Let’s be getting on the 
ball around here.” 

Like many owners of small radio 
stations Mr. Hanlan had a morning 
news program for himself. Not 
content merely with reading the 
news, he would stop occasionally 
to analyze world events, or deviate 
from the script with profound ob- 
servations like, “And that certain- 
ly is good news for people in and 
around Flukeburg,” or “It’s about 
time something like that happened. 
We've certainly been waiting for 
it.” Despite a college education, 
his reading was regrettable and his 
pronunciation bad enough to rus- 
tle dictionary pages throughout 
the nation; but when it came to 
foreign names, it was serious 
enough to provoke an internation- 
al incident. 

“Now that Stalin is dead,” he 
announced one morning, “the fight 
for power in Russia begins among 
three men: Berry-ay, or Burra, 
Berra, Beeria, rather, Maylenko, 
MalenKOFF, MALenkoff -- any- 
way, they’re not important. For 
complete details, read your local 
newspaper.” 

One afternoon at four, shortly 
after I had come on duty, Mr. 
Hanlan approached me in the rec- 
ord library. “Yuor Musical Moods 
program last night was good,” he 
said. “One of the best programs 
we've had in a long time. Keep up 
the good work.” 

That evening at eight he popped 
into the control room without 
bothering to look at the ON THE 
AIR sign outside. “What kind of 
music are you going to play to- 
night?” he said loudly. : 

I turned off the microphone. 





“I’m on the air now, Mr. Hanlan,” 
I said. 


Did I That? ] 


“Well, what kind of music are 
you going to play?” he said, dis- 
regarding me. 

I put aside my news. “The same 
kind I have been playing. Late 
popular music.” 

“Play some other kind. Your 
program last night was no good at 
all ” 











“But this afternoon you said the 
program was good.” 

“Forget what I said. You were 
terrible.” With that he left the 
control room and I continued my 
newscast. 

Parsimonious, miserly, pinch- 
fisted—these adjectives don’t come 
near describing Mr. Hanlan. Once 
I took a burned-out light bulb to 
his office. 

“Mr. Hanlan,” I said, “this bulb 
burned out in the table lamp in 
the. studio.” 

His jaw dropped. “What's that? 
Burned out? When?” 

“I don’t know when, but ‘the 
lamp didn’t work when I tried it.” 

“Maybe it’s the socket. There 
might be a short or something.” 
He got up quickly, came 
the desk, took the bulb from me 
and tried it in his desk lamp. It 
didn’t light. He tried the switch 
several times. 

“Damn it” he exploded. ‘“‘There’s 
always something going wrong, 
around here.” Red-faced, he 
turned on me. ‘What did you do— 
knock it against something?” 

“No, sir. I just tried to turn it 
on.” . 

He made a sarcastic attempt at 
reason. “Now, son, there’s no ex- 
cuse for that. That bulb has only 
been there for a year or so. It 
shouldn’t have gone out like that.” 

“I don’t know...” 

He pressed the inter-com. ‘“Hol- 
pe AOR, FOR, Ceere here a min- 
u e,” 

In a few moments the engineer 
was in the office. 

“T’d like to know,” said Mr. Han- 
lan, “‘what happened.” 

Ba do you mean, Mr. Han- 


“What do I mean? Here’s what 
I mean. Here’s a bulb we just re- 
placed less than a year ago. I put 
it in myself. Now it’s burned out. 
How did that happen?” 

“Those things are liable to hap- 
pen any time, Mr. Hanlan.” 

“They are, uh? Then I'd like 


“JOE FRANKLIN’S 
MEMORY LANE” 


Fourth year on WABC-TV, N. Y. 
Mon, thru. Fri.; 3:30-4 p.m. 

In preparation: Network versions 

of “Memory Lane” for TV and rodio. 

Joe Franklin’s office: WI 17-2517 


burning in my house right now 
that haven’t been changed for 
three. or four years.” 

“You can’t tell about them. 
Some last longer than others.” 

“They do, uh?” He laid the bulb 
on the desk, very unsmiling. “This 
engineering around here hasn’t 
been what it should be. I don’t 
know what the hell’s the matter.” 
He stooped and dialed the com- 
bination of his safe, opened the 
heavy door, reached inside, and 
brought out a new 100 watt bulb. 
“Here,” he said grudgingly, hand- 
ing it to me, “and for God’s sake 
take care of the equipment.” 

The equipment around WOPU 
was in such a miserable state of 
disrepair that its signal fell to al- 
most nothing. Less than a mile 
away from the transmitter the sta- 
tion was barely audible in places. 
Often you couldn’t pick it up at all, 
no matter how tall your aerial was. 


| Your Guess Is As Good As Mine | 


Mr. Hanlan and I were to do a 
remote broadcast from the steps 
of the City Hall. As his car pulled 
away from the station, Mr. Hanlan 
turned on the radio and dialed 
WOPU. We were listening to a 
record program, but the needles in 














to know why it is that I have bulbs 


the arms of the turntables were 
so cheap and old it was impossible 
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}| to say whether the music was hill- 


billy, popular, elassic, oriental, mili- 
tary, or what. I strained my ears 
to determine if a vocalist was sing- 
ing. It was anybody’s guess. There 
was just a hum, with sporadic sug- 
gestions of music in the back- 
ground. I stole an apprehensive 
glance at Mr. Hanlan. He looked 
as though he were going to cry. 

Returning to the station later, 
Mr. Hanlan had a showdown with 
Hollings. 


“In the first place,” said the 
patient and long-suffering engi- 
neer, “you need new needles for 
those turntables arms.” 


Mr. Hanlan stepped back in 
demented astonishment. “Well, 
what do you think I’ve got you 
here for, to look at you? You’re 
the chief, engineer. If we need 
something like that, put the order 
on my desk, Ill sign it! You 
Gon, have to be told that, do 

“Mr. Hanlan, I’ve made out an 
order for new needles seven times 
in the past six months and put 
them on your desk.” 

“Oh, now, Bill you didn’t do any- 
thing of the kind!” Mr. Hanlan 
said in disgust. “Maybe you 
thought you did.” He snorted. 
“But don’t make any excuses. 
You don’t have to do that. _ Get 
those needles. I'll sign the order.” 


[__That’s Right, They Arrived | 


And he did. Two weeks later 
the needles arrived—the cheapest 
possible. He called the entire staff 
together in his office and gave us 
a lecture. We were rapidly becom- 
ing Flukeburg’s number one sta- 
tion, he said. Hollings nearly burst 
out laughing. Why? Why were we 
becoming number one? Because of 
progressive programming, because 
of the extellent work done by each 
and every one of us. We give the 
people what they want. Denoue- 
ment over, he naused for dramatic 
effect, then tovk a tiny square box 
from his desk and opened it, tilting 
it toward us so that the light 
glinted becomingly on the metal 
inside. There were the two needles, 
costing perhaps a couple of dollars 
apiece. The copywriter gave a soft 
moan of pleasure. 

Lightning struck our transmitter 
one night. I was in the middle of 
a commercial, All the lights went 
out, all power failed. 

Mr. Hanlan yelled from his 
office, “What happened? What 
happened to the lights?” I heard 
him coming down the hall. I struck 
a match, and then, as though noth- 
ing had happened, continued read- 
ing the commercial by the faint 
light of the match. Mr. Hanlan 
came into the control room just as 
Hollings appeared. 

“We're off the air, Mr. Hanlan,” 

(Continued on page 104) 

















Versatility 
Now a Must 
For Stars 











By BOB HAYMES 


Success or failure for the young 
entertainer today, may very well 
depend on versatility. There .was 
a day when a new singer could 
impress his audience simply by 
singing well. A comedian was only 
expected to do his monolog and a 
dancer had nothing more to worry 
about than his dance routine. But 
today,"the singer may very well be 
expected to dance a little and be 
a little funny too! The comedian 
should be able to warble a little 


and the dancer who can’t talk is 
doomed to open every show and 
get off quickly. 

It is very unusual for a perform- 
er to have all these talents at 
birth, but the sooner he learns, the 
better his chances. 


So much free entertainment hag 
been made available to the public 
today, that it is all too easy for 
the viewer or listener to change 
channels or stations, the moment 
he loses interest. He can always 
go to the movie around the corner, 
or, though it’s improbable, he may 
even pick up a good book and read 


it! , 

Also, there is the constant dan- 
ger of fadism. The crooner, who 
may be in constant demand may 
suddenly find himself replaced by 
the return of the name band. The 
record industfy, which at present 
is a powerful influence on show 
business, may one day lose its at- 
tractiveness to the public and rec- 
ords, and may give way to live 
performances. 

With the advent of television, 
the potential viewing and listen- 
ing public suddenly becomes much 
greater, And it was eventually dis- 
covered that as the number of 
audiences increased, so did their 
demands increase in the way of 
varied entertainment. 

This created difficulties for many 
performers. A large number of 
well established ‘stars suddenly 
found themselves desperately in 
need of material. 

The old club act, that had been 
wowing them for years . . . that 
fine old medley that was sure to 
bring a tear or two, and that sure- 
fire sock finish, were suddenly fin- 
ished. The obvious answer seemed 
to be writers. Get more writers! 
Get new writers! And overnight, 
the guys who had been telling the 
same jokes to the bartender at 
Lindy’s for 10 years, were sud- 
denly in demand again. It was 
during these early years of strug- 
gle in tv that the greatest crop of 
non-edible corn was harvested. 


Call It Likeability 71 


Likeability suddenly became a 
big word. People liked a guy who 
was himself. People also like a 
good sport. And though the aver- 
age fan may not be able to recog- 
nize the fine points of any single 
talent, he is genuinely impressed 
by some one who can do more than 
one thing. 


Largely because of television, 
show business has become more 
of a family matter. It’s more per- 
sonal now than it ever was... 
Everybody is a critic and that’s a 
good thing. 

There will always be the special- 
ists. It stands to reason that the 
years of study and hard work re- 
quired to become a concert artist 
don’t allow for much time to de- 
velop other talents. But, haven't 
you noticed in recent years how 
|many opera singers or violinists or 
pianists have learned to be amus- 
ing? In some cases, downright 
funny! 

The coming years will demand 
of its new stars one thing more 
than ever, and that’s flexibility. 
Which of course means hard work. 

The next time you're watching 
a Danny Kaye or a Bing Crosby, 
try to imagine the time and effort 
they’ve put in with drama coaches, 
voice teaehers, choreographers, 
etc. .. . Sure it’s a lot of work, 
but that’s why they’re still around 
and a lot of their contemporaries 
are long forgotten. 


American audiences are the 
toughest in the world. That’s be- 
cause they want the best. And in 
show business that word is only 
temporary. 
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Inside ‘Monitor’ — Or: 


> 


Scrabble With Wires 


By EVERARD W. MEADE t 


(Mr. Meade, ex-Young & Rubicam radio-tv director, has just returned 


to fishing and writing in Virginia after a 13-week swing at NBC 
getting “Monitor” off the ground) . 
When Bob Hope appeared on “Monitor” as guest Communicator he 
called it Scrabble With Wires. Those of us. who have worked on the 


40-hour continuous NBC radio weekend service call it Pat’s Perpetual. 


With Weaver it used to be spectaculars. Now it’s perpetuals. 
Obviously a perpetual is a show where the motion never stops. Pace 


is the order of the day — and night. Everything is in vignette form — 
short, crisp, arresting. The object of “Monitor” (the first perpetual) is 
to awaken fresh interest in radio and destroy secondary listening — 
the relaxed, reading-in-the-hammock type of /listening that lets you 
read a book at the same time (and ignore the commercial). 

If you listen to “Monitor” on a portable sprawled in a hammock, the 
only use your magazine will be is to kill spiders. At least that’s the 
theory of our little swindle, as Gobel says. _ 

“Monitor” figures that the basic American radio audience still 
exists. It’s still there waiting for the kind of showmanship that de- 
veloped radio originally into a vast mass medium. The weekend was 
selected as the ideal time because on Saturday and Sunday there is a 
temporary leisure class. Forty hours is a wide net to catch the husband 
home from work, the children home from school, the working girl at 
home and the housewife with less to do and more time for leisure. 

If “Monitor” doesn’t catch them in the liv*r~ room (where the tv set 
squats), it pursues them upstairs, into the bedroom, rides in their car, 
sprawls beside them in portables at the beacu. Ii “Monitor” hits any 
member of the family at any one of these spots, the cumulative rating 
is literally the great American market. 


| _ It’s a Cinch, Boys | 


Since there never has been a 40-hour show every week, a certain 
amount of curiosity has arisen among the trade (among psychiatrists, 
druggists and undertakers, too) as to how such a thing gets pulled 
together. In attempting to answer that loaded question I speak for~-a 
very weary little band of radio producers, writers and production as- 
sistants who haven’t been home lately. It’s really a cinch and don’t let 
anybody tell you benzadrine is habit-forming. ~ 

The span of 40-hours is measured into four-hour lengths. Each seg- 
ment is assigned to a radio producer and his team (writer, production 








assistant). He is alloted so many comedy spots, so much news, music 


and so many remotes. He also has his own communicator. He then uses 
his best judgement and imagination to create a dynamic four-hour 
segment which will reflect the overall pace and color of the whole. The 
bone structure of each hour is news. Comedy, sports, music, vignettes 
and human interest round out the form. 


+ 
That’s a nice peaceful way to describe a massive effort. It’s like 
saying all you need to climb Mt. Everest is a pair of hobnail boots and 
a coil of rope. 


We decided to see what problems lay ahead of us above the timber- 
line in this climb, so we ran a 40-hour dress rehearsal. We learned 
some inconsequential things (40-hours of show are 34 miles of tape 
when recorded for study) and some important facts: comedy is neces- 
sary to offset the effect of worldwide news pickups often serious in 
tone; bright musie is necessary; poetry doesn’t work; talk should be 
kept short. We learned that imagination is as necessary in assigning 
news remotes as comedy spots. We learned Bob & Ray spontaneously 
reacting to goofs made assets out of liabilities. We learned that oysters 
laughing are pretty funny and that a southern girl reading the tempera- 
tures made strong men weep. 


.s ‘Where the Bass Bite | 


This assignment burst upon me like a shock wave hitting a Yucca 
Flats gopher. I retired from Young & Rubicam two years ago and went 
back to Virginia to do some bass fishing and possibly get the War 
Between the States started up again. When Weaver asked me to join 
Jim Fleming, executive producer, in setting up a 40-hour radio show I 
figured the pressure of the presidency had finally got him. He con- 
vinced me that he wasn’t kidding and promised that Jim would do 
most of the work, so I gave in, hung up my fishing rod, located my 
shoes and came to the city. That was 13 weeks ago. As I write this I 
have a ticket home on my desk and “Monitor” has been launched and 
is successfully under way. The champagne has dried on her bows and 
the wooden blocks that steadied her as she slid down the ways are 
floating downstream — their job done. If anybody asks you what a 
project officer is just say a wooden block. As for floating downstream 
— that’s not a bad idea. Downstream is where the bass are biting. 


————————————————— 




















BOB RUSSELL 


SEALTEST BARKER ‘BIG TOP’, C.B.S.-T.V. 
MISS UNIVERSE PAGEANT, Long Beach, California 


Direction 
PAGEANT PRODUCTIONS INC, 


222 Central Park South, New York Circle 7-5600 





GEORGE SKINNER 


“THE GEORGE SKINNER SHOW” 
WCBS-TV 





A RIVER OF MUSIC. 


By LANNY ROSS 


Jack McCoy, veteran song man, 
once told me over a second cup of 
coffee—you know the one with the 
ashes in tne saucer—that music is 
like a river. You can dam it up, 
it will back up a little, but then 
out it will pour in anothe? direc- 
tion and flow on!, 


This was 12 years ago when 
things looked discouraging. Rec- 
ords were on strike. Band business 
was not what it was. Singers were 
leaving the air. Hit songs were 
hard to figure. Television wasn't. 
You know how it was. 


And here we are today. Records 
are bigger than ever. Band busi- 
ness is in new hands. Singers are 
on records and _ television, .and 
song hits are still hard to figure. 
You know how it is. 


With 36,000,000 television sets in 
use, a song performed on tv gets 


000,000 radios in use, a song geis 
plugged over and over again 
every day.. Which will you take? 
Take-both if you’re a song plugger 
—I am, but a different kind. I’m 
a performer and am choosing the 
musie that flows through radio, 
which brings us to the problem of 
how to build 11 musical shows a 
week on WCBS Radio. 


Producing is the opposite of 
writing songs. Instead of saying, 
“What am I going to say?” you 
ask yourself, ‘What did the writer 
say?” Then out of the whole 
wealth of recorded music, you try 
to construct a narrative of song 
that says something. ’ 


| Plugger, Take a Bow! | 


You Gan even have records talk 
back to one another—how? Well, 
for example, how's “You'd Be So 
Easy To Love’’—and then, “Hard 
To Get.” Only trouble is that it 
takes six minutes to get to the 
point, but meanwhile you have 
played something that is pleasant 
to hear—one a standard, the other 
a current hit. And it’s time for a 
commercial anyhow! 

And where do songpiuggers fit 
into the current musical picture? 
In my opinion, they are entitled to 
a deep bow. They’il take their own 
encores, you can be sure. If I 
ever quit, I’ll miss them dread- 
fully, although they may forget me 
because I’m no longer a plug. 
Who'll laugh at my jokes? 

I’ve grown up with some of 
them. I’ve seen their sons come 
along, so I am grateful to them 
not only for their service, but for 
their friendship. Songpluggers 
should change their name. Why 
not account executives? Each song 
is their product, with all its prob- 
lems of exploitation, design, pres- 
tige, packaging, and so on. 

One not-so-old-timer told me his 
first job was to plug “Ah, Sweet 
Mystery of Life.”” What, Victor 
Herbert needed advertising? So 
did the 1910 Cadillacs. So does the 
1955 Cadillac. So does the 1955 
song. Songpluggers do it. 

The danger is that the song- 
plugger does his work too well and 
the disk jockeys saturate the pub- 
lic with a boring repetition of the 
same song. ‘Make the list” is the 
cry. “Higher, higher. Put it on 
top.” That is only what any sales 
manager would tell his salesmen 
between pills. 

But there is a difference be- 
tween manufactured products and 


(Continued on page 41) 











|| Network Radio Credo : 


: ‘Strip It Up, Boys’ 


By ARTHUR HULL HAYES 
(President, CBS Radio) 


For one reasom or. another, the most popular place to stop dialing 
and start listening on radio continues to be the network station. And 
this is true even in the biggest television cities. Of the top radio 
programs in tv’s 21 largest markets, 86% come from networks, 12% 


originate locally at network stations, and 2% 
come from independent stations. 

Over the past six years, CBS Radio has been 
fortunate in. winning more of Nielsen’s top honors 
than all other networks combined. On the average 
the network’s programs attract larger audiences 
than any other shows in radio. 

This happy situation is due, by and large, to the 
kind of stars who have continued to make their 
talents available to CBS Radio—sych top enter- 
tainers as Jack Benny, Amos ’n’ Andy, Bing 
Crosby, Arthur Godfrey. Such top news reporters 
as Edward R. Murrow, Lowell Thomas, Douglas 
Edwards, Robert Trout. And such top daytime 
“stars” as Wendy Warren, Our Gal Sunday, Ma 
Perkins. Several of these stars and programs are reaching the quarter- 
century mark in radio. Others have even passed the 25-year mark. 


Another contributing factor, however, has been the way the network’s 
personalities are being programmed today. For at CBS Radio, we have 
a theory that stars must appear on a regular basis, so that the listener 
knows when he can hear them, and develops the habit of tuning them. 
No star, however great, can build audiences if he continues to turn up 
as a “surprise.” 

Ten years ago, listeners had only one schedule to remember: The 
schedule of their favorite shows on radio. Today, of course, they have 
oe and it is the television schedule most people consciously memorize 

rst. 


For its nighttime programming, consequently, CBS Radio last fall 
embarked on a concept borrowed from its highly successful daytime 
schedule. That concept was strip programming, and the idea behind 
it is that if programs were to occur every night at the same time, the 
listener would have only one nighttime schedule to remember, instead 
of five separate ones. : 


Over the past season, accordingly, CBS Radio has turned nearly all 
of its nighttime, Monday through Friday, schedule into a strip opera- 
tion. As a result, when people want the news, they have come to know |. 
when they can expect Lowell Thomas, Edward R. Murrow, Douglas 
Edwards and Robert Trout every night on CBS Radio. When. people 
want informal entertainment, talk and music in any part of their 
evenings, they have come to listen for. Tennessee Ernie, Bing Crosby, 
the Amos ’n’ Andy Music Hall every night on CBS Radio. 





Arthur Hull Hayes’ 





It Makes for Flexibility | 





quite a plug, once. But with 120,-/ 


Strip programming has helped make it possible for all of our night- 
time programs to continue enjoying high popularity with listeners. 
And for advertisers, strip programming has had even more far-reaching 
consequences. It has made possible for sponsors a kind of flexibility 
which nighttime radio had never been able to offer them before. It 
has given advertisers as much—or as little—exposure as they feel their 
products need. £ 

Consequently, CBS Radio has been able to accommodate a more 


varied group of clients on the nighttime schedule than was possible in 
in the past. Many this past seaser have been among the most familiar 


names in American advertising: American Motors, American Oil, 
American Tobacco, Brown & Williamson, Campana, Carter Products, 
Consolidated Cosmetics, Ford, General Foods, General Motors, Liggett 
& Myers, Metropolitan Life, Philip Morris, Murine, Rexall, Stude- 
baker-Packard, Willys, Wrigley. But in addition, the network has 
been able to provde service for a number of clients who are relatively 
new to network radio. 43 

If network radio today is accounting for $130,000,000 in sponsor bill- 
ings a year—and that amount is for time alone—it is largely because net- 
work radio continues to find new ways to reach customers efficiently. 
It takes an advertiser’s message to a thousand people at less cost than 
any other medium. Less than magazines, newspapers, television. (In 
many new radio formats, a network advertiser can reach listeners in 
the evening at a cost that’s lower than before television came along.) 
And unlike any other kind of radio, network radio continues to offer the 
kind of stars and programs and formats that make for impressive and 
effective advertising. 
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Cohn-Ing The Horizons: 
2,000 TV Days, From Now 











By RALPH COHN 
(V.P., Gen. Mgr., Screen Gems) 


Television City, Aug. 1, 1960. 
With the 1959-60 video season now far behind, let’s take a look at 
what's in store for 1960-61. 
All major film companies now are in television film production which 
has proved to be a great boon to the'televiewers of the nation. The 
quality of programming has improved to a point 
beyond comprehension five years ago. It has 
caused many of the “early birds” to drop out of 
the race for survival just as in every other business 
in the 20th century from autos to soapmaking. 
- * cs 





For its 10th anniversary telecast, Screen Gems’ 
Ford Theatre plans to present a full-color, two 
and half hour adaptation of Tolstoy’s “War and 
Peace” beaméd to 37 countries throughout the 
world. The Bing Crosby Enterprises Instantaneous- 
Audio-Transadaptor will automatically translate 
the English-language film into 37 languages and 
dialects including Ukut. In following weeks the 
show will continue its one-hour, full-color format, 
limited to six multilingual simultaneous telecasts. 

* * 


Threats of anti-trust action by the Department of Justice finally 
caused the major networks to cease monopolizing peak viewing periods 
with their own shows but network telecasting is continuing just as 
theatre chains did after divorcement from production compariies back 
in the lete forties. The public and the advertiser who foots the bill 
both have benefited. 








Ralph Cehn 


* * * 


The third and fourth networks have emerged into a position of 
equality, if not leadership against their two major competitors by 
virtue of their flexibility and showmanship. It was a tough fight but 


they made it. 
* * * 


Recent reports that the title of Father Knows Best will be changed 
to “Grandfather Knows Best” is false. There is some question, however 
about filming the series on location during the Anderson family’s tour 
of the world. Since the program debuted on video six years ago, the 
family has been enlarged to the extent of a son-in-law, daughter-in-law 
and three grandchildren. It isn’t likely that the youngsters will be able 
to make the trip. 

. * 


'¥ q _ .Crystal-Balling Pay-TV ~ 
Pay-as-you-see television has had fair success in rescuing ailing UHF 
stations. It’s much like Tiffany and Cartier staying in business despite 
the existence of chain jeweiry stores which proves that there is room 
enough in the American economy for all kinds of competition. 
Om” oF 








For the second consecutive year Rin Tin Tin V was awarded the 
Golden Shovel by the Television Critics Circle as the “best animal 
performer of 1960.” Last year’s prize actually was a split award given 
te the late Rin Tin Tin IV and Rinty V, who took over the tv series 
when his father passed away in mid-season..The lone dissenting ballot 
in this year’s voting was cast by John Crosby who stated: “I loved 
Rin Tin Tin when I was a boy 40 years ago. No dog that age could do 
what this imposter does on television. And I’m not letting any imposter 


destroy my childhood memories.” 
” - « 


Sylvester “Pat” Weaver denies that NBC has any plans for further 
telecasts from Mars. “The three shows which we did were in line with 
our ‘Wide, Wide Universe’ concept. If we didn’t have to relay our 
signal to Earth by way of the Moon, further telecasts would be pos- 
sible. As things now stand our facilities on the Moon are tremendously 


overtaxed. And the parking problem there is murderous, too.” 
* ~ * 


Large advertisers who once exercised tight control over the content 
of their tv shows have learned that their advertising directors are no 
substitutes for showmen. They now’rely on the judgment of their film 
producers. On the other hand, producers understand that sponsored 
entertainment is different from entertainment sold directly to the public 
and now there is much more harmony. 

* * * 


Four sponsors—McSorley’s Ale, Zion Kosher Products, Planters 
Peanuts and Bromo-Seltzer—have agreed to try the ““We-Pay-As-You- 
Sample” plan by which their products will be sent directly through 
the set to the viewer via the Bing Crosby Enterprises E'@ctronic Com- 
patable Caloriecast. If another sponsor, Kohler of Kohler, can be added, 
there never will be a reason for leaving the set. 

* * 1 


The format of the “Captain Midnight” teleseries will be changed for 
the first time in six years. The show this season wil! be called “Gen- 
eral Midnight” and star Richard Webb will serve the forces of justice 
throughout the world through the UN, rather than just the U.S. 

* * x 





| 180 Minutes of Gleason | 


Actors who formed their own producing companies in the mid-fifties 
have learned that name value alone is no substitute for showmanship, 
vision and business-like management. With the exception of Jackie 
Gleason, all have surrendered control in return for sustained success. 
At the same time, talent managers and representatives have realized 
that they cannot monopolize representation, production and distribution 
without frowns from Uncle Sam. 

- 





” *” 


Gleason, incidentally, has signed a long-term contract with CBS 
by which he will do three one-hour “live” shows, four half-hour filmed 
shows and two newscasts each week. In order to ease the income tax 
bite, he will be paid $80,000 a week for a period of 170 years. 

os + * 


American tv shows have followed American movies abroad and are 
seen in more and more foreign countries. In return, more overseas 
produced programs currently are being seen here. 

* * * 


After years of bickering, a strong, effective tv film distributors or- 
ganization, patterend after the MPAA, is now functioning smoothly. 
Among other functions it performs has been the establishment of a 
title registry bureau, in collaboration with the NARTB, which has 
eliminated the chaos once rampant in this field. 

” * * 


Standardization of equipment and increased care in handling by 
Jocal station personnel has made spot telecast film programming the 
equal of the network originations. Local station managers have stopped 
blaming the print for a bad picture or sound after they learned to 
hire properly trained personnel. 
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Kid Stuff 
Is Dynamite 


By HERBERT A. CARLBORG 
(Director of Editing, CBS-TV) 


Something more than a “crime 
doesn’t pay” wrapun is needed in 
the editing of teievision programs 
scheduled during the hours when 
ehildren in large numbers are 
present in television’s audience. 
To the very small percentage of 
youngsters who range all the way 
from being forgotten by their par- 
ents, misguided, delinquent, or be- 
ing criminals-in-fact, and probably 
intrigued by criminal techniques 
and what to them is the glamor of 
living dangerously on the wrong 
side of the law, the final appre- 
hension of the culprit may not off- 
set the effect of what has gone on 
before. 

While crime programs play only 
a small part in television sched- 
ules, the Editing Department of 
CBS Television insists that the 
futility of crime registers all the 
way through those programs which 
attract an audience of children. 
By the same token, simple tech- 
niques are replaced by those which 
defy convenient imitation. The use 
of switch blade knives, for in- 
stance, is generally avoided in pro- 
gram material. Material dealing 
with unrest in schools and defiance 
by youngsters of teaching author- 
ity has a ready children’s audience 
and may possibly lead to a rash of 
“incidents.” Some school authori- 
ties are very emphatic about this. 


While it is recognized that chil- 
dren need vicarious adventure 
presented to them in proper bal- 
ance, the broadcaster must be 
eternally vigilant in the serious re- 








The Outlook For Loeal 
Radio—Summer 1955 


By CARL 


S. WARD 


(General Manager, WCBS Radio) 


On a single day this month, 
salesmen for WCBS Radio signed 
$98,000 in spot billing. 

The billing report I signed for 
the week ending July 9 Was $9,505 


| ahead of the same week a year ago 


(and 1954 was tops in the station’s 
history for spot). 

Our June Pulse ratings (the lat- 
est) were higher for every local 
daytime program than they were 
in January, when radio listening 
is traditionally high. a 

You'll pardon these statements 
specifically about WCBS, I hope, 
since they enable me to give some 
actual facts of the resurgence of 
local radio. The pattern for WCBS 
is generally indicative of radio sta- 
tions throughout the country. 

For one, I do not consider this 
in any way a rebirth of radio. 
Rather, it is a natural growth, the 
result of steady progress. ‘ 

Most important of all are the 
factors causing additional interest 
in radio, both audience-wise and 
commercially. Obviously, there is 
bound to be an area where they 
overlap, However, and at the risk 





sponsibility of playing down those 
dangerous elements which fasci- 
nate youthful minds. s fascina- 
tion.and curiosity can lead to many 
capricious acts which are part of 
a phase in the lives of some chil- 
dren—like throwing snowballs at 
the milkman—unthinkable for 
adultsy but great fun for kids. It 
is part of the chemistry of growing 
up. Recognition of this fact is vital 
in the presentation of children’s 
programs, and has to be weighed 
in every series and in every plot. 

In some instances, however, 
whole scripts must be rejected due 
to completely objectionable theme 
material or proposed story treat- 
ment. One script proposed for a 
juvenile adventure series glorified 
a hardened criminal throughout by 
repeated and awesome references 
to his “brilliance,” his uncanny 
skill with firearms, and his appeal 
for women and men alike. Another 
script was rejected because the 
criminals involved were portrayed 
in what at least approached comic 
fashion. We consistently reject 
programs in which the mistreat- 
ment of animals seems to be con- 
doned or considered amusing, but 
we do accept dramatizations in 
which such mistreatment is por- 
trayed in a manner which clearly 
= that it is most reprehen- 
sible. 
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of sounding pedagogic, let’s enu- 
merate some of these factors. 
Using Metropolitan New York 
aS an example, since we're talking 
radio on a local market basis, radio 
homes have increased 33% since 
1946. In actual numbers ‘this 
amounts to 4,208,510 for 1954 (lat- 


est data) compared with 3,164,780 
in 1946. From the basic fact of 
more homes and—considering rel- 
atively stable rates—lower cost 
per thousand, the mere attraction 
of advertising dollar value has 
brought additional revenue into 
-radio’s till, 


This, while fortunate, cannot be 
credited entirely to station man- 
agement. However, there are 
many trends initiated by stations 
which fall on the side of positive 
action and are perhaps equally im- 
portant. 


Most attractive of these to the 
advertiser, in my opinion, has been 
the increased attention given by 
many stations toward further de- 
velopment of local radio not only 
as an advertising medium but as 
a selling medium. Let’s consider 
the emphasis being placed on 
strong commercial personalities. 
They are the performers who take 
pride not only in their ability to 
entertain a radio audience but in 
their salesmanship as well. Such 
personalities make it a point to 
attend client sales meetings, ap- 
pear at store openings and know 
the organization behind the prod- 
ucts they sell. They play a staf- 
ring role for the client as well as 
the listener. 


| That Cumulative Audience | 


Coupled with the present buying 
trends toward saturation use of lo- 
cal radio, far-sighted stations are 
programming in such a way as to 
attract not only high ratings for 
individual programs, but greater 
cumulative audiences as_ well. 
Through programs with varying 
audience appeal the station can 
attract an audience turnover that 
gives the saturation buyer a much 
broader contact with the market 
audience. 

Undoubtedly, one of the addi- 
tional important factors in the 
present radio station billing pic- 
ture has been the increased selling 
of radio at the client level. Effec- 
tive selling at the client level can 
do much to obtain an objective 
viewpoint toward radio and to 
overcome the psychological pro- 
grams that have beset the indus- 
try during the initial surge of tv 
enthusiasm. 

In the area of audience building, 
the local station’s personalities, 
again, must assume starring roles. 
Increased appearances by _ radio 
personalities in public places 
where people congregate for their 
own activities, assure the star and 
the station of a personal and 
friendly acceptance in the commu- 
nity. The manner in which appear- 
ances can be arranged are numer- 
ous and create abundant good will. 
In short, the station’s local per- 
formers help mold the station’s 
overall personality. 

The future of local radio, we be- 
lieve, lies in further developing the 
personality’s contact with the audi- 
ence he talks to and the adver- 
tiser he serves. At the same time, 
more and more emphasis is being 
directed toward giving the client 
a radio outlook. For, in our book, 
the outlook for the nation’s radio 
stations is very fine, indeed. 


STANDARD OIL OF IND. 
BULLISH ON BEARS 


Chicago, July 26. 

Standard Oil of Indiana’s asso- 
ciation with the Chicago Bears pro 
football team goes into its 10th 
year with an expanded slate of 
games to be aired via WGN. Stand- 
ard has also repacted to sponsor 
the weekly Bears’ “Quarterback 
Club” tele show with the expecta- 
tion it'll again be berthed on 
WGN-TV. 

The AM package this year in- 
cludes five exhibition games and 
the 12 regular Sunday afternoon 
contests. Only two pre-season tiffs 
were aired last year. Jack Brick- 
house will handle the WGN play- 














by-play. 
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In Defense Of TV’s 


Coverage Of The News| 


By SIG MICKELSON 
(CBS V.P. in Charge of News, Public Affairs) 


I sometimes get very tired of two comments I hear about television 
news. One of them goes something like this: “Television will never be 
able to cover the news.” The other one is a question: “What’s the matter 
with television news?” 
: The persons using this line of attack never seem 
to know why television can’t cover the news, nor 
do they supply any evidence that television is not 
doing a good job now. 

Constant repetition of these generalities has 
something of the effect of Hitler’s technique of 
the big lie—just keep on telling it long enough and 
people will accept it as fact. Once you have suc- 
ceeded .in establishing the premise, conversation 
seems'to start from that point. : 

Maybe television never will be able to cover the 





now and does the job very weil indeed. Perhaps 
the job it is doing isn’t precisely like that being 
done by The New York Times or the CBS World 
News Roundup, or one of the news magazines, but I think we are 
entitled to ask: Why should it do that type of job? 

Television’s purpose in news coverage would seem most logically to 
be the utilization of all of those electronic and mechanical deviees 
which enable it to function as something completely distinctive in the 
communications field. It seems quite obvious that it should not adapt 
itself to the printing press, the microphone or the metion picture 
screen. 

Perhaps the job television has been doing in the news area is not 


Sig Mickelson 


completely perfect. Perfection would be quite an achievement for a | 


method of news communication somewhat less than seven years old. 
And I am quite certain that I remember on occasion hearing criticism 
of newspapers, radio, and even of news magazines. As a matter of 
fact, any new method of communication seems to be a logical target 
ron Ppa criticism, until some newer medium comes along to push it 
aside. 

While we do not claim perfection for television news, we do claim 
spectacular progress in the use of a new medium and progress is not 
measured in terms of audience alone. If we were to regard the success 
of television news only in terms of audience, there would be no point, 
Iam sure, in so much as considering a defense. Already the principle 
network news broadcasts in television are reaching, on a regular basis, 
larger audiences than any other single medium of news communications. 

The most significant fact about the present stage in the development 
of television news is that the men charged with the responsibility of 
utilizing this medium are succeeding in achieving a solid impact on 
the American viewer coupled with a sincere regard for the principle of 
honesty, straightforwardness and responsibility to the facts. 


| New Techniques | 


Television, in the news area, is succeeding in developing new tech- 
niques for news presentation. It has succeeded in making abstract 
ideas come alive in terms of people, of places and of customs. It is safe 
to say that more Americans know more about the principle world 
figures, Eisenhower, Dulles, Churchill, Eden, Macmillan, Faure, Aden- 
auer, Bulganin, Khrushchev, Molotov, than ever before because these 
names have now become real people. They know more about British 
elections, Yugoslav-Russian negotiations, NATO agreements, UN con- 
ferences and Presidential press conferences because they have, by 
means of television, been present a¥ witnesses. They know more about 
abstract ideas and international affairs because television has suc- 
ceeded in making the potential results real in terms of people and 
pictures, 

This is a real achievement. It’s a long step forward in the establishing 
of a meaningful democracy. It’s a genuine mark of progress toward an 
informed and enlightened electorate. 


o 

It has not been easy for television news to develop meaningful 
eoverage. It is much easier to have cameramen present at the scene of 
disasters and to cover Secretary of State John Foster Dulles as he 
boards and gets off planes than it is to try to convert ideas into inter- 
esting television, but the important fact is that television has succeeded 
in converting ideas into good television. 

There is no doubt that people will continue to make the ill-considered 
statement that television cannot cover the news or ask the unthinking 
question: ‘“‘Why doesn’t television cover the news?” But the fact is that 
it is- covering the news, it is covering it in its own way, which is the 
only reasonable way for it to operate. The degree of its success in 
covering the news in its own way can only be measured in terms of 
the increased awareness on the part of the American people. of the 
complexities of life in the mid 1950's. 

Instead of unthinkingly condemning television news, its critics should 
extend it a vote of sincere gratitude and give it every encouragement, 
making as sensational a progress in the next seven years as it has in 
the past seven. F 
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Electronicam — 
A Spectacular 
In Own Way 


By JOHN H. BACHEM 


Men who are authorities on the 
subject say that — midst all the 
spectaculars, the four-starred ju- 
bilees and other special features 
planned for next season, televi- 
sion’s fare will be filmed to a great- 
er extent than ever before. 

And in that portion that’s on 
film, there’s going to be something 
spectacularly new “— filmed pro- 
grams with all the spontaneity, the 
naturalness of live production. 


That will result from widespread 
use of DuMont’s “Electronicam” 
TV-Film system, which brings to 
the shooting of shows on film all 
the advantages of live techniques. 

Aside from marked economies 
and efficiencies, these advantages 
are mainly two: 

The “Electronicam” permits a 
star and his cast to record a show 
on film just exactly as they’d nor- 
mally put it on the air. 

It permits producer and director 
to know exactly what they’ve got 
on film the minute they shoot it 
—to have, in fact, a choice of three 
versions of each minute’s produc- 
tion. 

These are among the reasons 
that Jackie Gleason chose the 
“Electronicam” for the recording 
of “The Honeymooners” which will 
this season’s highest-priced 
production. He’ll rehearse and 
“make ready” just as he did in his 
old “Cavalcade of Stars” days and 
on “Jackie Gleason Show” over 
CBS the last two seasons. Then he 
and the cast will break for dinner, 
come back with an audience and 
put on their show, performing just 
as if it were going to the air. 


|. - But With a Difference | 


This time, they’li be putting the 
program on film. 

Jack Philbin, its producer, and 
Leslie Martinson, its director, will 
be monitoring every minute of it— 
just as they used to monitor the 
old aired program. 

If they ‘like a scene recorded by 
Camera 2 or 3 better than the same 
scene as caught by Camera 1, their 
editor can pick up the preferred 
scene when he reviews his footage 
later—and splice it into the show. 

All this is important to’ televi- 
sion, because it is by no means an 
accident, nor by a legal require- 
ment, that some of television’s top 
shows are tagged as “coming to you 
live from New York” (or Hollywood 
as the case may be). The live show 

















built television to its present 
dimensions. The effect of spon- 
taneity, ‘which live production 


methods project on the home- 
viewer’s picture’ tube, adds an in- 
tangible quality which nio one of 
the many conventional filming 
methods has been able to duplicate. 

We have all seen one or more 
of our favorite shows switch to 
film origination under the necessity 
of amortizing the rising costs of 
talent and production over the 


Many Itchin’ To Say 
‘Now It Can Be Toll’ 


By FRED HIFT 


Let no one be deceived by the comparative summer calm that has 
settled on the toll-tv situation. While the publicity: guns are silent 
for the moment, the issue itself is very much alive and apt to warm 
up rapidly with the Fall and the oncoming of any Federal Communica- 
tions Commission hearings. 


While few among the objective sideliners are willing to go out on a 
limb as io the eventual outcome of this_whole question of the tv b..o., 
it’s generally agreed that—almost regardless of what the FCC decides 
—it will remain a thorn in the side of regular “free” tv in the years 
ahead; a convenient argument against and remedy for anything anyone 
wants to find fault with. 


Precisely because its true potential in the tv industry is so obscure, 
cashbox video is certain to remain on the map—and a subject of dis- 
cussion—wherever and whenever broadcasters huddle on such diverse 
questions as uhf channels and programming costs, 


The past year’s experience isa sure indicator of the extent to which 
the public—the fellow who ultimately will have to foot the bill—is 
intrigued with the whole idea of slot-tv. While it’s generally agreed 
that the mail response to this whole question is unlikely to carry much 
weight once the Commission starts tossing around the toll ball, the 
fact that some 20,000 communications pro and con have been received 


‘at the Commission’s Washington headquarters is nevertheless impres- 


sive, even assuming that a good part of it was “solicited.” | 


There is no question that, until early in July, the fee-tv boys were 
doing great. It is also undoubtedly true that, since David Sarnoff 
and Frank Stanton got into the act, putting the big networks on record 
> any pay-as-you-see propositions, the toll barometer has dropped 

arply. : 

Nevertheless, there is still plenty of steam behind the toll argument, 
and the purchase—projected or otherwise—by NBC of several top 
British films to preem over the web has not notably cooled the ardor 
of the pay-tv advocates who still insist that a boxoffice, and only a box- 
office, will rescue the industry from its economic problems and breathe 
new life into the uhfers. 


Not long ago, WNET-TV, Providence, R. I., a uhf station which had 
planned to go off the air due to competitive disadvantages, asked the 
FCC to hand it a subscription-tv license by way of solving its immedi- 
ate problems. Skiatron-TV, in its original application, asked the Com- 
mission to limit pay-tv to uhf for three years, but has since noted that 
indie uhf broadcasters also should be allowed to cut their piece of 





any toll pie. 
Not All UHF Wants It oa 








reruns and syndication hitherto 
possible only under a complete | 
(Continued on page 106) 
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But nothing is black-or-white when it comes to the pay-as-you-see 
issue. Thomas P. Chisman, prexy and general manager of WVEC-TV, 
Norfolk, Va., (uhf) is on record stating that in his opinion tollcasting 
can bring a uhf operator-nothing more*than additional financial head- 
aches and a possible shutdown. 


The pro-and-con arguments on pdy-tv have been given generous 
attention by the nation’s leading papers on their editorial pages. The 
predominant theme is one of: Let ’em try, it! One or two of them, 
noting film theatre opposition to the whole idea, have taken their cue 
from this and have suggested that the negative votes on pay video 
are motivated by selfish motives, a charge widely echoed by the prin- 
cipals in the controversy. 

The pro-toll forces say exhibs want to save their economic necks 
and the networks want to preserve the status quo to prevent new com- 
petition. The anti-toll group accuses its opposition of wanting to pull 
a fast one on the public and from time to time has come up with the 
curious charge that all the subscription-tv proponents are out for is 
to make a lot of money. Apart from that, of course, they claim that 
the home b.o. is neither practical nor necessary. * 


Sarnoff, in his comments to the FCC, minced no words how he felt 
about toll-video, stating flatly that it would be “incompatible with the 
economics of continuing the present national free television service” 
which, he held, it would “ultimately destroy.” Sarnoff, on the assump- 
tion that all of Hollywood was of a mind with Paramount Pictures 
(Telemeter), also accused the film industry of an attempt to dominate 
and control television. 


And Hollywood Waits | 


There is no question that the continued dangling of million dollar 
promises before their eyes if only pay-tv were approved has titillated 
Hollywood’s imagination. At the same time, with the exception of 
Paramount, the companies (faced with a Government anti-trust suit 
charging “conspiracy” in their refusal to sell 16m versions of their 
pix to tv and other non-theatrical outlets) have kept their collective 
tongues and have in no way gone on record as to their stand on the 
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Unscrupulous Syndicators | 
Holding Back TV Film Biz 














I recently ran across an article 
somewhere which said that the 
syndicated tv film business had 
come of age. It quoted a variety 
of statistics to 
prove its 
point: the in- 
crease in dol- 
lar volume, 
the merits of 
pro gram- 
ming, of serv- 
ice and _ so 
forth. oe : 
sounded real 
“good but I 
think the per- 
son who 
wrete it was 





Geo. T. Shupert 
a bit optimistic and not too well 


informed. I’m not so sure this 
business has come of age. In fact, 
I’m pretty sure it-hasn’t. 

I’ve been in this business for a 
good many years and am one of its 
staunchest supporters. From what 
I’ve observed, there are a few 
well-run, well-organized film syn- 
dication companies trying to give 
honest dollar value in the quality 
of films and services. These com- 
panies, operating along sound 
lines and building for the future, 
are represented by serious-minded 
young career men who are proud 
of their money’s worth—and more. 
They analyze their needs and offer 
only those programs which they 
honestly feel will suit those needs. 

Equally important, when they 
know they cannot offer a client 
product he needs, they will often 
recommend a competitive product 
rather than high-pressure the cli- 
ent into taking something which 
cannot do a successful job for him. 

The reliable film  syndieators 
don’t offer a_film series at one 
price and settle for a lower one. 
Their prices are carefully com- 
puted and based on sound eco- 
nomics much the same as are sta- 
tion rate cards. They are not 
merely an excuse to barter. They 
work as hard after a sale is made 
to insure programming success as 
they do to make the initial sale. 
Often harder. But, unfortunately, 
for every film syndicator with im- 
tegrity, there are many without it, 
many who are completely lacking 
in foresight, anxious only to make 
a quick dollar now and let the fu- 
ture take care of itself. 
| Those Unrealistic Promises | 

They cut prices at the drop of a 
hat. Once sold, the customer is 
forgotten until another series is 
available. This type of syndicator 
has little respect for his product, 
himself or his customers. He 
usually represents a producer with 
as little character as himself and 
his films refiect it. He makes un- 
realistic promises to the producer 














By GEORGE T. SHUPERT 
(Pres., ABC Film Syndication) 


he represents and fails to fulfill 
them. He is careless about clear- 
ing program rights and often 
places his clients in a position 
where they are subject to legal 
problems. He’s ruthless, unscru- 
pulous and sometimes downright 
dishonest. : 


But, let’s not place all the blame 
on the syndicator. Much of the 
malpractice in this industry is due 
to the attitudes of the tv stations, 
advertisers and their agencies who 
buy film. Without their help. the 
unscrupulous syndicator could not 
operate. 


I am often astonished at the ap- 
parent lack of business acumen of 
film buyers and their willingness 
to subscribe to or endorse prac- 
tices which in the long run can 
only hurt them. 

So many stations, advertisers 
and agendies seem to buy “price” 
alone. So many stations and agen- 
cies recommend programs which 
are totally unsuitable to their cli- 
ents’ products or services. And 
finally, so many, because of their 
own poor buying habits, have 
taken on, in self-defense, the atti- 
tude that all film syndicators are 
out to cheat them. 


This has brought about a situa- 
tion whereby many stations and 
agencies automatically try to chisel 
on price or demand extra services 
from the distributors which they, 
by all rights, should offer adver- 
tisers themselves, services for 
which they are paid. 


The Gullible Buyer | 


It seems to me that the type of 
film buyer described above either 
doesn’t realize or doesn’t care that 
his dealings with unreliable firms 
and his support of unethical busi- 
ness practices are undermining 
the entire film syndication indus- 
try—an industry which makes it 
possible for him to purchase top- 
quality programming at fractional 
costs. 

Through the help of syndicated 
tv films, the independent station 
operater can successfully compete 
with network affiliates and offer 
programming of genuine network 
calibre to sponsors and audiences 
alike. Network affiliates also have 
a lot to gain from syndicated films, 
the chance of being less depend- 
ent on networks for their liveli- 
hood. Usually they can earn great- 
er revenue from national spot, re- 
gional and local advertisers than 
from network advertisers. Net- 
work affiliates and independents 
can enhance their prestige by 
planning creative programming 
schedules. They can incorporate 
local advertising ideas with net- 
work-quality film programming. 
They can enjoy a flexibility not 
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possible in network programming. 
All this, without a loss of program 
quality. - 

Why is it, when everybody stands 
to gain froma well-run, well-or- 
ganized film syndication industry, 
that some sellers and buyers seem 
hell-bent on destroying the indus- 
try which offers such great oppor- 
tunity for success. This question 
calls for serious study on the part 
of the entire television industry. 

Film syndication has definitely 
not come of age—far from it... 
and the blame for its lack of ma- 
turity is evenly divided among the 
syndicators and their customers. 


What Makes A 
Good Telefilm? 


By SAUL J. TURELL 
(Sterling Television Co.) 


Unfortunately, for our industry, 
there are not very many good films 
produced today except in the sense, 
“good for television.” (The way & 
grade “C” Hollywood feature be- 
comes a good grade “A” television 
feature.) The money men (the 
financiers) and television producers 
sometimes forget that the formula 
of money, actors, script, good light- 
ing and professional sound mixed 
together does not necessarily make 
good pictures. In fact, they seem 
only dimly adware that the making 
of good film is an art, and an art 
that in itself is rare. 

Hollywood has been economically 
aware of the problem of the ex- 
cellent film for many years. There 
they will produce 20 pictures, try- 
ing for that one smash hit which in 
terms of millions at the boxoffice 
will pay off for the others. 

In television, this theory won't 
work because there is no large eco- 
nomic return for one tremendously 
successful film. The producer 
can’t afford to devote the necessary 
time, care, and writing for the 
production of a fine film. The 
whole principle of 13, 26 or 52 
necessitates the spreading of talent 
too thin and works against quality 
production. The producer finds it 
safer to strive for a workable 
mediocrity which will satisfy tele- 
vision. He knows that even if he 
produces one great film it will 
make little difference. 

Going further, there is another 
obvious difficulty. Television film 






















By ROBERT W. SARNOFF 
(Executive V. P., NBC) 


Phase Three of NBC's blueprint for color television is coming off 
the drafting board for activation in the fall. It calis for a substantial 
increase in the amount of color programming in prime evening time 
and—for the first time—a regular flow of daytime colorcasts to permit 
dealers to demonstrate color receivers during nor- 
mai store hours. sat: 


Phase Three, like its predecessors, is part of the 
overall RCA-NBC plan for the systematic and rapid 
development of color television as a service to 
America’s millions. It is synchromeshed with the 


manufacture in quantity of RCA simplified-circuit 
21” color receivers at a lower price than earlier 
receivers of that size. The new models are now 
coming off the RCA production line. RCA has also 
increased production of the 21” color tube — with 
increased availability to other set manufacturers — 
and reports that the color tube output could be 
raised to 30,000 a month by early 1956, if warranted 
by demand. 


NBC’s color plans for the fall grow naturally out of the network's 
already extensive accomplishments in color programming, research and 
building of facilities. Phase One began in the fall of 1953, when NBC 
launched its Introductory Year for color, rotating color productions 
among the programs in its regular schedule at no additional cost to 
clients. That phase was also marked by intense, activity in color produc- 
tion research, in training crews and in conducting clinics for trade 
groups. ; : 


| Phase 2—Mission Accomplished 


Phase Two, begun last fall, marked the emergence of color television 
as a commercial service. Clients paid for color, and were rewarded in 
terms of leadership, prestige and excitement all along the distribution 
channels. Backbone of Phase Two was the Spectaculars, with color 
adding a new dimension to the most dazzling and costly productions in 
the history of television. In addition, there was Maurice Evans’ two-hour 
production of ‘“‘Macbeth.” There were operas, special events, film pro- 
dtctions, inserts on “Home” and ‘Today” and other color programming. 
Phase Two was also marked by the swift expansion of NBC color pro- 
duction facilities to include the world's largest tv studio, in Brooklyn, 
and Color City, in Burbank, Cal., featuring the first studio ever built 
for color from the ground up. 


What’s on tap for Phase Three? To the existing three series of color 
Spectaculars will be added a fourth major color series — Sunday 
afternoon dramatic programs to be produced and directed by Maurice 
Evans, who will also star from time to time. We also expect to be doing 
a number of other programs in color, including the Milton Berle pro- 
grams, which will come from Burbank — the first full season of shows 
a Sept from this new facility and the first to-go color on a regular 
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“Howdy Doody” is being readied as a daytime color feature, giving 
dealers a daily color strip for demonstration purposes — the first regu- 
lar daytime color program in the network field. Also in the daytime 
sector will be a regular color insert each day on “Home.” 


Tinting Up the Sports 


In the area of sports, NBC is planning to present a number of NCAA 
football contests, as well as several of the World Series games in color, 
and the Davis Cup tennis tournament at the end of August. 


As of this month (July), 12 NBC stations have facilities for live color 
origination. This means added color schedules in those twelve areas, 
as well as the possibility of those stations contributing programs to the 
network. Several of NBC’s affiliates have already made such contribu- 
tions. By October, no less than 19 stations on the NBC line will be 
equipped to originate live color, and 44 will be equipped to originate 
color film programs. The local color origination will swell the total 
volume of color service, over and above the network color, which can 
be transmitted by 107 NBC stations. 

Phase Three is flexible and dynamic. We believe that more clients will 
be ordering color on a regular basis as the season progresses. In early 
1956, we expect to be stepping up the tempo of color still further, to 
keep ahead of the flow of 21” receivers off the assembly lines. NBC 
is pledged to provide the programming that will spur the sale of color 
receivers — both of RCA and its competitors — and speed the day when 
color television will be within the range of every home in the United 
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costs are based on theatrical mo-| State 


tion picture costs, without the pos- 
sibility of the boxoffice return 
that makes these. high production 
costs possible. 

This does not mean that no 
worthwhile programming is being 
done. One must look at the situ- 
ation in light of the tremendous 
devouring of film by television un- 
der its present local and network 
programming setup. The demand 
is for quantity. One must ac- 
knowledge and credit the skill of 
producers in getting out the quan- 
tity they do and at a reasonable 
quality, a no mean feat in itself. _ 

I am completely skipping over 
the integrating of material which 
has been previously produced at a 
much higher cost both in money 
and for talent for some other me- 
dium than television. 

The television program director 
has found that by using features, 
westerns, cartoons, good shorts, he 
can create.programming of value, 
commercially and entertainment 
wise. However, this use of by- 
product. can be at best a tempor- 
ary measure for an industry which 
must eventually base its program- 
ming on films produced for tele- 
vision, ; 

When there is sufficient return 
in television either through box 
office. television or a different 
type of non-radio distribution (pat- 
terned more in the style of WOR’s 
Million Dollar Movie) time and ef- 
fort will then bring quality and ex- 
cellent films to television, still not 
on a consistent basis, but certainly 
more frequently and as often and 
as good as the best of Hollywood. 
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-DO-TI- YOURSELF TELEVISION 


By STEVE KRANTZ 
(Program Manager, WRCA-TV, N. Y.) 


Any red-blooded American boy 


with a hammer who n’t built 
himself a bookcase lately warrants 
investigation, and any program 


executive who hasn't built himself 
a new program lately merits ‘suf- 
focation. At WRCA-TV this past 
spring, we opened a Television 
Workshop, and now everybody~has 
a chance to do-it-themseives. 

Although we are the biggest’ 
station in the country, and even 
though our activities can be on a 
grander scale than most, the pres- 
sure of maintaining program values 
in existing shows makes it difficult 
to experiment. Any 13-week series 
runs into a sizeable tab, and the 
result is that rewarding and enter- 
taining shows are bypassed 
cause they don’t merit 13 programs. 
Even though many of local program 
originations have gone on to the 
network—“The Steve Allen Show,” 
“Princeton ‘'55,” “Conversation,” 
“It’s a Problem”—if programs are 
successful, we keep them on. If 
they’re not—we don’t experiment. 
We try again with proven formulas. 
So, once again—the offbeat ap- 
proach, the shot in the dark, doesn’t 
stand too much of a chance. At 
WRCA-TV, we parlayed answers to 
these problems along with answers 
to a problem of morale into the 
winning combination of the Televi- 
sion Workshop. 

A number of people on my staff 
have been with the -station for 
several years, and because of their 
efforts our programs have become 
successful, but as a result, some of 
them have been on the same diet 
of steak and potatoes for years. 
For them, television was a chance 
to display total recall of what 
happened yesterday. We couldn’t 
arbitrarily juggle the show assign- 
ments every month 

So, the WRCA-TV Workshop was 
developed to “juice-up” interest in 
the station by our audience; in- 
terest by our own people. It was 
also a way for me to get out of my 
office. 

It works on a cooperative basis. 
Station people and outside pack- 
agers are invited to submit ideas. 
No decision is made by me as to 
which programs.are selected, but 
the majority opinion of the entire 
program department is the basis 
of action taken. Incidentally, it’s 
very interesting to see how the 
opinion of the majority sometimes 
conflicts with my own. It makes 
me wonder how popular many of 
my program decisions really are 
with the people who work under 
me. (But back to my enlightened 
despotism,) 


| —Or Sanskrit Revisited | 


The search for material to pre- 
sent on the workshop produced an 
early influx of Bingo and Poker 
games, “What’s My Lines” with 
twists that would make them safe 
from Goodson and. Todman sub- 
poenas and “The Show of Shows” 
(except upside down). On the 
otherhand, the eggheads voted for 
an, assortment such as Euripides 
on the half shell or Sanskrit Re- 
visited. The calming influence of 
rejection slips to packagers and 
even to members of our own group 
changed the pattern of thinking. 
Eventually the air cleared and a 
decision was made to strike hard 
for both the commercial and the 
non-commercial. possibilities in 
programs, as long as we felt they 
offered something new or unusual, 
entertaining or enlightening. 


As for a time of broadcast, the 
first thing that occurred to us was 
the pristine solemnity of a Sunday, 
where commercials wouldn't get in 
the way, 
preempt regularly scheduled shows 
regularly and put Workshop of- 
ferings where peuple (including 
sponsors), could get a look at them. 
So it went in our daytime Monday 
through Friday and via kine will 
have other exposure in the night- 
time hours. We do one Workshop 
stanza a week, and post it on a 
different. day ‘of each week. By 
this process, we've built up sub- 
stantially increased ratings and ia- 
terest in our daytime schedule. 
Apparently the folks. at home dur- 
ing the daylight hours like to be 








but I chose rather -to}. 


Any local station operates with 
spit and tissue paper, and the 
Workshop is no exception. Some 
of the things we’ve done have cost 
less than a bottle of dexedrine 
pills, and on some, we've really 
“specked-it-up,” spending up to a 
couple of hundred dollars. 

Some of our results have been 
outstanding. We were the first to 
come out with a legitimate excur- 
sion into psychoanalysis, with a 
show called “The Analyst,” and 
then we took a shot at presenting 
a new type of book program called 
“Galley Proof.” We used a couple 
of actors, the author and an emcee, 
Ybut for the first time on television 
we made a book come alive, as a 


be- | book. 


A little later on, we developed 
an idea for a new children’s pro- 
gram, a way to get youngsters to 
indulge in fantasy as participants. 
The presentation was called “Attic 
Playhouse,” and Susan Reed, prom- 
inent ballad singer served as hos- 
tess to a group of children. To- 
gether they improvised a little 
playlet. Over* 250 unsolicited let- 
ters from parents attested to out 
— conviction that it was delight- 
ul. 


And so, we have done or are in 
the process of presenting shows 
dealing with photography, acting 
techniques, ballet, language, news, 
etc., etc. In the course of these ad- 
venturesome projections, we have 
called upon the services of Burl 
Ives, Eugenie Leontovich, Andre 
Eglesky, Melissa Hayden, Mayor 
Robert Wagner, Julian Huxley and 
many more. We are working with 
the combined efforts of our Own 
staff, independent packagers, thea- 
tre groups, educational institutions 
and any other interested parties. 


It’s very early to evaluate the 
results achieved by the Workshop; 
however, the change of morale in 
members of the program depart- 
ment is certainly a part of the re- 
sult. Now, for the first time they 
can be creative beyond the daily 
confines of routine. Any idea which 
is selected by oure board is given 
as a project to the one who sub- 
mitted it, and an advisory producer 
is donated to the project so the 
inventor is not left high and dry. 

In the overall pattern of televi- 
sion the NBC Network has demon- 
strated originality and excitement 
that the flagship station WRCA- 
TV is following in our Television 
Workshop. 

_Do it yourself. 
fresh air. 


It’s a breath of 





(cHl & FRISCO'S. 
OKY-HIGH TAB 


By WILLIAM R. McANDREW 
(Director of News, NBC) 


To rephrase Pat Weaver’s phrase 
and title, next year will be a Wide 


Wide “political” World as far as 
news coverage of the 1956 national 
Democratic and Republican con- 
ventions are concerned. Coverage 
of these two events spaced only a 
weekend apart, and with the width 
of half the nation between conven- 
tion sites (Chicago and San Fran- 
cisco) promises the largest, most 
intensive, and certainly the most 
expensive coverage in the history 
of the NBC (or anybody else’s) 
news operation. 


The problem of complete dupli- 
cate facilities in two far-flung 
cities is definitely spotlighted 
when the\ records show. that only 
one convention site (Chicago 1952) 
meant more than 300 NBC person- 
nel in attendance; $2,000,000 in the 
latest model electronic equipment 
to put over 250 hours of radio- 
television “gavel-to-gavel” pro- 
grammingon the air (including 
super mobile units, 26 television 
cameras, the “Jiffy” film deyel- 
oper, ‘“walkie-peepies;” a head- 
quarters command post, two air- 
conditioned television studios, 
three radio studios, a tape record- 
ing room, two dark rooms and a 
combined radio-television setup at 
the Convention Amphitheater); 
150 rooms in five hotels, and 300 
airline and plane tickets for per- 
sonnel. 


In addition to the tremendous 
costs involved for 1956, manpower 
comes under a separate “headache” 
department of its own. What key 
persons to send early to Chicago, 
to San Francisco; who leaves when, 
in the middle of thé Democratic 
convention to prepare for the Re- 
publican pickups; who to cover the 
GOP committee meetings on the 
West Coast while the Democrats 
are in full-swing nominating a na- 
tional slate in the midwest; and 
finally, who makes the trek to San 
Francisco in the far too brief Sat- 
urday and Sunday ‘between the 
convention? 

Last month, the Republican Na- 
tional Committee held a “clear the 
air” media meeting at the Hotel 
St. Francis in San Francisco. Its 
purposes: to inspect the Cow Pal- 
ace (scene of the 1956 GOP con- 
vention) and to receive recom- 


(Continued on page 106) 











thought of as adult too. 





- By HENRY SALOMON 
(In Charge of NBC-TV Documentary Unit) 


There may have been eras when 
man could believe his world to be 
simple and orderly. Certainly” he 
eannot believe that now. But in 
the course of time we will try 
to trace on the broad, confused 
map of contemporary history the 
routes taken by individual men 
and groups of men, by communi- 
ties and by nations, hoping there- 
by to scan our present situation. 


’ We have tagged this undertak- 
ing with the somewhat cryptic 
title, “Project 20,” after the cen- 
tury we live in, but we hope it 
will add up to a composite drama 
of our age, the visual story of man 
groping in a world rocked by 
change and convulsion. 

It is an exciting undertaking. 
Dramatic, yes, but more, very 
much more, than that are the 
themes we shall treat. In our gen- 
eration, masses of men have 
broken through crumbling barriers 
of custom and authority. So we 
will be telling of turmoil; we will 
hear. the sounds of violence. But 
man remains man. He retains the 
individual virtues of humor, love, 
and aspiration. ‘We will tell of 
these things, too. ide 


As with “Victory at. Sea,” we 
will not be reporting, nor will we 


unreel history by the yard. With 
original musical scores by Robert 
Russell Bennett, with film editing 
by Isaac Kleinerman, with scripts 
by Richard Hanser and myself, 
tripling, as I am, as writer-director- 
producer but aided, in the latter 
capacity, by Donald Hyatt, “Project 
20” will attempt to give 20th Cen- 
tury man the opportunity to stand 
apart from himself, for a long look 
at himself, and the world in which 
he lives. 


| Not to Divert—But Stimulate | 














We will not be seeking merely 
to divert, but rather to entertain, 
to comprehend, to ‘stimulate—to 
stage a drama in which the cast 
on the stage and the audience are 
one and the same. If we do our 
work well, our drama will be so 


scoala ttiaiadaoemnemeeennmeneateeiemiaenlininneneeiment mnetenan needicheteemera ns centaeaeieieermetreeaareemarmmemmemiemeememmemamt ee 











JACK SHAINDLIN 


Musical Director 


Of Jazz, Nightmares 
_ & Austria’s Fidelio 














alive in its impact that its meaning 
and emotions will echo and re- 
echo in the viewer’s mind long 
after the sight and sound of the 
programs has disappeared: 

» Here are a few of the stories we 
will tell: 

1. “Nightmare in Red”: This is 
the drama of Russia in this cen- 
tury, the Russia that changed the 
world by bringing communism into 


+ practice. Our story is told with 


film most of which has never been 
seen in this country, footage de- 
rived from 76 different foreign — 
and domestic sources—some came 
from behind the Iron Curtain, 
some from Czarist archives. The 
splendor of the Imperial court, 
the shattering impact of the Rus- 
sian revolution, the whole specta- 
cle of a society in upheaval—these 


‘are the elements of our drama. 


2. “Three Two One—Zero”: To 
be repeated by popular demand, 
The title is symbolic of the subject 

. . the atomic age! It deals with 


the effects and implications of 


atomic energy on the United States 
and the world in the past and pres- 
ent and its portents for the future. 








| Hitier’s Europe | 
_ 3. “The Rise and Fall of a Dic- 
tator”: Out of the slums of 


Vienna came a shabby neurotic 
who shook the world as no Caesar, 
no Napoleon, ever did before him: 
Adolph Hitler. Through his story, 
told in film hitherto impounded 
in the vaults of the Third- Reich, 
we will seek to dramatize the con- 
vulsion that threw Germany, and 
with it most of Europe, back into 
the Dark Ages. We hope to por- 
tray what makes a dictator, what 
makes a nation yield to one, and 
what happens to a nation that does 
yield. 

4. “The Jazz Age”: The extraor- 
dinary story of the 1920s, from the 
end. of World War I to the great 
crash of ’29. We shall show Amer- 
ica gnd Americans undergoing per- 
haps the most profound and ex- 
hilarating change of morals and 
manners in their entire history; 
the coming of Prohibition and the 
flapper, the rise of the gangs and 
the burgeoning of the Wall Street 
boom, the nation on its giddy boot- 
leg binge, reeling toward Black 
Tuesday, singing and dancing as it 
went. 


5. “Austria”: Her story, center- 
ing on the reopening of the Vienna 
State Opera (Nov. 5, 1955), the 
greatest cultural event in Europe 
in many years, and the return of 
her independence. This program 
will be patterned after its music. 
The contour of our show will fol- 
low the outline of Beethoven’s 
“Fidelio,” the opening work to be 
presented, marking the 150th an- 
niversary of the Opera’s first per- 
formance. Our theme will be the 
rebirth of freedom, but we will 
show the Austria of Strauss and of 
Mayerling, of Sarajeve and two 
great wars, of smiling Vienna and 
grim occupation. 


These are the programs already 
under way. There will be others 
in the future of “Project 20” of 
similar, and even larger, scope. We 
will be on the air once a month 
for six months commencing Nov. 
3 in prime evening times pre- 
empted by NBC in accordance with 
programming ideas enunciated by 
Messrs. Pat Weaver and Bob 
Sarnoff. 


Our programs, taken together, 
will constitute a continuing series. 
Each separate program will form 
a self-contained dramatic unit but 
will be a part of the whole, taking 
its proper place in the overall de- 
sign which, when completed, will, 
we hope, add to man’s understand- 
ing of man. In the final analysis 
the success of “Project 20” will be 
determined by our ability to por- 
tray the eternal drama of the 
human story. 
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40 
You 


Might Be 


Never Know Who 


Listening 


By JACK ELLSWORTH 
(Program Director, WALK AM and FM, Patchogue, and WRIV, 


Riverhead, L.I.) 


“Music is a succession of har- 
monious tones, either vocal or in- 
strumental as heard in birds or 
running water.” 

Anyone who has attended a 

I program clinic at which 
that genial and most gracious of 
gentlemen, Roy Harlow, has pre- 
sided has heard him utter those 
words, usually in his introductory 
eomments. As Harlow points out, 
that is one dictionary's definition, 
of music. Roy, who has always been 
greatly concerned about the hap- 
hazard way many stations program 
their music, goes on to say tHat of. 
course music is much more than 
just “a suceession of harmonious 
tones.” Music is one of the great- 
est forces for good that God has 
given us. And what are the indus- 
try’s radio statien managers and 
program directors doing with this 
great force? 


So many stations’ record shows 
are a conglomeration of various 
types of music, much of it totally 
unrelated. Such a shew is usually 
hastily prepared—perhaps within 
10 or 15 minutes before air time, 
and more than likely this horri- 
ble wnharmonious hour of musical 
hash is known as “Musie in the 
Air”! ses 

Yes, after a lot ef listening to a 

lot of radio 
me that many of them, particularly 
the so-called music and news op- 
erations, are shamefully lax about 
the types, quality and presentation 
of the music going out over the air- 
waves. What's the situation at your 
station? Deo you have a poorly- 
qualified librarian selecting your 
music or are musicaily-ignerant an- 
neouncers chasing away your listen- 
ers by programming the wrong 
music? Don’t be too quick to say 
no! Obviously, te be at all listen- 
able, any record shew on any sta- 
tion must be carefully and knew- 
ingly planned and then intelligent- 
ly presented. How many of them 
are? 
* We all know that within recent 
years it has been firmly established 
that music and news are radio’s 
most effective weapons in the bat- 
tle to convert or reconvert televi- 
sion addicts into at least “part- 
time” radio enthusiasts. Many 
radio men claim that news is the 
biggest commodity a radio station 
has to offer—that people tune in 
more often te hear news than for 
any ether reason. I disagree. Ad- 
mittedly, news runs a close second 
but I am convinced that except dur- 
ing wartime or in other periods of 
emergency, more. people’ in all 
walks of life and in all age and 
income brackets turn on the radio 
to hear music than for any other 
reason. A recent Advertest survey 
In New York shows that radio 
music listening is on the increase. 
A large percentage of the respond- 
ents said they listen to the radio 
mainly for music. 


| It Relaxes—It Soothes } 


Music is your best programming 
bet because it relaxes, it soothes 
end it never interferes. There is 
0 question that radio (and particu- 
larly FM radio) presents music 
more effectively than any other 
medium, including television and 
motion pictures. Radio even has 
advantages over the concert hall 
where crowds, various noises and 
visual distractions interfere with 
full enjoyment of the perform- 
ance. When you listen to your 
favorite music on the radio, you 
can sit back, close your eyes and 
relax as you derive full enjoyment 
from what you hear. As FCC Com- 
missioner Robert E. Lee remarked 
at the recent High-Fidelity Fair in 
Washington, D. C., “I particularly 
know of no more stimulating listen- 
ing experience than the full range 
reproduction of a live FM concert 
on a good high fidelity set.” 

I am sure we are all well aware 
of the value of radio music to the 
housewife who attends to her 
household chores with the radio 
providing a pleasant accompani- 
ment to an otherwise dull routine. 
Of course radio music also serves 
as an ideal companion to the sales- 
man or te anyone travelling any 
distance by automobiie. The fact 
that almost 75% ef this country’s 
automobiles are equipped with ra- 
dios is a positive indication of 
radio’s importance te the motor- 
ists. And think of the countless 








stations it seems to ihed 


wouldn’t be without a portable 
radio on visits to the beach or 
while on vacation. Most of them 
will tell you that they take along 
a radio primarily for the entertain- 
ment provided by radio music. 

Because music is what most of 
the listeners are after most of the 
time, we repeat our question: How 
much consideration are you giving 
to the music being heard on your 
station? Perhaps you are oblivious 
to most of your station’s music be- 
cause you are devoting your time 
to sales and administrative prob- 
lems while, as we indicated before, 
the announcers or the girl you call 
a librarian selects the music for 
your record shows. If this is true, 
chances are that musically you 
— a sloppily programmed sta- 

on. 

Do your announcers select their 
own music? First of all, I ,won- 
der how many managers realize 
that most announcers are 
for playing what they themselves 
like to hear, regardless of the time 
of day or night. When an an- 
nouncer has free rein in selecting 
music, he usually prepares a “con- 
eert” for himself and you can only 
hope that few of the listeners will 
go along with his tastes. (This 
does not necessarily include a qual- 

, experienced personality disk 
jeckey who should Enow musie and 
his listeners’ preferences.) 

Then there are the so-called disk 
jockeys who program their shows 
by checking with the best seller 
lists. Many of these fellows have 
little er neo knowledge of music. 
But often the blame for poorly-pro- 
grammed shows isn't entirely 


theirs. Place the responsibility | bY 


on the shoulders of the managers 
who turn staff announcers into disk 
jockeys overnight without stopping 
to consider their qualifications. 


|. Wastes Have Deteriorated | 


Talk to many of the country’s 
better disk jockeys, musicians, sing- 
ers and orchestra leaders and you 
will find they are of the same 
opinion, that the country’s musical 
tastes have deteriorated badly dur- 
ing the past decade. While a large 
part of the fault lies with certain 
overly-commercial artists & rep- 
ertoire men at the record com- 
panies, they share this blame with 
many of the fellows who give so 
much air time to records which 
have inane lyrics, little or no musi- 
cal value, or which are even down- 
right vulgar. 

_Perhaps the saddest part of all 
is that mast of the country’s disk 
jockeys aren’t doing anything to 
help the situation. On the con- 
trary; they continue to saturate 
their shows with the same records 
being heard on nearly every other 
station—the so-called “top 10” or 
“top 20.” And what a sorry list, 
what a sad commentary on the 
country’s musical preference! Ac- 
tually, it’s a vicious circle. The 
records and songs become popular 
largely because the disk jockeys 
pound away day after day at the 
“plug” tunes, forgetting the wealth 
of really good, listenabie material 
both new and old, gathering dust 
in the files. 

How many of you were as horri- 
fied as I to read of the disk jockeys 
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increasing number of people who | 
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on a Southern station who recently 
played a record called “Shtiggy 
Boom,” incessantly for almost 60 
hours? When disk jockeys behave 
in this deplerable fashion, how 
can they blame the public fer not 
having better musical tastes? Hap- 
pily ef course, not many jockeys 
would go to such ridiculous ex- 


music for even one ef vour shows. 

When you hire a disk jockey or 
an announcer whe will do record 
shows, do you check en his knowl- 
edge of music and records? Here at 
WALK, all prospective disk jock- 
eys must take a musical quiz 
determine their knowledge of rec- 
erds and of the artists who make 
them. It is amazing to learn hew 
many applicants den’t even know 
the names of six major record com- 
panies. Even more can’t give the 
name of Glenn Miller’s theme song. 
(And speaking of disk jockeys, it 
might be well to mention here that 
unless you have a super-personal- 
ity jockey who has listeners eager- 
ly clinging to every word, keep chat- 
ter down on music shows. Even 
when the talk is pertinent to the 
music, don’t everdo “the story be- 
hind the record.” ‘It is Surprising 
how well the music speaks for it- 
self!) 


The Librarian Situation | 


The librarian situation at many 
stations is likewise appalling. Far 
too many managers will hire a girl, 
possibly fresh from high school and 
place her in full charge of the rec- 
ord library at a salary of $35 a 
week. While she may be quite 
capable of performing the task of 
filing and cataloging records and 
transcriptions, more ~than likely 
she is far from qualified to select 
that all-important musie for your 
record shows. Let’s suppose for 
example that you have a program 
from 10 to 11 a. m. and you call it 
“The WXXX Music Hall.” How 
can you possibly assume that this 
girl, eager, enthusiastic, and dili- 
gent though she may be can pro- 
gram the exact kind of music you 
want for even that one-hour pe- 
riod? All right, you say, “She’s 
received instructions’; Your pro- 
gram director has told her to fea- 
ture arrangements by Dave Rose, 
Kostelanetz, Percy Faith, Morton 
Gould and the like, but not, on this 
particular show, records by Woody 
Herman, Les Brown or Dave Bru- 
beek. She’s been told to include 


& 








,| occasional vocals by Crosby, Sin- 


atra, Como, Shore and Doris Day, 
but not by Johnnie Ray, Frankie 
Laine or Teresa Brewer or any of 
the “shouters” or “‘screamers.” In 
other words, you want the program 
to consist of relaxed, listenable, 
melodious music. Possibly the first 
few programs will follow the right 
pattern, but how long can your pro- 
gramming novice bat 1,000? Any- 
thing less won’t de because one 
wrong reeord can chase an audi- 
ence quicker than dead air. Yes, 
just this ene hour, day in and day 
out, week in and week out becomes | 





quite difficult te program unless 


And | tolerate 


the girl is thoroughly familiar with 
your library. She must know music 
and records just as an artist knows 
his paints. She must be familiar 
with exactly the type of music per- 
formed on every record by every 
artist from the Andrews Sisters 
to Florian Zabach. Otherwise, be- 
fore long you'll inevitably find an 
oceasional novelty record slipping 
in or perhaps some Dixieland jazz, 
or worse, some frantic, dissonant 
jazz in a modern idiom, or a wail- 
ing blues shouter. There is so 
much margin for-error! And what 
does she know about pacing—the 
alternating of tempos, interspers- 
ing vocals with instrumentals—se- 
lecting the right numbers to open 
and close the show? One wrong 
record can shatter a mood, antago- 
nize your listeners and ruin an 
entire program. 


. Summing Up ~ | 


Summing up, let me offer a few 
everall suggestions on this all im- 
portant matter of music program- 
ming. 

Because you acquire and main- 
tain the largest audience quickly 
and most effectively by program- 
ming music it certainly makes good 
sense te play the best available 
music. For the most part, mix 
familiar standards with the -better 
eurrent popular songs. Remember 
never to offend any of your listen- 
ers by ever-doing the novelty er 
“gimmick” records. While rhythm 
and blues, hillbilly and western 
musie may have a great appeal in 








the | certain sections of the country and 


with specialized groups in many 
metropolitan m the majority 
ef your listeners may actually 
the aforementioned music painful 
to their ears. Unless you are cer- 
tain you are in an area where it 
gt gy gy 2 aga 


Many listeners cannot 
hillbilly reeerds and 
should they chance to hear this 
music even once on your station 
they may angrily switch the dial 
forever and from that time on as- 
sociate your statien with that type 
of music. That chance, “snap judg- 
ment” type ef listener is well rep- 
resented in any radio audience. 
| Survey Your Audience | 

You would do well to survey 
your audience te determine the 
number of listeners whe are of for- 
eign extraction and then devote 
portions of your schedule to polkas, 
Latin-American music, etc.—only 
don’t overde it because these peo- 
ple probably do not represent the 
largest part of your audience, and 
anyway, these specialized groups 
will no doubt enjey your other 
music as well. 

Finally, let me urge you to keep 
your musical standards high. Never 
program “down” to an audience.’ 
Make all of your programs, musi- 
cal or otherwise sound carefully 
planned. Avoid “musical fill” ex- 
cept perhaps in cases of delayed 
remotes. Always have standby 
shows prepared and easily acces- 
sible in emergencies. Remember 
that people who tune in your sta- 
tion for the first time or those who 
tune in only occasionally will judge 
your station by what they hear 
when they are listening. And re- 
member—you never know who may 
be listening! 























JIMMIE CHRISTIE 


PLaza 7-6300 
B’'WAY - ROAD - STOCK - TELE 
“Jimmie Christie's fire and brim- 
stone red hair and youthful person- 
ality has charmed audiences in sueh 





shows as ‘Life With Father” (mem- 
ber World's record Broadway cast); 
“T Remember Mama,” “Kiss and 
Tell,” “Junior Miss” and the “Wins- 
low Boy.” Watch the _ red-head 
closely, he's off to a geed start.” 
—Limma,. 
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‘I Owe It 


To Radio’ 


By LARRY L. MACK 


(Founder and President, 
Slenderella International) 


A lot of people these days are 
talking about radio in the past 
tense—“Remember when radio 
was...” or “Those were the hey- 
days of radio”—implying that ra- 
dio, like the old man, has “kicked 
‘the bucket.” Actually this is far 
from true, and I can offer proof 
in that because of Slenderella’s 
purchase of radio time our pa- 
‘tronage has increased ever 50°>. 

Our entrance into radio, in 
1953, was done on an experimen- 
tal level. We had come to the eon- 
elusion that our advertising cam- 
paign in the local newspapers, 
initiated in 1950 in conjunction 
with the opening of the first four 
Slenderelia salons in New York, 
had reached its saturation point. 
dew needed a new medium — one 
which would offer results as ef- 
fective as the printed word. We 
turned to radio and its mass 
audience. 

In October, 1953, we ran a radio 
test in Los Angeles. A series of 
anneuncements was scheduled for 
Ralph Story’s morning show on 
KNX for a period ef 30 days, 
twe announcements a week at first 


find|—— then three. The results were 


eye-opening. After the initial 30- 
Les Angeles’ share 

Slenderella’s total national 
— jumped from 17° te 


experiment con- 
s that radio was far from 
and as our network of 
salons — today’s total is 75 — 
en new areas we followed 
through with leeal spet radio cov- 
erage. The results have continued 
to successful. As Slenderella 
has entered radie in city after 
city, we have noted unmistakable 
sales increases and in some cases 
business has actually doubled. It 
is apparent that Slenderella and 
radio have been a successful part- 
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goes into spot radio covering all 
of our markets. 


| Umderstanding The Patrons | 


I believe our success via the 
airwaves is due, to a large extent, 
to eur appreach to the medium 
and an understanding ef our pa- 
trons. Rather than buy time on 
women’s feature programs, the 
obvious tieup since Slenderella is 
exclusively for women, we have 
invaded the early morning chat- 
ter and deejay shows which, by 
and large, feature male personali- 
ties. The reasoning behind this is 
two-fold; First, it seemed to me 
that workmen prefer to listen to a 
man rather than to another 
woman; secondly, the early morn- 
ing commentator has a loyal fol- 
lowing who frequently can be in- 
fluenced by his endorsement of a 
product er service. 

Another attractive feature of 
the early morning male stars is 
that they are usually ad lib art- 
ists with their own individual style 
when delivering a commercial. 
This avoids the monotonous com- 
mereial rut, and gives Slenderella 
an air of “newness” practically 
every day. ? 

Se as not to hamper the radio 
personalities free delivery style, 
we have no written cemmercials, 
merely a basie fact sheet. In ad- 
dition, we have each of our radio 
people visit a salon and even ex- 
perience the Slenderella_ treat- 
ment. Their familiarity with the 
Slenderella system has added eon- 
siderably to our success on the 
airwaves. 

At the present time our radio 
spots cover ail the major cities, 
and are heard on all the major 
stations. In the New York areca, 
alone, we are heard en nine di!- 
ferent programs. A complete pic- 
ture of our sponsorship includes 
mere than 50 programs emanating 
from 15 eities. : 

Slenderella’s successful expe!l- 
ence in radio has taught me (to 
turn a deaf ear to those who say, 
“Radio, today, is the stepchild of 
television.” It’s apparent that such 
people are speaking enly for them- 
selves and not for the millions of 
people whe at every hour are 
turning the dial and entering 4 
beautiful world of sound. 
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‘His Highness The Salesman 








By JOE CULLIGAN 
(National Sales Manager, NBC-TV) 


There’s a new man bouncing in 
and out of agency and client doors 
these days. He’s the tv network 
salesman. He’s got more zip than 
a case of Schweppes, and an out- 
look on life that is—well, salubri- 
ous. And the reason? Purely and 
simply, it’s because he’s more im- 
portant to networks and clients 
than he ‘has been since broadcast- 
ing began. 

It wasn’t always thus, you know. 


Up until a few short years ago 
practically every big purchase of 
network time was a “top manage- 
ment to top management” negotia- 
tion. The atmosphere got so rare- 
fied that you could harly sign the, 

around. 


_ contract for the leaky pens 


salesman was called in—“te clean 
up the détails.” Of course, there 


“are still a great number of sales | oC 
summit-to-sum- | tbe 


being made today 


. mit—but they ere being 


more and more by big 
brought in by the regular 
salesman. - 


—the Magazine Concept. When 
Pat Weaver introduced this plan, 
it was the first step m the renais- 
“sance of the network salesman. 


als. It called for a group effort of 
highly skilled—and informed— 
men to make the concept click. 
Enter the salesman. 


Overnight his territory expand- 
ed from Madison Avenue to Van- 
couver, and every byway in be- 
tween. Every company that had 
$6,000 was a prospect. Every 
agency that had a telephone num- 
ber was a key call. And the search 
began. Before long some very un- 
likely network tv “giants” began 
to crop up on the commercial log: 
Gold Filled Association, Lettuce 
Growers of California, Sawyer 
Viewmasters, Reo Lawn Mowers, 
Black & Decker Power Tools, Hep 
Aerosole Bombs, Fly Charmer In- 
secticides (sic!), Union Meh’s Un- 
derwear and Appian Way Pizza 
Pie Mix. 

And then along would come a 
sponsor like Dow Chemical. Dow 
had a product called Saran Wrap 
which it wanted to move more rap- 
idly. So they bought a few parti- 
cipations on “Today.” They ex- 
panded some more, and some 
more, and wound up with a full 
nighttime half-hour of “Medic”. . . 
in addition to a strong schedule on 
participating shows. You keep this 
up, and you wind up with a con- 
clusion—that the magazine con- 
cept not only brings in many ad- 
vertisers who never would even 
dip their toes into network tv, but 
also develops advertisers into full- 
biown nighttime, prime time spon- 
sors. And in many of these cases, 
the expansions are sparked and 
clinched by staff salesmen. 


Or take “Color Spread,” the 
magazine concept in Class A time. 
The 1955 programs in this new se- 
ries were virtually sold out before 
the talent and shows were an- 
nounced. The men are buring up 
an order pad a week on this one. 
And, after firm prices and. sched- 
ules were announced on the 
NCAA games, three sales were 
hauled in in one week. 


l Using TV To Sell TV | 
This new selling approach has 
had its corollary effects too. For 


instance, more sales calls, to more 
advertisers, has heightened the 








need for more selling devices. So 
NBC has developed a few new 
wrinkles. Like using tv to sell tv 


via closed circuit. 

Here’s the way it works. 
Salesman arranges a meeting in 
the prospect’s office or board 
room, or in @ hotel dining room or 
any convenient place, At the ap- 
pointed hour the program is piped 
in and the prospect is prepared 
for the salesman’s pitch by- the 
sudden appearance on the screen 
of Pat Weaver, Bob Sarnoff, Dick 
Pinkham or some other member 
of NBC's top management brigade. 

We have also used‘ the closed 


The 


the time 


circuit to help advertisers mer- 
chandise their big network pur- 
chases. As many as 1,100 dealers, 
on a nationwide 50-city hookup 
have learned about, and become 
excited about, their parent com- 
pany’s buy on NBC. This may have 
nothing to do with the sale, but it 
sure helps the renewal. 

Portable rear projection motion 
picture machines were added to 
the closed circuit facilities this 
past season, These instruments 
have enabled NBC salesmen and 
merchandising field men to bring 
the magie and excitement of sight, 
sound, demonstration and_ star 
value into the office of any pros- 
pect, dealer or distributor who has 
electric current. 


Many times, too, we have want- 
ed a client to know first-hand 
about a new programming thought 
that NBC is developing. To cut the 
time lag between the concept and 
the pilot film, Weaver, Sarnoff and 

programming team will dash 
inte a studio, blue shirt in hand, 
te describe it nln on film. The next 


~ Our apt — been to cut down 
time lag between the creation 
of a programming concept and the 
completed sale. We've made great 


4 progress. It took about 12 months 


te sell “Today.” “Home” was sold 
te 12 advertisers in the 30 days 
before it went on the air. NCAA 
Football was sold to three spon- 
sors in twe*weeks. Color Spread 
(55) series was one-half sold out 
within 10 days of announcement. 





River of Music 


Continued from page 33 =e 








songs. Products get used up or be- 
come obsolete. Songs get better 
like old wine, if given a chance to 
age naturally. They even have a 
chance to reach the heart of a gen- 
eration if they’re not pushed down 
its throat too fast. The public eats 
at its leisure. 

How to keep rein on this prob- 


lem? How to win horse races is 
the same question, because some 
are early foots and some are last- 
ers. Some are “Suddenly’s.” 


The disk jockey who predicts 
hits to make himself look good is 
only playing into the hands of the 
publisher, without necessarily con- 
sidering that he is shortening the 
natural life of the song with the 
public. Still I don’t blame a guy 
for saying he likes a record. Then 
again, he should, for the public’s 
sake, play only those that he could 
make that remark about. The dan- 
ger to the public is that some good 
songs that might be a lasting con- 
tribution get overlooked in the 
mad rush to put over a hit for 
some private benefit. 

Well, I try to perform my kind 
of a show, in which I am gener- 
ously assisted by a fine pianist, 
Milton Kaye, and a stubborn di- 
rector, Jimmy Brown, who knows 
more about this than I do. He’s 
pretty good, but sometimes I won- 
der, especially when he says he 
likes my guitar playing. I must get 
the second lesson right away. 

















HANK SYLVERN 


Musical Director 





MUrray Hill 8-6600 
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Producer- Director 
for RALPH EDWARDS’ 
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Don’t Buy 
Yourself Out 
Of Business 


By REUB KAUFMAN 
(Pres., Guild Films) 


The horizons in television are 
spreading even faster than antici- 
pated. In recent months this much 
has become obvious. There was a 
glut of certain 
kinds of film 
programs on 
the market 
early oe 
year. f 
course, there 
is never a glut 
of quality. I 
have not yet 
known a situa- 
tion where 
there is too 
much of supe- 
rior quality. 
But there was a glut of old, worn- 
out programs. 2 

As a consequence, a_ buyers’ 
market developed. Some producers 
and distributors seized with in- 
ternal panic and obsessed by lack 
of self confidence, yielded to the 
pressure of quick sales, any kind 
of quick sales, and accepted any 
offer to “get off the hook.” 

Nobody can blame the station 
manager for trying to get programs 
and program series as cheaply as 
possible. But out of this melee, 
there has developed: a very dan- 
gerous situation where many a pro- 
gram series was converted into 
“library” sales. To a limited extent 
this is okay, but when overdone it 
could prove dangerous for all con- 
cerned. 

Some stations have found them- 
selves glutted with film programs 
of dubious quality which they can 
run and rerun ad infinitum and I 
fear—as far as the public is con- 
cerned—ad nauseum. 

Out of this situation has grown 
a new basic axiom—that the public 
has reached a stage of maturity 
where it can take television or 
leave it alone. Gone are the days, 
or at least they are going fast, 
when a homeowner bought a set 
and the entire family was glued to 
it night after night. 

The novelty has worn off. Hith- 
erto, television programs only had 
to compete with themselves. If a 
televiewer did not like*a program, 
he turned the dial for one he liked 
better. 

But this sort of free-twisting has 
gone further. A televiewer, if he 
doesn’t like the program on one 
station and ditto with the program 
on another station, will simply 
turn the set off altogether. 

In other words, the televiewer 
has come of age, and television 
does not exercise that monopoly 
of time it had in the days of its 
knee-pants. In order to hold the 
eyes and minds of its audiences, 
it must give them something that 
catches their fancy better than the 
theatre, movies, books, cards, 
dances, bowling and whatever else 
impinges on the time of people. 

Thus, 1955 represents the year 
of transition for television, the 
year which nailed to the mast the 
foolish theory that “anything goes” 
on the telewaves so long as it can 
be put on. 

The answer to it is as old as the 
entertainment industry: Better Pro- 
grams! 














Reub Kaufman 


More Stars 


Chicago. 

The Club Room was full. A haze 
of gently curling wisps of smoke 
danced a complicated ballet ma- 
neuver against the Heavenly blue 
of the starstudded ceiling. An ac- 
companiment of subdued voices 
gave proof that this was an oasis 
‘frequented by wellknown names 
in the Arts. 

It was a wellmannered crowd. 
Groups of handsome men and rav> 
ishingly beautiful women clustered 
about the starshaped tables that 
dotted the room. .Laughter, good- 
fellowship, and an abundance of 
double ambrosia cocktails gave tes- 
timony to the fact that this was a 
very special occasion. 


Suddenly, a fanfare was heard. 
The great double-doors at the far 


host of smartly-garbed technicians 
appeared with a great variety of 
electronic equipment and began to 
set it up. 

At one of the star-shaped tables, 
a gentle elderly man arese and 
adjusted his hearing-aid. “I’m hor- 
ribly sorry,” he said, “but I'm 
afraid this may all have been my 
fault.” The others_at his table 
laughed tolerantly. “This might 
mean a break for us,” one said. 
“Let’s sit it out, Tom. After all, 
a job’s a job. One of us might get 
the nod.” 

By now, midway between the 
musty Greek pillars and the faded 
drapes of rose that graced a liitle 
platform stage, men with cables 
and earphones paced the floor, 
nursing and caressing several gi- 
gantic color tv cameras. When all 
was in readiness, a muted signal 
of chimes was heard, and a small 
man strolled into the room, as if 
on cue. His Brooks Bros. suit was 
neatly pressed, his attache-case 
bore a London label, and an en- 
tourage of crew-cut yes-men aped 
his style and manners with alacrity. 

“No doubt you wonder why 
we’re here,” the little man said. 
“T’ll tell you why. Our spectacu- 
lars are running short of talent and 
ideas, and we sort of thought a re- 
mote from—” His discourse was 
rudely interrupted by a club-mem- 
ber who might have been made-up 
for a charade. Stroking his natty, 
pointed beard, he proclaimed in a 
resonant. blank-verse voice, “All 
you need are better scripts!” 

“That may be,” the small man 
quavered, hesitantly, and then con- 
tinued with his pitch. The. pigskin 
case opened to an easel, displaying 
charts and rating figures. “Just let 
us worry about that. Our captive 
audience must be fed just like the 
lions at-the zoo. Rare, red meat— 
everytime! We’ve given them color, 
dancing girls galore, Broadway 
hits, and all that Hollywcod adores. 
But we're kind of stuck for this 
month’s show. Our clients are 
screaming and we must come up 
with a new angle.” 

A portly, Gallic legit, favoring 
her artificial leg, interrupted and 
said, “Can you pay us off in gold?” 

“Oh, we’ve got the dough,” the 
little man replied. “Look, honey, 
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end of the Club Koom opened. A | 
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In Heaven, 


Let’s Do a Spec 


; By ALAN M. 


FISHBURN 


you can write your own ticket. 
What the hell, this has gone far 
beyond the MCA-William Morris 
stage. Okay. Let’s start with 
you. That French dialect sounds 
authentic. How about auditioning 
for me? After all, this is Color 
tv. We gotta see how you look on 
camera, and ‘whether or not your 
act and material is suitable for the 
public.” 

At this point a burly figure, 
carrying a violin, detached himself 
from his group ‘of stars and con- 
fronted the little man with a- 
sneer. Spewing grape-seeds on his 
toga as hé spoke, he said, “You'd 
better forget about this remote 
pickup. We wouldn’t be found 
live in a show without a lot of 
dramatic values. We've caught 
your programs up here on Ultra 
UHF. Tell you what I’m going to 
do. I’m a Special Events man. 
Throw the contract my way, and 
I'll give you a full weekend show 
—%2 hours’ worth—complete with 
chariot races, plenty of low-cui 
well-filled bodices, a generous se- 
lection of rape, on and 
murder, and a pip of a scene where 


}+we throw Christians to the pack of 


hungry lions. Then, for a climax, 
T’ll toss in my famous Conflagra- 
tion Finale during which I play a 
violin obbiigato. It'll look great 
in compatible color.” 

“Now you're talking,” said the 
little man. “You’ve got a deal. 
By the way, I didn’t catch your 
name. We'll need it for the cred- 
its.” 
| _ Fiddled In Rome | 


“Everybody knows me in Rome, 
where bigtime show biz started,” 
was the retort. “Just call me C. B. 
deNero.” = 

“I guess I’m in the wrong Ssa- 
loon,” gasped the little man. “If 
you’re Nero, you must be dead.” 

A swarthy tenor, whose voice 
was flavored with garlic, spoke up, 
saying, “We’re very much alive up 
here. Tie Spectaculars we’re 
known for are good forever. Fur- 
thermore, we never had to depend 
on pre-recorded tapes!” 

“That’s fine,” said the little man, 
packing up his attache-case as the 
technicians dismantled the equip- 
ment. “But it won’t do us any 
good... How the hell can our net- 
work vice-presidents and agency 
account supervisors edit the shows, 
throw out material and criticize the 
performers if you're all stone-cold 
dead? Come on, boys, let’s get 
back to Radio City. We'll have to 
use Garroway’s chimp after all.” 

As the entourage swept out of 
the room, a twinkling-eyed, bushy- 
bearded chap in knickers was 
heard to say, “Even if you could 
afford my royalty terms, no chim- 
panzee will ever blue-pencil my 
scripts!” 

A murmur of Heavenly anger 
arose as the great doors closed. 
Ambrosia began to flow like water, 
while protests and arguments grew 
more and more heated. Over in a 








corner, the man in velvet britches 
and the natty charade-like beard 
hastily summoned an_ imposing 


group about him. He pounded the 
table with his tankard for atten- 
tion. 

‘Pardon me for speaking prose,” 
he said, “but I’ve got a great 
idea. Why don’t we syndicate all 
our talent and properties, form a 
Universal Network, call it Syndi- 
cated Celestial Spectaculars, and 
advertize with a hard-selling slo- 
gan like “More Stars Than There 


Are At M-G-M.” I'll throw my 
plays into the hopper, so_ will 
G. B. S., the Greeks, my Eliza- 


bethan and Restoration pals, and 
all the rest—including a few Rus- 
sians like Chekhov and Gorki. 
Nero can have boxing, wrestling, 
and gladiators. Michaelangelo can 
handle the scenic design, Stanislav- 
ski the casting, Ziegfeld and Nijin- 


ski the ballet girls, Mr. Lee and 
the Frohman boys the bookings 
and contracts. Sarah Bernhardt 
is a natural for women’s features, 
and Irving, Terry, Marlowe and 
Sothern have lots of matinee ap- 
peal. All I want is one choice 
Monday night slot for ‘Bill Shake- 
speare Presents’!” 

“How’s files for a title? ‘HEAV- 
|EN!’ What a natural for our sales: 


minute of ‘Heaven’ 
discounts.” 


buy one 
at full frequency 
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No matter where they spend their summer weekends, 
more people enjoy themselves with CBS Radio than they do 
anywhere else in network radio. During the weekend, the average 
sponsored program on CBS Radio commands a 45 per cent 
greater audience per minute than the number 2 network. 
This makes every minute count that much more on the 


CBS RADIO NETWORK 


Source: Nielsen Radio Index, Second Report for June, 1958; 8:00 a.m. to 11:00 pims Saturday and Sunday (Average Audience basis}. 
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...“the perfect family entertainment!” 


o (The New York Times, August 16, 1947) 
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The New York Times said it eight years ago, 

and it is just as true today in syndicated | 
: television as it was then of the motion picture | 

wri: On stage, in print, on the screen or 

on television... Life with Father is“ perfect 

family entertainment. ” And now, for the 

first time, it’s available to all stations for 

local or regional sponsorship, on a syndicated 

baais ... through CBS Television Film Sales. 

Probably the best-known dramatic: property 

of modern aa Father needs no pearly- . 

worded description. A few capsule statistics 

tell its story. It was the longest-running play 

in Broadway history, grossing close to 

$10,000,000 in 3.994 performanees. The movie 

grossed another $6,250,000. The book sold 

more than 2,000,000 copies. And Life with 

Father on the CBS Television Network played 

to an average of more than 8,000,000 people 

per broadcast during the past season !* 

Starring Leon Ames and Lurene Tuttle, Life 

with Father is a prestige-packed syndicated 

film series suitable for almost any time period 

and any sponsor...in fact, the perfect vehicle 

for selling the families in your sales areas. 


Get details from... 
New York 


CBS Television Film Sales, Inc. Hay 


Detroit 

San Francisco 

Boston 

St. Louis 

Dallas 

Atlanta 

In Canada: 

&. W. Caldwell, 
*ARB viewers per set applied to NTI homes, October 1954-April 1988 Ltd.. Toronto 
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EXCITEMENT FILLS THE AIR—the same kind of excite- studios on the West Coast to prepare an hour of truly spec. 
ment that NBC brought to nighttime TV with its trail-blazing tacular theatre, every weekday throughout the year. 
Color Spectaculars. There’s new daytime excitement all the way down the line 
Now NBC is going to town on daytime television. Beginning on NBC Television. From 10:00 a.m. to noon beginning 
October 3rd, a new daily hour-long series, MATINEE, will August 22, homemakers will enjoy a solid 2-hour block of 
make a dazzling daytime theatre out of the American home. service programming. HOME will be extended 15 minutes 
MATINEE is a program of such sweep and breadth that it to include a new feature, “People at Home,” in which Arlene 
will give daytime TV a whole new importance for both view- Francis interviews or tells the story of interesting people. 
ers and advertisers. Every weekday afternoon from 3:00 DING DONG SCHOOL’s Dr. Frances Horwich is now being seen 
to 4:00, viewers will see a live full-hour nighttime-quality in an additional quarter-hour segment, 10:30-10:45 a.m,, in 
dramatic show in both RCA compatible color and black-and- ' which she talks informally and informatively with mothers 
white. 260 different live dramas a year will range through about “You and Your Child”, 
the whole spectrum of comedy and serious plays, adaptations WAY OF THE WORLD has already moved to the 4:00-4:15 p.m. 
of classics, repeats of outstanding plays successfully done position to add greater audience strength to the afternoon 
on major nighttime series. Five different production units, lineup. This fall, PINKY LEE, 5:00-5:30 p.m., will switch to a 
under the supervision of Executive Producer Albert Mc- new circus format, with live animal acts, trapeze artists and 
Cleery, will be working full-time at NBC’s vast new color acrobats—all designed to increase his strong hold on the 
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youngsters. And HOWDY DOODY, 5:30-6:00 p.m., will intro- 
duce a host of new audience-winning features, presented for 
the first time in color as well as black-and-white. 

Advertisers are already responding to the atmosphere of 
daytime excitement on NBC. Procter & Gambie has bought 
ten quarter-hour periods a week for 52 weeks. Dromedary, 
The Mennen Co., Standard Brands, R. J. Reynolds, Sawyer’s 
Inc., R. T. French Co., and United States Time Corp. have also 
recently made important new buys on NBC daytime. Fore- 
sighted advertisers are signing up now for NBC’s spectacular 


new daytime look. How about you? 


MR eee 





Exciting things are happening on 
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25,000 fan letters 
hailed its TV sneak preview... 
now The Great Gildersleeve Comedy Series 


is ready to sell for YOU! 


“The Great Gildersleeve,” top-rated comedy favorite on radio for 

13 years, is ready to open broad new sales opportunities for television 
advertisers. He’s the same lovable, laughable Gildy — chortle and all — 
but with the tremendous added impact of television’s visual values. ~ 


“The Great Gildersleeve” just can’t miss as a syndicated TV film 
series. It’s pre-tested! | 


With no advance warning, “The Great Gildersleeve” was sneak-previewed 
in a half-hour period on the NBC Television Network. Viewers were : 


-asked to send in their reactions. No incentives were offered. From.this 


single exposure more than 25,000 enthusiastic letters, many signed by 

every member of the family, clamored for Gildy asa regular TV attraction. © 
They looked forward to weekly visits with Gildy, nephew Leroy, niece 
Marjorie, housekeeper Birdie, druggist Peavey, barber Floyd, Mayor 
Terwilliger, and all the other popular favorites of “The Great Gildersleeve.” 


“The Great Gildersleeve” is a TV comedy series with extra-special 
values for advertisers: | 


@ a big-time established, well-loved personality 


@ awholesome approach that appeals to the whole family and will 
serve to cement community relations for the sponsor 


@ powerful backing by NBC Film Division’s all-out 
merchandising 


@ a pre-tested capacity for attracting and holding audience 


Act fast to make sure Gildersleeve cuts his comic capers in ° 
your behalf... first! Write, wire or phone now! 


NBC FILM DIVISION 


serving all sponsors 
serving all stations 


380 Rockefeller Plaza, New York 20, N.Y. 
Merchandise Mart, Chicago, III. 

Sunset & Vine, Hollywood, Calif... 

In Canada: RCA Victor, 225 Mutual St., 
Toronto; 1551 Bishop St., Montreal. 
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THATS FRONT 


Starring Acade | ™ 


BRODE 
CRA 


AS HEAD OF THE 


Biers 


SENSATIONAL PRODUCTION VALUES! 


FILMED ON THE HIGHWAYS! 


. at scenes of real roadblocks, fires, disasters, 
investigations! 


...in real homes, farms, factories; along the way! 


...in real State Patrol headquarters! 
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my Award Winner 


ERIC 
FOR 


|HIGHWAY PATROL 


EACH DRAMATIC HALF-HOUR 
A COMPLETE STORY! 


* NEWEST TV CAMERA TECHNIQUES! 
* IMAGINATIVE DIRECTION! 

* DRAMATIC MUSIC! 

* AUTHENTIC STORIES! 


& - GIGANTIC SAFETY COUNCIL TIE-INS. 





HIGH-OCTANE ADVENTURES OF MEN OF 
SKiiL AND DARING... stories that bring 


viewers back week after week. 


Liv 


: SO MOL 


CINCINNATI 


eee 


-STATE TROOPERS IN ALL 48 STATES 


AUDITION THIS 
FAST-MOVING SALES VEHICLE. 
WIRE, PHONE OR WRITE TODAY. 


NEW. YORK 


HOLLYWOOD 
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2 A COMMERCIAL THAT WHISPERS, 
# OR ONE THAT SHOUTS? 

















. A SHORT COMMERCIAL, 
IS iT: 1. OR A LONG ONE? 
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3 A FUNNY COMMERCIAL, 
= OR A SERIOUS, FACTUAL ONE? 





IN TV 











as in practically everything else, what is one advertiser’s meat, may 
very often be another’s poison. 

At McCann-Erickson, we approach each individual TV advertiser’s 
problem, as an individual problem. 

And we have found, more often than not, that when the inventiveness 
and creative skills of able people—thoroughly seasoned specialists 

in all phases of TV 

. -. combines with the wealth of experience gained from placing over 
one billion two hundred million dollars of advertising . . . 

the usually inevitable result is the kind of hard-hitting TV that sells 
products, service and ideas with force and efficiency. 

















—_ 


4. A GENTLY PRODDING MESSAGE, OR ONE 
# THAT SLEOGE-HAMMERS THE STORY HOME? 


M°SCANN-ERICKSON, we., aovertisine 


New York, Boston, Cleveland, Detroit, Louisville, Chicago, Houston, Dallas, Portland, Los Angeles, San Francisco 
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FRANK C O OPER A Ss O CIA TES, 


and its programs-— Strike It Rich 
The Line-Up 


a Man Against Crime 
Second Chance 
Hollywood's Best 
First Nighter 
_ The Chase 
The New Eddie Mayehoff Show 
Roger Price‘s “Droodles” 
“Live Like A Millionaire” 

















and its clients— the best writers, producers, directors 
| and performers in the business, 
would like to feel that one good decade deserves another. 


Best wishes to all of us. | : 


FRANK COOPER ASSOCIATES AGENCY 
FRANK COOPER, President 


SY FISCHER, Manager, New York Office : om 
New York Hollywood 
SY FISCHER FRANK COOPER 
WILLIAM COOPER * MARTIN SPERBER 
PERRY LEFF = JOEL COHEN 
521 Fifth Avenue 233 So. Beverly Drive 
New York, N. Y. _ Beverly Hills, California 




















BOB HOPE 
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ROBERT MONTGOMERY PRESENTS 


Monday Evenings 
NBC-TV, 9:30-10:30 P.M., E.D.T. 


























fred coe 


Producer's Showcase 











“Tonight at 8:30” 


“State of the Union” 


4 





“Overseas Press Club’s Dateline’ 
“Yellow Jack” 
"The Women” 


“Peter Pan” 





“Reunion in Vienna” 
“Darkness at Noon” 


“The Petrified Forest”’ 


Management: Jules L. Green 


Public Relations: Arthur Cantor 
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what a difference ° 





TWO FIRST RUN NATIONAL PROGRAMS © 


JUNE, 1954 
G 4 1/2-HOURS OF FILM ENTERTAINMENT 





EIGHT FIRST RUN NATIONAL PROGRAMS 


JUNE, 1955 | 
: yr ps; 1/2-HOURS OF FILM ENTERTAINMENT 





Screen Gems 1955-1956 Production Schedule 


PROGRAM SPONSOR ADVERTISING AGENCY 
Adventures of Rin Tin Tin... ABC-TV... Fri., 7:30 p- m. National Biscuit Co. Kenyon & Eckhardt 
Captain Midnight... CBS-TV...Sat., 11:00 a. m.- Wander Co. Tatham-Laird 
Celebrity Playhouse... National TV Spot Falstaff Brewing Dancer-Fitzgerald-Sample 
Father Knows Best... NBC-TV...Wed., 8:30 p. m. Scott Paper Company J. Walter Thompson 
Ford Theatre... NBC-TV...Thurs., 9:30 p.m. Ford Motor Company J. Walter Thompson 

Patti Page Show... National TV Spot Oldsmobile D. P. Brother & Co. 
Damon Runyon Theatre...CBS-TV...Sat., 10:30 p. m. Anheuser-Busch D’Arey Advertising 
Tales of the Texas Rangers... CBS-TV...Sat., 11:30 a.m. General Mills Tatham-Laird 
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TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORPORATION, 233 WEST 49th STREET, NEW YORK 19, N.Y. + Cincte 5-5044 
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ART 
CARNEY 


ED NORTON 


“THE HONEYMOONERS” 


STARTING OCT. Ist 
CBS-TV 





Personal Management: 


WILLIAM McCAFFREY AGENCY 























EVE ARDEN 
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| In less than 60 days, we start opening our fall “package” of new 
shows and new talent. It will include such major entries as 
Take ee gperaeni« THE MICKEY MOUSE CLUB, WARNER BROS, PRESENTS, WYATT 
EARP, M-G-M PARADE, DU PONT CAVALCADE THEATRE and 
Bishop Sheen’s famous LIFE IS WORTH LIVING...a pretty 


eat our impressive list. 


Add all this to our solid foundation of already successful properties 
f all 46 Pp ac k ag e’ 9B (like Danny Thomas, RIN-TIN-TIN and DISNEYLAND), the i 
| @ outstanding shows that have switched to ABC ( VOICE OF FIRESTONR 
. and WEDNESDAY NIGHT FIGHTS), and you see we'll be offering 
the strongest program line-up in our history. 


Strongest sponsor line-up; too. Since January, we've signed 
a record $58 million in new business and renewals with blue- 
chip advertisers and agencies. 


We're unwrapping an exciting season . . . the most exciting 
a of our most exciting year! es 





















































You'll be glad you turned to 





TELEVISION NETWORK (0 wor 
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THREE OUTSTANDING TV HITS 


“BREAK THE BANK” “MASQUERADE PARTY” | “PENNY TO A MILLION” 


ee 


Starring BERT PARKS Starring PETER DONALD Starring BILL GOODWIN 
: Wednesdays, ABC-TV 
Sundays, ABC-TV Wednesdays, ABC-TV | nL 
, 9:30 P.M., E.D.T., for 
- 10:00 P.M., E.D.T., for 9 P.M., E.D.T., for 
SHEAFFER FINELINE PENS 
ESQUIRE SHOE POLISH and and 


DODGE DEALERS OF AMERICA 
i PHARMACEUTICALS, Inc. RALEIGH CIGARETTES 


WOLF ASSOCIATES, INC. | WOLF PRODUCTIONS | WOLF ENTERPRISES, INC. 











420 MADISON AVENUE, NEW YORK 


prceentporeny at 




















BETTY FURNESS 





Personal Management 
LESTER LEWIS 
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RAEBURN 


RADIO REGISTRY 
MU 8-6600 









































CARL REINER 


CAESAR’S HOUR 
NBC-TV 











MARY MARGARET 
MCBRIDE 


NBC: Full Radio Network 


10:00- 10:05 A.M., EST, Monday thru Friday 





Exclusive Management: 


Estella Karn 
49 West 45th S?. 
New York City 
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AT LAST! A commercial, public service, award-winning program which 


will add prestige and profits to every station and sponser 


ENTERTAINING! 


. S : ; PS — a he te 


* . 
a 





ae 


i 


ES 
INFORMATIVE! 


POPULAR! 
ee 








a 
= a 
° . ; | ‘Ideal program — ‘or hard-to-suit 
*e Pa ' f prospects like banks, public utilities 
aw we : AWARDS—“‘for and institutional advertisers. 
- ” Ape 3p A proved success — continuously 
= * betw 7h sponsored for the past 5 years in 

etween public 

Lal * service and San Francisco by the American Trust Coffpany. 
sg ° commercial ‘ 
nag s sponsorship.” 
foe 3 
. = Produced in association with the famed Cali- 
mw - fornia Academy of Sciences, ‘Science in Action” 
@ * - ie local is a program which wins unanimously enthu- 
ae *_¢ 

~ television program, siastic endorsement of viewers, educational 
* ae for five consecu: 
ee = tive years, groups, stations and sponsors. z 
= om 
a = It boasts an eye-popping rating history—as well 
os a “i as a most impressive collection of awards and 
ma = guests on each prrene, t's a tremendous asset for any sta- 
= a program; leaders In tion, any sponsor, anywhere.’ 4 
om © science, industry 

and government< ‘ a. 
> es including five ‘ | Call, write or wire for full details. 
* i Nobel Prize Winners, 
te 7 
i . Tt li Mision Programs of Ameried 
m a 
= a '477_Madison Avenve, New York 22, N. Yu 
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WITH A 

NEW KIND. - 

“i ees 
RATE CARD 
FOR A 

NEW KIND OF 
RADIO 














Today there's a bigger difference than ever on Mutual — 


both in how much you get and how litile you pay. 


Nowhere e/se will you get such powerful local impact - 


a 


through a network fabric with all the strength of 





“hometown” radio... or such co verage-from-within 


Fog 4 ri a : 
—s “es = = 


of markets both with and without television :: OF ; : (ets - 


_ such a big-audience “extra” in out-of-home listening. — ° 


And nowhere will you find more for your money than 


-” 


in Mutual's new rate card. You can‘now (for example) buy , 


“ 


/5 minutes on 557 stations for $2,970. Or a quarter-hour 





air-time cost for éach station of only | $5.34 | Or only. BAY 














$/,78 per commercial minute. Day or night. It’s good value 


for Watertown or Waterbury... a bargain for Memphis or 


St. Jo...almost unbelievable for New York or Los Angeles. 


And it doesn't take a slide-rule to see how little 20 or 380 


seconds would cost/ 


These low, low rates make Mutual the network of best buys 
in all radio today— for a sectional or national program, ° 


for maximum saturation, for large and small advertisers. 


And for you, too. Ask for a “reading” on Mutual's new rate 
card. See how it gives your budget far more local sell — 


on the “plus” network... 


MUFUAL Broadcasting System 


. 


yak re ¥t Ee 


RB ey Se SAS NEN ty A ge 









































vi a 
66 VARIETY Wednesday, July 27, 1955 
TOPS IN CHICAGO! 
WGN-Radio WGN-TV Television 
What ever you sell-WGN Childsen’s Progeém-"Ramper Roem” 
reaches more homes than Chicago Television's Top Teenage 
any other Chicago a dve re Program—"Bandstand Matinee 
° 6° ° * Chicago Television’s Highest Rated 
tising medium Feature Film Programs 
And = WG N’‘s Complete Exclusive Telecasts of All Cubs and 
: : r White Sox Home Day Games 
Market Saturation Plan | | _ (1,000th Game Telecast in May, 1955) 
- Highest Rated Half Hour Fil 
has proven it can sell your of See 
products fo these homes. Only Chicago Station Placing i in 
*Nielsen Coverage Service a National Promotion Bier 
Zan WGN-TV Channel 9 
| WGN On Your Radio ane 
441 N. MICHIGAN AVE., CHICAGO TI 
Eastern Advertising Solicitation Office — 220 East 42nd St., New York 17 _ Representatives — George P. Hollingbery Co. 
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exace Stan Thealre 


NBC ° Saturday Night 


Producer Director Special Songs 


WILLIAM HARMON SIDNEY SMITH JACK BARNETT 


Associate producer The Strut 


DERRICK LYNN-THOMAS | Writers ! '30)0) | Val 4x0) 
JACK. ELINSON The ‘Rhythm 


ROY BARGY JACK ROTH 


Management Choreographer The Keys . 
MORRIS AGENCY AIDA BROADBENT JOHN FENTON MURRAY JULES BUFEANO 


- a 


Musical Director 


BENEDICT FREEDMAN 















































~ LLOYD, GROSS 


Free Lance Director-Produce 


Currently Directing 
“MASQUERADE PARTY” 
“BREAK THE BANK” 








"PATRICIA BENOIT 


Just Concluded 3 Years 


raicpscres 8 


on 
The “Mr. Aaa Show 
NBC-TV, Sunday, 7:30-8:00 P.M. 


DICK SCHNEIDER 








“TODAY” and “WIDE WIDE WORLD" 


NBC Television 
































WILBUR STARK-JERRY LAYTON, INC 


270 Park Anuar: New York 






































GLORIA SAFIER | 


667 MADISON AVE., NEW R 
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“FABULOUS... AQ 


THE GREATEST PACKAGE OF 40 


FIRST-RUN, FEATURE FILMS FOR TELEVISION 


EVER OFFERED! 


FOR THE FIRST TIME ANYWHERE 

the finest group of feature 
films for first-run television 
showings . . . some so new, 
they‘re still playing in top thea- 
tres all over the country... giv- 
ing you an exciusive premiere 
attraction for ali of these mil- 
lions-of-dollars grossers at the 
box office! 


“FABULOUS 40” are mora than 
good films ... they're the kind 
of films that excite sponsors and 
agencies .. . they offer superb 
television entertainment and a 
wealth of all-audience appeal. 
This tremendous package is sup- 
ported by a powerful merchan- 
dising program that will help 
you sell, in any market! 











— 
“at 


Trailers and Press Books on request. 


Peg 3 
ale rs 





Catan nd 


WILD... TEMPESTUOUS... 
_ SAVAGELY BEAUTIFUL! 
= BRtenabonnis KERR A, z 


TE SONY Oke, 
SR SERENE Reet 
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heave 10 2008 C40 
an Africa. scx 











8 


= 


one Pekonal/ Tevefitn Asscctates, NC. 


60 West 55th Street, New York, N. Y. + Plaza 7-2100 


WRITE—WIRE—PHONE TODAY! 
YOUR NTA MAN IS ONLY MINUTES AWAY! 
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DANNY THOMAS 


“MAKE ROOM FOR DADDY” 
ABC-TV | 


Sponsored by 


THE AMERICAN TOBACCO CO. 
and 


THE DODGE DEALERS OF AMERICA 



































ED SIMMONS 


AND 


FELIX JACKSON 


NORMAN LEAR 


| Writers - Directors 


STUDIO ONE 


THE MARTHA RAYE SHOW 


























= (68... .. _¢ tat 2, | 


Wednesday, July 27, 1955 





LOOK 
AT THIS 
LIST 
OF 
TOP-DRAW 
STARS! 


DALLAS 


Randolph 7736 





CALL, 
WIRE or WRITE 
any of these 
AAP offices NOW! ° 


Associated Artists Productions, Inc., 
310 South Harwood Street 


INTRODUCING the biggest 


bonanza of entertainment 


ever to hit TV 


Bette Davis 
Martha Raye 
Joseph Cotten 
Abbatt & Costello 
Barry Sullivan 
Nancy Kelly 
Mel Ferrer 
June Havoc 
Sterling Hayden 
Jean Parker 
Richard Arlen 


Associated Artists Productions, Inc., 
345 Madison Ave. 
Murray Hill 6-2323 


Associated Artists Productions, Inc., 
203 North Wabash 
Dearborn 2-4040 


RPE IRE SERS nn 5 aI ECE RE ES ABE i ASCOT ERASER IS SS TI i SIO EY “SRA PL AI OAS BAPE OEE GM VOR ERIN BO 0 RAIA BE a ORS 


9 90000000000000000000000000000000000000000 


“MOVIELANID" 


900000000000000000000000000000000000000008 











A sensational new group of 
‘first-run feature movies from 
5 major Hollywood studios! 


D 
4 
4 
oe 


Ellen Drew Paul Kelly Bela Lugosi — 
Lew Ayres Rhonda Fleming Richard Denning 
Olsen & Johnson Leo Carillo Dick Foran 
Allan Jones Binnie Barnes Osa Massen 
Wendy Barrie Chester Morris Roscoe Karns 
Jack Haley John Ireland William Eythe 
Broderick Crawford Sheldon Leonard Robert Lowrey 
Barbara Britton Jane Withers Phyllis Brooks 
William Gargan Ozzie Nelson Rory Calhoun 
Andy Devine Mary Beth Hughes Teresa Wright 
Rudy Vallee Virginia Bruce James Gleason 
and so many, many more! 
NEW YORK LOS ANGELES 


Associated Artists Productions, Inc., 
1908 South Vermont Ave. 
Republic 2-3016 


SE Te | 


ATLANTA 
Associated Artists Productions, Inc., 
Barbizon Towers, 35 Lombardy Way N.E. 
Elgin 3028 


CHICAGO 








ASSOCIATED ARTISTS 
PRODUCTIONS 
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JOHNNY MERCER 


Panelist on 


“Musical Chaire’ 


_ {Summer Replacement) 


SATURDAY, “ PM., E.D.T. — 9 P.M., P.D.T. 
on NBC 


























BILL HOBIN 


ASSOCIATE PRODUCER 
1 AND DIRECTOR 


GOODMAN ACE 


with 


MAX LIEBMAN PRODUCTIONS 


NBC-TV 
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CAESAR’S HOUR 


(Returning SEPTEMBER 26th) 


CAESAR PRESENTS 


(Thru SEPTEMBER 12th) 











NBC-TV 
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Thanks to 
Colgate-Palmolive 


Walt Framer 
Wm. Esty, Inc. ; 
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Friday Nights at 8:00 on Ch, 2 


Peggy Wood (Mama); Judson Laire (Papa); 
Rosemary Rice (Katrin); Dick Van Patten (Nels) ; 
Robin Morgan (Dagmar) ; Ruth Gates (Aunt Jenny) 


Produced by Carol Irwin 











JOHN CANNON 


announcer 


“Comedy Hour” 

“Ive Got A Secret” - 
“John Cameron Swayze” 
“Meet the Press” 
“Mr. D. A.” 

“Sid Caesar” 

“Strike It Rich” 
“Waterfront” 

“Wild Bill Hickock” 


© Radio Registry 
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THE | 
$64,000 
QUESTION 


LOUIS G. COWAN, Inc. 


NEW YORK-—575 Madison Ave., New York 22, N. Y. PLaza 9-3700 
CHICAGO-8 S. Michigan Ave., Chicago 3, Ill. RAndolph 6-2022 
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WCBS-Radio 


Monday through Saturday 
(ELEVEN TIMES WEEKLY) 


GENERAL ARTISTS CORPORATION 


























4 


TEX ANTOINE 


and UNCLE WETHBEE 


6:55 PM and 11:10 PM 


WRCA-TV 





RICHARD 
WILLIS 


NBC 


— JOAN 


MEER CORT STEE 


“WITNESS FOR THE . 
PROSECUTION” ' DIRECTOR 


HENRY MILLER THEATRE 
New York City 


Monday Thru Friday 


Brought to you by 





Con-Edison 

































































Television 


bata 7” Same” VOICE (i FIRESTONE 


66 59 
Perry Mason ABC-TV 


For Radio and TV CARL EASTMAN 
For Theatre GLORIA SAFIER 


Press Representative 
PHILLIP BLOOM 
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.. AND SALES FROM LIVE 
(62% of All Local, Live 
television programming 
which rates 5 or better 
—ARB—is on KTLA) 


PROGRAMS TOWER ABOVE ALL 
OTHER TELEVISION ADVERTISING 
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Population 7,004,800 @ Retail Sales $8,244,000,000 e TV Sets 2,200,000 — 
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912,950 TV sets » $5% billion annual buying income 


WGAL-TV NBC ¢ CBS e DuMont 


STEINMAN STATION 


-f - . LANCASTER, PA. Clair McCollough, Pres. 





GREATEST BUY! 


IN NEW YORK FILM STUDIO SPACE 





ees 


PER DAY 


41-01 BROADWAY L.I.C. 15 MINUTES FROM MID-MANHATTAN 


COMPLETELY REMODELED WITH NEW MASONITE FLOOR 
60x60 CLEAR SHOOTING AREA 22 FT. CEILING 
SYNCHRONOUS FAIRCHILD TAPE AND DISC RECORDERS 
LATEST IN-LIGHTING EQUIPMENT—COMPLETE IN 
EVERY DETAIL INCLUDING NEW CONE LIGHTS 
MOLE-RICHARDSON PERAMBULATING MIKE BOOM 
FULLY EQUIPPED CONSTRUCTION SHOP 

@ AND AT NO EXTRA COST— NEWEST 

CINEMOBILE DOLLY 


RAVENSWOOD 8-89 
Call now! Cari Ritchie, Mgr. aia 























JOHNSON’S WAX PET MILK 


ADVERTISING AGENCIES 


prefer M M FILM SERVICES 
because it has top flight edi- 
tors—Meets rush deadlines— 
Does a completely professsional 
job — Is reasonably priced — 
Convenently located at 723 7th 


: Ave. — 48th and 7th— 


1955-56 | : 
TEXACO STAR THEATRE You Can Phone 
M M FILM SERVICES, INC. 


SATURDAY NIGHT—N.B.C. et JU 6-7430 
Mogt.: Willlam Morris Agency 









































Li 


HAL JANIS 


EXECUTIVE PRODUCER NBC-TV 


“MAX LIEBMAN PRESENTS” “CAESAR’S HOUR” 
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KUDNER AGENCY, INC. 


NEW YORK . DETROIT . 


WASHINGTON 
| SAN FRANCISCO * LOS ANGELES °* 


HOLLYWOOD 
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“ONE OF THE BEST ACTORS ON THE ENGLISH-SPEAKING STAGE’’* 


JOHN BEAL 


Partial Work Record 1952 to 1955 
MOTION PICTURES: 


REMAINS TO BE SEEN (MGM) Van John- 
son, June Allyson. (played the murderer). 
MY SIX CONVICTS (Kramer-Col) Mil- 
lard Mitchell, Gilbert Roland. (played 
Doc, the psychologist). 

“. . . with what mastery he brings a 
thoughtful, sensitive, honorable man to 
life! If ‘My Six Convicts’ does no more 
than restore the Beal career to the emin- 
ence it merits, it will have served a fine 
purpose"—Ruth Waterbury, LA Examiner. 


TV (Live): stupio ONE Co-starred 
in Twelve Angry Men. 

“It was one of those magic hours . . . 
Franchot Tone, Robert Cummings, Edward 
Arnold, Walter Abel, Paul Hartman and 
John Beal forgot they were stars and re- 
membered they are actors . . . Fascinat- 
ing stuff.""—Dick Osgood, Detroit. Free 
Press. 


STUDIO ONE (Ist Color) Co-starred with 
Ruth Hussey, Michael Allen. The Boy Who 
Changed The World (Played Edison's 
father in youth and old age). 
OMNIBUS The Duchess and the Smugs 
(Lily Darvas, Susan Strasberg). 
GOODYEAR The Trip to Bountiful (Lil- 
lian Gish, Eileen Heckart, Eva Marie 
Saint). “Beal scored .. . It was an Os- 
car-caliber performance''—June Bundy, 
Billboard. 

PHILIP MORRIS 3 plays co-starring with 
Nina Foch, Louisa Horton, Jane Wyatt 
and John Emery. 


HENRY C. BROWN AGENCY, New York ® TELEVISION 


‘Dear To My Heart." (Also 


CAMPBELL SOUND STAGE The Meaning 
of Truth (Margaret Hayes, John Alex- 
ander). 


HOLLYWOOD SCREEN TEST With Malice 
Towards None, ELGIN HOUR High Man, 
KRAFT The Intruder, LAMP UNTO MY 
FEET As the Twig Is Bent (co-starring 
with Helen Craig). 

Thirteen weeks Host, M.C. and Commer- 
cials Westinghouse FREEDOM RINGS, Au- 
dience Participation Show. CBS. ° 

Ten weeks Narrator Host, on HORIZONS 
Medical Documentary CIBA ABC. 


TV (on Film): Generar exec. 
TRIC Co-starred with Joan Benneft "You're 
Only Young Once" (Melinda Markey) 
“John Beal turns in another of his ex- 
cellent characterizations"” — Kap. Daily 
Variety. 

FORD Co-starred with Thomas Mitchell 
"Good of His Soul’. 


INNER SANCTUM (2) THE PASSERBY 
(2) SCHLITZ “Double Exposure’ 
DISNEYLAND Re-release. Narrator “So 
Capitol Record 
Album). 
And for the record, (going back several 
years): co-starred in The Diamond Neck> 
lace {Maria Paimer) First Emmy Award 
for TV Film Drama. 


RADIO: co-starred with Judith 
Evelyn ‘Craig's Wife' NBC BEST PLAYS 
Co-starred with Luther Adier, Sidney 
Blackmer in original audition recording of 
MEN IN BLACK (played Irish Priest) 


I 


Co-starred with Ruth Warrick in JOYCE: 


JORDAN M.D. 5 days a week NBC Jan- 
wary to July 1955. 


STAGE: Directed the sketches for 
“NEW FACES OF 1952" 

“The intelligent direction of sketches by 
John Beal gives them novel impact"— 
William Hawkins, NY World Telegram & 
Sun. 

“John Beal, whe directed the sketches, 
was responsible for some of the heartiest 
laughter heard in any theatre this season" 
—Ethel Colby NY Journal of Commerce. 
Played and sang the Arabian Genie role 
in “JOLLYANNA” West Coast musical 
(Bobby Clark, Mitzi Gaynor). 

Co-starred with Carol Stone in The FOUR- 
POSTER Tour of Eastern "J.$. & Toronte, 
Co-starred with Betty Field in THE COUN- 
TRY GIRL. Summer Theatres. ‘played 
Frank Elgin, the actor). 

Currently Co-starring with Eli Wallach 
in “THE TEAHOUSE OF THE AUGUST 


"MOON" New York City (Joined the com- 


pany May 2, 1955). 

*"JOHN BEAL MAKES GRADE IN TEA- 
HOUSE . . . You walk down to the Mar- 
tin Beck Theatre to watch John Beal in 
TEAHOUSE OF THE AUGUST MOON... 
and he is something to gladden the hearts 
of ali concerned .. . you watch him with 
fascination . . . He is one of the best 
actors on the English-speaking stage and 
has been since he earned his first dollar 
at the trade . . . and you stand there in 
the back greatly entranced.” 


—Whitney Bolton, NY Morning 


Telegraph, May 24, 1955. 


NAT C. GOLDSTONE AGENCY, Beverly Hills © PICTURES 
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@ Harpsichord 











TELEVISION and RADIO- 


@ Piano 

@ Organ 

@ Celeste 

@ Novachord 


BILLY 
NALLE 


1945-1955. 


1 Remember Mama {now 7th year) 
Studio One and Summer Theatre 
Kraft Theatre 

Suspense 

Omnibus 

Robert Montgomery Presents 
Lux Video Theatre 

Philco Playhouse 

General Electric Theatre 

Arthur Godfrey Morning Show 
Downbeat 

Toast of the Town 

Mike & Buff Show 





* RADIO REGISTRY ° 


10th YEAR | 










Way of the World 
Ilka Chase Show 
Colgate Theatre 
Campbell Sound Stage 
Big Town 

Lights Out 


CHARLOTTE 
RAE 


APPEARANCES 
1954-55 


Colgate Comedy Hour 
United States Steel Hour 
Blue Angel Show 

Martha Raye Show (twice) 


Armstrong Circle Theatre 
(twice) 


Pond’s Television Theatre 


NBC Opera Theatre 


Garry Moore Show 


Apvointment With Adventure 


Phil Silvers Show 


MUrray Hill 2-4717 














One Man's Family 








Robert Ripley Show 
We the People 

Gloria Swanson Show 
Young Broadway 
Musical Miniatures 
Children's Sketchbook 




















X\\BROOKS 


WG COSTUMES 


3 West ist St., W.Y.C.+Tel. PL. 7-$800 


EVERY DAY 











JOHN CONTE 


“NAUGHTY MARIETTA” 
“DESERT SONG” 


GOODYEAR TELEVISION PLAYHOUSE 


“JOHN CONTE SHOW” (Coca-Cola Co.) 
“GUEST STAR” and “TREASURY OF MUSIC” 


Contact Through: ROBERT LANTZ 


















TELEVISION | 


NBC Color Spectaculars for 
MR. MAX LIEBMAN: 


“MERRY WIDOW” 
“CONNECTICUT YANKEE” 


and 








| THEATRE | 


“OH MEN, OH WOMEN” 
LONG BEACH PLAYHOUSE 


| RADIO | 














(United States Treasury) 





Plaza 5-6850 
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. = ss 
| Van Alexander x Bill Ballance x The Original 
Mickey Rooney-NEG-T show . dockey-Monologist Writers Hoosier Hot Shots 
Three Republic Pictures This Year * CBS Tv and Radio © * ati sk anangaa Maasai 


Capitol-Decca and MGM Recordings 


Kwek keke Ke KKK Kr Kh Kh KKK KKK 


James Hobson | ‘ George Liberace 4 Phil Moore 
acnorens Liberace Show And His Orchestra es ae ctor-Composer-Special Ma- 
yg Lawrence Welk Show- * Colm mbia Records-Albums Se 


TV-The Liberace Show 


x KN KERR AR RRR KR Ke Ke Ke KE KK OK 
Lucille Norman ge ~~ Louise O'Brien * Jeri Southern = 


" "Roberta’ on the Colgate Comedy Singing Star of CBS TV and Radio Walt Disney Television NBC-TV 
. Hour was a triumph for Lucille Nor- CBS Radio — Decca Records 

man and her fine voice and acting e * 

ability." “e Variety. . : 


eee ee ee ee ee ee a 


Sue Carson — Matt Dennis — Hawthorne — Ina Ray Hutton — Curt Massey — Billy May — Virginia Maxey — Clyde Mc Coy — 
Dal McKennon (“Captain Jet’’) — Peter Potter (Juke Box Jury) — Gale Robbins — Robert Rockwell (Mr. Boyton) — 
Del Sharbutt — Bobby Short — Arthur Walsh — Hank Weaver — Wrangler Jim. 


| kK KERR Ree ARK KER KKK KY 


/ Artists and Programs Under Direction 


PREMIERE ARTISTS AND PRODUCTIONS AGENCY ere 
Office of HAROLD JOVIEN 


Brown Derby Building, 1626 North Vine St., Hollywood 28, Calif. 














To The “Mama” Company—With Love: 


After six continuous, ‘happy RTIN BIO} CK 
years, I'll miss you all . | 


saete | oe WABC 
Ralph Nelson ss 3 L il 2:30-6:45 p.m. Mon.-Fri. 








9:00 a.m.-12 noon and 
6:00-7:30 p.m. Saturday 
EDT ‘ 


Management: MCA 
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NBC-TV | | 
WEDNESDAY 
10 P.M. ¢ E.S.T. 

















RALPH EDWARDS Also Produces 


TRUTH OR CONSEQUENCES PLACE THE FACE 
Tuesday — NBC-TV Tuesday — NBC-TV 
10 P.M. — E.S.T. 8:00 P.M. — E.S.T. 


FUNNY BONERS 


Saturday — NBC-TV 
11 A.M. — E.S.T. 
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HARRY WISMER. 


GENERAL TELERADIO 





TELEVISION: “GENERAL SPORTS TIME” sponsored by General Tire & Rubber Co. 
“BETHLEHEM SPORTS TIME” sponsored by Bethlehem Steel Co. 
“THIS WEEK IN SPORTS” for International News Service 

RADIO: “General Sports Time”, Mutual Broadcasting System, 


Broadcasting major sporting events and special events over the Mutual 
| Broadcasting System. 





























ROBERT MERRILL 


R.C.A. VICTOR RECORDS oe . METROPOLITAN OPERA 
es | Management ta 
MOE GALE 





a TA 


BUD YORKIN 


; PRODUCER - DIRECTOR 
WRITER ‘ 
| Producer, Director, Writer Director : _ Directed (Live Portions ) 
“THE TONY MARTIN SHOW” . “THE GEORGE GOBEL SHOW” _ “LIGHT'S DIAMOND JUBILEE” — 


NBC-TV ' NBC-TV ALL NETWORKS 


: SUMMER SEASON 
. Producing and Directing 











a “THE SOLDIERS” - 
; NBC-TV 











BOB DIXON 


TIDE - AMOCO - GAINES n 





Personal Management 


CARL EASTMAN 
270 Park Avenue, New York City 
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_ RETURNING TO 
ROOSEVELT HOTEL 
NEW YORK 


IN’ THE, FALL 

















GUY LOMBARDO 


AND HIS ROYAL CANADIANS 


39 HALF-HOUR FILMS MADE EXPRESSLY FOR TV! 
MCATV 


id 





Syndicated Nationally 


A top TV attraction for local or regional sponsorship! 
On the air and in person, Guy Lombardo is America’s Number 1 
musical favorite. Sponsored live this past season by Lincoln Mercury, 
the Guy Lombardo Show out-rated its nearest competitor by an 
average 39%*. As an extra added attraction each week, 
a glamorous name recording star will make a guest appearance. 


*ARB, April, May, June 1955 



































PRODUCER Exclusively Exclusive Management 
Musical Spectacle DECCA RECORDS MUSIC CORPORATION 
“ARABIAN NIGHTS” OF AMERICA 


Jones Beach, N. Y. 





Publicity—DAVID 0. ALBER ASSOCIATES: Gene Shefrin 
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- 4th YEAR 
“THE LIFE OF RILEY” |) “*MERICAN 


_ ROBERT WALD 


Producer 


oy 
| GARRY MOORE SHOW 


H.W. KELLICK 


Authors Representative 
220 East 42nd Street New York 17, N. Y. 


Representing 
TV WRITERS - 


TELEPLAYS e STORIES 











































WM. BENDIX 


172 STATIONS WEEKLY 
114 Stations for GULF OIL 


Plus 58 Syndicated Stations 


ON NBC AFFILIATED NETWORK 

















Have a Happy 


Currently Starring Represented by 
in STUART STEWART 
“BATTLE STATIONS" Rosalie Stewart Agency 
Columbia 




















| CAROL REED CBS TELEVISION 

















Dear Mom: 


WABC-TV i keeping “Entertainment” on for the summer, to 
I can't get home as planned, On Senlemler 5th we're going bach 
Lo our 22 hour show. Guess I'm tet fora while. All this, thanks to 
Ted Oberfelder. 

I'm 60 happy with my new manager-lawyer, Chauncey Olman. 


Alniwer doon, Love ya, 
Mrs. Colly’s daughter, Marion 
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SEVEN COMPLETE 


BMI PROGRAM 





PACKAGES 





BMI scripts ranging from five-minute shows to 


full hour concert music presentations, are mailed to 
BMlI-licensed stations on a monthly basis. 


’ Filling a. vital 


role in the daily programming logs of stations in every sec- 


tion of the country, BMI seripts are perfectly suited both to the_ 


station with a small staff, limited facilities and curtailed budgets, as well 
as to the large operation with full orchestra and complete program staff. 


@ THE AMERICAN STORY 


Prepared by BMI in association with the 
Society of American Historians. Each fif- 
teen-minute program consists of a single 
narrative written by an outstanding 
American historian, expert in the period 
or subject ... the fascinating and inspir- 
ing stories of. our country from the age of 
discovery to the age of the atom. Top 


@ STORIES FROM THE SPORTS RECORD 


Music and sports team up in this series 
devoted to eye-witness accounts of 
dramatic action on the basebail dia- 
mond, in the prize ring, on the gridiron 
and elsewhere .. . A complete script 
package available three times weekly 
as a 15-minute presentation. 





prestige programming. 


e@ THE BOOK PARADE @ ACCORDING TO THE RECORD 


Timeiy facts about the unusual, with mu- 
sical cues that fit neatly into a dynamic 
5-minute show .. . Highly commercial . 

Available 7 Hes per week for 52 dies, 


Now in its 11th successful year. 


Sparkling 15-minute scripts written by the 
most prominent of literary figures. This 
series is being hailed as "a conspiracy 
against ignorance" and has skyrocketed 
into national prominence. Another BMI 
script for top prestige programming. 





@ YOUR CONCERT HALL 


The finest in concert music presented 
as a series of full-hour or half-hour 
programs, three times weekly. Au- 
thoritative scripts which make concert 
music popular music. This series has 
proved that good music has a loyal 
and solvent audience. Continuity is 
reduced to a mihimum—music is kept 
at a maximum. 


@ MILESTONES 


Full half-hour presentations ... simple 
to do, saleable, excellent listening. 
Usually four per month, sometimes five. 
Each script commemorates a special 
date or event of national importance. 








@ MEET THE ARTIST 


Three-a-week 15-minute scripts 
loaded with factual biographical 
material about recording artists in 
the public favor. Fills a vital need 
in areas where such data is not 
easily available. Highly commer- 
4 cial for any station. 


BMI makes no charge fo Its licensees for this program service. 
Each script is designed as a practical program and its use 
for commercial sale is encouraged. 


Your Station Program Department should be re- 
ceiving these script packages regularly. If not, 
please write to BMI’s Station Service Depart- 
ment for sample scripts and complete details. 














589 FIFTH AVENUE. 
NEW YORK 17.N.Y. 


BROADCAST MUSIC, INC. 


Ne’ ee on G Gn eon Bem -Wcholr mn wena Gna. Bonen ?in mamer £ek, Bieke me Bel, a aa a! 
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YOU | 
SHOULD BE USING THE 
ELECTRONICAM 


DU MONT'S REVOLUTIONARY NEW SYSTEM 
FOR PRODUCING FILM BY LIVE TELEVISION TECHNIQUES 








@ swift, easy production 


@ top-quality black and white - Major advertisers, agencies, packagers and performers 
or color film! ; are already using the amazing ELECTRONICAM, 
@ a complete show in minutes recommending it to others. 


@ the sparkle of live TV—on fiim! 
THE NEXT TIME YOU PLAN 


@ full re-run rights A TELEVISION SHOW, MOTION PICTURE, 
COMMERCIAL SERIES, PRESENTATION, OR AUDITION, 
USE THE ELECTRONICAM 

TO ADD IMPACT AND SUBTRACT COST. 


@ prices far beiow conventional film costs 





See the Du Mont ELECTRONICAM... 


anew dimension in television and films. 








_ ae 
pU MONt 


THE BU MONT TELEVISION NETWORK: 515 MADISON AVENUE, NEW YORK 


i 
4 
4 
’ 

















Se ult bes sn icp CRs Mei 


Wednesday, July 27, 1955 










GOODSON: 
TODMAN 


PRODUCTIONS 







41 EAST 57 STREET + NEW YORK 22, NEW YORK * PLAZA 1-0600 


449 SOUTH BEVERLY DRIVE * BEVERLY HILLS, CALIF.: CRESTVIEW 4-7357) 
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FOUR STAR PRODUCTIONS, INC. 
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imenmmieans 


Exclusive Manaqement 


ASHLEY-STEINER, Inc. 


CBS Radio 


Saturdays 11 AM-12N 


CBS Television 


Monday fo Friday 2-2:30 PM 


Press Relations 


SOLTERS-O’ROURKE and Assoc. 
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RADIO MEMOIRS — OF MAY SINGHI BREEN 


The “Ukulele Lady” 


Not technical—Strictly Personal and dedicated to Radio Pioneers 


>. 

As @ member of the musical team of Breen and De Rose 
(affectionately known as the sweethearts of the air) § recall 
only the happy thoughts of our sixteen years of almost daily 
broadcasting from 1923-1939. Of course it wasn’t all up hill 
but the new world we were in and the tasting friends we 
made helped us to forget the struggle. | 


How did we meet?—!I crashed the studie alone at first 
because {| had not had the pleasure of meeting Peter De eeee 
up to this time and so | ventured the mystery of radio with 
4 girl pianist Peg Wanamaker. Then | met Peter's brother 


h r to a broadcast which he did two nights 
Well the rest you can imagine. He carried “ * ukulele home 


and has been carryi it ever since. He. remark he 
wished |! had ouaped a harmonica but 1 said be giad i don’t 
play a harp.” 2 


Before networks and commercial programs the station 
budgets were smali and therefor the first few years were 
jean and very few artists were paid. The amateur was never 
meew welcome and newcomers who had other means of sup- 
porting themselves became stars almost over night. | was G 
this ys Th Six months befere my first broadcast | received a 
ukulele for Xmas. seam covld be more revolting to me 
bosques everyone | knew played cvery song with three chords 

nd my ears wouldn't take it. As a former student of the 
late Paolo Gallico | was chagrinned and took it right back toe 
Macy's to e it for a bive bathrobe. | picked out the 
bathrobe first, n told the salesgirl i‘d be back. Well fate was 
with me because musical instruments were not exchangeabie 
and I had to learn to play the darn thing. 


With my, musical backgroind, and ten lessons from a 
Hawaiian, recognized it was a reali iegitimate instrument 
and a ay soon | was tired of ye per chords and singing 
along and |! —— a method of - ing solos ab later 
were published in book form. I’m still writing them, the latest 
one was pam Be last month by Robbins Music Sire i re- 
ceived a letter yesterday from a uke fan who is working in 
Oakridge, Tenn. Says he has mastered “Sweet and tovely”. 
That's a combination for you. Atom Bombs in the daytime 
and Ukulele at night. 


WEAF owned and operated by the American Telephone 
ond Ses Co ete our Rat with one lonely studio 


ve sneak in 
while the preceeding Sesame was in ‘session and they made 
their exit the same way. No one arrived on time aithough 
there was a printed pt Sh Hag every day. To work at the 
station as an announcer or even an engineer you had to be 
ponee Re ay DM Bh yen Hh A a The first 

engineer | remember was G. _ Jchnstone whom I h. 
one he had an orchestra in Asbury Park. When he wasn’t 
twisting the dials and modulatng the sound he was piaying 
piano for some artist who didn’t even bother to call and 
once. He later became publicity director for the National 
ng Co. 


The door of opportunity opened itself wide for Graham 
McNamee who reluctantly left his church singing job in 
Westchester to become a standby singer while he was ex- 
perimenting at announcing. I recall one evening when he 
said ‘Bear with me kids this is only the second time I’ve 
tried announcing”. He was an overnight hit and his timbre 
of voice was the beginning of what we are all still struggling 
for—a new sound, 


Phillips Carlin and Les Joy were early WEAF announcers 
une later became radio executives. it would take book to 
tell of the many wonderful announcers we had through the 
years. The two charming receptionists in the early twenties 
at WEAF were Kathleen Stewart, Winifred T. Sarr -“ 
pr gene ne (Billie) Harding. All concert pianists and fresh out 

of school and youthful appearances with philharmonic groups. 
Billie married WEAF’s Don Withycomk who tater managed 
WFIL in Phila. Jud House and James Haupt sang the swoon 
type songs in those days. Harry Reser knocked ‘em — with 
the Clicquot Ciub Eskimo orchestra. Banjoists we scarce 
then and for two years Peter and | were listed as 3 “high and 


ye! at a music publisher and he asked if he could bring - 


low,” the piano and banic boys on daily Paskman’s WGB$ 
minstrels. Ah, but that was radio. 


in Round Hills, Mass., Hetty Green’s brother, Col. Green, 
erected loud speakers on top of the mountain where farmers 
gathered to listen. 


ha family then and when we left 
on tas nee te a. te fee Meer and sheak our 


3 
$ 
: 
$ 
#3! 
< 
tb 


ram director Sam 


a letfer inks signed 
Leo we ¢”’ Ayleswerth.) 


Ross. (Note: Top Brass was SO WEAT Pre Pres. “ 


Executives were the rents and the artists the children. 
There was a close connecting ‘link "between the two and 
everyone worked together in harmony. 


* 


in ¥ Keith McLeod invited us to broadcast at WJZ _ 
located in Aeolian Hall on 42nd 3. Sue first three 

there are still en the air going stronger than over. a cute 
to Milton Cross, Ted Husing and Norman Brokenshire. One of 
the most pong Shen omer in radio started at WJZ at 
time and later Eastern Program Director for 
Nat’! Seckdenattin te Co. rhe industry lost a pe 
when Bertha Grainard passed away. 


372233 


Later through the use of lines “remote con- 
a. first to participate 


trol” rams were introduced, The very 
was @ ngton station. | still Baty the news 
Secret. jay opened the program speaking for 


F offic 
render, Hard ing. ar thes man named Wold pla 


Some of ear! le station mercials | remember 

sie Race ie An neh Bee 
n 

aney illy Jones and Ernie Hare, Cadillac Cavaicade, 

Twins Dusty, Amos and Andy and ! 

en a to those 2 good looking college 


see. paow og necht’s salon music from the old Waldo 
Astoria was the dinnertime special every night. Vincent 
ret nee see ae ee Se 





“For My Fi Numbah!! Ben Bernie’s 
trade merk was “Yowser”. r Rubber Co sent 
Knecht and orchestra (featur Jose Wh the silver 
esket E Sener Earlier than that Ever Ready 


w 

cities Raindine Australia and Honolulu to sing at the inde- 
stations and vertise their batteries. They were 
at WEAF studios and the ceremony wes broadcast. 

Vory uniormel. offeir Be A dg Beng er wedding 
dress in the Ladies al on the fourth floor at 98! Sresdwer, 
Some of the other precious names in my book of i 
are Jessica Dr Singing Sam @ Barbasol Man, 
Cheerio, Vaughn Leath, Rony a jae His je Gane and tater Major 
Bowes and pn Capitol family and Ted Mack. Baby Rose 
Marie and Smail vor, Bg hg when we met them. 
Can‘t forget elite deck Bestor, and 
Crumit and our + Pi ~ y Brel taoitie and Fibber. They are 
radio perennia as along with Bing Crosby, Rudy Valie, Fred 
wages. oy and Carmen Lombardo, Connie Boswell, Jane 
Pp vet f Margaret McBride, Lanny Ross, Frank Parker, 
Nellie’ Revell, Caroline Gray, Deems Taylor, Shep Fields, 
Reading Revelers, Jolly Bill, Madge Tucker, radio child ¢tar 


/ 


fer ecaming. on day we always re-_ 


Florence Halop and Kate Smith. Phil Lord, Jane Froman, 
Dick Gilbert, Ray Perkins and The Landts. 


A word of appreciation to the folks in the press: Jerry 
Wald, Julla Shawell, Grace Perkins Oursier, Jo Ranson, Mike 
Porter, Abel Green, Nick Kenny, Ben Gross, C. J. ingram and 
Larry ‘Wolters in Chicage. 


in the meantime wave 1 was making ali those Ukuiele 
pe for twent — 4 twe culichess Eee Sneesoteaientt ys 
a ewn com a 

ing.” some me of init hits from 138s on included “Mudd 


Wyoming”, “W 
To silver" “Somebody Love You", “Rain”, “H 
Been —_ 3” 
Lucky cag ot and the currently popular “Togetherness” 
which he wrote for McCall's Magazine in 1952. 


in 1931 — stations started to record ne programs for 
reference and | started a collect 


have wee ae records in my library of “on 
scri s’ and some-ef them are really collectors items. 
3 the other day | came across one where ! accompanied 


air anniversary on television. McNamee ross did the 
a ng, Paul Whi mn cut the cake r and 
did a group of songs he had composed up to that time. Paul 


Wh how 
Deep Purple which he 
may 10th, 1934 (five years prior to the vocal edition which 

me out in 1939). hg! the books McNamee announced it was 
his? first time on "inthe te television program. We had ali 
been rtic test 


pa cores for a few years. 
Peter and | went ugh every of Radio and Television 
before we gave up our regular rams in September 1939. 
We sold shampoos, ice cream, Humphrys’ 77 for colds, (that 
program was five times a week for six years). Cur en- 
gagement was announced in 1927 on the General Motors Hour 
and the Majestic Hour were the first te introduce us as Mr. 
and Mrs. in Dec. 1929, 


in 1932 we had a pyr F oeet show called Radio Lumi- 

naries. Weicome Lewis us, Peter played piano, 

Tony Collucci Louies. "scent Jae violin and Andy San- 
guit. Then the Musician’s Union stepped in a 
i fotn. 1 was willing but they wantea te list 

because they did not consider os i ukulele a TTegitt. 

rument. After much deliberation | was perm te 

otep ines neve. without joining because 

Gente We 5 finally i me | aay’ kulel a mele 

. ° as a ukulele player in 

1956 at rae vitation. ” 


Te 


a 


n the interim I tried my tuck at paewrGies and finally 
had a hit in 1949, “Forever and Eve 


1 hope | haven’t forgotten anyone and ff | did, forgive 
me. Some of the folks in artists service at NBC rate a big 
mention in my books. Geo Engles, former V.P. NBC for 
one. We always cherished : . 
“Té May and Peter—where world could ! find two 
friends = faithful.” Bill Card. John Babb, Frank and Frances 
Jones. Niles Frammeli, Mark Woods, Doc Merton, Clay Mor- 
gan, Ail Nelson, Judge Ashby and John De Jara Aimonte just 
about closes the book. 


What am | doing now? ! have just launched my own musie 
ub firm, Breen & DeRose Music Corp. and my first effort will 
last ae Peter and | wrote together in March ‘53. He 
suggested the ironical title “It’s Time to Say Goodbye”. it 
was, but neither one of us realized it at the time. 


in his unwritten will he left the same heritage te you as 
he did te me and by that | mean his wonderful music that ° 
will live forever. 
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@ CABLE BARINTFOR 


. «is equipped every way for © 
.’ @ RECEIVING, CHECKING AGAINST LAB. & SUPPLY ORDERS, PACKING & SHIPPING — 
© ALL EXPORT DOCUMENTATION, INSURANCE & FOREIGN COLLECTIONS =— 
© U.S. CUSTOMS CLEARANCES AS GOVERNMENT LICENSED. BROKERS 
LM.& EQUIPMENT TO & FROM FOREIGN LOCATION UNITS 


© SHIPPING F 
@ KNOW-HOW 





MAGNAVISTIC ~ CINEMASCOPIC 
KINESCOPIC 





——— 


© 723'7th AVE., N.Y.C., Circle 5-6080 © 6364 SANTA MONICA BLVD., L. A., HOllywood vst 








@ est. 1887 





IN PHILADELPHIA? 
WANT TOP TALENT? 


HEAR 


ART LANE 
WHAT-1340«.c. 


RECORD MARATHON-—SUN. 10:30-6 pm 
NIGHTWATCH—MON.-SAT. 7:05-8 pm 
MAMBOMANIA—MON.-SAT. 8:05-9 pm 
PLATTER PARTY—SAT. 1:05-2 pm 
MARKET BASKET—SAT. 9-10:30 am 
WANT TAPE?—24 E. Mt. Airy Ave., Phila., 19 
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The Ruby Mercer Show 


Selling and Entertaining on: 


MUTUAL WOR WNYC 
3-4 PM WEEKDAYS 11:15-11:30 PM 10:30-11:55 AM 
1:30-2:30 SATURDAYS EVERYNIGHT SUNDAY 


Telephone: EN 2-7494 
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- ASCAP MUSIC 
WINS APPLAUSE! 





The ASCAP membership is constantly creating and adding new musical works 
to the Society’s repertory which covers every field of our nation’s musical literature. 
This ASCAP music helps build your audience. It provides the nostalgic 
music of yesterday, as well as the currently popular songs 


of today and tomorrow. 


The American Society of Composers, Authors and Publishers is proud 


to provide the vast radio and television industry with its basic 


program material— MUSIC. 


ATTENTION: Program Directors 
Be sure you are receiving your 
copy of ASCAP Music on Records 

(Your Program Guide). 


THE AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS 
575 MADISON AVENUE, NEW YORK 22, N. Y. 
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seein me 


~ ACCLAIMED BY ALL as 
The Top Singing Personality... 


THANKS TO “DAVY CROCKETT”’ 
One of the Top Selling Cadence Records of the Year 


—.oar 


“BERRY TREE” 


(Cadence Records) 
b/w “Blue Black Hair” 
a 

















STARRING in 
“SID CAESAR PRESENTS” 


(ENTIRE SUMMER, MONDAYS, 8-9 P.M., NBC-TV) 





Exclusive Mgt.: JACK BERTELL, Bob Coe, Assoc. 
630 Fifth Avenue, New York 
Ci 5-7075 











Public Relations: DAVID ALBER ASSOC. Booked by WILLIAM MORRIS AGENCY 


ALL CRITICS AGREE 


one of the great:and outstanding singing groups in America are... 






































































































































Current Smash Follow-up to .s 
“MR. SANDMAN” APPEARING: Tuesdays-Thursdays-Saturdays on d 
4 ROBERT Q LEWIS’ RADIO AND TELEVISION SHOWS || - 
HUM MING CBS, COAST to COAST 
PERSONAL APPEARANCES IN ALL LEADING CITIES 
yy Repeat Guest Appearances: 
BIRD ED SULLIVAN’S “Toast of the Town,” July 3rd 
BOOKED FOR OHIO STATE FAIR: August 28th, 29th, 30th, 31st 
(Brand New CADENCE Release) THE RIVIERA, Geneva Lake, Wis.: Sept. 2nd, 3rd, 4th 




















Exclusive Management: JACK BERTELL, 630 Fifth Avenue, New York City ‘Circle 5-7075 Bob Coe, Associate ; 
Public Relations—Saul Richfield 
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EARL 
WRIGHTSON 


“T-V's Most Versatile Baritone” 


* 












Appeared Week of July 4th 
Starring in 
“BRIGADOON” 
Civic Light Opera Co. 
Pittsburgh Stadium, Pittsburgh 
Appeared Week July 12 as 
‘Starring Soloist 


Thanks to Max Liebman 
for affording me the op- . 
portunity to appear in his 
Production of “Chocolate | 
Soldier” over the entire 
NBC Network. 





Symphony Orch. 
a Milwaukee, Wisc. 





SINGING STAR ON THE ROBERT 9 LEWIS SHOW 
Appearing 2nd Season Coast-to-Coast 
Mon.-Fri., 2:00-2:30 P.M. — Alsc Sat., 11:00 A.M., CBS Radio 


Exclusive Management: JACK BERTELL 


630 Fifth Avenue, New York Cl 55-7075 - 
Public Relations—Saul Redfield Bob Coe, Associate 











| JANE WILSON 


Singing Star of the 


Robert Q Lewis Radio and TV Shows 
Mon. thru Fri. — CBS-TV Network, 2-2:30 P.M. 


* 


Also CBS Radio — Coast-to-Coast, 11:00 A.M.-12:00 


Concert Tour Arranged Season 1955-1956 
Judson, O'Neill & Judd, Division of Columbia Concerts 


* 


My Thanks to JACK BERTELL— Also ROBERT Q LEWIS 








~ Milwaukee . 
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Just Concluded 


Smash Hit Engagements at: | 


RADDISON — 
MINN. 


CHEZ PAREE, 
CHICAGO 


DESERT INN, 
LAS VEGAS 


NAUTILUS HOTEL, 
MIAMI 


LATIN CASINO, 

PHILA. 

Guest TV. Appearance On 
COLGATE COMEDY HOUR 


REPEAT appearance on 
Ed Sullivan's 
“TOAST OF THE TOWN” 
THE JACKIE GLEASON 
SUMMER REVUE 


Currently 
MONTE PROSER’S 


LA VIE, New York 


Fufure Engagements ‘55, '56, ‘57 
DESERT INN, Las Vegas 


Booked by 
MCA 




















+ JACKIE MILE 


VARIETY— June 8, 1953 
Hotel Raddisen, Mpls. 

“It’s infrequent that any comic 
plays this conservative, swank 
Flame Room, almost always a 
stamping ground for chirpers and 
terpsers. Currently, however, 
Jackie Miles breaks the ice with 
funnybone assaults, and it’s a wel- 
come variance.” 

“Fact that extra tables were 
needed to help accommodate the 
second night dinner shew’s throng 
probably attests that local cafe so- 
ciety has an urge for such an oc- 








casional change in floor entertain- 
ment. But also it no doubt reflects 


Mites’ increased box-office stature, 
in consequence of numerous TV ap- 
pearances and his recording anent 
the Gene Autry admirer, since his 
last local appearances at other 
clubs.” 


BILLBOARD—May 14, 1955 
Chez Paree, Chicago 

“Jackie Miles, fresh and more 
exhuberant than this reporter has 
seen him in many a moon, proved ~ 
himself to be a member of the se- 
lect group of comedians who can . 
take the crowds here and wrap 
them in tiny knots. He had con- 
trol of the situation throughout the 
entire 55 minutes he was on. His © 
material was fresh and new, and 
his dialects left nothing to be de- 
sired.” Francis, | 


VARIETY—May 4, 1953 
Chez Paree, Chicago 

“Jackie Miles heads up the cur- 
rent bill at the Chez and it would 
be hard to find a comic better 
suited to this room and its patrons. 
They fit hand in glove.. At the ses- 


‘sion caught, Miles was on stage for 


55: minutes; comic got so wrapped 
up in his work he forgot to look 
at his watch and the patrons were 
too busy laughing to think of. the 
time either. 

Miles is a master of his art.” 


Exclusive inciesiiisaba JACK BERTELL, 630 Fifth Ave., New York City, C1 5-7075 Bob Coe, Associates 
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NANCY 





CRAIG 





COMMENTATOR 


“One of America’s Outstanding Television and 
. Radio Personalities” 


Personal Manager 


JACK BERTELL 


— Associate, Bob Coe 
630 Fifth Ave., New York, N. Y. 


Cl 5-7075 
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AL GOODMAN 


5 YEARS 


— COLGATE COMEDY HOUR 


NBC-TV 





Currently 


“‘LIFE OF 


REILLY *’ 


TV Film Series 





RCA VICTOR RECORDS 





Thanks to NBC and 
Colgate-Palmolive-Peet for a 
very happy association. 


Thanks to Ted Bates Agency 


* 


Exclusive Management 


JACK BERTELL 


630 Fifth Avenue 


New York, N. Y. 


Circle 5-7075 


Associate: BOB COE 
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Monday-Wednesday-Friday 7:45 to 8:00 P. M. 
| — and for CHESTERFIELD, Saturdays 10:00 to 10:30 P.M. 


Press Relations: HARRY SOBOL Record Promotion: KAPPY JORDAN, JERRY JOHNSON 


CADENCE RECORDS ac] SERRE Personal Manager: FRANK P. BARONE 


New York © Chicogo © Beverly Hills. © 


Cincinnati ® Dailos © London 
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ATTENTION | 
AFTRA MEMBERS | 


You recently received a referendum headed “important ballot"—and this is important. 
This resolution may affect your membership status. 
It is too important to be voted on without any prior dis cussion. 











HERE IS THE HISTORY OF THIS RESOLUTION: | 


DECEMBER 27, 1954: “Aware, Inc.", after publicly listing + names ant dossiers in (Bulletin #12) of thirteen actors 
who ran on an independent slate in AFTRA's N. Y. elections, calls for a “FULL FLEDGED OFFICIAL INVESTIGATION OF 


~ 


THE ENTERTAINMENT INDUSTRY IN NEW YORK." wr 


JULY 4, 1955: The entire New York AFTRA membership voted 982 to 514 to condemn "Aware, Inc." in a mail ref- 
erendum. ‘ 

This action followed the May 55 condemnation of "Aware" by Actors’ Equity, Actors Equity Council and Chorus Equity. 
it was greeted as follows: ~ 


JACK GOULD, New York Times: a JOHN CROSBY, New York Herald Tribune: 

“The overwhelming decision of television and radio “Hurray for the actors . . . Just possibly the evil non- 
actors is a forward step in liberating the broadcasting in- _—_ sense-of blacklisting is on the w way out." 
dustry from the influence of outside pressure groups." 


JULY 12, 1955—eight days later: 


The House Un-American Activities Committee, headed by Rep. Walters, issues subpoenas to actors for hearings in New 
York in August. ; 


= 


JULY 21, 1955: tHe NATIONAL BOARD OF AFTRA SENDS OUT FOR REFERENDUM A PROPOSAL TO "FINE, 
CENSURE, SUSPEND OR EXPEL" ANY AFTRA MEMBER WHO FAILS, TO “COOPERATE” WITH THE HOUSE UN- 


AMERICAN ACTIVITIES COMMITTEE. 


Due process of law is something to which every Union Member is entitled. THIS REFERENDUM, if passd, would sub- 
stitute a rule of AFTRA for the law of the land by possibly depriving an actor of his right to work. 


WE MAY APPROVE OR DISAPPROVE OF THE MANNER IN WHICH ANY ACTOR CHOOSES TO TESTIFY BE- 
FORE A CONGRESSIONAL COMMITTEE BUT AN ACTOR SHOULD NOT BE COMPELLED TO TESTIFY IN ANY PAR- 
TICULAR MANNER AND HAVE THIS COMPULSION WRITTEN INTO THE BY-LAWS OF AFTRA. 


VOTE ON THIS REFERENDUM 





[This advertisement was paid for by AFTRA members who oppose the proposed “rule."'] 


_ 
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Press Relations 


SOLTERS-O’‘ROURKE ASSOC. 








anks-ED SULLIVAN! 


Direction 


WILLIAM MORRIS AGENCY 
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‘Elinor Glyn’ Recalls H’wood 





ment still stands in British law. 
Mrs. Glyn’s first Hollywood 
script was “The Great Moment,” 
produced by Famous Pilayers-| Lew 
Lasky in 1921 under Sam Wood’s 
direction, with Gloria Swanson 
starred. In “Beyond the Rocks,” 
which Wood did for Paramount in 
1922, Mrs. Glyn taught her leading 
man, Rudolph Valentino, to kiss 
the palm of a lady’s hand—sensa- 
tional screen business at the time! 
“Three Weeks’ followed, nota- 
ble for its view of passionate 
Pringle reclining on a tiger skin, 
and for the script insertion cover- 
ing this action: “Rather than de- 
scribe this scene . . . Mrs. Glyn 
will enact it . . . on the set.”. 
King Vidor directed the next 
Glyn movie, “His Hour,” for Metro 
in 1924. This film made John Gil- 
bert a star, and revealed many 
White Russian refugees playing 
themselves as extras in royal court, 


sequences. . 
Mrs. Glyn, a poor business- 
woman, was sorely mulcted in 


Continued from page 2 
ing to Glyn this astonishing judg-, Ho 





“Love’s Blindness,” with Pauline 
Stark and Antonio Moreno; and 
“The Only Thing.” 

“It,” the 1927 Clara Bow ve- 
hicle, which grossed $1,000,000 for 
Paramount, haf “it” as sex 


magnetism in 

traction is more iggy = Ras than 
beauty. Paramount also filmed the 
author’s worst pic, “Ritzy” (1927), 
and “Red Hair,” 1928 color film 
with Clara Bow. Mrs. Glyn’s first 
talker was “Such Men Are Dan- 
gerous” (Fox; 1930), starring War- 
ner Baxter. 

Returning te England in 1929, 
the writer formed Elinor Giyn 
Productions Ltd., with studios at 
Elstree. Elissa Landi and Carl 
Brisson starred in the company’s 
first film, “Knowing Men” (1930). 
It flopped. , 50 did the second try, 
1“The Price ‘of Things,” which Mrs. 
Glyn incorrectly assumed Nicholas 





M. Schenck would distribute. 





During Irving Thalberg’s regime 
at MGM, Elinor Glyn still sent 
messages to Hollywood. Once she 
offered to play Queen Elizabeth. 
“She could certainly manage the 
part,” Thalberg admitted. “Why, 
she’s always acting!” ~ 

Which may or may not account 
for the phenomenal “dramatic” 
success of the books and pix of 
Mrs. Glyn, who remained attrac- 
.| tive and good copy until she died 
in 1943 at the age of 78. 


—_—_—_—_———— 
Berlin-Ford 


=——— Continued from page 1 Saas 


Girl Scouts of America. It’s ex- 
pected to be between $50,000 and 
$100,000. A couple- of years ago, 
Red Cross Shoes donated $25,000 
to the Foundation when Berlin 
made an appearance on that tv 
show. Over $8,000,000, mostly ‘from 
the Warner Bros. pic version of 
“This Is The Army,” has been don- 
ated to Army Emergency Relief. 
With the WB books on the “Army” 
film closed, Berlin donated its fu- 
ture income potentials to the “God 
Bless America” Fund, hence the 


Ford Foundation’s donation to the 
latter. 





ABC for program supremacy. 

Borge’s take for the two one- 
shots, in terms of personal income, 
will exceed all the profits accruing 
to him from his two-seasen solo at- 
traction on Broadway. Compared 
to the $200,000 to $300,000 nut that 
applies to most of the musical tv 
specs, CBS figures it’s still getting 
a bargain, on the assumption that 
the Borge buildup can’t but help 
deliver a rating. As for the two one- 
niter Borge “packages” (with the 
exception of some props and stage 
hands there’s practically nd pro- 
duction nut entailed) even Las 
Vegas salaries at their fantastic 
peak pale in contrast to the tv 
loot. 

One of the major factors, of 
course, in the onward-and-upward 
surge of tv costs lies in the 90- 
minute spectacular concept of pro- 

ng which is gradualiy dom- 
inating the NBC-TV rosters and 
which CBS-TV is about to embrace 
in a bid to keep pace with the 
changing trends and to enjoy some 
of the resultant “glamor” copy now 
accruing to Pat Weaver & Co. NBC 
has 75 full hour, 90-minute and 
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|Sen. Estes Kefauver 








TV’s Half-Billion $ Talent Tap 


es Continued fon ee —————————————— 


two-hour specs scheduled for ’55- 


"56, ranging in talent-production 


cost from $100,000 to $400,000 
each. That’s enough budget to 
sink a whole industry, yet the fact 
that a U. S. Rubber Co. is willieg 
to splurge to the tune of $3,000,000 
in backing the web’s “Color 
Spread” series extending into ’57. 
without even-an awareness of next 
season’s program components, in- 
dicates the kind of economic ac- 
ceptance the specs are enjoying. 


Here are but a few of the major - 
entries that figure in the overall 
$500,000,000 talent rap: 

CBS-TV goes to bat on the specs 
with a $300,000-per-show cost on 
its one-a-month Saturday night 
series of 10. The one-a-month 
Monday night “Producers Show- 
case” series (figures are gross) will 
cost $300,000 each. The Sunday 
night one-a-month “Color Spreac.” 
series will aiso cost $300,000 eaca. 
Max Liebman’s Saturday nig it 
color series will cost $240,000 each. 
The Sunday afternoon Hallmark 
series of eight Maurice Evans pro- 
ductions will cost $175,000 each, 
Alternating with Hallmark will be 
the NBC Opera Theatre (at $70,000 
each) and “Wide, Wide World” 
costing $150,000 each. The Perry 
Como Saturday night show will 
cost $105,000 each, The Tuesday 
night Milton Berie-Martha Raye 
alternating series will cost $150,000 
each. “Colgate Variety Hour” 
costs $75,000 per installment. Sid 
Caesar’s Monday night show car- 
ries a $105,000 weekly budget. 

The hour dramas come cheaper, 
but still expensive. Philco-Good- 
year TV _ playhouse’ represents 
$45,000 per show; ditto on “Studio 
One” and “Robert Montgomery | 
Presents.” Kraft brings it in for 
less—$38,000. The average half- 
hour film show on the networks 
now represents an approxmiate 
$2,000,000 annual talent-production 
tab (with another $1,000,000 for 
time cost). 

The above, of course, is but a 
fraction of the overall ABC-CBS- 
NBC daytime-nighttime expendi- 
ture covering the multiple facets 
of programming. 


~ Frieda 
Continued from page 21 = 


a member of the Washington law 
firm of Davies, Rickberg, Tydings, 
Beebe & Landa, was lauded by 
(D-Tenn.), 
who emceed the affair, and other 
speakers for her achievements dur- 
ing her seven years on the Com- 
mission. 

Sen. Herbert Lehman (D-N. Y.) 
praised her as ‘‘a great dissenter 
who fought against monopoly and 
a great liberal.” Sen, Wayne Morse 
(Ind.-Ore.) called her “a beautiful 
symbol of constitutional libera!- 
ism.” Chairman Percy Priest (D- 
Tenn.) of the House Interstate 
Commerce Committee paid tribute 
to her “unwavering and unfalter- 
ing devotion to the public good.” 
FCC Chairman George C. McCon- 
naughey said she was “a delicious, 
delightful and distracting dissent- 











But the most generous tribute 
came from NARTB prexy Harold 
Fellows. Recalling how Miss Hen- 
nock’s crusade for educational tv 
kept him “hopping” to explain the 
industry’s position on the issue, 
Fellows declared: 

“I am happy to salute Frieda 
Hennock for her courage, determi- 
nation and energy during the ex- 
citing years that she served the 
citizens of the U. S. as our first 
lady commissioner of the FCC. 
Miss Hennock, with a continuity 
of advocacy which ean only be ad- 
mired in an industry supported by 
advertising, has made her opinions 
eminently clear. 

“Although our viewpoints have 
been divergent on occasions, none 
could say that this determined lady 
has cloaked her beliefs in the gar- 
ments of expediency. What she 
has believed, she has said; and in 
that circumstance she takes her 
place with many distinguished 
public servants who have made 
their lasting contribution to de- 
mocracy at work.” 


RESORT HOTEL 


for theatrical people. Beautiful coun- 
fry. Exercise bars and weights, health- 
ful foods, Little ‘Theatre.. Moderate 
rates. Near lake. Some work for 
fedging arrangements possible. Write 
Saber Khoury, Cold Spring +. >tel, 
Tannersville, New York. 
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THE NY. HERALD TRIBUNE’S OWN 


SPECTACULAR! 


Names make news...and entertainment! That’s why 

. America’s top byliners have made the new Herald Tribune 
Sunday TV and Radio Magazine the most entertaining and 
exciting “show” in town...and in full, live, exciting color! 
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ABC-Disneyland 
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into the commissary, shook hands 
with the ABC brass and popped 
out again. Following that, a 
couple of studio guides conducted 
the routine tour of the premises, 
without a word on television or 
anything else of interest to the 
newsmen. It was privately ex- 
plained later that Metro hadn’t 
yet completed a format for “Pa- 
rade,” but that didn’t help the tv 
columnists who were looking for 
copy. 

Warners did a better job the fol- 
lowing day, bringing the party on 
each of the stages where “Warner 
Bros. Presents” segments were 
shooting and having the tv direc- 
tors talk to the newsmen briefly. 
Still, the only way some colum- 
nists got their stories. was to but- 
tonhole tv general manager Gary 
Stevens or one of the directors and 
shoot some quick questions. their 
way. Jack L. Warner was at the 

_lunch, along with the “WB Pre- 
sents” cast, but they kept it purely 
social. 

The Disney Studios gave out 
with the best copy on the final day 
of the trip. Press went through the 
usual studio tour, but this was 
pegged on upcoming production 
from the “Disneyland” and 
“Mickey Mouse Club” shows. After 
lunch the studio screened nearly 
three “hours of completed and 
rough prints from both programs, 
with the producers" and directors 
of each unit coming on to eXplain 
their work. It was. a complete re-" 
versal of the sluffoff of the day 
before at the Park. 





=u, Continued from page 22 








Chief difficulty was that the 
press was never given anyone to 
talk to, apart from the ABC pub- 
licity crew, and an occasional off- 
the-cuff quickie with American 
Broadcasting-Paramount Theatres 
prez Goldenson, ABC prexy Bob 
Kintner or ABC veep Weitman. No 
attempt was made to set up press 
confabs with network or studio 
brass, either formal or informal, 
and, in fact, the press never offi- 
cially got to meet the ABC brass 
itself. ABC toppers stayed at a 
different hotel (Beverly Hills; the 
press was billeted at the Roose- 
velt). With the exception of tv net- 
work veep John Mitchell, they 
planed out independently of the 
junket. Only officiai get-together 
with the ABC execs was at a 
crowded cocktail party, where the 
introductions were on a catch-as- 
eatch-can basis, and at the studios, 
where some of the newsmen were 
introduced to the network toppers. 


All told, the junket must have 
cost the net, trade deals included, 
over $30,000. In terms of goodwill 
and copy, it wasn’t worth it on a 
strictly-business basis. Though the 
ABC publicity department—rela- 
tively inexperienced as junkets go 
(this was the first in any of their 
remembrances at the web)—was di- 
rectly responsible, the network’s 


toppers, it’s felt, should have seen | 


to it that the press got someone 
to talk to and something to write 
about on the trip. This is what 
everyone went out for in the first 
place. 


WM. F. BROW) 





, ’ . 
20th’s ‘Ox-Bow’ Rolls - 
Ho ollywood,-July 26. 

Shooting on the first oe the 
General Electric vidpix series to 
go into production at the 20th Cen- 
tury-Fox Western Ave. lot, “The 
Ox-Bow Incident,”’.. started last 
Thursday (20). 

Gert Oswald is directing the 
series, with Robert Wagner, Cam- 
eron Mitchell, E. G. Marshall, Ray- 
mond Burr, Waliace Ford and 
Hope Emerson in the initial cast. 
Jules Bricken is producing from a 
script by David-Dortort. 


Telefilm Org Will 
Get Rolling in Sept. 


Steering committee framing the 
budgets and organization of the 
trade association for the telefilm 
industry is planning a fall start 
for the organization. Committee, 
which has been in continuous ses- 
sion since its appointment by in- 
dustry reps some three weeks ago, 
is planning to have the association’s 
budgets approved and the group 
in operation by early September, 
in time for the fall season. 

A committee spokesman said 
this week that budget estimates, 
procedural plans and other recom- 
mendations would go out to the 
individual companies within the}. 
next three or four weeks for their 
perusal and approval. From that 
point on, it would merely be a 
matter of getting enough compan- 
ies to join the association to put 
it into operation. 


PRODUCTIONS 
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Ziv TV 


=== «Continued from page 27 


come to the realization that syn- 
dication doesn’t provide enough of 
a net profit picture to be relied 


upon alone. 
Rifkin, announcing the creation 


of the new department, stressed 
“increasing demands from leading 
advertisers for programming on a 
national level” as the reason for 
the policy switch. He also pointed 
out that ‘Ziv’s new studio setup, 
with seven stages in operation, “in- 
sures a continuity of produ 

Fact that-Ziv announced five new 
programs in advance (see separate 
story) is a departure too, but one 
that fits into the new national 
sales concept. In the past, Ziv has 
maintained an.Iron Curtain over 
new product on premise that any 
premature announcement would 
prejudice syndicated sales of the 
current offering. On a _ national 
level, however, the sooner a pro- 
gram announcement is made, the 
more agency interest it can stir up. 


Frontier’ Set to Go 


Hollywood, July 26. 
First. stanza of the new fall 
NBC-TV “Frontier” series, spon- 
sored by Reynolds. Metals, starts 
— this Friday (28) on the Hal 
_lot... Segment is called 
Gunman.” - 
“Worthington Minor produces, 
Don Siegel directs and Mort Fine 
and David Friedkin write the 
series, based on personal stories of 
the winning of.the West. 
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THE ALL FAMILY 
TELEVISION SERIES 








America's Top Weekly Television Series 
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Sponsored Nationally by 


The KELLOGG Company 
Through LEO BURNETT Company 


FOR DETAILS WRITE:— 


5545 SUNSET BLVD., HOLLYWOOD 28, CAL. 
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JOHN WAYNE OLDIES 
INTO VIDPIX HOPPER 


Hollywood, July 26. 

Republic has. tossed five John 
Wayne oldies into the tv hopper 
along with other features which 
its video subsidiary, Hollywood 
Television Service, will syndicate. 
Oaters and others are in the 1942 
period. 

Quintet includes “Wheel of For- 
tune,” “In Old California,” “Three 
Faces West,” “Lady from Louisi- 
ana” and “Lady for a Night.” 

Other features are “Wyoming,” 
“Earl Carroll’s Vanities,” “That’s 
My Man,” “Romance and Rhythm,” 
“I, Jane Doe,” “High and Happy,” 
“The Flame,” “Lake Placid Sere- 
nade.”’ 


SAG Strike Vote 


Continued from page 27 














ers and stunt men, with the pro- 
ducers proposing $185 and the cur- 
rent contract calling for $175. 
Current terms for multiple pic- 
tures on a weekly scale call for 


$320 for two pictures and $375 for 
three pictures. The Guild is ask- 
ing $225. per picture with the pro- 
ducers offering $340 for two pic- 
tures. 
Rerun Issue ~ 
On the rerun issues the present 
contract calls for the original sal- 
ary to cover the first and second 
run; 50% of minimum for third 
and fourth run, not less than 25° 
fifth run, same ‘for sixth run which 
includes all other runs. The Guild 
is asking for original salary on 
first run, not less than 100% of 
minimum for the second run, the 
same terms for the third run, not 
less than 75% of minimum for the 
fourth run, and not less than 25°% 
of minimum for each additional 


run. 

The Guild softened its proposals 
during negotiations to not less 
than 50° of minimum for the 
third and fourth runs, not less 
than 25% of minimum for the fifth 
run and the same for the sixth 
run. Producers’ proposals were 
original salary to cover the first 
and second runs, not less than 
55% of minimum fo the third and 
fourth runs, with agreement on the 
fifth and sixth runs. 

On series contracts, the Guild is 
asking for $150 per film for 13 
pictures—six and one-half week 
deals and $300 per film for 13 
pictures-13 weeks. Current terms 
are $125 and $250 respectively, 
with. the producers offering $135 
and $265. 








Continued from page 27 








and Vitapix board chairman John 
Fetzer, made the point that a modi- 
fication of the agreement had been 
reached “for greater flexibility,” 
but nowhere stated just what the 
changes spe@ifically were and the 
reasons for them. Key phrase was, 
“By terms of the new arrangement, 
Guild Films will continue its as- 
sociation with Vitapix Corp.—but 
will be enabled as well to release 
its national films through other 
program and telecasting channels.” 
Asked to explain just what the 
phrase means, Kaufman stated, “I 
think the statement explains it- 
self,” and refused to comment fur- 
ther. It was learned, hawever, that 
it all but spells an end to the film 
network operation. 





AZZATO’S SALES REP ORG 

Tony Azzato, onetime film di- 
rector of WPIX, N. Y., and latterly 
eastern sAles chief for George Bag- 
nall Associates, has gone into busi- 
ness for himself with an eastern 
sales representation organization. 
Azzato has already set northeast- 
ern distribution deals with Atlan- 
tic Television, Jules Weill’s For- 
tune Features and Studio Films. 

New company will be known as 
Tony Azzato Associates. 














FOR SALE 


450 acres In Vermont, vicinity of 
Weston Playhouse. Two houss. One of 
finest views in state. $20,000. Phone 
National Newsreel, Plaza 7-6454 or 
write Skygate Farms, Chester, Ver- 
mont, 
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twinkle, 
lovely star... 


How to keep you lovely as you are—always—in every print! 
That’s a problem which involves the entire industry—begins 
with sets and make-up . . . follows with film-selection and camera 
work .. . ends only in the laboratory with precision processing 

folate Mm slalalilare elm cLelismelaleliatelMelalani-1am lalate lslemilielmc-l(-vef 1-19 

Lfomel(oMint-MlarelOriie @lsmirm olUlett)| mela o\-1ai-lailelavan Colelel < 
maintains the Eastman Technical Service for Motion Picture Film 
at strategic centers. Inquiries invited. 


Address: Motion Picture Film Department 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


East Coast Division West Coast Division 
342 Madison Avenue PPACloMNYollicMaateliliac Mm ihzer 
New York 17,.N.°¥ Hollywood 38, California 
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Liebman’s Spec Repeat Pattern 


——————SS rr Continued from page 23 


planning ahead on other projects, 
On his future file are three specs 
next summer and two series of 


“bread-and-butter” shows, his des- 
ignation for half-haur story line 
comedies. Stars of the two new 
stanzas will be Buddy Hackett, who 
appeared in several Liebman shows 
last season, and Pat Carroll, an 
alumnae of the ‘ML. specials. They 
will be supported by permanent 
companies. Miss Carroll he cails 
the most promising of the new 
crop of comediennes. Hackett 
would be given a format more 
along “the heart line” than brash 
clowning. 

Liebman expects to make a few 
talent deals before he returns east 
to start preparations for “Heidi” 
but the “star system” has no par- 
ticular appeal for him. He noted 
that his specs without top names 
did better rating-wise than the few 
toppers he used. “If the perform- 
ance is good, the stars can’t im- 
prove it,” he said. “I would 
rather create my own personali- 
ties and nurse them along with a 
protective hand to see that they 
are not made to do things they 
shouldn’t do.” 


Particular favorite of Liebman’s 


most 
exciting new talents in tv. Despite 
the criticism of his first color spec, 
“Satins and Spurs,” which starred 


ae 











Betty Hutton in her tv debut, he 
would like to have her back, not 
in a book show but more in the 
nature of a divertissement. He be- 
lieves Danny Kaye is “weakening” 
in his anti-tv stand and will try to 
coax him to do a‘spec for him. Said 
Liebman: “A great performer must 
have appeal, warmth and individu- 
ality. Kaye has them all.” Lieb- 1 
man will do ne more revues, feel- 
ing that they have been over- 
worked and misused. He pre- 
fers the book show with the en- 
tertainment based on a _ single 
fixed idea. : 

The Shuberts are still refusing 
to release their stockpile of oper- 
ettas for tv, claiming that they are 
still great” money-makers. His 
choice of the musicals would be 
“Student Prince.” On Liebman’s 
fall schedule beside “Heidi” are 
Maurice Chevalier in a French at- 
mosphere type of show, “Good 
News” with a new score, and 
“Dearest Enemy.” 


=m Continued from page 23 ee 
mum penalty on conviction is $5,- 
000 for each count. 

The specific charge is that use 
of member’s dues to. pay for the 
political programs ‘constitutes vio- 
lation of the Federal Corrupt Prac- 
tices Act. It is significant that the 











————— 


pay for the programs. It is basing 
the defense entirely on the prem- 
ise that the Federal Corrupt Prac- 
tices Act is unconstitutional in- 
that it violates the guarantees of 
free speech and a free press. Al- 
though this allegation once was 
presented to the Supreme Court in 
another union case, the court based 
its ruling on faulty legal techni- 
calities and never has decided the 
constitutional question. 


Marshall Field’s 


berthing the store was contemplat- 
ing figures to be plenty scared by 
next fall at the rate the orders are 
now coming in. One station, 
WBBM-TV, didn’t even take a 
crack at the Field’s biz because it 
had no prime time to offer. 


Because of the comfortable pic- 
ture shaping up for -next fall 
there is a slight tendency to dis- 
count the longterm significance of 
the continuing defection of the 
major bleck of ad funds repre- 
sented by the hometown class 
merchants. However, it’s recalled 








ithat.on the AM side, when the na- 


tional tide started ebbing and lo- 
cal coin became more and more 
important, it was greeted as 
something of a major accomplish- 
mént when Field’s and some of its 
colleagues starting using the 
medium for direct selling after 
decades of spasmodic institutional 
buys. Gale Blocki, who at the 
time headed up the Chi office of 
the- Radio Advertising Bureau, 





union does not dispute the allega- 
tion that it. used union dues to 


played a key role in selling radio 
to State St. 





a 
Hollings said. “Lightning hit our 
tower.” 

“Off the air? Off the air?” Mr. 
Hanlan looked over at me. I was 
still reading the commercial. The 
control panel in front of me. was 
obviously dark. No meters were 
functioning. 

“That’s it, son,” Mr. Hanlan said. 
“Go-right ahead. Get all your 
commercials in.” 

“But we're off. the air, Mr. 
Hanlan,” Hollings said incredu- 
lously. 

“That doesn’t make any differ- 
ence. We get paid to run these 
commercials, and we’re running 
them.” 

I struck another match, put 
‘record on the turntable, and began 
turning it by hand. Mr. Hanlan 
gazed at me for a moment. “Go 


he said, and departed. 

Mr. Hanlan’s idosyncrasies mul- 
tiplied amazingly. One day he sold 
the weather forecast to a local 
businessman. He insisted that it 
be broadcast at eleven. 

“But it doesn’t come over the 
wire until twelve,” Hollings said. 

“I didn’t ask you what time it 
came over the wire,” Mr. Hanlan 
said. “Get it on at eleven.” 

Hollings and I got a square piece 
of cardboard and on it printed a 





center we mounted an indicator. 
At eleven o’clock I would spin the 





BIFOCAL APPROACH! 
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THE FITZGERALDS ...19 West 55th St... NEW YORK CITY 





right on with your program, son,” | 





‘The Mister Hanlan Mutiny 


Continued from page 34 





indicator and announce the desig- 
nated weather. 

Mr. Hanlan caught me at it one 
evening. “What are you doing?” 
he said. 

“It’s a weather vane,” Hollings 
said. 

Mr. Hanlan looked at it, thuckled, 
and shook his head. “Pretty 
clever.” That was all. 

One night, however, he went too 
far. At his house next door he 
pressed the button on his intercom 
and said, “Captain to crew, captain 
to crew. Everything all right?” 

“Everything all right, Captain,” 
I said. 

“Okay,” he replied. 
dodger, wilco, and out.” 

The next day I turned in my 
resignation and loafed the rest of 
the summer. 

Last I heard of Mr. Hanlan, he 
had sold his string of. radio stations 
for something very close to a mil- 
lion dollars. 


NBC Radio Hours- 


=== Continued from page 21 = 


basic discount structure), NBC 
execs are crowing because they 
believe the commercial-hours lead- 
ership shift is indicative of a 
trend. Point they make is that 
network radio has lost many of its 


advertisers, sure, but the networks 
must find the formula to get them 
back. CBS, they maintain, by stick- 
ing to the standard patterns of 
broadcasting, keeps losing sponsors. 
without regaining them. It’s the 
new patterns of radio like “Moni- 
tor,” they say, that’s getting the 
ad budgets, big and small, back 
into radio. 

Fact is that summer time sold is 
up at NBC for the first time in its 
history. Commercial hours sold in 
June totaled 30 hours and 50 
minutes. A month later, the first 
week in July, they totaled 35 hours 
and 29 minutes. Difference, largely, 
is the “Monitor” gain, with the 
weekender picking up 11 hours and 
59 minutes of commercial time, as 
compared to a total of about two 
hours for the entire weekend under 
the old NBC pattern. By way of 
eontrast, CBS was hard-hit by can- 
cellations in the daytime and drop- 
ped from 42 hours and 25 minutes 
to 31 hours and 15 minutes. More- 
over, it’s pointed out, the “Monitor” 
type of timebuyer doesn’t hiatus 
for the summer—in fact in this 
case it’s new summer business— 
while the CBS bankrollers spon- 
soring the 15-minute or half-hour 
type of show tend to take summer 
hiatuses. ~ : 


Big point made by NBC is that 
it has, in part, rediscovered the 
formula to bring the advertiser 
back to network radio. The flexibil- 
ity, cumulative rating potential, 
low cost-per-thousand, and the ex- 
citement of on-the-spot radio, the 
network maintains, is the formula 
with which to regain those wan 
dering sponsors. r 


“Roger, 











Albany—Fred Caposella, official 
announcer at New York tracks, will 
call the feature race of the day 
via WPTR, Albany, and three oth- 
er Capital district stations, during 
the August racing meet at Sara- 


toga. 


TROTTER BROS. 





featuring 
FABULOUS | 
PUPPETS ., .| 
UNEQUALLED | 
PRESENTATION |h 





Permanent Mailing: 
2301 $8. Main 
Wichita, Kansas 
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JINGLES—SLOGANS 
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Cali or Write 


THE JINGLE BELLE 


60 E. 42nd St. Suite 411 
New’ York VA %-4185 
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DING DONG «6s 
SCHOOL - 


Monday Through Friday 
10:00 to 10:30 A.M. E.D.T. 


NBC-TV 


Sponsored by: 
THE GERBER COMPANY 
MILES LABORATORIES-BACTINE 
SWEETHEART SOAP 
GENERAL MILLS 
THE MENNEN.-COMPANY — 


PARENTS TIME 
WITH 
MISS FRANCES 


Monday Through Friday— 
10:30 to 10:45 a.m. E.D.T. 


NBC-TV 





Conducted by 


DR. FRANCES HORWICH 
NBC-TV 


Books by DR. HORWICH: 


DING DONG SCHOOL BOOKS 
Published by Rand McNally 


“HAVE FUN WITH YOUR CHILDREN” 
Published by Prentice-Hall 
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Electronicam 


—SSEEOoees COntinued from page 37 


changeover to film cameras and 
production methods. What no one 
has yet seen is any statement that 
a show has gained entertainment 
value or audience appeal in such 
a transition. 

Typical of many. stories pointing 
up the opposite conclusion was one 
from Variety this spring with the 
poignant lead, “Oh, For the Good 
Old Live Days!” It could hardly 
be otherwise under the shortcuts 
which ‘studio costs and editing 
problems have imposed upon the 
making of films for television prior 
to the advent of the “Electron- 
icam” System. _ And on the score 
of costs, all of DuMont’s experi- 
ence to date indicates that the 
“Electronicam” with-all its advan- 
tages can produce a show on film 
for around 50% of the costs of 
production via the old method with 
all its disadvantages. 
| No Loss In Spontaneity | 

No other single aspect of the 
impressive roster of “Electroni- 
cam” advantages comes close to 
explaining the hold which it. has 
taken upon the imaginations of ad- 
vertisers and their agencies, pro- 
ducers and packagers, .syndicators 
and station people. For the first 
time a means is presented whereby 
a television program, written, 
staged, directed and shot as a live 
show acquires the permanence of 
top-quality film production without 
any loss whatever of the spontane- 
ity, the bounce; of its live version. 

In the process of bringing to- 
gether a television camera and a 
film camera, with no impairment 
of the technical advantage of 
either unit, there has also been 
achieved a parallel merger of the 
artistic and the economic values 
of each separate component. 

The advantages of a program on 
film—both for the basic origina- 
tion on the network feed and the 
Supplement coverage of markets 














either not yet interconnected or 
not available at the time of that 
feed is well understood—accounts 


ip, no small measure of the in- 


creasing use of film. 

Up to now, only in this way 
have the delayed, or off-cable, 
markets seen programs of a tech- 
nical quality not degraded by the 
inherent shortcomings of kine- 
scope reproduction. 

So far, so good, 

But it must be a little disturbing 
to the sponsors of the top Holly- 
wood-produced _film-for-television 
packages to learn that not one. of 
the 21 such properties still occupy- 
ing the same evening time periods 
as they occupied last year has 
gained in rating from May of 1954 
to the corresponding NRI report 
of 1955, with 20 of the. 21 register- 
ing falloffs averaging 37.9% of 
their last year’s ratings. 

It could, of course, be sheer 
happen-stance that six of the 14 
live programs, similarly compared, 
registered. rating gains; and that 
the average change of all live eve- 
ning half-hour shows was a 6.9% 
loss, bad kines in the DB markets, 
and all to the contrary notwith- 
standing. 

Maybe so. But I’ll put my money 
on the theory that the advertiser 
needs film with its manifold ad- 
vantages, while the public wants 
the look, the feel, the sense of the 
live programming that it bought 
its sets to watch. 


TV News In De 
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can’t you? is the question of the 
day to the newsmen. They in turn 
try to stress the traditional im- 
portance of separating editorial 
and advertising matter, emphasiz- 
ing that they are meant to be ob- 
jective and impersonal. The mat- 











DURWARD KIRBY 





on 
The Garry Moore Show — Daily — 








Makes these “faces” at people 


ter came to a boil some months 
ago in the Assn. of Radio News 
Analysts, which voted that. any 
member who “did commercials 
would have to resign. Some mem- 
bers did so, others are considering 
doing so as the pressure increases. 
When the matter of the commer- 
cial becomes important enough to 
mean the difference between work- 
ing and not working, it becomes 
academic to some, 

Viewed with greater alarm by 
many of the news veterans is the 
second trend—the use of un- 
trained announcers for newscasts. 
The objections come from the 
well-entrenched newsmen, those 
who have the least to fear about 
losing their shows to the newcom- 
ers. Their point is that the use 
of these announcers, who though 
they may be excellent for other 
purposes lack the knowhow and 
background for newscasting, is 
downgrading the professional and 
public estimation of the radio-tv 
newscasting profession. In many 
cases, the announcers themselves 
do the evaluating of the news, de- 
cide its placement and emphasis. 


TV’s Guffo Abuses 


=—_——n Continued from page 21 & 


ture for video is concerned the 
cuffo dates are harmful. 

Cuffo dates, considered an evil 
during the days of radio, is con- 
sidered trebly harmful in video, 
where the impact is so much 
greater. First AFTRA had to take 
legislation against benefits by rul- 
ing that performers may not work 
for below their customary salary. 
A sister organization, the Ameri- 
can Guild of Variety Artists, had 
to*forego a show that would have 
aided their relief and welfare 
funds because of this ruling. Now, 
agencies and the union are discov- 
ering, the benefit status has been 
transferred to the bluechip corpo- 
rations and to guys that do not 
need a benefit. 
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‘Now It Can Be Toll’ Itch 


Continued from page 3? Gee 


question. There is no doubt that, ultimately, Hollywood’s position will 
be a vital and determining one since firstrun films will be one of the 
prime attractions should a toll-system be approved. : 

One of the Betent charges against pay-tv, and the one which appears 
to have taken hold the most, is that—to function properly—it would 
have to grab off the cream of the current free shows and start charging 
for them, This is denied by the pay-as-you-serrs, all of whom are on 
record favoring a limit on the time any one station could charge for 
its programs. They maintain that the toll shows would be supple- 
mentary to the regular free fare and would merely bring on the air 
the type of entertainment not. now seen regularly, such as good films, 
Broadway shows, opera, etc. ~ 

The response is vehement. °T ain’t true, say the toll protagonists, 
that the top shows wouldn’t shift into the pay camp. Sports leaders 
like .Walter O'Malley of the Brooklyn Dodgers already are on 
as favoring a charge for every Dodger game, and Gen. Kilpatrick at 
Madison Square Garden has envisioned a charge for various sports 
events that now go on free. 

More basic are the arguments that the FCC doesn’t have the right 
to decide the question; that pay-as-you-see constitutes a violation of 
the traditional “free air” principlé of American broadcasting and 
would create a nation (and an industry) of “haves” and “have nots.” 
As for uhf, CBS in its FCC comments observed: “There is no reason 
to believe that pay television wouid be supported in markets that can- 
not support free stations.” 


~ Unscramble-It-Y ourself | 


Jerold Electronics some months back created a furore with the 
charge that any “scrambled” toll show could be “unscrambled” quite 














easily via an electronic gadget, giving every viewer a potential “in” 


on metered tv. This, too, has served to obscure the toll picture, with 
Zenith, Skiatron and Telemeter vehemently denying the allegation. 
Jerold’s proposal: Closed-circuit toll-tv (which experts believe is an 


‘economic impossibility). 


Going back to last February, when the FCC first took official cog- 
nizance of the various toll proposals and issued its invites for written 
comments, one cannot but be struck by the reiterated concern on the 
part of the broadcasters and others that, if the paybox is attached to 
the set, it means an end to “free” video. Opinion has been voiced 
over and over again that, if successful, any toll system must do away 
with telecasting as known today. In part—and significantly—this ar- 
gument is based on the assumption that a successfully operating sub- 
scription system would offer the kind of returns that no sponsor could 
— and would logically be slotted in cream time by revenue-hungry 
ons. 

This kind of reasoning doesn’t take into account the possible, and 
very likely, audience resistance against the added drain on the family 
pocketbook even if—as a Zenith spokesman proposed—toll charges 
would be held to a maximum $2 a week. Like everything else in this 
confused picture, audience reaction to date has been uncertain, possi- 
bly due to a lack of real knowledge of what pay-tv is all about. The 
final proof of whether or not the set-owner is willing to shell out his 
dough for tv shows in return for no commercials and possibly some 
better shows can come only with practical experience. And that, even 
with FCC approval, is still a long way off. 
re +- 


Political Specs for the upcoming political “‘spec- 
taculars” -we have an attempt to 
Continued from page 39 ===az| Streamline some of the conven- 


tion procedures, reports ard meet- 














mendations and suggestions from 
all those involved in the working 
arrangements at the Convention. 
(Date and place for a similar meet- 
ing’ with the Democratic National 
Committee will be decided later.) 
| Physical Requirements | 
Requested by NBC News, in ad- 
dition to pooled video and audio 


facilities, were approximately 12,- 
000 square feet (gross) for ‘empor- 
ary office and studio space, com- 
mentators positions for broadcast- 
ing and monitoring on the Commit- 
tee platform, plus a booth over- 
looking the arena; accreditation for 
all NBC workers; parking spaces 
for cars, mobile units, and equip- 
ment. All this at the Cow Palace. 
At the Convention Hotel Head- 
quarters (yet to be selected) NBC 
News is seeking 13 rooms covering 
3,375 square feet, plus the pool 
share. (In addition, NBC News 
will be assisted by affiliated tele- 
vision station KRON-TV with ad- 
ditional studio space, manpower, 
and “all around” assistance.) 

The future meeting with the 
Democratic National Committee 
will not present quite as many 
space and facilities problems. In 
1952, the radio-television industry 
gained valuable experience by do- 
ing both conventions from Chica- 
go’s International Amphitheater. As 
compared with the San Francisco 
convention, we do have a Chicago 
blueprint abetted by ‘“do’s-and 
don’ts” notations. As we men- 
tioned earlier, the biggest problem 
is that of duplication. 

However, on the brighter side 

















VING MERLIN 


ings by both parties thus present- 
ing perhaps the most vital and ex- 
citing portions of the convention 
business to the radio-television 
audiences; the GOP “hope” that 
the San Francisco proceedings will 
be completed in less than a week; 
our above-mentioned experiences 
in Chicago '52 the able and vet- 
eran corps of reporters and tech- 
nicians; plus the excellent cooper- 
ation evidenced or promised thus 
far by both political parties and 
both cities. 

All in all, a Wide Wide “politi- 
cal” World for NBC News and the 
industry in 1956! 


NBG-TY ‘Matinee’ 


m— Continued from page 20 ——> 








of over 100 writers and adapters, 
with story material bought in the 
open market as well as adapted 
from magazine fiction and other 
literary fields. Peter Kortner will 
head up the story department and 
pass on material, while June Leff 
books talent. 

McCleery is hopeful of making 
talent tieups with studios for use 
of their younger players. Such an 
arrangement is already in effect 
with U-I and tieups with other 
studios are being sought. This pro- 
ject coincides with the talent de- 
velopment plan being furthered by 
NBC with Leonard Hole at the 
head. McCleery hopes to develop a 
new “matinee idol” for daytime 
lookers and eventual picture star- 
dom. 
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America’s Television Magazine 


NEW YORK CHICAGO PHILADELPHIA 
488 Madison Ave. 6 N. Michigan Ave. 302 N. 13th St. 
. PLaza 9-7770 RAndolph 6-9470 LOmbard 3-5588 





Before they tune in, 


millions 


SAN FRANCISCO 
821 Market St. 
YUkon 2-0166 


Competition 
For TV Ratings 
is going to be 
TOUGHER... 


tougher than ever when new. shows, new 
stars, new spectaculars appear on television 
this fall. ; 


The best way to direct people to your show 
is to tell them about it in TV GUIDE... 
because people tune first to the shows they 
know about ! | 

Every week 3,000,000 families buy TV 
GUIDE... and read it every day to find the 
best in TV entertainment. It’s a magic door 
to bigger T'V audiences! 


Give your show 

a head start in 

TV GUIDE’S BIG FALL 
PREVIEW ISSUE ! 


On September 24, TV-GUIDE will publish 
its 3rd Annual Fall Preview Issue... the 
most comprehensive TV GUIDE ever issued. 
It’s the ideal place to presell your new show. 
For rates and reservations contact your 


nearest TV GUIDE office now. 





LOS ANGELES 
1540 N. Vermont Ave. 
NOrmandy 2-3101 


DETROIT 
76 W. Adams Ave. 
WOodward 2-5115 
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Television Chatter 





New York 


Hugh J: McDermott; associate 
director of the Steve Allen show, 
is currently on the Coast on a com- 
bined business and honeymoon 
trip. He went out with the Allen 
show and made side trips to Mexico 
and now to Hawaii . . . Joe Scully, 

rogram coordinator of “The 

orning Show,” can’t stay away 
from business, even on his vaca- 
tion. While loafing, he’s directing 
“The Lady’s Not for Burning” at 
the Gateway Theatre in Beliport, 
L.I. Show runs July 26 through 
30... Phil Alampi, WRCA-TV 
farm & garden director, has a new 
assistant, Allan A. Swenson, a Phi 
Bett out of Rutgers ... Andy Mash- 
berg, who. handled the Ziv account 
at the Rogers & Cowan flackery 
until a couple of months ago, has 
joined the Edward L. Greenfield 
public relations house as a partner. 
. .. Frank Doughi, national assign- 
ment editor for CBS Newsfilm, has 





just returned from a South Ameri- 
can tour, set{ing up and overseeing 
coverage from key Latino capitals. 
... Ronald Dawsen doubling from 
“Witness for the Prosecution” 
legiter into “Modern Romances” 
tv’er today (Wed.) . . . Actor-writer 


Bob Solo now handling tv and legit 
casting for the Jules Ziegler office. 
Bruce Eells, Television Programs 
of America Coast veep, in town 
for a week of homeoffice huddles: 
Following the confabs, TPA exec 
v.p. Mickey Sillerman bundles his 
family off to the Carribean for a 
four-week tour ... Kagran Co., 
which has become the NBC mer- 
chandising subsidia licensing a 
line of six Herb Sh items for 
children . . Betty Garrett and 
Johnny Johnston guesting on ‘‘Pan- 
tomime Quiz’ Friday (29)... Rob- 
ert Strauss back from the 
after shooting his third “Damon 
Runyon Theatre” vidpixer for 
Screen Gems... Studio Films add- 





TV Appearances on: 








ONNIE 
SAWYER 


Currently 


VERSAILLES, New York 
(22nd WEEK ) 


STUDIO ONE — PHILCO — MILTON BERLE 
JACKIE GLEASON — COLGATE COMEDY HOUR 
SHOW OF SHOWS 




















Border Trouble‘ 


A problem caused by trans- 
mission overlap from U.S, tele 
stations is plaguing Canadian - 
outlets facing them from 
across the border. Because 
stations in Buffalo Detroit 
and elsewhere are clearly 
seen in many well-populated 
areas of Canada, Canadian™ 
bankrollers say that what their 
own stations call first run film 
series have been seen before 
via U.S. outlets. 


Though the Canadian outlets 
are reported to be paying first- 
run prices for telefilm, spon- 
sors up there are getting off 
with second-run fees because 
of the overlap. 








ed two new salesmen, Nate Zelikow 
in Houston and Brad Bern in Chi- 
cago . .. NBC-TV’s Mike Dann to 
Wyoming for three weeks of rest 


. . - Connie Ryan, ex-DuMont as- 


‘sistant flack chief, switches to Len- 


nen & Newell to work on special 
assignments for P. Lorillard .. . 
Robert Weisberg joins TV _ Inc. 
after a haul as film buyer with Sta- 
tion Films Inc., the Katz Agency 
offshoot which recently folded... 
Stearns R. Ellis has been hired as 
salesman by Canadian Station Rep- 
resentatives. 

Jimmy Carroll ankled the orch 
conductor’s post on the Frankie 
Laine CBS- show. Hank Sylvern 
takes over the baton tonight 
(Wed.). 

The Four Lads take over CBS- 
TV’s “Upbeat” musical on Aug. 9 
and 11, with Jill Corey as guest on 
the first show and the De Marco 
Sisters on the second. They’re 
planning one of the shows as a trib- 
ute to Charlie Adler of the Yacht 
Club Boys, who died a couple of 
weeks batk . . . Norma Raymond 
subbing fer Marion Colby week of 
Aug. 15 on WABC-TV’s “Enter- 
tainment,” while latter vacations 
on the Coast ... Steve Allen’s 
written a piece called “Talent Is 
Color Blind” for .the _September 
issue of Ebony, the top Negro mag 
... » Robert Clarke, ex-Geyer, 
joined Dancer-Fitzgerald-Sample 
as a tv art director ... Marian 
Russell doing one of the leads on 
“Way of the World” on NBC this 
week ... Robert Downing goes to 
Philadelphia Sunday (31) to nar- 
rate. and emcee a_ film-and-live 
show dealing with various aspects 
of summer theatre in the area via 
WPTZ. 





TY Reviews 


aaa Continued from page 3 =e 


Polk Bros. commercials into run- 
ning gag skits and helped Duggan 
garner a few chuckles with the 
audience interviews. Orch leader 
Don Jacoby popped in and out with 
some wheezers., Guy’s timing and 
delivery is better than his material. 
Even producer Richy Victor was 
seen getting in the act peddling a 
bicycle across the stage. He would 
be better employed offstage crack- 
ing the whip over the camera and 
lighting crew. The erratic, fre- 
quently out of focus shots and the 
bleary lighting lent a shoddy cast 
to the proceedings. 

The straight “entertainment” of- 
ferings came through okay, Dug- 
gan, assisted by singers Kyle Kim- 
bro and Buddy Charles, worked an 
acceptable song-and-dance treat- 
ment of “Wedding Bells” and 
Jacoby’s cornet solo of “Pete 
Kelly Blues” was topgrade. 



































From The Production Centres 
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Dolph Samborski of Harvard’s athletic staff gave the invite. Previously 
this was always a closed session for announcers. Smith's subject: “How 
the Sports Announcer and Official can Work Together so that the 
Viewer and Listener may get the Most out of a Game”... Big buildup 
for Patti Page readied at WNAC-TV. Chirp is current at Salisbury 
Frulics and station plans a calvacade of Oldsmobiles to meet her en- 
route from Salisbury Beach and escort her to the station for guest 
spot on Louise Morgan’s show. La Page is headline on WNAC-TV 
each Monday and Friday at 7:45 p.m... . Vacation skedding at WEEI 
has the Sunrise Salute, 6-6:45 a.m., and Housewives Protective League, 
4:30-5 p.m., Monday through Saturday, broadcast by Wally O’Hara, 
p staff announcer, while Morgan Baker takes the sun. Baker was a sub 
for the programs at KOBS, San Francisco and took over in the Hub 
when an opening came... WEEI says the vacash season is developing 
training opportunities of the staff .. . Howard Nelson, WEEI, keeps 
in condition filling in with such varied assignments as the early morn- 
ing news when Ed Myers was on vacash; working with Priscilla For- 
tesque, his regular assignment; producing “Beantown Varieties” from 
8:30-9:30, daily except Sunday; and checking with other members of 
the production staff when they are auditioning talent. 


IN OMAHA... 


KMTV general manager Owen Saddler announced he will stage a 
variety show in connection with the Omaha Cardinals baseball booster 
night Aug. 11 at the Stadium ... Larry Getchell departed KFGT, 


Fremont, to take over d.j. chores at KLMS, Lincoln .. . First commer- 
cial telethon in these parts was held last week by WOW-TYV, sponsored 
by McFayden’s Ford agency and lasting from 11 p.m. to 7 a.m. Lyle 
DeMoss and Bill McBride served as emcees and a majority of enter- 
tainment was provided by station stars Skeets Mahoney Band, Lambert 
Bartak Trio and vocalist Annie Maloney. Arch Andrews, radio WOW 
all-night d.j., carried the show from midnight to 2 am... . WOW-TV 
home service director Connie Cook won $50 for second prize in nation- 
wide recipe contest . . . Ben Larson doing WOW riews duties on the 
i p.m, stint, with Jack Payne’s sports parade following 15 minutes 
ater. 


IN PHILADELPHIA ... 


John Facenda, WCAU-TV, plays same role in “The Burglar,” film 
being produced locally by Louis W. Kellman Productions . . . WIP’s 
Mel Stewart awarded an M.A. degree in radio and tv arts and sciences 
by Temple U . . . Steve Allison, WPEN’s late night commentator, 
f landed the Fountainhead, new Bucks County resort, as a sponsor... 
Gil Babbitt, radio producer, recuperating from surgery ... Vince Car- 
son, vocalist, launches new twice-weekly TV’er on WPFH, Wilmington, 
Del., under sponsorship of his manager, Auto-dealer Harold Robinson 
... Lee Stewart, formerly with WPFH, now doing weekend raido ses- 
sion over WMID, Atlatnic City, from the Brighton Hotel pool... Jack 
Coombs, former program director of WINS, N. Y., is new manager 
of Hotel Taft’s Record Room ... Alexander W. Dannenbaum, Jr., 
WPTZ commercial manager, is vacationing in South Jersey ... Roy 
Neal, former WPTZ news analyst now with NBC-TV on Coast, is fea- 
tured in Columbia’s “Night Holds Terror” ... Larry Brown will take 
over WPEN’s “950 Club,” long-running disk show being vacated by 
Joe Grady and Ed Hurst in favor of a television spot, 


IN PITTSBURGH ... 


Jon Wiig, son of Guanar O. Wiig, executive veep of KQV, will enter 
John Carroll U in Cleveland in the fall ... Jerry Coleman, general 
manager and chief engineer of WBUT in Butler, and his wife cele- 
brated their 17th wedding anni... Bill Brants have dated the stork 


again . . . Sportscaster Joe Tucker won Variety Club golf tourna- 
ment at Highland CC with a 76 . . . Vicki’s Vignettes, hour platter 
session of foreign recordings, fades from its Sunday afternoon spot 
on KQV end of this week. Gal is wife of Win Fanning, radio and tv 
editor of Post-Gazette .. . Buzz Aston and Bill Hinds will vacation first 
two weeks in August and Joe Mann and Elaine Beverly are taking 
over their daily KDKA-TV show. . . Otto Krenn pinchhitting for vaca- 
tioning KQV announcers over the summer . .. Mother of Harold Lund, 
g.m. of Channel 2, was 83 last week . . . Len Kapner,’ boss of WCAE, 
and his family to St. Petersburg, Fla., for three weeks .. . Jim Hughes, 
WJAS vet, removed to South Side Hospital after ailing at home. 











gal warblers. Betty Bryan handles Odessa — The FCC has granted 


the ballads nicely and Judy Jones | the appneetes of ie geen 
salt vislo. ° oO a 
the specialities. Latter has a fetch- outlet here on econal 7. The 
ing pertness that came through | commission denied the competing 
especially weil on her adlib reprise | anplication of Clarence E. Wilson 
of her soft shoe dance from the} and Philip D. Jackson for a tv 
previous “Old New York” routine. | station on the same channel. FCC 
There were reports that the Chi | found that Odessa Television Co., 





Affair is graced by two attractive | this stage, Dave. 


ABC-TV station had network am-| was “superior” in the areas of local 
| bitions for this package. Such am- | ownership, past participation in 
| bitions seem grossly prémature at civic affairs and program proposals 
compared to the other applicant. 
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Frank Dailey Bullish on Band Biz 
With Pariay of Names, Sound Terms 





After 25 years of running the+ 


Meadowbrook, big roadhouse in 
Cedar Grove, N. J., Frank Dailey 
remains bullish about the band 
biz. He kicked off his summer 
weekend schedule last Friday (22) 
and will start a regular six-day-a- 
week policy Oct. 28 with the Dorsey 
Bros. band running through Jan, 1 

He credits the upbeat in biz at 
the Meadowbrook to his conver- 


sion to a banquet business and to 
the oldsters who still like dancing 
as an evening’s entertainment. 
“There’s a pickup in teenage in- 
terest, too,”-he reports, “and it's 
being fostered by girls who want 
their dates to learn how to dance. * 
He’s kept away from rock ’n’ roll, 
however, but feels the emphasis 
on the beat will stimulate terp in- 
terest. He expects that something 
will come out of the r&b beat but 
it will be a refined version of the 
current craze. 

Dailey discounts talk that the 
band biz is on the rocks because 
it hasn’t produced any new bands. 
“In the past three years,” he points | 
up, “such new bands have come 
forth as Ralph Flanagan, Ray An- 
thony; Ralph Marterie, Billy May, 
Sauter-Finegan and The Com- 
manders. We didn’t have so many 
new bands wher the band business 
was in its heyday.” 

He blames the economics of the 
business for once stymieing bands, 
but feels that most of the problems 
have eased up. “Many bands,” he 
said, “were after the quick buck 
and asked for unreasonable guar- 
antees and percentages, forcing es- 
tablished operators to beok in- 
ferior groups. The big bands then 
started playing for opposition fly- 
by-night operators and in places 
where some couples or a family 
wouldn’t want to go and they be- 
gan to lose touch with their audi- 
ence.” He added that many of the 
fly-by-nighters have been forced 
out of biz because they couldn't 
come out ahead on that hefty nut 
and that the bands have become 
more reasonable in their demands 
and coming back to playing re- 
spectable places again. If the 
bands. hadn’t gone out of line on 
their prices we'd still have a 
healthy business and not a re- | 
cuperating one, he explained. 


For the summer schedule, Dailey 
has tied up with Jackie Gleason’s 
summer tv show, “America’s 
Greatest Bands,” by booking the 
bands that appear on the series, 
He kicked off with Art Mooney last 
weekend and has already set Bud- 
ay Morrow, Anthony, Flanagan, 
Marterie and Sauter-Finegan, 


VAUGHN MONROE GETS 
VICTOR ‘GOLD ALBUM’ 


Marking his 15th anni with 
RCA Victor, Vaughn Monroe wil 
be the diskery’s first artist to re- 
ceive a “gold album” of his hits. 
Presentation will be made by Lar- 
ry Kanaga, RCA Victor-veepee and 
operations manager, on Monroe’s 
NBC-TV show tomorrow night 
(Thurs.). j 

Monroe has had four disks that | 
have gone over the 1,000,000 sales 
marker for Victor in the last 15 
years, In that time he’s sold a 
total of 25,000,000 platters. The 

“golden circle” hits were “Racing 
With the Moon,” “There I’ve Said 
It Again,” “Ballerina” and “Ghost 
Riders in the Sky.” 


Calloway Set For 
7-Week Brit. Tour, 


London, July 19. 
Cab Calloway launches a seven- 











week British tour, opening at the 
G asgow Empire on Aug. 22. He 
Ww. | play some Continental dates 
prior to this and during his British 
tour will play one week in London | 
at the Finsbury Park Empire. 
Calloway was last here with the | 
“Porgy and Bess” company in 1952. 





WATERS, LETTS, KAYES 
ACCOMP SACKS 0’SEAS 


Manie Sacks, RCA veepee and 
general manager of the Victor disk 
division, sails for Europe next 
week accompanied by three RCA 
execs who will help lay the ground- 
work for Victor’s disk merchandis- 
ing expansion on the Continent. 
Trio will consist of Howard Letts, 
operations manager of the Victor 
disk division; Albert F. Waters, 
veepee and operations manager of 
the RCA International division; 
and Alan Kayes, artists & reper- 
toire manager of the Victor Red 
Seal department. George R. -Ma- 
rek, Victor's a&r chief, is due back 
from Europe Aug. 1, but may re- 
turn there to join the other RCA 
execs. 

European expansion plans for 
Victor were set up by RCA prexy 
Frank M. Folsom, who recently re- 
turned from a survey of the Euro- 
pean market. RCA plants have al- 
‘ready been set up in Spain and 
Italy and Victor execs expect to 
build up their operations in other 
countries as well. 


SPA Dickers 
Studio Pact 


Hollywood, July 26. 

Songwriters Protective Assn. 
prexy Charles Tobias and auditor 
Ted Gurian have arrived here 
from N. Y. to plot the approach for 
the organization’s first contract 
with the major film studios. No 
minimum scales will be sought, 


merely certain stipulations as to 
policies on publicizing film-seore 
songs. For instance, many spa 
members have been Stirring up a 
demand for folio money saying the 
studios put out books of song lyr- 
ics. But do not pay copyright 
creators of tunes for reprinting the 
lyrics, an old complaint with song- 
writers. 

Tobias is also huddling with Ben 
Oakland, Coast committee chair- 
man -of SPA, anent new phase in 
the next publisher-writer contract 








to supersede present one expiring 
in December, 1956. 





; FALL DRIVE 





EAEGS HIT ROAD 


TO PUSH PLANS 


Recording company sales execs 
are fanning out over the nation 
this week to start the ball rolling 


on their new fall programs. The 
execs plan to whip up enough 
steam in the hinterlands with their 
new product and campaigns to 
push the fall take to a new high. 
Spearheading “Operation Fall” are 
staffers from Columbia, RCA Vic- 
tor, Capitol and Decca. 

The Col contingent, headed up 
by national sales head Hal Cook, 
will drumbeat for the label’s “A 
New Year in Records” program 
which spotlights the “A Hit a 
Day” theme. Sparking the promo- 
tion will be a traffie-building pack- 
age and a 45rpm EP consumer 
giveaway record containing ex- 


(Continued on page 115) 


Damone Eyeing 
Switch to Am-P ar 
With Video Deal 


First indication of the lure of 
the video show in drawing artists 
to Am-Par, its recently formed af- 
filiate, is the prospective switch by 
Vic Damone from Mercury to the 


new label. Abe Lastfogel, Wii- 
liam Morris Agency topper, is rep- 
resenting Daruone in confabs with 
American Broadcasting-Paramount 
Theatres exec Bob Weitman over a 
tv-diskery package deal. It’s un- 
derstood that Damone will make 
the switch only if a forthcoming 
tele series is in the deal. 


Damone has been recording for 
Mercury for the past several years 
and his current pact expires next 
April. It’s reported that Merc 
won't hold him back if he wants 
to exit before April to wrap up the 
Am-Par package. His current pact 
with Mere calls for a $30,000 an- 
nual guarantee. 

Singer also is tied up by Metro 
for pix and is now winding up the 
shooting of “‘Kismet.” Soundtrack 
album of “Kismet” will be brought 
out by MGM Records which gets a 
special okay from Merc when Da- 
mone is on the track. A few 
months ago Merc okayed a MGM 
soundtracker of “Hit The Deck,” 
which also featured Damone. 





‘NAMM Execs Predict Peak Biz Year; 
Top Labels Brush Chi Convention 





COL ELECTRONICS DIV. 
BIZ IN SHARP UPBEAT 


All three branches of Columbia 
Records electronics division are 
running ahead of last year’s fig- 
ures. 
phonograph and needles division, 
the transcription division and the 
Epic and Okeh record line, began 
stepping up their activity early in 
the spring when Col. launched an 
expansion program and moved 
Paul Wexler in to head up the 
overall setup., 

The Epic and Okeh operation 
made the largest gains showing a 
79% jump in the first six month 
of 1955 over a similar period in 
1954. The transcription depart- 
ment gained 37% for the same 
periods and the phonograph and 
needle line chalked up a 34% 
increase. 


Wexler, who’s also a Col veep, 
expects to launch a fourth branch 
for the electronics division within 
the next few months. Meantime, 
he’s putting a hefty stress on Col’s 
56 phono line. He’s expanded the 
sales force and reports that the 
factories are three months ahead 
on production which is direct con- 
trast to last year’s operation when 
sales were stymiel vecause of the 
snafu on the production of the 
Columbia 360K line. 


Ed Kissack 
Exits Label X 
Eddie Kissack, assistant to Jimmy 
Hilliard, Label X’s artists & reper- 
toire staffer, exited the RCA 
subsid diskery last week. Hilliard 
remains as a&r topper with the 
whole operation now under the 
close supervision of Howard Letts, 
operations manager for the RCA 
Victor division. 
With the appointment of Frank 
{Amaru as sales chief, Victor execs 
have indicated that Label X will 


continue its operation through 
indie distributors. 


Kapp Inks 2 More 
Kapp Records has. added creoner 
Russ Miller and thrush Ruth Price 
to its roster. 
Both artists are personal man- 
aged by Jerry Fields. 
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+ Chicago, qi uly 26. 


The 1955 Music Industry Trade 
Show and Convention here last 
week ended on a note of high opti- 
mism, with new sales highs for 
the industry this year predicted in 
almost every quarter. Sponsored by 


The branches, which include- the National Assn. of Music Mer- 


chants, the four-day Palmer House 
conclave attracted 7,408 registrants, 
compared with 7,955 last year. 


This year 241 firms exhibited 
their wares at the trade show, com- 
pared with 256 in 1954. Although 
total attendance was less this year 
than last, buyer. attendance was 
higher than at any convention in 
the last five years. 


“Success of this year’s show and 
convention leaves no doubt that a 
solid program of practical merchan- 
dising helps is what music mer- 
chants want,” said NAMM exec sec- 
retary William R. Gard. The con- 
vention program featured ‘five pan- 
els, on organ merchandising, record 
department operations, tv-radio 
merchandising, band instrument 
merchandising, and piano mer- 
chandising. The panel discussions 
were well attended, with between 
200 and 300 attending each. 


As was the case last year, the 
record companies were conspicu- 
ously absent, with no major label 
exhibiting at the trade show. Ex- 
hibits ranged from a low-priced 
reed organ, a Japanese import, to 
Herb Shriner’s,“Hoosier Boy” har- 
monica, both making their debut 
at the convention, In between were 
the piano and organ manufac- 
turers, the band instrument people, 
and the radio ty manufacturers, 
for a total of 241 exhibitors. 


NAMM topper Earl Campbell, 
who was re-elected during the con- 
vention, opened the show with the 
prediction: “The year 1955 bids fair 
to equal or surpass the record vol- 
ume of music sales chalked up in 
1953 and the increased promotional 
activity of the industry certainly 
augurs well for the future.” His 
optimism was echoed by other 
music industry execs. Said Arthur 


(Continued on page 112) 


CAP DROPS EP LISTS, 
GUARANTEES PRICES 


Hollywood, July 26. 


Capitol Reeords Distrib made a 
slight price adjustment on its EP 
45 rpm EP records. Prices will 
now be $1.47 instead of $1.49 for 
one-record 45 rpm albums; $2.93 
instead of $2.98 for two-record; 
and $4.40 instead of $4.47 on three- 
record 45 rpm albums. 


The dealer cost is guaranteed on 
all EP albums purchased on and 
after July 25 if any price reduction 
should be made during the balance 
of the year. 

Price reduction back to $1.47 for 
the EPs was apparently cued by 
the Warner Bros. music combine’s 
demand for a full 2c royalty on 
the EP sets. WB music exec Her- 
man Starr originally agreed to a 
cutrate on EPs selling for $1.47 
but asked for the full rate when 
EP prices were hiked to $1.49. 


Up Davidson To RCA 
Int’! Disk Sales Chief 


John Davidson, a midwest sales 
staffer, has been upped by RCA 
Victor to sales manager of the 
|RCA Victor international disk di- 











|vision: He fills the post vacated 
by Frank Amaru who recently 
moved over as sales chief for 


|'RCA’s subsid Label X. Davidson 
has been with the Victor company 
for the past five years, working in 
| Chicago for the disk division. 

| Amaru, meantime, has been 
| checking in with the Label X dis- 
tribs_around the country to set up 
the Label X’s new sales program. 
,Amaru replaced Joe Delaney who 
lexited the company for an exec 
| spot with Archie Bleyer’s Cadence 
‘ Records. 
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Album Reviews 








Jack Webb: “Pete Kelly’s Blues” 
(RCA Victor). Jack Webb, who’s 
star and producér of the pic, “Pete 
Kelly’s Blues,” does the- narration 
on this 12-inch platter in his trade- 
marked dry style. Music-wise, 
Matty Matlock’s ctew, which did 
the pie’s soundtrack, performs the 
flock of oldies featured in the pic, 
plus a couple of new ones. Aside 
from the Webb verbal routine, this 
platter is very similar to the Co- 
jumbia set on which the same Mat- 
jock crew, down to the last side- 
men, is featured on virtually the 
same repertoire. 

Billie Holiday: ‘“‘Lady Day” (Co- 
lumbia). Columbia has assembled 
one of its best jazz sets from its 
archives in this collection of Billie 
Holiday sides from the 1935-37 pe- 
riod. A superlative singer; Miss 
Holiday got a matching back- 
ground on these sides from a flock 
of topflight jazzmen such as Teddy 
Wilson, Lester Young, Benny 
Goodman, Bunny Berigan and 


others. This is the real swing with’ 


Miss Holiday spotlighted on a doz- 

en tunes from the light “What A 

Little Moonlight -Can Do” to “Sum- 
e ” 


me 
Rex Stewart-Illinois Jacquet 





group of Ellington standards. The 
original styling is evident on a 


book that includes such numbers 


as “Take The ‘A’ Train,” “In_ 
Solitude,’ . “Don’t Get Arow 


Much Anymore,” “I Let A Song 


Go Out of My Heart” and “Mood 
Indigo.” On the flip side of this 
platter, Illinois Jacquet, fronting a 
solid combo, generates a light 
swinging style on an another group 
of oldies. . 
Hal Schaefer: “Just Too Much” 
(RCA Victor). A former pianist 


with several top dance bands, Hal 
Schaefer is one of the young ex- 

onents of contemporary jazz. The 
S roneed technique is evident in 
this 12-inch LP, but more impor- 
tant, Schaefer displays drive and 
taste in a style that doesn’t over- 
whelm the number. It’s a highly 
listenable collection of standards, 
in varied mood, with Schaefer get- 
ting fine backing from Alvin Stol- 
ler, on drums, and Joe Mondragon, 
on bass. 

Gene Harris Trio: “Our Love Is 
Here To Stay” (Jubilee). More 


standards are given a jazz work- 


over in this platter by Gene Har- 
ris, a keyboard modernist with a 
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CHAMPAGNE MUSIC 
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Aragon Ballroom—Ocean Park, Cal. 
ABC-TV—Sat. 9-10 P. M. EDT 


Sponsored by 
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tained periods. Harris plays over 
a dozen standards, including “A 
Foggy Day,” “Our Love Is Here 











Jocks, Juke 








Tony Martin: “Young Ideas’- 
“What Is The Secret of Your Suc- 
cess” (RCA Victor). Once again, 
video’s hit-making potential is. 
getting another tryout via this 
Tony Martin coupling which is to 
be spotlighted on the NBC-TV 
“Producers Showcase” series next 
month. “Young Ideas,” a solid bal- 
lad* melodically and lyrically, has 
what it takes to break through and 
Tony Martin gives it a warm pro- 
jection for highly commercial re- 
sults. Gordon Jenkins orch, with 
Stuart Foster on the vocal, has an- 





By HERM SCHOENFELD 


s and Disks 


tempo from the video show gets 
Martin’s expert handling. 

Jo Stafford: ‘“Ain’tcha-Cha Com- 
in’ Out Tonight’-St. Louis Blues” 
(Columbia). “Tonight” is a_uptem- 
po novelty idea that could have 
some big flash impact. Jo Stafford 
— it a bright ride with a swing- 

g background helping to sell this 
one for jocks and jukes. On the 
reverse, Miss .Stafford spells out 
another version of the W. C. Handy 
class: It’s a good straight slice with 
Hae Weston’s orch supplying the 

eat; 











Best Bets 


TONY MARTIN 
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be = 3 4 e 
National 3 & >| & af = | 3 2 & s hy I 
this at Plale (giz Sieleieleiala lela eles leiile| al 3 
‘ & on rt) — om a i 2 £ o 
wk. wk. Artist, Label, Title z\f Pale lElaISIS Sls leleleigiatclelaisis 
[SEE — = — 
BILL HALEY’S COMETS (Decca) 
1 1 “Rock Around the Clock”........ 1 , Gee Sigh Calpe 1 oe a Gres et 4° ..2 et ee 2.4% 2.36 
GISELE MacKENZIE (Label X) 
2 es.  ¢ & pe reK> a 6 4 » Sete Jee See ta ee 10 7 4. :@ 2 .30 6 10 84 
FRANK SINATRA (Capitol) 
3 3 “Learnin’ the Blues”............. 5 ?. 3.4 5 4 3 "ees tr Sages ot 1 10 -82 
: PAT BOONE (Dot) ss 
4 10 “Ain’t That ee” eg ee 2 § 8 S228 4 9 2....:2 1 4 75 
NAT “KING” COLE (Capitol) 
5 4 “A Blossom Fell”................ ee 5 5 6 7 5 , Bee eee ee 
PEREZ PRADO (Victor) 
6 2 “Cherry Pink Mambo”.,......... 4 6 9."9 .@=3 3 1 .3 — 64 
McGUIRE SISTERS (Coral) 
7 6 “Something’s Gotta Give”........ 7: sk Risa 7 Ga 6 7 2 3 8 
LES BAXTER (Capitol) 
8 7 #£=x“Unchained Melody” Pita wks «aXe win ee 7 6 Ss 2B 3 4 48 
CHUCK MILLER (Mercury) 
aa “House | of Blue Lights”.......... .. 3 3.63 ee | 7 41 
SOMETHIN’ SMITH (Epic) 
10 21 “It’s a Sin to Tell a Lie”.......... Re 4° 10 4 1 10 9 34 
ART MOONEY (MGM) 
oF er eee —=E a ree 10 6 S 4 8 6 a 31 
AL HIBBLER (Decca) 
11B 9 “Unchained ges 9 CE 2 6 3 2 31 
SAMMY DAVIS JR. (Decca) 
13 13. “Something’s Gotta Give”........ .. ee OF 3 10 4 19 
DORIS DAY (Columbia) 
14 15 “PH Never Stop Loving You”.... .. sak, le is 4- 7 7 8 18 
NAT “KING” COLE (Capitol) 
15A 25 “My One Sin”................... -- 3 Ee | PP ae 
MARION MARLOWE (Cadence) ; 
15B “Man In a Raincoat” ts cress yWh ee 5 ere i ee 
BOYD BENNETT (King) 
LTA Be tr oe ee ok oe 2 — 9 7 15 
ALAN DALE (Coral) 
17B 17 “Sweet and Gentle”............. .. 9 8 1 15 
SAMMY DAVIS JR. (Decca) 
19A “Love Me or Leave Me”.......... .. “ Pian 2 8 6 14 
LES PAUL-MARY FORD (Capitol) 
19B 19 “Hummingbird” ......... ay a Q oe 7. Baw 14 
PRISCILLA WRIGHT (Unique) 
19C._ 12 “Man Im a Raincoat”............. .. ile 9 5 5 14 
MITCH MILLER (Columbia) an 
22 +... “Yellow Rose of Texas”.......... :. ey Se Oo a a 1 12 
BILL HALEY’S COMETS-(Decca) 
23A 19 “Razzle-Dazzle” SS ee eee 10 6 8 Aer ae 
CLIFFIE STONE (Capitol) ’ 
23B “PONE GUE. dsb dina. 50 Sys eee’ -ee » 2... 30 ¥ 11 
JULIUS LaROSA (Cadence) 
26. 2B. PUPPETS coc. cc's cbc sco dbees'c oS be ese 10 Sale 4 9 
1 2 3 * 5 6 
LOVE ME OR IN THE WEE, entetintiies jp, | LONESOME ECHO DAMN YANKEES CRAZY OTTO 
S I x T Oo P LEAVE ME SMALL Nouns : Jackie Gleason Original Cast Crazy Otte : 
Doris Day Frank Sinatra Sammy Davis Jr. 
A L B U M S Columbia Capitol Decca Capitol Victor Decca 
CL 710 W 581 DL 8118 W 627 LOC 1021 DL 8113 
B 2090 EBF 1, 2-581 ED 2214-5-6 EBF 1, 2-627 EOC 1021 ED 2201 
































Jerry Vale: “Heaven Came Down 
To ae ee ” (Colum- 
aed Two Ray ent a Jerry 

a cou produce young 
singer’s first hit. “Heaven” is a 
standout ballad with a firstrate 
lyric ard a powerful rhythmic kick 
to give it the “contemporary” 
touch. Vale belts in tfor- 
ward, open-voiced style for max- 
imum results. “Magic Night” is a 
well-turned Latin number which 
Vale also handles well. 


Ay-Voo”-“Two Sleepy People” 
(Capitol). “Relax-Ay-Voo” is an at- 
tractive piece of pop material 
which Dean Martin and French 
songstress Line Renaud deliver 
lightly and smoothly with an ap- 
propriate sense’ of humor. Stand- 
ard on the flip gets a routine 
treatment. 

Ginny Greer: “The Kissing 

ance”-“My Heart Goes A-Sailing 

“Kissing Dance” is a 
catching p entry with a Latin 
beat which has been getting atten- 
tion on wax. Ginny Greer, a recent 
addition to the Decca roster, han- 
dles the lyric and smooching ef- 
fectively. Reverse is a good ballad 
with a lilting melody which Miss 
Greer works over appealingly. 

Castro: “Pamper Me’’- 
“T’m Innocent” (Wing) Frankie 
Castro registers with a big score “ 
on this coupling. Castro has okay 
pipes and he shows considerable 
savvy in getting the most out of 
them. “Pamper Me” is a light 
rhythm pop--with a clever idea 
and he rides it for maximum re- 
turns. “I’m Innocent” is sort of a 
sequel to “Wanted” a good song 
which. may be hurt by the parallel 
in the legalistic lyrics. 

Four Lads: ‘Dream On, My Love, 
Dream On’”-“Moments To Remem- 
ber” (Columbia). “Dream On” is 
a fine ballad with pretty melodic 
line that’s easy to take as delivered 
by the Four Lads and an unbilled 
femme singer. It’s the type of 
number that could develop into 
standard for barber shop harmony 
groups. Flip is another fine side in 
a nostalgic grooye, the Four Lads 
belting it effectively. 

Richard Maltby Orch: “The Book 
of Love”-“Midnight Meod” (Label 
X). Dick Maltby, who has been a 
steady click for Lael X, has some 
more slick material in “Book of 
Love” a catching Latin tune with 
a clever lyric. Dolores Randall 
aided by a male chorus projects 
the idea breezily. It could grow 
into Maltby’s biggest to date. ‘“Mid- 
night Mood” is an atmospheric in- 
strumental which Maltby’s orch, 
via a lead trumpet solo, gives an 
arresting arrangement. 

Chuck Berry: “Maybellene”- 
“Wee Wee Hours” (Chess). Al- 
though the rhythm & blues cycle 
has receded somewhat from the 
pop field the real thing is still 
cooking in the specialized market. 
Chuck Berry is one of the more 
authentic practitioners of the r&b 
style and he has a firstrate exam- 
ple of that school in ‘‘Maybellene.” 
Berry has a rough-hewn but gen- 
uine blues style. “Wee Wee Hours” 
is a typical slow r&b ballad which 
Berry delivers with simple sinceri- 
ty against a fine piano and guitar 
background. 





Col Distrib Switch 

Columbia Midwest took over the 
distributorship of the Columbia 
line last week in the Minneapolis 
territory. The Forster Distributing 
Co. formerly handled the line in 
that area. 

Amos Herlicher will prexy Co- 
lumbia Midwest and will name a 
sales manager at a later date. 
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Col Comes To Bat”. 
With Set Based On 


Sports Highlights 


Columbia Records has given. 
sports the “Hear It Now” treat- | 
ment. Diskery is issuing a 12-inch | 
LP package containing highlights | 
of major sports events of the past. | | 





ae 


ARTETY “Scoreboard : 
TOP TALENT AND TUNES © 








Album, tagged “Greatest Moments | 
In Sports,” was produced for Col! 
by Bud -Greenspan and James ' 
Hammerstein, Latter is son of 
Oscar Hammerstein 2d. 


The platter includes the voices 
of such sports figures as Babe | 
Ruth, Jack Dempsey, Knute. 
Rockne, Helen Jacobs, Joe Louis 
Earle Sande and Roger Bannister’ |. 
among others. Mel Allen, Clem | 


Coin Machines 








Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 


Retail Sheet Music 


as Published in the Current Issue = 


Retail Disks 











McCarthy, Don Dunphy and Marty | 
Glickman are the sportcasters in| 
the various segments. In addition | 
to the platter, Col is offering a| 
14-page booklet containing a piece | 
by Red Smith, N. Y. Herald Trib- | 
une ‘columnist, an illustration by 
Willard (N. Y. World-Telegram) | 
Mullin and photos of many of the | 
events recorded in the package. 
The “Hear It Now” sets was pro- 
duced for Col several years agu 





by Edward R. Murrow and Fred | POSITIONS 
W. Friendly and contained record- This Last’ 
ings and tapings of .historical|] Week Week © ARTIST AND LABEL TUNE 
events of the 20th .century. Rock A d the Clock 
1 1. BILL HALEY’S COMETS (Decca) =.... ) er 
Must Pay IG For . {Learnin’ the Blues 
Date That Never Was 2. we FRANK SINATRA kaa) Sh ak ve css a a )Not as a Stranger - ' 
Hollywood, July 26. - 3 5 GISELE MacKENZIE (Label X) ......... Hard to Get 
Mario Lanza has been ordered : " A Blossom Fell 
AFM. Local 37 h t . ‘< ” . 
by ary claita of $1,069 filed by ar-|) 4 #4 NAT “KING” COLE (Capitol) ... cece I May _ 
ranger Charles Pallos * Tie sage My One Sin 
6 Oe is aa alt 3. 2. PAR BROONE (ot).......... Weegee Ain’t That a Shame 
his booking inio New Frontier Ho-|) ¢§ = 3 PEREZ PRADO (Victor).................. Cherry Pink Mambo 


tel, Las Vegas, at a reported $50,- 
000 per week. Larza failed to ap- 
pear on opening night and was can- 7 6 
celled. Union ruled that such an 
incident did not remove from 
Lanza the burden of paying Pallos 8 7 
for his work. 





























SAMMY DAVIS JR. (Deed) ooeeesseense| 


McGUIRE SISTERS (Coral) .. 


NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder is 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive» 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, rctatl 
disks) and three ways in the case of tunes (comm machines, retail disks and retail sheet music). 


TALENT 


ss 


Something’s Gotta Give 
Love Me or Leave Me 


.Something’s Gotta Give | 


hat Old Black Magic ° 



























Under the American Federation ae eee See It’s a Sin to Tell a Lie 
of Musicians law, if a singer does “ig SOMETHIN’ SMITH (Epic) ane in the Hole 
not pay an iden td for rg york, f Honey Babe 
union will re use te perm any oO M M *“e#eeoeeeeereeneeee eeereeeaee . 
its members to instrumentally 10 8 ART MOONEY (MGM) Alabama Jubilee 
back that singer in any form of “ ‘ 
showbiz endeavor. ; 
Lanza, meanwhile, has pre-re- TUNES 
corded four songs for the pic, “Ser- * 
enade,” backed by Warner studio 4 ag polo (*ASCAP. BMI) 
means al of whem ey AI Week Week TUNE ; PUBLISHER 
1 1 *ROCK AROUND THE CLOCK .................. is Baer re Myers 
TV Player Gale Storm 2 2  *UNCHAINED MELODY............. vee x Sepa ast Frank 
To Bow on Dot Label|| 3 4 *LEARNIN’ THE BLUES .......................005. Sinton Barton 
Tele actress a yy latin 4 3 *CHERRY PINK AND APPLE BLOSSOM WHITE........... . Chappell 
make her wax bow in the fall via | ET t 
the indie Dot label. Randy Wood, | 5 7 Wee ee eae... co iN wc whee ek eg Sed me a's ahaa eh Bae ae Witmark 
Dot prexy, finalized the deal mm 6 5 *SOMETHING’S GOTTA GIVE .............. Soe a BS BET Sp: Robbins 
the Coast last week. * wet : 
She stars in the vidpix series, 7 6 A BLOSSOM FELL.............. senike Secamcersenee Shapiro-Bernstein 
“My Little Margie.” 8 “e +AIN’T THAT A SHAME..... gta wn hs bee Ra ay Oe Ee ..... Commodore 
_—S—S——SS—S—S——=—=——= | 9 ee §=—§ is Fé} eg Mc kok trenciees ia vnce se Witmark 
10 10 ee SO I a cs. cia nas pad aiakabs Kaa uaad BVC 
PROGRAM TO-DAY ij : 
. — { Manufacturers’ Assn. prexy Eugene | ence, educational and promotional 
Yerregner NAMM Wulsin, 1955 will mark a five-year Meare of “ Aree ua New se eee 
. : “ rectors elected were: O. L. 
JUST You JUST ME high in piano sales. John W. Grif- Baskette, H. T. Bennett, Tom N. 
t ——— Continued from page 109 [ae | fin, exec secretary of the Record | Berry, Arthur Birge, W. P. Chris- 
: tedt, Nati A iati ¢| Industry Assn. of America, and|ler, W. E. Moffett, F. D. Streep, Jr., 
Music by eS eemees, Nationa Amoaeler s John Dworken, Phonograph Man- | W. T. Sutherland, and Ben E. Neal, 
Band Instrument Manufacturers ; ’ Jr. member ex-officio 
JESSE GREER 'prexy: “1954-55 has shown the | Ufacturers’ Ass'n topper, made |" i. 1956 convention will be held 
‘largest volume of business in the | Similar statements pointing to new|in New York City, July 23-26, at 








ROBBINS MUSIC CO. 
799 7th Ave. New York 


|history of the band instrument in- 
| dustry.” 
According te National Piano 























THE QUEEN IS ON THE SCENE 


DINAH WASHINGTON 


Just Concluded 


BASIN STREET, New York and 
NEWPORT JAZZ FESTIVAL 


Currently 
RIVIERA, St. pete 
Starting Sept 
MOULIN ROUGE, a Vegas 
MERCURY RECORDS 


ASSOCIATED BOOKING CORPORATION 
JOE GLASER, Pres. 


New -York Chicago 
7245 5th Ave. PL: 9-4600 203 No. Wabash 


Hollywood 
8619 Sunset. Bivd 





='a 40% increase in tv sales for the 





sales marks in their branches of 
the music industry in 1955. Magna- 
vox prexy Frank Friemann noted 


first five months of 1955, compared 
with the same period in 1954. 
Friemann also saw great potential 
in tape-recorder and hi-fi sales. 
Exhibitor Survey 

An exhibitor survey conducted 
at the convention disclosed that 
70% of the exhibitors report busi- 
ness 5 to 47% better than last 
year; 75% predicted a 5 to 50% in- 
crease in fall and winter sales over 
last year, and 50% said they were 
tapping new foreign and domestic 
markets for their products. This 
business increase, it was noted, ex- 
isted despite the 10% Federal ex- 
cise tax on musical instruments 
which was considered a limiting 
factor on sales, 

NAMM prexy Earl Campbell and 
veepee Paul E. Murphy were both 
re-elected at the convention. New 
officers elected were: Philip Wer- 
lein, secretary; Emory. Penny, 
treasurer; and Frank Wilking, trus- 
tee to the American Music Confer- 





the Hotel New Yorker. At the first 
meeting of the NAMM’s newly 
elected board of directors, three 
regional conferences were set for 
the coming year: a Northwestern 
Regional Conference in San Fran- 
cisco, Feb. 13-14, 1956; a South- 
eastern Regional . Conference in 
Atlanta Feb, 27-28, 1956; and a 
Southwestern Regional Conference 
in April, 1956, with the date and 
place not yet set. 


Coast Labor Council 
* Studies Petrillo Ukase - 
Vs. Sympathy Actions 


Hollywood, July 26. 
The Los Angeles Central Labor 


/Council held a meeting last week 


with all local union chiefs anent a 
directive that James C. Petrillo, 
prexy of the American of Federa- 
tion of Musicians, has sent out to 
all his locals. According to the 
Central Labor Council, Petrillo’s 
directive rules that no AFM musi- 
cian will honor any picket lines set 
up by any other unions, once the 
musicians have been contracted to 
play at an establishment. 


Till now, the tuné union has 
supported actions of other AFL 
unions. It was upon learning of 
Petrillo’s directive, that the Central 
Council called the meeting, in an 
attempt to urge him to revoke the 
order. John te Groen, prexy of 
the Musicians local No. 47, said 
he did not know of any such di- 
reetive. Actually, Petrillo does not 
rum his union in- any close coor- 
dination with other show biz une 
ions, although all-are under AFL 
blanket. In past years he frequently 
has fought AGVA in jurisdictional 
fights. . 

The one AFL union to be most 
affected is the Culinary Workers. 
Frequently this union has used 
union musicians’ assistance in win- 
ning labor disputes with hotels and 
niteries. 


‘Hearts & Flowers’ Cues 





Three songwriters, Lewis, Bellin, 
Ed White and Mack Wolfson, filed 
suit in N. Y. Federal Court last 


the Warner Bros. combine, Coral 
Records and others, charging that 
“Play Me Hearts and Flowers” in- 
fringed on one of their tunes. Plain- 
tiffs allege that they copyrighted 
a tune of the same title through 
Mills Music in 1954 and that they 
brought the song to Coral Records. 

Subsequently, it’s alleged, Coral 
Records cut a similar song with 
the same title with Johnny Des- 
mond who did the tune on a video 
show. Mills Music was also named 
as defendant in the suit because it 
has allegedly refused to institute 
the action in behalf of the plain- 
tiffs. Other defendants are Des- 
mond, Coral’s artists & repertoire 
chief Bob Thiele and songwriters 
Mann Curtis, Sanford Green and 
Dick Jacobs. 





New Capitol Legalite 
Hollywood, July 26. 
Harry R. Talan has been added 
to the legal staff of Capitol 
Records. 


He formerly worked for the 
U. S. Dept. of Justice. 


EVERYBODY LIKES... 





WILL OSBORNE - 


AND HIS QRCH. 
Now 71st Week 
New Golden Hotel, Reno 





Mgt.: MILTON DEUTSCH 





week against Advanced Music, of 








THE HIT OF THE. WEEK 


THE CLOVERLEAFS 


FOUR SEASON 


SWEETHEART 
MGM 12026 


MG: 





ain 
K 12026 
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Infringement Action 














LOVE 
MANY-SPLEND 


Lyric by PAUL FRANCIS WEBSTER 


Refrain, Moderately (not too fast) ~ 
Eb Cm 


< IS A MAN-Y 


Abmaj7 Fm6 Cm 


A- pril rose that on -ly grows in the ear - ly 


Fm? Cm7 Fm6 


na-tures way of rea-son_ to 


Cm Cm? G 


gold-en crown that makes a man 


SPLEN-DORED THING, —° 


Spring;—— Love is 


G7-9 





Eb 


Ea the 


Gm7 C7 


“eer” 


on a high and hi 


Gm7 


Once —__ wind -y bill, ___ 


Abé Ab c9 


? 


* jp ane 
lov- ers kissed and the world stood still, __ 


Fin6 


Then your 


G+7 CH | C7 F7 Abm  — Abm6 


poco rif. 
taught it how to 


Y 


i -lent heart and sing, Yes, 


Bbm?7 Eb7 


Ab Abmaj7 


mom-ing mist two 


Fm7 


— 


Fm 


= 
sa b 
fin - gers touched my 


Eb Cm 


slower 
true 





Fim7 


Bb7-9 Aa J 


allarg. 
— A MAN-Y-SPLEN-DORED THING. 


© Copyright 1955 Twentieth Century Music Corporotion, New York, N. ¥ 
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rall. 
THING. 
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Songs With Larg Radio Audience 
~ The top 30 songs of week (more in case of ties), based on ~ 
copyrighted Audience Coverage Index & Audience Trend Index. ce 
Published by Office of Research, Inc., Dr. John Gray Peatman, b 
Director. Alphabetically listed. * Legit musical. t+ Film. & 
Survey Week of July 15-21, 1955 € 
A Blossom Fell ........... Sogsosdecus She de sw ges Shapiro-B | 
Alabama Jubilee ......... ite cobs weak <aseea .--.. Remick 
Banjo’s Back in Town .....,...+-s+seseeees eae World he 
. Bible Tells Me So.............: soboavs se eahce che eee a 
er ..... chemaus OR pa LE arias eS n 
Boston Fancy ....... SRE, . cad tuek< nenk aoee Sheldon “* 
Seseermeswo Chee .. deseo. << cisi cos cn hastens H&R - 
Cherry Pink, Apple Blossom White—t“Underwater” 7s »»ppell : ee 
I crs ei. 5. . caceaind 00 ae phn ce aes caeeeee aes “oTms » 
Sere We Gate... ... -akute o« BE hE syeterennt sagas al 
| Heart—*“Damn Yankees” ............ pee mcawnind Frank D 
Hey, Mister Banjo oes een be cane Pencedvatceb oto cne Me a 
a aS Se Se eee Jungnickel , 
If It’s a Dream—*“Seventh Heaven” .........-.. Chappell in 
I'll Never Stop Loving You—*“Love Me, Léave Me” leis: - M 
Kentuckian Song—t‘Love Me or Leave Me” ...... Frank ‘ 
Land of the Pharaohs—t“Land of the Pharaohs”. . Remick . 
ee eS OR I a ae eee } orton 82 
Love Me or Leave Me—t“Love Me or Leave Me”.. BVC vi 
my Ge: PEG. cic cea ass. ceee se eos chase -: BMI D 
May I Never Love Ag@ain.............5-4.seeeeees Proadcast 
Piddilp Patter Palbet se... ks ks cp ewees Marks I 
Something’s Gotta Give—*“Daddy Long Legs” .... Robbins " 
Sweet: ame Gaiitle.. :i.3055.. ....-.- 55. io sins ee t 
Unchained Melody—t“Unchained” ...... paavsoncstraal 
Wake the Town and Tell the People ..... ee ae pd 
Whatever Lola Wants—*“Damn Yankees” ........ Frank : ac 
Wrong Again ee er>eeeer Paxton 
‘ Yellow lass tiene EPS gg ER ee ee ANE Sai +++ s+ Plametay, on 
‘ Young and Foolish “Pisin and Fancy”.......... Chappe at 
A 
m 
. Top 30 Songs on TV n 
(More In Case of Ties) os 
ee Se OS ee ea ae .....Shapiro-B T 
A Straw Hat and a Cane ..............-.045 sees e W&B pt: 
erg Se En A PO ES eating ec, SAR ERR ...»Mark VII tr 
Ballad of Davy Crockett—t“Davy Crockett” ...... Wonderland de 
Bella Notte—t“Lady and the Tramp”............ Disney to 
NS es ee, TS. oc eee ae CRN os b's dco es Young . sa 
EE SOOO ss 4 0c 6 4 cddy En bh deed sbles seace sksas Record Song fo 
Se ae OO og or Gio i've dnchns o0uen bcos bawien Chappell Se 
e e 9 e ’ SOE 5.55. Renee 0S sawean'e e eiccda ts ae ake Montauk 
: re ON en er bs tt waeuc eects cibean sed ty Witmark ag 
1S C at me roc In an rO In Héart—*"Damn Yankees? oo ccc. ccccwccccacess Frank Ww 
* ee eer Tee PT OP rT eerste ee Jungnickel sr 
: Caddie Whe: Blass. 23 FS a ke Tew evel Barton In 
Love Me or Leave Me—t“Love Me or Leave Me”.. BVC Ki 
DMT Mi oo ihe ccs oo, en Stee ca ets Sans Peer Li 
j aE 54 a ee > ae ae Wonderland ~ 
; Rock Around the Clock—t“Blackboard Jungle”. ... Myers a 
Roses amd Reowelvers ~. . « «5 ssicscs ove ic cic cc ccssee Morris 01 
Shake, Rattle and Roll—t“‘How to Be Very Popular” Progressive ph 
Something’s Gotta Give—t“‘Daddy Long Legs”.... Robbins 
pO . Teme: SII oon wo halls ao casa ceded themes ogom eo Peer 
Wak OR Bite Bale oes. ss Pak icc cbecdueas Famous 
That’s the Kind of Dame I Am...............0.:. Triav 
23 Degrees North-82 Degrees West............... Pulse 
sings Unchained Melody—t“Unchained” ......... eveces Frank 
Wake the Town and Tell the People.............. Joy 
Whatever Lola Wants—*“Damn Yankees” ........ Frank 
When You. Wis Wom @ Sear... ico cic oe vv cicsee 
Wee. BG Nn Nc cca soe ve ceeU Sue kas cbs cuees 











: with Hugo Winterhalter and his Orchestra Vs RAS Combe Leaner 


Van Tonkins, one-night dance 
20/47-6196 promoter along the Pacific, has filed 
a complaint with John te Groen, 
prexy of AFM Local No. 47, against 
Joe Houston, a rhythm-and-blues 
bandleader. According to Tonkins, 


Houston had been pacted for vari- 
ous one-niters along the Coast but “PERRY COMO 
failed to live up to his contract. 

The promoter claims Houston fre- + 47-6192 
quently showed up late or not at 
all. and sometime in a condition 
“unfit” to work. 


The promoter is asking the un- 
ion to take disciplinary action 
against Houston. Tonkins is also FOR YOUR PROGRAM 
filing a $25,000 damage suit against 

Jodie: ° - MONDAY THRU SUNDAY 


Houston for “breach of contract.” 


THE DR t AVER ~~ 











Metro Pic Score on Wax ' 
Hollywood, July 26. ‘SATURDAY NIGHT. 
Jesse Kaye, Coast chief of MGM 1S THE 
gender Ay BE pen 
pF... Rat he May co A — LONLIEST NIGHT 
Charisse, : Delores Grey. aad Mi- ty THE WEEK 4 


chael Kidd. 


The music is by Andre Previn, 
Betty Comden and Adolph Green. 








“pECCA “America’s - “Fastest 
atce. 


= Sélling:Records! 





‘‘New Orthophonie’’ High Fidelity 
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Diskers Tee Fall Drive 





cerpts from seven major Col al- 
bums scheduled for release in Au- 
gust. Package will be given. away 
cuffo to distributo-s and dealers as 
well as consumers. 

Col also is plugging its new in- 
ventory control sticker, a remov- 
able gummed label bearing record 
numbér and price, which will ap- 
pear on each new album. As each 
album sale is completed, dealers 
can transfer the gummed stickers 
to a special inventory control book 
amd thus keep a running tally on 
sales as well as reorder needs. 
Diskery also has developed for its 
dealers a self-service aid via spe- 
cially designed ‘“‘Add-A-Rack” units 
in various sizes and price brackets. 
Model units will be put on display 
at all Col distrib offices and Col 
salesmen will be equipped to pro- 
vide consultation service for deal- 
ers interested in the installations. 
Diskery also is offering ‘dealers 
special catalogs and supplements 
listing the Col line. 

The dealer. meets are a followup 
to a series of distributor confabs 
which Col held in.-Apple Valley, 
Cal., Miami and New York. Nearly 
80 dealer meets are scheduled 
around the coun:zry. It’s estimated 
that 15,000 dealers and clerks will 
attend the Col fall previews before 
Aug. 1. An attendance lure at the 
meets is Col’s offer of a prize Ford 
Thunderbird to the dealer whose 
name will be drawn ona yéi to be 
named network tv shéw in August. 
Three other Thunderbirds will be 
awarded as prizes; one to the dis- 
trib with the largest potential 
dealer attendance, and one each 
to the distrib.sales manager and 
salesman who registers best per- 
formance during July, August and 
September. 

Pop artists in Col’s August pack- 
age push are Les Elgart, Paul 
Weston, Percy Faith, Michael Le- 
grand, Louis Armstrong, Norman 
Luboff Choir, Jerry Vale, Peggy 
King, Felicia Sanders and Art 
Linkletter. There will also be 10 
new albums in the Masterworks 
series topped by the Philadelphia 
Orch and the Philharmonic Sym- 
phony of New York. 

“The Columbia Retailer,” a 
monthly LP promotion package, 
will be distributed at all the dealer 
meets. It’s a two-12-inch LP album 
and features messages from such 
Col execs as prexy James_B. Con- 
kling, exec veepee Goddard Lieber- 
son yand national sales manager 
Hal Cook. 

Capitol Program 

Capitol Records fall program 
will be talked up by seven top 
company execs in confabs slated 
for eight key cities. The regional 
meets are set for New York, Cleve- 
land, Chicago, Atlanta, Memphis, 
Denver, Kansas City and San 
Francisco and- will be headed up 
by such company execs aS prexy 
Glenn E. Wallichs, artists & reper- 
toire v.p. Alan Livingston, nation- 
al sales manager Mike Maitland, 
merchandise manager Gordon 
, Fraser, veepee Lloyd Dunn and 
Bill Tallant and Dick Rising. 

The fall program will be launched 


RICARDEL 


His Violin 
and ORCHESTRA 
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ATLANTIC BEACH 
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“ROCK AROUND 
THE GLOCK” 


Theme of MGM Picture 
“BLACKBOARD JUNGLE" 
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with the soundtrack album of the 
Todd-AO production, “Oklahoma.” 
Diskery also is releasing a Neslon 
Riddle LP of instrumentals from 
the score. Also in its pop LP push 
will be albums by Dean Martin, 
John Raitt, Sanr Donahue, Milt 
Buckner, Bobby Hackett and Big 
Dave as well as three new albums 
in the “Kenton Presents Jazz” se- 
ries, nine 12-inch reissue albums, 
four new classical packages and 
sw albums in its children’s se- 
ries. 


Decea’s general sales manager 
Syd Goldberg hit the road Friday 
(22) to swing through divisional of- 
fices in Los Angeles, New Orleans, 
Chicago, Cleveland to present the 
diskery’s fall program. It’ll be un- 
veiled in New York at Decca head- 
quarters today (Wed.). . 

On the road for RCA Victor to 
push the diskery’s “Operation 
Never Lose a Sale” campaign are 
veep Larry Kanaga, sales chief Bill 
Bullock, field staffer head Jack 
Burgess and merchandise manager 
Bob Yorke. “Operation” is a cou- 
pon-sale setup designed to encour- 
age the entry of additional. disk 
outlets in town without record re- 
tailers and to strengthen existing 
retailers. Under the plan, the disk- 
ery ensures rapid mail delivery of 
any catalog item not in stock. The 
customer pays the dealer the list 
price and the dealer filis in a cou- 
pon the disk ordered for mailing to 
Victor’s Indianapolis plant-where 
all the mail orders are handled. 

Epic Records sales staffers wil) 
converge in New York’s Park-She- 
raton Hotel tomorrow night 
(Thurs.)_ where its fall program 
will be introduced. MGM Records 
will unveil its fall. plans in about 
three weeks. It’s expected that 
MGM will follow the pattern set 


by the other companies and stress" 


the packaged goods line. 


Dicker Global Tour 
For Maestro Les Baxter 


Hollywood, July 26. 


The Anthon Management Bureau, 
headed by Ray Anthony and Fred 
Benson, is lining up a global con- 
cert tour for Les Baxter, whom 
they recently inked to a personal 
management -pact. Baxter will 
guest-conduct all the major sym- 
phony orchestras in the world if 
deal goes through. 

Baxter, a Capitol recording artist, 
just completed the score of the 
initial group of tunes to be ‘heard 
in Columbia Picture’s “Tambou- 
rine,” Jane Russell-Cornel Wilde 
starrer. 


Hub Lawyer Launches 
Low-Priced Brit. Disks 


London, July 26. 

Boston lawyer Manuel Kopelman, 
who came to Britain to organisé a 
cut-price records operation has now 
formed -an outfit known as “Top 
Hits of the Month Record Club.” 
This Club is offering 12 hit tunes 
for $1.90 on an LP and eight hits 
on an extended play record for $1. 

For the time being the actual 
disks are being imported and will 
be on sale over the counter at 
various chain stores early in Au- 
gust. From mid-September  on- 
wards, Kopelman hopes to make 
his own pressings at a Yorkshire 
factory. 


Best British Sheet Sellers 


(Week ending July 16) 
London, July 19. 











Unchained Melody .. Frank 
I Wenge? .3...> Macmelodies 
Ra ae Fe Leeds 
te 5 eee Rogers 
Cherry Pink ........ Maddox 
Stranger in Paradise...Frank 


Where Dimple Be.Cinephonic 


POONA fos oso oes Fe Morris 
OT 85s 8 ei vdot'e <¥ Cavendish 
en's: Worry -. 6. ek vex Wright 
Bridges of Paris....Southern 
Everywhere ............ Bron 
Second 12 
ee ire Dash 
Oe ME MN a ds grates wal Dash 
Earth Angel ........ Chappell 
Every Day of Life.. Robbins 
Tomorrow ........ Cavendish 
Melody of Love.....Connelly 
Ready Willing Able . Berry 
Unsuspecting Heart.. Berry 


Give Me Your Word Connelly 


Chee-OO Chee ..... Maurice 
Tweedle Dee ..... .. Robbins 
MAMA 60isevecs- Macmelodies 








‘ 


-EddieFisher 
“DON’T STAY | 
AWAY TOO LONG 


with Hugo Winterhalter and his Orchestra 


ah 20/47-6196 
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Who's Responsible for That Bomb? 
Dunes’ Suit Vs. WM to Give Answer 


The decision by the Dunes Hotel, + 


Las Vegas, to permit Wally Cox 
to play out his four weeks at $11,- 
000 and sue the William Morris 
Agency for $250,000 on the grounds 
-that the latter had allegedly mis- 
represented that Cox would get a 
batch of new material before open- 
ing, obtained mixed reactions in 
the nitery and agency orbit. 


The Dunes’ complaint is that the 
original contract was entered into 
upon the condition that Cox would 
get top writers to script another 
act for him for Las Vegas. It’s 
alleged that this was never done 
and that the Morris office therefore 


knew these representations. were 


false at the time the comic opened. 
Several nitery owners would 
like to see this done if only to 
determine the extent of the re- 
sponsibilities by the agencies. 
Position of the cafe ops is that 


they are frequently placed in the}. 


position of having to take an agent’s 
word on materiak music, costumes 
and ability to do w i in any par- 
ticular situation. equently, it’s 
also pointed out, the pressure to 
buy a specific’ act is tremendous. 
If the turn doesn’t do well and has 
to be cancelled, the agency walks 
away from any responsibility. They 
feel that.a clear cut decision plac- 
ing some burden upon the agency 
might prevent such situations. 
However; they claim that in this 
particular case, no -such set of 
circumstances apply. In the first 
place, it’s pointed out, the opera- 
tors had the opportunity of seeing 
. (Continued on page 118) 


HOT ROD SHOW TROUPE 
SET FOR AUSSIE TOUR 


HoliywWood, July 26. 

- Bill McGraw’s auto daredevil 
“Tournament of Thrills” has been 
set for a nine-week Australian tour, 
starting Sept. in Sydney, under 
deal set by Cliff Aronson of the 
Milt Deutsch agency. 

Booking was set for $12,500 per 
week, -plus three jaloppies per 
show. Approximately 150 will be 
used on tour, which will cover all 
major cities, -one performance 
daily, five days a-week. 
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It’ll Do It Too! 
Las Vegay July 26. 

woe E. Lewis is resting com- 
fortably at the Rancho de 
Lima Hospital -here, following 
his collapse after his preem 
show at El Rancho Vegas on 
Sunday (24). Although Dr. 
Ruben Lickitch declined to re- 
veal the nature of ‘Lewis’ ail- 
ment, it’s generally believed 
to be a recurrence of.an ulcer 
for which he underwent sur- 


ery last January in New 
ork. 
Lewis, however, believes 


“it’s pneumonia which I got as 
a result of handling cold dice.” 


Too Many U.S. Names, 
Too High Admissions — 








Slows Their Aussie B.0. 


Hollywood, July 19. 

American entertainers, via an 
over-frequency of appearances and 
corresponding high-admissions, are 
losing their hold on Australian 
audiences, with the result that 
some of the top names frekking 
Down Under have gone begging for 
patronage. Kenn Brodziak, manag- 
ing director of Aztec Services, 
headquartered in Melbourne, re- 
ports that while be public for- 
merly would pa price asked 
to see visiting ee ie no 
longer holds true. 

However, Brodziak is in the U.S. 
to make a pitch for three personal- 
ities to junket across the Equator 
during the next 12 months, as well 
as line up. several Broadway shows 
and lesser personalities. He said 
he had been commissioned by’ a 
group of wealthy sportsmen, social 
figures, etc., to make a particular 
play to have Bing Crosby go to 
Australia. He would be asked to 
make only one appearance, in Syd- 
ney, with balance of time to be 
spent having a good time. The 
other two whom Brodziak hopes to 
sign’ are Mae West and Marlene 
Dietrich.” . 

Australian government has okay- 
ed an Aztec-allocation of $250,000 
for payment to American enter- 
tainers and attractions during the 
next year. He stressed that his 
government will not permit Ameri- 
eans or other out-of-country en- 
tertainers to leave any substantial 
reserves in Australia, and no more 
than $10,000 a person may be taken 
out. 


Lena Horne to Play 
London’s Savoy Hotel 


London, July 26. 

Lena Horne has been set to ap- 
pear in cabaret at the Savoy Hotel, 
London, opening Oct. 17, for at 
least three weeks. 

She was in Britain last year for 
a theatre tour but she has never 
previously played: in British cab- 
aret. 


Judy’s $14,500 In Spokane 
Portland, Ore., July 26. 

The Judy Garland troupe wound 
up’its tour of the Pacific North- 
west in Spokane, Wash., last 
Thursday (21) with a $14, 500 gross 
at the Coliseum. Miss Garland ap- 
peared with the unit in Vancouver, 
B.C., on Tuesday (19) at the Forum 
after a couple of cancelled dates 
in Seattle. In one performance she 
racked up a hefty $20,000. The 
B’nai B'rith Lodge sold standing 
room in the 6,000-seater. 

Promoter Harry Glickman had 








the Eugene, Portland, Seattle, and |, 


Spokane shows while the B'nai 
B’rith sponsored the Vancouver 
deal. Glickman did a -sensational 
promotional job in each city. This 
was the first time that Miss Gar- 
land appeared in the NW. 
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Close Rice Hotel Room 
_ "Til Fall for Facelift 


Houston, July 26. 

The Empire Room of the Rice 
. Hotel has been shuttered for the 
balance of the summer for exten- 
sive remodeling, following comple- 
tion of a successful season. Andy 
Griffith, comic folklorist, broke 
attendance records at the _ spot, 
pulling some 4,200 patrons into the 
spot in a two-week stay. 

Remodeling is expected to be 
completed in time for an early 
September opening, according to 
manager B. F. Orr. 


Montreal Lifts 
Nitery Biz By 
Curfew Dodge 


Montreal, July 26. 


Montreal has been able to salv- 
age most of the summer tourist 
season by the simple expedient of 
disregarding the curfew laws. Busi- 
ness in the niteries as well as a 
greater influx of visitors has come 
about since fact has been circulated 
that the normal amount of gaiety 
is available in the city. 


Actually, it’s reported that the 
city authorities are very happy at 
this state of affairs. Officials had 
been under very heavy pressure 
from houses Ae hotels 
to permit the nitery owners and 
bars a wider latitude in the opera- 
tion. The city had decreed a*mid- 
night closing on Saturdays and 
a 2 p.m. ‘weekdays. How- 
ever, the cafes are running beyond 
these r 


Actually, a wileat deal of confi- 
-dence has returned to the nitery 
operators. Whereas, most had been 
reducing talent budgets -until a 
short time ago, operators are now 
starting to inquire about name tal- 
ent availabilities. 

Hotels had feared that a kayo 
of nightlife would have worked 
severe hardships on the entire 
city, They pointed out that last 
year’s hassle between the Ameri- 
ean Federation of Musicians and 
the American Guild of Variety 
Artists had’ been instrumental in 
killing off a lot of tourism. Had the 
city gone through with the original 
curfew this season, it was felt that 
a permanent blow to the tourist 
trade .would have been delivered. 


Saranac Lake 


By Happy Benway 
Saranac Lake, N.Y., July 26. 

Among top progresses who rate 
a special mention are Cecil Win- 
stead, Carolina Theatre, Rocky 
Mount, N. C.; Robert L. Bishop, 
Rowley United Theatres, Palestine, 
Texas, and Tonny Chok, with 
United Artists in Singapore. Last- 
named was a surgery case with 
Momeback abdéve par. 

Bob Cosgrove, Columbia Pictures 
homeoffice staffer, in for annual 
summer vacation at the Miller 
Cottage; his recent checkup netted 
him a top all-clear okay. 

Frank (IATSE) Marsch in from 
Emerson, N.J., with his wife, Ann, 
who registered in as a new guest. 
After a short stay in a New Jersey 
hospital, she was rushed up here 
for the 0.0. routine.- 

William Hart, theatrical insur- 
ance agent, son of Lew (Collins &) 
Hart, took 15 months to rate an 
all-clear light; leaves the Will 

ogers ready for work. 

Eddie (IATSE) King made a 
quickie in and out of the hospital, 
mitting the gang and made final 
arrangements for the Mabel ‘King’ 
ge 5 funeral; he planed back 








Nate (Benway &) Mulroy, former 
Straightman with Happy Benway, 
and recentiy with the Chicago 
Daily News, floored with arthritis. 
He’s now located in Florida. 

Max (Randforce) Rosenthal hit 
the jackpot with his latest medical 
clinic, a top progress that paid off 
with being appointed general mail- 
man and official greeter; ditto 
George (Elephants) Powers, who 
received kudos for his floral display 
in the lawn gardens of the Will 
Rogers hospital. 

Write to those who are ill. 


Jennings’ New AGVA Post 
San Francisco, July 26. 

Dean Jennings Jr. has left here 
to take over his new duties as 
manager of the Dallas branch of 
AGVA. 

Jennings also served with AGVA 
‘in Seattle. 











Dance Halls, Vaude, Circuses Draw 
Brit. Tourists to Tiny Isle of Man 


By HARRY REGENSBERG 
Douglas, Isle of Man, July 12. 
The Isle of Man still continues 
to draw tourists—and interest. It 
has only two important towns, 
Douglas and Ramsey.. Alderman 
Walter C. Craine, who is Justice of 
the Peace and Member of the 
House at Douglas, is a unique fig- 
ure with heavy show biz ties. 

Craine was originally a vaude- 
ville performer, and a partner of 
the Three Nevills, contortionists, 
who toured most of England’s 
vaude houses, as well as the Con- 
tinent. He is retired and is now 
chairman of the Transport Work- 
ers & General Union of the IOM. 
Besides being an M.P. and J. P., 
Craine 1s also boxoffice manager 
of the local Palace dance hall, a 
position he has held for the last 
42 years, in order to supplement 
his income. 


The Isle of Man has a population 
of 50,000. But during the holiday 
season, which lasts for three 
months, June, July and August, the 
visitors number over 500,000, with 
as many as 48,000 being unloaded 
in dozens of boats during a single 
Saturday. 

Dwindling Trade 

In the last few years, the number 
of visitors has dwindled, due to 
the constant competition from 
abroad, particularly. from Spain, 
Switzerland, Belgium and _ Italy. 
One of the main reasons of the 
change is due to the English gov- 
ernment’s extended traveling allow- 


ance to $300. For this reason, the 


local government, that is a good 
section of it, has seriously been 
considering the advisability of try- 
ing to pass a law to permit the in- 
troduction of casinos similar to 
those operating on the Continent. 
But such a move is likely to en- 
counter very strong opposition. 
But if it should come about, there 
is no doubt that this island Would 
become as popular as any spot on 
the Continent. 


Although the island is only 33 
miles long by 11 miles wide, it has 
quite a number of show places 
which eater to the holiday maker. 
To start with, Douglas has four 
dance halls. These are the Palace, 
Villa Marina, Derby Castle, and 
Palais de Danse. The biggest is 
the Palace, which holds 6,000 com- 
fortably, and has on many occasions 
held as much as 11,000. Ronnie 
Aldrich and his Squadronaires is 
in charge of the Palace. The Villa 
Marina has been bossed by Joe 
Loss in the last 10 years, with Loss 
being one of the biggest attractions 
there. He is now supported by Ivy 
Benson and ther femme band. Al- 
though she is here in her first sea- 
son, she has made a terrific impact 
here already, and is now conceded 
toe be one of the top attractions. 

Vaudeville Spots 

Vaudeville here was originally 
introduced some years ago by the 
late Julian Wyllie. When he died 
and his effects were sold to Tom 
Arnold, latter did a few summer 
shows at the Palace. But the man- 
agement felt that Arnold did not 
give them sufficient personal at- 
tention, with the result that he 
quit. In the last seven years the 
Palace has been operated by 
Sydney Myers and Hyman Zahl 
(latter the partner in the Foster’s 
agency}. 

Current show is headed by Nat 
Jackley, with Marianne Lincoln 
(Mrs. Jackley) Babette & Raoul, 
and Raf & Julian Jover in support. 
Show is one of the best around 
and, when finished could easily 
tour the No. 1 Moss Empire houses. 
But Jackley is committed to do a 
film. M & Z’s other show is at the 
Crescent Pavilion, owned by the 
same management as the Palace, 
but is not as high in quality as the 
Jackley show. It is headed by Allen 
Modley and. Stella Hartley. But it 
nevertheless is doing big trade. 


The same company also runs a 
weekly vaudeville policy at their 
Derby Castle theatre, a spot a 
little out of the way from the 
town’s centre. There is a big lineup 
of radio, tele and vaude names, 
including Arthur Worsley, George 
Martin, David Berglas, Pharos & 
Marina, Tollefsen, Janet’ Brown, 
Leslie Welch, Harry Bailey and 
Gerry Brereton, with biz fair. 

Noticeable feature of the shows 
is that there are seven perform- 
ances weekly, including Sundays. 








Very little seems to be changed on 
Sunday, with costumes, and danc- 
ing being common. This is some- 
thing not permitted on a Sunday 
in London. 

Circuses, which are invariably a 
Christmas attraetion, are made use 
of during the season here. The one 
here is presented by Charles T. 
Hawtree, in association with Hal 
Monty. Monty, who used to do a 
comedy cockney act, has changed 
his style into clown makeup, doing 
mostly miming, which has kept 
him busy on the Continent. He is 
working here on share and per- 
centage, and looks for some 
healthy returns for his 12 weeks 
stay, providing the weather con- 
ditions favor him. 

Another attraction bringing in 
plenty of cash is the bands playing 
in the gardens adjoining the 
theatres in the afternoon. Such 
spots can hold an easy 3,000 to 
4,000 at 15¢ per person and garner 
an easy $600, which for seven times 
per week is no hay. 

Sunday shows are generally sup- 
plemented with the importation of 
big. radio, tele and vaude names, 
such as Eve Boswell, Frankie 
Vaughan, David Whitfield, Alma 
Cogan, David Hughes, etc. 


GOBEL, McGUIRE SIS 
INKED FOR ILL. FAIR. 


St. Louis, July 26. 
The DuQuoin, Ill., State Fair has 
booked George Gobel and the Mc- 
Guire Sisters as part of the Stage- 
rama program. The fair tees off 
Aug. 28 and winds up Labor Day 
with Gobel and his revue, the p.m. 
feature after a 100-mile ‘auto race. 
The McGuire Sisters plus Leo 
DeLyon will star in a nightly 
stage presentation. The Ozark Va- 
riety Hillbillies and other talent 
from station KMOX, the St. Louis 
CBS outlet, also will make appear- 
ances. DuQuoin is 83 miles from 
St. Louis. 
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Riviera’s New Ops Decide to Play Piaf 
At 106 Per Frame; Revamp Exec Setup 


A new management setup at the¢- 


Riviera, Las Vegas, as one of its 
first official acts, agreed to honor 
Edith Piaf's four-week contract at 
that hotel, starting Aug. 3 at 


- $10,000 per-frame. Disposition of 


Kathryn Grayson’s pact at the hotel 
hasn’t been - ascertained, but it’s 
believed she'll be given an early 
playdate. An attack of flu may 
force latter to pastpone the Gray- 
son booking, also set for the same 
four-week frame, and also calling 
for top billing. 

Settlement came after Eddie 
Elkort, of the Lew & Leslie Grade 
Agency, sent the Riviera a tele- 
gram stating that she’s ready, will- 
ing and able to go through with 
her pay-or-play contract, and the 
dispatching of a wire by Irvin P. 
Mazzei, Coast regional director of 
the American Guild of Variety Art- 
ists. Wire stated, “Be advised Edith 
Piaf’s contract including special 
clauses are in full effect. Kathryn 
Grayson’s contract contradicts 
Edith Piaf’'s contract. Unless cor- 
rected, Riviera Hotel will be forced 
to pay $40,000 as per contract. Ad- 
vise you correct breach and prepare 
for Piaf’s opening Aug. 3 for four 
weeks as per agreement. Submit 
list of other artists for her ap- 
proval. Please be notified of 
AGVA's position.” 

Following receipt of telegram a 
new administration came into the 
Riviera. Jack Goldman has been 
let go as booker, and duties will 
be taken over by Nat Harris who 
has been acting as manager. Also 
included in the new setup are Gus 
Greenbaum, formerly with the 
Flamingo Hotel, Dave Berman, 
Willie Alderman and Elias Atoll. 
Among those that are out of the 
old management are Harpo & 
Gummo Marx, Harry & Myer 
Ginsburg, Harvey Selbert and 
Mannie Morrison. 

Shakeup at the hotel has been 
in the works for several weeks. 
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Mpls. Morals Squad 


Nix Exotic Terping 


Minneapolis, July 26? 
Police department morals squad 
has started bearing down on exotic 
dancing in niteries. 


Cops arrested Jane L. Bicheler. 
who performs under the name of 
Cathy Carson at the Hoop-D-Doo 
bistro here. It was alleged she 
was too skimpily dressed and her 
manner of dancing was too “sug- 
gestive.” 


RAP CHORDETTES FOR — 
NOT BEING ALL THERE 


Philadelphia, July 26. 
Willow Grove Amusement Park 
has filed a protest with the Amer- 
ican Guild of Variety Artists and 
demanded a hearing over the fail- 





mre of the Chordettes to bring the 


entire original group for its’ ap- 


pearance at the park, July 10. Jo- | 


seph A. Helprin, general manager 
of Willow Grove, sent a check for 
$1,800 to Jack Wilson, of AGVA, 
but stated the payment was made 
“under protest” and requested a 
hearing at Wilson’s earliest con- 
venience to lodge his complaint 
against ‘the Chordettes and their 
manager, Jack Bertell. 


In contracting for the Chord- 
ettes, Helprin said, it was under- 
stood that Bertell would send the 
same personnel as pictured in pub- 
licity photos and material, the 
group responsible for and known 
to the public through their hit 

cording of “Sandman.” Jane 

rtel (Mrs. Archie Bleyer) did not 
appear, but sent a substitute. Hel- 
prin said he learned later that the 
Bleyers had gone to Europe, and 
alleged Bertell had no intention 
re delivering the group contracted 
or. 
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Likes Icers 
For 0’Seas U.S. Exhibits 


Minneapolis, July 26. 
Maurice Chalfen, localite who 
has four “Holiday on “Ice” shows 
on tour here and abroad, has been 
requested by the State Dept. to 
present them as American exhibits 


|at world trade fairs, including that 
at Bangkok, Siam. For several 
years the attraction has had active 
States Dept. cooperation in its 
presentations as the first American 
entertainment offerings to visit a 
number of foreign lands. 

Chalfen pioneered development 
of ‘portable icemaking equipment 
that produces the ice used by the 
shows.and which is capable of be- 
‘ing used even in hot lands which 
seldom see ice. Last year the State 
Department set up showings of 
Cinerama at world trade fairs with 
signal success and this ice show 
proposal is another step in the 
same direction. Incidentally, a 
sequence of one of the “Holiday on 
Ice” shows is included in “Cin- 
erama Holiday.” 


Gov't Bites Cafes 
For $37,811,000 


Washington,. July 26. 

The 20% “nick on night club 
checks, which hasn’t been reduced 
‘by Congress, brought the Govern- 
ment $37,811,000 for the first 11 
months of the fiscal year, or only 
$30,000 under the figure for the 
previous fiscal year. ~ 

For the month of May, the Fed- 
eral admissions tax yielded $18,- 
311,000, in contrast to $45,608,000 
for May, 1954. ies 


State Dept. ikes | 








Ross Into Management 
Kai Ross, former disk-jockey, has 
gone into the personal management 
field.. Dick Zalud and Dick Gersh 
are associated in the firm with him. 


Fields & Blossom Seeley in a tele- 
package deal. j 
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SEEN S DAYS WEEKLY 


Monday thru Friday 


on the 


BOB CROSBY SHOW 


CBS-TV COAST-TO-COAST 


Office is-also representing Benny 








‘Arabian Nights’ Arena Tour Set Back: 
Jones Beach Spec Hurt By Weather 


The arena ‘tour of “Arabian 
Nights” has been delayed, but it’s 
believed that postpcnement is tan- 
tamount to cancellation since it 
will be virtually impossible to pick 
up the bulk of the dates lined up 
for the show currently. at the 
Marine Theatre, Jones Beach, N. Y. 
Tour had been scheduled to start 
at Syracuse, Sept. 12, for 20 weeks. 

Cancellation had followed a 


FUQUA VS. DEEK WATSON 
OVER ‘INK SPOTS’ TAG 


Charles Fuqua and Universal 
Attractions, his booking agent, have 


instituted suit in the N. Y. Supreme 
Court for a temporary injunction 
restraining Deek Watson and his 
group from calling themselves the 
Ink Spots and “exploiting its good- 
will and name.” 

Fuqua alleges that during the 
latter part of 1947 he and Bill 
Kenny, lead tenor of the orfginal 
Ink Spots who is now doing a 
single, entered into an agreement 
with atson whereby the latter 
agreed fo refrain’ from using the 
name of Ink Spots in any manner 
which may indicate his former .as- 
sociation with that. group. It‘s 
charged that the present useage is 
a violation of that written agree- 
ment, 


Omaha’s Colony Club 








Winds Show Policy 


Omaha, July 26. 

With the closing of Nino Nanni’s 
three-week stand Sunday (24) Art 
Smith gave up the floorshow pol- 
icy at his Colony Club here. 

Action leaves Omaha with only 
one live-act nitery, Don Ham- 
mond’s Seven Seas. Spot has built 


a good rep with a budget averag-. 


ing around $1,000 per week and biz 
is uniformly good despite small 
capacity of 180. 








PERSONAL MANAGEMENT 


state of indefinite business at the 
Jones Beach site where it is now 
in its second.seasen. First two 
weekends had been killed by ‘rain, 
and for the past two weeks, vir- 
tually daily predictions of thun- 
dershowers hurt. Business picked 
up somewhat during the past week 
and on Saturday (23) there was the 
first over-capacity house (aside 
from opening night) with an at- 
tendance of 8.329. ° 


Although the Arena Managers 
Assn. had committed itself to the 
‘tour about a year ago, and com- 
pleted lining up the dates several 
months ago, the show’s manage- 
ment had failed to send out any 
advance billing publicity and ex- 
ploitation material so that opera- 
tors could start a selling campaign. 
It was never definite, either, 
‘whether Lauritz Melchior, head- 
lining the. Jones “Beach edition, 
would go on road with the show. 


Another factor that left doubts 
as to whether Guy Lombardo, 
show’s producer, and others in the 
management, hadn’t resolved all 
the production difficulties in tak- 
ing the show on the road, came 
a short time ago, when Lombardo 
was on a national video show. He 
mentioned the Jones Beach show, 
but failed’ to mention the. “Ara- 
bian Nights” national tour. 

In order to play safe, a group 
of managers subsequently decided 
to use the escape hatches in the. 
contract to call off the deal. With 
one group calling the show off, it 
was inevitable that the entire show 
had to be cancelled. The William. 
Morris Agency, which represented 
the show, says it’s merely a post- 
ponement, but arena’ managers, 
particulally,. feel that it’s a dead 
issue as far as the road is con- 
cerned. 


Meanwhile, there’s a chance that 
the Jones Beach layout will serve 
as a spectacular for one of the net- 
works after the regular season is 
completed. No deal has been ar- 
ranged as yet. 
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House Reviews 





Palladium. London 
London, July 19. 
Rosemary Clooney (with Buddy 
Cole), Channing Pollock, Salicit 
Puppets, Leslie Randall, The 
O’Dells (2), Theda Sisters (2), 
Authors & Swinson, Quaino, Mor- 
lidor Trio, George Carden Dancers 
(16), Eric Roger’s Skyrocket Orch. 





With. her film and disk back- 
ground, there was little doubt 
about the name value of Rosemary 
Clooney’s first Palladium engage- 
ment. The star establishes a friend- 
ly atmosphere between stage and 
customers, giving the impression 
that she’s enjoying it at least as 
much as they are. And that 
technique pays off handsomely, 
resulting in the familiar begoff 
treatment reserved for favorite 
performers. 


She wastes no time on talky 
intros for her tunes, but after the 
first couple of numbers, she cor- 
rectly senses the cordial atmos- 
phere and has a short break for 

tter between each song. There 
s a distinct feeling of sincerity in 
her gab and her observations afte 
never fulsome or patrorizing. 


The actual 30-minute routine, 
carefully planned and _ neatly 
trimmed, is a model of professional 
balance. New songs are blended 
with the oldies and her most 
acy ep diskclicks fit adroitly 
nto the general pattern. In this 
last groove, the most notable are, 
of course, ‘Come On-a-My House,” 
“This Ole House” and “Botch-a- 
Me.” The hit oldie in the show is 
Cole Porter’s “Delightful, Delicious, 
DeLovely,” with “Danny Boy” as 
a contrasting number. “Tenderly,” 
“Hey Mambo” and “You Didn’t Do 
Right By Me” are also strong 
entries and the show winds with a 
gentle lullaby, “Close Your Eyes.” 
Buddy Cole’s classy accompani- 
ment is a plus feature of the pre- 
sentation and with the Skyrockers 
orch on stage, Miss Clooney gets 
topgrade mounting. 

In his Palladium bow, Channing 
Pollock, an ace illusionist, repeats 
his earlier triumph in London 
cabaret and earns spontaneous 

|mitting from completely baffled 


audiences. His final disappearing 
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trick with a cage full of birds puts 
the seal on a performance of 
polished mastery. 

He’s no relation to the late U.S. 
playwright (“The Fool,” etc.) of 
the same name. 

The Salici Puppets, longtime 
faves at this house, get a boff 
reception for their performing 
marionettes, which include a con- 
cert violinist, a pianist, an operatic 
chirp and a terping quartet. Leslie 
Randall, a local comedian, makes 
an impressive bid for laughs with 
a smooth flow of yarns. He has a 
slick delivery, pleasing style and 
sufficient show business know-how 
to time his comedy spiel for best 
results. 

Also making their Palladium 
debut are the O’Dells, a smooth 
acrodancing duo, whose routine 
includes har.d-to-hand and head-to- 
head movements. The U.S. pair 
justify their warm ovation. The 
Theda Sisters from Scandinavia, 
are also Palladium first-timers and 
their aerial act starts with the duo 
—both lookers—working in unison 
before going into their more ex- 
citing high wire stunt. Authors & 
Swinson,.a Canadian comedy team, 
have already established them- 
selves here and once again get the 
laughs with their boisterous humor 
and their disk-miming, notably to 
“Cigarettes and Whisky and Wild, 
Wild Women.” Quaino, a'so debut- 
ing here, has some sock balancing 
tricks and the Morlidor Trio never] 
fail to fascinate with their Golliwog 
contortions. e 

The George Carden dance line 
opens the show with a zines, bv re- 
creating the fashions of the 1920s. 

Myro. 


Chicago. Chi 
Chicago, July ~22. 
The Four Aces, Stan Fisher, Bob 
McFadden, Ernie Richman & The 


Mannequins (3), Carl Sands Orch; 
“The Kentuckian” (UA), 





New display at this Balaban & 
Katz flagship [ooks sturdy and, 
coupled with a strong pic augurs 
good biz for the- fortnight. 


The Four Aces fill the top slot 
here with a turn pitched to the 
teen patrons. The youngsters 
crowd the front rows for this 
group, squealing and popping flash- 
bulbs at their heroes. The Aces 
have had several disk hits, and are 
a smooth-sounding, Showwise com- 
bo. An occasional offkey sound in- 
trudes on otherwise harmonious 
vocalistics. Quartet does several of 
its Decca disk hits, such as “Three 
Coins In A Fountain” and “Garden 
In The Rain.” Their repertory is 
well chosen, including some oldies 
as well as their latest waxing, 
“Love Is A Many-Splendored 
Thing.” Group goes off to a big 
mitt. 

Stan Fisher does a neat job 
with his mouth-organ gymnastics. 
His act is well-timed and he dis- 
plays harmonica virtuosity in a 
varied, balanced turn, including 
numbers “Roumanian Rhapsody,” 
“Slaughter On 10th Avenue” and 
“Cherry Pink Mambo.” Guy goes 
off to salvoes. 

Bob McFadden handles the com- 
edy end this trip, specializing in 
carbons of celebs. Opening with 
Arthur Godfrey, mimic introduces 
George Sanders, Tony Bennett, 


™ 





GLORIA 
ALLYN 


é DYNAMIC 
oo = SONG STYLIST 
Musical Comedy—Clubs 
Currently: 
2 WEEKS 
CHEZ AMI, Buffalo 


Mgt. JIM GEALLIS 
PL 7-6300 





Pinza, et al. and encores with 
Liberace in a-sock bit. 

This bill is introed by Ernie 
Richman & The Mannequins, the 
only weak turn on the card. Em- 
phasis is heavy on the sex appeal 
of the blonde, brunet and redhead 
that Richmand directs in several 
vestpocket production numbers. 
But the s.a. comes on like a 
| bludgeon, without subtlety; the 





with its customary elan. Gilb.. 


clicks. handily in warbling a trio 
of standards. Fetchingly encased 
in , blue gown, she sells 
“Who Cares?” nicely and follows 
with a jazzy “Do Nothin’ Until 
You Hear From Me.” Her melodic 
style, enhanced by neat arrange- 
ments, is further accented in her 
“Wonderful World” bowoff. 

Magician Jimmy Jimae, . just 
back from Australia, scores with 
some sleight-of-hand routines. 
Though largely confining himself 
to his playing card and cigaret 
bits. he also manages to tess In a 
quickie on the harmonica (a'so his 
forte). Angel Mignonelie (billed 
only as Angel) is a 12-year-old 
ventriloquist who works fairly well 
with a pair of dummies. She also 
does impressions. Her Eva Tan- 
guay, however, is more a travesty 
than a takeoff. 

Memories of the old Palace two- 
a-day are brought back by comedy 
musician Joe Termini whose pan- 
tomimie fiddling and banjoing are 
almost as effective today as they 
were in the era of short skirts and 
the Charleston. Also in the nostal- 
gic groove for good returns is com- 
ic Harry Savoy. His impresh of 
an oldtime ballad singer is partic- 
ularly effective. 

Reviewed under New Acts are 
terpsters King & King; vocal com- 
bo of The Three Stylers and Young 
China, an acrobatic turn. Je Lom- 
bardi’s house band backs the show 











Who’s Responsible? 


Continred from page 116 Sas 








Cox on video and in cafes, and" 


therefore weren’t buying a pig-in- 
a-noke. Again it’s stated that 
difference in_ material might not 
make anv difference in his ability 
to do well in the Dunes. Having a 
top writer or writers prepare a 
new act is no guarantee that it 
would be any good or be received 
any better than the material Cox 
came in with. Value of the mate- 
rial they sav is frequently elusive 
and what will go in one nitery is 
too often disliked in another nitery. 
Fact that Cox did better with pro- 
duction, weakens the Dunes’ case 
against the agency considerably. 
Yen Court ‘est 

_ Nitery owners wouid still like to 
see a court test that would deter- 
mine an agency's responsibilities, 
but they would like one that would 
give the boniface somewhat of a 
chance. s 

As far as the "American Guild of 
Variety Artists is concerned, they 
blandly take the position that there 
is no mention of new material in 
the contract signed between Cox 
and the Dunes Hotel. All that pact 
calls for is a four-week deal at 
$11,000 and that it’s pay-or-play. 

AGVA admitted, however, that 
it did have-once a case in which 
it was called upon to place the 
responsibility for the placement of 
an act in a predicament where it 
couldn’t perform. In an arbitra- 
tion, it was found that a certain act 
booked into a Philly nitery needed 
equipment that was too large for 
the spot’s stage. The operator and 
the act tried to “figure out some 
way in which the performers could 
be utilized. Union was subsequent- 
ly called upon to adjudicate 
whether the act should be paid. 
At the subsequent hearing, it was 
found that the agency had mis- 
represented the act’s equipment 
and therefore the percentery had 
to shell out. 

Agencymen say that they are 
merely charged with the respon- 
sibility of obtaining work for the 
tajent. Although they try to fit the 
proper turns into the proper en- 
vironment, they take no responsi- 
bility for the reception given any 
entertainer. Becduse of the tre- 
mendous demand by Las. Vegas 
bonifaces for new faces, they have 





;dancing is bumbling and the pa- 
'cing and continuity poor. The idea 
\for the turn is good; but lots of 
| polishing is needed here. Group 
| gets only mild reaction. 

| Carl Sands leads the house or- 
| chestra in the usual pro showback. 
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COMEDY MATERIAL 


For All Branches of Theafricals 


FUN-MASTER 
THE ORIGINAL SHOW-BIZ GAG FILE 
(The Service of the STARS) 
First 13 Files $7.00—All 35 issues $25 
Singly; $1.05 per script. 





@ 3 Bks. PARODIES, tr book $10 

@ MINSTREL BUDGET wee 25 ° 
@ 4 BLACKOUT BXS., ea. bk. $25 © 
@ BLUE BOOK (Gags for Stags) $50 @ 
HOW TO MASTER THE CEREMONIES 


$3.00 
GIANT CLASSIFIED ENCYCLOPEDIA 
OF GAGS. $300. Worth over a thousand 


No C.0O.D.’s 
BILLY GLASON 
200 W. 54th St., New York 19-—Dept. V 
Circle 7-1130 





Palaee, N. Y. 
| King & King, Jimmy Jimae, 
| Three Stylers, Angel, Joe Termini, 
|Thelia Carpenter, Harry Savoy, 
Young China, Jo Lombardi House 
!Orch; “A Life in the Balance” 
| (20th), reviewed in Variety Jan. 
19, ’55. 





| Fresh bill at the Palace, contain- 
ing both new and familiar faces, 
adds up to a pleasant 75 minutes 
, for the family trade. For there are 
‘elements here that offer appeal to 
every age bracket ranging from 
moppets to oldsters. 

Thelma Carpenter, who recently 








vJ4ieé 


withdrew from “Ankles Aweigh,” 


been forced to beat the bushes for 
new ideas and new faces. For ex- 
ample, they have turned to film 
names with no previous nitery ex- 
periences and many of them have 
done well. The operator takes a 
chance with these personalities at 
five figures weekly. Similarly, the 
agency takes a chance on their 
making good at a Las Vegas inn, 
since inability to measure up hurts 
the value of their property. At the 
same time, a performer doing well 
during his first trip around, may 
fail miserably with new material 
and can even floppola with the 
same act. All these things have 





happened, it’s pointed out. 

| Some agency men say they’d be 
happy to find a yardstick that could 
accurately determine whether an 
|act would do well in any given 
| spot. Failing-to possess such a set 
of measurements, they have to play 
‘many situations by ear, and all 


LYNN ROBERTS 

Songs 

15 Mins. ~- 

El Morocco, Montreal 

Lynn Roberts, former band 
chirper with the Tommy Dorsey 
orch, makes her initial Montreal 
a 


rance as a single and this at- 
tractive femme evidences solid pos- 
sibilities in current El Morocco lay- 
out. A well-endowed blonde with 
plenty of clothes sense, Miss Rob- 
erts offers a songalog that seldom 
deviates from the pop vein but 
registers neatly with okay arrange- 
ments which boost overall impact. 
On night caught, songstress 
scored with “Funny Valentine” and 
a rhythmic interp of ‘“Learnin’ the 
Blues’. Intro and begoff songs are 
special parodies which click and 
chatter throughout is kept to a 
minimum. A _ few mannerisms, 
hangovers from her band sing- 
ing, are still apparent and tend to 
clutter general routining but with 
added experience and _ material, 
she is a cinch for the intimery cir- 
cuit. Newt. 





YOUNG CHINA (4) 
Acrobatics 


Palace, N. ¥. 

Three girls and a boy offer a 
variety of acrobatics and balancing 
that adds up to an interesting sight 
turn. They work for the most i agen 
nm a low platform to which is 
fixed a row of several steps. 
Various members of the Chinese 
group execute hand-to-hand bal- 
ancing atop the platform, walk 
down the steps on hand and do 


cial support sans use of_ hands. 
Withal, Young China is an okay 
novelty for vaude, niteries ae 


THREE STYLERS 
Sengs-Harmony 


9 Mins. 
Palace, N. Y¥. 


A male vocal trio, The. Three 
Stylers have a zingy delivery 


including the opening “Tweedle- 





15 Mins. ~ 

Sands, Las Vegas 

Chuck Nelson, a young lad with 
a refaxed charm and a booming 
voice, is out of a chorus, where he 
has vocaled for two years, but 
won't have any difficulty solo. He 
makes good personal appearance 
and clean bary pipes easily emit 
all brands of song, from w.k. tunes, 
show stuff and opera. 

Opener is b t “I'll Take Ro- 
mance,” followed by well set “Un- 
chained Melody.” Notably he 
makes no effort to “croon,” rather 
slides into the notes the way they 
were written. Natural is his legit 
stuff, as evidenced in medley from 
“Porgy and Bess.” Experience 
gleaned here from vocally giving 
lyrics to production numbers, dur- 
ing which he must move around, 
comes through, lending belief that 
this sort of music may well be his 
forte. He has no_ diffiquity 
reaching for the hi ones in 
“Vesti la Giuba,” which makes for 
sharp but acceptable contrast in 
repertoire. Windup is a zippy 
paced “Temptation. Mike tech- 
nique a2 , and will continue to 
polish th time. 

It’s evident that Nelson’s debut 
(20) was well eared — gel 
ing lead u act has been in- 
ago aul has paid off hand- 
somely. His trail ought to be a 
merry one. Alan, 





KATHLEEN DENIS 
Songs : 
20 Mins. 


an inverted head stand via a spe-| Down Beat, Montreal 


present showcase. I 
medium height, Miss Denis has an 
inherent sense.of show biz that is 


»| refreshing in a newcomer and de- 


competition from noisy 
ters as she belts 
o wind up with 


— the 
gsiders never 
out her son 


which they use on several tunes | plaudits. 


As a chanteuse, Miss Denis is 


Dee” and a novelty number waxed | still pretty much in the rough di- 


for the Jubilee label. Boys punc-| amond 


e; hair styling is too 


tuate their vocalistics with beau-| casual and gown (on* night re- 
coup handclapping and hopping Wp| viewed) gave her the appearance 


and down. 


At this stage, group impresses/ un 


as a lively, energetic combo but 
not particularly distinctive. They 
need a more individual style and 
better arrangements before they 
can latch on to that hit tune and 
the more lucrative ater ie 
a ilb. 


KING & KING 

Dancing 

7 Mins. 

Palace, N.Y. p 


Matt and Matty King, recently 
returned from a Korean USO tour, 
open the Paiace bill to display 
some varied terp routines. Work- 
ing in top hats, etc., they do an in- 
teresting baton-twisting bit whilst 
»making with the footwork. 

Team follows with a so-so Eddie 
Leonard “old soft shoe” routine 
and wind with an impresh of Bill 
Robinson. For the latter, duo, 
breaks out a brace of miniature 
stairs for an authentic touch. 

Boys show imagination in their 
stepping and with further polish 
appear likely contenders for the 
better boekings in most visual 
media. Gilb. 


4 HITS 
Songs e 


7 Mins. 
Gatineau, Ottawa 

The 4 Hits, a group of Ottawans 
who resemble, vocally, the Crew 
Cuts, and with hard work, man- 
agement and breaks may climb 
far, made their club preem at the 
Gatineau™ (21). Chanting was 
ragged in spots and, naturally, the 
lads were tense and nervous, but 
backed by clicko arrangements 
and the solid support of the Harry 
Pozy house band, 4 Hits did a credi- 
table job in their initial slot. 

Act is well balanced, musically, 
tunes ranging from noisy “Rag 
Mop” opener to spiritual-like 
“Place Where I Worship.” When 
confidence comes, 4 Hits will be 
acceptable for clubs, and diskings. 

Gorm. 





Ulmer Clicks in Mex City. 
"Mexico City, July 26. 

Georges Ulmer, French warbler, 
composer of “Pigalle,” is continu- 
ing as: sock as he was at the swanky 
Versalles (Hotel Del Prado) nitery 
here in his Teatro Margo engage- 
ment. 

He is sharing top billing with 
Evangalina Elizondo and her all- 





‘concerned have to take chances. 
Ltd. gdb [O69 ¢~-¥ 


of being overdressed with all the 
necessary frills, etc. However, 
on the plus side Miss Denis ex- 
hibits a talent that should set her 
up solidly as a production singer or 
a single in cafes with big brassy 
shows. Newt. 
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The Home of Show Folk 
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Desert Inn, Las Vegas 
Las Vegas, July 19. 
Jane Froman, Paul Gilbert, Stan 
Kramer & Co. (2), Donn Arden 
Dancers (18), Carlton Hayes Orch 
(15); $2 minimum. 





The songology of Jane Froman} 
eommands SRO attention and it 
undoubtedly won’t dwindle during 
the present fortnight. Miss Froman 
refreshingly skirts gimmicks and 
special material which lately has 
become a standby of thrushes on 
this bistro belt. 

‘Star ignites turn with “Heart”, 
contrasted by “Love Me Or Leave 
Me.”. She rings the bell with a med- 
ley of “All Of You,” “Something’s 
Gotta Give” and “Millionaires 
Don’t Whistle.” She has a good 
twist on “Young At Heart,” setting 
up “Fromen Qscars” awards, ded- 
icated through verse to Sophie 
Tucker, Ike,-. Marlene Dietrich, 
Grandma oses, Mae West and 
Jack Benny who, she says walk 
among the young at heart. 

From biopic ‘and album she does 
“Embraceable You,” “Get Happy,” 
“T'll Walk Alone” and “Tea For 
Two,” laying basis for “With A 
Song In My Heart” and “I Be- 
lieve.” Latter is done to one back- 
ing of 88 master Mario Janero who 
provides excellent score in assist 
during Miss Froman’s 20 minute 
performance. ‘ 

Paul Gilbert, who will stay for 
the next two frames, gets response 
to his bright patter, a “Medic” 
satire and softshoe acro with a 
trumpet tootling wrap-up. Comic 
scores heavily in this show case 
as act moves swiftly throughout. 

Stan Kramer & Co. are regulars 
to this circuit in the puppeteering 
field. Act clicks with marionette 
musings, begging off with cake- 
walking minstrel revue as wooden 
men manipulated by Kramer and 
his parents. * 

Donn Arden dancers lend mood 
to. show in two holdover terp de- 
signs. Carlton Hayes orch cleaves 
a well rounded musical backstop- 
ping from top to closer. Alan. 


Beverly Hills, Newport 
Newport, Ky., July 23. 

Arthur Lee Simpkins, Miami 

Beachcombers (4), Eileen O’Dare, 

Dorothy Dorben Dancers (10), 

Dick Hyde, Gardner Benedict Orch 

(10), Jimmy Wilber Trio, Larry 

veewn $3 minimum, $4 Satur- 
ys. 


’ 


Arthur Lee Simpkins, an annual 

visitor in recent years, and two 
newcomers pile up lotsa entertain- 
ment value in this two-framer. 
They are given excellent support 
by the nitery’s orchestra and line 
of chorines. 
_ A tenor with high falsetto in- 
jections, Simpkins scores easily 
with a jazz-to-opera repertoire. 
Two numbers in Italian are long- 
hair clinchers. Gets the customers 
jumping with handclap accompa- 
niment to several bounce tunes 
and a novelty treatment of “Davy 
Crockett.” His frequent salutes to 
Gardner Benedict’s band backing 
can be reduced advantageously. 

Eileen O’Dare, tall, streamlined 
brunet, registers solidly with a 
six-minute opener of sizzling acro- 
ballet dance specialties. Outstand- 
ing are her half-twister somer- 
saults from standing position. 

Miami Beachcomers, male four- 
some in red jackets, romp home 
free in their standard routine of 
instrumental, vocal and comedy 
caperings. 

Dorothy Dorben’s 10-girl line, 
with Dick Hyde as singing emcee, 
does a solid of a job on three 
numbers. Koll. 





Cenrad Hilton, Chi 

Chicago, July 19. 
“Carnival On Ice” with John Lee, 
The Ogilvies, LeDuc Bros., Dave 
Park, Vic Charles, Lou Folds, 
Boulevar-Dears & Boulevar-Dons 
(12), Robert Lenn & The Tattlers 
(4), Franklie Masters Orch; $2 

cover, 





Current offering at the Hilton’s 
Boulevard Room is not as cool an 
ice caper as some in the past; in 
fact, at times it defrosts consid- 
erably. But it is the only year- 
round ice display in town and will 
continue to draw the faithful tour- 
ist trade it relies on. 

Production of “Carnival on Ice” 
seems a bit cluttered, to the ex- 
tent that the headliners never 
clearly define their status and the 
entire show lacks smooth-fitting 
coherence. Somehow, this atttempt 
at blending the State Fair and the 
Arabian Nights, with puppets 
thrown in for good measure, never 
quite comes off. 

The ice pageant opens with a 





pale production number, designed 
to set the carnival mood.- There is 
none of the bouncy start here that | 
one would expect and the costum- | 
ing seeems somewhat lacking in| 
richness, The Boulevar-Dears and} 


Boulevar-Dons skate around miak- 
ing much to-do over the multi-col- 
ored balloons they hold. They 
leave the ice to John Lee, who as 
a clown, does the solo bladework. 
He whirls very well, but his fig- 
ures tre none too imaginative. 

Dave Park follows in a dog an 
tree number. Park is costumed as 
Pluto, and sniffs around a human 
tree, portrayed by Bob Ellison. 
Park is a contertionisy and man- 
ages to wrap himself up in some 
interesting pretzels; his impres- 
sion. of Pluto gets some hefty 
yocks. 

The LeDue Bros. do a muscle 
man act on blades, more distin-! 
guished by hemming and _ hawing | 
than by hefting and heaving. 

After this opener, the scene 
shifts to fortune-tellers, young lov- 
ers and a eh ew number out 
of the Arabian Nights. The Ogil- 
vies are spotlighted here and do 
some pretty fancy guy and gal 
skating, for a definite plus reac- 
tion. The richly costumed Arabian 
number by the Boulevar-Dears and 
Boulevar-Dons also comes off pret- 
ty well. Lou Folds segues with 
some elementary juggling, with an 
occasional bumble thrown in. 

The show moves to a close with 
the puppeteering of Vic Charles, 
who wows ’em with the. almost- 
human antics of ‘his string-dolls, 
Charles has showmanship and tal- 
ent, best displayed with his sad 
clown puppet. He manipulates two 
other dolls, a shoe-shine. boy and 
a gal hoofer, for a big mitt. 

The show ends with the Boule- 
var-Dears Boulevar-Dons in a Har- 
lequin and Columbine production 
number, well-costumed and well- 
executed, followed by the entire 
company in an effective finale 
done to cascading soap a 

e. 


Statler Hotel, L. A. 
Los Angeles, July 18. 
Jimmy Edmondson (Prof. Back- 
wards), Eugenie Baird, Rollo & 
Cressy, Al Donahue’s Orch (10); 
Cover $2-2.50. 








Nosdnomde Ymmij, which is 
how Professor Backwards would 
spell it, is the living refutation of 
a comic rising above his material. 
Topping the current three-week 
stand of talent at the Itats — 
pardon, Statler, Jimmy Edmond- 
son, a Gawgian with a Dixie drawl, 
stands flat-footed under his mortar 
board (prof prop) for nearly a half 
hour and levels at a roomful of 
assorted tourists and conventione- 
ers most of the jokes you’ve heard 
about Texas, Vegas and _ topical 
matters that can be kidded without 
getting tog far out of line. 

Without a clinkle or a smile, he 
pours out a flood of gags that keeps 
the sitters constantly amused with 
intermittent applause to punctuate 
borderline humor. In a smarter 
room he would probably have to 
work harder, but the downtowners 
seem to relish his quaint delivery 
and practiced timing. His ‘“back- 
wards” act consists of reading and 
writing on a blackboard long words 
and names in reverse, at one point 
two at a time. It’s a novelty that 
catches on and is tinctured with 
laughs. 

Eugenie Baird wades into a song 
with gusto if not melodically but 
devotes much of her singing to 
special material. She’s more the 
entertainer than warbler and has 
a good personality to brighten her 
music. She is billed as the national 
company’s Nellie Forbush of 
“South Pacific’ but apparently 
doesn’t ringup enough applause to 
encore her numbers from the 
score. 

To warm up the floor and audi- 
tors, Rollo & Cressy undulate and 
contort through dance _ routines 
that would be better received in a 
harem. Al Donahue and his plaid- 
jacketed sidemen make with the 
music for the coaxed hoofers and 
backstop duty. Helm. 


Gatineau, Ottawa 
Ottawa, July 22. 
Wally Dean, 4 Hits, DuBarry | 
Sisters (2), Los Robertos (2), 
Harry Pozy Orch (8); $1 admission. 








Comie Wally Dean’s musical 
overcoat is the standout in his 
zany stint at the Gatineau Club, 
but the rest of the routine also} 
produces plenty of guffaws. Dean’s | 
handling of gags and _ situation) 
gimmicks collects top returns. 

Juggling balls, hats, clubs and! 
sticks, smooth-working Latino pair, | 
Los Robertos, get heavy mitting | 
for a slick session. Femme not 
only juggles with agility but does 
the mambo while the male sets 
up equipment. 

DuBarry Sisters, on twice each | 
show, go through okay terping to| 
so-so effect. The 4 Hits, a local 





chant group, (New Acts) makes its 


nitery preem this week here, and 
shows promise. Harry Posy hand 
carries showbacking» and dance 
tune chores okay. Gorm, 


Chez Paree, Chi 
anes Chicago, July 22. 
Dick Shawn, Jane Morgan, Rud- 
enko Bros. (2), Jimmy Lee & The 
Chez Paree Adorables (7), Brian 
Farnon Orch; $1.50. 





There are no big names in the 
current Chez lineun—*-t ood, 
solid acts who do a _ professional. 
job of entertaining the customers. 
The show ran overlong et session 
caught, lasting for an hour and 45 
minutes. Pruning is in order. 


Dick Shawn tops the card here 
with a yock-producing turn that 
builds slowly but stays up there 
once it gets started. Shawn was on 
for almost.an hour opening show. 
Comic has a wide rarge and uses 
it well; at times he injects a note 
of pathos, and he then auickly 
switches back with a htmorous 
quip. The contrast is effective. 

Shawn’s material js strictly off 
beat: this has advantages as well 
as disadvantages. His underlying 
themes of childhood frustration, 
emotional starvation and avoidance 
of realism are a little bit heavy 
and cause an audience to take a 
little time to warm up to the type 
of comedy played. But he manages 
to do it, and with virtuos‘ty. Open- 
ing with a solid schizovhrenia bit, 
he goes on to do his pieve de re- 
sistance, Sir Richard,,a story of a 
Confederate supporter. They eat 
it up. Although he gets off on 
tangents every once in a while, 
Shawn goes off to big palms. 

Jane Morgan is the femme vocal- 
ist this trip and although her turn 
is overly long also, gal géts a hefty 
plus reaction.from the customers. 


.This shapely blond looker has 
power and warmth. ‘Gal, who per- 


formed in France, shows the Gallic 
intiuence in her styling. She chirps 
some American songs in French, 
including “The Ballad of Davy 
Crockett.” Cal goes over big with 
the customers, 

The opening act is one of the 
slickest juggling acts around. 
Timed perfectly, The Rudenko 
Bros. juggle clubs, balls, hoops and 
flaming torches for a hot climax. 

The Chez Paree Adorables, open 
the show with a production number 
and later, do another. 

Hoofing to a medley of ragtime 
tunes, the cavorting eye-fillers do 
just the bouncy kind of job that 
is expected in this kind of club. 
When they later switch to a slow, 
dignified “Waltz” number, they are 
not quite as effective. The voice 
of Jimmy Lee backs the girls 
suavely. 

The Brian Farnon orch comes 
through with the usual sharply cut 
showback. Gabe. 





Casino Royal, Wash. 
Washington, July 20. . 
Eartha Kitt, Jackie Jay, Danii 
& Genii Prior, Guy Martin Girls 
(6), Bob Simpson Orch (8), Mimi 
Baker Trio; minimum $4, admis- 
sion $1. 





There’s some who claim Eartha 
Kitt brought the heat wave to 
Washington this week. Others 
argue that she merely intensified 
it. Be that as it may, the sultry 
singer, whose presentations range 
from the sibilant to the shout, 
pours it on at the Casino Royal. 

Gal appears in black sequins, 
which look as though they’ve been 
pasted to her lean frame, and 
warms up the crowd with “I Wanna 


Be Evil,” a song she offers,in a | 


nasal voice that carries the menace 
of Jack Palance doing a bad man 
scene. Switches to “Let’s Fall in 
Love” and the very sophisticated 
“Aprez Moi.” Miss Kitt, whose 
background music is furnished by 
her own trio, offers plenty of 
change of pace as she challenges 
the men in the audience, via song, 
to “Come By Sunday and Spend 
Some Time With Me” and then 


reverses the field with “Don’t 
Touch.” 
Then there’s a fast “What Is 


This Thing Called Love” and her 
popular “C’est Si Bon” in French, 
for a windup. Trained as a dancer, 
Miss Kitt uses her early back- 


|ground with her arms and entire 


body furnishing expression for her 
singing. Boff audience .reaction 
when caught. 

Jackie Jay, comic single, is in 
for a return engagement in an 


act which is essentially the same | 


as the one he offered here a few 
months ago, but which has been 
sharpened up and looks a lot better 
overall. Highlight of his offering 
is a fast line of patter kidding 
radio shows and commercials, and 
reaching peak with a lively imita- 
tion of a baseball broadcast. Jay 
also does a brief eccentric dance, 
which is good enough to be made 
a little longer and plays a pair of 


sweet potatoes both with his mouth | 


and nostrils. He uses a midwest 
drawl effectively in commenting 
about people in the audience. 


Danii & Genii Prior are a 


jfast, lively dance tean® featuring 


jazzed up version of an East Indian 
dance. Act is effective and gets 
a nice hand. The 
'is woven through the show. 

| Lowe. 


Fontainebleau, M. B’ch 
Miami Beach, July 22. 


Morty Gunty, Jenny Collins, 
John & June Belmont, Sacasas 
|Orch; $2.50-$4 minimum, 








This is the second year along the 
hotel circuit here for Morty Gunty, 
the young comic out of the Catskill 
borscht belt. The smoothening 
process undergone in appearances 
elsewhere is immediately evident 
in the spacious La Ronde Club in 
this super-dooper /hostelry. 

Although utilizing basically the 
same comedy and song concepts 
displayed before, the sharper tim- 
ing and upped pacing marks him 
a definite arrival among the bet- 
ter laughmakers plying the after- 
dark routes. The use of the same 
basie pattern was necessitated by a 
last minute switch in dates—he’d 
been preparing several new num- 
bers for an August booking in this 
swankery. Withal, he’s a solid 
laugh and mitt earner throughout 
his 30-odd minute stint. 

Vocally, he is more than ade- 
quately equipped to handle a belt- 
ing tune, as well as the miming of 
the better songsters interwoven in 
the act. Gunty’s tales of Brooklyn 
schools raise yocks, the whammer 
his by now trademarked “The 
Clown,” a choice special material 
sequence that allows for briefies 
on the comedy greats down the 
years leading into the topper, a 
takeoff on Danny Kaye complete 
to the triple-tongued lyrie ap- 
proach. 

Jenny Collins is an aiiraciive 
brunette soprano, becomingly 
gowned. Her current repertory is 
a mixture of classic and pop, one 
which could stand reroutining and 
smarter choice of material. 
she sets well with the tablers 
thanks to stage deportment and 
competent delivery of the material 
essayed. : 

John & June Belmont playing a 
return date, score again with feath- 
ery lifts and spins. Sacasas and 
his orch, per usual, are plus-per- 
fect in their backgroundings. 

Although this smart room is now 
catering to the summer—and budg- 
eted—vacationer, maitre d’Andre 
and his aides adhere to the same 
suave treatment and service the 
highest-paying winter season guests 
received. Lary. 


Shamrock Hilton, H’t'n 
Houston, July 21. 
“Skating Holiday,” with Joan 
Hyldoft, Del Ray and Ed Leary; 
featuring Jane Broadhurst, Jan 
VanOrmar & the Bladettes (4); 
cover, $1.50, fo minimum. 





With a four-week frame behind 
them, Ed and Wilma Leary have 
kicked off their second and final 
month-long blade revue at the 
Shamrock Hilton, having picked 
up considerable in the sparkle de- 
partment this stanza with the addi- 
tion of blonde Joan Hyldoft. 


As star, “Miss Hyldoft makes an 
impressive comeback in her first 
professional turn on the knives 
since she injured her leg in a 1953 
ice accident. She makes the most 
lof two solo spots in the revue, 
cutting swifty di-dos with a full 
complement of figures and spins 
that drew big mitts opening night 
(21). 

Surrounding this specialty are a 
| frosty bunch of pleasantries dished 
iup on the Shamrock Room’s 
| saucer-sized ice cake by skaters Ed 
Leary, Jane Broadhurst, Jan Van- 
| Ormar and the Bladettes, Del Ray 
‘also diverts the crowd with a toy 
|panda, trained birds, appearing 
jand disappearing cigarettes—plus 
|a bag of other tricks which dapper 
top-hatted artist turns with deft- 
|ness and a sly sense of humor. 

Show opens with fur-trimmed 
Bladettes cavorting in snow scene 
that is given twist by massive 
‘animated snow man, also skate- 
;mounted. Lithe Miss Broadhurst 
‘colors spectacle with a bit, with 
| Leary and VanOrmar. 
| Same is effective 





in a 


crew 
| sharply-etched vignette depicting 
| Billy The Kid’s death outside a 


'saloon. Show’s capper is a shore 
|leave sequence with an eye-pop- 
| ping Charleston on skates featuring 
| Bladettes and males. They go into 
'a torrid “One O’Clock Jump” with 
virtually the whole company. Show 
|concludes on*spectacular note as 


Guy Martin line: 


a flashy blues number and a}: 


As is, |” 





Dunes, Las Vegas 
: (FOLLOWUP) 

The return of Wally Cox as the 
topliner and the addition of the 
Spanish Fantasy troupe doesn’t 
hypo this weak package which still 
has about two stanzas left to sweat 
out the summer season. And de- 
spite the heat outdoors, the supper 
room, biz-wise, is the coolest place 
in town. : 

Jumping back into the show with 
the aid of national publicity re- 
sulting from his dismissal because 
his original act didn’t click, Cox 
takes advantage of situation, satir- 
izing his status as a Vegas club 
entertainer. While even going so 
far as displaying a large egg which, 
he reports, “I layed here,” ‘Cox 
raises only a light peep out of the 
few who are showing up. 

Spanish Fantasy, a _ hoofing 
troupe, unfortunately doesn’t pos- 
sees the punch needed to lift revue 
on its feet. Troupe of five girls 
and four lads interpret various 
Spanish dances with castinets and 
furling gowns, but dash of excite- 
ment is lacking. Rafael Ruiz stamps 
out lone Flamenco which is re- 
warded with fair mitt return. Cast - 
is back in a festive scene from 
Seville that is much brighter than 
opener, although continuity re- 
mains about the same. 

Strength of group is Marolo 
Mera, a tenor, who doés.a forceful 
“Granada” in native tongue and 
“Cara Mia Mine” in English. Sal- 
vos ring loud for what is a very 
legitimate set of pipes. 

Eileen Barton is lone surviver of 
the Dunes’s previous show who 
commands attention of entertain- 
ment searchers. Act remains same 
from opening, except she has been 
slotted as revue’s launcher. Daugit- 
ters of the Dunes execute terp de- 
signs which are _ still holdovers 
from spa’s initial opening, while 
Jaye Rubanoff and orch hold up 
musieal end sharply. Alan. 


Downbeat, Mortreal 

/ Montreal, July 21. 
Lou Menchell, Jimmy Valentine 
& Rita, Lord Caresser, Kathleen 
Denis, Dino Vale, Bob Harrington 
Orch (5), Michel Sauro Quartet; 
no cover or minimum. . 








Lou Menchell in the headline 
slot, reprises too many routines 
that have been seen and heard in 
this spot before. His material, 
though delivered in smooth fash- 
ion, doesn’t really get going until 
he brings in his clarinet sequence, 
By then it is too late. ~ 

Songstress Kathleen Denis-(New 
Acts) clicks and Lord Caresser, 
with his varied calypso numbers, 
picks up fair mitting. Caresser’s 
act in present form is too straight- 
forward and needs more showman- 
or to register in a room such as 

ee 2: 

Jimmy Valentine & Rita, repeat- 
ers in this room, score with ball- 
room sessions. With only one leg 
and bers a crutch, Valentine adds 
to impact of duo’s hoofing. Dances 
are varied and tempos, for the 
most part, go at top speed. 

House emcee and singer Dino 
Vale keeps show moving and the 
Bob Harrington orch, replacing 
Nick Martin’s eombo now on holi- 
day, cuts a fair show. Newt. 


Savoy Hotel, London 
London, July 21. 
Vicki Benet, Peter Cavanagh, 
Jacqueline Hurley; Ian Stewart and 
Francisco Cavez Orchs. $5 mini- 
mum, 





It’s a comparatively short time 
since the Savoy Hotel dropped its 
policy of featuring only sight acts, 
and Vicki Benet is the first chan- 
teuse of note to have been im- 

orted since then. The blonde 

rench-American ster opens with 
the advantage of a considerable 
press campaign, which derives from 
her search for a British peer to be 
féatured on her American tv pro- 
gram, but even so she finds it a 
difficult room to beat. 

There is nothing intimate about 
the main restaurant in the hotel 
and the acoustics are far from per- 
fect. This would put most vocal- 
iists at a disadvantage, but Miss 
Benet surmounts most of the 
handicaps. Her vocal routine is a 
neat mixture of English and French 
songs, delivered with enthusiasm 
and with full dramatic emphasis, 


|In a more intimate environment, 


she would have qualified for a boff 
success. * 

Peter Cavanagh, a holdover from 
the previous bill, continues his im- 
pressions of British radio personal- 
ities to moderate reception. An- 
other U.S. newcomer in the pro- 


‘they toss Miss Broadhurst around | gram is Jacqueline Hurley, whose 


llixe a jumping rope. 


ing 


| 


| acrobatic 


contortionisms earn a 


Pianist Henry King, now operat- | warm response from the customers. 
out of Houston, has brougiit | The gal ties herself in knots and can 


his band into the room for this| manipulate her limb with remark- 
pase of the ice-cycle. He will | able freedom. This is the type of 
remain in four weeks after skaters | sight act which always appeals at 


ut. 


;Gepi 


ithis spot. 


Myro., 
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VARIETY BILLS 


WEEK OF JULY 27 


Numerais in connection with bilis below indicate opening day of show 


whether full or split week 


Letter in parentheses indicates circuif. (1) Independent; (L) Loew; (M) Moss; 
(P) Paramount; (R) RKO; (S) Stoll; (T) Tivoli: (W) Warner 





Sonia Cordeau 
Eddie Hart 
Tommy Ashworth 
Victor Seaforth 
Burt Brooks 
Charmony Three 
Fisher Girls 
BRIGHTON 
Hippodrome (M) 25 
Al Read 
Renee Dymott 


Ss ye 
Allen & Albee Sis 
Medlock & Marlowe 
R Overbury & 
Suzette 
A & B Black 
BRIXTON 
Empress (1) 25 
Jack Lewis 
Sonny Dawkes 
Gary Webb 
Melomars 
Yvonne & Maxine 
Bertie Sellars 
Victor Martyn 
Hazel Lewis Lovl’s 
CHELSEA 
Palace (1) 25 
Denise Vane 
Dick Montague 
Gardner & Chat 
Pat Dawson 
Madrigal 
Penny Lee 
Beam’s Girls 
COVENTRY 
Hippodrome (i) 25 
David Hughes 
Sam Costa 
Jerry Allen 
Marvellos 
Karen Greer 
Ossie Morris 
Iris Sadler 
Des O’Connor 
Grainger Bros 
EDINBURGH 
Empire (M) 25 
Al Martino 
Seaton & O’Dell 
T Foster & Orc 
Cynthia & Gladys 
Joe Crosbie 
E & H Sixe 
J & K Stuthard 
FINSBURY 
Empire (M) 25 
Diana Decker 
3 Buffoons 
Max Bacon 
Niberco Bros 
Fraser’s Harm Gang 
Authors & Swinson 
Charles Ancaster 
Kentones 
GLASCOW 
Empire (mM 25 
Jimmy Young 
Carozells 
Shirley Eaton 
Mallini Bros 
George Lacy 
McHarris & Dolores 
Ken Morris 
Duo Russmar 
Sonny Roy... 


NEW YORK CITY 
Music 1 


Rex Ramer & 





Hali (1) 29 Eilene 
ion is & Family rt a 
Marquis ‘oO 
Manor & Mignon Alfrede Landon 
Rockettes 
Cerps de Ballet CHICAGO 
Sym Ore . Chicago (P) 29 
Palace (R) 30 4 Aces 
J & J Williams Bob McFadden 
Gene Jimae Mannequins 
Ricki Dunn Ernie Richman 
Billy Fields Stan Fisher 
AUSTRALIA 
MELBOURNE __.Fay Agnew 
Tivoli (T) — 1 | Maureen Hudson 
Winifred Atw Wendy Layton 
Eddie Vitch Nudes 
Canfield Smith 3 Dancing Vv 
Joe Church 12 Ballet Girls 
4 Hellos SYDNEY 
Romaine & Claire Tivoli (7) 
Caballeros Hohner Sym 
Robert O’Donnell Acco n Orc 
BRITAIN 
BIRMINGHAM HACKNEY 
Hippodrome (M) 25 Empire (S) 25 
Norman Wisdom s our ‘ 
Jerry Desmonde tters 
n t Trio sd 
Tne Senapttonal — Lovelle 
oe 
Hi & 3 
Ravic & Babs Bobo 
BL ones M Twins 
A & A Askey LEICESTER 
Glenn Melvyn 
lan Harry Sheils 
Lally Bowers Dennis Bros & June 
Danny Ross . ~ Harding 
an . 
Bernard Graham Noble & Denester 
Williams an ts 
Mar: Anderson 
Opera House (1) 25 weap bene 
Jewel & Warriss A & V Shelley 
Alma Cogan Vie Perry 
4 Hu nes J & S Lamonte 
Odette Crystal S. White & Ann 
6 Fly De Pauls Eddie Lynn 
John er G Ron 
8 Sing —— —_ or 
Maaxers Metropolitan (i) 25 
Fred Kitchen Tony 
thy pier Tom Lucay 
Barbara ans Jules & Julie 
Natalie Jepson 
Palace (I) 25 
Anne Dale 
Billy Russell pee Stuart 
Harold Berens n 
D ‘Reid = Mack Palladium (M) = 
ou 
js Daponte Theda 
rnes 
De Vel & Part Authers & Swinson 
Tower Circus (1) 25} Salici Puppets 
Cc. Cairoll & Paul e Randall 
Harry ; je ang Trio 
Duglas Rosemayer 
Guerres Sea Geo Carden Dancers 
Sciplini Chimps O’Dells 
Euless Boks E otk angie A 
ys ampo 
& ani Ronnie Hilton 
— Hesess James & Co 
uban Boys 
2 Darty Dorrect Devine & King 
Pot Pourri Billy Maxam 
Alcetty Jose Moreno 
3 Orfatis 
Frances Duncan NORTHAMPTON 
Tower ‘Circusettes New (1) 25 


Roy Rolland 
Astaires 


Horler Twins 
Merry Martins 
Garry Holland 
San Remo Lovelies 
Derek Arthur 
NORWICH 


Peter Kent 
odias 
Crona & Didi 
L & L Rogers 
Percivals Dogs 
Daphne Dupray 
Betty Driver 
PORTSMOUTH 
Royal (M) 25 
Vie Oliver 
Les Traversos 
Sylvia Campbell 
Leslie Welch 
Margerite & Chor'ies 
Clifford Stanton 
Harris & Christine 
Vanda Vale 
SHEFFIELD 
Empire (M) 25 
Josef Lorke 
Gale & Clarke 
Cherry Wainer 
M & E Rose 


| Dowler & Rogers 


Kemble & Christine 
Archie Glen 
SOUTHAMPTON 
Grand (1) 25 
Mills & Melita 
Ramoini 


.Jackie & Part 
Peggy Cavell 
Lee Lawrence 


bby Thompson 
Michael Hibbert 
Gene Patton 
Edna Dean 
Terry Moore 
Ted Alex 
June Balmer 
Gloria Jansen 
Johnny Daw 
Tatler Girls 
SWANSEA 
Empire (M) 25 
Eve Boswell 
Fairley & Stevens 
Albert Burdon & Co 
Ladrinelos 
Leslie Sarony 
Marcies 
Billy Thorburn 
Brauns 
WOLVERHAMPTON 
Hippodrome (i) 25 
Jimmy Charters 
Sylvia Ross 
Lemarr Bros 
Suzette 
Moulin Danse Lovl’s 


RK 
Emoire (1) 25 
Harry Rowson 
Phil Rivers 
Maureen Comfort 
John Kenwood 





Dickie Bird _ 
Grayson Cousins, . , 








Cabaret Bills 








NEW YORK CITY 


Basin st 
Eila Fitzgerald 


on 

Jimmy Komack 
Portia Nelson 
Gérald Cook 
Mae Barnes 
3 Fiames 
Jimmy Danieis 

Chateau Madrid 
Heler Di Maggio 








Old Roumanian 
| rage Rom og 
oe Ore 
Daquila Ore 
Park Sheraton 
Milt Herth Trio 
Tina. Prescott 
Patio 
Ace Harris 
Nancy Noland 
Bruce Raeburn 
Rosalinda 
Gleb Yellin Ore 
Two Guitars 





Los Monteros Kostya Poliansky 
Chiquita Sis Misha Usdanoft 
Oscar Calvet ——— & Sonia 
Composer Lubov Hamshay 
Cy Coleman Allya Uno 
Ralph Sharon Versailles 
Embers “Come As You Are 
Geo Shearing Cc Sawyer 
No + Fifin Ave Smart 
Donn Gordon Paul Lynde 
Cook & Corey Joan Carroll 
Beh Downer Bill Mullikin 
Haroid Fonville Jimmie Russell 
Uazel Webster y Logue 
Hotei Roosevelt I s 
Alan Holmes Ore | J Laverty 
Hote! Taft T win 
Vincent Loper Ore | § Gioe Orc 
catin Quarter Panchito Ore 
Joey Adams Lantern 
Al Kelly Sandra Kiraly 
Fp 4 & Ash Ernest Schoen Orc 
nne our 
Bailey Village Barn 
Betty Geor Marilyn Murphy 
Roger Steffan Rachel Ellen 
Alan Conroy Sizzlers 
John Bartis Morty Reid Ore _ 
John Delaney Waldorf-Astoria 
B Harlowe Ore Xavier Cugat Ore 
La Abbe Lane 
Jackie Miles Peiro Bros 
Diahann Carroll Garcias 
Gene Baylos Mischa Borr 
Barbara Black . | Village Vanguard 
Van Smith Ore Ada Moore 
Belmonte Ore Enid Mosier 
Le Cupidon Steel Trio 
Nancy Steele C Williams Trio 
CHICAGO 
Black Orchid Dick Marx 
Arthur Blake Johnny Frigo 
Phyllis ‘h Conrad H 
The Ma “Carnival On Ice” 
lve Angel Hirschf 
“Calypso Cruise” Le Duc Bros 
Ta Roman Lou Folds 
Lo Invader J Lee 
Los Velescos Trio The Ogelvies 
N Victor Charles 
Stan Kenton Dave Parks 
Chez Paree Robert Lenn 
Dick Shawn The Tattlers 
Jane Morgan var-Dears & 
Rudenko Bros Boulevar-Dons 
Brian Farnon Ore F Masters 
Cloister Inn Paimer House 
Lurlene Hunter thy 
Sylvia Syms Empire Eight 
Roy Bartram lie Ore 
tOS ANGELES 


Ambassador Hotel 
Yma Sumac 
Freddy Martin Ore 

Band Box 

Billy Gray 
Leo Diamond 
Vivianne Lloyd 


Biltmore Hotel 
Morey Amsterdam 
Helen O’Connell 
The Houcs 
Hal Derwin Ore 

Ciro’s 
Kay Brown 
Dupree Trio 
Clark Bros. 
The Happy Jesters 
B Ramos Rhumba B 
Dick Stablie Ore 

Crescendo 

Billy Daniels 





Jackie Farrell 
Stan Meyers Orc 


Edit f 
Paul Hebert Orc. 
Joe Castro Orc 


Margot Brander 
Miss Malta & Co 
Doubledaters ‘4 
Mazzone-Abbott 
Jerry LaZarre 
Ffolliot Charlton 
Tony Gentry 
Gaby Wooldridge 
Luis Urbina 
#rank Libuse- 
Margot. Brander 
Statler Hote! 
Profes’r Backwards 
Eugenie Baird 
Rollo & Cressy 
Al Donahue Ore 
Belaire Trio 


HAVANA 


Tropicana 
Rosita Fornes 
Armando Bianchi 
Henry Boyer 
Leonela Gonzalez 
Raul Diaz 
Gladys Robau 
Tropicana Ballet 
S de Espana Org 





S Suarez Org 

A Romeu Org 

- Montmartre 
Los Chavales 

Trini Reyes 
Juliette & Sandor 
Ivette dela Fuente 
Casino Playa Org 
Fajardo Org 


LAS VEGAS 


Dunes 
Magic Carpet R’v’e 
Eileen Barton 
Stan irwin 
Helene Stanley 
Jose Duval 
Jaye Ruhanoff ore 
Flamingo 
Tony Martin 
Jackie Kannon 
Diana Lynch 
Coles & Atkins 
Hal Borne 
Ron Fletcher Dners 
Teddy zee Ore 
d 


ands 

Tallulah Bankhead 
Bobby Brandt 
Chuck Nelson 
A Morrelli Ore 

Desert inn 
Jane Froman 
Paul Gilbert 
Stan Kramer 
Donn Arden Dners 
Art Johnson 
Carlton Hayes Ore 

New Frontier 
Ann Sothern 


orts 
Bob Williams 
Dassis 
Venus Vamps 
Robert: Alten Dners 


Dorothy Collins 
Don Tannen 
Los Gatos 


Barney, Rawlings, , 





Thunderbird Dncrs 


Al Jahns Orc 
Royal Nevada 

Ben Blue 

Denise Darcel 

Sid Fields 

Sammy Wolfe 

Coronet Dancers 

G Tapps Dners 

Jerry Fielding Orc 

El Rancho Vegas 

Joe E, Lewis 

Nejla Ates 

Marti Stevens 

Billy Daniel 

Ted Fio Rito Ore 
Sahara 

Martha Raye 

Kirby Stone 

Amin Bros 

Sara Seegar 

Moro-Landis Dncrs 

Cee Davidson Ore 
Riviera 

Harry Belafonte 

Harry Mimmo 

Hal Belfer Dners 

Ray Sinatra Orc 

Sherman Hayes Orc 
Showboat 

Owen McGivney 

Zerbys 

Jimmy Ames 

Ben Sweet 

Cliff Ferre 

8 Lucky Girls 

Al Lyons Ore 

Golden Nugget 
Nat Young 


Bob Bramap,3 


Henry 
Lee Sharon - 


hog 2 Read . perky 


Toni Harper ee treais Ore 
Hines Bros ae ez 
Rosita vis Lenny Gale 
B. Carter Ore” | Lucky -Girls 

Silver Stipper Sherman Hayes Orc 


MIAMI-MIAMI BEACH 





Clover Crud Stuart & Samara 
rt Stone _Mandy Campo Ore 
E. Barton Jack Kerr 
Doris Hart Club Calvert 
Nine Nazarre Rosetta Tharpe 
ony Lopez Ore Marie Knight 
Ss Souci Hote Saxony Hotel 
Condos & Brandow | Joe Howard 
Freddy Calo Ore Larry K. Nixon 
Ano n ODere rs (2) 
Bombay Hotel e Barnett Orc 
Phil Brito Johnny Silvers Orc 
Ava Williams Iste Hotel 
Peter Mack S Hoffman Ore 
Fontainebleau Patsy Abboit 
Rusiy Draper 500 Ciub 
Bobby Van Calypso Eddie 
Sacasas Ore Billy Valentine 
Balmoral Hotel Si men 
Enrica & Novello Vanity Fair 
Senny Kendis Ore | Ray Romez 
Weyne Carmichael | Mandy Vizoso Ore 
Nautilus Hotel Vince Neist 3 
Antone & Ina Sorrento Hotel 
Rudy Vallee Alan Kole 
Syd Stanley Ore Johnina Hotel : 
5 Bill Harris Quintet 
Tommy Raft Bob Savage ‘Trio 
H. S.-Gump Roney Plaza 
Parisian Rev Juan & Jose Cortez 
Empress Hotel Ore <. 


RENO 


Mapes Skyroom Db. , Kramer Ders. 
Chico, Harpo Marx | Will Osborne Orc 
Riverside 





Skyleis r 
Eddie Fitzpatrick Vagabonds 

“New Golden . Tun Tun 
Royal Guards Starleis (8) 
Jay Lawrence Bil) Clifford Ore 

LAKE TAHOE 

Bal Tabarin Matty Malneck Ore 
Lena Horne Colonial 
Dave Barry 
Helene Hughes dcrs Harrahs Ciub 
Dick Foy ore 

Biltmore Andrini Bros 

Isili Si Alvino Rey 
Harmenica Rasc Stateline 
Billy Williams 4 Nat 


Cote 
Allen & DeWood 


Del Courtney Ore | Stateline Girls 





va Sterling Young Ore 
Tallulah Bankhead Wagon Wheel 
Guy Cherney Ink Spots 
W Wanger Girls Eastman Trio 





ABG-TV’s Rank Fi 


=== Continued from page | jaa 


there's a strong element of risk 
involved. 

ABC-TV gets rights to unlimited 
use of the film for a five-year 


period under the deal. The Sun- 
day night show. which premieres 
Sept 18, will carry nine spots plus 
billboards and will have a host, for 
which the network is dickering 
right now. Sales pattern calls 
for a maximum of $13,500 per 
spot for any advertiser buying 
three or less spots, and a minimum 
of $9,450 per anneuncement for a 
sponsor buying 52 or r. sre spots 
within a year. 

The 20 films which will go net- 
work are “Adam and Evalyn,” 
with Stewart Granger and Jean 








Simmons; “The Blue Lagoon,” 
with Miss Simmons; “Clouded 
Yeilow,” with Miss Simmons; 


“Madonna and the Seven Moons,” 
with Granger; “Man in Gray,” 
with James Mason; “The Notorious 
Gentlemtn,” with Rex Harrison & 
Lilli Palmer; “The Red Shoes,” 
with Moira Shearer; “Stairway to 
Heaven,” with David Niven and 
Kim Hunter; “Tight Little Island”; 
“The Upturned Glass,” with James 
Mason; “Odd Man Out,” with Ma- 
son; “The Wicked Lady,” with Ma- 
son; “The Woman in Question”; 
“The Lavender Hill Mob,” with 
Guinness; “The Promoter,” also 
with Guinness; “‘The Importance of 
Being Earnest,” with Edith Evans, 
Michael Redgrave and Joan Green- 
wood; “The Ivory Hunter”; “The 
Golden Salamander,” with Trevor 
Howard; “Appointment with 
Venus,” with Niven, Glynis Johns 
and Barry Jones; and “Madness of 
Heart.” ; 


Those 20 are subject to negotia- 
tions between the network and its 
telefilm subsid, and barring any 
further switches, the 15 which will 
go for syndication are “The Man 
In the White Suit,” with Guiness; 
“So Long the Fair,” with Miss 
Simmons; “The Assassin,” with 
Richard Todd; “‘The Black Narcis- 
sus,” with Deborah Kerr; “The 
Browning Version,” with Red- 
grave; “Caesar and Cleopatra,” 
with Claude Rains and Vivien 
Leigh; “Christopher Columbus,” 
with Frederic March; “The Gay 
Lady”; “Great Expectations,” with 
John Mills and Valerie Hobson; 
“Green for Danger,” with Howard; 
“Hotel Sahara,” with Yvonne de 
Carlo; “Jassy,” with Margaret 
Lockwood; “Kind Hearts and Cor- 
onets,”. with Guinness; “Mandy”; 
and “The Seventh Veil,” with Ma- 
son and Ann Todd. 

Deal was negotiated by ABC with 
General Film Distributors Ltd., a 
Rank subsid, and Fine Arts Enter- 
prises, a N.Y distribution outfit. 
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Holiday on Iee of 1955 
Portland, Ore., July 21. 

Jinx Clark, Sonya Kaye, Bill 
Blocker, Bobby ‘Blake, Calvin & 
Dorilyn Cook, Les Percellys (2), 
Paul Andre, Hamm & Riggs, Per- 
celly Kids (3), Jimmy Shaw, Jack 
Boyle, Neva Twins, Glamor Icers 
(36), Ice Squires (12), Ben Stabler 
Orch (15). Produced by George & 
Ruth Tyson; choreography & stag- 
ing, Chester Hale; costumes, Robert 
Mackintosh; ‘orchestrations, Paul 
Summey; sets, Ted Meza; lighting 
effects, Doug Morris. At Portland 
Meadows, Portland, Ore., July 20. 
$3.00 tops. 





The tenth anniversary show of 
“Holiday On Ice” hit this town 
with big impact. Natives have not 
seen an ice show here for the past 
five years when the city council 
condemned the Shipstad & John- 
son Ice Arena. Up to that time. 
the big transient shows had been 
patronized heavily. “Holiday” came 
here under the sponsorship of the 
Oregon Journal and was far better 
than expected. Icer was set 
up with special bleachers, using 
the Portland Meadows grandstand 
for a 10,000-seat house. Opening 
night was sold out and from all in- 
dications the eight-day stay (20-27) 
will do capacity biz. 

The 60 by 120 foot rink is plenty 
big for this presentation. 

“Holiday” is definitely major 
league calibre throughout. Layout 
is loaded with variety and pagean- 
try. The Percelly duo get things 
under way with some acro stuff 
that garners plenty of palm wack- 
ing. Sonya Kaye, North American 
champ, clicks with her display of 
graceful glides, jumps and spins. 

Larry Hamm & David Riggs also 
score with their comedy antics. 
Jinx Clark pleases with some 
smooth dance routines, as do Bill 
Blocker, Neva Twins, and Jack 
Boyle. Calvin & Dorilyn Cook reg- 
ister big with their breathtaking 
adagio. He works on stilt-skates 
while tossing her for hefty mitting. 

Paul Andre slams across several 
comedy routines for solid returns. 


Jimmy Shaw has some neat pup- 
pet stuff. Finales with a gal on the 
trapeze. Bobby Blake is on for a 
tap routine and then converts to a 
hot ice number. 


The Glamor lIcers and _ Ice 
Squires work throughout the show 
and display precision and disci- 
pline. Production numbers are top 
drawer all the way. Best bets are 
“Midsummer’s Night Dream,” 
“Merry Widow,” “Storybook Vil- 
lage” and “East Indian Rhythms.” 

The 25 scenes move swiftly and 
make the 2 hour and 20-minute 
icer pass quickly. Lighting and 
production are outstanding as are 
the props, choreography and cos- 
tumes. 

James Rowe does a nice job of 
handling the emcee chores. Ben 
Stabler. orch plays in the best 
manner. 


“Holiday” moves east from here. 
Feve, 





Calypso Magic 

Chicago, July 20. 
Samadu, Eric Dowdy, Lady 
Jamaica, Lady Antillia, Moses 
Mann, King Rudolf, Osborne Smith, 
Antillean Dancers (2), The Buc- 
caneers Trio; producer, Sam Mann- 
ing. At Edgewater Beach Hotel, 

Chicago, July 20; $10 per person. 





This calypso troupe’s one-niter 


does the job adequately in the set- 


ting of the Edgewater Beach 
Hotel’s Pool and Cabana Club. 
The emphasis here is less on in- 
dividual] talent than on the overall 
effect and the plus to the atmos- 
phere desired for a “Calypso 
Night” in an outdoor frame. 


Somehow this package lacks 
pace. The acts themselves have 
medium entertainment value, with 
the vocalists the weakest of the 
lot. The presentation of authentic- 
sounding primitive music solos 
adds a novel touch, however, and 
strikes a distinctive note for this 
group. 

Top billing goes to Samadu 
billed as The Human Torch, who 
gets strong impact with his fire- 
eating. With an assist from other 
members of the cast, and darkness, 
Samadu creates a mildly convinc- 
ing impression of voodco jungle 
rites. He passes a flaming torch 
over various parts of his anatomy 
and wraps up by swallowing the 
brand. The patrons go for it. 


Lady Antillia gives out with 


some tentative vocalistics; gal het. 





a fancy torso but her quavering, 
weak “Babalu” does not impress. 
Lady Jamaica does a’pale, though 
inoffensive job on the calypso 
tunes. Osborne Smith, a male - 
calypsonian, does only so-so on the 
chanting; he lacks skill as well as 
assurance. 

The primitive music end is held 
up by Moses Mann on the jungie 
drum; his hand-made African 
rhythms are well received. King 
Rudolf, ordinarily backing on the, 
timbales, does a tin can solo here,” 
impressive for its novelty. The 
steel drum, fashioned from an old 
oil drum, is seldom seen here and 
testifies to the musical, ingenuity 
of the Caribbean islanders. The 
King even essays “Tennessee 
Waltz” for good reaction. 

Eric Darby does a nice job of 
muscular hoofing to island 
rhythms as The Antilleans, two 
femmes, provide eye-appeal and 
some fair terping. The Buccaneers, 
on bass, piano and guitar handle 
the backing well. Gabe. 


Aquatennial Star Night 
Minneapolis, July 23. 

Produced by Minneapolis Star 
& Tribune Newspapers Charities 
in cooperation with the M 
Aquatennial; staged by Bob Weed; 
directed by Don Stelz; written by 
Bradley G. Merrison; musical back- 
grounds by Gordon Bowen. At 
Municipal Stadium, Minneapolis, 
July 22, ’54; $1-$1.50. 





Minneapolis Star & Tribune 
newspapers’ charities last year for 
the first time took over the cere- 
monies attending the salute to the 


retiring geen and crowning of the 
1956 choice for the Agqatennial, 
local annual summer festival, and 
built a big outdoor show around 
them. Supplanting two events that 
had not been clicking in desired 
fashion, the attraction proved so 
successful that it immediately 
established itself as one of the cele- 
bration’s principal shindigs—an 
annual gala offering. — 

For this second of the series a 
crowd of 19,000, filling the munici- 
pal sports stadium to capacity, 
attested to the initial effort’s 
highly favorable impression. And 
again the newspapers came through 
with a huge potpourri of varied 
and pleasing entertainment, coin- 
prising spectacle, extravaganza, 
comedy, music, song and even a 
soccer football exhibition and stud- 
ded with Hollywood and nitery 
names. At bargain admission prices 
once more, it netted customer 
enthusiasm on a par with that of 
last year. 

During the two-and-a-half hour 
show on a stage at one end of the 
stadium and on the big field faced 
by the stands on each side, spec- 
tators had the chance to lamp 
Hollywood personalities Sheree 
North, Mamie Van Doren and Tab 
Hunter, flesh being interviewed. 
Performing over an array of top- 
notch performances, among them 
warbler Jimmy Carroll and drum- 
mer Buddy Rich and his jazz musi- 
cal combo, both sent over from the 
Hotel Raddison. 


The 60-voice Pensacola Naval 
Aviation Choir and Aquatennial 
musie contest winner Fred Ewing 
delivered some vocals. Miss North 
did a part of her “How to Be Very, 
Very Popular” dance routine while 
Hunter demonstrated his horse- 
manship proficiency. ‘For a beauty 
display, the Misses North and Van 
Doren and the 16 visiting queens 
and 40 queé@n candidates were 
paraded in front of the stands in 
convertibles. Usual tension led up 
to the designation of the 1956 
queen. from among the various 
Northwest entries as they were 
lined up on the stage. And the 
ceremonies attending the retire- 
ment of the 1955 queen and the 
crowning of her successor were 
impressive. 


Included among the approxi- 
mately 1,000 performers were 350 
tiny girl and 160 teenagers from 
the park playground in colorful 
dances. Local newspaper column- 
ists and tv radio personalities 
Cedric Adams and George Grim 
provided the laughs during their 
interviews with the various stars in 
their emcee capacities. 

In staging, lighting, routining, 
pacing and presentation generally, 
the show was bigtime. Although 
the performers’ appearance for the 
civic promotion were on the cuff, 
considerable production expense 
nevertheless was involved, the 
budget running to $8,000. Net profit 
goes to the Aquatennial fund. 

The windup was a fireworks dis- 
play. Rees, 
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Kurnitz Has New Play, ‘High Fidelity 





Takes Time Off From Pic Script to Reveal He Wrote 
‘Figure’ to Recoup Art Collector Losses 





Stockbridge, Mass., July 26. 

In an attempt to uncover new 
publicity materia] for “Reclining 
Figure,” the current show at the 
Berkshire Playhouse, Stockbridge, 
Mass., pressagent Louis Sheaffer 
wrote to the play’s author, Harry 
Kurnitz. From Cannes he received 
a reply, in part, as follows: 

“Your letter followed me to my 
agent’s office in Hollywood, to 
London, Paris, Beaulieu (where’s 
that? Ed.) and finally caught up 
to me here. I am currently inden- 
tured as a dialog mixer to Howard 
Hawks and we are working here on 
a big cheese-cake about Africa. The 
story so far has Mau-Mau upris- 
ings, hidden treasure, big game 
hunting, wild animal trappings, 
uranium mining, love, hate and 
musical numbers. If any more in- 
gredients turn up, I will keep you 
posted. 

“‘Reclining Figure’ came about, 
like blank near everything else I’ve 
written, because I got taken in 
collecting or studying something 
and was looking for a way to get 
even. Years ago I had one of the 
skimpiest and most unattractive 
collection of books in the eastern 
‘U. S., but I wrote a novel called 
‘Fast’ Company’ and wound up a 
winner on the subject. 

“Similarly, some time later, hav- 
ing been gypped for $1,500 on a 
palpably faked Italian violin, I got 
a book eut of that, “The Shadowy 
Third.” In the case of “The Reclin- 
ing Figure,” 10 years of expensive 
suckerdom in modern art led the 
way to the subject. All told, it 
wasn’t too bad. I got a book, a 
serial and a play out of it and I 
still have some representative 
forgeries which I occasionally palm 
off on unsuspecting people in Hol- 
lywood and New York. 

“I’ve just had a serial in Collier’s 
(Invasion of Privacy’), and Ran- 
dom House will be publishing it 
momentarily. Give it a plug iy 
your theatre advertising and fur- 
ther increase my debt to you. Also, 
I will have a new play, ‘High Fi- 
delity,’ about a symphony orches- 
tra conductor and his harpist wife, 
when and if I finish this durn pic- 
ture. 


“I have to go to Africa when we 
finish writing the jokes here, to 
see how they match up with the 
actual scenery. You don’t happen 
to know offhand when they have 
the rainy season in Kenya, do you? 
No? Well,.the heck with it. I can 
look it up in my World Almanac. 

“lt am 46 years old, my hair is 
thinning, I am unmarried at the 
moment and I would like a rich 
wife who looks like Audrey Hep- 
burn, I play untidy golf, unbeliev- 
abie tennis, and my nerves are 
shattered from bad luck at bac- 
carat. I drive an imported car (im- 
ported from America, that is) and 
am elassified a poor risk by the in- 
surance companies. 

“T don’t see how any of this can 
possibly help you as publicity ma- 
terial, but it has helped me enor- 
mously by enabling me to stall 
off getting to work for a half-hour, 
and if I can do it again just let me 
know.” 

Harry Kurnitz. 


L’VILLE’S ALL-PULLMAN 
SHOW TRAIN NOW SET 


Louisville, July 26. 


The scheduled all-Pullman Thea- 
tre Train deal, success of which 
looked somewhat dubious a couple 
weeks ago, now is almost signed 
to capacity. There are now 109 
patrons signed. Train promoter, 
Boyd Martin, drama critic of the 
Courier-Journal, has werd from 
New York producers that the time 
for picking up extra tickets will 
be extended to Aug. 1. 

Train is skedded to leave here 
Oct. 2, and can accommodate 150 
passengers. Cost of the all-Pullman 
accomodations from Louisville is 
$150, based on lower-berth accom- 
modations, slightly lower for upper 
berths. 

There have been 88 reservations 
received so far for the eighth 
Louisville Theatre Train leaving 
Oct. 30. Reservations are being 
received for the Dec. 4 train. Total 
cost of the latter trip will be $94.75, 
with an initial deposit of $35 due 
With the application. 
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Road Company ‘Teahouse’ 
Profit $172,603 So Far 


Profit on the road company of 
“Teahouse of the August Moon” 
had reached $172,603 last June 25. 
The profit distribution as of that 
date totatied $97.500. On the ba- 
c's of the regular 50-50 ‘split. be- 
tween management and _ backers, 
that gave the latter £48,750, repre- 
senting a 75% profit so far on 
their $65,000 investment. 

Coin available for distribution 
as of June 25 totalled $52,793. For 
the four weeks prior to that date 
the Howard Lindsay-Russell Crouse 
production made an_ operating 
profit of $22,331, plus an additional 
$682 in souvenir book royalties. 
The Burgess Meredith-Scott Mc- 
Kay starrer is currently in the 
third week of a return engagement 
at the Biltmore Theatre, L. A. 


‘Hours Has 106 
Paper Profit 


“Desperate Hours,” currently in 
its 25th week at the Barrymore 
Theatre, N.Y., has made an ap- 
proximate $10,000 profit thus far 
on its $110,000 investment. How- 
ever, that’s on paper, and includes 
revenue guaranteed under the film 
deal but not yet received. 

Actually, the Howard Erskine- 
Joseph Hayes stage production is 
still operating at a deficit. As of 
last Saturday (23), the Hayes drama 
needed around $50,000 to get into 
the black. The play has had sev- 
eral losing weeks recently, with 
business sagging during the tradi- 
tional July slump. 


The paper wrinkle reflects the 
$60,000 virtually guaranteed the 
presentation from the pre-produc- 
tion sale of the film rights to 
Paramount. Coin from the pic- 
ture deal, however, will not be 
forthcoming until the film is re- 
leased, effective next January. On 
the basis of the approximate $50,- 
000 to be recouped, the guaranteed 
film income gives the show a pa- 
per profit of about $10,000. 

As of July 2, the play had $44,- 
717 to recoup on its $110,000 capi- 
talization. For the four weeks 
prior to that, the production made 





Lan operating profit of $2,011. That 


included a $3,295 loss for the 
stanza ending July 2, when the 
gross for the week dived to $12,- 
051. ie 

With biz continuing downbeat 
for the ensuing three weeks ending 
last Saturday (23), it’s figured the 
presentation dropped another 
$5,000." ‘That brought the total un- 
recouped coin to about $50,000. 


Th $2,011 profit for the four 
weeks ending July 2, however, was- 
reduced by $933, representing the 
producers’ 142% of the gross on 
the three profit-making weeks. As 
of the July 2 accounting, $30,000 
of the original eapital had been re- 
turned to the backers, and there 
was $933 available for future dis- 
tribution. 


“Hours” is expected to run 
through the summer on Broadway, 
despite the losses being incurred, 
and take to the road in the fall. 
With that idea, the management 
has scaled down the operating nut 
a bit. Hayes has taken a 50% cut 
on his author royalties. Robert 
Montgomery has done likewise as 
stager. 





Manny Davis Acquires 
‘Kismet’ For Fall Tour 


Allentown, Pa., July 26. 


Manny Davis, who operates the | 


Melody Circle at Dorney Park 
here. reveals that he has acquired 
the rights to “Kismet” from pro- 
ducer Charles Lederer. After the 
operetta’s current engagement on 
the Coast, Davis plans to bring the 
company east and send it on a na- 
tional tour, beginning in Septem- 
ber. He had a production of “Guys 
and Dolls” on tour last season. 
Davis says he may operate a mu- 
sical tent in Miami next winter. 


‘Home’ Looks Set For 
Modest London Run 


London, July 26. 
Onty new production .in the 
West End last week was “Home 
and Away,” presented by Stanley 
Willis-Croft at the Garrick last 
Tuesday (19). This new comedy 
about football pools was authored 
by Heather McIntyre. It has Ed- 
ward Chapman, Irene Hand] and 
Diana Beaumont in the principal 
ro ¢s, and was directed by Mar- 
tin Landau. 
It is a modest effort with pros- 
pecis to a moderate b.o. season. 


Margo Jones, 42, Dies; 
Lezit Producer-Stager, 
Had Theatre ’55, Dallas 


Margo Jones, a dynamic influ- 
ence in the theatre in the last 
decade or so, died last Sunday 
night (24) in Dallas after a brief 
iliness. She was 42. Although her 
principal activity was the opera- 
tion of Theatre °55 in Dallas, she 
produced and directed a number 
of plays on Broadway and exeried 
a strong influence on the theatre 
nationally. 


Her outstanding characteristics 
were her contagious enthusiasm, 
energy (Brooks Atkinson, drama 
critic of the N. Y. Times, cal'ed 
her “the Texas tornado’’) and per- 
severance. She seemed to have no 
other real interest in life but the 
theatre. An old friend said of her 
recently, “Margo loved the theatre 
wholeheartedly. She made valu- 
able contributions to it and never 
seemed to care about what she 
could get out of it.” 


Although Miss Jones was asso- 
ciated with several Broadway hits 
(she was partnered with Herman 
Shumlin in the current production 
of “Inherit the Wind”), she was an 
ardent advocate of decentralization 
in the theatre and, through the 
success of her Theatre °55, was 
largely credited with the spread 
of arena playhouses. She also “dis- 
covered,” trained or helped to 
bring recognition to mumerous 
playwrights, actors, designers aad 
even business managers. 

Miss Jones, a native of Living- 
ston, Texas, attended the Texas 
State College for Women and tien 
studied drama at Southwestern 
School of the Theatre, Dallas. She 
subsequently worked at the Pasa- 
dena Playhouse and then, charac- 
teristically, talked Houston mu- 
nicipal authorities into subsidizing 
the Community Players there. She 
later was with the experimental 
theatre of the U. of Texas. 


In Cleveland in 1943, she staged 
“You Touched Me,” by Tennessee 
Williams and Donald Windham. 
Two years later she established a 
resident theatre in Dallas, which 
subsequently moved into a small 
+ air-conditioned building which she 
persuaded Gulf Oil Co. executives 
to let her use. It was in this 198- 
seat theatre-in-the-round that she 
gave first production of such later 
Broadway plays as “Summer and 
Smoke,” by Williams; “Leaf and 
Bough,” by Joseph Hayes; ‘‘South- 
ern Exposure,” by Owen Crump; 
“One Bright Day,” by Sigmund 
Miller, and “Inherit the Wind,” by 
rJerome Lawrence and Robert E. 
Lee. 

On Broadway, Miss Jones staged 
Williams’ first hit, “The Glass 
Menagerie,” as well as Maxine 
Wood’s “On Whitman Avenue” 
and Maxwell Anderson’s “Joan of 
Lorraine,” starring Ingrid Berg- 
man. She produced as well as di- 
rected “Summer and Smoke” and 
“Southern Exposure.” 

Miss Jones, who always seemed 
too busy and too imtent on the 
theatre to be conscious of her 
health or even herself, contracted 
a kidney ailment about three 
weeks ago. She was taken to the 
hospital, where her condition grew 
steadily worse. Her death was pro- 
nounced due to uremia reportedly 
stemming from accidental inhala- 
tion of cleaning fluid fumes. 

Her mother and two brothers 
survive. 
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‘J. J’s To Hell With the Musicians 


Breaks Up Shubert-Union Confab 





Fred Johnson to Retire; 
S.F. Call-Bulletin Crick 


San Francisco, July 26. 

Fred Johnson, for 25 years dra- 
ma editor of the San Francisco 
| Call-Bulletin, will retire Aug. 13. 
His only plans are to “rest and re- 
lax,” he says. ‘ 

Johnson broke into the news- 
paper business as a linotypist and 
went to the editorial side with the 
San Francisco Chronicle in 1906. 
He subsequently worked on the 
Oakland Tribune, the Chronicle 
again briefly and then 38: years ago 
went to the Call-Bulletin under 
Fremont Older, the newspaper’s 
crusading editor at the time. 

Johnson was a copyreader, slot 
man, magazine editor and makeup 
editor before taking the drama 
post, 


‘Bus Stop’ Earns 
$106,078 Profit 


Backers of “Bus Stop,” currently 
in its 22nd week at the Music Box, 
N. Y., have received a 50% profit 
thus far on their $60,000 invest- 
ment. As of last June 25, the profit 
distribution on the Robert White- 
head-Roger L. Stevens production 
totalled $60,000. On the basis of 
the regular 50-50 split between 
management and backers, the lat- 
ter’s share was $30,000. 

The total net profit on the Wil- 
liam Inge play as of-June 25 was 
$106,078. That included income 
from the sale of the film rights to 
20th-Fox for a down payment of 
$75,000, plus weekly payments dur- 
ing the show’s profit stanzas up to 
a $250,000 ceiling. The production 
gets the standard 40% split of the 
picture coin. 


Although the net profit tallied 
$106,078 as of June 25, the actual 
amount available to the backers 
and management was $100,773, 
since $5,305 goes to director Harold 
Clurman, whose contract calls for 
a 5% share of the profits besides 
2% of the gross. With $60,000 of 
the profits distributed, the amount 
available for future distribution as 
of June 25 was $23,574. That 
amount is being kept in reserve te 
cover production costs on the tour- 
ing company, which opens Aug. 6 
in Central City, Col., Peggy Ann 
Garner, Glenn Anders and Albert 
Salmi featured. 


For the four weeks ending June 
25, the show made an operating 
profit of $29,661, with film income 
accounting for another $3,797. Ex- 
penses for the four-week period, 
including $653 as the production’s 
share of a three-way promotion 
campaign on “Bus,” “Bad Seed” 
and “Cat on a Hot Tin Roof,” 
totalled $1,667. Cost of the cam- 
paign is being split with the Play- 
rights Co., sponsor of the other two 
productions. 


‘SEED’ PROFIT $151,215; 
TAKES 4-WEEK B.0. DIP 


The net profit on “Bad Seed” 
totalled $151,215 as of last June 
25. That represented a $3,421 
drop from the figure of four weeks 
previous. The Playwrights Co. pro- 
duction incurred a $226 operating 
loss on the four-week period, while 
other expenses accounted for the 
additional $3,195 deficit. 

Included in the loss was $1,977 
as the Playwrights’ share of special 
three-way promotion campaign on 
“Seed,” “Cat on a Hot Tin Roof” 
and “Bus Stop.” Cost of the cam- 
paign is being split with Producers 
Theatre, sponsor of “Stop.” “Cat” 
is also a Playwrights production. 

As of June 25, the distributed 
' profit on “Seed” totalled $112,000, 
| with $11,595 available for future dis- 
tribution. During the four-week pe- 
| riod ending June 25, the Anderson 
adaptation of William March’s 
novel, made a slight profit on all 
but the week ending June 4. when 
the loss was.$1,177. Anderson’s 
| royalty and offices expenses were 
| reduced 75% for the week ending 
| June 25. Business has declined 
| further since then. 

The production was originally 
| capitalized at $78,000. 














Philadelphia, July 26. 
Dispute between the Shubert 
theatres’ management and Local 
77, American Federation of Mu- 
sicians, has reached a new peak of 
bitterness. In the wake of new 
accusations and denunciations, in- 


dications are that Philly is in for 
an éxtended dearth of touring mu- 
sical shows. 

At a”recent meeting with mem- 
bers of the wunion’s executive 
beard, Lawrence Shubert Law- 
rence, local general manager for 
the Shuberts, read a letter from 
his uncle, J. J. Shubert, head of 
the Shubert interests in New York. 
The letter was not shown to the 
tooter reps and no copy was left 
with them. 

Not that either having a copy 
or seeing it was necessary. The 
letter repeated Shubert’s threat 
that no musicals would be booked 
into Philly, leaving only straight 
plays for local patronage. That 
will mean, Shubert wrote, that the 
four theatres here would drop 
their six-man pit orchestras. The 
union can picket or take any ac- 
tion it wants, the letter added, and 
closed with the statement, “To hell 
with the musicians.” That broke 
up the meeting. 


An attempt by Paul J. McNa- 
mara, president of the Philadel- 
phia Hotel Assn., to settle the 
deadlock was rebuffed by both 
Lawrence and the union. The Shu- 
bert rep retorted that he’d turned 
the wholé matter over to the Na- 
tional Labor Relations Board and 
that he considered negotiations 
closed “because the union refused 
to meet my demands.” 

Romeo Cella, Local 77 president 
declares that the union will settle 
for nothing less than the previous 
terms, which include the employ- 
ment of 20 local musicians for 
every musical show and six for 
each non-musical. The Shuberts 
have been demanding no tooters 
for straight plays and only 16 for 
song-and-dance offerings, 


Fire Destroys Theatre 
At Sacandaga Park, N.Y.; 
‘Guys’ Continuing Tour 


Sacandaga Park, N.Y., July 26. 


The 50-year-old Sacandaga Park 
Summer Theatre was destroyed by 
fire last Wednesday (20) at an 
estimated loss of $100,000. No one 
was injured in the blaze, which oc- 
curred just after the matinee of 

Guys and Dolls.” The spot was 
operated by Eddie Rich, who ac- 
quired it a year ago from the De 
“e Rete of nearby Northville, 





Two ' theatre employees saw 
smoke curling under the curtain 
as they stood in the lobby about 
20 minutes after the matinee end- 
ed. They ran to a nearby restaurant 
and summoned the Northville Fire 
Department. But by the time fire- 
men arrived the wooden structure, 
| not , completely enclosed on the 
sides, was a mass of flames and the 
heat prevented approach. Within 
a few minutes the roof collapsed 
and the theatre burned to the 
ground. Cause of the blaze was not 
determined. 


Firemen wet down adjacent 
buildings in the wooded area to 
prevent the spread of flames, but 
about 200 telephones in the district 
were put out of service when cables 
were burned. No one was injured. 

The theatre, once used for vaude- 
ville and later as a film house, was 
among the few remaining proper- 
ties of the old Sacandaga Park, 
established in the early 1900’s by 
the Fonda, Johnstown & Glovers- 
ville Railroad. It is in the Adirond- 
ack Mountains resort area, about 
25 miles from Saratoga. 


Costumes for the “Guys and 
Dolls” production, a touring pack- 
age put together by Paton Price, 
operator of the Grist Mill Play- 
house, Andover, N. J., in coopera- 
tion with other strawhat managers, 
were the property of Cy Feuer & 
Ernest H. Martin, original produc- 
ers of the show in Broadway. They 
were covered by insurance. 

Replacement costumes were sent 
last Thursday (21) by Brooks Cos- 
j}tume, N.Y., to the Newport (R.I.) 
Casino, where the “Guys and Dollis” 
j package is playing this week. 
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Fanny’ 436, ‘Silk 


Still Wilting; 


‘Bus’ $25,800, 
426, ‘Game’ 46156 


Muni 266, ‘Bad’ $10,600, ‘Hours’ 9146 


Broadway was back in traditional 
July form last week. Business 
nosedived after a slight pickup the 

revious frame. “Cat on a Hot Tin 
oof” and “Damm Yankees” con- 
tinued as the only sellout shows. 


Of 17 entries on tap, four were 
on twofers. However, there were 
no shutterings last week despite 
the feeble business in several in- 
stances. 34 

The boxoffice slump is due to 
continue this week, but on the basis 
of past seasonal patterns, things 
are likely to start simmering next 
week and the annual upturn should 
start Aug. 15. 

Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama), O (Opera), OP (Op- 
eretta). 

Other varenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices, number 
of seats, capacity gross and stars. 
Price includes 10% Federal and 
5% City tax, but grosses are net; 
i.e:, exclusive of tar. 

Ankles Aweigh, Hellinger (MC) 
(14th wk; 112; $6.90; 1,513; $55,- 
900). Nearly $14,200 (previous 
week, $13,300). P 


Anniversary Waltz, Booth (C) 
(68th wk; 539; $4.60; 766; $20,000). 
Just. under $5,200 on twofers 
(previous week, $5,400). 

Bad Seed, Coronet (D) (33d_wk; 
261; $5.75-$4.60; 998; $27,700). 
Over $10,606 on twofers (previous 
week, $8,700 on twofers). 

Boy Friend, Royale (MC) (43d 
wk; 339; $6.90; 1,050; $38,200). 
Over $17,100 (previous week, 
$18,900). 

Bus Stop, Music Box (CD) (21st 
wk; 166; $5.75-$4.60; 1,010; $27,- 
811). Almost $25,800 (previous 
week, $26,000). 

Cat on a Hot Tin Roof, Morosco 
(D) (18th wk; 140; $6.90-$5.75; 946; 
$31,000) (Barbara Bel Geddes, Burl 
Ives). Over capacity again, nearly 
$31,600 previous week, same). 

Damn Yankees, 46th St. (MC) 
(12th wk; 92; $8.05-$7.50; 1,297; 
$50,573) (Gwen Verdon). Over 
capacity again, almost $50,800 
(previous week, same). 

Desperate Hours, Barrymore (D) 
(24th wk; 188; $5.75-$4.60; 994; 
$27,200). Over $9,500 (previous 
week, $11,900). 

Fanny, Majestic (MD) (38th wk; 
300; $7.50; 1,655; $62,968) (Ezio 
Pinza, Walter Slezak). Around $43,- 
000 (previous week, $37,500); Pinza 
begins a one-week vacation after 
next Saturday’s (30) evening per- 
formance, with Nicola Moscona 
subbing. 

Inherit the Wind, National (D) 
(14th wk; 108; $5.75-$4.60; 1,162; 
$31,300) (Paul Muni). Under $26,- 
000 (previous week, $29,900). 

Lunatics & Lovers, Broadhurst 
(C) (32d wk; 256; $5.75-$4.60; 1,182; 
$29,500). Almost $9,300 on twofers 
(previous week, $10,600 on two- 
fers). 

Pajama Game, St. James (MC) 
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Don’t Miss 


EVA MARIE SAINT 
“The RAINMAKER” 


Playing All Next Week 


Telephone 





CApitol 7-4177 


(63d wk; 500; $6.90; 1,615; $52,118) 
(John Raitt, Eddie Foy Jr., Helen 
Gallagher). Over $46,500 (previous 
week, $50,300). -« 

Plain and Fancy, Winter Garden 


4 (MC) (26th wk; 204; $6.90; 1,494; 


$55,672). Over $30,100 (previous 
week, $34,400). 

Seven- Year Itch, Fulton (C) 
(140th wk; 1,117; $5.75-$4.60; 987; 
$24,000) (Eddie Bracken). Over 
$7,800 on twofers (previous week, 
$9,600 on twofers). 

Silk Stockings, Imperial (MC) 
(22d wk; 172; $7.50; 1,427; $57,800) 
(Hildegarde Neff, Don Ameche). 
Over $42,000 (previous week, 
$48,600). 

Teahouse of the August Moon, 
Beck (C) (93d wk; 749; $6.22-$4.60; 
1,214; $33,608) (Eli Wallach, John 
Beal). Over $21,200 (previous 


Ww > 
Miller (D) (32d wk; 252; $5.75- 
$4.60; 946; $23,248). Over $18,000 
(previous week, $21,600). 

OFF-BROADWAY 

(Figures denote opening dates) 

La Ronde, Circle in Square (2- 
27-55). 

Mornings At Seven, Cherry Lane 
(6-22-55). 

Trial, Provincetown (6-14-55), 

Typewriter, Tempo (7-27-55). 


Pajama 656, L.A.; 
‘Teahouse’ $30,000 


~ Los Angeles, July 26. 

Hot weather and the transit 
strike (which ended over the week- 
end) failed to keep playgoers away 
from legit here last weekf “Pajama 
Game” ended a seven-week run at 
the Philharmonic at virtual capac- 
ity. “Kismet,” which preemed here 
two years ago, is back for four 
more stanzas. “Teahouse” perked 
but is still off its original-run pace. 

Huntington Hartford theatre in 
Hollywood, dark since April 30, 
relights Aug. 17 with “A Day by 
the Sea,” with Jessica Tandy, 
Hume Cronyn and Dennis King. 

Estimates for Last Week 

Pajama Game, Philharmonic (7th 
wk) (2,670; $4.90) (Fran Warren, 
Larry Douglas, Buster West). 
Closed with a _ great $65,000; 
“Kismet” opened at the house last 
night (Mon.) for four weeks on 
CLO subscription. 

Teahouse of August Moon, Bilt- 
more (2d wk) (1,636; $4.40) (Bur- 
gess Meredith, Scott McKay). Just 
over $30,000 on the repeat stand. 

Fifth Season, Carthay Circle (3d 
wk) (1,518; $3.30) Gene Raymond, 
Joseph Buloff). Fair $17,500. ~ 


‘Can-Can’ Sedate $32,900, 
For 2d Week in Detroit 


Detroit, July 26. 
In its first full stanza at the 
1,482-seat Cass, ““Can-Can” grossed 
$32,900 last week. The opening 
split-week of five performances 
drew $31,800. 
Show continues this week at 


> 








.| $5.50 top. 





SCHEDULED N.Y. OPENINGS 
(Theatres indicated if set) 


Skin of Our Teeth, ANTA (8-16), 
Catch a Star, Plymouth (9-6). 
Day By the Sea, ANTA (wk 9-18). 
View From Bridge, Coronet (9-25). 
Young and Beautiful, Longacre (9-26), 
Tiger at Gates (9-26). 

D‘Oyly Carte, Shubert (9-27). 
Maurice Chevalier, Lyceum (9-28). 
Diary of Young Girl, Cort (10-5). 
Wooden Dish, Booth (10-6), 

Red Roses For Me (10-12). 

Rock Hunter, Belasco (10-12). 
Desk Set, Broadhurst (10-13). 

No Time For _— Alvin (10-20). 
Chalk Garden, rymore (10-26), 
Reuben, Reuben, ANTA (11-8), 
Child of Fortune (11-9). 








Hatful of Rain, Lyceum (11-9). 
Lark, Longacre (wk. 11-14), 













facilities for all 
THEATRICAL ENTERPRISES 
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‘Roberta’ $24,000, Indpls.; 
After $50,400 for ‘SP’ 


dianapolis, July 26. 

The Starlight Musicals season is 
off to a g start in the new Hil- 
ton U. Brown amphitheatre at 
Butler. “Roberta,” opening last 
Tuesday (19) and playing through 
Sunday (24) drew a $24,000 gross 
for six performances. 

Previous production, “South Pa- 
cific,” drew a eg $50,400 for 
10 performances July 7-17, the 
final show having been rained out. 
ing * 3,200-seat spot is scaled $1 
o $3. ; : 

“Chocolate Soldier” opens to- 
night (Tues.) and plays through 
next Sunday (31). 


‘SP. 626, Seattle; 
Tea’ $16,000 (10) 


Seattle, July 26. 

Martha Wright, back to her 
town for a repeat appearance as 
Nellie Forbush in “South Pacific,” 
mopped up last week with a $62,- 
000 gross for six performances 
through July 19 at a $3 top in the 
5,000-seat Arua Theatre. The en- 

agement was backed by “Greater 

attle” as a pre-Seafair offering. 

Against such powerhouse com- 
petition, the touring “Tea and 
Sympathy” drew only $16,000 in 
a nine-day (10 performances) en- 
gagement at $4.50 top in the re- 
cently reverted-to-legit « 1,670-seat 
Moore Theatre. It was the only 
b.o. flon the house has had since 
Hugh Beckett took it over as the 
local stand, replacing the old 
Metropolitan. 

Mary Fickett was the femme 
lead in “Tea” having taken over 
the role when Deborah Kerr with- 
drew recently at the close of the, 
Los Angeles engagement. The 
Playwrights Co. production folded 
here but may be sent on tour again 
next fall if a mame actress can be 
recruited to go out with it. 


HAYES-MARTIN $43,700 
NON-TUNER RECORD, D.C. 


Washington, July 26. 

“Skin of Our Teeth” broke the 
National Theatre record for a 
straight play last week, in its first 
week. Thornton Wilder comedy- 
drama starring Helen Hayes, Mary 
Martin, George Abbott and Flor- 
ence Reed, $43,700 at a 
$4.95, highest ever for a non-musi- 








cal at the house. It did not set any 
marks for pulling the most people 
into the theatre. 


The second week gait is running 
about the same as the first, despite 
Washington’s lengthy transit strike. 


‘Bittersweet’ $44,000, K.C. 
Season Bettering 1954 


Kansas City, July 26. 
“Bittersweet,” fifth production 
of the Starlight Theatre season, 
grossed a healthy $44,000 last week 
in Swope Park. Cast included Jean 


Fenn, Robert Rounseville, Kathryn 
Albertson, Glenn Darwin, Joseph 
Macauley, Elizabeth Watts and 
Charles Nelson Reilly, with terpers 
Nillo & Lloyd. “Finian’s Rainbow” 
opened last night (Mon.) for a 
week’s stand with Jo Sullivan, 
Stanley Brooks, Don Beddoe, Donn 
Driver, Van Hawley, Stanley 
Grover and Dolores Martin. 


For the first half of the season, 
ending last Saturday night (23), 
attendance has been a bit better 
than the same period in 1954, de- 
spite 28 playing nights, a decrease 
of three from last year. Payees 
total 9,000 more this year than last, 
with total gross up about $8,800. 
Top grosser so far this year was 
a and Dolls,” with a $68,000 
a a, . . 


Current Road Shows 


(July 25-August 6) 











Can-Can—Cass, Shubert, 
Chi... (2-6). 

D‘Oyly Carte—Aud., Central City, Col. 
(25-30); Geary, 8. F. (2-6). 

King. and { (Patricia Morison)—-Royal 
Alexandra, Toronto (25-30); National, 
Wash. (1-6). 

Kismet (William Johnson, Elaine Mal- 
bin)—Philharmonic Aud., L. A. (25-6). 

Pajama Game (Fran Warren, Lacy 
Douglan Buster West) — Curran, S. F. 


Skin of Our Teeth (Helen Hayes, Mary 
Martin, George Abbott, Florence Reed)— 
a Wash. (25-30); Blackstone, Chi. 


Det. (25-30); 


Solid Gold Cadiliac—Geary, 8S. F. (25- 
30); Temple, Tacoma (2-3); Aud., Portland, 
Ore. (4-6). 

Teahouse of the August Moon (Burgess 
Meredtin. Scott McKay)—Biltmore, L. A. 


Richard ers and Oscar 
Hammerstein 2d, already the un- 
rivaled champs *; ave madera 
musical stage, are topping em- 
selves this summer, As vividly 
demonstrated in last week’s grosses 
from large and moderate-size stock 
operations in various parts of the 
country, the composer-lyricist col- 
laborators are keeping the summer 
musical . theatre solvent, if not 
actually alive. 

As the following reports show, 
seven R & H offerings last week 
grossed a total of nearly $200,000. 
Not so incidentally, the list in- 
cluded several boxoffice records. 





‘King’ 28G, Toronto 
Toronto, July 26. 

Hottest weather in 102 years 
here melted end-of-the-week at- 
tendance for the third stanza of 
“King and I” at the 1,525-seat 
Royal Alexandra Theatre last 
week, but the show still pulled a 
$28,000 gross at $5.50 top. First 
week registered $26,500 and the 
second almost $30,000. 

Patricia Morison is starred and 
Leonard Graves featured in 
Rodgers-Hammerstein musical, 
which continues this week. 





‘Carousel’ $49,500, Dallas 
Dallas, July 26. 

“Carousel,” State Fair Musicals’ 
fourth indoor production of the 
season, drew a lusty $49,500 for 
its first seven _ performances 
through last Sunday (24) matinee. 
Good reviews, plus _ continued 
weather break, hypoed the Rodgers 
& Hammerstein revival. 

A year ago the mercury hovered 
over 100 degrees daily, with 11042 
or July 25, as hottest day of 
the yéar. Last week failed to hit 
100 degrees—a phenomenon here. 
for late July. Gordon MacRae, 
Paula Stewart, Susan Johnson, 
Rosem Kuhlmann, Reid Shelton 
and Andrew Gainey are in “Car- 
ousel,” which runs through next 
Sunday (31). : 

Musicals’ 14th season reached 
the midway mark of a 12-week run 
July 17 with a record b.o. gross of 
$329,100, against a record 1955 
budget of ,000. At the current 
pace, managing director and pro- 
ducer Charles R. Meeker Jr. will 
have an alitime record b.o. when 
the season ends Aug. 28. 

Rehearsals _ started. sterday 
(Mon.) for “One Touch of Venus,” 
starring Janet Blair and Russell 
Nype. Piece was a fave here in 
1948, when the Musicals’ were al 
frésco affairs in Fair Park’s band- 
shell. Season’s closer will be the 
touring company of “Teahouse of 
the August Moon,” starring Burgess 
Meredith and Scott McKay, due 
Aug. 15-28 in the air-conditioned 
State Fair Auditorium. 





‘S.P.’ $21,100, Cleve 

" Cleveland, July 26. 

South Pacific” raked in a bull- 
ish $21,100 on the-final stanza at 
Musicarnival last week. That gave 
it a total of $86,400 for four-week 
run in the summer tent theatre 
headed by Johnny Price. Show 
had drawn $22,000 the first lap, 
$21,000 the second and $22,300 on 
the third. The Rodgers-Hammer- 
stein show was the most profitable 
staged by the Equity house in its 
two-year career. 

Musicarnival is currently doing 
“Fledermaus” for one week, with 
cast topped by Jeanne Beauvais, 
Clifford Harvuot, Lloyd Thomas 
Leech, Michael Pollock, Beverly 
Sills and Bill Boehm. 





‘Carousel’ 26G, L’ville 
Louisville, July 26. 

“Carousel,” Rodgers - Hammer- 
stein musical tbased on Ferenc 
Molnar’s “Liliom,” was the bill 
last week for the third stanza at 
Iroquois Amphitheatre. Rain can- 
celled the —— show Monday 
(18), but despite the lost perform- 
ance, and threatening weather 
practically all week, the piece 
wound up with a smooth $26,000. 

Cast included Wilton Clary, 
Gloria Hamilton, Kaye Connor, 
Don Blackey and Michael Ker- 
moyan, : 

“Wonderful Town“ opened last 
night (Mon.) for a week’s run with 
Audrey Christie, Jack Whiting, 
Betty Gillett, Jordan Bentley, with 
Kermoyan, 


R&H Concert 32G, St. Loo 

St. Louis, July 26. 
Despite the rain-out of the 
scheduled closing performance 
Saturday night (23) and threaten- 
ing weather much cf the week, the 
Rodgers & Hammerstein Concert 
grossed a comparatively lively 
$32,000 last week. The Municipal 
Theatre Assn. aera had a $3 
top in the 11,937 alfresco play- 








the’ 


R&H Legits’ Summer Meal Ticket; 
~ Pull $234,600 Gross Total for Week 


house in Forest Park. Margaret 
Roberts, Jean Sanders, Thomas 
Hayward and Edwin Steffe were 
soloists, with Cynthia Scott, Rob- 
ert Pagent and Raimonda Orselli 
leading dancers. 

“Carousel,” the R & H musical- 
ization of “Liliom,” opened last 
night (Mon.) for a week’s run with 
a east including Christine Mat- 
thews, Chris Robinson, Billy Bige- 
low, Camila Ashland and Mary 
Alyce Kubes as leads and Joan 
Bowman featured terper. 





‘Carousel’ 16G Record, Hyannis 
Hyannis, Mass., July 26. 

“Carousel” broke the boxoffice 
record with a $16,000 gross last 
week at the Cape Cod Melody Tent 
here, knocking off the mark pre- 
viously held by another Rodgers- 
—— powerhouse, “Okla- 
oma.” - 


Feature of the engagement was 


known, Frank Richards, as an 
emergency substitute for featured 
lead Bill Shriner. Latter was taken 
ill and couldn’t go on Tuesday or 
Wednesday (19-20) Richards, a 
non-Equity choruser in the previ- 
ous week’s “High Button Shoes,” 
was hustled here from Boston and 
went on within an hour of arrival. 


He read the lines from the script 
at his first performance, but 
learned them in time for the Wed- 
nesday show. He joined Equity, of 
course, and is now planning to go 
to New York in the fail to make 
a serious attempt to crash profes- 
sional show biz. 


Kismet 506, SF; 
‘Cadillac’ $17,600 


San Francisco, July 26. 

The Civic Light Opera’s fourth 
and final frame of “Kismet” built 
to its highest gross last week, 
bringing total take for the Curran 
run to $195,000. 

Fifth week of “Solid Gold Cadil- 
lac” at the Geary continued satis- 
factory. 

“Pajama~Game” opened at the 
Curran last night (Mon.). 

Estimates for Last Week 

Kismet, Curran (4th wk) ($4.40; 
1,758) (William Johnson, Elaine 
Malbin, Julie Wilson). Sellout 
$50,000. Closed last Saturday (23) 
and moved to L. A., with “Pajama 
Game” replacing. 

Solid Gold Cadillac, Geary (5th 

Salubrious 





wk) ($4.40; 1,550). 
$17,600. 





‘Best Foot’ $22,000 in 5; 
Pitt Stadium Twofering 


Pittsburgh, July 26. 

Civic Light Opera Assn. dipped 
again last week with “Best Foot 
Forward,” as expected after the 
spectacular previous stanza with 
“South Pacific.” “Forward” grossed 
$22,000 in five performances at 
Pitt Stadium, having been rained 
out opening, Monday (18). 


Management disguised twofers 
under a special family rate plan 
and that’s believed to have helped 
the early part of the week some- 
what. Gimmick will be continued 
for the remaining two shows. Ky‘e 
MacDonnell, Maureen Cannon, 
Jack Manning, Kenneth Nelson, 
Neile Adams and Alice Pearce 
played leads in “Forward.” 

“Kiss Me, Kate,” starring Rob- 
ert he and Helen Bliss, is cur- 
rent. 




















ADVANCE AGENTS ! 
COMPANY MANAGERS ! 


We have been serving theatrical 
shows for over 42 years. Ours is 
the oldest, most reliable and ex- 
perienced transfer company on the 
West Coast! 


© Railroad privileges fer handling 
shows ond theatrical luggage. 
© Complete warehouse facilities! 


®@ Authorized in California. Equipped 
fe transfer and haul anywhere in 
Uv. SI 


@ RATES ON REQUEST I 


Atlantic Transfer Company 
GEORGE CONANT 
j 1100 East Sth Stroet 
los Angeles 13, Calif. 
MUtual 8121 or OXford 9-4764 
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Oh, what 4 beautiful album... 


: RODGERS « HAMMERSTEINS' 


Ray TES 








Double jacket album includes complete background story and photos from the motion picture. 





GORDON MaeRAE- GLORIA GRAHAME 


‘i from the original cast sound track | GENE NELSON - CHARLOTTE GREENWOOD 


JAMES WHITMORE- SHIRLEY JONES 


ROD STEIGER « JAY C. FLIPPEN 


You'll see and hear it everywhere...on TV, radio ; wsicey RICHARD RODGERS 
and in virtually every record shop and music store in the soox ano ivmcs sy OSCAR HAMMERSTEIN II 
country— because it’s backed by the greatest sales and 


proouceo sy ARTHUR HORNBLOW, JR. 
merchandising promotions in Capitol history! pinecteo ay FRED ZINNEMANN 


musicat arrangements 8¥y ROBERT RUSSELL BENNETT 
music CONDUCTED ANO suréavisso sy JAY BLACKTON 
MUSIC COORDINATOR ROBERT 1iELFER 











Lavish full-color window displays!...in Advertising! Newspaper Motion Picture exhibitor tie-ins! Dise Jockey promotion! 





thousands of record stores all over the country. and magazine ads! Hun- Lobby displays, special “preview Sample albums, scripts and 

: dreds of thousands of col- showings” in theatres for record background information dis- 

orful consumer brochures, dealers. tributed to disc jockeys from 
plus potent point of pur- ~ coast to coast. 


chase material. 
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B’way Still Wilting: ‘Bus’ $25,800, 


Fanny’ 436, ‘Silk 


AG, ‘Game’ 46446 


Muni 266, ‘Bad’ $10,600, ‘Hours’ 916 


Broadway was back in traditional 
July form last week. Business 
nosedived after a slight pickup the 

revious frame. “Cat on a Hot Tin 
oof” and “Damm Yankees” con- 
tinued as the only sellout shows. 

Of 17 entries on tap, four were 
on twofers. However, there were 
no shutterings last week despite 
the feeble business in several in- 
stances. 

The boxoffice slump is due to 
continue this week, but on the basis 
of past seasonal patterns, things 
are likely to start simmering next 
week and the annual upturn should 
start Aug. 15. 

Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama), O (Opera), OP (Op- 
eretta). 

Other -parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 


last Saturday, top prices, number | 


of seats, capacity gross and stars. 
Price includes 10% Federal and 
5% City tar, but grosses are net; 
i.e:, exclusive of tar. 

Ankles Aweigh, Hellinger (MC) 
(14th wk; 112; $6.90; 1,513; $55,- 
900). Nearly $14,200 (previous 
week, $13,300). 

Anniversary Waltz, Booth (C) 
(68th wk; 539; $4.60; 766; $20,000). 
Just. under $5,200 on twofers 
(previous week, $5,400). 

Bad Seed, Coronet (D) (33d_ wk; 
261; $5.75-$4.60; . 998; 700) 
Over $10,600 on twofers (previous 
week, $8,700 on twofers). 

Boy Friend, Royale (MC) (43d 
wk; 339; $6.90; 1,050; $38,200). 
Over $17,100 (previous week, 
$18,900). 

Bus Stop, Music Box (CD) (21st 
wk; 166; $5.75-$4.60; 1,010; $27,- 
811). Almost $25,800 (previous 
week, $26,000). 

Cat on a Hot Tin Roof, Morosco 
(D) (18th wk; 140; $6.90-$5.75; 946; 
$31,000) (Barbara Bel Geddes, Burl 
Ives). Over capacity again, nearly 
$31,600 previous week, same). 

Damn Yankees, 46th St. (MC) 
(12th wk; 92; $8.05-$7.50; 1,297; 
$50,573) (Gwen Verdon). Over 
capacity again, almost $50,800 
(previous week, same). 

Desperate Hours, Barrymore (D) 
(24th wk; 188; $5.75-$4.60; 994; 
$27,200). Over $9,500 (previous 
week, $11,900). 

Fanny, Majestic (MD) (38th wk; 
300; $7.50; 1,655; $62,968) (Ezio 
Pinza, Walter Slezak). Around $43,- 
000 (previous week, $37,500); Pinza 
begins a one-week vacation after 
next Saturday’s (30) evening per- 
formance, with Nicola Moscona 
subbing. 

Inherit the Wind, National (D) 
(14th wk; 108; $5.75-$4.60; 1,162; 
$31,300) (Paul Muni). Under $26,- 
000 (previous week, $29,900). 

Lunatics & Lovers, Broadhurst 
(C) (32d wk; 256; $5.75-$4.60; 1,182; 
$29,500). Almost $9,300 on twofers 
(previous week, $10,600 on two- 
fers). 

Pajama Game, St. James (MC) 








Don’t Miss 


EVA MARIE SAINT 
“The RAINMAKER” 


Playing All Next Week 


Telephone CApitol 7-4177 





(63d wk; 500; $6.90; 1,615; $52,118) 
(John Raitt, Eddie Foy Jr., Helen 
Gallagher). Over $46,500 (previous 
week, $50,300). - 

Plain and Fancy, Winter Garden 
(MC) (26th wk; 204; $6.90; 1,494; 
$55,672). Over $30,100 ‘(previous 
week, $34,400). 

Seven- Year Itch, Fulton (C) 
(140th wk; 1,117; $5.75-$4.60; 987; 
$24,000) (Eddie Bracken). 
$7,800 om twofers (previous week, 
$9,600 on twofers). 

Silkk Stockings, Imperial (MC) 
(22d wk; 172; $7.50; 1,427; $57,800) 
(Hildegarde Neff, Don Ameche). 
Over $42,000 (previous week, 
$48,600). 

Teahouse of the August Moon, 
Beck (C) (93d wk; 749; $6.22-$4.60; 
1,214; $33,608) (Eli Wallach, John 
Beal). Over $21,200 (previous 
week, $25,200). : 

Witness for the Prosecution, 
Miller (D) (32d wk; 252; $5.75- 
$4.60; 946; $23,248). Over $18,000 
(previous week, $21,600). 

OFF-BROADWAY 

(Figures denote opening dates) 

La Ronde, Circle in Square (2- 
27-55). 

Mornings At Seven, Cherry Lane 
(6-22-55). 

Trial, Provincetown (6-14-55), 

Typewriter, Tempo (7-27-55). 


Pa jama 696, L.A.; 
‘Teahouse’ $30,000 


~ Los Angeles, July 26. 
Hot weather and the transit 
strike (which ended over the week- 
end) failed to keep playgoers away 
from legit here last weekf “Pajama 
Game” ended a seven-week run at 
the Philharmonic at virtual capac- 
ity. “Kismet,” which preemed here 
two years ago, is back for four 
more stanzas. “Teahouse” perked 
but is still off its original-run pace. 
Huntington Hartford theatre in 
Hollywood, dark since April 30, 
relights Aug. 17 with “A Day by 
the Sea,” with Jessica Tandy, 
Hume Cronyn and Dennis King. 
Estimates for Last Week 
Pajama Game, Philharmonic (7th 
wk) (2,670; $4.90) (Fran Warren, 
Larry Douglas, Buster West). 
Closed with a great $65,000; 
“Kismet” opened at the house last 
night (Mon.) for four weeks on 
CLO subscription. 
Teahouse of August Moon, Bilt- 
more (2d wk) (1,636; $4.40) (Bur- 
gess Meredith, Scott McKay). Just 
over $30,000 on the repeat stand. 
Fifth Season, Carthay Circle (3d 
wk) (1,518; $3.30) Gene Raymond, 
Joseph Buloff). Fair $17,500. ~- 


‘Can-Can’ Sedate $32,900, 
For 2d Week in Detroit 


Detroit, July 26. 
In its first full stanza at the 
1,482-seat Cass, “‘Can-Can” grossed 
$32,900 last week. The opening 
split-week of five performances 
drew $31,800. 
Show continues this week at 








.| $5.50 top. 





SCHEDULED N.Y. OPENINGS 
(Theatres indicated if set) 


Skin of Our Teeth, ANTA (8-16), 
Catch a Star, Plymouth (9-6). 
Day By the Sea, ANTA (wk 9-18). 
View From Bridge, Coronet (9-25). 
Young and Beautiful, Longacre (9-26). 
Tiger at Gates (9-26). 

D‘Oyly Carte, Shubert (9-27). 
Maurice Chevalier, Lyceum (9-28). 
Diary of ine | Girl, Cort (10-5). 
Wooden Dish, Booth (10-6). 

Red Roses For Me (10-12). 

aon Hunter, Belasco (10-12). 


Chalk Garden, rymore (10-26). 
Reuben, Reuben, ANTA (11-8). 
Child of Fortune (11-9). 

Hatful of Rain, Lyceum (11-9). 
Lark, Longacre (wk. 11-14). 












id AAS 
PN pE 
eres 
e\\ 1 i 






D. DAVID 





facilities for all 
THEATRICAL ENTERPRISES 


INSURANCE BROKERS : 


167 West 58th St., New York 19, N. Y. ¢ JUdson 2-9360 
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24,000, Indpls. 

+) for ‘SP. 
Indianapolis, July 26. 

The Starlight Musicals season is 
off to a good start in the new Hil- 
ton U. Brown amphitheatre at 
Butler. “Roberta,” opening last 
Tuesday (19). and playing through 
Sunday (24) drew a $24,000 gross 
for six performances. 

Previous production, ‘South Pa- 
cific,” drew a age, 2 $50,400 for 
10 performances. July 7-17, the 
final show having been rained out. 
fay 3,200-seat spot is scaled $1 
0 $3. ; ‘ 

“Chocolate Soldier” opens to- 
night (Tues.) and plays through 
next Sunday (31). 


‘SP.’ 626, Seattle; 
Tea’ $16,000 (10) 


Seattle, July 26. 

Martha Wright, back to her 
town for a repeat appearance as 
Nellie Forbush in “South Pacific,” 
mopped up last week with a $62,- 
000 gross for six performances 
through July 19 at a $3 top in the 
5,000-seat Avua Theatre. The en- 

agement wes backed by “Greater 

attle” as a pre-Seafair offering. 

Against such powerhouse com- 
petition, the touring “Tea and 
Sympathy” drew only $16,000 in 
a nine-day (10 performances) en- 
gagement at $4.50 top in the re- 
cently reverted-to-legit « 1,670-seat 
Moore Theatre. It was the only 
b.o. flovo the house has had since 
Hugh Beckett took it over as the 
local stand, replacing the old 
Metropolitan. 

Mary Fickett was the femme 
lead in “Tea” having taken over 
the role when Deborah Kerr with- 
drew recently at the close of the, 
Los Angeles engagement. The 
Playwrights Co. production folded 
here but may be sent on tour again 
next fall if a mame actress can be 
recruited to go out with it. 


HAYES-MARTIN $43,700 
NON-TUNER RECORD, D.C. 


Washington, July 26. 
“Skin of Our Teeth” broke the 
National Theatre record for a 
straight play last week, in its first 
week. Thornton Wilder comedy- 
drama starring Helen Hayes, Mary 
Martin, George Abbott and Flor- 
ence Reed, $43,700 at a 
$4.95, highest ever for a non-musi- 
cal at the house. It did not set any 
marks for pulling the most people 
into the theatre. 
The second week gait is running 
about the same as the first, — 
Washington’s lengthy transit strike 














‘Bittersweet’ $44,000, K.C. 
Season Bettering 1954 


Kansas City, July 26. 

“Bittersweet,” fifth production 
of the Starlight Theatre season, 
grossed a healthy $44,000 last week 
in Swope Park. Cast included Jean 
Fenn, Robert Rounseville, Kathryn 
Albertson, Glenn Darwin, Joseph 
Macauley, Elizabeth Watts and 
Charles Nelson Reilly, with terpers 
Nillo & Lloyd. “Finian’s Rainbow” 
opened last night (Mon.) for a 
week’s stand with Jo Sullivan, 
Stanley Brooks, Don Beddoe, Donn 
Driver, Van Hawley, Stanley 
Grover and Dolores Martin. 


For the first half of the season, 
ending last Saturday night (23), 
attendance has been a bit better 
than the same period in 1954, de- 
spite 28 playing nights, a decrease 
of three from last year. Payees 
total 9,000 more this year than last, 
with total gross up about $8,800. 
Top grosser so far this year was 
—— and Dolls,” with a $68,000 
take. 


Current Road Shows 


(July 25-August 6) 








Can-Can—Cass, Det. (25-30); Shubert, 
Chi... (2-6). 

D‘Oyly Carte—Aud., Central City, Col. 
(25-30); Geary, 8. F. (2-6). 

King. and 1 (Patricia Morison)—Royal 
Alexandra, Toronto (25-30); National, 
Wash. (1-6). 

Kismet (William Johnson, Elaine Mal- 
bin)—Philharmonic Aud., L. A. (25-6). 

Pajama Game (Fran Warren, Lary 
Douglas West) — Curran, S. F. 


Skin of Our Teeth (Helen Hayes, Mary 
Martin, George Abbott, Florence Reed)— 
rr, Wash. (25-30); Blackstone, Chi. 


Solid Gold Cadillac—Geary, 8. F. (25- 
30); Temple, Tacoma (2-3); Aud., Portland, 
Ore. (4-46). 

Teahouse of the August Moon (Burgess 
Meredith. Scott McKay)—Biltmore, L. A 


headed by Johnny Price. 





R&H Legits’ Summer Meal Ticket; 
~ Pull $234,600 Gross Total for Week 


Richard Rodgers and Oscar 
Hammerstein 2d, already the un- 
rivaled champs of the modern 
musical stage, are topping them- 
selves this summer. As vividly 
demonstrated in last week’s grosses 
from large and moderate-size stock 
operations in various parts of the 
country, the composer-lyricist col- 
laborators are keeping the summer 
musical . theatre solvent, if not 
actually alive. 

As the following reports show, 
seven R & H offerings last week 
grossed a total of nearly $200,000. 
Not so incidentally, the list in- 
cluded several boxoffice records. 





‘King’ 28G, Toronto 
Toronto, July 26. 

Hottest weather in 102 years 
here melted end-of-the-week at- 
tendance for the third stanza of 
“King and I” at the 1,525-seat 
Royal Alexandra Theatre last 
week, but the show still puiled a 
$28,000 gross at $5.50 top. First 
week registered $26,566 and the 
second almost $30,000. 

Patricia Morison is starred and 
Leonard Graves featured in the 
Rodgers-Hammerstein musical, 
which continues this week. 





‘Carousel’ $49,500, Dallas 
Dallas, July 26. 

“Carousel,” State Fair Musicals’ 
fourth indoor production of the 
season, drew a lusty $49,500 for 
its first seven _ performances 
through last Sunday (24) matinee. 
Good reviews, plus _ continued 
weather break, hypoed the Rodgers 
& Hammerstein revival. 

A year ago the mercury hovered 
over 100 degrees daily, with 11012 
degrees July 25, as hottest day of 
the year. Last week failed: to hit 
100 degrees—a phenomenon here 
for late July. Gordon MacRae, 
Paula Stewart, Susan Johnson, 
peg pe dla semeresy Reid Shelton 
and Andrew Gainey are in “Car- 
ousel,” which runs through next 
Sunday (31). : 

Musicals’ 14th season reached 
the midway mark of a 12-week run 
July 17 with a record b.o. gross of 
$329,100, against a record 1955 
budget of ,000. At the current 
pace, mana director and pro- 
ducer Charles R. Meeker Jr. will 
have an alltime record b.o. when 
the season ends Aug. 28. 

Rehearsals started yesterday 
(Mon.) for “One Touch of Venus,” 
starring Janet Blair and Russell 
Nype. Piece was a fave here in 
1948, when the Musicals’ were al 
frésco affairs in Fair Park’s band- 
shell. Season’s closer will be the 
touring company of “Teahouse of 
the August Moon,” starring Burgess 


*| Meredith and Scott McKay, due 


Aug. 15-28 in the air-conditioned 
State Fair Auditorium. 





‘S.P.’ $21,100, Cleve 
Cleveland, July 26. 

“South Pacific” raked in a bull- 
ish $21,100 on the-final stanza at 
Musicarnival last week. That gave 
it a total of $86,400 for four-week 
run in the summer tent theatre 
Show 
had drawn $22,000 the first lap, 
$21,000 the second and $22,300 on 
the third. The Rodgers-Hammer- 
stein show was the most profitable 
staged by the Equity house in its 
two-year career. 

Musicarnival is currently doing 
“Fledermaus” for one week, with 
cast topped by Jeanne Beauvais, 
Clifford Harvuot, Lloyd Thomas 
Leech, Michael Pollock, Beverly 
Sills and Bill Boehm. 





‘Carousel’ 26G, L’ville 
Louisville, July 26. 

“Carousel,” Rodgers - Hammer- 
stein musical ibased on Ferenc 
Molnar’s “Liliom,” was the bill 
last week for the third stanza at 
Iroquois Amphitheatre. Rain can- 
celled the amg: show Monday 
(18), but despite the lost perform- 
ance, and threatening weather 
practically all week, the piece 
wound up with a smooth $26,000. 

Cast included Wilton Clary, 
Gloria Hamilton, Kaye Connor, 
Don Blackey and Michael Ker- 
moyan. : 

“Wonderful Town“ opened last 
night (Mon.) for a week’s run with 
Audrey Christie, Jack Whiting, 
Betty Gillett, Jordan Bentley, with 
Kermoyan, 


R&H Concert 32G, St. Loo 

St. Louis, July 26. 
Despite the rain-out of the 
scheduled closing performance 
Saturday night (23) and threaten- 
ing weather much of the week, the 
Rodgers & Hammerstein Concert 
grossed a comparatively lively 
$32,000 last week. The Municipal 
Theatre Assn. Srornig had a $3 
top in the 11,937 alfresco play- 








house in Forest Park. Margaret 
Roberts, Jean Sanders, Thomas 
Hayward and Edwin Steffe were 
soloists, with Cynthia Scott, Rob- 
ert Pagent and Raimonda Orselli 
leading dancers, 

“Carousel,” the R & H musical- 
ization of “Liliom,” opened last 
night (Mon.) for a week’s run with 
a east including Christine Mat- 
thews, Chris Robinson, Billy Bige- 
low, Camila Ashland and Mary 
Alyce Kubes as leads and Joan 
Bowman featured terper. 





‘Carousel’ 16G Record, Hyannis 
Hyannis, Mass., July 26. 

“Carousel” broke the boxoffice 
record with a $16,000 gross last 
week at the Cape Cod Melody Tent 
here, knocking off the mark pre- 
viously held by another Rodgers- 
Hammerstein powerhouse, “Okla- 
homa.” 

Feature of the engagement was 
a personal click scor 
known, Frank Richards, as an 
emergency substitute for featured 
lead Bill Shriner. Latter was taken 
ill and couldn’t go on Tuesday or 
Wednesday (19-20) Richards, a 
non-Equity choruser in the previ- 
ous week’s “High Button Shoes,” 
was hustled here from Boston and 
went on within an hour of arrival. 


He read the lines from the script 
at his first performance, but 
learned them in time for the Wed- 
nesday show. He joined Equity, of 
course, and is now planning to go 
to New York in the fall to make 
a serious attempt to crash profes- 
sional show biz. 


Kismet’ 506, SF; 
‘Cadillac’ $17,600 


San Francisco, July 26. 

The Civic Light Opera’s fourth 
and final frame of “Kismet” built 
to its highest gross last week, 
bringing total take for the Curran 
run to $195,000. 

Fifth week of “Solid Gold Cadil- 
lac” at the Geary continued satis- 
factory. 

“Pajama~Game” opened at the 
Curran last night (Mon.). 

Estimates for Last Week 

Kismet, Curran (4th wk) ($4.40; 
1,758) (William Johnson, Elaine 
Malbin, Julie Wilson). Sellout 
$50,000. Closed last Saturday (23) 





‘and moved to L. A., with “Pajama 


Game” replacing. 

Solid Gold Cadillac, Geary (5th 
wk) ($4.40; 1,550). Salubrious 
$17,600. \ 





‘Best Foot’ $22,000 in 5; 
Pitt Stadium Twofering 


Pittsburgh, July 26. 

Civic Light Opera Assn. dipped 
again last week with “Best Foot 
Forward,” as expected after the 
nate a eae previous stanza with 
“South Pacific.” “Forward” grossed 
$22,000 in five performances at 
Pitt Stadium, having been rained 
out opening, Monday (18). 


Management disguised twofers 
under a special family rate plan 
and that’s believed to have helped 
the early part of the week some- 
what. Gimmick will be continued 
for the remaining two shows. Ky'e 
MacDonnell, Maureen Cannon, 
Jack Manning, Kenneth Nelson, 
Neile Adams and Alice Pearce 
played leads in “Forward.” 

“Kiss Me, Kate,” starring Rob- 
ert ene and Helen Bliss, is cur- 
rent, 




















ADVANCE AGENTS ! 
COMPANY MANAGERS ! 


We heave been serving theatrical 
shows for over 42 years. Ours is 
the oldest, most reliable and ex- 
perienced transfer company on the 
West Coast! 


® Railroad privileges fer handling 
shows and theatrical luggage. 

® Complete warehouse facilities! 

©@ Authorized in California. Equipped 


fe transfer and haul anywhere in 
U. $.1 


@ RATES ON REQUEST I 


Atlantic Transfer Company 
GEORGE CONANT 
1100 East Sth Street 
los Angeles 13, Calif. 
MUtual 8121 or OXford 9-4764 
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Oh, what 4 beautiful album... 


3 RODGERS s HAMMERSTEINS 





Or 











Double jacket album includes complete background story and photos from the motion picture. 





q : : GORDON MacRAE- GLORIA GRAHAME 


from the original cast sound track! GENE NELSON- CHARLOTTE GREENWOOD 


JAMES WHITMORE: SHIRLEY JONES 


ROD STEIGER « JAY C. FLIPPEN 


3 You'll see and hear it everywhere...on TV, radio wusicsy RICHARD RODGERS 
and in virtually every record shop and music store in the soox ano vmcssy OSCAR HAMMERSTEIN II 
country— because it’s backed by the greatest sales and proouceo ay ARTHUR HORNBLOW, JR. 
merchandising promotions in Capitol history! pinecteo sy FRED ZINNEMANN 


musicat arrangements 8y ROBERT RUSSELL BENNETT 
music CONDUCTED ANO surervisso sy JAY BLACKTON 
y MUSIC COORDINATOR ROBERT LIELFER 














Lavish full-color window displays!...in Advertising! Newspaper Motion Picture exhibitor tie-ins! Dise Jockey promotion! 





4 thousands of record stores all over the country. and magazine ads! Hun- Lobby displays, special “preview Sample albums, scripts and 

4 dreds of thousands of col- showings” in theatres for record background information dis- 

5 orful consumer brochures, dealers. tributed to disc jockeys from 
plus potent point of pur- coast to coast. 


j chase material. 
i 
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~ Stock Reviews 


Blue Denim 


Westport, Conn., July 18. 


Lyn Austin-Thomas Noyes-Roger L. 
Stevens production of play in three acts 
(six scenes), by James Leo Herlihy and 
William Noble; features Katherine Squire, 
Brandon Peters. Staged by Arthur Penn; 
scenery and lighting, Marvin Reiss. At 
Westport . Country Playhouse, July 


18-23, "55; $3 

Major Bartley ....... andon Peters 
Lillian Bartley ..... Betty Lou Robinson 
Jessie Bartley ........- Katherine Squire 
Arthur Bartley ....... Burt Brinckerhoff 
Janet Willard ........ Patricia Bosworth 
Ernie Lacey .....-.-..--.- Mark Rydell 





Although “Blue Denim” isn’t ex- 
actly summer escapist fare, there is 
Broadway potential in the James 
Leo Herlihy-William Noble play, 
which Lynn Austin & Thomas 
Noyes, in partnership with Rogei 
L. Stevens, have under option for 
fall production. The subject of 
young love gone wrong, with a par- 
ticularly unpretty turn to abortion, 
understandably repelled some of 
the Westport firstnighters, but the 
honesty of the script and the skill 
of its projection qualify the drama 
for New York attention. 


The wearers of blue denim are 


virtually all children of parents Dy 


who don’t “understand,” especial- 
ly the parents of the 16-year-old 
boy whose first love becomes a 


tragedy. The father has never for- | Azi 


gotten that he was a professional 


soldier and the mother is unable. 


to cope with reality. When the 
youngster gets into a jam he can- 
not face up to it, until his girl 
makes a man of him. 

As of the premiere of this try- 
out, “Denim” needs alteration, 
particularly in the slow opening 
and the lagging third act. Its flaws 
should not be too difficult to cor- 
rect, however, and there are excit- 
ing scenes to grip attention, such 
as the youngsters’ confession 
their love, the frantic boy’s at- 
tempt to find an pe way out, the 
father’s m ded effort to get the 
answer to son’s secret, and the 
Home ge of ~~ lovers after the il- 
egal operation. . 

The promise of the good scenes 
are fulfilled by a first-rate cast, in- 
cluding a couple of veterans and 
—_ eens yeeet people un- 

er Arthur enn’s sym 
and resourceful direction. ther- 
ine Squire, as the mother who _has 
failed to help her daughter and 
son grow up, realizes her key role 








while registering some of the 
play’s best laughs. 

The old soldier-father of Bran- 

don Peters is effectively defined. 
Burt Brinkerhoff, hardly a year in 
the professional theatre, does ex- 
traordinarily as the desperate boy. 
Making her stage debut, Janet 
Willard impressively portrays the 
girl, the strongest character in the 
play. Mark Rydell is excellent as 
the tough-talking friend. The role 
of the sister, uncertainly written, 
is a big order for Betty Lou 
Robinson. 
“ Marvin Reiss has managed to 
get a middleclass Detroit living 
room, basement and _ backyard 
onto the stage without. cramping, 
and has been as successful with 
his Hghting. Elem. 


Down Came a Blackbird 


East Hampton, N.Y., July -23. 


Ron Rawson production of comedy in 
twe acts (five scenes) by Peter Biack- 
more. Stars Kim Hunter, Murray Mathe- 
son; features Viola Keats. Robert Web- 
ber. Staged by Ruth Rawson; scenery, 
Peter Dohanos. At John Drew Kgs a 


East Hampton, N.Y., July 18, °55; $3. 
i agit + ines Simatic late Paul Clarke 
Sir Clive Dawson...... Murray Matheson 
Diana Hartland ..........._- Keats 
John Dawson ......+.+- . rt 
Nora Parker .......+ «eee+. Kim Hunter 
ee a i ee 


Rod Kennedy 
Madeleine Somerset ....... Barbara 


Peter Blackmore’s comedy about 
an ugly duckling secretary in love 
with her Egyptologist boss is the 
best of the new British imports to 
play Long Island this season 
: “All for Mary,” “The 
White Sheep of the Family’’). It is, 
in fact, a play with conceivable 
Broadway appeal—providing a cer- 
tain amount of rewriting is done. 

By American standards the play 





of | needs a punchier ending, a slightly 


faster pace and a better means of 
audience identification with the 
love-struck heroine. Latter might 
be accomplished by changing the 
lady’s nationality from British to 
bby Kim Hunter, playing 
ve m Hunter, p 
the first act behind an almost 
Cyrano-like nose and beneath 30 
pounds of padding, is standout_as 
the smitten assistant who under- 
goes plastic surgery and rigorous 
di in an effort to bring her 
employer’s attitude to something 
more personal than admiration. 








Versatile Percenter 

Talent. agent Gloria Safier 
has taken on her first non-the- 
atrical client, She’s represent- 
ing Verna Hull, a painter 
who’ll have her first exhibit in 
the fall, at.the Butler Gal- 
leries, N. Y. 

Miss Hull, incidentally, is a 
Sears-Roebuck: heiress, 








Slimmed and trimmed into a fetch- 
ing beauty ready to battle forthe 
man she loves, she gives a sensi- 
tive second-act interpretation that 
constantly takes into account the 
mental and emotional confusion 
such a physical transformation 
would induce. 


Murray Matheson is distinguished 
and sympathetic as the profes- 
sional pyramid-prober and man of 
the world whose peaceful existence 
is suddenly shattered by a three- 
way play for his affections. Viola 
Keats is artful as the sophisticated 
widow who attempts to usurp the 
secretary’s command * position in 
the antiquary’s household. It-is a 
smooth and polished playing of 
the role she originated in the 1954 
London production, 

Robert Casper starts 
then warms up to a styled-for- 
laughs juve reading of the young 
Oxonian son of the sarcophagus- 
searcher, Robert Webber registers 
as the American journalist who 
sends the heroine on her surgery 
and saccharine kick and is the only 
person who understands her. Paul 
Clarke, flashing an infectio RS 
smile, makes a memorable part*of 
Ali, the native houseboy. Barbara 
Hall impresses as a young neigh- 
bor, yenned by the son but yennin 
(not nece to the benefit, 
of the play) the father. Lynda Car- 
wand does well as the bit houseser- 
vant. 


Ruth Rawson’s intelligent direc- | from 


tion respects sustained character- 
izations while garnering laughs. 
Her extensive paring down of the 
original script has been accom- 
plished cleanly and without awk- 
wardness. The play is handsomely 
set in Peter Dohanos’ attractive 
interior of a Cairo villa with back- 
grounded ag 
The ability of “Blackbird” to fly 
the Atlantic will depend on whether 
a good British play can be trans- 
lated into a good American play. 
The basic material is there, it 
needs only to be adapted to Yan- 
kee tastes. Hank. 


| Nov. 14. The Theatre Guild-Ameri- 


slowly, | be 





Miller’s ‘Bridge’ to Open + 
Hub Subscription Sked 


Boston, J uly 26. 


Boston subscription play season 
will be inaugurated by Arthur 
Miler’s “A View from the Bridge” 
at the Plymouth Theatre for two 
weeks opening Sept. 12. Van Hef- 
lin, J. Carroll Naish and Eileen 
Heckart will play the leads in the 
double bili. 

“Tea and Symphony” opens 
Oct. 17 at the Colonial and Boston 
subscribers will see “Bad Seed,” 
with Nancy Kelly, at the Wilbur, 


tae 


ca Theatre Society, which directs 
the subscription season under the 
auspices of the Council of the Liv- 
ing Theatre, has not set the other 
offerings in the nine-show sub- 
scription season. 

One item will be a musical ac- 
cording te Rebekah Hobbs, local 
subscription manafer, 





Betty Jane Watsen is playing 
Nellie Forbush, the femme fond, in 
“South Pacific,” which opened 
‘Monday night (25) and has already 
en extended a third week 
through Aug. 13 at the Neptune 
Music Circus, Asbury. Park, N. J. 


~ Stock Tryouts 


(July 25-August 7) 





“ 





After the Ball, by Noel Coward, based 
on Oscar Wilde’s “Lady Windermere’s 
Fan”—Music Circus, Lambertville, N. J. 
@-7) (Original London © production re- 
viewed in VARIETY, June 23, °54). 

All in. Faver, musical by Alison and 
Alvah Sulloway—White Barn Theatre, 
West Conn. (6-7). 


Cold Christmas, by Anna Marie Barlow 
and S. Brooke White—Theatre ‘55, Dallas 


Cyprienne, ada by Dorothy Monet 
Sardou’s vercons” (Uta Hagen, 


Summer Theatre, 

Saratoga,. N. Y. (25-30) (Revi da - 

RIETY, July 6, °35). bpeggebesest 
Daisy Miller, adaptation from novel 

R Hood Theatre, Ad- 


Hear Ne Svii, by_George Griffin, Lake- 
side Theatre, Lake Hopatcong, N. J. (1-6). 
Mother Was a Bachelor, by Irving W, 


Phillips (Billte Burke)—Pa T Mill Play: 


house. N. J. (25-31) (Reviewed 
é Gin Yiae ts 6’ Rese Gorden, > Mead 
Roberts Blon Teeesten 


oan dell) — oryton 
(Conn.) Playhouse (25-30); N rt ®.I. 
Casino Theatre (1-6) Geviewel: in VA 
RIETY, Jul a os Bai iM 

Pere Balzac, dapted 

Littlewoed—White ¢, Barn "Theatre, West. 
Tons no Was Love —Manistee ) Sum- | 
mer Theatre (7). ee 





“PLAYHOUSE-ON-THE-GREEN” SCORES 


Stewart will be 
ant for the stock 
Selden-Morton Gottlieb tryout of 
the John D. Hess comedy, “Better 
Mousetrap” ... Nelson Case Jr., 
son of the tv-radio announcer-m.c., 
is a technician this summer at the 
ag Drew Theatre, East Hampton, 


Current British Shows 


LONDON 





(Figures denote premiere dates) 


Bad Seed, Aldwych (4-14-55). 

Bell, Book, Candie, Phoenix (10-5-54), 
Boy Friend, Wyndham’s (12-1-53). 
Can-Can, Coliseum (10-14-54). 

Crazy Gang, Vic. Pal, (12-16-54), 
Desperate Hours, Mipp. (4-19-55), 


Dry Rot, Whitehall (8-31-54). 

Emlyn Williams, Globe (5-31-55). 
Follies Bergeres, Wales (4-9-55). 

From Here & There, Royal Ct. (6-29). 


Intimacy At 8:30, on ( \e 
Jazz Train, Picca i 

King and |, Drury (10-8-53). 
Kismet. Stoll (4-20-55). 

Mr. Penn » New (5-18-55). 
Mourning ‘Electra, Arts ro 
Mousetrap, Ambas. (1 

My 3 Angels, Lyric (5- 


A 

Reluctant Deb, Camb: - 
Sailor Beware, Strand (2-16-55). 
Salad Days, Vaudeville (8-5-54). 
Separate Tabies, St. James’s (9-22-54). 
Shadow of Doubt, Saville (7-7-55). 
Shakespeare y Palace (7-21-55). 
Spider's Web, voy }-14-54) 


‘Talk of Town, coetehi Cit?-50) 
Moon, H 


Teahouse Aug. er Maj. (4-22-54), 

Tiger At Gates, Apollo (6- ). 

20 Mins. South, St. Mart. (7-13-55). 

Wild Thyme, York's (7-14-55). 

Wenderful Town, Princes (2-23-55). 
SCHEDULED OPENINGS 

Nina, Haymarket (7-27-55). 

Waiting For Godot, Arts (8-3-55) 


CLOSED LAST WEEK 
Uncertain Joy, Duchess (3-31-55). 


TOURING 


Appointment 
Bachelors Are Bold 
Brariliana 
Clerembard 

De 


Seonien ith Beatr! Li 
Figure py Fun - 4 
First N 








Three a Day 

Sencar 
a 

Women of Twilight 


Janet (Mrs. William Rhinelander) 
roduction assist- 
ur of the Albert 











Columbus, Ohio, audiences warmed 
up to the summer theatre season when 
the tent-theatre ‘Playhouse-On-The- 
Green," with Joseph K. Weaver as 
producer, opened last month just north 
ef suburban Worthington. Superb 
stagging of N. Y. hit plays with JOEL 
THOMAS as top box-office personal- 
’ ity, CAROL VANDERMEIR as exciting 
guest star, and brilliant resident com- 
y—Maggie Owens, Tommie Baxter, 
vonne Clifford, Rich Kelly, Donald 
Somers, Charles Fatone—filling the 
leads and‘local talent rounding out 
casts, has given the legitimate theatre 
@ new lease on life in this city. 


HERE’S WHAT TOP 
COLUMBUS THEATRE 
CRITICS SAID: 


“DROP EVERYTHING 
AND RUN: 


“RAINMAKER” 
IS 
DELIGHTFUL! 


+ a8 comic, honest and 
wise as in Manhattan. The 
Playhouse cast, may their names 

be inscribed in gold, match the 

ORIGINAL COMPANY in the en- 
thusiasm and warmth of their act- 
ing ... and without Geraldine Page, 
what would ‘‘The Rainmaker’ be? 
« +» @ needless worry . . . TOMMIE 
BAXTER, as Lizzie, plays bautiifully 
e « « had her audience in honest tears 
JOEL THOMAS, in title role, dis- 
tinguished himself . . . enchants his au+ 
dience, Rich Kelly is impeccable!’’ 
NORMAN NADEL 
(Columbus Citizen) 


“ENGAGING PERFORMANCE” 






IN COLUMBUS! 


Edward Ludlum Ranks High For 
Staging Achievements in Summer 
Playhouse Productions! 


“Edward Ludium, director of Playhouse- 
On-the-Green, has successfully staged 
*A Streetcar Named Desire’ in an arena- 
type theatre, and that achievement 
ranks with the 15-foot pole vault, the 
















four-minute mile and the quiet outboard 
motor."—-NORMAN NADEL (Columbus 
Citizen) Recently awarded VARIETY 
citation for fine contribution to the- 
atre in country. 


Carol Van Dermeir Makes “Streetcar” 
Something to Remember! 


“Miss Van Dermeir deserves an essay 
on her performance. Her familiarity 
with the role, and her penetration of 
it, are almost uncanny. If every ac- 


NORMAN NADEL (Columbus Citizen) 


“Mr, Ludium has wrought his magic— 
but not single-handed, as he has in Carul 
Von Dermeir, who plays Blanche du Bois, 
an exceptionally well-equipped actress 

- and other players, including MAGGIE 
OWENS as Ste'la, JOEL THOMAS as Stan- 
ley and RICM KELLY as Mitch, who de oa 
spectacuiar job ... TENNESSEE WILLIAMS’ 
Pulitzer prize-winner continues to stand up 


tress were so thoroughly prepared for 
part, THE THEATRE WOULD GLOW.” 
—NORMAN NADEL 








JACKSON ELLIOTT 

(Ohio State Journal) 

“ . + + one of the finest productions of 

‘A Streetcar Named Desire’ ever staged.” 
ANN LOWMAN 

e “, . . Miss Baxter geniune aoa. | Die, 

(Columbus Dispatch) Thomas triage pin Pkg ete to sc 


“Miss Van Demeir handles a very emotion- « buck , 
ally demanding role with great skill.” 


@s a modern masterpiece .. . as one whe 
has been through it four times before, | 
con testify that the current “Streetcar” is 
no less shattering as an emotional ex- 
perience than the previous productions! 
It is this very EXCELLENCE that has made 
Ludium’s job as director especially diffi- 
cult—and his ACHIEVEMENT SO NOTE- 
WORTHY.” 


SAMUEL T. WILSON 
(Columbus Dispatch) 


Contact: Howard Gottfried, Room 630, 1775 Broadway N. Y. (Circle 5-6363) % 
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Garbe Biog Suit 

An injunction restraining fur- 
ther sale of the Duubleday’s book, 
“Garbo,” plus $400,000 in damages 
and $75,000 in attorneys fees is 
sought in a L. A. Federal district 
court suit filed last week by Rilla 
Page Palmborg, a writer. 

She alleged that “Garbo,” by- 
lined by John Bainbridge, in- 
fringed on the copywright of her 
book, “The Private Life of Greta 
Garbo,” first published by Double- 
day in 1931. She also charges. that 
the defendant, Doubleday, breached 
an agreement under which no “ex- 
panded version” of her Garbo biog 


-could be published in the future 


without her consent. She further 
charges that the Bainbridge. book 
was “copied large!v” from hers. 





Double-Featured ‘Risque’ 

Playwright - gagwriter Eddie 
Davis, co-librettist on the’ current 
“Ankles Aweigh” at the Hellinger 
Theatre, N. Y., clicked so well with 
“Laff Yourself. Well’ (Fell) that 
he decided to do one a little sau- 
cier. It’s a $3 item, titled “Open 
At Your Own Risoue,” and Ameri- 
can News has just ordered 50,000 
of these. -Tome doesn’t carry 
Davis’ byline. ~ 

Davis, while an asthma cure in 
Arizona, was exposed to much hos- 

italization and/or convalescent 

redom, hence the “Laff. Yourself 
Well” book. The b uct gags 


hy-prod 
were somewhat saltier, so he de-| 


cided to leave His name off the 
sequels. Seylla Pub. Co. (Alexan- 
der Roman) is the publisher, and 
by splitting Davis’ original mss. in 
half,-in order to accommodate car- 
toons etc., he now a!so has a secuel 
book, “Proceed At Your Own 
a to follow a year or two 
ater. 





Coburn’s Memoirs 
Charles Coburn, making a five- 
week tour of the summer circuit 
in “You Can’t Take It With You,” 





| 





tions of both , . . bave the same; Coast to scout. houses and eontact 


principle . . . escape, relaxation 
and individual attention; both are 
expensive. And the couch is still 
there. Plus ca change.” 

Tome is handsomely put out, 
with fine illustrations; and for 
members of the second oldest pro- 
fession, there is much information 
on show biz of the era. Down. 





Geo. Burns, Kay Thompson et al. 

George Burns (& Gracie Allen) 
has completed his vaude memoirs, 
“I Love Her, That’s Why!”, in col- 
laboration with Cynthia Hobart 
Lindsay, for Simon & Schuster 
fall publication. Comedienne Kay 
Thompson has authored an offbeat 
novel, “Eloise,” with drawings by 
Hilary Knight, also via S&S, and 
Osear Hammerstein 2d has edited 
and written the foreword to “The 
Jerome Kern Song Book” (a $7.50 
item), again for S&S. 

An anthology of another sort is 
“A Century of ‘Punch’ Cartoons,” 
1,000 items from 100 years of Eng- 
land’s famed weekly, edited b 
R. E. Williams, of Punch, and ‘Mal 
colm Muggeridge, its editor. 





Zhukovw’s Plug For Reston 

James Reston, chief of the N. Y. 
Times’ Washington bureau, got the 
fod as “the greatest newspaper 
writer on. foreign affairs of the 
western world” from Gurig Zhu- 
kov, vice-chief of Pravda, accord- 
ing to Lillian Foster of Toronto 
Telegram. That daily’s fashion re- 


porter, just back frem Moscow, is: 


doing an uncensored series on ma- 
terial she got there early this 
month. 

* Zhukov, whom she interviewed, 
‘mentioned Hemingway and Stein- 
beck with apparent approval and 
said with a smile. “wouldn’t waste 
paper on Mickey Spillane.” He 
also told her the capitalist coun- 


tries can play “a great role” in! 


world advancement. Zhukov is 
also Pravda’s international affairs 


will begin work on his memoirs,| chief. Miss Foster doesn’t sav if 


with Victor Rosen, when the star 
returns to Hollywood in November. 
So the veteran revealed in an in- 
terview with Elaine Drooz over 
WPTR in Albany last week. 

I am not a writer and I don’t 
want to insult the craft by attempt- 
ing to be one,” Coburn explained. 

I will tell my story to Rosen.” 
Coburn, who started as a pro- 
gram boy, became an usher and 
nee Snow gna =e age of 18— 
e apeae p of the old 
Savannah. Theatre in Savannah; 
Ga., will probably title to memoirs 
Through My Monocle” or “Life 
Begins at 60”—the age at which 
he went to the film capital. Coburn, 
who has since made 63 pictures, 
expects to appear in another, 

slated for production in the fall. 





RH’s Show Biz Books 

Random House’s show biz and 
allied arts’ new books this fall 
include Art Cohn’s biog of Joe E. 
Lewis, “No Room For The Groom”; 
Scripter Peter Lyon’s collaboration 
with Dr. Ruth Fox, prez of the 
N.Y. City Medical Society on 
Alcoholism ‘and who has worked 
closely with the AA), on “Alcohol- 
ism: Its Scope, Causes and Cures”: 
Miami Herald columnist Jack 
Kofoed’s closeup on “Moon Over 
Miami”; Chi Sun-Times columnist 
liv Kupcinet’s ditto, which he calls 
Xup’s Chicago”; John Chapman’s 
Theatre 55,” with George Freed- 
ley doing the rest of the U.S. and 
Canada, and C. B. Mortlock re- 
porting from London; Budd Schul- 
}, novelization of “Water- 
Ps the Academy prizewinning 
"m; Quentin Reynolds’ story of 
master pulp publishers Street & 
Smith, “Fiction Factory”: and the 
Harrigan & Hart story, first seri- 
alized in The New Yorker, “The 
lerry Partners,” by E. J. Kahn Jr. 


Winchell Biog 
Ed Wiener, Broadway publicist, 
who authored “The Damon Run- 
Y on Story,” has completed “Let's 
i0 To Press” (A Biography of 
yal Winchell) for Putnam’s 
. ie will ope in October. 

is a longti i 
the ef) gtime intimate of 

_ utnam’s is also titling Gro 

.. halen’s autobiography, eur Mew 
ork,” for November publication. 





3 More of the Same 
» The Game of Hearts,” edited 
y Lesley Blanch (Simon & Schus- 
ter; $5), contains the memoirs of 
Harriette Wilson, celebrated Re- 
Sency courtesan, who numbered 
Lord Byron, Beau Brummell and 
the Duke of Wellington among her 
conquests. Book is notable for 
£usty introduction by Miss Blanch, 
authey of “The Wilder Shores of 
ove, which offers a capsule his- 
tory of the oldest profession. 
eg Everleigh Sisters and 
avis ra] yer- 
looiail y Adler are not over 


Somewhat ruefully, Miss Blanch 
observes that “today, in America, 
ee courtesan may said to have 
Peen replaced by the  psycho- 
*nalyst ... but basically the func- 


! 


he’s related to Marshal G. K. Zhu- 
kov Soviet defense minister. 





A $9.50 Item 
“Letters of Marcel Proust to 
(Prince) Antoine Bibesco,” trans- 
lated by Gerard Hopkins, is being 
published by Grove at $9.50. 
Each of the 500 books (Thames 
& Hudson edition) is numbered 
and signed by the translator. It is 
illustrated with vhotographs. 





More Memoirs 
Harlowe Hoyt, magazine editor 
a ee Chavaene Plain Dealer and 

s former longtime drama critic, 
with a background as actor, play- 
wright, producer and screenwright. 
has done a book on “Town Hall 
Tonight” for Prentice-Hall this 
fall. It deals with the grassroots 
days of the American theatre. 

A memoir of another sort is Mrs. 
Grace Hegger Lewis’ “With Love 
From Gracie” (Sinclair Lewis: 
1912-1925), and treats with their 
romantic and marital years. They 
were divorced in 1928 and Mrs. 
Lewis has since remarried. Also 
P-H publication. ; : 

An intimate closeup of st]l an- 
other sort is John McNuliy’s “My 
Sen Johnny,” named for his five- 
year-old son. 





More Anthologies 
Russel Crouse did the intro to 


“Redrawn By Request,” anthology: 


of J. R. Williams’ cartoons, for 
Hanover House (Doubleday subsid) 
publication in September. Williams 
is perhaps America’s mostly wide- 
ly syndicated cartoonist, with 1,056 
daily and Sunday papers totaling 
56,000,009 circulation. 

The other HH anthologies are 
“Max Shulman’s Guided Tour of 
Campus Humor” (past 50 years 
from over 65 colleges) and “The 
Best of Kathleen Norris,” for Oc- 
tober and November publication. 





Randy Williams Exits Macmillan 

J. Randall (Randy) Williams 3d, 
vet trade department head of the 
old-line Macmillan publishing 
house, has suddenly .resigned after 
18 years with the outfit. 

Understood George P. Brett Jr. 
requested that his v.p. and director 
do this. The circumstances at- 
tendant thereto have created some 
intra-trade talk, especially because 
of Williams’ standing in the pub- 
lishing field. He is said to 
virtually set with another major 
publisher. 





CHATTER 

“Perelman’s Home Companion” 
(S.J. that is) due via S&S in 
October. 

Trudy Dye, woman’s ed Better 
Farming, switching to promotion 
staff of Satevepost. 

Third printing of Paddy Chay- 
efsky's “Television Plays” current- 
ly on Simon & Schuster presses. 

Stanford Whitmore’s first novel 
for Harcourt-Brace, “Solo,” due in 
September, is about a jazz pianist. 

Hugh Curtis, editor of Better 





Homes & Gardens, visiting the 


writers. 
editor, guest 
Fashions League luncheon in Los 
Angeles. 

Book club right to “Captain 
Dreyfus,” by Nicholas Halasz, sold 
by Simon & Schuster to book 


Find Club. ~ 
More cartoon books via Simon 


-& Schuster: Abner Dean’s “Wake 


Me When It’s Over” and George 
Price’s “Open House.” 

Edward G. Robinson’s story, 
“Any Family Can Afford a Master- 
piece,” by Kay Campbeli, will be 
featured in Family Circle. 

A 2,500-word excerpt from Mar- 
tin Lederman’s “The Slim Gour- 
met,” published last February by 
Simon & Schuster, in the Septem- 
ber issue of Pageant. 

Christian Science Monitor’s 
Rome correspondent Edmund Ste- 
vens writes on the “North Afriean 
Powder Keg” for Coward-McCann 
publication in November. 

Some 15 years after its original 
publication, S&S is reissuing a 
“bull market edition” of Fred 
Schwed Jr.’s “Where Are tne Cus- 
tomers’ Yachts?”, illustrations by 
Peter Arno. 

Jack April’s new novel, “Feud 
at Five Points,” will be published 
in October by Dodd, Mead. Aoril 
is the nom-de-plume for William 
H. James and Frederick Schlick, 
Hollywood writers. _ 

Sherman Billingsley wrote the 
introduction to “What, When, 
Where and How To Drink.” by 
Richard L. Williams and David 
Myers, which Bobbs-Merrill will 
publish in the fall. 

Mare Brandel’s “The Time of 


, The Fire” purchased by Presses de 


la Cite, and will be brought out in 
France in the fall. Bantam Books 
edition will appear_Aug. 1. Origifal 
publisher, Random House. 

H. W. Kellick has set a deal with 
Glamour ( edition) for 
Lauren Bacall’s “How To Live 
| With a Tough Guy,” and one of his 
several deals for scribe Leo Guild 
eo a pocketbook on Liberace for 

von. 

CBS-TV producer Felix Jackson 
(also a Hollywood stribe) has 
penned his first novel, “So Help Me 
God.” a swipe at Congressional in- 
vestigating committees for serial- 
ization by McCall’s starting in 
August. 

Robert Ottoway, London Sunday 
Graphic show columnist, has been 
named editor of Picturegoer, suc- 
ceeding Connery Chappell, who has 
been upped to the editorial chair 
of llustrated. Ottoway. takes over 
in a few weeks. 

Gloria Votsis, film and tv fan 
mag editor, left Skye Publications 
to headquarter on the Coast but 
will continue to service the outfit 
on a freelance basis. She'll motor 
west with Terry Moore and the lat- 
ter’s mother, Mrs. Luella Koford. 

Simon & Schuster sold reprint 
rights to Bob Hope’s autobiogra- 
phy, “Have Tux, Will Travel,” to 
Pocket Books, which has also pur- 
chased from S&S the reprint 
rights to “Somebody Up There 
|Likes Me,” Rocky Graziano’s life 
story. 

Mary Margaret McBride’s “All 
‘America Cook Book” slated for 
spring ‘56 publication by Put- 
nam’s. Same firm bringing out 
“How Opera Grew,” by Ethel Pey- 
ser and Marion Bauer, vet authors 
of music appreciation books and 
articles. 

Freddie -Benham, one of the 
founders of the Circus Saints & 
Sinners, has recounted his experi- 
ence with that organization in 
“Laugh, You Sinners” which Frede- 
rick Fell released yesterday (Tues.). 
Tome carries a dedication by 
Harry Hershfield. 

Vet circus animal trainer Alfred 
Court has done his memoirs, “My 
Life With The Big Cais,” for Si- 
mon & Schuster this fall, and same 
firm is bringing out three $1 pa- 
perbacks of Arthur Murray’s 
“Dances For. Beginners,” “Ameri- 
can Dances” and “Latin Dances.” 

Publicists Matty and Don Sim- 
mons, who also edit the Diners’ 
Club News and have the Diners’ 
Club as a client, tell the story of 
that setup along with the gastro- 
nomic beat in the five great eating 
cities of America — N. Y., Chi, 
L. A., N. O. and Frisco—in “On 
The House,” which Coward-Mc- 
Can will publish this fall. 

“See It Now,” collection of its 
best (CBS) shows, in text and pic- 
tures, edited by Edward R. Mur- 
row and Fred W. Friendly, being 
packaged as a $5 book by S&S in 
October. Another anthology, from 
his Saturday Review pieces, is 
Goodman Ace’s “The Book of Lit- 
tle Knowledge,” also an October 
item from Simon & Schuster. 

Syndicated cartoonist Bill O’Mal- 
ley has assembled many of them 
into an anthology for Prentice- 
Hall publication titled “Feeling No 
Pain.” Ex-Olympie champ figure 
skater Dick Button has done a 
book on “Championship Skating” 
for the same house, and vet mag 





‘writer and Family Circle’s fiction 
: |editor Maxine Lewis has done one 
Frederika Fox, House Beautiful !on “The Magic Key To Successful 
speaker at Home! Writing,” also for PH. 








Random House prexy Bennett 
Cerf’s broadside on Carol Grace’s 
upcoming first novel, “ihe Secret 
Ih The Daisy,” states that “un- 
doubtedly the worst kept literary 
secret of the decade is the true 
identity” of the author, whe- is 
Carol Mareus Saroyan, ex-wife 
(twice over) of playw t William 
Saroyan. Incidentally, the RH top- 
per’s wife, Phyllis Cerf, has been 
getting beaucoup billing as pho- 
tographer of RH authors who dec- 
orate catalogs and back-jackets. 

Louis ie ay gh has edited an 
anthology.of 91 “Makers of the 
Modern World” (“from Darwin to 
Hemingway, who have shaped the 
living and thinking of our times”) 
which Simon & Schuster will pub- 
lish. Same firm also issuing Wal- 
lace Brockway’s “High Moment,” 
collection of pieces by w.K. au- 
thors on the turning point in the 
lives of the famous. viz, C. S. For- 
ester on Napoleon; Will Durant on 
Caesar; Ernest Newman on Bee- 
thoven; Andre Maurois on Goethe. 
Francis Taylor did the preface; 
Brockway edited and wrote the 
intro. ; 


—_—_—_—_—_—— 


-‘Mr,’ Julian Eltinge 


=m Continued from page 2 ae 


Lights (Long Island Good Hearted 
Thespian Society) was established. 

Frank Wiesberg became the first 
Chicago bureau manager for 
Variety at 79 S. Clark St. Coin- 
cidentally, C. C. Bartram became 
London office manager at 40 Lisle 
St. West, later succeeded by Jenie 
Jacobs, an agent. 

Another type of standard act 
that advertiSed at 9 sera was 
“Mr. Frank Carver's don Com- 
edy Co. in ‘A Night in an English 
Music Hall,” manager Al Reeves, 
agents William Morris and H. B. 
Marinelli.” (This is the act which 
cradled. Charles Chaplin). ie 
Foy and the 4 Foys, cartoonist Bert 
Levey, Eltinge, Harry Holman & 
Co., Eddie Leonard, Aileen Lee 
and sundry Lasky & Rolfe musical 
tabs were regular early adver+ 
tisers. 

A news story heralded the fact 
that Ed Blondel] (father of Gloria 
and Joan) had “accumulated a for- 
tune and was seeking to invest in 





one or two theatres.” 


W>.C. Fields was touring a sec- 
ond season in a vaude sketch titled 
“Ham Tree.” The White Rats, 
originally a social club, were start- 
ing to act along labor union lines. 

A tongue-in-cheek hews item 
from Vienna detailed that an ac- 
tress was being tried. for perjury 
for saying she was 27 when she 
was really 29. Another: Henry 
Pinkus wired Variety from Atlan- 
tic City as follows: “ ‘Mile. Cham- 
pagne’ a tremendous success.” Ob- 
served Sime, “It’s Mr. Pinkus’ 
show.” 


Phony Bullfight 


Continued from page 1 











chief at the spot where they would 
have inserted the sword. Humane 
Society reps are on hand at most 
spots to be sure none of the bulls’ 
blood is spilled. They don’t care 
about the matadors, who have 
taken some bumps and bruises; 
just the bulls. 

Big reason for the unit’s draw 
is a gal dubbed Countess Agnes 
Von Rosen, reportedly from Stock- 
holm, Sweden, who takes a short 
turn in the arena with the capes. 
The blonde beauty didn’t expend 
herself here either night after she 
supposedly got bumped around a 
bit in Denver the previous week- 
end. 

However, the countess did make 
all her press, radio and tv stints 
and undoubtedly sold a lot of tic- 
kets just off her looks. 


The other three matadors are 
all males, and do most of the work. 
A different bull is used every 
night, usually being purchased 
from a local stockyard. Bull is sold 
back after its one shot in the spot- 
lights. Adding another south-of- 
the border touch to.the show is the 
presence of Los Rocinantes, a 
quartet of musicians and singers 
who are much more talented than 
similar outdoor outfits and who 
are used quite a bit at the tv, radio 
and press parties. 

The rest of the show consists of 
a “tournament of thrills” auto and 
motorcycle stuntmen’s contest 
that leaves much to be desired. 
Unit is tied in with Ford, which 
furnishes transportation autos. 








Salzbutg Fest 


Continued from pace 2 === 


‘Entfuhrung aus dem Serail), which 
Karl Bohm is to t, and also 
this year’s world preem opera, 
Werner Egk’s “Irish Legend,” to 
be conducted by George Szell. 
Caspar Neher is the designer for 
both. 

Other directors currently at work 
in Salzburg are Gunther Rennert. 
(Hans Pfitzner’s opera “Pales- 
trina’) and Josef Gielen (doing 
Richard Strauss “Ariadne - auf 
Naxos”). The two conductors are, 
respectively, Rudolf Kempee and 
Karl Bohm. Other’ conductors 
due in Salzburg for orchestral con- 
certs are Eugene Ormandy, Charles 
Munch, Rafael Kubelik and Hans 
Kanppertsbusch. 

_ The fete preparations thus far 
have been marred by the illness of 
two important participants. Pian- 


a festival standby, was taken ill 
in Switzerland, afflicted by nerves 
of his left hand. He was to have 
played in and conducted the second 
orchestral concert, but has been re- 
placed by Karl Bohm (as con- 
ductor) and Paul Badura-Skoda 
(as piano soloist). The other 
sickness is that of soprano Lisa 
Otto, who was to have sung fea- 
tured roles in three different 
operas. eShe is in the hospital with 
a lung infeetion, and will have to 
be replaced by singers not yet 
decided. upon. 

On the theatrical front, the new 
production of Schiller’s “Kabale 
und Liebe” looks like a good bet 
to be one of the big sensations of 
this year’s festival, because of the 
presence in the t of several 


seen on the stage. 

1 Featured in the cast are Nicole 
Heesters, who plays the lead in 
the new Austrian film, “Her First 
Date,” and is the daughter of a 


Maria Schell, one of the biegest 
pic favorites among German-speak- 
ing audiences (her latest important 
film was “Die Letzte Brucke” (The 
Last Bridge). The leading male 
name is Will Quadflieg, also a 
film favorite, and popular in Salz- 
burg for his portrayal of the lead- 
ing role in “Jedermann” the last 
few years. 


‘Expose’ Mags 
Continued from page 2 aes 
take oral depositions from the pub- 
lisher of Confidential in New York 
Sept. .20. Geisler is also handling 
Doris Duke’s $3,000,000 suit against 
Confidential. 

Meantime, Rave mag agreed to 
pay the Masons $1,000 in cash plus 
a printed retraction. The Masons 
—James, Pamela and Portland— 
asked for $1,199,000 in their suit 
against the publication. In the out- 
of-court settlement. Masons’ attor- 
ney Paul Caruso said the mag asked 
to pay the $1,000 on the install- 
ment plan since it didn’t have that 
kind of money. Mag also had to pay 
court costs involved in the case. 














Oscar Means 


Continued from page | ew 


that her part will be built up from 
the original legit size—that is, 
she’s to be more prominent in the 
pic than was Cloris Leachman in 
the play. There’s no fine print 
in the pact about this; Miss Saint 
is to be sole judge as to whether 
the role is sufficiently expanded. 

Screen scripters Norman Pana- 
ma and Melvin Frank were east 
from the Coast last week to con- 
fab with Miss Saint and Hope con- 
cerning Miss Saint’s assignment 
and the project in general. Jean 
Kerr and Eleanor Brooke wrote 
the original. 


5-Day Week 


Continued from page | jaa 


implications, Monday by a studio 
labor group headed by Charles 
Boren. Latter’s only comment fol- 
lowing that huddle was that he 
wasn’t in the habit of talking to 
newspapers. 

Also a part of the IA’s conditions 
for a new contract are improved 
vacation skeds. Formal negotia- 
tions are expected to open in Sep- 
tember. The current labor agree- 
ment expires in October. 

Powwow Monday was held in the 
office of Metro prexy Nicholas M. 
Schenck who, last year, was a key 
| figure in the negotiation of a Holly- 
| wood contract with the American 
| Federation of Musicians. 























ist-conductor Edwin Fischer, long 


big-name film players not usually: 


popular Austrian actor, and also - 
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father, Vincent Seaveiie: who 
_ toured under the name of Vincent 
C. Schea and her sister 
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‘a Lyceum, § dney, “ Greater — Hildegarde Neff role in “Silk 
: Broadway Union The atres. London Stockings” on the London stage Hollywood 


Yehudi Menuhin back from a 
ag concert tour. 


Connie Moore reopens the St. }° 


Regis’ Maisoriette season Sept. 8. 
uel Hacker, industry CPA, 
off to the Coast for huddles with 
film and tv clients. 
Victor Mature and fadio’s John 
ty Tg enroute to Europe on 
ted States. 


Gould to the Coast, via Culereds 
where his two sons are at cam 
Richard Burton, the Phil ar- 
rises (Alice Fa wag and Guy Bolton, 
~ ‘from line yesterday on the 


RCA an 5 a&r manager George 


R. Marek and his wife, Muriel, on 11:35 


the SS Cristofo Colombo from 
Rome where he spent almost a 
month supervising and recording 
the full-length “Aida’’ album. 
George Jessel back from his Eu- 
ropean quickie and returning to 
London soon for a BBC variety 
show which he’ll emcee on Aug. 24. 


He also a ones t “gala” book- 

ings.in Ost Cannes set for 

the Scan aug tourist seasons. 
ato Boe | 


an wot picnic 

game Aug. 20 at ae Portenester 

estate on occasion of the UA team 

Touch swbuiningy earusmay,, 4in- 
s g, 

Ses ceare and preview inter- 


persed. 
mg oo from Paris-Match's globe- 
trotting staffer, Pierre G 
cently married to Olivia — Havil- 
: “The Sunday of Borrah’s 
(Minevitch) death we dined with the 
Lew egitat ng at Verte Galante, 
on the Ile St. Louis, so after 
ner I suggested we go to Borrah’s 
bistro. When we got there, a 
a was on the door: ‘Fermeture 
ceptionnelle’. I “<> os course 
its ie closed. he is on his 
The next morn- 
we read t the and news in the 
. Herald.” 


Aitem 


valleaux, 
Thelma Seavelle. Mrs. O’Donohue 
— heard from her parent in 
Since the Hildegarde-Anna So- 
senko s be uc Re of their longtime man- 


Cisborate East 72d St apartment 


which, in a large measure, served 
as a ‘gallery for their many art 
works. Since then, each has 
claimed their favorites and/or per- 
sonal ownerships; those co-owned 
will be auctioned off eventually. 
Parting. is on friendly terms. 
Hildéegarde sings Aug. 19 with the 
Connecticut Symphony, in Fair- 
field, and Souham returns to the 
Hotel Pierre this fall. 


By Hal V. Cohen 

Local re Me Del Ray into the 
Shamrock Hotel in Houston for 
four weeks. 

Little Jack Little into Dore’s 

bor Day week for first date: 
around here in years. 

Jack Durant tried to get out of 


Ankara booking but couldn't; 
_ three-week run Monday 


Tim (Johnny) Kirby off again orn 
another RCA-Victor deejay tour 
— finishing a nitery booking 

ere 

Chilly Doyle, vet Sun-Tele base- 
ball writer, presented with a trip 
to Ireland at a testimonial dinner 
in his honor. 

_Pittsburgh actor Fritz Weaver 
signed by Irene Selznick for a role 
in “The Chalk Garden” on Broad- 
way in the fall, 

Dick Seagna directing next 
week’s White Barn show, “Father 
of Bride,” while Hale McKeen 
takes a short vacation. 

Dick Powell's older - brother, 
Howard Powell, general traffic 
manager of Illinois Central RR, in 
town for Traffic Club outing. 


Australia 
By Erie Gorrick 
Suburban cinemas here increased 
admissions .to meet rising over- 
head. 
Old Vie Co., headed by Katha- 





rine Hepburn, pulling smash trade 
at Tivoli, Sydney. 

J. C. Williamson will roadshow | 
“Paint Your Wagon” in Brisbane | 
after a so-so Sydney run. | 

“Harlem Blackbirds” here for | 
run at Palladium, Sydney, under | 
Harry Wren management. 

Virginia Paris, out here two} 
ag ago in ‘ ‘South Pacific,” signed 

y Tivoli loop for a revue. 

Local crooner Jimmy Parkinson | 
signed by Decca to make disks in | 
London. Leaves here this week. | 

Charles Chauvel’s Aussie-made | 
pic, “Jedda,” 





is in 12th week at | 


David N. Martin, m.d. Tivoli 

lowe, in Perth for _— m of “Col- 

red Rhapsody.” w played 14 
smash po in Melbourne. 

c ms, Ealing produce 
here to make plans for a pic with 
an island locale. Williams also will 
set a local yarn, “Robbery Under 
Arms.” 

Paramount, in association with 
Dan Carroli’s Prince Edward, 
Sydney, te gala Dieee’ Sarat “Country 
Girl” and ye’s ane 
ment orate to aid United 
tions Appeal for Children. 

Nabe exhibitors are giving pa- 
trons too much celluloid, sno F at 
to industry observers. One exhib 
recently. played “Deep In My 
Heart” (M-G) and “Dial M for 
Murder” (WB) on the one bill. 
Started at 7:15 p.m., 


Paris 


By Gene Moskowitz 
(28 Rue Huchette; Odeon 49-44) 
First quarter this year has 
showed a hike in gross film re- 
ceipts of 10%. 
reta Garbo, pete’ y hy & Monte | d 
Carlo, is sta mch_ pic] W 
producer pro 
Sue Stanley, hack: "freed her Li- 
banese stint, now topping Dimar- 
zade nitery show here. 
Leonide Moguy still pre =pping 
— pic on the moral and soc 


nsibilities of those who created Pp 


t! e atomic bomb. 

“Marty” (UA) will be allowed a 
25% tab increase when released 
here on prestige strength of its 


Cannes Fest first 4 
Jean Danet to do title 


din-|role in Franco-Austrian produc- 


Pra pown Macaire.” Sophia 
age opposite. 

Betty A ath , in. her sstint at Le 
Carroll’s here, added French to 
her song catalog as well as Eng- 
lish, ‘Spanish and Yiddi 

Luis Bupwel, Mexican ‘director, 
inked Georges Marchal and Sinan 
Esposito to star in a Franco-Italo 
pic, @Cela S’Appelle L’Aurore” 
(That is the Dawn), which starts 
this week. ~ 

Montgomery Clift due here to 
confab with Rene Clement on 
“Barrage Contre Le _ Pacifique,” 
pic which Clement is to direct in 
Indonesia after his present stint 

on “Gervaise.” Silvana Mangano | POS¢ 
is also slated for this film. 

Marcel Pagnol will take his long- 
delayed U.S. trip this summer. He 
will hit N. Y. first and then motor 
to Hollywood, where he will confab 
with William Wyler who will do a 
pic version of the 1946 Pagnol 
script, “Premier Amour” (First 
Love}. 


tion, 





Atlantic City 
By Joe W. Walker 

Paula Watson opens at Jockey 
Club Aug. 1. 

Jay Howard into Eddie Kravis’ 
Paddock International July 25. 

Harris “Ice Capades,” featuring 
Donna Atwood and Bobby Specht, 
opened six-week run in boardwalk 
mca Hall ice rink Friday 
( 

N. Y. celebs including Billy Rose 
and newspaper folk due _ here 
Wednesday (28) for preem of Fred 
Waring’s musical -show “Hear! 
Hear!” at the Warner. 

Buddy Morrow into Steel Pier 
Marine hall next Friday (29) for 
week while Lou Bogert & Co., Ray 
William and Roxyettes are vaude 
toppers with Bobby Sergent as 
emcee. 

McGuire Sisters with Jack E. 
Leonard and Lou Monte opened 
for week Friday (22) at Skinny 
D’Amato’s 500 Club. Laino and 
Campbell with Boots 
girls held over. 

Chalfonte-Haddon is first resort 
hotel to install Cinemascope, hav- 
ing it in its 13th floor theatre. Air 
eonditioned ‘spot seats 415 and is 
equipped with 35m_ projection 
booth. “A Star Is Rorn” was first 
film shown. New film is presented 
every week for guests. 


McKenna 


Rome 


By Robert F. Hawkins 
(Archimede 145; tel 800 211) 
Mary Pickford, at the Excelsior, 

guested at a press cocktail party. 

Roberta Peters and husband- 
hotelier Bertram Fields honey- 
mooning in northern Italy. 

Vittorio DeSica named prexy of 
this year’s Edinburgh Film Fete, 
which gets under way Aug. 21. 

Red Buttons gave a show for 
Army and Navy personnel in Na- 
ples during his extended local stay. 

Helen Hayes and Charles 
MacArthur taking 
Opera during current Rome stop- 
over. 

Laurence Oliviers (Vivien Leigh) | 
vacationing briefly on Lake Gards 
before returning to London for 
more theatre. 


and ended at 


in Caracalla | 





Ha Green to star in a ~~ 
BBC-T production of “Potas 
and Perlmutter.” 
Mary Somerville, controller of |¢ 
BBC talks division, retires at end 
of year after 30 years. 
gireater; poteuiniinn, eas tote 
or, recupera rom recent 
surgery, but still hospitalized. 
ike Frankovich pacted Lee 
Patterson to star opposite Faith 
Domergue in his u ing produc- 
~; tion of “44 Soho Square.” 
Arthur Blake opens a London 
season with, his one-man _ show, 
“See the Stars. " at the Duchess 
for one month beginning Aug. 2. 
Douglas Raymond Collins, man- 
aging director of J. C. and J. 
Fields & Goya has joined the board 
of*the National Film Finance Corp. 
Leo Jaffe, Columbia Interna- 
tional veepee, arrived on the Eliz- 
abeth last week for confabs with 
distribution and production execs. 


Jill Melford, British actress who 
lived in the U.S. during the war, 
signed to a longtermer by Colum- 
bia; left for Hollywood last week, 


Bernard Charles Sendall named 
sepnty director-general of the In- 
ndent Television ‘Authority. 
be in charge of administration 

ian policy questions. 

Stanley Kramer, Olivia de Havil- 
land and Broderick Crawford in 
town for screening of “Not As A 
Stranger,” which has a _ charity 
reem under Variety Club auspices 
tonight (Wed.). 


Cleveland 


By Glenn C. Pullen 

Hollenden’s Vogue Room discon- 
tinued dance music and floor shows 
until fall. . 

Juanita Hall, doing Bloody Mary 
at Musicarnival strawhatter, dou- 
bling at Kornman’s Back Room 
+Club, during final two weeks here. 

Backers of Cain Park strawhat- 
ter looking for 1956 replacement 
for Marvin Kline, director, going 
to New York after summer series. 

Bandmaster Johnny Singer back 
at Hotel Cleveland’s Bronze Room. 
Norm Knuth orch moved into 
Hotel Statler Terrace Room for 
summer season. 

Cow-Cow Davenport and Mon- 
— Figg oe oldtime ragtime com- 

comebacks on Pin 
Wheel Club’s dual pianos with ess 
West of as m.c. 


Santiago 
By 
(Tel. 31645) 

Kalina D’Argent at King’s Club. 

Jose Behr readying musical re- 
vue at the Lux. 

Ernest Bour, director of Stras- 
burg Symphony, here to baton 
Chilean Philharmonic. 

The 15-year-old Chilean pianist 
Bruner Zabor recitaling at Munic- 


ipal prior to going to Germany 
on a schlorship. 


“El Hijo Prodigo” (The Prodi- 
gal Son), dramatic ballet with mu- 
sie by Sergio Prokofieff and chor- 
eography by Ernst Uthoff, 
preemed at Municipal Theatre 


July 20. 
Bermuda 


By Al Wagstaff 
Jackie Gleason settled in house 
at Tuckerstown. 
Bermudiana Theatre to fold 
after 12-week fall season; lack of 


iz. 

Sir Malcolm Sargeant in from 
London for holiday; finds time to 
encourage local bands and orches- 
tras. 

Patrice Munsel (Mrs. ‘Robert 
Schuler) showing her new-born son 
to + press; infant born in Ber- 
muda. 


Philip Wylie planed out after 
watching two episodes of his 
“Crunch & Des” series being TV- 
filmed at Darrells Island. 


Bermuda General Theatres and 
Island Theatres, which merged a 
few weeks ago, going ahead with 
plans to build a luxury cinema in 
Hamilton, | 


Frankfurt 


By Hazel Guild 
(24 Rheinstrasse; 76751) 

“Underwater!” (RKO) opens in 
Germany next month. 

“Canaris,” whieh just won a 
prize at the Berlin Filmfest, now 
into the second-runs here. 

Charles Regnier working on 
German translation of Agatha 
ae “Witness for the Prose- 
all. 

Best-seller from Holland, ‘‘Ciske 
die Ratte,” is being made into a 
German film directed by Wolfgang 
Staudte. 

Cornell Borchers will repeat the 








/}this winter. 


“Der Sohn der Hagar” (The Son 

of gar) is now being shot in 
color, starring Werner Krauss, for 
Constantin release in Germany. 

Work winds up in July on the 
Gloria film, “ / 5 Il. Teil” (08/15 
Second Part), sequel to the biggest 
apeer it in Germany since the war, 

year’s “08/15. 

Marta Eggerth and Jan Kiepura, 
now doing “The Merry Widow” on 
the London stage, return — to 
Vienna's Raimund Theatre this 
fall to present “Orlow.” 

“Travelling Light,” all-American 
girl revue, to tour for Armed 
Forces in Germany and France in 
August. Stars singer Jeri Talbot; 
Derby Rogers, girl magician; the 
New Yorkers, dancing duo; singer 
Peggy Peters and oe Reynolds. 

Michael Jary now filming 
“Wie Werde Ich ‘hil netar” (If I 
Become a Movie Star) in Hamburg 
for Europa release. Director Theo 
Lingen also plays in the pic, which 


stars singer Bibi Johns, Nadja 
Tiller, Harald Juhnke, Peter 
Garden. 


Cape Cape Cod 


By Earl J. Dias 

Thornton Wilder vacationing in 
Newport. 

Sarah Churchill doing “No Time 
for Comedy” at Somerset. 

William J. Corneli, press rep at 
Dennis, confined to home by ill- 
ness. 

Cape Cod Melody Tent at Hyan- | 
a“ has “Guys and Dolls” for two 


eeks. 

wSonald Cook and John Dall co- 
starring in “Champagne Complex” 
po Seamer Playhouse, Coonames- 
se 

Gordon Argo’s Orleans Arena 
Theater scheduled two new plays 
for strawhat testin —Scott Pay- 
ton’s “Throw Me-a " week of 
August 9, and Paul Chavchavadze’s 
“Russian’s Pond,” week August 23. 


Vienna 
By Emil W. Maass 
(Tel, A 45 0 45) 
Harlem Globe Trotters inked 
for two games. 
Franz Antel has named his new- 
= film comedy, “Lies Have Pretty 


seg Karlweis poantieting with 
Josefstadt Theatre to guest with 
“Tphilip Co. disks — errsy 

p Co Ongpiay type 
of Salzburg fest concerts—to 
be released here soon. 

Schoenbrunn Studios closed 
down. Russian-occupied Rosen- 
huegel Studios are up for sale. No 
offers so far. 

Warwick Films of London shoot- 
ing in Imst, Tyrol, on a comedy 
with Patricia Neal, Paul Douglas 
and Walter Killa. . 





: Houston 
Bill Rozan, KXYZ voice and ex- 
Playhouse Theatre co-producer, 


hospitalized with a heart attack. 

Leopold Stokowski, who assumed 
reins of Houston Symphony in fall, 
talks over season’s plans here next 
month, . 

Larry Wayne, longtime Houston 
announcer, left KREL and radio 
for a try as ty announcer on 
KGUL-TV. 

James Stewart, here for personal 
appceretese to ‘help with preem 

“The Man From Laramie,” did 
stints on KGUL-TY, in which he’ s 
a stockholder. 


lreland 


By Maxwell Sweeney 
(22 arney Pk; Dublin 64506) 
Ann Todd and Paul Rogers in 
for Old Vic season in Dublin. 
Gaiety, Dublin, shuttered for 
reconstruction; reopens in Novem- 


ber. 
“Marty” 





After censor hassle 
(UA) got green light from Appeal 
Board. 

Dublin Globé Theatre Co. an- 
kling rights to new pieces by Abbey 
playwright Andrew Ganly. 

Donagh MacDonagh’'s “Happy as 
Larry,” currently being again 
presented at the Olympia, Dublin; 
stars Liam Redmond and Sheila 
Manahan, 


Chicago 

Singer Jo Ann Miller into the 
Cloister Inn. 

Guy Cherney here drumbeating 
his Mercury disk version of “The 
Kentuckian.” 

Tony DeSantis is building a new 
$250,000 home for his suburban 
Martinque eatery. 

Red Skelton’s biz manager Bo 
Roos, confabbing with Freeman 
Keyes, prexy of the Russel M. 

Seeds ad agency, on the comedian’s 
fall tv plans, 


tossed a luncheon honoring Uni- 
versal’s western district — 
Ba:zewey Rose’s 35 years in film 


month tour Sting which he de- 
tailed activities of Variety Clubs 
International. 

John C. Flinn checked in at Al- 
lied Artists after two weeks in 


east. : 

Jack L. Boal ace — tend his 

roposed European tour ause 
He: heavy production on lot here. 

Rosalind Russell spending a two- 
week vacation at Coronado. 

Gene Nelson in town after mak- 
ing a picture in London. 

Richard Thorpe recovering from 
surgery. 

Dick Powell picked to emcee 
Neer bed oe ae Poll 
luncheon in Bever 

William Cowitt celebrated his 
35ia year with Paramount. 

aa Sumac became an American 


Fire Island 


By Mike Gross 
} Ira Steiner due in from his 
Coast 


t h.q 
Robert. “Lantz back at his .N. Y. 
desk after a two-frame hiatus. 
Arthur Kober slotted a three- 
day stand with the Shep Traubes. 





~~. 


at his Seaview home after six 
weeks overseas. 

Robert Q. Lewis cut his weekend 
Pshort to be mystery guest on 
“What’s My Line” Sunday (24). 

Among the weekenders: Press- 
agent Bob Hector, ballerina Pat 
Diamond and music publisher 
George Lee. 

nl Strasberg holding on to 
the pale look presumably for her 
title role in the upcoming B’way 
legiter, “Diary of Anne Frank.” 

Some islanders plotting a cam- 

aign vs. the L.I.R.R. along this 
ine: “A pig can cross the country 
without changing trains; why do 
we have to change at Jamaica?” 


Washington 
By Florence S. Lowe 

Juke box fave Terri Stevens 
headlined singer aboard Wilson 
Line’s S.S. Mt. Vernon past week. 

Producer Richard Halliday cur- 
rent visitor during wife’s (Mary 
Martin) and daughter’s (Heller 
nal stints in “Skin of Our 


Eric Johnston hosted a screen- 
ing of Paramount’s “To Catch a 
Thief” at MPAA headquarters last 
week in honor of Indian publisher 
J. C. Jain. 

Roy Meachum, ex morning man 
for RC-NBC, and former flack 
for Eddie Fisher during latter's 
Army stint, named head of pub- 
licity and promotion for National 
Symphony, replacing Wolf Reade, 
who moves up to assistant man- 


Tokyo 


By Richard Larsh 

Number of CinemaScope- 
equipped theatres in Japan now 
stands at 314. 

Italian Embassy here announced 
that a festival of Japanese films 
will be held in Rome early next 
year. 

Leo Hoechsteader, oo aed ress 
aide to MPEA prexy Eric A. John- 
ston, named Far East MPEA rep, 
vice Irving Maas. 

“Madame Butterfly,” first Italo- 
Japanese co-pro, made by Toho 
Studios and Gallone of Italy, 
grossed $35,000 in its first 13-day 
roadshow in Japan at the Tokyo 
Yurakuza. 

Robert V. Perkins, for years as- 
sociated with Paramount in Japan 
and the Far East, reeled” his po- 
sition as Japan manager, and left 
on a big game hunting expedition 
vacation in Africa. Perkins is son 
of new Paramount veepee William 
Perkins, who formerly headed Par 
operations in n England, 


“Boston 


By Guy Livingston 

Crew Cuts current on ilson 
Lines Boston Belle dance boat, 
backed up by Meyer Davis orch. 

Lillian Roth booked into the 
Bradford Roof Aug. 3 marking her 
third engagement in her home 
town in less than 12 months. 

New club El Morocco read 
in the former Ada Bullock’s hae 
taurant on Tremont St. for fall 
opening. Don Carios of new enter- 
prise talent searching in Manhat- 
tan. 

Gloria Vanderbilt got advance 
copies of her book of poems, 
skedded for publication Sept. 26, 
while appearing at the Marble- 
head Summer Theatre. Miss Van- 
derbilt says the volume has 27 love 
poems, 








Southern California exhibitors - 


dustry. ; 
Ralph Staub returned from two- 


Dick (ASCAP) Frohlich due back ~ 


Wednesday, July 27, 1955 
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MARGO JONES 


Margo Jones, 42, legit producer-|so in “Candlelight” earlier th 
edj year and in 1948 


director, who f@1nded and operat 
Theatre °55 :@ Jallas, died July 24 
in that city. 

Details in Legit Section. 


PATRICK W. CAMPBELL 
Patrick W. Campbell, 64, veteran 
radio and film industry exec, died 
of a heart attack July 9 in London, 
where he was serving as radio-tv 
program officer with the’U. S. In- 
formation Agency. He joined the 
Agency in 1954 after an extensive 
career in the entertainment field. 
Campbell, who was general sales 
manager for D. W. Griffith and 
general rep for United Artists 
from_1922 to 1930, also was asso- 
ciated with Pathe and a number 
of other film companies in various 
capacities. At one time he was a 

publicist for Klaw & Erlanger. 
Named general manager of the 
Coast division of ‘World Broad- 





casting in 1930, Campbell: later 


joined the Don Lee network as 

v.p., station relations director and 

program director. From 1951 to 

1954 he was v.p. and part owner 

of George Bagnall “: Associates, 

radio-ty producer-distributor. 
His wife survives. 





BEN PIAZZA 
Ben Piazza, 69, veteran casting 
and talent director, died July 22 
in Los Angeles after a long illness 
culminating in a cerebral hémor- 


in Loving Memory of 
JACK ADAMS 


A dear husband and father who 
passed away July 20, 1953 


Mrs. Marie Adams and Jackie 





rhage. Starting his career in the 
entertainment world with Paul 
Armstrong, he later became gen- 
eral manager of the RKO Circuit. 
In 1928, when talking pictures 
were new, Irving Thalberg induced 
him to join Metro as talent scout. 
In time Piazza became head of 
the talent ~end casting department 
at Paramount and subsequently 
organized or Pictures in asso- 
ciation with anuel Cohen. One 
of their pictures was “Pennies from 
Heaven,” with Bing Crosby. He be- 
came chief of RKO’s talent and 
casting department in 1940 and re- 
a 1948 because of failing 
ealth. 





Surviving are his -wife, two 
daughters and a son. 

- LILLY CAHILL 

Lilly Cahill, 69, actress, died 


July 20 in San Antonio. She made 
her last Broadway appearance in 
“Life With Father” in 1945-46. She 
was seen in a New York television 
show last summer and went to San 
Antonio the following spring. 
Early in her acting career Miss 
Cahill appeared with Mrs. Leslie 
Carter in a touring production of 
*“Vasta Hearne.” Her first notable 
assignment was the lead femme 


In Loving Memory of 
JENNIE MOSCOWITZ 


July 26, 1953 
The Family 





role in “Under Cover,” in which 
she acted for two seasons. 

Among other plays in which she 
performed were “Two Women,” 
“The Concert,” “The Road to Ar- 
cady,” “Joseph and His Brethren,” 
“Caprice,” “The Tyrant” and 
“Alien ‘Corn.” She also appeared 
in several London legit productions 
and British films. 

Surviving are two brothers and 
two sisters. 


JOSEPH F. FOLEY 

Joseph Fitzgerald Foley, 45, 
legit and tv actor, died July 22 of 
a heart attack in Holyoke, Mass. 
The previous night he had received 
several curtain calls and an out- 
s.anding ovation for his portrayal 
o Lieut Comdr. Queeg in “The 
Caine Mutiny Court Martial” as a 
member of the Valley Players, 
Sitrawhat stock company appearing 
at Mountain Park Casino. 

Fe was a native of Alpena, Mich., 
and had appeared on the “Miss 
Susan” series in television and as 
the high school principal in “Mr. 
Peepers.” He also was seen in a 
recent Broadway revival of “The 
Mi: ster Builder.” 

“Urviving are a sister and an 
11,c.e, 








WILLIAM LANGFORD 
Wiliiam Langford, 35, actor, died 
Juy 20 in New York after a long 


OBITUARIES 





illness. He toured with Signe Has- 


appeared on 
Broadway and on the road with 
Tullaulah Bankhead in “Private 
Lives.” A native of Montreal, he 


stock companies. . 


Miss Hasso in “The True and the 
False,” an. English-language film 
produced by her a few years ago 
in Sweden. While in Sweden, he 
recorded Hans Christian Andersen 
fairy tales for television and made 
films for Swedish telecasts. He also 
appeared in several of the “For- 
eign Intrigue” telepix. 





CARTWRIGHT M. HUNTER 


Cartwright Maxwell “Pinky” 
Hunter, 55, one of Cleveland’s 
best known _ radio-entertainment 


pfigures, died July 23 in that city. 
Program relations director at 
WHK, at the time of his illness, 
he broke into show biz as a banjo 
player in a Toledo orchestra. 


Hunter later switched to Emer-. 


son Gill’s. band as player-singer. 
He joined aS an announcer 
and teamed h Jack Graney to 
do the Indian ballgames before 
being named WHK program man- 
ager and then public relations 
director. * 

Survived by his wife and mother. 


HARRY HAYDEN 





Harry . 73, stage, film 
and tv actor died July 24 in Los 
Angeles following a long illness. 


More recently a dramatic coach, 
he had appeared in scores of pic- 
tures including “Intruder in the 
Dust” and “The Rains Came.” 

With his wife, Lela Bliss, he 
formed the Bliss-Hayden minia- 
ture theatre in Hollywood. He also 
acted with her on the Stuart Erwin 
tv show. Prior to launching his 
screen career, Hayden was seen on 
Broadway in such plays as, “Boom- 
erang.” 

Surviving, besides his wife, are 
two sons, two sisters and a brother. 





% 


, RUTH CROWLEY z 
Ruth Crowley, 48, Chicago writer 


who in recent years doubled active- | director 


ly into television, died July 19 in 
Chi after a short illness. 
penning a daily “advice” column 
in the Sun-Times, Mrs. Crowley, a 
registered nurse, conducted the 
“All About Baby” daily show on 
WGN-TV which on 
out to 10 stations via the t 
line. Last winter she also helmed 
a morning show on WBKB under 
the auspices of the Sun-Times. 
Survived by husband, two sons 
and a daughter. 


DAVID CHANCELLOR 

David Chancellor, 42, assistant 
to Sydney E. R. Wynne, publicity 
chief for the J. Arthur Or- 
ganization, was killed in an auto 
accident July 16 while motoring to 
Cornwall, Eng., on vacation. He 
joined the Rank group in 1946 
after service with the Royal Navy. 

Before the war, Chancellor was 
associated with the Newnes pub- 
lishing group for several years and 
for a time was assistant editor of 
the Strand mag. 

‘ His wife and two children sur- 
vive. 








NICK LaBANIC 

Nick LaBanic, 46, violinist for 
15 years with the St. Louis Mu- 
nicipal Orchestra, died of a heart 
attack July 16 in that city. He was 
selected by former President Tru- 
man to play at his inaugural ball 
in 1949. 

LaBanic, whose true name was 
Labanica, also was noted as a 
clarinet and saxophone player. He 
also had several small bands op- 
erating in the St. Louis area. 

His wife, parents and a brother 
survive. 





PAUL H. STOES 

Paul H. Stoes, 52, concert man- 
ager for a number of artists, died 
July 23 in New York. Among his 
clients were violinist Isaac Stern, 
the Curtis String Quartet and the 
Don Cossack Chorus. A resident 
of Las Cruces, N. M., he was in 
N. Y. for the concert season. At 
one time he was associated with 
National Concert & Artists Corp. 

Surviving are his wife, two 
sons and his mother. 





WILLIAM J. McSHEA 

William J. McShea, 57, manager 
of branch operations for RKO Pic- 
tures, died of a heart attack July 
21 while vacationing in Scrahton, 
Pa. A film industry veteran, he 
entered the old Pathe company 
with the Joseph P. Kennedy 
regime in 1927 as treasurers’ rep- 
resentative. Subsequently he be- 
came assistant manager of opera- 





trouped with several Canadian 


Langford had also appeared with. 


VARIETY 


tions and was upped to manager 
in 1954 


Surviving are his wife, two 
daughters and two sons. 


; JOHN D. ALLISON 
John D. Allison, 41, sales man- 
ager of KGMB, Honolulu, died of 





is|a heart attack July 15 in that city. 


Prior -to jo KGMB, he was 
Sales v.p. of ON, Honolulu. 

Before going to Hawaii in 1952, 
Allison was an account exec with 
Paul H. Raymer Co., and Headley- 
Reed Co., both of which are. in 
New York. Ss 
“Surviving are his wife and 
daughter. 


MAURICE DASS 
Maurice Dassa, 40, Metro =e 
era] manager in Egypt, died July 
19 in Paris after a. brief illness. 
Starting with the company in 1936 
as assistant shipper in its Alexan- 
dria office, he rose through the 





jranks to become Near East sales 


manager in 1946. Six years later 
he was named general manager of 
Egypt and also supervised .Metro’s 
operations in Syria, Lebanon, Iraq 
and Iran. 

His wife and 


three children sur- 
vive. ~ eR 


a 

MARIE GEORGE 
Marie George, pantomime and 
musicomedy performer, died July 
14 in London. She made her stage 
debut in 1897 in New York in 
“The Lady Slavey.” Three years 
later she went to England}. where 
she became one of the Drury Lane 
Theatre’s famed “p ) girls” 
in the pantomimes that feature 

London’s Christmas season. 
At one time Miss George toured 
with her own musicomedy com- 
pany. — 7 





=) ag Cc. WOODS 
Homer‘C. Woods, 75, veteran ex- 
hibitor who ‘was ‘knowh as 
Showman” in Columbia, Mo., died 
there : of a self-inflicted 
gunshot d. He became 

ner in a tralia, Mo., film thea- 
tre in 1908 and later built the Star 
Theatre in Columbia, now the site 
of the Varsity Theatre. 

Woods also acted as manager at 
various times for a number of 
houses operated by Commonwealth 
Amusement Co. of Kansas City. 


JOAQUIN PARDAVE 
Joaquin Pardave, 54, comed 
, write rand composer, 4 
July 20 in Mexico City. Born in 
Guanajuato province, he di 
some 60 films and appeared in 
more than 200. He also was a 
prolific songwriter with 25 tunes to 
his credit. Among them are “Varita 





went | de Nardo” and “Negra Cinsentida.” 


At 


was Wi 
“Club de 
tud Desnuda.” 


JOSEPH ROSENFELD 

Joseph Rosenfeld, 48, traveling 
auditor for RKO Pictures in Latin 
America, died of a heart attack 
July 21 in Trinidad on the eve of 
his departure for New York for 
homeoffice conferences. 

Born in Austria, Rosenfeld was 
with RKO since 1943. After serv- 
ing as as accountant in the com- 
pany’s Chilean office, he was 
named traveling auditor in 1947. 

Surviving is a brother. 


SILVIO TIBERINI 
Silvio Tiberini, 73, trumpeter 
for several leading concert bands 
for more than-30 years, died July 


the time of his death, Pardave 
two films. They’re 
ritas” and “La Vir- 








|| 22 in Philadelphia. Before illness 


forced his retirement 10 years ago, 
he was a member of Oreste Ves- 
sela’s band for 21 years and with 
Giuseppe Creatore and Martini’s 
Symphony Orchestra prior to that. 

His wife, a daughter and four 
sons survive. 


VERNON STEELE 

Vernon Steele, 72, retired legit 
and film actor, died of a heart at- 
tack July 23 in Los Angeles. He 
made his debut in 1899 in a Lon- 
don production of “The Little Min- 
ister’ and later was seen in silent 
films. He also appeared with Ethel 
Barrymore in “Declasse,” a 1919 
presentation at Broadway’s Empire 
Theatre. 

His wife and two sons survive. 


JOY V. PHILLIPS 

Mrs. Joy V. Phillips, 59, onetime 
vaudeville singer and dancer, died 
July 19 in San Francisco. A na- 
tive of Chicago, she began her 
stage career as a dancer but an 
injury turned her to singing. 

Her husband survives. 


SIGMUND FELLNER 

Sigmund Fellner, 69, director of 
the Metropolitan Opera’s costume 
department since 1951, died July 
21 in the Bronx, N. Y. Joining the 
Met’s costume branch in 1923 as a 
designer, he was upped to head 
tailor in 1946. 

Five children survive. 


MRS. MYRA KEATON 

















Mrs. Myra Keaton, 78, mother of 


“Mr. || 


_p Bray troupe, 


who appeared with circuses in the } 


Buster Keaton, died July 21 in 
Hollywood after ‘a six-month ill-. 
ness. She was a member of the 


tons. 

In addition to Buster, currently 
in England, Mrs. Keaton is sur- 
ig by another son and a daugh- 
er. 





JAMES BEATTY 

James Beatty, 87, a Northern 
California. theatre operator for 
some 38 years, died July 18 in San 
Jose, .Cal. Founder of the Liberty 
Amusement Co., he operated the 
firm from its inception in 1914 to 
his retirement in 1952. 

Surviving are two daughters and 
ason. . 


~~ 





‘Raymond F. Hinsdale, 49, tech- 
nical. superintendent at  Para- 
mount, died July 15 in Los An- 
geles following a heart attack 
while working on the lot. He had 
been with the studio 22 years. 





Helen Morgan, 33, onetime 
Olympic -diving champion, fea- 
tured in several Esther Williams’ 
pictures, died of cancer July 19 in 
Burbank, Cal: Her husband and 
daughter survive. 





Mrs. Rachel Booth Powers, re- 
tired actress and widow of come- 
dian James T. Powers, died Jul 
23 in New York. Her husband, 
who died in 1943, was active in the 
—— for mere than a half-cen- 


Hal C. Norfleet, 69, publicist and 
theatre manager, died July 19 in 
Dallas. He managed theatres in 
Houston and. Tr was publicity di- 
rector for Interstate Theatres in 
Dallas, 








Father, 86, of Harry C. Klein- 
dienst, assistant treasurer of 


July 18 in New York. Also surviv- 
g@ are another som and two 
ughters. | 





| Carrie K. C. Combs, 48, former 
hula dancer who once toured the 
Coast, died July 16 in Honolulu. 
She appeared with the David K. 


vaudeville team, The Three Kea- |: 





Marcus A. Hunkeler, 52, clown 


U.S. and abroad, died July 17 in 
Columbus O. A native of France, he 
is survived by a daughter. 


Wife, of the late Michael E. 
Comerford, pioneer exhibitor and 
founder of the Comerford Circuit, 
died July 24 in Scranton, Pa.’ A 
daughter and a sister survive. 








Wife, 45, of Dale Danielson, for- 
mer president of the Kansas-Mis- 
souri Theatre Assn., died July 4 of 
a heart attack in Russell, Kans. 





Mother, 77, of N. Y. Giants’ 
manager Leo Durocher, died July 
24 in Chicopee Falls, Mass. Three 
other sons also survive. 





Gertrude D. Novokovsky, 45, 
radio and tv assistant for the Phil- 
adelphia Public schools, died July 
18 in that city. 





Wallace S. Buchanan, former 
concert pianist, died July 16 in 
San Francisco. His wife and mother 
survive. 





Mrs. Alice Ziegler secretary for 
Variety Club Tent No. 1 in Pitts- 
burgh for last 14 years, died of 
cancer July 17 in that city. 





Armando Aburto, 45, Mexican 
film and legit actor, died July 16 
in Mexico City after a long illness. 





Step-mother of Beckley Smith, 
veteran Pittsburgh newscaster, died 
July 20 in Huntington, W. Va. 


William J. Mason, 91, Veteran 
theatre musician, died July 20 in 
New Boston, N.H. 


MARRIAGES 


Ellen Marx to Bob Rappaport, 
Atlanta, July 20. Groom and father 
own and operate 4 firstrun film 
houses in downtown Baltimore. 

Mary Walker to Maurice John- 
son, Baltimore, July 10. Bride is in 
the accounting department of 
WAAM-TYV; he’s an engineer at the 











same station. 
Mae Hoenig to Gunther Law- 
rence, New York, July 3. He’s with | 


the Barry Gray radio show. 


Norma Lea Grim to Rudy Gray- | 
zell, San Antonio, July 14. Bride | 
is receptionist at KMAC there; | 
he’s an orch leader. 

Lorraine Dora to Mike Wallace, | 
New York, July 21. He’s an actor. 
Philadelphia, 


Goldentyer, July 3. 





iColumbia Pictures press rep. 


—=Ez_**—&>~—EEE 


Theatre Le ) 


Continued from page 1 —— 


attorney here for the legit associa- 
tions, charges the artistic profes- 
sions, such as writing, designing, 
acting, the performing artists and 
play producing, which are essential 
to the cultural life.of our nation, 
suffer many disadvantages ‘under 
the present tax system by com- 
parison with activities in non-artis- 
tic fields. . x 

“It is a gross inequity of our 
present laws that the inventor 
qualifies for capital gains, but the 
author or playright is taxed upon 
the proceeds of his work as ordi- 
nary gain. Justice and fair play 
require, as a minimum, that the 
individual who is taxed on earned 
income should at least be able to 
set aside sufficient funds for his old 
age.” 

Pointing out that those in show 
biz “‘characteristically receive fluc- 
tuating incomes,” Levin’s letter ex- 
plains, “play producers, for ex- 
ample, may have one or two good 
years and then several years dur- 
ing which their income is sharply 
reduced. Under the progressive in- 
come tax-rates, most of their prof- 
its are taxed away during the good 
years and no effective adjustment 
is made for the lean period.” Lev- 
in points out that corporations 
have long received favorable tax 
treatment via the carry-back, car- 
ry-forward, which the _ self-em- 
ployed, non- rated figures of 
the theatre don’t get. 

He adds, “One of the greatest 
inequities is that individuals with 
fluctuating income are taxed mech 
more heavily onthe same total 
aggregate of income than those 
persons whose income is relatively 
stable. There is grave need for the 





Loew's International Corp., died) introduction of some reascnable 


method of: tax averaging. H.R: 9 
and 10 (the two bills introduced 
early this year), while not direct- 
ed to the problem of averaging as 
such, would tend to alleviate, in 
substantial measure, the inequities 
incurred by those self-employed 
individuals whose income is sub- 
ject to severe and radical change.” 
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RKO Theatre Priority 


= Continued from page 1 aaa 

“for the present, let’s say. I have 
not considered a production chief 
such as Darryl F. Zanuck or Dore 
Schary.” 

-C€. J. Tevlin, studio operations 
head for seven years pyncer Hughes, 
yesterday tendered his resignation 
from RKO to stay with the airman. 
O’Neil described his own job as 
“overseer,” adding: “I ain’t no 
Cecil. B. DeMille.” 

The $25,000 purchase money 
came from a $20,000,000 borrowing 
from Chase-Manhattan Bank and 
$5,000,000 from General Tire, 
O’Neil disclosed. 

As for the 800 old RKO films, 
O’Neil said it was’ a question how 
many could be utilized for tv part- 
ly due to their being outmoded and 
also because of legal problems. 

O’Neil disclosed that the new 
management is taking over from 
Hughes the contract of prez James 
R. Grainger. It runs through next 
February. 





BIRTHS 


Mr. and Mrs. Dave Bodge, son, 
July 16, Milford, Conn. Father’s 
on sales staff of WICC, Bridgeport. 

Mr. and Mrs. Wallie Dunlap, - 
daughter, July 13, Derby, Conn. 
Father’s general manager of 
WTAO, Cambridge, Mass. 

Mr. and Mrs. Fred Fiske, son, 
Washington, July 17. Father is a 
disk jockey with WWDC. 

Mr. and Mrs. Manning Gurian, 
son, New York, July 19. Mother is 
actress Julie’ Harris; father’s a 
playwright and theatrical exec. 

Mr. and Mrs. Parton Swift, son, 
New York, July 15. Mother is ac- 
tress Pat Benoit. 

Mr. and Mrs. Peter 
daughter, Hollywood, 
Father is an actor. 3 

Mr. and Mrs. irving Lichten- 
stein, son, July 9, Washington. 
Father is press-promotion topper 
at WWDC-MBS. 

Mr. and Mrs. George Kaczmar, 
son, San Antonio, recently. Father 
is manager of Empire Theatre in 
that city. 

Mr. and Mrs. Bill LeRoy, daugh- 
ter, Pittsburgh, July 18. Father’s 
a bandleader. 

Mr. and Mrs. Cliff Franz, son, 
Pittsburgh, July 18. Father’s a 
musician. 

Mr. and Mrs. Mitchell L. Gam- 
son, son, Hollywood, July 21. Fa- 
ther is an assistant director at 


Mamakos, 
July 20. 


Patricia Lois Young to Milton | Columbia. 


Mr. and Mrs. Paul J. Sherman, 


Bride is daughter of Milton Young,|son, New York, July 12. Father is 
lin ASCAP legal department, 
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JACKIE GLEASON ENTERPRISES 


i ‘‘The Honeymooners’’ 
‘Stage Show”’ 


‘“America’s Greatest Bands’’ 





CBS-TV 








